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FOREWORD 


With the exception of brief portions of the record of proceedings 
of the executive session of the committee which will not be printed, 
this part III of the hearings on Price Discrimination in Dairy Prod- 
ucts completes and concludes the record of the hearings on this matter. 

Material received in answer to the questionnaires of February 18 
and 19, 1958, sent to the various companies by the chairman of the 
committee has been included in the appendix starting at page 769. 

Legible copy of unreadable material appearing in the appendix 
is in the committee files. 

At page 340 (pt. II) of the record of hearings on price discrimina- 
tion in dairy products covering the Kansas City hearings it is stated 
that certain data to be supplied at a later date by Witness Edward 
Johnston, distributor for Adams Dairy, Topeka, Kans., would be 
included in part III of the printed record which covers the Wash- 
ington, D. C., hearings. Mr. Johnston did not submit the data ex- 
eee Some of the information expected from him was submitted 

y the Adams Dairy Co., Kansas City, Mo., and will be found in 
the pees at page 1401. 

Likewise in part II of the record of the hearings at pages 353, 373, 
and 424, references were made to data expected from Witnesses J. M. 
O’Bryan, David W. Stewart, and Harold Offer. It was noted that 
when the data expected from those witnesses were received it would 
be made a part of the printed record of this part III of the Washing- 
ton, D. C., hearings. The data expected from Witness O’Bryan 
was received from his company, the Foremost Dairies, Inc., and will 
be found in the appendix at page 903. The data expected from Wit- 
ness Stewart was in the data received from his company, the National 
Dairy Products Corp., and will be found in the appendix at page 770. 
The data expected from Witness Offer was included in the data re- 
ceived from attorneys of the Kroger Grocery Co. and will be found 
in the appendix at page 1446. 

Vv 
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MONDAY, APRIL 21, 1958 


Hovuse or REPRESENTATIVES, 
SpeciAL SUBCOMMITTEE OF THE SELECT COMMITTEE 
To Conpbuct A Stupy AND INVESTIGATION 
OF THE PRrospLeMs OF SMALL Bustness, 
Washington, D. C. 


The subcommittee met, pursuant to recess, at 10:20 a. m., in room 
429, Old House Office Building, Washington, D. C., Hon. Tom Steed 
(acting chairman) presiding. 

Present: Representatives Steed (acting chairman), Brown, and 
Riehlman. 

Also present. Everette MacIntyre, general counsel for the com- 
mittee. 

Mr. Steep. The committee will be in order. 

In accordance with the announcement made April 14, 1958, by Hon. 
Wright Patman, chairman of the House Small Business Committee, 
this Special Investigating Subcommittee is resuming hearings this 
morning regarding acts and practices in the distribution of dairy 
products. 

It is anticipated that our hearings will continue through April 25, 
1958. It is our hope to conclude these hearings this week, regarding 
acts and practices in the distribution of dairy products, and proceed 
with the preparation of a report to the full committee and to the 
House of Representatives as provided for in the resolution which 
created the House Small Business Committee. 

Heretofore, we have made it clear that the purpose of these hear- 
ings is to receive testimony and other evidence about alleged attempts 
of large distributors of dairy products to destroy small competitors 
and to gain control of prices. 

Small business concerns have lodged numerous complaints with the 
House Small Business Committee to the effect that the large distribu- 
tors are discriminating in price and using other unfair trade prac- 
tices to destroy competing small-business concerns. 

It is alleged that the large distributors discriminate in price through 
the use of “price wars” in which they proceed to make sales of dairy 
products at prices far below cost in certain of the consuming markets 
where they are faced with competition from small-business concerns, 

It is further alleged that when the “price wars” have proceeded in 
a particular consuming market until the competition provided by the 
small-business concerns continue to compete with the larger dis- 
tributors increase prices. 

It has been said that in those instances where competition has been 
eliminated, consumers are now paying prices that are more than 
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double the prices prevailing for dairy products in those areas where 
small-business concerns continue to compete with the larger dis- 
tributors. 

These charges seriously concern the House Small Business Com- 
mittee. If the evidence should disclose that the facts are as alleged, 
something should be done without further delay. Perhaps the De- 
partment of Justice and the Federal Trade Commission have under- 
taken some action as a result of the disclosures made during the 
course of the hearings we held on this subject in Dallas, Tex., in 
December 1957, and in Kansas City, Mo., during March 1958. 

We want to know about their experiences in their efforts to deal 
with current injurious practices in the distribution of dairy products. 
We want to know about the possibilities of applying existing laws 
to those practices. 

Also we want to know whether there is an area regarding injuri- 
ous trade practices in this industry in which existing law cannot 
be applied. If that should prove to be the case, we want suggestions 
on what should be considered in the form of new legislation to meet 
the situation. 

Our purpose in holding hearings on this matter is to develop the 
facts. In that endeavor we are securing cooperation from the De- 
partment of Agriculture, Department of Justice, and the Federal 
Trade Commission. 

During the course of our hearings this week we will receive addi- 
tional information from representatives of those agencies of the Gov- 
ernment. When all of the facts are in, our committee will consider 
the record and make a report to the full committee, which in turn will 
report to the House with such recommendations as will be called for 
by the record. 

It has been the practice of the committee to proceed through the 
interrogation of the witnesses by our counsel, after which members of 
the committee interrogate. 

This morning we have with us Hon. Charles Brown of Missouri, 
and Hon. Walter Riehlman, of New York, who have been active 
in this investigation and at this time the Chair would be pleased to 
have any comment these gentlemen might see fit to make. 

Mr. Brown? 

Mr. Brown. I believe you have covered the situation pretty thor- 
oughly, Mr. Chairman. 

Mr. Streep. Mr. Riehlman ? 

Mr. Rreuiman. I would agree with my colleague’s statement, Mr. 
Chairman. I have no other comment. 

Mr. Sreep. We have with us Mr. Everette MacIntyre, our counsel, 
and in accordance with the rules of procedure we have been following, 
I will now ask Mr. MacIntyre to call our first witness and proceed 
with our interrogation. 

Mr. MacIntyre. Mr. Chairman, our first witness this morning will 
be R. K. Smith, Deputy Director of the Agricultural Estimates Di- 
vision of the Agricultural Marketing Service. 

He and Mr. Fedderson from that Department will be the first wit- 
nesses. 

Mr. Smith, will you supply the reporter with your full name and 
with your title and position ? 
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TESTIMONY OF R. K. SMITH, DEPUTY DIRECTOR, AGRICULTURAL 
ESTIMATES DIVISION, AGRICULTURAL MARKETING SERVICE 


Mr. Smiru. Mr. name is R. K. Smith and I am Deputy Director 
of the Agricultural Estimates Division, Agricultural Marketing 
Service. 

Mr. MacInryre. You were asked to advise the committee in a pre- 
pared statement about some statistics and give some further informa- 
tion about the dairy industry. 

Will you proceed ? 

Mr. Smiru. I have a prepared statement, Mr. Chairman, which I 
would like to read. 

To get some idea of the overall importance of the dairy industry, 
it is basic first to examine the industry from the farm standpoint. 

The census of Agriculture in 1954 enumerated a total of 4,782,393 
farms in the United States. 

Of this total, 2,935,844 farms reported having milk cows on their 
places. This included farms producing milk for home use only, re- 
tailing milk directly to consumers as well as farms selling milk and 
cream to plants and dealers. 

According to the census, 1,475,000 of the farms with cows in 1954 
sold milk or cream from the farm—934,000 sold milk and 541,000 sold 
cream. 

In the period 1954 to 1957 the total number of farms in the United 
States dropped an estimated 6.4 percent. While atcual data are not 
available, from apparent trends the number of farms with milk cows 
has declined even more sharply. 

The number of milk cows on farms in 1957 is estimated by the De- 
partment of Agriculture at 20.5 million which is 5 percent below the 
1954 total. At the same time, total United States milk production 
increased from 122.1 billion pounds in 1954 to 126.4 billion in 1957. 

Of the 1957 total, 113.1 billion pounds were sold from farms as 
milk and cream, which is an increase of about 6 percent over the 1954 
sales. 

Cash receipts from combined farm marketing of milk and cream 
are estimated at $4,643 million in 1957. This is an increase of 12.8 
percent over the $4,114 million return in 1954. 

The total value of all milk produced on farms in 1957 was $5,200 
million, almost $500 million above the 1954 value. 

In the manufacturing and fluid milk distributing sectors of the in- 
dustry, data on numbers of plants or establishments are not too well 
established. There were approximately 13,000 establishments dis- 
tributing fluid milk during 1954 according to trade sources. 

Some of these establishments also manufactured dairy products. 
Around 10,000 plants throughout the country manufactured some 
type of dairy products. Roughly half of these also distributed fluid 
milk. Therefore, it appears that there were around 18,000 plants 
or establishments in 1954 which either manufactured dairy products 
or processed and distributed fluid milk and cream. 

It is probable that there has been some decline since 1954, although 
current information is not available. 

This does not include retail establishments such as roadside stands, 
driveins, drug stores and other places which freeze products from 
purchased mix. 
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At the request of Mr. MacIntyre we have with us 3 sets of the 
monthly Fluid Milk and Cream Report issued by the Agricultural 
Marketing Service, covering the period January 1956 to date. This 
report shows dealers’ buying prices for milk for fluid use and selling 
prices for fluid milk. 

Table 1 of the reports covers about 160 markets and includes prices 
for 57 of the 113 cities on the list provided us. These cities have been 
marked on the list with each set of the reports. 

That concludes my statement. 

Mr. MacInryre. Mr. Chairman, I move that we accept for the 
appendix to our record one set of the fluid milk and cream reports 
from the Department of Agriculture from January 1956 through 
March of this year. 

Mr. Sreep. Is there objection ? 

Mr. Rrenuman. May I understand, Mr. Chairman, correctly. That 
is not going to be a reprint. 

Mr. MacInryre. If it goes into the appendix, it would be a part 
of the printed record. 

Mr. Rren~Man. Would it have to be all reprinted ? 

Mr. MacIntyre. Unless it is just placed in the files of the com- 
mittee, it would have to be reprinted. 

Mr. Rreniman. I am just wondering—I am not going to object. 
I am asking for information, Mr. Chairman—if we could not have it 
filed with the committee as reference, as well as to have an appendix 
to the hearings. It would save a lot of money, and I doubt if anyone 
would read it, Mr. Counsel, other than the staff and the members 
referring toit. That is the only question I have. 

Mr. MacIntyre. I will amend my motion to receive it for the com- 
mittee’s files and for report writing. 

Mr. Rrextman. That will be fine. 

Mr. Sreep. If any excerpts are needed for the record, they will be 
permitted. It will be received for the committee files, and with the 
understanding any excerpts will be available to the committee. 

(The documents referred to were received for the files of the sub- 
committee. ) 

Mr. MacIntyre. Mr. Smith, you spoke about the 18,000 plants and 
establishments which in 1954 either manufactured dairy products or 
processed or distributed fluid milk and cream. Isn’t it a fact that 
practically all of those establishments were operated, owned and oper- 
ated by concerns operating only one plant each ? 

Mr. Smirn. Yes. .This is the number of plants, so it is only one 
planteach. That is right. 

Mr. MacIntyre. But most all of those plants were owned and oper- 
ated by small dairy operators who operated only one plant each ? 

Mr. Smiru. Thatisright. 

Mr. MacIntyre. That would be distinguished from the larger dis- 
tributors who own and operate many plants each. 

Mr. Smiru. That is right. 

The larger distributors in this count, if they operated one plant in 
a city, they are counted asa plant. If they operate a number of plants 
in a number of cities, it goes in there, the count is the number of plants 
they had in each of the cities. 
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Mr. MacInryre. And it is obvious that where one small distributor 
owns and operates a single plant, that plant is confined in its operations 
to one consuming market; is that correct ? 

Mr. Smiru. I would think in most cases; yes, sir. 

Mr. MacIntyre. That is inside and around that particular market. 

Mr. Smiru. Yes, sir. 

Mr. MacIntyre. I believe those are all the questions I have from 
Mr. Smith, Mr. Chairman. 

Mr. Sreep. Mr. Smith, in listening to your testimony, I have 
acquired here an idea that farmers eng: ed in the milk-production 
business represent about from one thing to one-fourth of all the 
farmers in the country. 

In other words, the prosperity of the milk-producing business has 
a direct impact on from one-third to one-fourth of all our farmers. 

Mr. Smiru. That is true. 

Mr. Sreep. Does the report indicate what percent of the total milk 
production of the Nation is handled through these milkshed setups? 

Mr. Smirn. No. The only information I have on that is the total 
amount of milk that is sold as fluid milk, and of course that would 
go through, mostly, through plants. 

Mr. Steep. I also gather that while both the volume and the dollar 

value of milk production in the years you discussed have gone up, that 
the record clearly shows that the number of producers has diminished ; 
is that correct ? 

Mr. Smiru. That is very true, sir. Of course, the number of all 
farms has been decreasing during this period. But I think the number 
of farms producing and selling milk has decreased somewhat more 
rapidly than the number of all farms. 

Mr. Sreep. Do any of your reports indicate the number of animals 
involved on the farms in the production of milk? 

Mr. Smirn. Well, we have an inventory—the number of milk cows 
on farms during the year, the figure I gave for 1957 was 20,500,000. 
Now that is the lowest number of record beginning in 1924, according 
to our records in the Department of Agriculture. 

Mr. Steep. Does that tend to—— 

Mr. Smiru. Going back 10 years to 1948, there were 22,300,000; and 
back in 1943 and 1944, there were 25,500,000, approximately. 

Mr. Sreep. Does that indicate that the per animal production has 
improved any ? 

Mr. Smiru. Yes; there has been a steady increase in the production 
per cow. 

Mr. Sreep. Has any of this also perhaps been attributable to im- 
proved marketing facilities, getting the milk from the farm in to the 
market ? 

Mr. Smiru. I don’t believe I have that information, Mr. Chairman ? 

Mr. Streep. Mr. Brown. 

Mr. Brown. Mr. Smith, is there not a seasonal fluctuation in milk 
prices, farm value, and also cost to processors or distributors ? 

Mr. Smirn. Yes, there is. 

In this report which we have for the committee files, it shows the 
seasonal prices, and how they vary. They are, of course, higher in 
the winter months than they are in the summer months. Of course, 
production is higher in the summer than in the winter months. 
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Mr. Brown. When does that summer break come? When does the 
price change, normally ? ait 

Mr. Suirx. Well, in 1957 there was almost a continuous decline in 
dealer’s average buying prices for milk for fluid use for the United 
States, from January to May. 

The average of these markets in January was $5.57. In May it 
dropped to $5.17. That is the dealer buying price. Then it went up 
continuously until it reached a high in November 1957 of $5.77, and 
then dropped again a little bit in December. So there is a seasonal 
change, and that occurs practically every year. 

Mr. Brown. Yes, sir. 

Now this year we have had the normal seasonal decline in prices in 
April so far, I suppose, as contrasted with March and February. 

Mr. Soiru. I believe that is true, sir. 

Mr. Brown. I am speaking of farm price right now, price paid by 
processor to producer. There was a drop in milk prices the first of 
April by Government policy, was there not ? 

Mr. Smirn. That one, I can’t answer. Maybe Mr. Fedderson can. 

Mr. Brown. Well, the support price of milk was reduced from $3.25 
to about $3.06 by order of the pa rtment, was it not? ; ‘ 

Mr. Smita. [ believe that is right. I don’t have that information. 
Perhaps Mr. Fedderson could give it to you. 

Mr. Brown. Mr. Fedderson, can you give us that information ? 

Mr. Fepperson. That is correct. 

Mr. Brown. Do you have any figures on what the consumer pays for 
milk? 

Mr. Smrrn. Well, we have average prices in this report that I filed 
with the committee, showing prices for the most common grade of milk 
purchased by consumers in these various cities. 

Mr. Brown. By month ? 

Mr. Sarna. By month, yes, sir. 

Mr. Brown. Of course, the committee will have to take some time 
to study all these reports that have been supplied, but I wonder if 
you could give for the record right now what the average consumer 
price on milk was in March of 1957, in April of 1957, and what it was— 
what it has been this year in March and April, or do you have any 
April figures this year yet 

{r.Smirn. Yes. Theonly information we would have is an average 
for 25 cities. That is a long series that has been carried for a number 
of years. 

The average in the 25 cities in March 1957 was 24.6 cents per quart. 
That was the prevailing price. 

Mr. Brown. What was it in April? 

Mr. Smiru. In April it was 24.6 cents. 

Mr. Brown. Now in 1958, what was the price in March # 

Mr. Smiru. I believe, sir, it was 25.5 cents. 

Mr. Brown. What was itin April? 

Mr. Smiru. In early April it dropped to 25.1 cents per quart. 

Mr. Brown. In other words, there has been a change of four-tenths 
of 1 cent. 

Mr. Smiru. On the average in these 25 cities. 

Mr. Brown. The farm price on milk by Government policy dropped 
from $3.25 on the base manufacturing milk price to $3.06. That is 
roughly what percentage drop, would you say ? 
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Mr. Smiru. That is approximately 20 cents; that is about 6 percent. 

Mr. Brown. Would you say that the drop in consumer prices was 
about 114 or two-tenths of 1 percent or 1 percent / 

Mr. Smiru. There would be a drop of about a little over 1 percent, 
between 1 and 2 percent. 

Mr. Brown. One and a half percent, would it not ? 

Mr. Smiru. That is about right. 

Mr. Brown. So, in other words, with the drop in farm price of 
6 percent, the consumer price was affected 114 percent. Is that a 
correct calculation ? 

Mr. Smitn. Well, that is what would appear from these data. I 
un not sure that the full drop has been reflected in these prices as yet, 
because changes in price for milk for manufacture may not get 
reflected immediately in fluid milk prices. 

Mr. Rieutmax. Mr. Chairman, would the gentleman yield and find 
out, Mr. Brown, what the prices were the farmer received in March of 
1957 and April 1957! Does he have that? 

Mr. Brown. It was the same as it was in March 1958; base manu- 
facturing 3.9 milk was $38.25, was it not, by Government order, in 
March of 1957 ? 

Mr. Surru. That would be the minimum price, That would not be 
the actual paying price. 

Mr. Brown. I mean that is the base support price, or whatever it is 
called, There was no variation between March of 1957 and March of 
1958 on the base support price by Government policy, was there ? 

Mr. Smirit. That is right. 

Mr. Rreutway. Well then, the price of ¢ 
prices. That does not say exactly what the fa 

Mr. Sarru. That is nght. 

Mr. Rreutman. That price would fluctuate, too, in some degree with 
the contents of cream, and in other areas they might even get more 
than $3.06: but the base price so far as the Government is concerned, 
in support, is $3.06, 

Mv. Brown. Let us find out. What was the average price paid to 
farmers in March of 19577 

Mr. Smiru. Sir, I do not have that report with me, [am sorry. I 
can give you the average dealer buying price, but that would not be 
the same as average price paid to farmers or received by farmers. 
I can submit that for the record, if you would like. 

Mr. Brown. That would be fine, if you would, please, sir. 

Mr. Sairnu. You would like to have March 

Mr. Brown. April of 1957 and March and April of 1958. 

Mr. Smirnu. Well, April will not be available until the 30th of this 
month. 

Mr. Brown. That will be fine. 

(The information requested follows :) 


. 


3.25 and $3.06 are base 
rmer is getting, 


ve 
. 





The price received by farmers for milk sold at wholesale averaged $4.16 per 
hundredweight in March 1957 and $3.98 in April 1957. In March 1958 it aver- 
aged $4.16 per hundredweight and the preliminary average for April 1958 is 
$3.91. This is the average price received by farmers for all milk sold at whole- 
sale, including both milk for fluid use and for manufacture. 


Mr. Brown. Would you say that in those reports you submitted, 
the consumer prices for milk on these basic markets you survey and 








532 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


report on are quite similar, that consumers pay approximately the 
same price in those 25 markets the country over, or is there wide 
variation ? 

Mr. Smiru. Well, there is a wide variation the country over between 
markets. That would be shown in the report. 

Mr. Brown. And the lowest price per quart of milk on those mar- 
kets surveyed is on what markets ? 

Mr. Smiru. Well, that would take « little time to look through the 
record. 

Mr. Brown. What is the range, what is the lowest to the highest ? 
Do you have that information ? 

Mr. Smiru. It is in the report, sir, but I would have to look through 
and check each one of the individual markets to determine that. 
There are 162 markets in here. I would be glad to put that in the 
record, if you would like. 

Mr. Brown. Just rule of thumb, what do you folks consider to be 
the average going price for milk in "the e ountry, or the range? 

Mr. Saari. Well, this April report shows a range of, for cream 
line, or regular whole milk, selling price in glass of from 21 cents per 
quart to, the highest one I see is 28 cents per quart. 

Mr. Brown. In paper what is it ? 

Mr. Soir. I beg your pardon, sir. There was one price of 2 
cents per quart. It would be 21 . 29 in glass, and 21 to 29 in pi Tia 

Mr. Brown. In other words, there is no difference in paper and 
glass? 

Mr. Somrru. In the range there is not. There is in individual mar- 
kets, sir. 

Mr. Brown. On per capita consumption of milk, there is quite a 
variation from year to year, is there not, in the United States? 

Mr. Smiru. Well, it is my impression that per capita consumption 
has been fairly steady. I do not happen to have those figures with 
me, but it is my impression it is fairly steady. 

Mr. Brown. Do you study per capita consumption in the Marketing 
Service? 

Mr. Smirn. I do not myself, sir. 

Mr. Brown. But the Department does? 

Mr. Smirn. That is right. 

Mr. Brown. Would these figures sound approximately right to 
you that the consumption per capita of milk equivalent in pounds in 
the United States in 1950 was 741 pounds? It was 700 in 1952; that 

yas during the Korean war period. It was 692 in 1953. It was 
T0TA in 1955, and then was 695.4 in 1957. Would those figures sound 
approximately right to you? 

Mr. Smiru. I could not check those here. I do have some figures 
on annual consumption of fluid milk and cream before me from 1950 
to 1957. 

Mr. Brown. Well now, this is per capita of milk equivalent. 

Would your associate there know? Is that approximately right, 
sir? 

Mr. Frepperson. Yes; that is for all milk. 

Mr. Brown. The farm price on milk in 1955, the year that we 
have had the highest per capita of milk consumed in’ this country 
since the Korean war, was higher, considerably higher, than it was 
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in 1957 when we had less milk consumed per capita; is that not true, 
Mr. Smith? 

Mr. Smiru. Well, again I would have to check the record on that, 
sir. 
Mr. Brown. Well, from your associate, is that true? 

Mr. Fepperson. I happen to have a small pamphlet here indicating 
per capita consumption or disappearance, rather, of milk and dair 
products in total and commercial channels, and that pamphlet indi- 
cates that to be approximately correct ; yes. 

Mr. Brown. In other words, it was quite a bit higher, farm value 
of milk and the consumer price on milk in 1955 was relatively high. 
In other words, the margins of the processors and the dealers and the 
distributors was good, the price was up, and consumption increased 
per capita. 

Is that not in direct contrast to what a lot of people think about 
the law of supply and demand, that the way to increase consumption 
is to reduce price? 

Mr. Smiru. Maybe Mr. Fedderson would like to answer that. 

Would you like to answer that, Mr. Fedderson ? 

Mr. Fepperson. I would prefer if I could wait and answer your 
questions on materials from which I testify, Mr. Brown. 

Mr. Brown. All right. 

Mr. Smith, do you want to make any comment on that? Every 
once in a while we run into these apparent violations of the law of 
supply and demand where at the higher price, consumption increases. 

Of course, there is the factor 

Mr. Smirn. There is a factor of overall availability of money, and 
so on, which makes a difference in what people will buy, that is right. 

Mr. Brown. In other words, the purchasing power of the con- 
suming public 

Mr. Smirn. That is right, of the public. 

Mr. Brown. The producers in factories, and so forth, has a direct 
bearing on the amount of milk consumed. True? 

Mr. Smiru. On the amount of milk equivalent consumed. I think 
it has some bearing on the amount of milk consumed as fluid milk, too. 

Mr. Brown. I believe that is all the questions I have, Mr. Chairman. 

Mr. Rrenuman. Mr. Chairman, I am not so sure that the questions 
I would ask Mr. Smith will have the answer to, but I know, particu- 
larly in my area, New York State, Order No. 27 was issued by the De- 
partment and agreed upon, of course, by the dairy people to some 
degree in my area and in New York State, and I think in Pennsylvania 
and New Jersey. 

One of the greatest deterrents to the expansion of the small pro- 
ducer-processor is one of the provisions in that order which says that 
he, if he produces from his own dairy, let’s say a thousand quarts of 
milk per day, processes it, and then retails it to the consumer, he is not 
compelled to pay into the pool any percentage or any amount toward 
the production that he has on his own farm. But if he produces 1,000 
quarts on his own farms and then he procures from his neighbor 1 
quart of milk to supply his demands, he has to pay 3 cents a quart on 
the thousand that he produced on his own farm plus the 3 cents on 
the 1 quart he procured from his neighboring farmer, and of course 
that is a terrific cost to this small producer. 














= 


534 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


It is something that I do not think he is going to be able to stand, 
and I have a lot of them in my area, that are really and truly on the 
verge of having to close up and ‘dispose of their production to the larger 
processors. 

Now many of these small, and I think there are about 300 of them, 
in New York State are affected by that order. 

I am wondering, is there anything being done? I have asked this 
from the Department on several occasions and am still asking again 
today, what is being done to see if this can be rectified. 

The small processor, producer and processor, is not complaining 
about paying into the pool 3 cents on every quart he procures outside 
of his own production but where he has to, the minute he gets 1 quart 
from the outside to go back and then pay 3 cents on every quart he 
produces himself, that is quite a penalty on the man in his production 
and cost of operation and he just cannot meet big competition in the 
field in carrying out that program. 

Mr. Soirn. I believe that falls in Mr. Fedderson’s field in these 
marketing orders. 

Mr. Rreuuman. Well, I am glad Mr. Fedderson is going to testify 
and we will get information on that. Because Mr. Chairman, that is 
a Vital issue in my community on the survival of the small producer- 
processor. 

If he produces on his own farm—if he has 100 head of cattle. If he 
produces the milk, processes and sells it, and if he buys any outside 
he has to pay in the pool for the publicity, I suppose, and advertising 
of dairy products. 

I do not think he would kick one bit if he paid on what he had to 
buy outside but where he has to go back and pay a 3 cents’ penalty 
on every quart he produces on his farm into the pool that is a rather 
costly and expensive deal for the small processor and producer. 

I do not have any other questions, at this time. 

Mr. Sreep. Mr. Smith, we want to, on behalf of the committee, thank 
you for your coope1 ration in bringing us this statistical information 
today, and it may be that later on when we have an opportunity to 
analyze some of these reports we may want to check with you some 
more. 

But anyhow, today we do appreciate your being here and helping us. 

Mr. MacIntyre, will you call your next witness ¢ 

Mr. MacInryre. Mr. Fedderson ? 

Mr. Fedderson, will you give the reporter your full name and the 
title you have and the designation of your position with the Depart- 
ment of Agriculture ? 


TESTIMONY OF HOWARD FEDDERSON, DEPUTY DIRECTOR OF THE 
DAIRY DIVISION, AGRICULTURAL MARKETING SERVICE, DE- 
PARTMENT OF AGRICULTURE 


Mr. Frepperson. My name is Howard Fedderson, and I am Deputy 
Director of the Dairy Division, Agricultural Marketing Service, of 
the Department of Agriculture. 

Do you wish copies of this statement that I have 4 

Mr. MacIntyre. If you will, please. 

Do you have a prepared statement ? 
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Mr. Fepprerson. Yes, Mr. MacIntyre. 

At your request I prepared a statement relative to milk-pricing 
systems under Federal milk orders. 

The pricing systems of Federal milk orders are used in a number 
of areas today by farmers who market milk for fluid distribution in 
city markets. Feder al milk orders are effective in 68 areas where they 
regulate minimum prices paid to producers for milk. 

Last year 1,952 handlers purchased 33 billion pounds of milk from 
186,000 producers for sale in these market areas. 

Federal milk orders operate in designated marketing areas where 
they have been developed and issued in accordance with the require- 
ments contained in the Agricultural Marketing Agreement Act of 
1937, as amended. 

They are issued only for markets where dairy farmers request the 
program. Before an order may be issued it must be approved by at 
least two-thirds of the dairy farmers affected by the order. 

The minimum price provisions of each Federal milk order apply 
to the purchase of milk for sale in that designated market. Some 
marketing areas are large; others are small, depending on the char- 
acteristics of milk marketing in each circumstance. 

For example, the New York-New Jersey milk marketing area encom- 
passes all of New York City, northern New Jersey, and several upstate 
New York cities. 

Other marketing areas include only one principal city. A mar- 
keting area includes all of the territory within which the same milk 
dealers compete with each other for sales of milk, and where such milk 
must meet essentially the same sanitary inspection standards. 

We have compiled at your request, Mr. MacIntyre, a description of 
each of the marketing areas as they are defined in Federal milk orders 
today. The sompilation i is titled “Marketing Areas as Defined in Fed- 
eral Milk Orders, April 1, 1958.” 

Mr. MacInryre. Mr. Chairman, I would like to ask this be inserted 
at the end of this witness’ testimony. 

It is a list of the areas and description of the areas where the 
orders apply. 

Mr. Streep. Any objection ? 

It will be admitted. 

(The document referred to will be found on p. 540.) 

Mr. Fepperson. The general location of each of the marketing areas 
where Federal milk orders were effective as of January 1, 1958, is 
shown on a dot. map which we have available. 

Mr. MacIntyre. I wonder if we may have that inserted in the rec- 
ord, Mr. Chairman. It is one sheet. 

Mr. Streep. If there is no objection it will be admitted into the record. 
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Mr. Frepperson. Pricing systems in Federal milk orders are devel- 
oped on the basis of evidence presented at public hearings. Prior to the 
issuance of a Federal milk order or any amendment to an order a public 
hearing must be announced and held. This procedure affords all inter- 
ested persons an opportunity to present evidence as to the appropriate 
minimum levels of class prices. 

The prices established by Federal milk orders must meet standards 
and conditions set forth in the Agricultural Marketing Agreement Act. 

The principal conditions are— 

1. Milk be classified for pricing purposes according to the form 
in which or the purpose for which it is used. 

2. Minimum prices for each class must be uniform, subject to 
the adjustments only for— 

(a) Customary volume, market and production differen- 
tials. 

(6) Grade or quality of milk. 

(c) Location at which delivery of milk is made to handlers. 

3. The total value of milk at the established class price must be 
paid out uniformly to producers either at the blended use value of 
the individual handler—individual handler pool—or at the 
blended use value of all handlers—marketable pool. 

4, Class prices must be established at levels which will direct the 
orderly movement of an adequate supply of milk to market with 
due consideration of supply and demand conditions and the public 
interest. 

5. No provision of an order may prohibit the marketing in that 
area of milk produced anywhere in the United States. 

Minimum class prices are established each monthly delivery period 
foreach market. All class prices established under each of the Federal 
orders effective during the period are shown in the set of tables we have 
here for the months January 1956 through February 1958. ‘The tables 
show also the uniform or average blended price paid to producers in 
each market. 

I have but one copy of that, Mr. MacIntyre. One of the copies had 
to be photostated so if I may, and if there are questions, I would like 
to refer to it here. 

Mr. MacIntyre. Mr. Chairman, we had better have that in the 
committee files. I did not know it was of the volume you show it 
to be. 

Mr. Fepperson. Yes, this is 1 month of pricing. 

The table shows the minimum uniform or weighted average and class 
I prices at the basic test with butterfat differential, f. o. b. market, 
unless otherwise indicated for the month specified. 

Mr. MacIntyre. You have one for each month there from January 
1956 through February 1958 ? 

Mr. Fepperson. Yes. 

Mr. MacIntyre. Mr. Chairman, I move that that be accepted for 
the committee’s files for use of the committee. 

Mr. Fepperson. Then I have a table showing minimum prices for 
class IT, IIT, and TV at basic test with butterfat differentials, f. 0. b. 
the market unless otherwise indicated under Federal milk orders in 
the case specified. 
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Mr. Srerep. There being no objection, all of these reports will be 
accepted for the committee files. 

(The documents referred to are in the files of the committee.) 

Mr. Frepprerson. The class I price usually applies to all milk which is 
used for fluid sale as a whole or skim milk beverage or for sale as fluid 
cream. In some markets cream is not required to be made from milk 
which is approved for sale as fluid whole milk and in those markets 
cream is included in some other class. 

Classes of milk are defined for pricing purposes according to the 
product in which such milk is used. Such class prices then apply 
to all milk purchased at a given location which is used in a classified 
group of products. 

The conditions required by the statute in effect prescribe a pattern 
of milk pricing which must be correlated within each market and 
among markets. The prohibition against excluding any milk from the 
market requires prices at different location points which reflect in 
general only the normal difference in location value. <A price too high, 
for instance, at a given point would attract excessive milk supplies. 

The pattern of location pricing which generally appears to meet 
the standards of the act is based on two basic concepts. First, prices 
established for class I milk delivered to a central point in each mar- 
keting area are normally about equal to the price in an alternative 
supply area plus transportation cost to the market. 

The North Central States, particularly Wisconsin, where a large 
volume of milk is produced represent a potential alternative supply 
for any other part of the country where the price is high enough to 
absorb the transportation cost. Wi isconsin represents the hub of the 
milk pricing pattern and prices in other areas tend to be higher by 
the amount of freight cost to such areas. 

Of course the prices in each area fluctuate up and down based on 
local supply-demand conditions but these variations tend to balance 
out over a period of time leaving transportation cost the dominant 
factor in determining relative levels of price in different markets. 

The second concept in location pricing of milk is the graduation of 
prices within a given market. Milk is normally priced at. the plant 
where it is received from farmers. The cost of hauling milk to the 
plant is usually paid by the producer. In large markets where the 
milk supply area spreads out over many miles, “producers often have 
the alternative of shipping their milk directly to the city market or 
delivering it to a local assembly plant with the handler taking over 
the cost of tr ansporting milk from the assembly point to the m: iarket. 

Since the handler who purchases through an assembly point has 
assumed part of the farm-to-market hauling cost, a price differential 
is established for the assembly point which is calculated on the cost 
of haul from that point to the city. Such differentials are necessary 
to maintain uniformity in prices charged handlers and in prices paid 
producers within the market. 

The system of intramarket location price differentials operates also 
around a hub, but in this case the hub or market center is the highest : 
prices at other points are lower by the cost of transportation from such 
points to the market center. 

Sometimes a market has more than one center of population and 
then prices may be zoned and location differentials may be calculated 
from alternative points. 
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These price differentials apply at the point where milk is first re- 
ceived by a handler from farmers. If the handler then moves the 
milk into a higher or lower price zone he bears the cost of such 
transfer. 

Normally such transfers move toward the higher price at the 
market center but sometimes a handler may have a plant located in 
the higher priced zone and want to extend his sales into a lower priced 
zone. 

The cost of such a haul contrary to the normal movement of milk 
has to be borne by the handler who undertakes such a transfer. He 
may not deduct the backhaul cost from producers. 

Once the handler has taken possession of milk at the plant where 
he receives it from producers it is up to him to market it where he 
. will get the best return. He pays one price for it in each use class 
without regard to where it is sold. 

If a handler chooses to develop out of market outlets, he does it 
under the price level to producers applicable at his regulated plant. 
Discounted prices under the classified price structure would permit 
regulated handlers to dump excess milk in such outside areas, adverse- 
ly affecting other producers and handlers supplying such areas. The 
effects of minimum prices under a Federal milk order must be ap- 
praised in the light of their effect on other markets as well as on the 
regulated markets. 

Furthermore, the pricing standards under which minimum order 
prices are established require that the pricing system result in an ade- 
quate supply and be in the public interest. 

If a given level of price is necessary to maintain an adequate 
supply of milk, a lower price established on one segment of the total 
we would result in establishing a higher price for the remaining 
segment. Such price discrimination would have one group of con- 
sumfers subsidizing another group and could not. be justified as in the 
public interest. 

These patterns of pricing have been described in terms of the major 
concepts on which they are constructed. In carrying out the gen- 
eral objectives of these plans we are often confronted with situations 
where markets are not neatly arranged with a supply area extend- 
ing in a perfect circle around the market. 

Sometimes supply areas are one-sided, extending only in one di- 
rection with a heavy demand for milk in the other direction. In such 
cases we often have to establish several central pricing zones or hubs 
to which price differentials apply. 

The pricing systems have to be adapted to conditions as they exist 
and as they develop. The plans are reviewed and amended constant- 
ly to maintain orderly and efficient movements of milk. 

IT also have, Mr. MacIntyre, a list of markets which you supplied 
me, and asked I designate which of those markets are affected by Fed- 
eral orders and I have that list. 

Mr. MacIntyre. That is done by your checking off those that are 
affected with an “X” opposite them ? 

Mr. Fepprrson. With an “F” for the term Federal, and following 
the name of the market, the name of the market order which is effective 
in the area. 
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Mr. MacIntyre. Mr. Chairman, I move we receive into the record 


that list with that designation. 


Mr. Steep. There being no objection, that will be received. 


(The document is as follows :) 


List OF MARKETS AFFECTED BY FEDERAL ORDERS 


Alabama: 
Birmingham 
Greenville 
Huntsville 
Montgomery 

Arizona: 

(F) Phoenix (central Arizona) 

(F) Tucson (central Arizona) 

Arkansas: 

(F) Little Rock (central Arkansas) 

California: 

Berkeley 

Fresno 

Glendale 

Los Binos 

Los Angeles 

Monterey 

Modesto 

O -k'and 

Palo Alto 

Redwood City 

Sacramento 

Salinas 

San Diego 

San Francisco 

San Jose 

San Pedro 

Santa Barbara 

Santa Cruz 
Colorado: 

Denver 
Connecticut : 

Hartford 
Washington, D.C, 
Florida : 

Daytona Beach 

Eustis 

Gainesville 
(F) Miami (southeastern Florida) 

St. Augustine 

Tallahassee 
Idaho: 

Boise City 

Pocatello 
Illinois : 

Bloomington 

Carbondale 

Charleston 
(FE) Chicago (Chicago) 

PDanvilie 

Mattoon 

Rantoul 

Springfield 
Indiana: 

Evansville 
(F) Fort Wayne (Fort Wayne) 

Hammond 

Indianapolis 


Iowa: 
Ames 
(F) Council Bluffs (Omaha-Lincoln- 
Cc. B.) 
(F) Mason City (north central Iowa) 
(F) Waterloo (north central Iowa) 
Kansas: 
Hutchinson 
(F) Iola (Neosho Valley) 
(F) Topeka (Kansas City) 
(F) Wichita (Wichita) 
Kentucky: 
(F) Louisville (Louisville) 
Middlesboro 
Louisiana: 
(F) New Orleans (New Orleans) 
Maryland: 
Hagerstown 
Massachusetts : 
(FEF) Southboro (Worcester) 
Michigan: 
(F) Ann Arbor (Detroit) 
(F) Detroit (Detroit) 
Grand Rapids 
Iron Mountain 
Norway 
Missouri: 
Columbia 
(F) Kansas City (Kansas City) 
Sedalia 
Sikeston 
(F) Springfield (Ozarks) 
(F) St. Louis (St, Louis) 


Montana : 
sutte 
Nebraska: 
(F) Omaha (Omaha-Lincoln-Council 
Bluffs) 

Nevada: 

Carson City 

Reno 


New Jersey : 
(F) Hoboken (New York-New Jersey) 
New York: 
(fF) New York (New York-New Jersey) 
North Carolina: 
Asheville 
Surlington 
Charlotte 
Durham 
Greensboro 
Ohio: 
(F) Akron (Akron-Stark County) 
(EF) Cincinnati (Cincinnati) 
Middleton 
Oklahoma: 
(F) Oklahoma City (Oklahoma Metro- 
politan area) 
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List oF MARKETs AFFECTED BY FEDERAL Orpers—Continued 


Oklahoma—Continued 
(F) Muskogee (Oklahoma Metropoli- 
tan area) 
Oregon: 
Portland 
Pennsylvania: 
Pittsburgh 
South Carolina: 
Columbia 
Greenville 
South Dakota: 
Sioux Falls (Sioux Falls-Mitchell ) 
Tennessee: 
(F) Knoxville (Knoxville) 
(F) Nashville (Nashville) 
Texas: 
(F) Amarillo (Texas Panhandle) 
(¥) Austin (Austin-Waco) 
Beaumont 


Texas—Continued 
(F) Dallas (North Texas) 
El] Campo 
El Paso 
Houston 
Marshall 
Texarkana 
Virginia: 
(F) Appalachia (Appalachian) 
(F) Bristol (Appalachian) 
Danville 
Washington : 
(F) Seattle (Puget Sound) 
(F) Spokane (Inland Empire) 
West Virginia : 
(F) Welch (Bluefield) 
Wisconsin: 
Green Bay 
(EF) Milwaukee (Milwaukee) 


(F) Corpus Christi (Corpus Christi) 


(F) Indicates Federal milk order. 


UNITED STATES DEPARTMENT OF AGRICULTURE 
Agricultural Marketing Service, Washington, D. C., Dairy Division 
MARKETING AREAS AS DEFINED IN FepERAL MILK OrpERS, APRIL 1, 1958 


Akron-Stark County, Ohio: The Akron-Stark County, Ohio, marketing area 
means all territory, including but not limited to all municipal corporations within 
the boundaries of Summit County; Stark County, except Paris and Sugar Creek 
Townships; Franklin, Ravenna, Brimfield, and Suffield Townships and lots 5 to 
10, 15 to 20, 25 to 30, and 35 to 40, inclusive, of Randolph Township in Portage 
County ; Smith Township in Mahoning County, except great lot 35 thereof; Knox 
Township in Columbiana County; and sections 1, 2, 8, 10, 11, and 12 of Sugar 
Creek Township in Wayne County; all in the State of Ohio. 

Appalachian: Appalachian marketing area means all the territory within the 
counties of Sullivan, Washington, and Greene in Tennessee; Washington and 
Wise in Virginia ; and Harlan in Kentucky. 

Austin-Waco, Tex.: Austin-Waco marketing area means all territory, includ- 
ing all municipal corporations and all Federal military reservations, facilities 
and installations, located within or partially within the boundaries of Travis, 
Hays, Lampasas, Burnet, Caldwell, Bastrop, Williamson, Bell, Falls, McLennan, 
Coryell, Comal, and Guadalupe Counties, all in the State of Texas. 

Black Hills, S. Dak.: The Black Hills, S. Dak., marketing area means all of 
the territory within the boundaries of Custer, Fall River, Lawrence, and Penn- 
ington Counties, the cities of Belle Fourche and Sturgis, the Ellsworth Air Base, 
and the Veterans’ Administration hospital at Fort Meade, all in the state of South 
Dakota, including territory within such boundaries which is occupied by govern- 
ment (municipal, State, or Federal) reservations, installations, institutions, or 
establishments. 

Bluefield, Va.-W. Va.: Bluefield marketing area means all the territory geo- 
graphically located within the perimeters of the counties of Mercer and McDowell, 
in West Virginia, and Tazewell in Virginia. 
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Boston, Mass.: Greater Boston, Mass., marketing area means the territory 
included within the boundary lines of the following Massachusetts cities and 
towns: 


t 


Arlington Malden Saugus 
Bedford Marblehead Somerville 
Belmont Medford Stoneham 
Beverly Melrose Swampscott 
Boston Milton Wakefield 
Braintree Nahant Watertown 
Brookline Natick Waltham 
Cambridge Needham Wayland 
Chelsea Newton Wellesley 
Dedham Peabody Weston 
Everett Quincy Weymouth 
Framingham Reading Winchester 
Lexington Revere Winthrop 
Lynn Salem Woburn 


Cedar Rapids-lowa City, lowa: Cedar Rapids-Iowa City, Iowa, marketing area 
means all territory within the corporate limits of the cities of Cedar Rapids and 
Iowa City, both in the State of Iowa. 

Central Arizona: Central Arizona marketing area means all territory within 
the counties of Cochise, Graham, Greenlee, Maricopa, Pima, and Pinal, and that 
part of Yuma County south of 33° latitude (north from the equator), all in the 
State of Arizona. 

Central Arkansas: Central Arkansas marketing area means all the territory 
included within the boundaries of the counties of Clark (except the city of Gurdon 
and the town of Okolona), Conway, Faulkner, Garland, Grant, Hot Springs, 
Jefferson, Lonoke, Monroe, Pope, Pulaski, Saline, and White, all in the State 
of Arkansas. 

Central Mississippi: Central Mississippi marketing area means all the territory 
within the following counties: Adams, Claiborne, Clarke, Copiah, Covington, For- 
rest, Franklin, Hinds, Jasper, Jefferson, Jefferson Davis, Jones, Lamar (except 
Beat 2 thereof), Lauderdale, Lawrence, Lincoln, Madison, Marion, Neshoba, New- 
ton, Perry, Rankin, Scott, Simpson, Smith, Walthall, Warren, and Wayne, all in 
the State of Mississippi. 

Central west Texas: Central west Texas marketing area means all territory 
within the boundaries of the Abilene Air Force Base and within the corporate 
limits of the following cities and towns, all in the State of Texas: 


Abilene Comanche Ranger 
Albany Jastland Rochester 
Anson Hamlin Rotan 
Aspermont Haskell Rule 
Ballinger Knox City San Angelo 
Big Spring Lamesa Snyder 
Breckenridge Merkel Stamford 
Brownwood Midland Sweetwater 
Cisco Mineral Wells Tye 
Coleman Munday Winters 
Colorado City Odessa 


Chattanooga, Tenn.: Chattanooga, Tenn., marketing area means all of the ter- 
ritory included within the boundaries of Hamilton, MeMinn, and Bradley Coun- 
ties, all in the State of Tennessee. 

Chicago, Ill. : Chicago, Il., marketing area means the territory lying within the 
townships of Warren, Waukegan, Libertyville, Shields, Vernon, West Deerfield, 
Deerfield, and the city of Barrington, in Lake County ; Cook and Du Page Coun- 
ties; the townships of Dundee, Elgin, St. Charles, Geneva, Batavia, and Aurora 
in Kane County; the townships of Wheatland, Du Page, Plainfield, Lockport, 
Homer, Troy, Joliet, New Lenox, and Frankfort in Will County, all in the State 
of Illinois; and the townships of North Calumet, and Hobart in Lake County, Ind. 

Cincinnati, Ohio: Cincinnati, Ohio, marketing area means the city of Cin- 
cinnati, Ohio, and the territory geographically included within the boundary 
lines of Hamilton County, Ohio. 

Clarksburg, W. Va.: Clarksburg marketing area means all territory included 
within the boundaries of (@) Monongalia, Marion, and Harrison Counties, (b) 
Grafton magisterial district in Taylor County, (c) Philippi magisterial district 
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in Barbour County, (d@) Leadsville magisterial district in Randolph County, 
(e) the city of Buckhannon in Upshur County, (f) the city of Weston in Lewis 
County, and (yg) the town of Kingwood in Preston County, all in the State of 
West Virginia. 

Cleveland, Ohio: Cleveland, Ohio, marketing area means all territory, includ- 
ing but not being limited to all municipal corporations within Cuyahoga County, 
and within the following cities and townships of the respective, named counties : 
townships of Black River, Sheffield, Avon Lake, Avon, Amherst, Elyria, Ridge- 
ville, Carlisle, Eaton, Columbia, and Grafton in Lorain County; Willoughby, 
Mentor, and Kirtland Townships and the city of Painesville in Lake County; 
the city of Ashtabula in Ashtabula County; and the townships of Liverpool, 
Brunswick, Hinckley, York, Granger, Medina, Lafayette, and Montville in Medina 
County ; all in the State of Ohio. 

Columbus, Ohio: Columbus, Ohio, marketing area means the city of Columbus; 
the city of Bexley ; and all territory, including but not being limited to all munici- 
pal corporations, within the townships of Blendon, Clinton, Franklin, Marion, 
Mifflin, Perry, Sharon, and Truro; all in Franklin County, Ohio. 

Corpus Christi, Tex.: Corpus Christi marketing area means all the territory 
within the counties of Brooks, Cameron, Duval, Hidalgo, Jim Wells, Kleberg, 
Live Oak, Nueces, and San Patricio, all in the State of Texas. 

Dayton-Springfield, Ohio: Dayton-Springfield, Ohio, marketing area means the 
cities of Dayton, Oakwood, and Springfield, the townships of Bath and Miami, 
in Greene County; the townships of Miami, Jefferson, Madison, Van Buren, Har- 
rison, Butler, Mad River, and Washington, in Montgomery County; and German 
Township in Clark County; all in the State of Ohio. 

Detroit, Mich.: Detroit, Mich., marketing area means all territory, including 
incorporated municipalities, within the outer boundaries of the townships of 
Butchville, Grant, Greenwood, Kenockee, Wales, Clyde, Fort Gratiot, Kimball, 
Port Huron, St. Clair, China, East China, Ira, Cottrellville, and Clay in St. Clair 
County ; the townships of Chesterfield, Sterling, Clinton, Harrison, Warren, Erin, 
and Lake in Macomb County; the townships of White Lake, Waterford, Pontiac, 
Avon, Commerce, West Bloomfield, Bloomfield, Troy, Novi, Farmington, South- 
field, and Royal Oak in Oakland County; the townships of Salem, Northfield, 
Webster, Scio, Ann Arbor, Superior, Ypsilanti, Pittsfield, Lodi, Saline, York, and 
Augusta in Washtenaw County; the townships of Ash and Berlin in Monroe 
County ; and all of Wayne County ; all in the State of Michigan. 

Dubuque, Iowa: Tubuque, Iowa, marketing area means the territory within 
the corporate limits of the city of Dubuque and the township of Dubuque, sections 
1, 2, 3. 11, and 12, of the township of Table Mound and sections 5 and 6 of the 
township of Mosalem, all in Dubuque County, Iowa. 

Duluth-Superior, Minn.-Wis.: Duluth-Superior marketing area means the cities 
of Duluth and Cloquet in the State of Minnesota; and the city of Superior in the 
State of Wisconsin. 

Eastern South Dakota: Bastern South Dakota marketing area means all the 
territory within the corporate limits of the cities of Aberdeen, Huron, Redfield, 
and Watertown, allin the State of South Dakota. 

Fall River, Mass.: Fall River, Mass., marketing area means the city of Fall 
River and the town of Somerset, both in the Commonwealth of Massachusetts, 
and the town of Tiverton in the State of Rhode Island. 

Fort Smith, Ark.: Fort Smith, Ark., marketing area means all territory 
within the corporate limits of Fort Smith, Ark., and Van Buren, Ark., and 
within the boundaries of the Camp Chaffee Military Reservation. 

Fort Wayne, Ind.: Fort Wayne, Ind., marketing area means the territory 
within the corporate limits of Fort Wayne, Ind. 

Greater Kansas City, Mo.-Kans.: Greater Kansas City marketing area means 
all of the territory in Jackson County, Mo.; those portions, excluding Platte 
City, Mo., of Platte and Clay Counties in Missouri, south of a line extending in 
an easterly direction from the Missouri River on the west along State Highway 
92 to the intersection of State Highway 92 and United States Highway 69, 
thence north to the north section line of section 26 in Washington Township 
in Clay County, thence east along the north section lines of sections 26 and 25 
in Washington Township to the boundaries of Clay and Ray Counties; that part 
of Cass County, Mo., which is north of Highway 2; all of the counties of 
Wyandotte, Leavenworth, Johnson, Douglas, Shawnee, Lyon, and Morris in the 
State of Kansas, and Riley County, Kans., exclusive of the Fort Riley Military 
Reservation. 
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Inland Empire, Washington-Idaho: Inland Empire marketing area means that 
portion of Bonner County, Idaho, lying south of township 60 and west of range 
2, east Boise meridian; all of Kootenai County, Idaho, except that portion lying 
east of range 3 west, Boise meridian, and south of township 53; Boundary 
County, Idaho; Benewah County, Idaho; Spokane County, Wash.; that portion 
of Pend Oreille County, Wash., lying south of township 35; and that portion 
of Stevens County, Wash., lying south of township 37. This definition shall 
include all municipal corporations, Federal military reservations, facilities, and 
installations and State institutions lying wholly or partly within the above- 
described area. 

Knoxville, Tenn.: Knoxville, Tenn., marketing area means all of the territory 
within the boundaries of Knox County including the territory within the cor- 
porate limits of the city of Knoxville, all of the territory within the corporate 
limits of the cities of Alcoa and Maryville in Blount County and all of that 
part of the development of Oak Ridge which lies within Anderson County, all 
in the State of Tennessee. 

Louisville, Ky.: Louisville, Ky., means the territory within Jefferson County, 
Ky., including but not being limited to the city of Louisville: the Fort Knox 
Military Reservation; the territory within Floyd County, Ind., including but 
not being limited to all municipal corporations in said county; and the territory 
within the townships of Jeffersonville, Utica, Silver Creek, Union, and Charles- 
ton, in Clark County, Ind. 

Memphis, Tenn.: Memphis, Tenn., marketing area means all the territory 
within the boundaries of the following political subdivisions: Shelby County 
and the city of Jackson, both in Tennessee and the city of West Memphis in 
Arkansas. 

Merrimack Valley, Mass.: Merrimack Valley, Mass., marketing area means the 
territory included within the boundary lines of the following Massachusetts 
cities and towns: 


Andover Haverhill North Andover 
Billerica Lawrence Tewkesbury 
Chelmsford Lowell Tyngsboro 
Dracut Merrimack Westford 
Groveland Methuen West Newbury 


Milwaukee, Wis.: Milwaukee, Wis., marketing area means the territory (in- 
cluding all municipal corporations) lying within the county of Milwaukee; the 
towns of Brookfield, New Berlin, Muskego, and Menomonee, and the villages of 
Menomonee Falls, Lannon, and Butler in the county of Waukesha; the towns of 
Mequon, Cedarburg, and Grafton, the city of Cedarburg, and the villages of 
Grafton and Thiensville in the county of Ozaukee; and the towns of German- 
town and Jackson and the villages of Germantown and Jackson in thhe county 
of Washington; all in the State of Wisconsin. 

Minneapolis-St. Paul, Minn.:.Minneapolis-St. Paul, Minn., marketing area 
means the territory within the corporate limits of the cities of Minneapolis, Rob- 
binsdale, and Wayzata in Hennepin County; Columbia Heights in Anoka Coun- 
ty; St. Paul and White Bear in Ramsey County; West St. Paul and South St. 
Paul in Dakota County; together with the following townships and all villages 
therein; Brookly, Crystal, St. Anthony, Golden Valley, St. Louis Park, Orono, 
Excelsior, Mennetonka, Edina, Bloomington, and Richfield in Hennepin County; 
Fridley in Anoka County; Mounds View, Rose, White Bear and New Canada in 
Ramsey County; Grant, Oakdale, Woodbury, Cottage Grove, and Newport in 
Washington County; and Mendota, West St. Paul, and Inver Grove in Dakota 
County ; all in the State of Minnesota. 

Muskegon, Mich.: Muskegon, Mich., marketing area means all territory in- 
eluding but not limited to all municipal corporations within the boundaries of 
Muskegon County; Ottawa County, except Wright, Talmadge, Georgetown, and 
Jamestown Townships; and Fillmore and Laketown Townships in Allegan 
County ; all in the State of Michigan. 

Nashville, Tenn.: Nashville, Tenn., marketing area means all the territory 
within the boundaries of the counties of Davidson, Cheatham, and Rutherford, 
all in the State of Tennessee, including all municipalities within such boundaries, 
and including all territory within such boundariess occupied by government 
(municipal, State, or Federal) reservations, installations, institutions, or other 
establishments. 
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Neosho Valley, Kans.-Mo.: Neosho Valley marketing area means all of the terri- 
tory within the counties of Allen, Bourbon, Cherokee, Crawford, Labette, Mont- 
gomery, Neosho, and Wilson, all in the State of Kansas, and the counties of 
Barton, Jasper, Newton, and Vernon, all in the State of Missouri. 

New Orleans, La.: New Orleans marketing area means all territory, including 
incorporated municipalities, geographically within Jefferson, Lafourche, Orleans, 
Plaquemines, St. Bernard, St. Churles, and Terrebonne Parishes, all in the State 
of Louisiana. 

New Yurk-New Jersey : New York-New Jersey marketing area means all of the 
territory within the boundaries of the city of New York, and the counties and 
parts of counties set forth in paragraphs (a) and (0) of this section together 
with all piers, docks, and wharves connected therewith, and all craft moored 
thereat, and including territory within such boundaries which is occupied by 
government (municipal, State, Federal, or international) reservations, installa- 
tions, institutions or other establishments. 

(a) The city of New York and counties of Nassau, Suffolk (except Fisher’s 
Island), and Westchester in the State of New York (such territory being referred 
to hereinafter as the “New York metropolitan district”). 

(b) The following counties and parts of counties in the State of New York: 
Albany; Broome; Cayuga (except the townships of Sterling, Victory, Conquest, 
and Montezuma); Chemung; Chenango; Columbia; Cortland; Delaware; 
Dutchess ; that part of Essex consisting of the townships of Schroon, Ticonde- 
roga, Crown Point, and Moriah; Fulton (except the township of Stratford) ; 
Greene; Herkimer (except the townships of Webb, Ohio, and Salisbury) ; Madi- 
son; Montgomery; Oneida (except the townships of Ava, Boonville, Forestport, 
and Florence) ; Onondaga; Orange; Oswego (except the townships of Redfield 
and Boyleston) ; Otsego; Putnam; Rensselaer; Rockland; Saratoga (except the 
townships of Day, Edinburg, and Providence); Schenectady; Schoharie; 
Schuyler; that part of Steuben consisting of the townships of Addison, Corning, 
and Erwin; Sullivan; Tioga; Tompkins; Ulster; Warren (except the townships 
of Johnsburg, Thurman, and Stony Creek) ; Washington; and Yates (except the 
townships of Italy, Middlesex, and Potter); and in the State of New Jersey: 
Bergen; Essex; Hudson; Hunterdon; Middlesex; Monmouth; Morris; Ocean 
(except the Boroughs of Barnegat Light, Beach Haven, Harvey Cedars, Ship Bot- 
tom, Surf City, Tuckerton, and the townships of Eaglewood, Lacey, Little Egg 
Harbor, Long Beach, Ocean, Stafford, and Union) ; Passaic; Somerset; Sussex ; 
Union; and Warren. 

North Central Iowa: North Central Iowa marketing area means all territory 
within the boundaries of Black Hawk County and the cities of Charles City, 
Clarion, Clear Lake, Eagle Grove, Fort Dodge, Hampton. Humboldt, Marshall- 
town, Mason City, New Hampton, Osage, Waverly and Webster City, all in the 
State of Iowa, including territory within such boundaries which is occupied by 
government (municipal, State, or Federal) reservations, installations, institu- 
tions, or other establishments. 

North Central Ohio: North Central Ohio marketing area means all the terri- 
tory within the corporate limits of the cities of Findlay, Marion, and Tiffin and all 
the territory within the boundaries of the counties of Allen and Richland, all in 
the State of Ohio. 

North Texas, Tex.: North Texas marketing area means all territory, including 
all municipal corporations, Federal military reservations, facilities, and installa- 
tions and State institutions, within the counties of Cooke, Collin, Dallas, Delta, 
Denton, Ellis, Fannin, Grayson, Hopkins, Hunt, Johnson, Kaufman, Lamar, 
Parker, Rockwall, and Tarrant, all in the State of Texas. 

Oklahoma metropolitan: Oklahoma metropolitan marketing area means all the 
territory within Tulsa County; the city of Sapulpa and the township of Sapulpa 
in Creek County, that part of Black Dog Township in 20 north, ranges 10, 11, and 
12 east in Osage County; the cities of Muskogee, McAlester, and Tahlequah; 
Oklahoma County, except Deer Creek, Deep Fork. and Luther Townships; Moore, 
Taylor, Case, Liberty, Norman, and Noble Townships in Cleveland County ; Bales, 
Davis, Dent, Brinton, Rock Creek, Forest, and Earlsboro Townships in Pottawa- 
tomie County; the city and township of Guthrie in Logan County; and the city 
and township of Stillwater and Union Township including the city of Cushing 
in Payne County, 

Omaha-Lincoln-Council Bluffs, Nebr.-Iowa: Omaha-Lincoln-Council Bluffs 
marketing area means the territory within the corporate limits of the cities 
of Omaha and Lincoln, Nebr., and Council Bluffs, Iowa; within Kane, Lake, 
Garner, and Lewis Townships in Pottawattamie County, Iowa; within Floreuce, 
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Union, McArdle, Moorhead, McHugh, Benson, Beechwood, Pershing, Durdee, 
Loveland, Boystown, Ralston, Ashland, and May precincts in Douglas County, 
Nebr. ; within Gilmore, Highland and Bellevue precincts in Sarpy County, Nebr. ; 
within West Lincoln precinct including the Lincoln Air Base, and the Veterans’ 
Administration hospital in Lancaster precinct, both in Lancaster County, Nebr- 

Ozarks: Ozarks marketing area means all of the territory within the limits of 
Benton, Boone, Marion, and Washington Counties in Arkansas, and Barry, Chris- 
tian, Douglas, Greene, Howell, Laclede, Lawrence, Ozark, Stone, Taney, Webster, 
and Wright Counties and the Fort Leonard Wood Military Reservation in 
Missouri. 

Paducah, Ky.: Paducah, Ky., marketing area means all the territory within 
the boundaries of the Kentucky counties of McCracken, Ballard, Marshall, Gtaves, 
and Callaway. 

Philadelphia, Pa.: Philadelphia, Pa., milk marketing areas means all the 
territory in the Commonwealth of Pennsylvania situated within the following 
boundary line: Beginning at a point in the Pennsylvania State line at the north- 
ern boundary of the Lower Makefield Township line in Bucks County, thence first 
westerly, thence southerly along said Lower Makefield Township line to the Mid- 
dietown Township line; thence westerly and southerly along the Middletown 
Township line to the Lower Southampton Township line; thence northerly and 
thence westerly along the Lower Southampton Township line to the Montgomery 
County line; thence northerly along the Montgomery County line to the Trenton 
cutoff of the Pennsylvania Railroad; thence westerly along said railroad to the 
Upper Dublin Township line, thence along the southern and westerly boundaries 
of Upper Dublin Township to the Whitemarsh Township line; thence southerly 
along the Whitemarsh Township line to the Lower Merion Township line; thence 
along the northern boundary of Lower Merion Township to the Delaware County 
line; thence northerly, westerly and southerly along the Delaware County line 
to the Pennsylvania State line; thence easterly and northerly along the Pennsy!- 
vania State line to the point of beginning. 

Platte Valley, Nebr.: Platte Valley, Nebr., marketing area means all the terri- 
tory within the corporate limits of the cities of Grand Island, Hastings, Holdrege. 
Kearney, Lexington and North Platte, and the naval ammunition depot, Hastings, 
all in the State of Nebraska. 

Puget Sound, Wash.: Puget Sound, Wash., marketing area means all territory 
lying west of range SE in Whatcom, Skagit, Snohomish, and King Counties; all 
territory lying within townships 23N and 24N within range 8E in King County : 
all territory lying west of range 8H and north of township 18N in Pierce County, 
except Fox, McNeil, and Anderson Islands and the peninsula on which Lake Bay 
and Gig Harbor are located northward to the Kitsap County line; all territory 
lying within Thurston County; all territory, except the town of Vader, lying 
west of range 5B in Lewis County; all territory lying east of range 10W and 
north of township 12N in Pacific County; and all territory lying south of town- 
ship 19N in Grays Harbor County; all in the State of Washington. As used in 
this section, “territory” shall include all municipal corporations, Federal mili- 
tary reservations, facilities and installations, and State institutions lying wholly 
or partly within the above-described area. District No. 1 of the marketing area 
shall include that part of the marketing area lying within the counties of King, 
Pierce, Snohomish, Thurston, and Grays Harbor. District No. 2 of the market- 
ing area shall include that part of the marketing area lying within the counties 
of Skagit and Whatcom, and District No. 3 of the marketing area shall include 
that part of the marketing area lying within the counties of Lewis and Pacific. 

Quad Cities, Iowa-Ill.: Quad Cities marketing area means the territory lying 
within the corporate limits of the city of Clinton, Iowa, and that part of Ca- 
manche Township, including the city of Camanche, lying east of sections 2, 11, 14, 
23, 26, and 35, all in Clinton County, Iowa: the territory lying within the corpo- 
rate limits of the cities of Davenport and Bettendorf, Iowa, and Rock Island, 
Moline, East Moline, and Silvis, Ill.; together with the territory lving within the 
following townships: Davenport, Rockingham and Pleasant Valley in Scott 
County, Iowa; and South Moline, Moline, Blackhawk, Coal Valley, Hampton, and 
South Rock Island in Rock Island County, Il. 

Rockford-Freeport, Ill.: Rockford-Freeport marketing area means the terri- 
tory lying within the corporate limits of the cities of Rockford, Loves Park, and 
Freeport, together with the territory lying within the townships of Burritt, 
Cherry Valley, Harlem, Owen, Rockford, and Winnebago, in Winnebago County, 
and Florence, Harlem, Lancaster, and Silver Creek, in Stephenson County, all 
in the State of Illinois. 
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St. Louis, Mo.: St. Louis marketing area means the territory within the ecorpo- 
rate limits of the city of St. Louis and the territory within St. Louis County, 
both in Missouri; and the territory within Scott Military Reservation, and East 
St. Louis, Centreville, Canteen, and Stites Townships, and the city of Belleville, 
all in St. Clair County, Ill. 

San Antonio, Tex: San Antonio, Tex., marketing area means all the territory 
including all municipal corporations and all Federal military reservations, facili- 
ties, and installations located within the boundaries of Bexar County, Tex. 

Shreveport, La.: Shreveport, La., marketing area means all territory within 
the boundaries of the parishes of Caddo, DeSoto, Red River, Webster, Bossier, 
and the cities of Homer and Haynesville in Claiborne Parish, all in the State of 
Louisiana. 

Sioux City, Iowa.: Sioux City, Iowa, marketing area means the territory with- 
in the corporate limits of Sioux City, Lowa; South Sioux City, Nebr.; Stevens, 
S. Dak.; and the territory within the following townships or precincts: Wood- 
bury and Concord in Woodbury County, Iowa; Hancock, Perry, and Hungeford 
in Plymouth County, Iowa; Big Sioux and Jefferson in Union County, 8S. Dak.; 
and Dakota and Covington in Dakota County, Nebr. 

Sioux Falls-Mitchell, 8S. Dak.: Sioux Falls-Mitchell marketing area means all 
the territory within the corporate limits of the cities of Sioux Falls, South Sioux 
Falls, and Mitchell, all in the State of South Dakota. 

South Bend-La Porte, Ind.: South Bend-La Porte marketing area means all 
territory within the corporate limit of South Bend, Mishawaka, La Porte, and 
Michigan City, Ind. 

Southeastern Florida: Southeastern Florida marketing area means all terri- 
tory included within the counties of Dade, Broward, Monroe, and Palm Beach, 
all in the State of Florida. All government reservations and inocrporated 
municipalities within this territory shall be considered part of the marketing 
area as herein defined. 

Southwest Kansas: Southwest Kansas marketing area means all territory 
within the cities of Ashland, Cimarron, Coldwater, Dodge City, Ellinwood, 
yarden City, Great Bend, Greensburg, Hoisington, Hugoton, Johnson Jetmore, 
Kinsley, La Crosse, Lakin, Larned, Liberal, Mead, Medicine Lodge, Ness City, 
Pratt, St. John, Scott City, Stafford, Syracuse, and Ulysses. And within the 
townships of Great Bend, South Bend, North Homestead, South Homestead, and 
Lakin in Barton County, Kinsley in Edwards County, Garden City in Finney 
County, Dodge and Richland in Ford County, Larned and Pleasant Grove in 
Pawnee County, Canter and Saratoga in Pratt County, and Liberal in Seward 
County, all in the State of Kansas. 

Springfield, Mass.: Springfield, Mass., marketing area means all territory 
included within the boundary lines of the following Massachusetts cities and 
towns: Agawam, Chicopee, Easthampton, East Longmeadow, Holyoke, Long- 
meadow, Ludlow, Northampton, South Hadley, Springfield, Westfield, West 
Springfield, and Wilbraham. 

Texas Panhandle, Tex.: Texas Panhandle, Tex., marketing area means all 
territory within the counties of Armstrong, Briscoe, Carson, Dallam, Deaf Smith, 
Donley, Gray, Hall, Hansford, Hartley, Hemphill, Hutchison, Moore, Oldham, 
Ochiltree, Potter, Randall, Roberts, Sherman, and Wheeler, all in the State of 
Texas. 

Toledo, Ohio: Toledo, Ohio, marketing area means all territory within the 
boundaries of Fulton and Lucas Counties; all of the territory within the boun- 
daries of Wood County north of the northern boundaries of the townships of 
Milton, Liberty, Portage, and Montgomery, including all of the town of Weston ; 
all of the territory within the townships of Woodville and Madison in Sandusky 
County, all in the State of Ohio; and in the State of Michigan, all of the terri- 
tory within the boundaries of Monroe County, except that territory within the 
boundaries of the townships of Ash, Berlin, Exeter, London, Milan, and Dundee; 
and all of the territory within the boundaries of the townships of Riga, Ogden, 
Palmyra, Blissfield, and Deerfield in Lenawee County. 

Tri-State, Kentucky-Ohio-West Virginia: Tri-State marketing areas means all 
territory in the States of Ohio, West Virginia, and Kentucky lying within the 
districts described below. The term “territory” shall include all municipal 
eorporations, Federal military reservations, facilities, and installations, and 
State institutions lying wholly or partially within the defined districts: (a) 
Huntington district of the marketing area means the territory lying within the 
boundaries of the counties of Boyd and Greenup, in Kentucky ; Lawrence County, 
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in Ohio; and the counties of Cabell and Wayne, in West Virginia. (b) Galli- 
polis-Scioto district means the territory lying within the counties of Gallia, 
Meigs, Scioto, and Jackson, in Ohio; the townships of Beaver, Camp Creek, Jack- 
son, Marion, Newton, Pee Pee, Scioto, Seal, and Union, in Pike County, Ohio; 
and Mason County, W. Va. (c) Athens district means the territory lying within 
Athens County, Ohio; the townships of Belpre, Marietta, and Muskingum, 
in Washington County, Ohio; and Lubeck, Parkersburg, Tygart, and Williams 
magisterial districts in Wood County, W. Va. 

Upstate Michigan: Upstate Michigan marketing area means all territory, in- 
cluding all municipal corporations, within the counties of Manistee, Benzie, 
Grand Traverse, Kalkaska, Crawford, Leelanau, Antrim, Otsego, Charlevoix, 
Emmett, Cheboygan, and Wexford; and Presque Isle County except for the 
civil townships of Krakow and Presque Isle. 

Greater Wheeling, W. Va.: Greater Wheeling marketing area means all terri- 
tory included within the boundaries of (a) Jefferson, Belmont,, and Monroe 
Counties, Ohio; (b) Hancock, Brooke, Ohio, and Marshall Counties, W. Va.; 
(c) East Liverpool, St. Clair, Wellsville, Yellow Creek, Madison, and Washington 
Townships in Columbiana County, Ohio; and (d) Londonderry, Oxford, and 
Millwood Townships in Guernsey County, Ohio. 

Wilmington, Del.: Wilmington, Del., marketing area means all of that terri- 
tory situated within and bounded on the north, east, and west by the boundary 
line of the State of Delaware, and on the south by the Chesapeake and Delaware 
Canal, all of which area lies within New Castle County, Del. 

Wichita, Kans.: Wichita, Kans., marketing area means all the territory within 
the corporate limits of the city of Wichita, Kans., and the territory within Delano, 
Kechi, Minneha, Riverside, Waco, Gypsum, Park, Payne, and Wichita Town- 
ships, and the city of Eastborough, all in Sedgwick County, Kans. 

Worcester, Mass.: Worcester, Mass., marketing area means the territory in- 
cluded within the boundary lines of the following Massachusetts cities and towns: 
Auburn, Boylston, Clinton, Grafton, Holden, Leicester, Millbury, Paxton, Rut- 
land, Shrewsbury, Spencer, West Boylston, and Worcester. 


Mr. Fepprerson. That concludes my statement, Mr. Chairman. 

Mr. MacIntyre. Mr. Fedderson, referring back to the statistics you 
gave us 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. In the early part of your statement, you show that 
about 1,900 handlers purchased 33 billion pounds of milk last year from 
186,000 producers. 

You remember those statistics ? 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. That is almost one-third of all of the milk—well, 
milk and cream sold from farms. 

Mr. Fepperson. Yes. 

Mr. MacIntyre. That year. 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. And according to the showing of arithmetic each 
one of those handlers handled on the average the products of about 
100 producers ? 

Mr. Fepperson. Yes. 

Mr. MacIntyre. Roughly speaking ? 

Mr. Fepperson. Yes; roughly speaking. 

Mr. MacIntyre. And even that is much lower than the number of 
producers for which a single handler handles the milk, according to the 
statistics from Mr. Smith, because he showed 18,000 establishments, 
perhaps a smaller number of handlers, handling milk from 1,475,000 
producers. 

Mr. Fepperson. Yes. Mr. Smith’s and my figures would not be 
comparable, Mr. MacIntyre, for this reason 

Mr. MacIntyre. Yes. 
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Mr. Fepperson. These 1,952 handlers are defined, according to our 
order, as a person, and can cover several establishments and plants; 
and Mr. Smith’s compilation was in terms of plants or establishments. 

Mr. MacIntyre. Yes. But assuming that the persons in his 18,000: 
figure were between 16,000 and 17,000 persons, his 18,000 was on plants; 
but assuming that accounted for between 15,000 and 16,000 persons, 
according to your definition, it would still mean a much higher average 
that each of those handlers handled, I mean a much higher number, 
on the average, of producers that those handlers handled the products 
for, than these figures you show on the regulated markets. 

Mr. Fepperson. Well, I am not sure that I followed you all the way 
through that, Mr. MacIntyre. I will say this: that the regulations 
cover some of the larger markets in the country, and it is true that in 
some of the larger markets of the country a handler will have larger 
operations than in the smaller markets. 

Mr. MacIntyre. That would account for any difference, perhaps, in 
the averages. 

Mr. Fepperson. Yes; except that Mr. Smith’s figures on handlers 
and mine are not comparable. 

Mr. MacIntyre. Not comparable? 

Mr. Fepperson. Not comparable, no. 

Mr. MacIntyre. That is because yours is restricted to the regulated 
markets, perhaps? 

Mr. Fepperson. No. My definition of “handler” refers to a person, 
and he may operate several plants; whereas Mr. Smith’s figures refer 
to each individual plant. 

Mr. MacIntyre. That would be the only reason for yours not being 
comparable? 

Mr. Fepperson. Yes; that is right. 

Mr. MacIntyre. You spoke about these hearings held at which all 
interested parties are given an opportunity to present evidence. 

Mr. Fepperson. Yes. 

Mr. MacIntyre. As to the appropriate minimum level of class 
prices. Those are what are known as section 4 Administrative Pro- 
cedure Act hearings, type of hearings? 

Mr. Fepperson. Well, our statute required hearings prior to the 
passage of the Administrative Procedure Act. In fact, since the 
outset of the Agricultural Marketing Agreement Act in 1935, hearings 
have been required before an order could be issued. 

Mr. MacIntyre. But since 1946, the time of the Administrative Pro- 
cedure Act, that act has provided in section 4 for that procedure. 

Mr. Fepperson. Oh, yes. 

Mr. MacIntyre. And, that being so, they are to be distinguished 
from the rules applying to the procedures used by State milk com- 
missions, in that yours are on a record. Theirs need not be. Is that 
correct ? 

Mr. Fepperson. Yes. It is correct that ours are on record. 

Mr. MacIntyre. Referring again to your statement regarding one 
of the conditions of what must be met under these milk marketing: 
orders, and that is, No. 1, milk be classified for pricing purposes accord- 
ing to the form in which or the purpose for which it is used 

Mr. Fepperson. Yes, sir. 
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Mr. MacIntyre. I would like to ask you this question in that regard : 

When milk under the order is purchased in a regulated market or 
unregulated market, and sold in a consuming market where regulated 
milk is sold, the price is fixed on that milk by that order; is it not? 
That is the price that is paid the producer. 

Mr. Fepperson. Yes. The point of sale is the determining factor 
insofar as the application of regulation is concerned. We specify mar- 
keting areas which cover markets for milk rather than delivery points. 
So it makes no difference at which point the milk may be purchased 
from a producer, that is, one who is defined as a producer under the 
order. The order minimum prices would be applicable. 

Mr. MacIntyre. That is paid to the producer. 

Mr. Fepperson. Yes. 

Mr. MacInryre. And that is irrespective of whether the producer 
is in a regulated area or in a nonregulated area? 

Mr. Fepperson. Oh, yes. The situs or the location of the producer 
has no bearing. It is where his milk is sold that determines the inci- 
dence of the regulation. 

Mr. MacIntyre. But your answer in that regard applies to that 
sale of that dairy product in the form of milk or cream; does it not? 

Mr. Fepperson. Yes, sir. 

Mr. MacInryre. Let us think of it in the form of ice cream. 

Mr. Fepprerson. Yes. 

Mr. MacInryre. Suppose the producer in the unregulated market 
is selling to a handler unregulated milk which is processed into ice 
cream and sold, resold by the handler in a reriiatedl consuming mar- 
ket. Your milk marketing order has no effect on either what the 
handler is to pay for the milk which goes into the ice cream, or the price 
at which it is sold does it ? 

Mr. Fepperson. Well, let me say it in this way, Mr. MacIntyre: 
Milk going into ice cream is priced only as an ancillary matter to the 

ricing of milk and cream which goes into fluid use. in other words, 
1f a handler is buying milk and cream from a producer which goes into 
fluid use, then the milk he buys for ice cream is also priced. 

However, if a person—I don’t use the term “handler” because he 
would not specifically be a handler under our order—if a processor, 
let us say, were buying milk for ice cream purposes only, he would not 
be regulated. 

Mr. MacIntyre. Well, let us take one of the larger distributors, say, 
like National Dairy Products Corp. 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. Suppose it is buying some milk in an unregulated 
area which it processes into ice cream and it sells into a regulated area 
in the form of ice cream. You donot under those circumstances either 
control the price that is paid for the milk or the price at which the ice 
cream is sold ; is that correct ? 

Mr. Fepperson. As a generality, that would be true of anybody 
manufacturing ice cream. It would not be true in some exceptional 
cases where ice cream is required by the terms of the local health regu- 
lations to be—the milk must be produced in accordance with the terms 
of the health regulation. 

Mr. MacIntyre. My question went only as to the application of 
Federal milk marketing orders. 
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Mr. Fepprerson. Well, the Federal milk order could apply in cases 
where the health regulation required the ice cream to be manufactured 
from approved milk or cream. 

Mr. MacIntyre. Yes, but only in those instances, 

Mr. Fepperson. Yes. There are exceptions. 

Mr. MacIntyre. Let us take an instance. 

Suppose the ice cream in this instance is being sold in Wichita, Kans. 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. If a small, independent processor in Wichita is 
buying fluid milk or cream and processing ice cream in that particu- 
lar area, and selling it there, the price he pays for his milk and cream 
is under the regulation of a Federal milk marketing order, is it not? 

Mr. Frepperson. A minimum price is established, yes, sir. 

Mr. MacIntyre. So while the price is not fixed under the order at 
which he resells his ice cream, the floor is nevertheless fixed at which 
he pays for his milk that goes into it. 

Mr. Frepprerson. Yes, sir. 

Insofar as he is a handler who also distributes milk and cream, 
and is a regulated handler then the milk he buys for ice cream pur- 
poses from producers is also fixed. 

Mr. MacIwryre. And if he should also be in competition with a 
nationwide distributor who is purchasing milk in an unregulated area 
for processing into ice cream and which concern resells that product 
in Wichita as ice cream, there is no regulation applied by the Depart- 
ment of Agriculture as to the price paid by that distributor for his 
milk, is there? 

Mr. Fepperson. No, sir. That would be true if the distributor were 
manufacturing ice cream within the Wichita market itself. There 
would be no price applicable as a result of the operations of the Fed- 
eral order. 

Mr. MacIntyre. The difference there though is Mr. Fedderson, the 
small single plant processor is probably in a position to buy only 
locally, whereas a nationwide distributor has plants in which it can 
buy unregulated milk in a lot of areas. 

ou recognize that as a fact, do you not? 

Mr. Fepperson. Well, no, most. managers are in ‘a position to buy 
the products which go into ice cream on a national market. That 
would be largely cream and concentrated skim or in some instances 
powder, those products are priced on a national market, and with 
respect to the price which we establish for the class of milk which 
would go into ice cream, our price is generally predicated on that 
national market level. 

Mr. MacIntyre. But people to take advantage of that must be more 
or less national operators, must they not? 

Mr. Fepperson. I would not say so, Mr. MacIntyre. 

Mr. MacIntyre. They must be large enough to have resources to 
take advantage of those circumstances ? 

Mr. Frepperson. Well, it may be that in terms of their ability to 
buy large volumes of product—— 

Mr. Brown. Could 1 interrupt right there ? 

To get a clear picture to anyone who might read this record, could 
we get at it this way: There are several million milk producers in 
the United States, are there not ? 
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Mr. Frepprrson. Let’s see, I forget Mr. Smith’s figure. 

Mr. Streep. A million and a half? 

Mr. Brown. A million and a half milk producers and they produce 
126 billion pounds of milk of which 113 billion is sold through regular 
commercial channels. 

Mr. Fepperson. Yes. 

Mr. Brown. Now some of those producers are what we call in our 
country grade. A producers or class I producers who meet certain 
sanitary requirements for milk production on farms, is that right? 

Mr. Fepperson. Yes, that is correct. 

Mr. Brown. Now there are other producers who produce strictly 
for ice cream, cheese, and manufactured dairy products, is that. cor- 
rect ? 

Mr. Fepprerson. Yes, sir. 

Mr. Brown. What. percent of the total milk production that is pro- 
duced in this country, is produced under class I or grade A conditions? 

Do you have that figure at hand / 

Mr. Fepperson. No, sir, I do not have that figure at hand and I 
have no impression. I would prefer to furnish the figure, Mr. 
Brown. 

Mr. Brown. Is it 50 percent of it’ 

Mr. Fepperson. Yes. Because approximately 50 percent of the 
countup production is utilized for fluid milk and cream, including 
that consumed on farms. 

Mr. Brown. About 50 percent of it is produced under conditions 
where it would qualify for use as fluid milk or cream, right ? 

Mr. Fepperson. Yes, at least. 

Mr. Brown. Now, of that 50 percent or, say, in round figures, 65 
billion pounds produced in this country, not all that milk, however, 
is—can be or has ever been consumed as fluid milk or cream, am I 
right? 

Mr. Fepperson. That is right. 

Mr. Brown. Therefore, part of that milk which was intended for 
class I use has to be into manufactured dairy products, is that cor- 
rect ? 

Mr. Fepperson. A certain proportion of the milk produced for the 
fluid market goes into manufactured use, yes, sir. 

Mr. Brown. Do you recall a figure of what percent of that fluid 
milk goes into manufacture ? 

Mr. Fepperson. Yes, sir. Last year, for the last 3 years, as a mat- 
ter of fact—about 61 percent of the total milk volume represented in 
our regulations was marketed as class I, and the remaining 39 per- 
cent was marketed as in manufacturing use. 

Mr. Brown. So, if we are correct in our percentage originally that 
50 percent of the milk in the country roughly is produced for the 
purpose of fluid sale. Some of this goes into manufacture. This, 
plus the other 50 percent, the balance, goes into manufacturing prod- 
ucts. 

Mr. Frepprrson. Roughly, about right, yes. Our records show ap- 
proximately 48 percent of production in fluid consumption, 47 per- 
cent in manufactured products, and 5 percent for farm uses as butter, 
etc. 
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Mr. Brown. Now the class C producers, as we call them in our coun- 
try, who produce for manufacturing milk purposes with no intent 
to produce under class I conditions, can sell their milk for ice cream 
purposes, can they not ? 

Mr. Fepperson. Yes, sir. 

Mr. Brown. In certain markets only that do not have health and 
sanitation requirements ? 

Mr. Fepperson. They sell roughly to a processor and he, in turn, 
determines what use is made of their milk. 

Mr. Brown. And they also sell their milk for cheese ? 

Mr. Fepperson. It could wind up in ice cream, it could wind up 
in butter, cheese, a number of uses. 

Mr. Brown. So far as the price is concerned there, the only price- 
setting that is done is done by the Secretary of Agriculture when he 
determines the manufacturing milk price, is that correct ? 

Mr. Fepperson. He establishes a support price level and that is a 
minimum price} around which the buying of milk centers in times 
of surplus. 

Mr. Brown. And we have had times of surplus nationally for some 
time now, and the effect, is it not, is that whatever the minimum price- 
support level is set at becomes the going price on manufacturing 
price ¢ 

Mr. Fepprerson. Yes, it will vary considerably between locations; 
costs of transportation will figure heavily of course in the differences. 

Mr. Brown. But most of the manufacturing milk plants, the cheese 
plants, the plants for dried milk and so forth are in the areas that 
produce a considerable amount of class C or nonfluid milk production ? 

Mr. Frpprrson. Well, the manufacturing plants are located in the 
manufacturing areas; yes, sir. 

Mr. MacInvryre. I have one additional question if I may ask it: 
That is about the orders that apply in the areas of San Antonio, Tex., 
and Corpus Christi. Are you acquainted with those orders? 

Mr. Fepperson. Well, roughly, yes. 

Mr. MacInryre. You recognize that the Corpus Christi order calls 
for a price of about 33 cents per hundredweight above the price at 
San Antonio? 

Mr. Frepperson. Well, I would not remember the exact figure, but 
I am certainly prepared to accept that it is higher in Corpus Christi 
than it is in San Antonio. 

Mr. MacInrryre. To reflect, as your statement showed, a transporta- 
tion difference between the two locations with San Antonio being 
a surplus area and Corpus Christi a more or less deficit area? 

Mr. Fepperson. No; San Antonio is not a surplus area. I think 
the thing reflected in the price is that Corpus Christi is a little farther 
from the areas of heavy production in the country than San Antonio. 

Mr. MacIntyre. Yes. 

Mr. Frpprerson. It is largely a transportation difference, sir. 

Mr. MacInryre. And you recognize that three of the large dis- 
tributors are located or have plants located in San Antonio, Borden, 
Foremost, and Carnation ¢ 

Mr. Fepperson. If you tell me it isa fact; I am prepared to believe it ; 
I don’t know. 

Mr. MacIntyre. Shipping into Corpus Christi? 
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Mr. Fepperson. I think it is certainly possible. 

Mr. MacIntyre. In that situation, the price that they would pay 
would be that applying to San Antonio, would it not? 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. And not the higher price in 

Mr. Fepperson. In Corpus. 

Mr. MacIntyre. In Corpus Christi ? 

Mr. Fepperson. That is right. 

Mr. MacIntyre. Let us take the small independent producer located 
to the south of Corpus Christi, in an unregulated area down near the 
border and his outlet and natural market, let us suppose is Corpus 
Christi ? 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. In that instance the price he would have to pay 
would be the price applying for the milk sold in Corpus Christi? 

Mr. Fepperson. He would have freedom, Mr. MacIntyre, to move 
to any market he chooses, but, presumably, he would choose the market 
which afforded him the best return. 

Mr. MacIntyre. But if he should be located in this southern part 
of the State, in an unregulated area, he would have to pay the pro- 
ducers there the price paid the producers in Corpus Christi? 

Mr. Frpperson. You spoke previously of a producer, Mr. Mac- 
Intyre. Now you are—— 

Now you are 

Mr. MacIntyre. I am talking about processors, the handlers. 

Mr. Fepperson. Yes; I think you used the term “producer.” 

Mr. MacIntyre. I am sorry, I meant the handler. 

Mr. Fepperson. Yes; let’s repeat that again, please, sir. 

Mr. MacIntyre. A small independent handler in the southern part 
of the State? 

Mr. Fepperson. Yes, sir. 

Mr. MacIntyre. Shipping into Corpus Christi? 

Mr. Fepperson. Yes. 

Mr. MacIntyre. He is in an unregulated area. He would be pay- 
ing the producers the Corpus Christi price. 

Mr. Frpperson. If he had a substantial volume of sales in the Cor- 
pus Christi market, his price would be regulated and he would pay the 
Corpus Christi price, that is correct ; depending on his location. 

Mr. MacIntyre. Even though his producers, neither he nor they, 
are located in a regulated area ? 

Mr. Fepperson. That has no effect. 

Mr. MacIntyre. So, in competition with Borden, Foremost, and 
Carnation, he would be paying.a higher price than they if they were 
shipping in from San Antonio? 

Mr. Fepperson. Yes, sir. 

That is correct. He would be—they would be paying, or the San 
Antonio handler would be paying a lesser price than the Corpus 
Christi handler by an amount which approximately represents the cost 
of hauling from San Antonio to Corpus Christi, so that the San 
Antonio handler and the Corpus Christi handler would be about. on 
an even plane after the San Antonio handler hauled his milk to 
Corpus Christi. 

Mr. MacInryre. I believe that is all, Mr. Chairman. 
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Mr. Sreep. In your statement about the criteria used in establishing 
a milkshed price, you made some reference to providing for an ade- 
quate supply ? 

Mr. Fepperson. Yes, sir. 

Mr. Sreep. How much weight is given to the actual cost of produc- 
tion that the farmer has in setting these price levels? 

Mr. Frpperson. Well, our statute specifies a supply and demand 
concept of pricing, and what that means is that our price must be 
related to the volumes of milk which are sold and the volumes of milk 
which are produced for class I purposes in the market. 

Now if the supply of milk is adequate, we presume that the produc- 
tion cost is being met. 

We do not have the right under our statute to price under production 
costs per se. 

Mr. Steep. When you referred here to the fact that classes of milk 
are designed for pricing purposes according to the product in which 
such milk is used, would you for further clarification name several 
of the major categories that take up most of the Nation’s milk supply ¢ 

Mr. Fedderson, we have referred to several of them here but for the 
sake of clarification would you list the major purposes for which 
milk is used ¢ 

Mr. Fepperson. Well, in fluid 

Mr. Streep. That determines the market price ¢ 

Mr. Fepperson. Yes, sir. 

In the bulk of our markets we have two classes of milk, but the 
second class will encompass milk used for such purposes as the pro- 
duction of nonfat dry milk solids or dried whole milk or cheese of 
various type and kinds, including cottage cheese, ice cream, cream, 
condensed skimmed 

Mr. Streep. Does butter come within that category ? 

Mr. Fepperson. Butter, yes, indeed. 

' Mr. Sterep. Now, are there any uses below that? 

Mr. Fepperson. Well, there are sometimes differences in classifi- 
cation. 

The two large categories are those for fluid milk and cream roughly, 
and the manufacturing uses on the other part. 

But there are sometimes differences in classification in the larger 
markets in order to reflect differences in health regulations, for in- 
stance, or differences in the transportation costs of moving product 
to market. 

For instance some products are relatively bulky and will cost more 
to transport to market. 

Mr. Streep. Do you know whether or not a study has ever been made 
to determine the amount of the total milk supply that is produced or 
marketed under any sanitary regulations of one sort or another ? 

You have referred here to these market areas where sanitary laws 
are a controlling factor ? 

Mr. Frepperson. Yes. 

Mr. Sreep. What percent of the total milk supply falls in that 
category ¢ 

Mr. Frpperson. Well, I think that Mr. Brown brought out earlier, 
T have not had a chance to check the figures but I agreed roughly with 
him that it would be approximately 50 percent of the milk sold in this 
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country commercially would be produced under health regulations 
and tl e other 50 percent would be produced freely without require- 
ments 

Mr. Steep. For the sake of the dairy industry we do know that even 
after it has gone into some of these processing uses that that also is 
subject to various health standards and regulations. 

Mr. Fepperson. Oh, yes. 

Mr. Sreep. So that in the final analysis virtually all of the milk 
the consumer gets has had to pass 

Mr. Fepprrson. If it is consumed as fluid that is certainly true. It 
is probably produced generally or originally in accordance with the 
requirements of a health regulation. 

However, if it goes into manufactured uses there are some areas 
which require the application of health regulations. The Food and 
Drug Administration has some jurisdiction with respect to the qual- 
ity of product that is moved into interstate commerce. 

Mr. Srerep. Would it be accurate to say then that in the main the 
Nation’s consumer of dairy products is protected by health and sani- 
tary regulations pretty well? 

Mr. Fepperson. The term health and sanitary regulations have 
come to have a specialized meaning in my mind. If you mean the 
consumer of the United States is in general receiving a good safe 
product I would agree with you. 

Mr. Sreep. I just wanted our record here to show we were not 
subjecting our citizens to a lot of dairy products that we could not 
trust. 

Mr. Brown, do you have any questions ¢ 

Mr. Brown. I think we are talking here about something that at 
least to me strikes at the very heart of the Nation’s difficulties right 
now, and one of the most delicate mechanisms in the free enterprise 
system is the price, and obviously the Congress and the Government 
assumed in 1937 that the supply of milk was essential to the public 
interest and health and security and established this mechanism by 
which it could be regulated. 

Now you have been associated with the enforcement of that law 
for how many years? 

Mr. Frepprerson. Twenty-four years. 

Mr. Brown. In general, do you feel that it has helped in affording 
the Nation an adequate supply of milk, of stabilized prices? 

Mr. Fepperson. In my opinion it has done so; yes. 

Mr. Brown. Do you feel that the public hearings called for by the 
act have—and the various other things specified in the act, have pro- 
tected the public interests from price gouging ? 

Mr. Fepprrson. Yes; the prices are, under the Federal orders, 
made as a result of public hearings and the evidence is produced pub- 
licly and the decision is presented to the public for analysis after 
and in accordance with the terms of the Administrative Procedure 
Act. An analysis of the exceptions is made and it is a thoroughgoing 
public process. 

Mr. Brown. Now on the basis of the figures we agreed on roughly 
a moment ago, and both of us are saying that they are not absolutely 
accurate but roughly are right, and that is that 50 percent of the 
milk produced in this country that flows through commercial chan- 
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nels goes into fluid milk and cream use and 50 percent of it goes into 
manufacturing milk. 


Mr. Frepprerson, Roughly ; yes. 

Mr. Brown. Actually is this not a true statement then? That the 
Federal milk orders regulated only 30 percent of, actually of the milk 
produced in this country ¢ 

Mr. Fepperson. Let’s see. 

Mr. Brown. Yes. 

Mr. Fepprrson. I think the figure is 33 billion pounds of milk that 
would be about one-third of the milk sold from farms. 

Mr. Brown. I mean if it had the full potential, it regulates milk 
produced under class 1 conditions primarily, does it not ¢ 

Mr. Frepperson. Well, no. If it applied to milk that was sold for 
fluid use, throughout the country, its potential would be 50 percent of 
total production. 

Mr. Brown. Yes, and only 60 percent in these markets has been 
realized as fluid milk usage ¢ 

Mr. Fepperson. In class 1. 

Mr. Brown. What I am driving at is this: as long as we have a setup 
whereby the milk that is regulated, 40 percent of it goes into other 
than class I uses. 

Mr. Fepperson. Yes, sir. 

Mr. Brown. As long as we have that, the tail gets to a point where 
it wags the dog. 

In other words, when you, in any given Federal order establish the 
price of class 1 milk, you have to take into consideration what the 
price of other than class 1 milk is, do you not ? 

Mr. Fepperson. That is basic in the pricing of fluid milk, of course. 

Mr. Brown. Yes. So you said in your statement a given level of 
prices is necessary to maintain a necessary supply of milk—higher 
price for the remaining segment, it works also, does it not, that if I 
as a class 1 qualified producer send 10,000 pounds of milk to market 
in a given year, and 6,000 pounds of it goes into fluid milk and cream 
and 4,000 pounds into cheese or nonfluid uses, the price that the Gov- 
ernment sets for that 4,000 pounds, the base support price, automati- 
cally determines what I get for the fluid milk, is that not correct? 

Mr. Fepprerson. We have formulas which, in which the manufac- 
turing price is the basic primary ingredient in approximately 59, I 
believe, or 60 of our regulated markets and the balance of those mar- 
kets we have a less direct tie to manufacturing milk values. 

Mr. Brown. I was interested in the statement you made which is, 
I think, a correct one and a summation of the philosophy of the 1937 
act. 

You called it a supply-demand concept? 

Mr. Fepperson. Yes, sir. 

Mr. Brown. The assumption is that if the price is adequate there 
will be an adequate supply, is that not true? 

Mr. Frepprerson. Yes. 

Mr. Brown. Now, you recall, of course, I am sure, sir, in 1931, 1932, 
1933, the depths of the depression. 

Mr. Frepperson. Yes, sir. 

Mr. Brown. Milk prices were never lower in this country than they 
were in those years, were they? 
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Mr. Fepperson. They were low. 

Mr. Brown. Was not the supply adequate, if not excessive during 
those years? 

Mr. Frepperson. Yes, to give you a short answer, yes. 

Of course, there were short run considerations. 

Mr. Brown. It varied with the weather, and so forth? 

Mr. Frepperson. Well, it takes time for a price to be reflected in 
production practices so far as farmers are concerned. 

Mr. Brown. Yes, the weather can make a sharp impact on supply. 

Mr. Frepperson. Oh, yes, weather is another thing. That is very 
short run, as a rule. 

Mr. Brown. Now, the supplies were adequate during the depths of 
the depression even ‘though the prices were at their lowest, and cer- 

tainly, I think, you would agree, would you not, at times the price 
got below actual costs of production, to the producer ? 

Mr. Frepprrson. Well, let me say I accept your statement as a fact. 

Mr. Brown. In other words, the supply-demand concept of ade- 
quate supply in the 1937 act may be one of the basic problems involved 
in this whole milk setup and let me develop it in just a moment and 
then I want you to agree or disagree. 

We are now in an economy where in certain industries, a least, there 
is not the supply-demand concept of pricing. I sat and listened on the 
the Senate side to the steel manufacturers and the automobile manu- 
facturers and without exception they said, “We do not accept the 
supply-demand concept of pricing. We fee’ that there are other 
factors that should be more of a determinant in pricing and that you 
have to price for the long haul.” 

In fact, Mr. Colbert of Chrysler made the statement you cannot just 
price on a supply-demand concept. 

Now, does this pose any problem to you that the major industries 
of this country who supply the steel and the rolling stock that the dairy 
producer has to use in his business, are pursuing one economic philoso- 
phy while you folks at the Department of Agriculture are under the 
terms of 1937 and 1958 legislation pursuing another? 

Mr. Frpperson. Well, it is a little bit outside my competence or area 
of testimony to discuss, Mr. Brown. 

I think as an economic proposition, everything else being equal, that 
price changes will over time influence production up or down. 

The question is about this portion of the preface which I made, 
everything else being equal. 

Mr. Brown. And that is a big assumption in the realities of life, 
everything being equal, isn’t that true? 

Well, we got into a situation just recently and I think this poses a real 
problem, where the Department of Agriculture led people in the steel 
mills and in the automobile factories who, despite their current prob- 
lems, have had several years of fabulous prosperity, the Department 
led those people to believe that they could earn $5,000 a year average 
salary in those factories and buy milk at lower and lower prices, that 
they could have their cake and eat it, too. 

Did you read that statement that was issued by the Secretary of 
Agriculture when he cut the price of manufacturing milk? 

Mr. Frepperson. I presume that I read it, Mr. Brow! n, but it is out- 
side my field of competence, and my responsibilities, so I would not 
be a good witness to inquire into it. 
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Mr. Brown. You did not issue similar statements that the Depart- 
ment’s purpose was to lower prices to consumer, as an individual 

Mr. Frepperson. I had nothing whatever to do with that, Mr. Brown. 

Mr. Brown. You did not sit in on the 

Mr. Fepperson. No, sir. 

Mr. Brown. On the discussions ? 

Mr. Frepperson. No, sir. 

Mr. Brown. Well, we get confused at times, I think, we all want 
lower prices, goodness knows I want them as much as anybody, but 
you know if it is done indiscriminately, without ‘regard to costs of 
production, and its effect on different segments of this economy, we 
get in a position where we try to have too much too fast. 

I want the record to show here, Mr. Chairman, that in.1890 it took 
a factory worker in this country 26 minutes of labor to buy a quart 
of home-delivered milk. 

In 1929 that factory worker had to work 15 minutes'to buy a quart 
of milk. 

In 1947 he had to work just 10 minutes, and in 1957 he had to work 
just 7 minutes to buy the quart of milk. I don’t blame him for com- 
plaining about the price on the quart of milk being 24.6 cents but 
down in my area, my people are having trouble producing this milk 
and making a living at it. Maybe there just is not any justice in that 
7 minutes worth of work to buy a quart of milk. 

Maybe there is not real fairness and maybe it is not in the national 
interest. 

Do you people administering these milk orders feel that some of our 
producers are in trouble ¢ 

Mr. Frepprrson. Well, I say some would be probably and some would 
not. 

The only way that I could reflect an appraisal of the situation is in 
terms of producer numbers. Producer numbers have declined some- 
what. 

Mr. Brown. Yes, sir, and I will tell you—— 

Mr. Frepprrson. But presumably the remaining producers have be- 





‘ come larger because the total volume of milk has not decreased, the 


total supply. 

Mr. Brown. That is another assumption and we get in trouble on 
these assumptions. 

Let me tell you how it works at the grassroots and I am sure you 
willagree. That if a man has an investment in a grade A dairy barn 
and all the sanitary equipment required by national regulations and 
by the health requirements of the people, do you think he should just 
close his door and walk out tomorrow just because the price goes down 
15 cents a hundred or something ? 

Mr. Frepprrson. No, sir. 

Mr. Brown. He has to stay in there and take his licking for a while; 
doesn’t he ? 

_ Mr. Fepperson. Well, it enters into his future planning; let’s put 
it that way. 

Mr. Brown. Yes, sir. 

Now this supply demand concept for would-be segments of the 
economy and another segment of it completely repudiating it and 
going on a whole different economic philosophy has got a whole lot 
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of our people in trouble. I was just wondering if maybe this record 
should not show we should not look into this thing, this Congress 
should look into this while we are looking into discriminatory prices 
on up the ladder because discrimination can work both ways. 

It is just as wrong in my book for a processor to pay a price to a 
producer that is discriminatory and will do economic injury to that 
producer as it is for that processor to charge me as a consumer a dis- 
criminatory price for the finished product. 

Would you agree with that, sir? 

Mr. Fepperson. Well, I think the record should show, so far as 
I am concerned, Mr. Brown, I dom’t occupy what would be considered 
a policy position and my function is concerned with the administration 
of the Agricultural Marketing Agreement Act of 1937 which sets 
forth certain guides given to us by the Congress and we administer 
that act in accordance with those guides to the best of our ability. 

Mr. Brown. May I respectfully suggest, sir, you talk to the policy- 
making people and at least convey my opinion on it; will you, please, 
sir? 

Mr. Fepperson. I think the record will do that, Mr. Brown. 

Mr. Brown. Thank you. 

Mr. Rrentman. I would like to say that I have been very interested 
in Mr. Brown’s presentation, and I think that not alone should he 
bring this to the attention of the policymaking people of the adminis- 
tration but I think it something we in Congress should take a look at. 

We passed a law in 1937 and it certainly is our responsibility if 
we find in these hearings that our philosophy in bringing this law 
into being is working in reverse that we have a terrific responsibility 
ourselves to correct it. 

Mr. Brown. May I add right at that point you will remember I 
said that I think Congress should look into it. It is our responsibility 
and we have to face up to it ? 

Mr. Rrenuman. Yes. 

Now to briefly get back to the question I propounded to Mr. Smith, 
do you have any comment on my interest in these small producer 
processors in the State of New York to which I referred ? 

Mr. Fepperson. As I understood your question, Mr. Riehlman, it 
concerned the operations of what we refer to as producer handlers. 

Mr. Rrentman. I think that is probably the correct term. 

Mr. Fepperson. Yes. And producer handlers, whose function it is 
to both produce and distribute milk at their individual risk, are ex- 
empted from the terms of our regulations unless they engage, as other 
handlers do, in the purchase of milk from other producers, at which 
point they lose their exemption. 

Mr. Rrentman. They lose their exemption and immediately become 
subject to a 3-cent donation or deduction from their price that goes 
into the pool ? 

Mr. Fepperson. Well, I think we would begin at that point to have 
to go into quite an elaborate discussion in detail of the terms of the 
order. I don’t think that we would be content to refer to it as dona- 
tion, Mr. Riehlman. 

Mr. Rreutman. Well, I understand there is some specific use that 
comes from those funds to many people who are affected by the order 
in that area. 
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However, here we have a group of some 300 small producer handlers 
who buy only small quantities of milk and who are perfectly willing 
to pay the 3 cents on each quart that they procure from other pro- 
ducers; but not alone do they have to do that, they have to pay 3 cents 
on every quart that they produce, process, and distribute in a local 
area and get no benefits such as the other large producers get from 
the funds that are put into the pool and flow back to them to stabilize 
their price for the manufacture of cheese, I suppose, and other items 
like dried milk and so forth, where the price of milk is lower. 

Mr. Fepperson. The genesis of the exemption of the producer 
handler is that he produces in a fashion which does not contribute to 
the excess reserve supplies of milk in the same fashion that other 
producers do. 

When he begins to no longer operate in that fashion, but begins to 
buy milk as other handlers do, then he must take his share of the re- 
sponsibility for the excess reserves. 

He has his remedy in his hands. He need not buy. He may con- 
tinue; he may buy cows, for instance, and produce in relation to his 
particular 1aarket without excess supplies of milk. 

Mr. Rireniman. Yes, but in his buying he is not buying and creating 
a surplus. He is buying for exactly what he is going to use to resell 
to his own consumers ? 

Mr. Frepperson. But when he stops buying, Mr. Riehlman, that milk 
must be handled by someone else. 

That milk must be handled by some other handler. 

Mr. Rieuiman. Well, do we know how many have ever stopped? 
Is there any great amount? Of course, you are going to have a lot of 
them stopping if we continue the program now in effect. I will bet 

ou in a year’s time these 300 producers will be—half of them will 

ave either sold their dairies to other producers or they are going to 
sell their milk to other processors. They just cannot meet this kind of 
situation. 

Mr. Fepperson. I don’t know about your basic assumption, Mr. 
Riehlman. It is entirely possible that a producer handler may leave 
business, it is a trend in this country. 

Mr. Rremiman. Well, you know as well as I do that a small pro- 
ducer, processor, or handler, not having been subject to 3 cents a quart 
for every quart of milk that he produces, to be paid out from his own 
pocket to this pool is a great drain on his financial resources. 

Mr. Brown. Would the gentleman yield ? 

Mr. Rrewuman. Yes. 

Mr. Fepperson. I would say this, Mr. Riehlman. You use the 
amount 3 cents. I have some familiarity with the New York order, 
ze it would not be a familiarity which would enable me to quote a 

ure. 

Tl would say this, that once he becomes pooled, as a pool producer, he 
receives the same average price for his production that every other 
producer receives. 

Mr. Rreutman. That is exactly right. 

But he is not a pool producer and he is not selling his milk to the 
pool. 

Mr. Fepoerson. Well, there physically is no such thing as a pool; 
that is a term which is used for purposes of distribution. 
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Mr. Rreniman. That is right. But it goes into the field where 
other large processors are procuring the milk of the different grades 
of milk. 

Mr. Fepperson. What he, in effect, is securing through his exemp- 
tion from the regulation is the privilege of not being ‘included i in a 
pool. He has the privilege then of receiving the class 1 price for all 
of his milk if he can sell it as class 1, whereas the pool producer must 
accept his pro rata share of class 1 and surplus sales. 

Mr. Brown. Would the gentleman yield? 

Mr. Rreuiman. Yes. 

Mr. Brown. Would you listen to the other side of the coin? The 
exemption was granted, as I understand it, so that we would never in 
this country deny the right to a farmer to sell his product at his front 
gate or to set up the roadside stand to sell what he produces on his 
own farm. 

Mr. Rresiman. That is right. 

Mr. Brown. If he goes out through the back end of his farm and 
buys others and brings—buys other products and brings it to the road- 
side stand then he is engaging in commerce and traffic as a handler. 

Now you are talking about a twilight zone that poses, in my opinion, 
a real problem for the individual who runs short of milk supplies 

and needs just a few hundred quarts to meet it, but if you change that 

art of the milk order, aren’t you opening the door to where the 

ordon Co. could own 100 cows and be a milk producer and then 
acquire 100 million pounds of milk to supplement their 100,000 pounds 
produced by their own cows, and then you would really have a break- 
down of the Federal order. 

Mr. Steep. Will the gentleman yield ? 

As I understand, it is what Mr. Riehlman was talking about, if 
it were granted and if Borden wanted to buy 100 cows they would 
not pay the 3 cents on the 100 cows but on the other. 

Mr. Rreutman. Whatever the fee is they would have to pay it 
on all the rest of the milk they use. 

Mr. Brown. Are you not suggesting that that fee be discontinued ? 

Mr. Rreutman. Not on what they buy. I want them to pay every 
penny on every quart of milk they buy from their next door neighbor 
but I don’t want to see them penalized for the thousand quarts they 
produce on their own farm. 

The minute they buy 5,000 quarts or 5 quarts from their next door 
neighbor they are subject to this reimbursement of the pool, or the 
fund that goes into the pool for every quart they have produced 
themselves. 

Up to that point they do not have to do it. 

Mr. Brown. Do you feel then you might not be opening the door 
for these major companies to own the very sources of production? 

Mr. Rreniman. I think we would be stretching our imagination to 
think that Borden would go in and buy a lot of farms to just save 
themselves from paying the 3 cents on the milk that was on the 
farm or whatever was in the pool. 

Mr. Brown. Mr. Riehlman, we found in the poultry studies this 
committee has made that most of the broilers produced in this coun- 
try, or over 90 percent of them were produced on contract, and I am 
afraid we might get into a real contract production where legally it 
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could be interpreted that the distributors and handlers actually owned 
the sources of production, that is, actually were producing. 

Mr. Riesiman. Well, anything is a possibility. We could guess on 
most any possibility that might come from such a suggestion as to 
what the results might be. But I do think and I maintain my pre- 
vious position that this discriminatory attitude towards these small 
producers—and they are just going to be a continued problem and) I 
do not think they will be in business because they just cannot afford 
to pay on their own production the penalty price. 

Mr. Streep. It seems to me, if this farmer you are talking about need- 
ing a few extra quarts of milk acquired an extra cow rather than taking 
from his neighbor that he would be adding to the overall supply of ' 
milk rather than to be finding'a market for the supply of milk. 

Mr. Rizutman. Surely the idea if you buy extra cows and produce 
it on your farm then you add to the problem of surplus milk we have 
today and he is trying to help that. 

.Mr. Brown. Let me correct the record right there on that. 

If you acquire a cow that is in production on farm A and move it 
to farm B you do not add to the total supply of milk. 

Mr. Rireurman. I agree with you, but there are many cows that 
are being procured through auction sales today that might even go to 
the slaughter that come back into production and that is exactly how 
some of it is handled and that is how we get surplus.. But the milk 
industry today has moved into a scientific operation to a great degree 
and that is why you have a tremendous production per herd more 
than we have had in years past. 

I don’t want to prolong this. 

Mr. Brown. That is true of course because it is a scientific business 
that some of these cows ready for the slaughter pen, you could not get 
a-milkman to buy them for love or money. 

Mr. Rirniman. I agree with you 100 percent. But they buy them!’ 
because they do not have the dollars to buy the better grade of'¢ KS. 

Mr. Sreep. One of the things that is indicated here today’ it is 
possible to increase or decrease the total number of animals prodticing ” 
milk in this country by one way or another and to me it seems it would 
tend to increase rather than decrease the number of animals produc- 
ing milk. 

Mr. Rren_man. I do not want to prolong this question but I want 
it on the record, my interest and I have talked to the Department about 
it, and they have been promising some definite information. 

They have been holding hearings apparently on it. They thought 
it was of suflicient interest that they have been discussing it within the 
Department, that is the information I have had at least or the effect it 
is having, maybe I am being given the wrong information and if I am 
I want to know that, too. 

Mr. Sreep. Mr. Fedderson, I hope if the committee questions have 
tried to make you a bigger expert than you insist you are, that you 
will take that as a compliment and charge it off to our natural curi- 
osity to learn everything we can about this subject from every source 
we can. 

And on behalf of the committee I want to express our appreciation 
of your being here today and helping to inform us on this subject. 

Mr. Fepperson. Thank you very much, 
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Mr. MacIntyre. Mr. Chairman, before proceeding further, I would 
like to offer for the files of the committee the booklet published in 1958 
by the milk industry foundation containing a great many statistics 
which I think will be of value to the committee. 

Mr. Rreuiman. I would like to see that booklet, if I may. 

Mr. Steep. Without objection it will be included. 

(The document referred to is in the files of the committee.) 

Mr. MacIntyre. I also would like to offer this booklet entitled 
“Dairy Producer Highlights” for the committee files. This booklet 
is rae by the National Milk Producers Federation, 1958. 

. STEED. Without objection, it will be made a part of the files of 
the committee, and I would like to say that these are the two publica- 
tions that have been referred to a number of times today in the com- 
ments of the hearings. 

(The document referred to is in the files of the a 

Mr. MacIntyre. I would like to offer for the appendix to the rec- 
ord of this proceeding a statement of a study ioane by G. W. Starr, 
professor of business administration, Indiana University, entitled 
“Milk Processing and Distribution Costs, 1956,” containing five tables. 

That deals with distribution and that is one of the things the hearing 
is primarily concerned with. 

f would like to offer that for the appendix to the record. 

Mr. Streep. Without objection, it will be offered for the appendix. 

(The document referred to will be found in the appendix, p. 727.) 

Mr. MacIntyre. Mr. Chairman, we were expecting to reach Mr. 
Harvey L. Richards, Sr., of Harlingen, Tex. But it is already 12: 10. 
I wonder if we could adjourn until 10 a. m. tomorrow in room 445 and 
hear Mr. Richards as well as others. 

Mr. Streep. Yes, we will have to adjourn on that basis. 

The committee will now stand adjourned until 10 a. m. in the morn- 
ing in room 445, which is the District of Columbia Committee room 
down the hall. 

(Whereupon, at 12: 10 p. m., the committee was adjourned, to recon- 
vene at 10 a. m., Tuesday, April 22, 1958.) 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 





TUESDAY, APRIL 22, 1958 


House or REPRESENTATIVES, 
SrectaL SUBCOMMITTEE OF THE SELECT COMMITTEE 
To Conpnuctr A Stupy AND INVESTIGATION 
OF THE PROBLEMS OF SMALL BUSINESS, 
Washington, D.C. 

The subcommittee met, pursuant to recess, at 10:10 a, m., in room 
445, Old House Office Building, Washington, D. C., Hon. Tom Steed 
(acting chairman) presiding. 

Present: Representatives Steed (acting chairman), Brown, and 
Riehlman. 

Also present : Everette MacIntyre, general counsel for the committee. 

Mr. Streep. The committee will be in order. 

The Chair is in receipt of a letter from our colleague from New York, 
Hon. J. Ernest Wharton, requesting that a letter from Mr. Edwin B. 
Fitchett, Sr., of Poughkeepsie, N. Y., be made a part of the record, and 
since there is no objection, the Chair will ask that the letter from our 
colleague and from his constituent be inserted in the record at this 

int. 

(The letter referred to follows :) 


CONGRESS OF THE UNITED STATES, 
House of REPRESENTATIVES, 
Washington, D. C., April 21, 1958. 
Hon. THOMAS STEED, 
Acting Chairman, House Small Business Committee, 
House Office Building, Washington, D. C. 


Dear Mr. CHAIRMAN: Mr. Edwin B. Fitchett, Sr., of Poughkeepsie, N. Y., has 
sent me a copy of his letter to you under date of April 19, and since it contains 
quite a bit of factual information, I would be very pleased to have it included in 
the hearing record. 

Mr. Fitchett is a member of an old and very responsible concern at the above 
location in my district, and I am sure that his substantial views will be shared 
by many who will appear before your committee. 

Sincerely yours, 





Ernest WHARTON, 
United States Congressman, 


Fircuetr Bros., Ino., 


Poughkeepsie, N. Y., April 19, 1958. 
Hon. THoMaAs STEED, 


Acting Chairman, House Small Business Committee, 
House Office Building, Washington, D. C. 


Dear Sir: Acknowledgement is made of letter from the Honorable J. Ernest 
Wharton of April 15 concerning the hearings to be held in Washington com- 
mencing April 21 by a subcommittee of the House Small Business Committee. 

I am sorry that I will not be able to attend the meeting, and would therefore 
appreciate your conveying to the committee the following which highlights 
the primary problems created by big business as we see them. 
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Co-ops should definitely be termed big business and should be so considered. 
In addition to the gigantic position which they occupy, they have been favored 
very decisively by the Treasury Department in that they are tax exempt even 
though conducting themselves in a manner far removed from the original in- 
tent of co-ops. Their conduct should be scrutinized. Secondly, under the mar- 
keting order, they enjoy special rebates not enjoyed by independents and small 
dealers such.as we. 

We in the milk industry cannot term ourselves as free enterprise. We are 
controlled on one hand by the Government through its marketing order, and 
on the other hand by unions with their control over labor. Thus with the pri- 
mary cost of milk and labor controlled as noted above on one hand, the selling 
price controlled by the co-ops on the other, where do we stand? How can we 
hope to survive? 

May I emphasize that. because co-ops are tax exempt, they have been able to 
expand, modernize. their plants, and control prices in different areas as they 
see fit. This is definitely an unfair advantage, which though related to the 
tax committee must be considerd by your committee. 

I have spent my entire life in the dairy industry and strongly point out that 
survival today is more difficult than any other previous period that I can recall. 

I sincerely trust that your committee will be able to come up with specific 
recommendations and legal enactment to give assistance to the small dairy 
producers. , 

Very truly yours, 


EpwIn B. Fircuett, Sr. 
Mr. Streep. Mr. MacIntyre, will you call our first witness for today ? 
. Mr. Macinryre. Mr. Chairman, Mr. Harvey Richards of Harlingen, 
Tex., was here yesterday to testify and we didn’t reach him and he will 
be the first witness this morning followed by Mr. Page of Syracuse. 
.Mr. Streep. Mr. Richards, will you come forward? 
Mr. Richards, the Chair would like to advise you that in view of the 
fact: you were sworn when you testified at Dallas, that you would still 
be under the same admonition. 


TESTIMONY OF HARVEY L. RICHARDS, SR., OF HARLINGEN, TEX. 


Mr. Ricwarps. Yes, sir. I would like to furnish the committee two 
copies of a map for reference that I brought with me. I would like 
to open my statement with the paragraph. The expansion of milk 
distribution over increasingly wide areas due to modern trucking and 
refrigeration facilities is a recognized factor in today’s milk industry. 
The Department of Agriculture appears to disclaim any desire to stifle 
legitimate competition, but the Department’s position ignores the fact 
that, the big national milk concerns, including Borden, Carnation, and 
Foremost are doing this expanding at the expense of the independent 
locally owned inilk distributors. 

Discriminatory pricing as practiced against Hygeia Dairy Co., at 
Corpus Christi, thereby arming its national competitors, Foremost, 
Carnation, and Borden, with a competitive advantage creating the 
very best climate which facilitates the building up of the large organi- 
zations distributing nationally and the destruction of the small inde- 
pendently locally owned concern. 

I would like to call your attention to this map. If you will open it 
up it. will give you a little better idea of what I am going to talk 
about. You will notice that San Antonio is down in the southern 
part of the State. Then Corpus Christi and then what we call the 
lower Rio Grande Valley at the extreme tip of Texas. The lower Rio 
Grande Valley is approximately 70 miles long and about 35 or 40 
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miles wide. Between the lower Rio Grande Valley and Corpus Christi 
is a purely ranching area, very sparsely meee The famous King 
Ranch is in that particular area. 

Originally in 1954 there was a hearing called for the establishment 
of an order in the Corpus Christi area which comprised about 4 coun- 
ties, 4 or 5 counties in the immediate vicinity of Corpus Christi, Tex. 

At that time the Borden Co, proposed that the Rio Grande Valley, 
which is this little three-county area at the bottom of the map right 
on the border of Mexico be included in the Corpus Christi order. We 
opposed that in the hearing, and the Department of Agriculture de- 
cided as a result of that hearing not to include the Rio Grande Valley. 

Now there were no plants at that particular time doing business im 
the lower Rio Grande Valley that were doing any business in the 
Corpus Christi area. But between the time that the hearing was held 
and the order was put into effect, Hygeia Dairy Co., or it was then 
Hygeia Milk Products Co. purchased controlling interest of the stock 
in Carr Milk and Icecream Co. in Corpus Christi. 

They later merged the Valley Corp, into the Corpus Christi Corp,, 
and so when the order went into effect, Hygeia Dairy Co. was doing 
business in Corpus Christi and processing the milk in the lower Rio 
Grande Valley. Borden at the time of the original hearing and at 
the time of the original order was distributing milk in the Rio Grande 
Valley, and that was the basis on which they wanted to include the 
Rio Grande Valley counties in the order originally, but the Depart- 
ment of Agriculture decided against that. 

Then in 1957, in January, 1 believe it was, they held another hear- 
ing in which the object of that hearing was to include the Rio Grande 
Valley into the Corpus Christi order. * Also stated as one of the objec- 
tives was to place a differential in the buying price of milk between 
the Rio Grande Valley and Corpus Christi. 

They were requesting a 15-percent-a-hundred differential. At the 
hearing, due to some of the remarks of Mr. Fedderson yesterday, I 
think it well that I bring this in, at the hearing in the Rio Grande 
Valley we put in a preponderance of evidence based on statistics and 
information compiled by the Department of Agriculture. 

We introduced this evidence through two agricultural economists, 
showing that the cost of production in the Rio Grande Valley was less 
than the cost of production in Corpus Christi. 

We also pointed out that the shuite in the Rio Grande Valley and 
only independents, mind you, operate or process milk in the Rio 
Grande Valley, that they had no place to go but north with their milk. 
They could not go across the Rio Grande River, and they could not go 
out in the Gulf of Mexico. So the only place that they had to dispose 
of milk was either locally or progress north. 

All of the plants normally progress south with their product, be- 
cause they are going into an area of higher costs or higher prices as 
they go south. 

But in this case it is impossible to go south for the independents in 
the Rio Grande Valley. So we had to go north. In spite of the fact 
that we put in more evidence, more witnesses, sworn testimony, they 
decided against us on the differential. Now, then, in the Rio Grande 
Valley today Foremost and Borden both are distributing milk. 
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Foremost brings their milk from San Antonio, Tex. Borden brings 
their milk from Corpus Christi, Tex. Also Carnation distributes 
milk in Corpus Christi and they bring their milk from San Antonio. 

There is approximately the same number of miles from San Antonio 
to Corpus as it is from Corpus Christi to Harlingen or the Rio Grande 
Valley and Harlingen is where our plant is located. We are forced 
under this order to compete with Borden, Foremost, and Carnation in 
the Corpus Christi market area and pay 15 cents a hundred more for 
milk than the plants in Corpus Christi and 30 cents a hundred more 
than the plants in San Antonio that are distributing in competition 
with us not only in Corpus Christi but the Rio Grande Valley, also. 
We have in process at this time the administrative appeal. We are 
working on a 15 (a) appeal as provided by the Department of Agri- 
culture. Every one of them, everybody tells us, in the Department of 
Agriculture, that we are fighting a losing battle, we might as well go 
on home and quit spending this money. 

Gentlemen, we ieee laws which provide, because corporations got 
so big they should be controlled. They are becoming national mon- 
sters, so to speak. I say that we have created in the Department of 
Agriculture a thing that is so big, so untouchable, that we need to look 
at our laws and determine whether they should be brought up to date, 
whether further controls should be placed in the administration of the 
Agriculture Department. 

I would like to say this, too. Mr. Fedderson said yesterday that all 
producers or all processors compete together in one area. We are 
competing, but we are competing with handicaps. In determining a 
point for a location differential—and Mr. Fedderson mentioned loca- 
tion differentials yesterday—it is normal to believe that the biggest 
center of population is the direction in which product moves. There- 
fore, those in that center of population would pay a higher price than 
those way out on the far boundaries. But in this case they picked a 
little town of Mercedes, Tex., down in the Rio Grande Valley, a town 
of about 5,000 population, as a center for the highest price, and then 
said, “As you go to Corpus Christi the price is cheaper.” 

Corpus Christi is the largest town in that area, about 225,000 peo- 
ple, and it would be normal to believe that there is where the bigheet 
price should be paid and a mileage allowance permitting outer terri- 
tories to come toward the market or the concentration of people. 

Basically, I can see no reason for their decision, and they did not 
make it based on the evidence presented at the hearing. I would like 
to say this. That my experience with the Department of Agriculture 
is this: A handler has no standing. They admit rather freely that the 
only people that can tell the truth are the producers, and they do not 
take seriously statements by the handlers. 

As a matter of fact, it is included in their records in their state- 
ment of their recommended decision and their final decision that if 
Hygeia Dairy Co., an independent—they didn’t say independent, I 
put that in—if Hygeia Dairy Co. cannot compete in Corpus Christi 
paying a 15-cent premium for milk above its competitors, they ought 
to get out of Corpus Christi, and that is in the record. It is printed. 

I might further add that in this Corpus Christi market proper, 
the city of Corpus Christi, there is only one other independent 
besides ourselves operating. His plant is located in Corpus Christi. 
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There is a little plant at Kingsville, and a little plant at Falfurrias, 
‘Tex., both of those very small plants. 

Kingsville, I believe, pays 6 cents a hundred more than Borden in 
Corpus Christi and I believe Falfurrias pays 8 cents a hundred more, 
and they are competing in the outer fringes of the Corpus Christi 
marketing area with all the rest of us. 

They have discriminated against those two independents, also. 

Mr. Streep. Mr. Richards, would you elaborate just a little bit on 
the effect this differential has as reflected in terms of the cost price 
for a quart of milk or half gallon of milk delivered to the consumer? 

Mr. Ricuarps. Fifteen cents amounts to approximately a third of 
a cent a quart. There is 46 quarts in a hundred pounds and 46 cents 
would be 1 cent a quart, so it amounts to a third of a cent a quart. 
However, let me add that normally the earnings, the average earn- 
ings of a milk plant, is normally less than a half cent a quart, so if 
you had to pay a third of a cent a quart more than the other person, 
you are operating on a very, very slim margin. Based on our volume 
each one of these plants, national competitors, has a better than 
$51,000 a year advantage over us, an advantage that can be given 
in the form of discounts or advertising or giveaway. 

Mr. Streep. What does it do in terms of the income to the producer 
in one area as against the other? 

Mr. Ricwarps. The price differential is based on where the milk is 
processed, not where the producer resides. Now I might say that in 
this Falfurrias-Alice area, this area right in here, it is closer to 
Corpus than it is to the valley, we buy as much milk in that area as 
does Borden. In fact, we buy more than Borden does in that Alice- 
Falfurrias area, and we are buying from producers that are right 
across the road and right next door to Borden’s producers, and we 
have to pay the 15 cents a hundred, haul the milk to Harlingen and 

rocess it, then haul it to Corpus Christi and compete with Borden, 
‘oremost, and Carnation. 

The Department of Agriculture admitted that Borden needed that 
to come down to the valley to compete with us, but it is just as far 
from the valley to Corpus Christi as it is from Corpus Christi to 
the valley. So we need that 15 cents to go up to Corpus. And by 
putting it in 1 area, they admit it is 1 area, each man should be able 
to compete equally in that area. 

Mr. Steep. Then are you saying that by virtue of this discriminatory 
price, that the producer who sells to Borden is getting less for his 
milk in the very same community ? 

Mr. Riciarps. Right. 

Mr. Steep. Than the producer who sells to you is receiving more. 

Mr. Ricuarps. That is correct, sir. 

Mr. Streep. Are you saying then that this not only discriminates 
against you, but discriminates against the producer as well ? 

Mr. Ricwarps. That is correct, and in addition to that, they are vir- 
tually saying that the producers selling milk to handlers in the Rio 
Grande Valley, and there are four hindi in the Rio Grande Valley, 
independents, those producers have no rights and their handler has 
no rights to sell milk anywhere except in the Rio Grande Valley area, 
but producers selling to Borden in Corpus Christi, those producers 
have the right to have their milk sold in the Rio Grande Valley. 

We feel it is in restraint of trade. 
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There was one question brought up by the gentleman from New 
York yesterday, and I think I have one answer to what he was get- 
ting at. In marketwide pools there is a considerable difference be- 
tween a marketwide pool and a handler pool. In marketwide pools 
when they extend a market order, and they do it arbitrarily more or 
less because they will take a big market and extend it over a very 
small additional area, and so the people that are already in the order 
can vote the small area in, because they have got them outvoted to 
start with, but we will take a handler such as he was talking about, a 
small handler. He might be a producer-handler or he might just be a 
small handler that judiciously buys his milk. 

He buys only what he needs from a select group of producers, so 
that he has no class 2 milk to speak of in his plant. Thereby, he 
is paying practically class 1 price for everything he is buying, to 
the advantage of those producers. In this big pool over here “that 
votes them in, they may be running 30 percent of their milk into 
class 2 use, which gives them a very low average price. 

The producer over here on the outside who is selling to a handler 
that is very judicious and a good manager is getting most of his 
milk bought at class 1 prices.. These producers in the big pool over 
here look over here and see how much this fellow is getting for his 
milk, how much more he is getting for his milk than those in the pool. 
They want to take him in so these fellows outside here will share 
part of that surplus or class 2 milk, so that these producers over here 
won't get any more for their blend price than they are getting in 
the pool over here. So they vote themin. And they have no say about 
it. I mean they might as well not go vote because they are outvoted 
before they start. 1 think that is one of the things that the gentle- 
man from New York was trying to get to yesterday. 

Gentleman, I believe that is all I have to present direct at this 
time. I have got something else here I would like to present a little 
later if you have some questions. 

Mr. Streep. Mr. Brown. 

Mr. Brown. Mr. Richards, as I understand what you have said, 
you are not objecting to the principle of the orderly flow of milk in 
interstate commerce as affecting the public interest ; you are objecting 
to the way it is handled in detail, is that correct ? 

Mr. Ricuarps. That is correct. 

Mr. Brown. In other words, with Chicago being the hub in the milk- 
order concept of orderly flow, where it runs into trouble is where you 
jam up against a boundary of the United States; is that correct? 

Mr. Ricwarps. Correct. 

In other words, I think there are exceptions to all rules, and I think 
they should recognize those exceptions. 

Mr. Brown. When was the first milk order signed and promulgated 
in the area of which you are speaking ¢ 

Mr. Ricwarps. It went into effect in 1955. It is order No. 98, 
Corpus Christi. 

Mr. Brown. Is order No. 98 still in effect in your area or has it been 
amended ¢ 

Mr Ricuarps It has been amended and extended 

Mr Brown Amended and extended ¢ 

Mr. Ricwarps. Yes. 
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Mr. Brown. When did that occur ? ' 

Mr. Ricwarps. It went into effect September 1, 1957. 

Mr. Brown. And prior to the amending and extending, you pro- 
tested vigorously to the Department of Agriculture concerning your 
particular problems in this valley area; is that true? 

Mr. Ricuarps. That is correct. 

Mr. Brown. But in spite of the protests, the injury was not cor- 
rected, remedied ; is that right ? 

Mr. Ricwarps. Well, in the original promulgation hearing, we were 
not selling in the Corpus Christi marketing area, but before the order 
went into effect, we were. So, as a result, we were operating entirely 
under the order and paying the order price, which we are not too 
much against. We are against orders basically. We do not believe in 
Government control to that extent basically, but we were operating 
under the order, and the only plant in the Rio Grande Valley that was 
operating under the order before the extension. But we were 
operating at the same price, the same buying price, paying price, until 
the extension of the order, and then they put a 15-cents-a-hundred 
penalty on us. 

Mr. Brown. I am very much interested in what you say, that we 
should change the legislation on this matter, and I share that view 
very strongly. 

Would you agree with this: That in other industries where there 
is a public utility involved affecting the public interest, the Govern- 
ment does not directly fix prices. It approves or rejects prices that 
are suggested by that industry; is that generally true ? 

Mr. Ricuarps. I believe you are right. That is my understanding 
of it. 

Mr. Brown. But in this concept of supply demand of the milk 
orders and of most agricultural legislation on the books, the Govern- 
ment becomes a price fixer directly and immediately, does it not? 

Mr. Ricuarps. Right. 

Mr. Brown. Now do you think that if there was some mechanism 
by which producers of raw milk could elect their own regional local 
representatives who would then sit down and determine in each area 
fair, reasonable, and just prices for the particular area subject to the 
approval or rejection of a Federal milk commission, do you think that 
would be better than to have an agricultural czar in the Department of 
Agriculture fixing prices direct ? 

Mr. Rrevarps. I absolutely do. T would like to say this: I think 
everybody should be represented, the public, the handler, and the 
producer equally, in such an arrangement. 

The public, incidentally, is left completely out of the market order 
hearings. Somebody just gets up and says it is to the public interest, 
and he may be a producer, he may be working for the Department of 
Agriculture, he may be anybody, but we presented evidence through a 
poll opposing the order in the Rio Grande Valley, and a poll taken 
from the public. That went in the record, but it was completely 
ignored. So I am pointing out that everybody’s interests should be 
taken into consideration. 

Mr. Brown. Do you feel that the Congress should examine all this 
legislation thoroughly and try to come up with some better answers 
than we came up with 20 years ago? 
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Mr. Ricuarps. Yes, sir. 

Mr. Brown. Mr. Chairman, would it be in order to suggest that this 
part of the record and this gentleman’s testimony be transmitted to 
the Committee on Agriculture of the House of Representatives for 
their consideration ? 

Mr. Sreep. Yes. I had in mind as we get into our executive sessions 
to have a list of things that we might pass on to that committee 
that would be inforamtive and may be helpful to them. 

As you know, Mr. Hill isa member of both committees, and I am sure 
that he would be interested in helping us pass on to the Agriculture 
Committee, since it is the legislative committee in this field, any 
pertinent information in our record, call it to their attention. 

Mr. Ricwarps. I might edd this. I do not want to burden your 
record with additional information, but I have only brought up things 
that I thought you, asa Small Business Committee, would be interested 
in. There are many other factors in this thing that need to be studied 
and changed in my opinion. 

Mr. Steep. Mr. Richards, to bring this up to a point that seems to 
me to be pertinent, since this order went into effect with this dis- 
criminatory differential in price, have you had enough operating ex- 
perience under that to give the committee any idea about any of the 
statstical impact that it has made on your operations as compared to: 
what it was before ? 

Mr. Ricuarps. We have not been under a full fiscal year, so I do not 
know what impact it is going to have profitwise. On the other hand, 
I do know this from my own computations: That we are at a $51,000 or 
better a year disadvantage to our competitors, which is considerable in 
our organization, because if we can make, after income tax, $80,000 on 
$5 million worth of business net, we are doing awfully good, and if you 
take $51,000 off of that, and that is what you are making on $5 
million worth of business, you are in pretty bad shape. You cannot re- 
place equipment. You cannot pay dividends. In fact, you are going 
to have to sell out to somebody. 

Mr. Brown. Would the Chairman yield? When the milk order 
came into effect did it result in a stabilized price that was higher 
than the previous level? 

Mr. Ricwarps. No, sir. 

When the order went into effect, the price was lower by—I am 
not positive but I am reasonably sure it was at least 26 cents to 
30 cents a hundred pounds less than the going price in the market 
at that time. 

Mr. Brown. What accounted for the lower price? 

Mr. Ricwarps. The formula by which they calculated the price. 

Mr. Brown. That is price fixing by edict, isn’t it ? 

Mr. Ricwarps. Yes, sir. 

Mr. Brown. Did the lower price stimulate any appreciable increase 
in sales in your personal experience in your plant? 

Mr. Ricuarps. No, sir. 

Mr. Brown. Thank you, Mr Chairman. 

Mr. Sreep. Mr. Richards, we appreciate your bringing this infor- 
mation to us today We are sorry that we were delayed in bringing 
you up to appear before the committee and on behalf of the committee 
I want to thank you for cooperating with us. 
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Mr. Ricuarps. Thank you. I have one statement here in reference 
to the matters in Corpus Christi that were taken up at the Dallas 
hearing by a Mr. Herman Thompson who was forced out of busi- 
ness by that price war in Corpus Christi, if it would be in order for 
me to read it into the record. 

Mr. MacIntyre. Mr. Chairman, when we took testimony in Dallas 
December 30 and 31, you will recall that considerable information was 
received at that time about the disadvantages that Mr. Thompson 
was being put to in his effort to compete as a distributor of milk 
in glass gallon jugs in Corpus Christi. It is my understanding that 
the material that Mr. Richards now has in the form of a hend- 
written statement from Mr. Thompson is to the effect of the conse- 
quences of that disadvantage. That is he has disappeared from the 
scene there asa handler of milk. 

Mr. Steep. Would it be possible for Mr. Thompson to put that in 
affidavit form and submit it for our record? It would be, I think, 
more effective if it were done that way. 

Mr. Ricwarps. Yes, sir, I think that can be done, and we could 
mail it to you. 


Mr. Sreep. If there is no disagreement here we will hold the rec- 
ord open until that affidavit arrives. 

I believe it would have more force and effect if it were submitted 
in that form. 

(The affidavit is as follows: ) 


AFFIDAVIT 
STATE OF TEXAS, 
County of Nueces: 


Before me, the undersigned authority, on this day personally appeared Herman 
M. Thompson who, being duly sworn, states on oath as follows: 

My name is Herman Thompson. I have been in business for myself since about 
December 1954 under the name of Tom’s Dairy Store, with stores located at 4025 
Ayers Street, Ruth Street, Robstown Road, and on Staples Street in Corpus 
Christi, Tex., and at 614 North Washington Street at Beeville, Tex. Prior to 
going into business for myself I had been connected with the milk business in 
different capacities for different concerns since about 1907. 

I handled dairy products, grocery items, beer, and cigarettes in each of my 
stores. My business had grown steadily since I started. In June 1957, I did 
about $26,000 in business which was about as high a figure as I ever did. A big 
part of my business was selling milk in gallon jugs. I also handled milk in half 
gallon, quart, and pint containers, chocolate milk in quart and half pint con- 
tainers, orange juice and orange drink, ice cream and cottage cheese. About half 
of the business I did was my dairy products business. 

In June 1957, I was selling milk in gallon jugs for 90 cents per gallon. That 
had been my price since about April 1957. There was no other milk being sold 
in gallons in Corpus Christi, and had not been any sold in Corpus Christi since 
I have been in business. In Beeville I had one competitor selling milk in gallons, 
on home delivery only. I believe he was charging 96 cents per gallon delivered in 
the home. 

On July 14, 1957, the Bonham stores advertising a gallon jug of milk for sale 
at 89 cents. Bonham had three stores in Corpus Christi; one store in Beeville; 
one in Bishop; and one in San Antonio. At this time I was charging a 30-cent 
deposit for the bottle. Bonham charged a 25-cent bottle deposit. Bonham also 
would give premiums with each gallon of milk sold. At one time it was a can of 
Hershey sirup, and another time it was a quarter pound stick of butter. I left 
my price at 90 cents per gallon, and I did not give any premiums. I figured I 
did not need to meet the price to keep my business. 

This situation continued a few days. I lost some business, about 25 percent, 
during this period. I figured that Bonham could not continue giving away his 
premiums, and that my business would come back when he stopped the premium. 
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A few days later, Bill Houton, a driver for Borden’s, told me that the HEB 
stores had demanded 10 cases of milk in glass half gallon bottles for each of its 
stores. He told me that HEB retailed this milk at 44 cents per half gallon, 2 for 
87 cents. 

About a week later I learned that Foremost was selling paper half gallons of 
milk at 35 cents per half gallon, 2 for 69 cents. This was advertised as Foremost 
milk in one corner of an HEB advertisement. Following this Biels and most of 
the other chain stores started selling Foremost milk at these same prices. 

I was buying my milk from Jersey Products of Kingsville in July 1957. I was 
paying them 69 cents per gallon f. o. b. the Kingsville dock, and I furnished con- 
tainers, caps, and cases. In August I started buying milk from Ol’ Bossy milk 
people at New Braunsfels, and they furnished containers, caps, and cases. At 
the time HEB started with the special on Bordon milk I was buying from Borden 
and paying them 46 cents per paper half gallons. Borden did not offer me any 
milk in glass half gallons. I did not handle any Foremost milk. Foremost has 
not offered to sell me any milk since the reduced price was started. 

After this reduced price my business has gone steadily down. It was $21,000 
in July, about $18,000 in August, about $13,000 in September, about $11,000 in 
October and $10,000 in November, and I have now been forced out of business com- 
pletely. 

This statement was originally given on December 10, 1957, and placed in this 
affidavit form on the date hereinafter mentioned. 

HERMAN M. THOMPSON 

Sworn to and subscribed before me, the undersigned authority, on the 24th “al 
of April 1958. 

{SEAL] LILLIE MAE STAFFORD, 

Notary Public, Nueces County, Tew. 

Mr. Ricuarps. Yes, sir. 

Mr. MacIntyre. You could arrange to have that come in within the 
next 4 or 5 days, couldn’t you, Mr. Richards ? 

Mr. Ricuarps. I will do my best. I am going to be back here in 
Washington in the next week so I will try to handle it in between that 
time. 

Mr. Streep. Mr. MacIntyre, will you proceed with your next wit- 
ness ? 

Mr. MacIntyre. Mr. Walter Page and Mr. Lloyd Andrews. Mr. 
Page, I believe, will present the statement on behalf of the Midland 
Cooperative Dairy Association, of which Mr. Andrews is also 
secretary. 

Mr. Page, will you for the purposes of the record fully identify 
yourself ? 

Mr. Pace. I am general manager and treasurer of the Midland Co- 
operative Dairy Association with headquarters in Syracuse, N. Y. 

Mr. Steep. Mr. Page, in order to be in line with the same procedure 
with others I think it would be wise in asking you to be sworn. 

Do you solemnly swear the testimony you are about to give will be 
the truth, the whole truth, and nothing but the truth, so help you 
God ? 

Mr. Pager. I do. 


Mr. Steep. You may proceed in your own way. 


TESTIMONY OF WALTER PAGE, GENERAL MANAGER AND 
TREASURER, MIDLAND COOPERATIVE DAIRY ASSOCIATION; 
ACCOMPANIED BY LLOYD G. ANDREWS, SECRETARY, MIDLAND 
COOPERATIVE DAIRY ASSOCIATION 


Mr. Pacr. The Midland Cooperative Dairy Association organized 
under the cooperative laws of Wisconsin in 1936; business office, 912 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 575 


University Building, Syracuse, N. Y.; treasurer and general manager, 
Walter Page; president, William A. Diehl, Defiance, Ohio; secre- 
tary, Lloyd G. Andrews, Shawano, Wis. 

Membership: Amboy Milk Products Co., Amboy, Ill.; Nashville 
Milk Co., Nashville, Ill.; the Defiance Milk Products, Defiance, Ohio; 
Edwardsville Creamery Co., Edwardsville, Il.; Gehl’s Gurnsey 
Farms, Inc., Milwaukee, Wis.; the Page Milk Co., Merrill, Wis.; the 
Westerville Creamery Co., Westerville, Ohio. 

Midland is a cooperative association of small independent packers, 
evaporated milk manufacturers organized to promote mutual market- 
ing interests, purchase supplies with resultant cost factors comparable 
to the large packers, improvement of manufacturing techniques, cor- 
relation of statistics, and lowering of costs. 

Midland members do a combination business—to better post you on 
the situation, all the seven I have mentioned do a total business not 
only in evaporated, but all lines, because some have fluid milk, some 
inake powdered, and so forth—of about $30 million annually. Those 
are not exact figures, they are approximate. 

Now as to our opponent or adversary, The Borden Co., I hold up 
here an annual statement which you can get without any difficulty. 
I get it because I am a stockholder. Let’s take page 5. This shows 
a balance of current quick assets of $121 million. 

On page 6 they do not consider our complaint. with the Federal 
Trade sufficient to put it under litigation. Thevigh the rumor route 
I have heard that they feel they are strong enough financially, power- 
ful enough politically and amply supplied with lawyers that they are 
going to show us the way. 

Then we turn to page 25, which gives you a picture of the various 
products that they make. You will see here garden hose, fertilizer, 
and many things outside of the dairy industry. Evaporated milk is 
given this little bit of prominence right there. 

I am pointing that out to you, gentlemen, because the question of 
cost: may enter into this case before we are through. 

Midland members have in the past and do now, depend for their 
sales largely on private brand buyers, such as large wholesale grocers 
and private brand supermarkets. 

Evaporated milk has always been sold on a delivered basis so that 
jobbers and supermarkets would own their milk at the same price. 
Most of our product. has been sold over an area east of the Mississippi 
River. 

The small independent plants comprising Midland’s membership, 
located in small towns, financed with individual and local capital, 
and provide a highly desirable outlet for the milk of hundreds of 
farmers in surrounding farm areas, and substantial employment in 
small towns. 

Our association was formed in 1936 by 9 independent packers of 
evaporated milk. We, at one time, had as many as 15 members but 
now have only 7 members. These independent companies for many 
years depended largely upon the private label of the wholesale 
grocers but in the last 12 to 15 years many wholesale grocers have 
gone out of business and therefore the private label business dropped 
materially. 

During this time there have been new private label sales to the 
chain groceries and the supermarkets. I believe the total private 
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label sales between 1940 and 1955 declined probably in the neighbor- 
hood of 30 to 50 percent. This is one reason why so many inde- 
pendents went out of business in the past during that period, plus 
the fact that from 1947 through 1957 the total domestic shipments 
of evaporated milk dropped from 61 million to 50 million. That is 
cases, of course. 

In the last few years the sale of private label by grocery chains and 
the supermarkets has provided most of the outlet for the ‘independent 
packers of private label evaporated milk. 

Over a period of years the spread between the advertised brands 
and the independent unadvertised brands as well as private label 
brands was from 15 cents to 50 cents per case. However, since 
Borden actively entered the private label field in 1956 the spr ead has 
been greatly increased because the buyers of private label, not sup- 
plied by Borden, were trying at all times to buy their milk at prices 
so that they would be able to compete with the chain grocers and 
supermarkets supplied by Borden’s very low prices. 

We have heard of buyers owning their milk delivered in their ware- 
houses for 50 cents a case less than the independent prices and even 
more in some instances. 

In this manner Borden has also set up a spread between their Borden 
brand evaporated milk which as far as a product in the can is con- 
cerned, is identical to the private label which they supply of as much, 
we estimate, as from $1 to $1.25 per case. We believe there is no such 
spread possible in the conduct of their business. 

Gentlemen, that is $1 to = 25 on a $5.25 or $5.30 sale, so you can 
see the percentage is Vv ery large 

We have heard various rumors of the motive behind Borden’s ac- 
tion such as they had the facilities, why not run them full capacity 
regardless of what they had to do to dispose of the milk? That they 
were determined to have the best private label accounts in the United 
States. That they wanted to curry favor with the large supermarkets. 
That they wanted to drive the independents out of this field. It is 
undoubtedly within the power of your committee to put Borden offi- 
cials under oath and find out just what their motives and plans are. 

It is an odd approach when Borden sells their own brand to every- 
one and only sells the private label to a selected few. 

Why should Borden expect the consumer to pay 9 cents more for 
4 cans of Borden brand packed by Borden than the consumer would 

pay for 4 cans of private label? I am going to show you. Here is 
a Borden can. In fact, all of these cans were purchased at the Vic- 
tory store in the Dewitt Shopping Center, Dewitt, N. Y., on April 19. 
That was last Saturday. I show you this Borden brand can. The 
recorder here can see it is 2 for 31 cents. Here is a can of Pet milk, 
one of the advertised brands. You can see it is 2 for 31 cents. 

That makes 4 for 62 cents. Now this can is marked 4 for 53 cents, 
Supreme Court brand packed by Bordens, and the code numbers on 
the cans are, on the Borden brand can, 1-W-863. On the can of Su- 
preme Court, 1-W-832, indicating that they were manufactured in 
the same plant within a few days of one another, the same can. FE very- 
thing is the same excepting the label on the outside. 

Now that is 4 for 43 cents; 4 for 62 cents. 

Gentlemen, there is no such difference in marketing evaporated 
milk. This is approximately 17 percent more for the Borden brand 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 577 


than the private label packed by Borden. I exhibit here the Borden 
brand ak the Supreme Court brand which I purchased at the Victory 
Supermarket at Dewitt, N. Y., on Saturday morning, April 19. The 
product in the can must be the same because we have a Federal stand- 
ard with which we must comply. It seems a short-sighted policy 
that Borden is indulging in to set up such competition for their Borden 
brand. It is my opinion that if Borden was not selling private label 
at ruinous low prices the prices between the private label and the ad- 
vertised brands would not be more than approximately 4 cents on 
4 cans, or even less. <A further irregularity is that the Borden brand 
sells at $6.60 per case to the trade, carload quantities, I believe any- 
where in the United States, and every buyer can buy it at that price. 

If this is possible why should Borden sell private label in some 
areas close to their plants so low, buyer owns his private label in his 
warehouse, $5.15 to $5.40? These prices are for delivery to nearby 
supermarket warehouses or jobbers’ warehouse. 

might say here that it is very, very difficult to actually get what 
Borden is doing. They have very effectively sealed the buyer’s lips, 
and the price is so far, so ridiculously low, that the buyer wants to 
keep that special favor to himself. 

It has been the practice in the evaporated milk industry to sell evap- 
orated milk on a delivered price basis so that all supermarkets and 
jobbers own the product at the same price, but this action of Borden 
does not carry out this basic principle in selling evaporated milk as 
far as their activity in the private label business goes, but they stay 
with it on their own label. 

There are two separate policies, gentlemen. On their own label, 
$6.60, they stick to the basic principles in the evaporated milk business 
and sell any place in the United States at that price. I want also to 
say that while we have no definite proof, gentlemen, we believe that 
with the private label business they do a job of financing the super- 
markets if necessary by giving them from 30 to 60 days’ credit, because 
we understand—now as I say, you cannot get anything definite—but 
we understand that when the Victory stores which sell the Supreme 
Court brand, or the Dunne Co., which owns Victory, places an order 
they do not know what price they are going to pay for the milk they 
take in today until after the 15th of May. Then Borden gives them 30 
days after that. At any rate, that is the way we hear it. 

Evaporated milk is a fast turnover grocery item. Therefore, the 
supermarket has no money in their milk. They get the money from 
the consumer before they have to pay Borden. That is some lever- 
age, particularly today when most supermarkets are looking for money 
for expansion. 

Of course, Borden can do it, if you look at their statement—long- 
term borrowing, 2% percent. Ifa small company went out to borrow 
money today, it would have to pay at least 5 percent, possibly 6 percent. 
But it is not money that the small fellows need. It is not credit. 
These companies are all good, reputable concerns which have been in 
— for 25 to 30 years. What they need is a fair break under the 
law. 

Borden may claim that it costs them $1 to $1.25 more to sell their 
own brand than private label; this I doubt. Even though the Borden 
label is a premium label, I believe it is the experience of people who 
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use premium labels that only about 55 to 60 percent of the labels are 
redeemed in normal times. 

When it comes to figuring, gentlemen, I cannot help but inject this: 
One time a man who was one of the old hard-headed fellows had been 
doing all of his own figuring. One of his friends said, “Why don’t 
you hire an expert accountant?” He says, “Maybe I will,” so he hired 
an expert accountant and when he wanted some figures he started giv- 
ing the man detailed instructions on how to get the figures. 

The accountant said, “Mr. Jones, don’t give me detailed instructions. 
Tell me what you want proved and I’ll bring you the figures.” 

Mr. Brown. Sir, could I interrupt at this point ? 

Mr. Pace. Yes, sir. 

Mr. Brown. On this statement that the dollar to a dollar and a 
quarter extra is necessary because of the premium involved on the 
label 

Mr. Pace. The $1 to $1.25 I mentioned-was the spread between the 
price at which Borden sells their Borden brand and at which they sell 
private label. They pay the freight and have a small premium cost on 
Borden brand but do not pay the freight on Supreme Court brand. 

Mr. Brown. Well, if you will refer to the annual report of the 
company you are talking about, in 1957 their total selling, general and 
administrative expenses and other charges were 9 percent of their 
sales, so the 20-percent differential could not be accounted for with 
any 

{r. Pace. I don’t know what they include in the 9 percent but if it 
covers general administration then, of course, no freight charges or 
cost of premiums should be included. These two items should be 
charged directly to the product shipped under the Borden brand evap- 
orated milk. Just for your information, I estimate the freight 
charges on approximately 4,500,000 cases of Borden brand evapor- 
ated milk would be approximately 30 cents per case or $1,350,000. 

Mr. Brown. I see. 

Mr. Pace. And the premiums might run $450,000 to $600,000. 

Furthermore, to the best of my knowledge, Borden has not done any 
real advertising on their Borden brand evaporated milk in the past 
2 years. Prior to Borden’s aggressive entrance into the private label 
business in 1956 they had been selling Safeway Stores their private 
label milk at prices which the independents could not meet. 

We firmly believe that Borden’s activities above outlined are in 
violation of parts of the Robinson-Patman Act, the Clayton Act, and 
the Federal Trade Act. 

I wish also to bring to your attention the fact that it will not be 
necessary for an independent packer to lose all of his business before 
he closes up. When he loses 40 percent of his normal business the 
fixed costs in the production and marketing of evaporated milk are 
such that a manufacturer’s cost would be entirely out of line with 
such low production. 

Fixed expenses, that is insurance, depreciation, taxes, labor, man- 
agement, all those things remain the same whether you run 60 percent 
through your plant or whether you run a hundred percent. 

Please also bear in mind that the evaporated milk business normally 
is a small-margin business. Normal profit over a period of years will 
run from 15 cents to 30 cents per case. How can anyone reduce prices 
abnormally and not lose a lot of money ? 
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Now just a quickie. Carnation profit per dollar of sale on nearly 
$368 million was 0.026. Borden was 0.025, Pet, 0.0141. Now there 
is no excessive profit. On a $6 article, 214 percent would be 15 cents, 
wouldn't it? How in the world can anybody make such cuts as Borden 
and not lose money? I don’t care how they figure it. 

I will give a hundred dollars to get the details of their figures that 
they may have submitted. I bring that out because I believe, gen- 
tlemen, that Borden is today grossly violating the laws that we now 
have on the statute books. 

In conclusion, if these activities are not stopped, slowly but surely 
the remaining independents will be eliminated from the evaporated 
milk business. If the tactics used by Borden are permitted to go on 
the kiss of death is on every small concern. Local or geographical 
pricing by large national concerns always proves fatal to the local 
independent. How can the large companies do this? It is simple. 
The Borden Co. last year did nearly $1 billion diversified business. 
They made a profit of approximately $24 million. This represents 
about 214 percent on sales. 

Estimating that Borden has 1 million cases of private label business 
on which they lose 25 to 50 cents or more per case, this would only 
represent $250,000 to $500,000. 

On the other hand, they have approximately 4,000,000 to 4,500,000 
cases under the Borden brand on which they receive gross about $5 
million more than the gross on the private-label sales. Out of the 
$5 million it is true they have additional costs, approximately $1,350,- 
000 freight; $450,000 to $600,000 premium expense. 

Mr. Brown. Excuse me, Mr. Chairman. Now these are not exact 
figures. 

Mr. Pacr. Oh no; I am only estimating. We cannot get inside the 
door. If we could get inside the door I could give you a shorter 
résumé, 

If your committee and the Congress of the United States is to 
save not only the small evaporated-milk packers but other small busi- 
nesses, it is going to be necessary that you amend the Robinson-Patman 
Act, Clayton Act, and Federal Trade Act so there will be no getting 
around them, and long-drawn-out lawsuits cannot be carried on under 
them. Triple damages should be easily collected under these laws. 
Our laws should be so strengthened that the officials of the company 
carry the responsibility, and not simply permit companies to get out 
of illegal acts by paying a fine out of the stockholders’ money. 

Furthermore, due to the slowness of our enforcement divisions, and 
I say this with no bitterness on the subject because I believe that our 
enforcement divisions of the United States Government are terribly 
overloaded at the present time because we have so many sinners in 
the camp, I offer the following suggestion as an amendment to the 
Robinson-Patman Act. 

When a formal complaint is entered with Federal Trade Commission, by one 
or more of a group of small concerns, operating either in a limited area and/or 
on a few items of an industry against a large and formidable company operating 
in all lines of an industry and often with diversified interests this formal com- 
plaint should go before a committee of 3 members of the Federal Trade 
Coramission, who shall make a prompt preliminary investigation of the formal 


coniplaint, not taking more than 30 days. If they have reasonable belief that 
the complaint justified a complete detailed investigation then they should order 
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the company, against whom the formal complaint is lodged, to discontinue 
the practice pending further investigation, final hearings, and conclusion. 

Gentlemen, you cannot let a thing like this go. Last week one of 
our people lost another customer. It would be just like my pickin 
on this man here and starting a fight and he calls a policeman an 
the policeman stands by and says, “I’ve got to go back and read the 
law, because he is smaller than this fellow rand maybe the other fellow 
is rougher, I'll go back and look.” Finally I knock him out. The 
policeman finally comes back and says the case is settled. He is gone. 
The big fellow is bigger. 

Now, gentlemen, you have got to get this thing down so the action 
is prompt. A fire chief does not go and look at a fire and then after- 
ward call out his engines. He brings his engines with him and that 
is what must be done. 

Large companies know the laws as they have large expensive legal 
organizations. Sometimes one wonders whether these legal organiza- 
tions are employed to keep the company operating within the laws and 
whether they are cngnged | in finding ways to evade the laws. 

The simple signing of a consent decree after all the damage has been 
done has little effect. Let us say, for example, if an inv estigation after 
complaint took a year to a year and a half, then possibly by various 
appeals and reappeals the case was carried another year or two to 
avoid carrying out the first act of the enforcement administration, in 
this length of time most of those complaining no longer would be in 
business. 

When a complaint is first entered with the Federal Trade Com- 
mission, it may take 1 year or 144 years to complete the investigation. 
And I say again, gentlemen, we are not finding fault. It is just a 
question of what conditions are. All during this time the offender 
continues what we believe to be illegal sales methods and practic es, the 
complainants in this case being the small independent p: alan of evap- 
orated milk. 

Another thing that I believe, gentlemen, is that when a complaint 
is entered against a large company, they become antagonistic and 
retaliatory, and they do more and more v ic iously what they intended 
to do at the outstart. Ifa favorable decision is rendered by Federal 
Trade then it should not be possible for the company complained 
against, through various appeals and courts, to carry on the case for 
another 11% or 2 years, at the same time continuing their ruinous 
work 

We realize that the Federal Trade Commission is probably under- 
staffed and overworked; we realize also that there are many com- 
plaints registered with the Commission from industry in many varied 
situations requiring their attention. 

On the other hand, we would like to cite to this committee our one 
particular experience with respect to the problem I have been discuss- 
ing here. 

Our first formal letter of complaint, containing the substance of our 
problem, was addressed to the Commission under date of December 
14, 1956. From December 14, 1956, to June 25, 1957, over a period 
of 6 months, we were constantly pressing the Commission, orally and 
in writing for action. From the date last mentioned to August 1957, 
we continued to press for action through correspondence and personal 
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conferences with appropriate personnel of the Federal Trade Com- 
mission. 

Finally, under date of August 6, 1957, we were advised by the Com- 
mission that our matter was being entered for investigation for the 
purpose of determining whether Borden’s activities might be viola- 
tive of statutes administered by the Commission. Federal Trade’s 
investigation was conducted in the fall of 1957, commencing Septem- 
ber 9, 1! 957. 

We were advised under that date that any corrective action that 
might ensue must necessarily await development of necessary facts— 
which is understandable—and if a formal complaint was to be ordered, 
prescribed administrative procedures would have to be followed. 

We kept constantly in touch with appropriate officials of the Com- 
mission, supplying them additional information on pricing practices 
from time to time. Today, 614 months since the inception of the field 
investigations by the Commission, and almost 114 years since the 
inauguration of our original complaint, we are still waiting to learn 
whether the Commission will or will not issue a formal complaint. 

It goes without saying that customers once lost to Borden in our 
particular field of operations will seldom if ever be regained. As a 
matter of fact, if anything does come from this, belatedly, and the 
particular market is restored to at Jeast a condition of normalcy, by 
which I mean the former pricing structure Borden invaded, those cus- 
tomers who have been receiving price advantages through Borden, 
will no doubt be somewhat antagonistic toward resuming dealings 
with us and we will be blamed for attempting to eliminate these unfair 
pricing practices. Another factor in this unfair pricing picture re- 
solves into Borden selling private label milk at a lesser price than its 
regular standard brand milk—some 50 or 60 cents per case less than 
the independent can sell for—which enters into retail competition with 
other private label brands just across the street and also enters into 
competition with Borden’s regular standard brand in the same locality. 

A very striking experience of one of our members can be described 
briefly as follows: About a year ago he was approached by a system 
of food stores in the southern part of the country and asked to pack 
private label evaporated milk for them. That system of food stores 
had not previously been in the private label business. Our member 
worked with them and developed their own brand. The experience 
of the next 9 months developed a very fine account and our member 
had hopes that the preliminary foundation work he had done with this 
system of food stores would naturally pay future dividends. In March 
of this year, our member was advised that the food stores for which he 
had developed the private label deal had received a current f. 0. b. plant 
price from another source 30 cents below the cost per case of milk pur- 
chased from our member. This would mean milk would cost 80 cents a 
case less than advertised brand prices. 

Our member was informed that this offer was not a temporary 
situation, that it came from a large company that would be in business 
a long time. Our member could not meet this price situation because 
it would definitely be considerably below his cost of preduetion. Asa 
result of being unable to meet this deal, our member lost the business 
which he had developed. 
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Another thing, this particular member would not reduce the price 
to that particular customer without reducing it to every other customer 
he had, and if he did that he’d go broke in short order. If Borden had 
to sell everything, gentlemen, that they are selling today on the same 
basis that they are selling private labeled evaporated milk, they’d have 
no such statement in 1958, 1959, or 1960 and they might have new offi- 
cers, too. 

Accounts that have gone to Borden because of the current ridicu- 
lous pricing situation are lost to us because it is impossible for the 
private label packer to meet such prices. We estimate, though we 
cannot definitely state, that Borden has in the past 12 months taken 
on private label business representing somewhere between 600,000 to 
750,000 cases on an annual basis and maybe more. In addition to this, 
Borden has for the past 8 to 10 years been selling Safeway Stores their 

private label milk at prices which exclude the independents from this 

Celinene. If Borden is permitted to continue their present sales 
methods and prices they will absolutely eliminate all small packers 
of evaporated milk in a very short time. They have already taken an 
estimated 15 to 20 percent of our independent business. If we small 
packers lose another 15 to 20 percent of our business some of us will 
have to close up shop because obviously on the reduced volume we will 
not be able to operate efficiently. 

I would like to bring in here a point also that I think is most im- 
portant to consider. 

By selecting the very large supermarkets and giving them this ad- 
vantageous price in my opinion Borden is twice guilty, because they 
are guilty of violation of the law in so selling those fellows and the 
are guilty as a cooperator with the large supermarkets to put the small 
supermarkets out of business. A small supermarket cannot stand a 
differential of 6 to 7 percent.. Supermarkets make a profit, I believe, 
of 1 to 114 percent on their sales. So how in the world can the fellow 
across the street who has to pay an independent packer 50 or 60 cents 
a case more compete with this big supermarket fellow who is getting 
Borden’s favorite price on private label ? 

Looks like Borden is conniving with the real big operators in the 
field to drive out their competitors, too. So I say they are twice guilty. 

It should be borne in mind that Borden is currently selling its 
Borden brand of evaporated milk at $6.60 per case (for forty-eight 
1414-ounce cans) and is putting the identical product uuder private 
label onto the market for $1 to $1.25 less per case. The only difference 
is a piece of paper around the can. 

It appears very obvious to us that whatever special deal Borden has 
been making over the past year and a half, they have effectively sealed 
the mouths of the buyers of the product. It also seems quite obvious 
to us that when Borden takes the same identical product (evaporated 
milk manufactured on a Government standardized basis) and wraps 
a label around some of it which carries the Borden name, and ‘offers 
it to the trade at one price, then wraps the buyer’s label around another 
can of the same standardized product, selling it to the buyer at a sub- 
stantially reduced price, certainly price discrimination on an identical 
product is obvious. The prestige of Borden is influential because as 
this fellow said in the Southwest, this company is in business, it is 
a big company and is going to stay in business a long time. When this 
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fellow was told he might not be able to buy that all the time, it is re- 
ported he said he relied upon the “big and mighty Borden.” Should 
they claim that private label sales cover only bare costs, the question 
arises, What is cost? Borden is selling on its reputation, on which 
millions of dollars have been spent, and which we believe today’s man- 
agement is tearing down by unscrupulous selling. 

It is true that Borden may contend that they are entitled toa higher 
price when their label appears on the can; but when Borden goes to 
the chain-store buyer, and the small independent packer goes to the 
chain-store buyer, at that point the prestige of Borden is in direct 
competition with the small independent packer. Therefore, what- 
ever advertising and promotional work the Borden Co, has and may 
be doing on all of its products inures to the benefit of the milk which 
they are selling under private label, and at that point discrimination 
again enters the picture; namely, they have one price on the product 
which they are competing for with Carnation and Pet and another 
price on the same product offered in competition with the small in- 
dependent packers. 

If Borden is successful in its present price drive in eliminating all 
or some of the independent packers, the end result is obvious. 

They will then have a virtual monopoly and when that time arrives, 
and it is rapidly approaching, they need no longer carry on such a 
widespread in price as now exists between their own brand and the 
private label brand about which we are speaking. I am sure you 
realize how difficult it is for our small independent companies to 
ferret out what a large concern like Borden has been and is doing 
in the market. Our group of independent packers, and other small 
independent packers not of our association, represents the product 
outlet for thousands of dairy farmers, provides employment for hun- 
dreds of wage earners, and is a substantial factor in industry in small 
American grass root communities, 

I would also like to bring out one of the things that we must guard 
against. It has become the practice of a large company if they wish, 
whether in evaporated milk or some other line of business, to knock 
the socks out of the market, by taking 1 or 2 percent of the sales as 
representing the market. There might be a farmer on the edge of a 
town selling a little milk from a roadside stand and they would use 
that price as representative of the market. 

In other words, they are looking for a method, a determination to 
section by section ruin the markets until they get control of them. 
I thank you. 

Mr. MacInryre. Mr. Chairman, I would like to ask the witness 
a few questions if I may. 

Mr. Pacr. Ask me what you wish. 

Mr. MacIntyre. On page 1 of your statement, Mr. Page, there is 
listed among your membership the Nashville Milk Co., of Nashville, 
Tl. 

Mr. Paar. Yes, sir. 

Mr. MacInryre. Is that the same Nashville Milk Co. that wes a 
party in the case decided in favor of Carnation by the Supreme Court 
of the United States on January 20, 1958, 

Mr. Pacer. Yes, sir. 

20474—58—pt. 3——5 
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Mr. MacIntyre. And that decision against Nashville in favor of 
Carnation was by a vote of 5 to 4, was it not? 

Mr. Pace. Right. 

Mr. Maslorrta. And the effect of that decision was to technically 
say that the section 3 of the Robinson-Patman Act is not a part of 
the antitrust laws. 

Mr. Pace. I think that is correct. 

Mr. MacInryre. And with the result that small independent busi- 
nessmen such as the Nashville Milk Co. have no redress for treble 
damage suits for damages done tothem. That is, they could not help 
themselves by bringing t their own cases, is that correct ¢ 

Mr. Pace. I would think it is. I am not a lawyer. I am just a 
plain milkman. 

Mr. MacInryre. That was the understanding that the chairman of 
this committee had of it, and on January 23 he introduced H. R. 10243 
to overturn that result in the law by bringing section 3 of the Robinson- 
Patman Act within the definition of the antitrust laws. However. 
that hasn’t been acted on yet, but I wanted to call to your attention 
that there is a bill in to do that. 

Mr. Pace. I am glad to hear it. 

Mr. MacInryre. Now if that bill should become law, it would help 
such concerns as Nashville and other members of your organization 
in their own effort to self-help themselves, would it not ? 

Mr. Pace. That is right. 

Mr. MacIntyre. And in that respect you would avoid some of the 
difficulties to which you referred on page 9 of your statement wherein 
you have expressed your dissatisfaction about delays that you have 
experienced in getting handled by Government agencies the complaints 
you had placed with them. 

Mr. Pace. That is right. We are disappointed, naturally. The 
prairie fire is coming and we cannot put it out, only through Govern- 
ment. I say to you frankly, gentlemen, the laws must be made so 
watertight that lawyers, no matter where they graduated from or 
what position they hold in our economy, cannot break it. 

Otherwise, we might just as well say that the milk industry—and I 
dislike to say this—will be nationalized within 15 years. 

Mr. MacIntyre. You spoke there on page 9 ¢ about the time that has 
elapsed with respect to field investigations made, and about the pros- 
pects of the time concerning the issuance of, if one is to be issued, 
of a formal complaint by the C wesc 8 ype Has anyone informed you 
what the time would be that would elapse between the issuance of a 
formal complaint and the issuance of any order disposing of such 
proceeding ? 

Mr. Anprews. We have not been informed with respect to the time 
element, sir, but it has been pointed out to us by correspondence from 
the Commission that by reason of the administrative procedural rou- 
tines of the Commission, that it must follow, from the time of the is- 
suance of the formal complaint until the time of any possible cease and 
desist order, the time element involved probably would run from 6 
months toa year 

The Commission attorney also pointed out to us, and we are familiar 
with it, too, the appeal rights from the decision of the administrative 
agency into the courts, that might follow. 
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Mr. Maolnrtyre. That is the nature of the information you have 
received. 

Mr. Anprews. I communicated with Federal Trade last Friday 
morning prior to coming here and asked them what the status of our 
present complaint was with respect to the investigation they have told 
us is completed. Without telling us which way the pendulum was 
going to swing (which is understandable) I was told that possibly 
within the next 2 weeks a determination one way or the other might 
be forthcoming. 

Mr. MacIntyre. But that is the determination on whether to issue 
a formal complaint ¢ 

Mr. Anprews. That is right, sir. 

Mr. MacInryre. Such as is referred to on page 9 of Mr. Page’s 
statement ¢ 

Mr. Anprews. That is right. 

Mr. MacInryre. In that connection I would like to refer to the 
fact that the Federal Trade Commission did in September of 1957 
issue a formal complaint naming as respondent the National Dairy 
Products Corp. regarding alleged price discrimination in the Toledo 
area. 

Do you know how far that has proceeded ¢ 

Mr. Page. But that was originally started, I believe, 2 years ago. 
I am not positive. 

Mr. MacIntyre. Do you know how far that proceeding has gone 
since the issuance of that complaint in September of last year ? 

Mr. Pager. I believe they are having some more hearings, aren’t 
they ? 

Mr. Anprews. It would seem to me—of course, I am quite familiar 
with administrative procedures, but as mentioned by Mr. Page in his 
testimony—if we had a situation that at least appeared flagrant on its 
face, even the administrative agency should have some immediate 
restraining and injunctive authority pending ultimate determination 
of actual facts, which they do not now have under their present admin- 
istrative authority and practice. 

Mr. Macintyre. The Food and Drug Administration does have 
such restraining authority ? 

Mr. Anprews. That is right. 

Mr. MacIntyre. Pending its determining of whether to cut down. 

Mr. Pace, Well, take for example if this table here represented 
the property that you owned and I wanted to put a railroad or a street 
across there, if I started you wouldn’t let me keep on digging there 
until we went into the courts and decided it, not on your life. You’d 
get an injuction and I’d stop right there at the boundary. 

There is a serious problem facing us that must be taken into con- 
sideration when our present laws are strengthened so that justice 
can be carried out under them promptly and effectively. 

As I have stated, we have lost many customers and it is going to be 
most difficult to regain any of them as long as Borden is permitted 
to sell private label evaporated milk after they have demoralized the 
market in the past 214 years. As an illustration, a large supermarket 
selected by Borden to be one of their private label customers, was 
given, I believe, a price of at least $1.25 less than the price on their 
Borden brand. ink probably 60 to 75 cents per case less than the 
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independent packer was selling them. Even though a customer of the 
independent packer for many years taken care of when evaporated 
milk was scarce, immediately before World War II and during World 
War II, this concern is going to be unhappy at losing a price advan- 
tage which might amount to somewhere between $75,000 and $100,000 
in a single year, a price advantage not enjoyed by the supermarket 
competitors. 

We believe Borden should be penalized for violation of the laws by 
being ordered to discontinue all private label selling of evaporated 
milk. 

If someone steals, he breaks the law by taking something that does 
not belong to him, he is punished for violation of the law and forced 
to return that which was stolen. What is the difference whether you 
illegally steal property or customers ? 

Mr. MacIntyre. That is the incident to which you referred on 
page 10 of your statement? 

Mr. Pace. No, that is another concern. And just last week we lost 
another one. We gave the Federal Trade—I don’t think I am giving 
away any secrets—we filed with them a list of the customers that 
Borden had taken when they were carrying on the investigation, and 
they are still taking them from time to time. I would like to ask one 
more question if I may. I hold here the New York Times of Decem- 
ber 8, 1957. In the Safeway case this paragraph appears. (This is 
written by a reporter): “The judgment also prohibits geographical 
price discrimination, Mr. Rogers said.” 

My God, if we haven’t got price discrimination, gentlemen, what 
have we got, geographically ? 

Mr. MacIntyre. What is the date of that? 

Mr. Pace. That is December 8, 1957. 

Mr. MacIntyre. In the New York Times? 

Mr. Pacr. Yes. And Borden was, and I believe still is, selling 
Safeway. The Federal Trade Commission can find out at what prices 
they were selling Safeway. It was so ridiculously low that we could 
not interest them. 

Mr. Steep. Mr. Brown. 

Mr. Brown. Mr. Page, I have been most interested in your testi- 
mony. 

Mr. Andrews, your Representative in Congress, Mr. Laird. was here 
earlier, wanted to stay and was quite interested in this subject, but 
he had to attend the Defense Appropriations Subcommittee. 

I am glad to have you here, sir. 

Mr. Page, how many small packers, processors of evaporated milk, 
do you suppose there are in the United States? 

Mr. Pace. Well, you have here seven. There is the United Milk 
Co., United Dairy Co., Consolidated Badger. I think that covers the 
East. 

Then on the west coast is the Consolidated Dairy Co., of Seattle, the 
Challenge Co. Affiliates at Chowchilla, the Myenberg Milk Products 
Co., they have an additional name, but it is Myenberg, and I think 
you have them all. In addition to these there are three chain stores 
that have evaporated milk packing plants, namely, A. & P., First 
National, and American Stores. They pack only for their own stores. 

Mr. Brown. You have discussed very thoroughly one large process- 
ing company that deals in evaporated milk. Are there others? 
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Mr. Pace. Very much so. Pet and Carnation are the two largest, 
and Se supply 60 or 65 percent of the market. They are doing 
the little fellow good, because they advertise evaporated milk, as you 
undoubtedly have seen them on television, you have heard them on 
radio, seen newspaper advertisements, and so forth. 

They are doing a constructive job. Gentlemen, please bear in mind 
this is not a fight between bigs and littles. I have been with the bigs 
and I have been with the littles, and I have often said we need the 
_— anies. 

ut when a big company goes from a sound business principle to 
a destructive one—they are not only destroying the independents in 
this deal, but ultimately they will destroy the whole industry because, 
gentlemen, when a business becomes unprofitable, it is the quickest 
way to kill it. 

What has made this country great? The profit incentive. Let’s 
be realistic. And when a company goes out and deliberately ruins 
a market by price selling, it is no credit under the flag of this great 
country. 

Mr. Brown. Does anyone of the major three evaporated milk com- 
panies that you have mentioned contract any of their supplies and 
packaging from small operators? 

Mr. Pace. I don’t think they do. In the first place, Carnation, 
Pet, and Borden make their own cans for their own use. Carnation 
and Borden also sell cans to other packers. They have an advantage 
there of about 714 cents a case over the independent packer. 

On boxes, I do not think by any means that they favor a small one 
or a large box supplier. Generally speaking, I think that they buy 
on the most advantageous basis. 

Regarding labels, while it is true that the large companies such 
as Carnation and Pet make some saving on the purchase of their labels 
due to volume purchases on their brand, they make a saving but on a 
per case basis, this is a nominal figure. 

Mr. Brown. In other words, you are saying that the large com- 
panies do have certain efficiencies in production and economies that 
could amount to a differential in the price that they could sell their 
products at? 

Mr. Page. Outside of the cans, there is very little difference. One 
of the reasons that the Robinson-Patman Act was put on the book was 
to bring equality in purchases to all buyers. 

That was one of the reasons that Midland came into being. At 
the time that Midland was organized, the small members who made 
up Midland were paying from $54 up to $67.50 a thousand for cor- 
rugated containers suitable for forty-eight 1414-ounce cans while the 
large companies were buying for as low as $43.50 and $45 per thousand. 

We did much collective buying for the members, because it made 
it possible for us to receive comparable prices being paid for supplies 
by the large companies. 

Mr. Brown. You are convinced that the existing differentials in 
pricing on private label merchandise by the Borden Co. and other 
processors of evaporated milk are in excess of economies of production 
= savings, manufacturing processes, and so forth, that they may 

ave? 
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Mr. Pace. The point you are making is this. When it comes to 
economies—now, as far as Pet or Carnation are concerned, to the best 
of my knowledge, they sell no private label, because they do not be- 
lieve in setting up competition against the brand which they are ad- 
vertising; many packers of nationally advertised products do not be- 
wera ps selling private label products in competition to their own 

rand. 

Mr. Brown. Mr. Page, we found the same thing in our study of the 
petroleum industry, and in that industry, too, as in the evaporated 
milk industry, as you have outlined it, the tangible results and reme- 
dies afforded the small operator by existing antitrust legislation are 
very disappointing, because the litigation draws out and drags out and 
there is no immediate relief. 

Now, I want to get very briefly to the point that-you make. The 
suggestion you have offered as a amendment to the Robinson-Patman 
Act, Mr. Page, certainly has merit in its motive. 

I wonder, though, if it wouldn’t be establishing a means by which 
there would be a tremendous number of nuisance cases. 

In other words, by making it possible for one company to lodge a 
complaint that would have to be reviewed immediately by the Federal 
Trade Commission, do you think that might lead to nuisance cases 
that might come home to haunt even your smaller operators? 

Mr. Pace. Of course, all those things are possible. But there are 
two things that are going to be necessary. One is that the manage- 
ment of a large company must be responsible. 

Now, gentlemen, one thing you should put in, “that no case can be 
delayed over 2 weeks.” 

The same thing when it comes to this suit. The first thing they will 
ask for, a 60-day delay. Bill Smith is sick, Jim has gone to Europe. 
All right, get somebody else. 

I remember Judge etane. in Wisconsin. Judge Geiger never gave 
anybody more than 2 weeks’ delay. He kept his calendar clean. I 
don’t care whether it was a criminal case or not. 

Mr. Brown. Mr. Page, your motives I share 100 percent. Now, 
wouldn’t you say, though, that in all justice and in all good common- 
sense that we must be careful not to create more problems than we 
solve ? 

Let me ask you this: Suppose that there was grievance machinery 
set up within an industry, you know, to ferret out the nuisance com- 
plaints. 

Mr. Pacer. Yes. 

Mr. Brown. Do you have an association or any formal 

Mr. Pace. We have an evaporated milk association. 

Mr. Brown. Do you think that within that association of small 
evaporated milk processors that you could ferret out on your own 
some of the unjust accusations and nuisance complaints ? 

Mr. Pace. But here is where we go up against it. The evaporated 
association has no court powers, and I say to you frankly, I went to 
Mr. Comfort, president of the Borden Co. and told him, “This is all 
wrong.” I have known Mr. Comfort personally for many years. I 
have known Mr. Montague for many years. I knew Montague when 
he was a young man shortly after coming out of school and knew his 
father before him. I got the answer, “We have the facilities.” This 
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looks to me like an unsound approach to what Borden has done. Run 
the facilities to capacity and force the goods on to the market regard- 
less of prices or methods used. No experienced milkman who had 
given the subject thorough thought could come to such a conclusion. 
Business is not that easy. 

And let me just follow up on that. Now, if we were the only ones 
complaining against them, that would be one thing. But gentlemen, 
if you had access to the Federal Trade files or if we went personally 
and asked the Federal Trade, I'll bet you they will tell you they have 
had case after case, complaint after complaint against the Borden Co. 

Something has gone wrong. There was a time when Borden was 
one of the pillars in the dairy industry. Recently, they have fallen 
from the high esteem in which they were held years ago. 

Mr. Brown. Do you know of any single instance where a small 
evaporated milk processor or packer had an established price on his 
private label brand that was substantially lower than the price cur- 
rently being offered by the Borden Co. ? 

Mr. Pace. Formerly, private label and unadvertised brands as I 
testified here, were sold at 15 to 50 cents a case less than the advertised 
brands. 

Mr. Brown. I am not speaking of private label versus advertised 
brands. 

I am speaking of the price that was established, let’s say, in a given 
market > a small evaporated milk processor on a private label 
product. 

Mr. Pace. Borden has been lower than any of those. 

Mr. Brown. Than Borden’s private label price? You say has been 
lower ? 

Mr. Pace. Why certainly. Take this as an illustration. When 
Borden came into the market, the independents were getting $5.85 for 
private label. Why in the name of God did Borden have to sell a 
fellow 30 or 40 miles out of Lewisburg at $5.15? They didn’t have to 
make that differential. Ten cents swings the market in private label. 

Mr. Brown. What you are telling this committee, then, is that to 
your knowledge in no instance did the Borden Co. move in and reduce 
price in good faith to meet a competitive price. 

Mr. Paar. No, definitely not. 

Mr. Brown. Thank you, Mr. Chairman. 

Mr. Steep. Mr. Riehlman. 

Mr. Riehlman, I want to express my regrets to the witness this 
morning and to members of the committee that I was detained because 
of an important meeting that I had downtown and I just got here to 
the committee. 

For this reason, Mr. Page is from my own congressional district 
and for a long period of time has been practically in constant touch 
with me about the problem which he has presented here to the com- 
mittee today, and that is one of the reasons why I suggested, Mr. 
Chairman, that he have an opportunity to come here and address the 
committee and lodge his complaint in connection with irregularities 
which he complains the Borden Co. in particular is operating in this 
evaporated milk program and in the private label end of it. 

I haven’t had a chance to read his statement. I would expect that 
the majority of it contains most of what he has related to me on pre- 
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vious occasions, and which we have discussed very thoroughly, other 
than the provision which would amend the present antitrust laws or 
amendment to the Robinson-Patman Act. 

Mr. Pace. You will agree with me, Congressman, the squeaky wheel 
gets the grease, doesn’t it ? 

Mr. Rieniman. You are exactly right. And, of course, I have en- 
deavored, and I am sure that the witness would concur in this, to do 
whatever I could which was helpful in trying to get his problem 
straightened out. 

Mr. Pace. I appreciate that. 

Mr. Rreniman. I would like to say this: That I don’t have an 
particular question. I have listened to Mr. Brown’s questioning, which 
was along the line that I had been thinking. I would only add this: 
that I know that Mr. Page is very sincere in his presentation, that he 
is terrifically interested in the preservation of small industries to 
operate in a free climate and to have its protection. That is his main 
motive in coming down here today, I am sure. 

Mr. Pacr. That is right, and T have a keen interest, starting back 
with the farmer—my father and uncles came from the farmlands of 
Illinois, and they started in the canned-milk business in 1866. 

I was born into the milk business. You probably may not think it 
looking at me, but I say I am a milk drinker. I started bottling milk 
in 1896. I could make evaporated milk by 1900, so I spent about 60 
years in this business, both in production, building plants, or getting 
farmers into the milk business, and selling it, and that is why it hurts 
my pride, gentlemen, to think that an evaporated milk business is being 
taken apart by a company that instead of being an upright leader is 
a downright destroyer 

Furthermore, we have in the evaporated milk business the safest and 
most economical form of milk that is sold today. I use it and I know. 
I was raised on canned milk. I’m proud of it. I use it right along. 
Tam in my 78th year and still have all my own teeth. 

Mr. Rireutman. He is a pretty good specimen of health, isn’t he? 

I would like to say this at the ‘conclusion of my remarks. I am 
going to read Mr. Page’s statement very carefully and study the recom- 
mendations he has made as far as the amendments to the Robinson- 
Patman Act, and again express my sincere appreciation for his taking 
the time to come down and give this information to the committee, 
which you understand so well is very close to his heart. 

Mr. Sreep. The Chair would like Mr. Page to know that our col- 
league from New York is one of our most active members and has 
sustained a very keen interest in these kind of problems for a long 
period of years, and we are mighty happy that he is a part of this sub- 
committee. He has been very active and helpful to us. 

Mr. Pacr. We want to thank you for giving us the time in listening 
to us. 

Mr. Streep. Mr. Page, there are a couple of questions I would like to 
ask in order to bring this thing into a little clearer focus. 

During our hearings we have dealt with the milk industr y in several 
phases, including its total capacity. Now, what percent of our total 
milk production does the evaporated milk represent ? 

Mr. Pace. We have been using approximately 6 billion pounds of 
milk out of 124 to 127 billion pounds of fluid milk produced annually. 

Mr. Steep. Then it is a substantial segment ? 
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Mr. Pace. That would be approximately 5 percent. 

Mr. Streep. It is a substantial segment oF the farmers production 
as it goes on its way to the consumer. 

Mr. Page. That is right. 

Mr. Steep. As an industry ? 

Mr. Pager. Five billion pounds of milk represents what goes into 
domestic consumption and a little less than 1 billion pounds is used by 
Government agencies including Army and for export, and another 
10 billion goes export and to the Army. 

The Army is a large user of evaporated milk. 

Mr. Steep. I believe counsel had one more question. 

Mr. MacInryre. Mr. Page, I do have one brief question. It arises 
as a result of some answers you gave when you were being questioned. 
That had to do with the efficiency of the small plant, of the small com- 
pany, as against the efficiency of the plant of the large company. 

Am I correct in my understanding of your testimony to this effect : 
that the only advantage that the plant of the large company has over 
the plant of the small company is in the lower prices that the large 
company pays for its cans and its labels and other such materials. 

Mr. Pacr. No. They make their cans, and there is a margin be- 
tween the making and buying of cans of about 714 cents a case. On 
the buying of containers and labels, there is a very small advantage on 
a per case basis, because the containers the independents can buy 
practically at the same price. On the labels I would say that the 
large company may have a slight advantage becaues they order in very 
large quantities and their labels are used as a backlog by the printers. 
That only runs into a fraction of a cent per case. 

Mr. MacIntyre. That advantage is reflected only in the lower 
prices that the large company pays for its labels as against the prices 
paid by the little man for his label. 

Mr. Pacer. That is right. There are many advantages in the oper- 
ation of small businesses as you know. 

Mr. MacIntyre. Those are all the questions I have. 

Mr. Streep. Mr. Page, on behalf of the committee, we want to ex- 
press our appreciation for your appearance here today and the mate- 
rial and evidence and comment you have given us. We know you 
have been very helpful. 

Mr. Pacr. Thank you very much. 

Mr. Sreep. The committee will go into executive session in room 
129 at 10 o’clock in the morning for the purpose of considering pric- 
ing data from nationwide distributors, and the representatives of 
the companies who have submitted this data will be permitted to sit 
with the committee during the time the material from that particular 
company is being considered. The public hearings will be resumed 
at 10 a.m. Thursday. 

Mr. Pacr. You mean that Borden is going to be here? 

Mr. Streep. We have requested certain pricing materials from these 
companies. Some of them have made that available as I understand 
it somewhat under protest because it gets very close to violating 
their own company’s trade secrets. We do not want to go beyond 
our proper scope, and during the time we have this material before 
the committee in executive session, we will permit a representative of 
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the company to sit with us to make any comment as to their view on 
that as they see fit to do. 

The final decision, of course, will rest with the committee, but we 
want to be fair about it. That is to bring into the record the material 
that we have been corresponding with them about. That is in addi- 
tion to any questioning or testimony. 

Mr. Pace. The only reason I ei that point up is because they 
have what we say and we would like to see what they say. 

Mr. Steep. This is just some statistical facts and material that we 
wanted in addition to the rest of our hearing. And all of it that 
the committee deems is pertinent will be printed, but when you get 
into a matter of this sort, you first consider it in executive session 
before it is made public because sometimes we can do unfair harm, and 
that is why I do it that way. 

Mr. Pacer. As far as ln realize, they can stand back and say 
Te the secrets of their business. The question is, is this fair 
tous 

Mr. Steep. We have some very definite ideas about the material we 
want and our right to have it, but in order to safeguard ourselves 
against doing something that we did not intend to do and thereby be 
unfair or harmful, we have adopted this procedure. 

The committee stands adjourned. 

(Whereupon, at 12:05 p. m., the committee recessed to reconvene 
at 10 a.m., Wednesday, April 23, 1958.) 
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WEDNESDAY, APRIL 23, 1958 


House or REPRESENTATIVES, 
Specia, SUBCOMMITTEE OF THE SELECT COMMITTEE 
To Conpucr a Strupy AND INVESTIGATION 
OF THE PRroBLEMS OF SMALL Business, 
Washington, D. C. 

The subcommittee met, pursuant to recess, at 10:10 a. m., in room 
129, Old House Office Building, Washington, D. C., Hon. Tom Steed 
(acting chairman) presiding. 

Present: Representatives Steed, Brown, Riehlman, and Moore. 

Also present: Everette MacIntyre, general counsel for the com- 
mittee. 

Mr. Sreep. The hearing will come to order. 

Mr. MacIntyre. This is Mr. John Canestraight of the law firm 
of which Mr. Fred Lambert is a partner. We heard Mr. Fred Lam- 
bert, as you know, out in the Kansas City area. He brought in a 
number of witnesses on the problem out there and presented a number 
of affidavits. 

Mr. Canestraight, his partner, has some affidavits that were not 
ready for submittal to the committee for its record at the time of the 
Kansas City hearings. So he has come and brought those for con- 
sideration of the committee this morning at this meeting. 

Mr. Sreep. Well, for the sake of the record, the first matter before 
the committee this morning will be the presentation through affidavit 
form of additional material concerning the complaint in the Kansas 
City area. 

First, identify yourself for the record. 


TESTIMONY OF JOHN CANESTRAIGHT, OF THE FIRM OF CANE- 
STRAIGHT, BROWN & LAMBERT, COLUMBIA, MO. 


Mr. Canestraicut. My name is John Canestraight with the firm 
of Canestraight, Brown & Lambert, 217 Exchange Bank Building, 
Columbia, Mo. 

Mr. Chairman, if I may proceed, the prime purpose of these affi- 
davits was to bring out with a great deal more clarity some of the 
matter that was actually testified to in Kansas City with reference 
to Adams Dairy, particularly in the area of price fixing. ; 

_ Now there was passing reference to the fact that Adams Dairy after 
it had begun a price war and had driven prices down very low would 
then proposition the local dairy to raise its home delivery prices, 
Adams Daley not being engaged in home delivery, putting milk on 
the housewife’s doorstep, and the proposition was made sometimes 
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directly by the president of the Adams Dairy or the sales manager 
of Adams Dairy. 

It worked along the lines—perhaps it is best exemplified by the 
affidavit I have here of Mr. Bert Putman of Springfield, Mo., who 
owns the Hiland Dairy. 

He states in his affidavit that during the month of November 1957, 
he called by telephone one Arthur Frye, who was sales manager of 
oeeme Dairy at Blue Springs. Mr. Frye is also Mr. Adams’ son-in- 
aw 

Mr. Putman goes on to say that he questioned Mr. Frye as to the low 

rices in Springfield, Mo., and that milk was evidently being sold 

low cost. Mr. Frye then informed affiant that one of the problems 
of pricing in Springfield, Mo., was that Mr. Putman’s home delivery 
prices were too low for byproducts of milk such as chocolate milk, 
skim milk, half and half in pint units and 12-ounce cottage cheese 
units. 

After Mr. Putman talked to Mr. Frye for awhile, Mr. Frye simply 
said, you raise your home delivery prices 2 cents per unit above what 
they are now and we will get our prices up in the chainstores of Adams 
Dairy milk, which he refused to go along with, so prices remained low. 

I have affidavits from 4 other men in the State of Kansas to show 
the interstate commerce aspects of this, in which Adams Dairy told 
them to raise their prices on home delivery as much as 5 cents, 4 to 5 
cents a half gallon, and if they would do so, then Adams Dairy would 
get the prices up in the chainstores, and if they didn’t do so, the prices 
would remain low. And this happens to these small dairies when at 
the time when the price has been dropped so ridiculously low that it is 
being sold for perhaps half the cost of buying the raw milk, much Jess 
the cost of processing. 

Some of these dairies have lost as much as $1,000 a day, $500 a day, 
and after that type of situation has been going on for 6 or 8 weeks, 
they are strapped. They don’t haye any way to go. 

One gentleman in his affidavit went on to say that when Mr. Adams 
made this big proposition, the fellow said, “I don’t want to do it, it 
will ruin my home business. The housewife will be forced to go to 
the chainstores. But I don’t have any other way to go. I will agree.” 

If agreed, the proposition was made, we will get up the prices on 
Monday, and if the local dairy gets his prices up on Monday, then 
the price of Adams Dairy in the chainstores also goes up, too. 

That is a devastating type of thing. To me I can’t imagine any- 
thing that could be nearer to blackmailing than this is. It is economic 
blackmailing that we have today in this field. 

Now Mr. Page yesterday was explaining the bleeding type of situa- 
tion whereby someone like Borden’s will keep the prices decreased 
as much as 7 or 8 cents a can. Adams Dairy comes into these towns, 
Springfield, Mo., Columbia, Mo., and these various other communities. 
They are small towns. The local dairy has a limited area in which 
it sells. We have seen milk when it has been dropped down to as low 
as 8 cents a half gallon. I believe testimony was put in the record 
to that effect, and the local dairy just can’t stand it. 

Something else that this committee is seriously going to have to think 
about is the vehicle by which this milk is sold. Adams Dairy comes 
into a town like Springfield, Mo., where Mr. Brown comes from, comes 
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in, and that product is placed in Safeway, A. & P., and Kroger the 
same day, same price, same deal. It has been typical that Adams 
Dairy will come into a town, as I mentioned previously, like Spring- 
field or Columbia, Mo., and come into the A. & P. store, the Safeway 
store and the Kroger store, the same day at the same price, and then 
perhaps for 12.weeks there will be violent disruptions of price, drop- 
ping in price, but never is the price different at one of those chainstores 
for Adams Dairy products. And even after the price war is over and 

rices go back up again and you have a period of 2 or 3 weeks of sta- 

ility, never is there a difference in what one chainstore sells Adams 
Dairy milk for with what another one sells it for. 

Certainly it is an interesting situation. You wonder actually about 
the competition there and the types of agreements that must exist, 
because we have seen that happen in as many as 21 rural Missouri com- 
munities. Adams comes in and if there is an A. & P., Kroger, and 
Safeway, it comes in at the same stores, the same pre, the same deal 
at all times.. There is never any competition at all on the price of his 

roduct. 
Mr. RreHiMAn. Could I interrupt at that point? Let me get this 
straight. That applies to every one of the chainstores where Adams 
products are sold ? 

Mr. Canesrraicnur. Yes, sir. 

Mr. Rrenuman. Or distributed. 

Mr. Canestrraicut. Yes, sir. 

Mr. Rieuiman. There is never a differential in the price of his prod- 
ucts in any one of those stores. 

Mr. CanesrraicHt. That is right, sir. 

Mr. Rrieutman. But do they have exclusive sale of his product? 

Mr. Canestraicut. In Kansas City at the Kroger store they do, but 
they don’t have exclusives out in the country in the smaller towns. 

Now the program has been atypical in this manner. Let us suppose 
that in a given town there is an A. & P., a Kroger, and a Safeway 
store, and let us suppose there are 2 small local dairies, or 3 dairies. 
Better yet, let us say there are 3 dairies serving those stores. 

The week before Adams comes in, one of those dairies is moved out 
of that store without any explanation. They merely receive a letter 
that beginning on a certain date their product will no longer be needed 
at this store. But the other two small dairies may remain in the store 
along with Adams Dairy. But Adams Dairy receives at least, in all 3 
stores, 50 percent of the display space. 

Now this is also true, that Adams Dairy may come in and sell a half 
gallon of milk at 39 cents and give a half gallon away free. And 
although the local dairies’ milk is in the same dairy case alongside of 
Adams Dairy milk, the local chainstore will sell their milk at 39 cents 
but will not permit them to give 1 away during that period. So the 
fact that they are physically in the store is about all there is to it. 

Mr. Rreniman. Does Adams ever attempt to get small independent 
stores or does he deal altogether with chains? 

Mr. Canesrraicut. I think that I know of about five independent 
stores that he is in, in the whole State of Missouri. He happens to be 
in one in Columbia, Mo., now. When he went into southeast Missouri, 
he went into 3 towns down there—Sikeston, Poplar Bluff, Cape 
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Girardeau—and for 1 week he was in 1 independent in Sikeston the 
end of the week. 

_ There seems to be a color of effort for such stores. But Adams tes- 
tified before the Senate committee that about 90 percent of their 
business was in chainstores—Safeway, etc. 

Mr. Rirewiman. Our testimony at Kansas City led me to believe 
that, but I was not clear in my memory as to whether or not he 
endeavored to get independent stores and small stores to handle his 
product. 

_ Mr. Canesrraicut. You might say he endeavors to get it, but there 
is no rea] solicitation or attempt to serve those small stores. 

I might say this, too, gentlemen, that after the price war begins, 
then you begin to get the threats, the real economic threats. For 
instance, in southeast Missouri, the threats went along this line. One 
of the small local dairy owners at Cape Girardeau, Mo., met the sales 
manager of the Adams Dairy on the ey that Adams Dairy came into 
town and this sales manager informed the small dairyman, “Don’t try 
to meet our prices. Don’t try to undersell us because, if you do, I have 
got authority in my hip pocket to go down to 12 cents a half gallon, 
which would be approximately half the cost of the milk raw.” 

And I will say he makes believers of them, too, particularly after 
a few weeks. 

Mr. Rrentman. He converts them. 

Mr. Canestraicut. Yes. He converts them pretty quick. They 
just can’t afford it. 

I might say another example of this is that a small independent 
store was selling the milk of the local dairy about 3 cents a half gallon 
cheaper than ‘Mined Dairy milk was being sold for 2 days, for a 2-day 

riod. The sales manager from Adams Dairy in St. Louis called our 
local dairy plant owner and said, you go out there and get so and so 
in line and if you don’t go out there and get so and so in line, I am 
going to drop the price of milk 5 cents. 

Our local owner told them, I can’t control the price at which this 
small independent store sells its milk. I am not going to try. All 
right. It will be down 5 cents in the morning. It was down 5 cents 
in the morning. They never make idle threats. We will never accuse 
them of that. And always then where home deliveries are proposi- 
tioned, then Adams during the very height of the price war makes 
the proposition to the local dairy, get the price of your home delivery 
up 4 cents a half gallon or 5 cents on home delivery routes. We will 
get the milk prices up in the chain stores. 

Sometimes they go along with it and sometimes they don’t go along 
with it. 

But, now, it is very disturbing to me, gentlemen, in that the Adams 
officials testified before the Senate that they never told Mr. Sapping- 
ton, they never told my partner, Fred Lambert, to get the prices up in 
the Columbia, Mo., markets, and yet they testified there that that 
_proposition was made. 

The Adams officials testified before the Senate committee that they 
never told anyone to get the home delivery prices up. Someone is 
lying. Mr. Putman says that is the proposition that was made to 
him. Here are four more dairymen to say that that proposition was 
madetothem. Itisa disturbing thing. 
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I talked to Mr. Rogers about it, the Attorney General, and he merely 
said, Well, now, you know how perjury is, it is hard to prove. But it 
isn’t hard to prove if you have got all of the people in the same room 
and you put one official on and he denies it categorically that he made 
the proposition and then you have 5 or 6 other people under oath at 
that same time and in that same place to testify. It seems to me it is 
going to be very difficult for the Congress to make decisions in these 
types of matters where you have so much conflict, and particularly 
where you don’t have all those people before you. 

I really wonder whether or not this inquiry may be complete with- 
out having the officials of these chain stores and the officials of Adams 
Dairy and these people who make these charges in Washington all at 
the same time and find out who is telling the truth, because certainly 
without having the facts, it would seem to me difficult for this com- 
mittee to know what the facts are and to draw its conclusions. 

I might say that Adams testified to—no, I will correct that and say 
certain letters were introduced into the record at the Senate hearing 
to the effect, for instance, that a district manager for A. & P. sent 
letters out to about 14 A. & P. stores informing them that Adams Dairy 
was coming in. His instructions were, give Adams Dairy at least 50 
percent of the display space; push the sales of Adams Dairy milk, and 
you can have a pusher—as you know, he stands by the dairy case and 
he pushes the — He practically pushes it into your hand. But 
don’t permit the local dairies to have a pusher or a sales representative 
there. And so the idea of exclusive seems to be moving in and moving 
in all the time. 

But the interesting aspect about this was at the Senate hearings 
Safeway stores guaranteed a $17,000 note for Adams Dairy. I won- 
der whether Adams Dairy is the dog or the tail. 

I might further say that we know in 16 Missouri communities that 
Adams Dairy has lost money consistently for the past year, for the 
past 2 years. Certainly there is no percentage in that. And when I 
say lost money, the figures I use are the figures that he testified to that 
are his cost figures. 

He testified before the Senate committee to that effect. And we ran 
a survey and found that in 16 Missouri communities he consistently 
lost money. 

For instance, I might give you an example of the Moberly, Mo., 
market. He went into the Moberly, Mo., markets just 2 chainstores 
there, A. & P. and Kroger, and 1 of the local dairies there was the 
Stamper Dairy. And they are primarily in the feed and seed business. 

They have very little milk. 

After the price war was at its height and Adams Dairy made its 
proposition on home delivery, this so infuriated this gentleman who 
owns the feed and seed company and who has the Stamper Dairy that 
he dropped the price down to 25 cents wholesale on a half-gallon of 
milk. That is where it has been for a year and a half. Everyone 
who sells a half-gallon of milk in Moberly, Mo., loses from 6 to 8 
cents a haif-gallon. There is no percentage in that. But Adams re- 
mains in that market, but can’t possibly make any money. 

We have. seen the movement of Adams Dairy into Kansas, into 
Illinois, and now they have moved down into Kentucky. This is 
what might be called an insipient monopoly, one that is not full-blown 
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yet, and we ought not worry about it too much until it gets too big. 
I am afraid that has been somewhat the attitude that we have had in 
the Department of Justice on this matter. I believe I have taken 
enough time on the subject. fe 

I certainly appreciate the committee permitting me to appear be- 
fore it. 

One recommendation I might have, though, is that in this com- 
mittee’s recommendation to the Congress, I would say that one of the 
important things that would help a great deal would be the injune- 
tion method, provide that the smaller dairy can secure an injunc- 
tion. I believe an injunction would answer some of Mr. Brown’s 
objections raised yesterday on the number of nuisance complaints. 

As we know, the plaintiff would be forced to post a bond. Then if 
the plaintiff couldn’t make his case, the defendant could get his attor- 
ney’s fees and all the costs and all of his losses out of that. 

And I think there would be a tendency to get rid of the nuisance 
type of situation. 

Once again, I would like to thank this committee for its many con- 
siderations in permitting me to be heard and I would like to introduce, 
if I may, these affidavits, a copy of which Mr. Brown—— 

Mr. Sreep. Would you like to identify each by name? 

Mr. MacIntyre. I think that should be done, Mr. Chairman; the 
name and address of each. 

Mr. CanestraicutT. I would introduce first the affidavit of Mr. 
Bert L. Putman of Springfield, Mo. 

Mr. Brown. Mr. Chairman, this concerns Springfield, Mo., which 
is my hometown, and Mr. Putman and the Highland Dairy Co. area 
most respected firm in my city. Mr. Putman has recently modernized 
his whole operation and it is one of the most efficient plants I have ever 
seen. It would be my impression that Mr. Putman, even though a 
small operator, could supply milk on a wholesale basis at just about 
as economical a cost as anybody. 

Mr. Streep. Without objection the affidavit will be made a part of 
the record. 

(The document referred to is as follows :) 


AFFIDAVIT 
STATE OF MISSOURI, 
County of Greene, 8s: 


Bert L. Putman, of lawful age, being first duly sworn on his oath, states: 

That he executed an affidavit on the 5th day of March 1958, before one John 
N. Curtis, notary public in the State of Missouri, the contents of which are to 
be found on pages 555 through 557 in a document described as volume 1, Price 
Discrimination in Dairy Products, Thursday, March 6, 1958, House of Representa- 
tives, Special Investigating Subcommittee of the Select Committee To Conduct 
a Study and Investigation of the Problems of Small Business, Kansas City, Mo. 

The affiant wishes to supplement and add to said affidavit and incorporate into 
said affidavit matters that will tend to clarify certain references made on pages 
555 through 557 of such document relating to conversations with a Mr. Frye, an 
official of Adams Dairy Co., Blue Springs, Mo. 

That during the month of November 1957, affiant called by telephone one 
Arthur Frye, sales manager, Adams Dairy Co., Blue Springs, Mo., from Spring- 
field, Mo., to a telephone point in Springfield, Mo., where Mr. Frye was located. 
Affiant questioned Mr. Frye as to the low prices of milk in Springfield which was 
evidently being sold below cost. Mr. Frye then informed affiant that one of 
the problems of pricing in Springfield, Mo., was that affiant’s home delivery prices 
were too low for byproducts of milk such as chocolate milk, skim milk, half-and- 
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half in pint units and 12-ounce cottage cheese units. Upon affiant questioning: 
Mr. Frye, Mr. Frye said affiant should raise his prices 2 cents per unit of the 
items listed above on his home delivery routes and then that Adams would prob- 
ably get the chainstore price of Adams milk up. 

Affiant further states he is willing to testify to the contents of this affidavit in 
any administrative proceeding, legislative committee proceeding, or before a 
jury or a court under oath. 

Further affiant saith not. 


f (Signed) Berr L. Purman. 
Subscribed in my presence and sworn to before me this 17th day of March 1958. 
(Signed) Joun D. Curtis, Notary Public. 
My commission expires February 8, 1960. 


AFFIDAVIT OF Bert L. PUTMAN, 1845 VALLEY Roap, SPRINGFIELD, Mo. 


STATE or MissouRI, 
County of Greene, 88: 


My name is Bert L. Putman. I live at 1845 Valley Road, Springfield, Mo. I 
am the manager and coowner of Hiland Dairy located at 1133 East Kearney, 
Springfield, Mo. Hiland Dairy services a radius of approximately 100 miles of 
Springfield. There are four major dairies bottling milk in Springfield; namely, 
Hiland Dairy, Patton Creamery Co., Cloverleaf Dairy, and Midwest Dairy and 
also four smaller plants bottling milk in this area. All of these plants were 
bottling milk here when the Adams Dairy entered this market on March 4, 1957. 

Approximately March 1, 1957, we received a letter from the district office of 
Safeway Stores, Inc., Kansas City, signed by a Mr. Isaak, notifying us to discon- 
tinue delivery to their stores effective March 2, 1957. At this time there were 
three dairies serving Safeway Stores; Patton Creamery Co., Hiland Dairy, and 
Cloverleaf Dairy. Hiland was second place in sales in these stores and would 
have been in first place had we had an even spread with other companies. 
Hiland Dairy, was then, and is now, No. 1 in sales in Springfield. 

Adams Dairy started serving Safeway Stores and Krogers on March 4, 1957. . 
On the following weekend, they gave away 1 quart of milk with each half gallon 
purchased by the first 300 customers of each of these stores. 

On the weekend beginning March 21, 1957, they gave away one-half gallon with 
each half gallon sold. On the following Saturday, March 30, this was repeated. 

Then beginning April 1, 1957, they gave away at the official opening of the. 
Kroger store in Springfield, one-half gallon with each half gallon purchased for - 
1 full week. 

Then on Thursday, April 25, 1957, an Adams advertisement in the Springfield 
newspaper stated, ‘‘Weekend special, half gallons 39 cents.” 

Beginning Tuesday, September 10, 1957, they gave away half gallons of milk 
with each half gallon purchased for the opening of a new Safeway store. 

On the weekend beginning February 21, 1958, Adams Dairy advertised a spe- 
cial on their milk of 5 cents off, wherever purchased. During the year that 
Adams Dairy has served this market, they have met prices with their milk in the 
stores they serve, regardless of the size of competing stores. I contacted Adams 
Dairy representatives concerning one specific case of a store known as Cooper 
Bros. and was told that the Cooper Bros. price would have to be raised before 
theirs would. 

During this same period of time, we have had continuous fluctuations of pricing 
and most of the time the pricing was substantially below what it should have been. 
At one time I talked to Mr. Frye, a representative of Adams Dairy, who informed 
me that our pricing on our home delivery of byproducts was the cause of some 
of our price troubles. We had already accepted a 4-cent spread between the home- 
delivered price and the out-of-store price and had been told by Mr. E. C. Adams 
of the Adams Dairy that this was satisfactory. However, at a later date during 
other price troubles, we were informed in an indirect manner that Safeway 
Stores required a 5-cent differential between home-delivery price and their out-- 
of-store price. In late February of 1958, I was told by Mr. Lanham, district 
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supervisor of Safeway Stores, when I made a call on him at one of their stores 
in Springfield, that they wanted a 5-cent differential between home-delivered price 


and their out-of-store price. 
(Signed) Bert L. Putman. 
Subscribed and sworn to before me this 5th day of March 1958. 
(Signed) Joun N. Curtis, Notary Public. 
My commission expires February 8, 1960. 


Mr. Canesrraicut. Secondly, I have the affidavit of Mr. Earl W. 
Brown of Crawford County, Kans. Mr. Brown testified at Kansas 
City and this affidavit supplements his affidavit at that point. 

Mr. Streep. Without objection, this affidavit will be made a part of 
the record. 

(The document referred to is as follows :) 


AFFIDAVIT 
STATE OF KANSAS, 
County of Crawford, 88: 

Earl W. Brown, of lawful age, being first duly sworn on his oath, states: 

That he executed an affidavit on the 5th day of March 1958, before one Amelia 
Bogina, notary public in the State of Kansas, the contents of which are to be 
found on pages 402 through 414 in a document described as volume 1, Price Dis- 
erimination in Dairy Products, Thursday, March 6, 1958, House of Representa- 
tives, Special Investigating Subcommittee of the Select Committee to Conduct a 
Study and Investigation of the Problems of Small Business, Kansas City, Mo. 

The affiant wishes to supplement and add to said affidavit and incorporate 
into said affidavit matters that will tend to clarify certain references made on 
pages 410 and 411 of such document relating to conversations with a Mr. Adams 
of Adams Dairy Co., Blue Springs, Mo. 

That a week or so after Adams Dairy Co. entered our market and had driven 
the prices of milk down far below cost, I first called the Adams Dairy Co. in 
Blue Springs, Mo., and talked over the telephone with a person who identified 
himself as one Howard Adams, an official of the company; affiant further states 
that in the said conversation with Mr. Howard Adams over the telephone, affiant 
asked for the reasons for driving the price of milk so far below cost, whereupon 
affiant was informed by Mr. Howard Adams that if affiant would raise the prices 
on his home-delivery routes Mr. Howard Adams would take a look at it and 
raise the prices of Adams Dairy products in the chainstores in affiants market. 

Affiant further states that he does not know the exact date, but just before or 
after the conversation affiant had with Mr. Howard Adams, affiant called a 
Mr. Frye at Springfield, Mo., who identified himself as sales manager for Adams 
Dairy Co., of Blue Springs, Mo., whereupon affiant inquired again about the 
very, very low prices in affiant’s market, whereupon Mr. Frye told affiant to get 
affiant’s milk prices up on his home-delivery routes and prices of Adams Dairy 
products in the chainstores in affiants trade territory would go back up to 
normal prices. 

Affiant further states he is willing to testify to the contents of this affidavit in 
any administrative proceeding, legislative committee proceeding, or before a jury 
or a court under oath. 

Further affiant saith not. 

(Signed) Eart W. Brown. 


Subscribed in my presence and sworn to before me this 14th day of March 
1958. 

(Signed) JxEsse Lee, Notary Public. 
My commission expires May 26, 1958. 


AFFIDAVIT 
STATE oF KANSAS, 
Crawford County, 88: 


Harl W. Brown, of lawful age, being first duly sworn on his oath, says: 

That he is a resident of and his correct post office address is 1907 South Elm, 
Pittsburg, Kans.; that he is president of Puritan Dairies, Inc., a Kansas corpo- 
ration, 1217 North Broadway, Pittsburg, Kans., and of subsidiaries Puritan 
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Dairy Co., a Missouri corporation, Joplin, Mo., and Puritan Milk Co., an Okla- 
homa corporation, Miami, Okla., and is general manager of the business and 
affairs of said corporation and subsidiaries; that affiant has been actively 
engaged in the dairy products industry for over 30 years. 

That Puritan Dairies, Inc., and subsidiaries, hereinafter referred to as Puritan, 
has its main plant located in Pittsburg, Kans., and distribution facilities in 
Joplin, Mo., and Miami, Okla., and services the following towns and territory: 

Kansas: Pittsburg, Fort Scott, Columbus, Girard, Oswego, Chetopa, Mulberry, 
Arcadia, Baxter Springs, and Galena and intermediate smaller towns, said 
service towns being located in Bourbon, Crawford, Cherokee, and Labette 
Counties, Kans. ; 

Missouri: Joplin, Carthage, Webb City, Neosho, Seneca, and intermediate 
points, .being located in Jasper and Newton Counties in Missouri; and 

Oklahoma; Miami, Picher, Quapaw, and intermediate points, all located in 
Ottawa County, Okla. 

Prior to the entry of Adams Dairy into our market, no price war as such had 
existed. Minor flareups in isolated areas occurred and were quickly remedied. 
Competitive dairies servicing in the same market area with Puritan were 
Beatrice Foods, Tastemark Milk, Page Milk Co., Neosho Valley Co-op Association, 
and several small independent dairies servicing, in most instances, only the one 
town in which each is located. 

The prevailing market prices in effect by all distributors in the aforementioned 
market area as of February 1957, prior to the entry of Adams Dairy, at whole- 
sale, are as follows: 


Wholesale price list, all fluid milk prices stated herein are for half gallon paper 
cartons 





Pittsburg Joplin Fort Scott | Webb City| Carthage 








Milk: Cents Cents Cents Cents Centa 
Quart. ...... See a Sec 21 21 20 21 21 
Half galJon. .-...-...-- eeu ; 41 41 39 41 41 

NaN, MINE, Bodin ic bee ceca cheicess 18 18 18 18 18 

Half and half, pint. ......--..--.-.- 4 25 27 25 27 27 

Chocolate milk, quart-......._.- = 21 23 21 23 23 

Cottage cheese: 

SE WUtiatwticost wieuadisdesda 19 21 19 21 21 
EE eae ees ae ey ee 39 41 39 41 41 


Retail out-store prices prior to the entry of Adams Dairy into the market 
area are as shown in Safeway Stores ad in the Joplin Globe, Joplin, Mo., January 
15, 1957, hereto attached and marked “exhibit 1.” 

My company’s first experience with Adams Dairy’s entrance into our market 
area was brought about indirectly through the Great Atlantic & Pacific Tea Co., 
when, on November 10, 1955, we were notified to discontinue deliveries of cottage 
cheese to their stores in our area effective November 26, 1955, as per copy of 
letter hereto attached, marked “exhibit 2.” At that time our wholesale prices 
were as follows: 





Nevada Pittsburg Fort Scott Carthage 


| | | 


Be SUN. 4 daasddeincdndctinivie 
i ee eae 


The following Monday we learned that Adams Dairy was the new exclusive 
supplier of cottage cheese to these retail outlets and that our wholesale price 
had become the every day going retail out-of-store prices for the stores of the 
A. & P. Co. Puritan continued the wholesale price at 39 cents for the 2-pound 
carton and 10 cents for the 12-ounce carton. This cottage cheese was being 
warehoused by the A. & P. Co., Kansas City, and delivered on their regular truck, 
twice a week deliveries. 

Our next contact and information of Adams Dairy’s further entering Puritan 
market was through a letter received by Puritan from Safeway Stores, 306 East 
12th Street, Kansas City 6, Mo., dated February 26, 1957, copy of which is at- 
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tached market “exhibit 3,” which stated in substance that effective as of March 2, 
1957, Puritan was no longer to service the Safeway Stores located in Joplin, 
Webb City and Carthage, Mo. On March 1, 1957, a full-page ad appeared in the 
Joplin Globe, Joplin, Mo., under the name of “Adams Dairy” advertising that 
Adams milk was now available in Joplin, Mo. (copy of ad attached marked 
“exhibit 4”), and in the same edition of the Joplin Globe, were advertisements 
carried by Safeway Stores, (exhibit 5, and Kroger Stores, Joplin, Mo., exhibit 6 
attached) advertising 2 half-gallon cartons of Adams grade A pasteurized ho- 
mogenized milk for 43 cents, half-gallon, 43 cents and one free. At that time the 
Puritan wholesale price and the then prevailing wholesale price which had been 
maintained for some time prior to Adams entry into the market was 41 cents and 
the retail out-of-store price had been for some period of time 45 cents to 47 cents, 
all prices being for haif-gallon paper cartons. On March 1, 1957, Puritan was 
forced to reduce its wholesale price to 39 cents per half-gallon to meet the Adams 
competition. No milk processor or distributor met the 2 for 1 price of Adams. 
At that time Puritan and other distributors (other than Adams) were paying 
41 cents per gallon for raw milk delivered before any handling, cooling, process- 
ing, distribution and general administrative costs were added. Adams same 
2 for 1 deal went into effect at the same time at Safeway Stores in Carthage 
and Webb City, Mo. Subsequent sales promotion deals have been used by 
Adams Dairy in the Puritan territory, for example, coupons worth 5 cents off 
regular price (copy of newspaper ad and specimen coupon attached, marked 
“exhibits 7 and 8’). In the Joplin, Webb City and Carthage Safeway Stores and 
Joplin Kroger Store, Tastemark was selected to retain sales space in those stores 
with Adams. All others were excluded. 

On March 7, 1957, Adams Dairy entered the Pittsburg and Fort Scott, Kans., 
market area through the Safeway Stores. In Pittsburg the same promotion 
was used, 2 half-gallon cartons for 48 cents, buy 1 at 48 cents, get 1 free, at which 
time Puritan and other distributor’s wholesale price of 41 cents per half-gallon 
and the regular retail out-of-store price was 45 cents, retail home deliveries 
(paper cartons was 47 cents), which had been the prevailing prices for some 
time. As the result of this new competitive situation caused by Adams Dairy 
pricing, on March 7 Puritan reduced its wholesale price to 39 cents per half- 
gallon as compared to its wholesale price of 41 cents per half-gallon immediately 
prior to Adams’ price cutting. Puritan was permitted to continue space in the 
Safeway store at Pittsburg, Kans., to this time but 4 days later were denied 
farther sales space in the Safeway store and Tastemark took over the Puritan 
space. Since the Adams Dairy entry into this market in March 1957, whole- 
sale prices have ranged downward with the wholesale price as of this date in 
Pittsburg, Kans., 37 cents per half-gallon. See newspaper advertising, Pitts- 
burg Headlight, Pittsburg, Kans., exhibits 9 and 10. 

On March 138, 1957, the Fort Scott market was broken open by the Adams 
price cutting, the Adams Dairy having entered the Fort Scott market the pre- 
vious week through the Safeway Stores with a new retail out-of-store price at 
37 cents per half-gallon at which time Puritan and other distributors’ whole- 
sale price was 39 cents per half-gallon. The following Monday Puritan was 
compelled to reduce wholesale price to 35 cents to meet the Adams price cut- 
ting. On March 13, 1957, newspaper advertisement appeared in the Fort Scott 
Tribune, Fort Scott, Kans., advertising Adams milk: 

“Two half-gallons—for the price of one,” and “Free half-gallon Adams grade 
A milk free with purchase of half-gallon Adams milk at Safeway’s regular price.” 
See exhibits 11 and 12 attached. Puritan was compelled to meet this price at 
risk of loss of volume if it did not do so. Again on May 9, 1957, Adams rein- 
stated the 2 for 1 deal, see exhibit 13 and exhibit 14 attached, advertisement in 
Fort Seott Tribune, and again Puritan was compelled to reduce its wholesale 
price in an attempt to hold its wholesale customers. 

On or about August 1, 1957, I was contacted by the manager of an independent 
grocery chain having a sizable number of supermarket groceries in Kansas, 
Missouri, and Oklahoma and advised that Puritan must do something about its 
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milk products price or else Adams Dairy would be put into these supermarkets 
because they, Adams, had quoted the following prices : 


Pittsburg, Kans., prices 






































Other stores 
Safeway ee = 
(Adams) | 
Puritan Picco Meadow Gold 
In Out In Out In Out In Out 
Quart of milk___......-- <a 18 21 20 23 | 20 23 20 23 
¥4 gallon of milk........-......---.-. 35]... 30 39 41 39 41 30 41 
Half and half_. Sibi 7 23 27 25 28 25 | 28 25 28 
Whipped cream:__....__..-______- 22) - 26 30 35 | 30 35 30 35 
Buttermilk per a Ji 16 | 19 18 SB} alos. tua 18 21 
Sigma We ack isc cece coe dausawed 14 | 17 16 et hvtsacnses 4 16 21 
Chocolate milk...................... 18 21 22 er ee 22 26 
16-ounce cottage cheese. _...........- 15 19 19 22 LSS wis 19 22 
2-pound cottage cheese__............. 32 39 41 | @ }s.2.34, | Lit. Ashu | 41 47 
| 


The right-hand columns are shown for comparison of the wholesale price of 
other suppliers in the same competitive market in other stores in the city of 
Pittsburg, Kans. On August 6, 1957, Puritan was forced to reduce its wholesale 
prices to meet the Adams prices quoted to this substantially large supermarket 
account. In addition to the cut prices shown above the Adams Dairy representa- 
tive offered the following side deals; 

(1) Guaranty of a 4-cent differential per half gallon paper carton between 
retail home delivery prices and retail out-of-store prices; 

(2) Guarantee the store operator a 4-cent margin of profit on each half gallon 
of milk regardless of the retail out-of-store selling price, for example, if half- 
gallon prices went to 12 cents per half gallon the retail store operator’s cost. 
would be 8 cents, Adams would absorb the difference. 

(3) Adams Dairy to carry 1 promotion per month on milk, for example, 2 for 1 
or the 5-cent coupon promotion, etc. 



































The retail out-of-store price effective August 6, 1957, in Joplin, Mo., and 
Pittsburg, Kans., was as follows: 
Beran out | Of store 

Kroger, Safeway, | Safeway, A. & P., 

Joplin Joplin | Pittsburg Pittsburg 

—_————— — —_ hediendiassianes’ = 

| Adams | Taste- | Adams | Taste- | Adams | Taste- | Adams} Taste- 

| mark mark mark mark 
BRC AS SS SS trey, Sy Mh ee 60% Bt Bi er dues 

| 

Quart of ies ae a or 22 22 21 | 23 21 21 
¥4 gallon of milk_..........-- | a idee 41 | 43 39 39 41 41 
po | Bee eee Se ieee 29 | 29 26 27 F Tees cised 
Whipping cream--_....-.-.-- BBs aden das 30 | 32 34 35 26 27 
Buttermilk, quart..........- WEL ferebicneey 19 20 19 21 Ae Lite diene 
Skim milk, quart....._..----] WD ) caacesec 19 20} 2-23] 21 oT tenes 
Chocolate milk. ed thiwsu teeters $4 24 sJunaubed | SUiie od ad Se Tika 
12-ounce, cheese.........-.-- | 1 todecinns 19 | 23 19 | 22 19 22 
2-pound, cheese. padaios'e niet | SE, Becteacetieide 39 | 45 | 45 | 39 45 








Puritan was not permitted to service any of the stores shown so its prices are 
not included. Puritan had been excluded from these stores almost at the same 
time that Adams Dairy entered the competitive market. By letter from the 
A. & P. midwestern division office advising Puritan of its no longer servicing 
the stores effective February 25, 1956, see exhibit 15, we later determined that 
A. & P. had gone exclusive with Meadow Gold but no contract was made per- 
mitting Puritan to continue in the A. & P. stores. When Adams did enter this 
competitive market on or about March 1, 1957, they split the A. & P. account and 
sales space with Meadow Gold. 
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Prior to the entry of Adams Dairy into the Puritan market area, I had some 
discussion with Mr. I. R. Bartels, buyer for the Great Atlantic & Pacific Tea 
Co., 3210 North Seventh Street Trafficway, Kansas City 2, Kans., midwestern 
division office, concerning the dissatisfaction on the part of Mr. Bartels and his 
company over the retail home-delivery prices of milk and the differential between 
it and the retail out-of-store price. Mr. Bartels stated that the home-delivery 
price was too low and not enough spread between the two. He further expressed 
the idea that there should be at least a 4-cent spread and that in some markets 
according to his surveys the prices were the same. When Adams Dairy came 
into the market area, I made several telephone calls to the Adams Dairy office 
at Blue Springs, Mo., and each time I talked with either Howard Adams or his 
father and in each instance they stated that the retail home-delivery price would 
have to be straightened out and that they (Adams) were going to maintain a 
4- to 5-cent differential between retail home delivery and retail out-of-store 
prices, per half gallon. I made no record of the date of these calls and do not 
have independent recollection of the exact dates or number of calls. 

Puritan has only one small retail home-delivery route and it was not specifically 
mentioned as to the differential feature but it was specifically stated that before 
Adams would do anything about the wholesale in-store prices, the retail home- 
delivery prices would have to be increased. 

Puritan deals only in paper carton milk packages. 

During June of 1957 I was contacted by Mr. Moore, a representative of Sealtest 
who came to my office at 1217 North Broadway, Pittsburg, Kans., and made to me 
a proposition whereby Sealtest would take over the operation of Puritan and 
Puritan would become the Sealtest distributor. The proposition was that Seal- 
test would repaint all Puritan trucks in Sealtest color and design, Sealtest would 
package the milk in Kansas City, Mo., ship to Pittsburg, from which point 
Puritan would make distribution as a jobber of Sealtest. Puritan would operate 
under a guaranteed margin of 4 cents per one-half gallon under the then existing 
wholesale in store prices in the market area, taking as a basis the lowest whole- 
sale in store price in the area. This 4-cent' margin to Puritan over its costs 
would prevail regardless of how low the wholesale price became. I was not 
interested in such an arrangement and nothing came of the proposition which 
Mr. Moore submitted. However, Mr. Moore stated that the reason for the 
arrangement proposed was that Sealtest was just entering the market; that they 
were then in the Nevada, Mo., area and had plans of expanding into the entire 
Missouri area of Puritan. Moore pointed out that Sealtest was a big company 
and in position to meet any and all prices and any and all comers. The arrange- 
ment was to be entirely verbal, nothing to be in writing, and it would be without 
any fixed time limit or duration. 

In September of 1957, a Puritan sales representative was visiting with various 
retail stores in Fort Scott, Kans., discussing market conditions and business 
generally. One subject mentioned was the low level of retail out-of-store milk 
prices in Fort Scott. Various of the store managers being visited, on their own 
initiative and without being invited-to do so, expressed a strong desire to get their 
prices up, including the Safeway manager, although we were not servicing that 
account. We had been excluded from that store earlier when the Adams Dairy 
came into the Fort Scott territory. A day or so later we learned that the retail 
out-of-store price of milk had increased from 37 cents to 41 cents per one-half 
gallon. A day or two after that a Mr. Fry called at the Puritan office in Pitts- 
burg, Kans., and told me in a very firm terms that he, Fry, a representative of 
Adams Dairy, did not want any of Puritan’s representatives ever again contacting 
his (Adams) accounts; that he (Fry) would instruct his store outlets as to the 
retail out-of-store price of milk. The day following Mr. Fry’s visit at my office, 
the retail out-of-store price of milk at the Safeway store in Fort Scott was again 
reduced to 37 cents. 

I have participated in discussions in Topeka, Kans., with our Kansas Dairy 
Association and with the attorney general of Kansas and others in effort to 
prevent competition destroying price cutting of dairy products in Kansas. These 
conferences have been held on more than one occasion and according to my infor- 
mation have resulted in the holding of inquisitions in Shawnee County, Wyandotte 
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County, and perhaps other counties in Kansas as to violations of the Uniform 
Dairy Products Act of 1957 of Kansas, and the 6 percent margin Fair Trade Act 
of Kansas. 

Further affiant says not. 


(Signed) Har. W. Brown. 
Subscribed in my presence and sworn to before me this 5th day of March 1958. 
(Signed) Ameria Boorna, Notary Public. 
My commission expires February 8, 1960. 


Mr. Canestraicut. And thirdly, I have the affidavit of Mr. Henry 
B. Oldham of Crawford County, Kans. I might note, Mr. Chairman, 
that these affidavits are all under oath, and further that the affiants 
specify and set out that they would be willing to testify to the contents 
of the affidavit at any administrative proceeding before a legislative 
committee or before a court or a jury under oath. 

nr ei Without objection, this affidavit will be made part of the 
record. 


(The document referred to is as follows :) 


AFFIDAVIT 
STATE OF KANSAS, 
Crawford County, 88: 


Henry B. Oldham, of lawful age, being first duly sworn on his oath, states: 

That he executed an affidavit on the 3d of March 1958, which was sworn to by 
one Mary E. Musser, a notary public in and for the county of Crawford in the 
State of Kansas, which affidavit is set out in full on pages 495 through 502 in 
a document entitled “Volume 1, Price Discrimination in Dairy Products, 
Thursday, March 6, 1958, House of Representatives, Special Investigating ‘Sub- 
committee of the Select Committee to Conduct a Study and Investigation 
of the Problems of Small Business, Kansas City, Mo.” 

Affiant further states that he wishes to supplement and add to said affidavit 
and incorporate into the said affidavit matters that will tend to clarify certain 
references made at pages 498 and 499 of said document relating to conversa- 
tions with Mr. EB. C. Adams, Sr., and Mr. Frye of Adams Dairy Co., Blue 
Springs, Mo. 

Affiant further states that during the last week of September 1957, affiant 
had a telephone conversation with one Frank Bezin, manager of Beatrice Foods, 
which is in the dairy business, in which the said Frank Bezin informed affiant 
that the said Bezin had talked by telephone during the last week of September 
to Mr. E. C. Adams, Sr., in which conversation Mr. E. C. Adams, Sr., informed 
Mr. Bezin that Adams Dairy Co. would raise their out-of-store price in Pitts- 
burg to $0.41 per half gallon if the dealers selling Pittsburg would raise their 
home-delivery price to $0.45 per half gallon. 

Affiant further states that he was violently opposed to raising his home- 
delivery price more than 2 cents for one-half gallon above the out-of-store price 
for one-half gallon but due to the devastating effects of the low prices that 
had existed in Pittsburg for the last several months, which had been oc- 
ecasioned by Adams Dairy Co., affiant felt he had no alternative and, therefore, 
told Mr. Bezin that he would raise his home-delivery price 4 cents per half gal- 
lon above the out-of-store price per half gallon and proceeded to do so forthwith. 

Affiant further states that the said Adams Dairy failed to raise its out-of-store 
price to 41 cents, whereupon on October 7, 1957, affiant went to the offices of 
Adams Dairy Co. in Blue Springs, Mo., and there conversed with E. C. Adams, 
Sr., which fact is recited on page 498 of the aforementioned document. On the 
said occasion, October 7, 1957, Mr. E. C. Adams, Sr., informed affiant that if the 
dealers in Pittsburg had not raised their home-delivery prices to 45 cents a half 
gallon, they should do so; in which event, after investigation, Mr. Adams would 
order that the out-of-store prices of Adams products be raised to 41 cents per 
half gallon. 
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Affiant further states that on or about October 9, 1957, one Arthur Frye, a 
son-in-law of E. C. Adams, Sr., and sales manager for Adams Dairy Co., called 
affiant at his offices in Pittsburg, Kans., from the city of Springfield, Mo., and 
stated to affiant that if the dealers in Pittsburg had raised their home-delivery 
prices to 45 cents per half gallon and he (Frye) found that conditions to exist, 
that Adams would raise the retail price of out-of-store of half gallons of Adams 
milk to 41 cents. 

Affiant further states that on the occasions mentioned herein when he talked 
with BE. C. Adams, Sr., and with Arthur Frye, that affiant stated to them that 
“T don’t like it (referring to having to raise my home-delivery prices in order 
to get peace during a price war), but you are running us out of business and 
I have no alternative.” 

Affiant further states he is willing to testify to the contents of this affidavit 
in any administrative proceeding, legislative committee proceeding or before a 
jury or a court under oath. 

Further affiant saith not. 

(Signed) Henry B. OLpHam. 

Subscribed in my presence and and sworn to before me this 15th day of 
March 1958. 

(Signed) ALBERTINE LESLIE, Notary Public. 

My commission expires November 12, 1961. 


AFFIDAVIT 
STATE OF KANSAS, 
Crawford County, 88: 

Henry B. Oldham, of lawful age, being first} duly sworn upon oath, states: 

That he is a resident of Crawford County, Kans.; that he is a partner in Old- 
ham’s Dairy, which is located and has its principal place of business at 512 South 
Georgia Street, Pittsburg, Kans.; that said dairy has been in operation for ap- 
proximately 25 years; that said dairy sells and distributes milk, and other dairy 
products, in the cities of Pittsburg, Girard, Frontenac, and Cherokee, Kans. 

Affiant further states that prior to February 27, 1957, the dairies doing business 
in the city of Pittsburg were the Puritan Dairy Co. and Pittsburg Ice Cream Co., 
both of Pittsburg, Kans.; Neosho Valley Cooperative Creamery, of Erie, Kans. ; 
Banner Dairy, of Fort Scott, Kans.: Beatrice Foods Co., of Parsons, Kans. ; Page 
Milk Co., of Coffeyville, Kans.; and the Community Dairy, of Joplin, Mo., now 
Foremost Dairies, Inc. 

That prior to the 27th day of February, 1957, the prices prevailing in Pittsburg, 
Kans., for milk were as follows: 


Wholesale (in store) price, per one-half gallon.___________-__-___-_-_- $0. 41 
Retail (out of store) price, per one-half gallon in paper cartons______--~_ 0. 43 
Retail (home delivery) price, per one-half gallon: 
et ee ae emetianinceesipanmabneiin 0. 45 
I a ieee a diiiinae’ 0. 47 


and that all of said prices relate to pasteurized and homogenized Grade A milk. 

That on the 27th day of February, 1957, Adams Dairies first entered the Pitts- 
burg, Kans., market and their milk products were first sold in Pittsburg, Kans. by 
the Safeway Grocery Store, at a price of 41 cents for one-half gallon of milk in 
paper cartons: that affiant does not know the wholesale (in store) price to the 
Safeway Store for said milk at that time. 

That shortly after Adams milk was introduced in Pittsburg, the Safeway 
Store advertised and sold, as a weekend special, two one-half gallons of Adams 
milk, in paper cartons, for the price of one one-half gallon of milk in paper car- 
tons; that subsequent to such special sale, and on separate weekends, the Safe- 
way Stere ran a weekend special on the sale of Adams milk by giving a coupon of 
the value of five cents redeemable upon the purchase of one-half gallon of Adams 
milk; that the affiant does not remember the exact dates of these three special 
weekend sales. 

That on April 1, 1957, both the Safeway and the A. & P. Stores, in Pittsburg, 
Kans., advertised and sold, at retail, one-half gallon of Adams milk, in paper 
cartons, for the price of 39 cents per half gallon; that such price was in effect 
until on or about May 15, 1957, at which time the said Safeway and A. & P. 
Stores, in Pittsburg, Kans., further cut the price of one-half gallon of Adams 
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milk, in paper cartons, sold at retail, to the price of 35 cents per half gallon; 
that such price remained in effect for a period of about 2 weeks and then said 
price of said Adams milk was increased to 39 cents at retail for one-half gallon 
of Adams milk, in paper cartons, and such price stayed in effect during the 
greater part of the summer in 1957. 

That in August 1957, Adams Dairies offered to sell to grocery stores, other 
than Safeway and A. & P. Stores, in Pittsburg, Kans., its milk for the sum of 35 
cents for one-half gallon in paper cartons, and the affiant, as well as other dairies, 
met that price which made the prices then in effect in Pittsburg, for one-half 
gallon of milk in paper cartons, as follows: 


Wiinenie \ (i whee) Peis 6h ok ei nbn nnndd cs neensen $0. 35 
Betas: COUR GE: Gi08S) PUIG a os iin Kine sinntinsibads 0. 39 
Retail (home delivery) price (in glass jugs) -----------_--------------~ 0. 43 


that the price of 35 cents per one-half gallon of milk in paper cartons, sold at 
wholesale, was below affiant’s cost of milk processed and packaged for delivery. 

That the affiant, and all other dairies doing business in Pittsburg, met all 
price reductions made on Adams milk, except the price reduction of retail (out of 
store) price to 35 cents for one-half gallon of milk in paper cartons made on or 
about May 15, 1957. 

That on October 1, 1957, all dairies doing business in Pittsburg, except Adams 
Dairies, raised their prices of milk in one-half gallon quantities to: 


Wholesale (in store) price, in paper cartons______-__-----_-_-------- $0. 37 
Retail (out of store) price, in paper cartons........_-------_.------.--. 0. 41 
Retail (home delivery) price, in glass jugs.___..._.__-_-__-_----..--.-... 0. 45 


That on October 7, 1957, this affiant had a conference with Mr. Adams, Sr., at 
the office of Adams Dairies, at Blue Springs, Mo., and during said conference Mr. 
Adams, Sr., advised this affiant that it was his intention to keep the retail (out 
of store) price, for one-half gallon of milk, at 4 cents below the retail (home 
delivery) price, in Pittsburg, Kans., and that if the affiant thought the retail 
(home delivery) price was too low then to raise said price and that Adams 
Dairies would keep the retail (out of store) price 4 cents below the prevailing 
retail (home delivery) price, regardless of whether or not the milk delivered at 
retail by home delivery was packaged in glass or paper cartons; that on October 
9, 1957, Arthur Frye, a son-in-law of Mr. Adams, Sr., and employed by Adams 
Dairies, called this affiant by telephone, from Springfield, Mo., and stated that 
he would check Pittsburg, Kans., prices, and if said prices were 


Oe RU CONE ON sc a tere ete teeah Rasepatcacieieeren $0. 37 
BUNUNPU: SC OPUNE CO SOURIS I on er cane ace ereng nce agar toad ence 41 
BOREL CIRCE CECE) RIO ie re re lien en eae ae . 45 


then the Adams Dairies would raise their retail (out of store) price to 41 cents; 
that within a few days Adams milk was being sold through their outlets at 
Pittsburg, Kans., at said prices. 

That on February 21 and 22, 1958, Adams milk was sold by Safeway and 
A. & P. stores in Pittsburg, Kans., for a retail (out of store) price of 37 cents. 

That during the conference had with Mr. Adams, Sr., on October 7, 1957, 
above referred to, Mr. Adams, Sr., asked this affiant if he would be interested in 
serving as a jobber for Adams Dairies, in Pittsburg, Kans., and further stating 
that this affiant would make more money by serving as such jobber than by 
operating as an individual distributor. 

That on May 15, 1957, the affiant had a conference with John Anderson, the 
attorney general of the State of Kansas, at his office in Topeka, Kans., concerning 
the sale of Adams milk in Pittsburg, Kans., below the going price; that Mr. 
Anderson sent an investigator to Pittsburg, Kans., and immediately thereafter 
the milk of Adams Dairies was raised from 35 cents for the retail (out of store) 
price to 39 cents; that during the summer of 1957, the exact dates which affiant 
does not recall, the affiant attended two conference at Topeka, Kans., attended 
by a number of interested dairies and by the said John Anderson, attorney 
general of the State of Kansas, or a representative from his office, concerning 
the milk price war in Pittsburg and other towns in Kansas, and that the general 
complaint at said conferences was that the price of Adams milk had been lowered 
in each community represented, thereby causing a disturbance of the milk 
market; that insofar as Pittsburg, Kans., was concerned, no price increases of 
milk resulted from these conferences. 
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That during the summer of 1957, the exact date which the affiant does not re- 
member, the affiant contacted the Federal Trade Commission, at Kansas City, 
Mo., by telephone, about the milk price situation in Pittsburg, Kans., and said 
agency sent an investigator, by the name of John Locke, to investigate the milk 
price situation in Pittsburg, Kans.; that insofar as the affiant knows, no results 
came from said investigation affecting the milk price situation in Pittsburg, 
Kans. 

Further affiant says not. 

Signed: Henry B. OLpHaAmM. 


Subscribed and sworn to before me this 3d day of March 1958. 


Signed: Mary EB. Musser, 
Notary Public. 
My commission expires January 24, 1960. 


Mr. Canestraicut. Lastly I have the affidavit of Mr. Charles M. 
Boyles and Mr. Maynard David, which affidavit is a joint affidavit. 
They testify to the same thing. They are from Topeka, Kans., and 
their affidavit, too, is under oath. 

Mr. Steep. Without objection the joint affidavit will be made a part 
of the record. 

The document referred to is as follows: 


AFFIDAVIT 
STATE OF KANSAS, 
County of Chawnee, 88. 


Charles M. Boyles and Maynard David, both of lawful age and first being 
duly sworn on their oaths, state: 

That attached to an affidavit, signed by Tom Shannon, Charles Boyles, and 
John Hiller, subscribed and sworn to on February 28, 1958, the contents of which 
are to be found on pages 443 through 446 in a document described as volume 1, 
“Price Discrimination in Dairy Products, Thursday, March 6, 1958, House of 
Representatives, Special Investigating Subcommittee of the Select Committee 
To Conduct a Study and Investigation of the Problems of Small Business, Kansas 
City, Mo.,” is a document described as “Milk prices in Topeka prior to April 
2, 1956, to present date, March 1, 1958,” the contents of which are to be found 
on pages 446 through 453 of the document described hereinbefore. 

The affiants wish to supplement and add to said document attached to said 
affidavit and to incorporate therein by this affidavit matters that will tend to 
clarify certain references made on page 449 of such document relating to con- 
versations with Mr. VanNorthwick, executive secretary of the Kansas Milk 
and Ice Cream Association. 

That in the latter part of April 1956, Mr. Ivan VanNorthwick called upon us per- 
sonally in Topeka, talking first with Mr. Maynard David and later with both 
of us at one time, and that on that occasion Mr. VanNorthwick stated to us 
that he had talked to Mr. Adams (which Mr. Adams was not revealed) of the 
Adams Dairy Co., of Blue Springs, Mo., and that Mr. Adams had stated to 
him (VanNorthwick) that the only way the price of milk would get back to 
normal was for us to get our retail price adjusted to where a gallon of milk 
delivered to the home would be 10 cents a gallon above the store price of 2 half- 
gallons of milk in paper cartons and out-of-the-dairy stores gallon-jug prices 
were adjusted to within 4 cents of the price of milk in 2%4-gallon paper con- 
tainers. We rejected this proposal, and approximately 5 weeks later Mr. Van- 
Northwick again called upon us in Topeka and again stated that he had talked 
with Mr. Adams (which Mr. Adams was not revealed) of the Adams Dairy Co., 
of Blue Springs, Mo., and that Mr. Adams had stated to him (VanNorthwick) 
that the only way the price would get back to normal was for us to get our 
retail price adjusted to where a gallon of milk delivered to the home would be 
10 cents a gallon above the store price of 2% gallons of milk in paper cartons, 
but that Adams would accept a 5-cent spread per gallon between gallon jugs 
sold out of dairy stores and the price of 2% gallons of milk sold in paper 
cartons out of stores. 

Affiants further state that at the time of Mr. VanNorthwick’s visit to Topeka 
approximately 5 weeks after the price war had started, they were under a 
great deal of economic pressure because of the low price at which milk was 
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selling, and it is their firm belief and opinion that the proposals which Mr. 
VanNorthwick made as being the proposals suggested by Mr. Adams of the 
Adams Dairy Co., of Blue Springs, Mo., were in effect implied threats that the 
devastating price war would continue until such time as affiants adjusted their 
prices to the satisfaction of the Adams Dairy Co. 

Affiants further state that to obtain economic relief under the circumstances 
related that on this latter occasion of Mr. VanNorthwick’s visit, they accepted 
the proposals made by Adams Dairy Co. and conveyed to them by Mr. Ivan Van- 
eee and immediately raised their prices on home-delivery and gallon-jug 
store sales. 

Affiants further state they are willing to testify to the contents of this affidavit 
and in administrative proceeding, legislative committee proceeding, or before 
a jury or a court under oath. 

Further affiants saith not. 

CHARLES M. BOYLEs. 
MAYNARD Davin. 


ane in my presence and sworn to before me this 15th day of March 
1 
BARBARA GROEN, Notary Public. 
My commission expires February 20, 1962. 


AFFIDAVIT OF ToM SHANNON, SHAWNEE Darry, TOPEKA, SHAWNEE CounrTY, KANSB. ; 
CHARLES M. Bortes, Boytes Darry, TopeKA, SHAWNEE CouNTy, KANS.; AND 
JoHN HIier, HILLer’s Farm Dairy, Topeka, SHAWNEE CouNTy, KANns. 


For approximately 15 years prior to April 2, 1956, the milk price had been stable 
in Topeka, Kans., and that on April 2, 1956, Adams Dairy Co., of Blue Springs, 
Mo., entered the Topeka market with half gallons and quarts of milk in paper 
containers and other dairy products. These products were sold exclusively to 
Safeway, Atlantic & Pacific (A. & P.), and Kroger Grocery Co. After a short 
period of time Beatrice Foods and Foremost Dairies were able to obtain a small 
space in Safeway and Kroger stores. On the entry of this market on April 2, 
1956, milk prices went as low as 29 cents per half gallon, all byproducts remained 
at the reguiar stable price. These prices forced the independent dairies to reduce 
their wholesale cost and retail delivery costs to their customers to try to prevent 
losing business. 

Prior to April 2, 1956, some independent grocers had used gallon jugs of milk 
as a leader, but the wholesale cost had remained the same. Adams entered the 
market and met or priced below the smallest volume store in Topeka, causing 
a price disturbance throughout the city. On April 20, 1956, Adams Dairy ran an 
ad in the Topeka State Journal quoting milk as “available to Topekans at prac- 
tically the lowest price in the history of the city.” We have a photostatic copy 
of this ad. These damaging prices lasted until May 7, 1956. We were informed 
by Ivan Van Northwick, who is executive director of the Kansas Milk and Ice 
Cream Institute, and whose residence is 1237 Tennessee Street, Lawrence, Kans., 
that Mr. Adams, of Adams Dairy, would not let prices return to normal until 
retail route prices were increased to 5 cents or more per half gallon above store 
prices. On May 11, 1956, Adams Dairy ran an ad in the Topeka Dairy Capital 
stating: “You can always be certain of a 5 cent saving whenever you pick up 
a half gallon of Adams milk at the store instead of having 2 quarts delivered at 
your doors.” Wehavea photostatic copy of this ad, too. 

During the period of April 2, 1956, until May 8, 1956, Purity Ice Cream Co. 
was forced to go out of business because of these ridiculous prices. Prices 
were fairly stable from May 8, 1956, until December 28, 1956, when Kroger 
stores advertised milk in the Topeka Daily Capital at 39 cents per half gallon 
when the regular price was 41 cents per half gallon. From this point on, milk 
went to as low as 17% cents per half gallon by December 31, 1956. A complaint 
was filed with the attorney general by some independent dairies on January 8, 
1957. A hearing was held by the attorney general of all major dairy companies. 
He was assured by these companies that prices would be back to normal within 
48 hours. Once again the price remained stable until October 18, 1957, when a 
small independent grocer ran an ad as a weekend special and reduced the regular 
price of gallons by 4 cents. This resulted in Adams milk being dropped 4 cents 
per half gallon in all of their stores. This price continued to drop until it was 
as low as 14 cents per half gallon. These ridiculous prices of 14 to 30 cents per 
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half gallon prevailed until January 6, 1957. At this time, the price was increased 
to 41 cents per half gallon of milk. A price of 41 cents per half gallon has 
prevailed in Kansas City for this entire period, which is only 60 miles distant. 
At the time of these prices in the month of November our raw cost under the 
Government marketing order figured 20.88 cents per half gallon. 

We have tearsheets or photostatic copies for the ads that were run which has 
caused the price disruptions. Also photos of dairy display cases of Topeka and 
Kansas City showing milk prices and brands. We also have milk purchased 
and frozen with sales slips scotch-taped to the carton. This milk was pur- 
chased in Topeka and surrounding areas. 

And further affiants saith not. 

Tom SHANNON. 

CHARLES BOYLEs. 

JoHN HILLeER. 
Subscribed and sworn to before me this 28th day of February 1958. 


MILK PRICES IN TOPEKA PRIOR TO APRIL 2, 1956, TO PRESENT DATE, MARCH 1, 1958 


Milk prices from October 1, 1949, up to March of 1956, had been very stable 
with the exceptions of grocery stores occasionally running milk as a leader for 
the weekend with a reduction of 3 to 5 cents per gallon. These grocery store 
prices had never affected retail route prices or jug stand prices. 











Jug stands | Retail deliv- Quarts Grocery, Grocery, 

ery gallons 16 gallons 
tens 0.7 | 0. 84 0. 23 0.79 0. 43 
Feb. 16 to Mar. 15..........-...- . 70 | 84 .23 .75 . 39 
Mar. 16 to Mar. 31....-......-.-] . 66 | . 84 .23 . 59-. 69 37 


By the end of March 1956, the gallon jug had become a football in most grocery 
stores, the majority of the stores being supplied by Beatrice Foods, Fairmont 
Foods, and Decoursey Tastemark or Foremost Dairy. Up to this time retail de- 
livery had held its prices but we were losing volume fast, due to big price differ- 
ences between retail delivery and grocery-store prices. Our company was hurt 
very bad on volume as we service only retail routes and restaurants, dinner 
houses, and schools. We serviced only 2 grocery stores in the city of Topeka and 
go only 5 miles out of Topeka to service restaurants, schools, and retail. Around 
the last of March, Mr. Jack Bowling came to me and said he was thinking of 
buying Ramseys Restaurant at 606 Kansas Avenue. He had sold his business, the 
Red Cedar Cafe, and wanted to go back in business. He had said he would like 
to have us service him with dairy products and it would be convenient, as we 
were already servicing the Ramsey Cafe and were furnishing them with Norris 
milk dispenser and a four-hole ice-cream cabinet. I thought it settled but he 
came back several days later and asked me if I could help him out financially. I 
personally signed Jack’s note at the bank for $150 several years ago and I had 
known him several years and helped him out. I told him we weren’t in the loan 
business and the company established a policy against that as I had explained 
when I helped him out several years before, but would personally do it as I did 
before. He stated he would have to have between $400 and $600. I explained I 
couldn’t do that and he said, “Well, there are others that will.” He went to 
Beatrice for it and, after he left there, Mr. Gozad of Beatrice called and wanted 
to know what Jack was mad at me about and that they couldn’t make a loan or 
finance any business like that. Mr. Bowling opened his restaurant in the next 
few days, Bowlings Steak House, 606 Kansas Avenue, and we serviced him for 
2 or 3 days. He then called me and told me he had gotten all the money he 
needed from Foremost and to pick up my equipment, and that he could change 
back to us when he had the money repaid. So far they still have him. He told me 
his milk from them was much cheaper. I didn’t discuss prices with him and took 
him at his word. I informed the rest of my accounts I would meet any prices 
and service that was offered if they would let me know. 

On April 2, 1956, Adams Dairy of Blue Springs, Mo., began selling milk to 
chainstores only, Safeway, Atlantic & Pacific, and Krogers. 

On April 2, 1956, Safeway, Atlantic & Pacific, and Kroger established a grocery 
store price of 29 cents per half gallon. 
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Prices from April 2 to May 7, 1956, remained at 29 cents per half-gallon paper 
container. During this time we again lost volume since the price of gallon jugs 
and half-gallons of paper were nearly the same. It became definitely evident if 
the Independent dairies bottling gallon jugs didn’t get some kind of relief we 
would be out of business. On April 23, 1956, I wrote a letter to the National 
Federal of Independent Business for some advice. I received a reply on May 
1, 1956, informing me they had forwarded a copy of my letter to the Honorable 
Wright Patman. Mr. George Burger received a letter from the Honorable John 
Sparkman thanking him for informing him of the unfair practice of the milk 
situation in Topeka. The Honorable Wm. H. Avery, our Representative from 
Kansas, was notified and'I have written to him many times, sent him all news- 
paper clippings and ads on all happening there since April of 1956, also contacted 
him personally, but had no success getting anything done; only promises. Mr. 
Jinkinson of the Department of Justice was contacted also. I have letters to 
back up statements made in mention of letters of contact. We contacted Mr. 
Ivan Van Northwick, executive secretary of the Kansas Milk and Ice Cream As- 
sociation, that we were trying to find out what had to be done to get the price back 
in line. Mr. Van Northwick made the statement to me that he had talked to Mr. 
Adams and that Mr. Adams had stated to him (Van Northwick) that the only 
way this price would be back to normal for us to get our retail price adjusted 
to where a gallon of milk delivered to the home would be 10 cents a gallon above 
the store price of 2 half gallons of paper; and out of the dairy stores 4 cents per 
gallon above the store price of 2 half gallons of paper. We rejected at first but 
after after nearly 5 weeks with terrific losses every day, we accepted. 

Prices, May 7: 


Sag RR assis iin hi tithe ie dle eden ded $0. 78 
BRE NT CG aa ace stint lontibtidenathighicidanncapinciimeslatncndeti: js 

QO CO id a iin nsdn hin ie nahi natn dabei tind aaa atans ala gna binas -23 
Grocery, GROW. 6 onic escicttincmciiben nivamieianiblntinibieee ema - 78 
Grovery; Th GRR k cic tai edna iincisieannmtndindvebiald 41 


These prices remained stable through June and July to 1956. In August raw 
cost decreased and prices were adjusted. 


Jug-whtnie aml Cores on ha ick ei en a $0. 73 

To-GRllAR PAGEL; CAPO iid cciidwtiietictdnctsitbwistidbntitintnlecsien taal .39 

BROT RE, TNR sacs ecnincccten entice aceon nw chs tones puis eaten aa geen lant ideas tas . 88 
In September raw cost of milk increased and prices were adjusted again. 

Jug etands 000 0t0G ein css diene a ae eee $0. 77 

BE -Gallon) PADPST:. CUOP OR inraknin diss sks a nsicnteib bens db tiniresenpntens nicedaiaeteddiaiale 41 

WRetenh) TG ceases ce stitiensin seh cn sch sves diab ep bsp nad ieabcnhrtteaioigay datlaiasiaia a - 83 


September 5, 1956, some stores began to advertise milk at 1-cent and 2-cent re- 
ductions per one-half gallon and by September 17, 1956, milk again went down. 


Jug stands and BOTOR 2. niciiisisimiindm ted aan a as $0. 73 
Bde nL OG AWOL, DOCU ie ce ei bares chive handled estes hana tin ails inne alge adap hdiacie .39 
ES RNR a iin on entice eecensig ani ented eres dates eimreeeniememiainentaaegc ta . 84 


These prices remained until about November 19 and local dairies then took a 
price increase. About a week later Adams milk sold to chainstores was raised. 


dug etends and: qhorehs. cit elie eee ee $0. 77 
36-gall0n,. DADOT; COTO ict bisects aban eden ead abe . 41 
ete; OUNOiiiik ot chided bd ea ee . 88 
eetnil, My GRiciceiite ick tlieese ie lel  a .45 


On December 28, 1956, Kroger advertised Adams milk in the Topeka Daily Capi- 
tal for 39 cents per one-half gallon. In the Evening Journal of the same day, 
Flemings IGA advertised TV milk, bottled by Hillsboro Co-op, for 3 cents per 
one-half gallon. 

This resulted in a general price war and saw milk selling in IGA stores by 
December 31, 1956, for as low as 17 cents per one-half gallon. Most other stores 
followed and dairies furnishing grocery stores kept protecting them on wholesale 
price and they continued to sell at low prices, Safeway, Atlantic & Pacific, 
and Kroger stopped at 29 per one-half gallon. 

December 29, 1956 to January 7, 1956, we sold milk out of our dairy from 
53 to 59 cents per gallon. We retailed milk on our retail routes from 60 to 68 
cents per gallon. Grocery store price was 17 to 20 cents per one-half gallon. All 
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of this time we lost more volume. In all of these price disruptions, milk of the 
same brands sold in Topeka was selling in Wichita, Kans.; Kansas City, Kans. ; 
and Kansas City, Mo.; for 41 to 48 cents per one-half gallon. 

Mr. Avery was notified of these happenings and was once again asked for help. 
Our attorneys filed a complaint with Attorney General John Anderson on January 
8, 1957, under general statutes, chapter 50, section 149. A hearing was called by 
the attorney general’s office and all dairy companies invited to attend. His 
remarks were, “I suggest the price of milk be settled before I am compelled to 
take further action.” Mr. Haskell of Beatrice Foods announced his company 
had raised that morning and by January 9, 1957, the price was up as follows: 


CS 1 ceinbienrerensis maeveeniniaingnes aienstgsbighpaniciihinatetmiapibiode $0. 73 
asin aeneeinien iieeincalaaseniasepynderinestn cinieyeeeaigcnmaintaraiats 39 
eh cirnnverepner gece aceasta enn erie N a IT RE RUST . 78 
ise seca aeedia eis caceshe abe eapiaeomeuopniapinpcaunnnindegoeenrs 42 


This price remained until about October 14, 1957, when we and several local 
dairies announced a raise due to raw costs. On the same day IGA advertised 
milk at the old price of 39 cents per one-half gallon. Later we talked to Mr. 
Johnson, distributor for Adams, and he told us he had no intention of raising. 
However, Adams did raise the price in Kansas City, Kans., and Kansas City, Mo., 
to 41 cents per one-half gallon. They are under the same Government marketing 
order we are. 

On the weekend of October 18, 1957, several grocery stores advertised milk for 
69 cents per gallon, good for 3 days, the price then returned to normal. 

The next weekend, October 25, 1957, another grocery advertised Tip-Top gallons 
bottled by the co-op at Hillsborough, Kans., for 69 cents. Other store followed 
on October 30, 1957, with Meadow Gold, Foremost Tastemark, and Fairmont 
products. We filed a restraining order on Adams, Safeway, Atlantic & Pacific, 
and Kroger. 

On October 31, 1957, Adams Dairy reduced their wholesale price and chains 
were selling milk for 30 cents per one-half gallon, violating the restraining order. 

We were informed we couldn't file under the old law we used, chapter 50, section 
149, of our general statutes. We had to formally file a complaint with the attorney 
general to act under a new law that was enacted in the last legislature. During 
this political hazing, some milk was sold at the ridiculously low price of 25 cents 
per gallon for grade A pasteurized. 

On November 2, 1957, a new restraining order was filed by the attorney general 
under senate bill 254. Most stores went back up and were all up by November 6. 

On November 9, 1957, all milk dropped to 35 cents per one-half gallon. Grocery 
stores continued to football milk and this resulted in a general cut on about 
December 16 to 30 cents per one-half gallon and 55 cents per gallon. This lasted 
until January 6, 1958. 

Our plant went back up on January 6, 1958, to 88 cents per gallon delivered 
and 77 cents out of our dairy store. During all this price cutting the companies 
under the restraining order were violating it all the time. 

I would like to ask this question: What politician do we see to get something 
done on this? 

Another thing, we were informed to contact our Congressman, he would get 
something done for us. He was contacted in 1956. How come it takes 23 months 
to get some investigation here in this area when Dallas, Tex., gets a hearing in 
30 days after their milk war, which lasted only a few days and their prices never 
were anywhere near ourlow? Do we need a new Congressman or a Congressman 
with different politics and policies? Whatis the answer? Are you going to give 
ns any relief here? Can you give us assurance this won’t happen again or is this 
another way of spending taxpayer’s money? This is still a free country with a 
lot of socialistic trends but we can still talk and ask questions as a citizen. 


Mr. Sreep. I see no objection to having them come in that part of 
- printed record where it is in continuity with the hearings held out 
there. 

Mr. Brown. Mr. Chairman, before Mr. Canestraight leaves, I have 
here a telegram from Robert J. Chapman who testified before the 
committee in Kansas City, in which he says that there has been a milk- 
price war in Kansas City for the last 3 weeks. Prices have been 
reduced to farmers 1%» by action of the Secretary of Agriculture, but 
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store prices on milk in Kansas City are down 8 to 16 cents a half 
allon. 
, Are you familiar with that, Mr. Canestraight ? 

Mr. Canestraicut. Under section 2 of the Clayton Act, the Su- 

reme Court of the United States—there was a case called the 
Standard Oil case. In it they enunciated the good-faith rule and it 
seems as if, if any one small operator, no matter how small he is, is 
selling at a low price, and a large dairy is selling a product that is 
perhaps put in a paper carton, which is expensive as compared to this 
fellow who is using jugs or half-gallon jugs, which is a glass opera- 
tion, if they say they are meeting his price, it looks like they can get 
away with it. 

I might say in the Adams Dairy they never even claimed they meet 
anybody’s price and I very, very carefully, when I investigated these 
cases and filed complaints before the Department of Justice and the 
Federal Trade Commission, brought out the point that there was no 
one, no matter how small, in these communities that was selling milk 
at that price range. So that there is not even a color of compliance 
with the good-faith rule. 

I don’t know who started that but it has been quite devastating. 

Mr. Brown. It would appear that that is a continuation of the 
fouled-up market situation that we saw in Kansas City. 

Mr. CanestraicutT. I am afraid it started soon after the committee 
left town. Often such hearings do have that effect. 

Mr. Sreep. Mr. MacIntyre, do you have any further material to 
present at this time ? 

Mr. MacIntyre. You mean with this witness ¢ 

I would like to make a comment on this case that Mr. Canestraight 
is referring to, and perhaps further inform the committee of its appli- 
cation to this situation at this point. 

There is a very peculiar requirement of the law as announced in that 
case. It is this, that the small dairy or small seller, whatever business 
it is, whose competition is being met by the large concern, in order for 
the large concern to take advantage of the good-faith provision, the 
little fellow must be selling at nondiscriminatory prices. His prices 
must be lawful. Once the large concern can show that the little fellow 
is selling at nondiscriminatory lawful prices and he was meeting him 
with a discriminatory price, then he can make out his good faith 
defense and be completely free from the application of the law against 
price discrimination. 

It is somewhat contrary to the concept of the law of self-defense 
where you meet a wrongful act on the part of someone else, but that is, 
as Mr. Canestraight has pointed out, the state of the law. It is a sad 
commentary, I think, on the state of the law. The little man can be 
acting lawfully. In fact, before the good faith defense can apply, he 
must be acting lawfully. When he is, he can be destroyed through 
price discriminations by virtue of the state of law as of now without 
the law being applied to him under section 2 of the Clayton Act. 

I don’t have any questions. 

Mr. Canestraicut. I have one thing I would like to add Mr. Chair- 
man, particularly with reference to this price fixing, and I claim it 
is price fixing when you tell somebody to raise his price 4 cents a half 
gallon at a given point. Mr. Clarence Cannon, Congressman Cannon, 
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and I went over to see Attorney General Rogers in March and he re- 
ferred this thing to Mr. Bicks, who is the assistant to Mr. Hansen, who 
is the assistant attorney for the Antitrust Division. Mr. Bicks was 
interested in this price-fixing matter and I indicated—I particularly 
— out the Columbia, Mo., area in which that attempt was made 

y Adams Dairy, and I indicated due to the meetings out in Kansas 
City, there are other instances that could be proved under oath, which 
I found out since I talked to my partner. He was quite interested. 
Then I received a letter from Mr. Hansen dated March 18, 1958, in 
which he feels the Department of Justice should not investigate a 
purely local situation in Columbia, Mo., and that we would best be 
served by the broad investigation of the Federal Trade Commission. 

Well, I sent him copies of the affidavits that have been put into the 
record here this morning. His answer to that on April 2, 1958, was: 

Although the affidavits contain some evidence of local price fixing in the 
Topeka, Kans., and Springfield, Mo., markets and other markets, it still appears 
to us that the Federal Trade Commission is the one to take care of the matter. 

When I was here in January 1958, I made inquiry, and Mr. Paul 
Rand Dixon, who is the chief counsel of the Senate Antitrust and 
Monopoly Committee, made inquiry of the Federal Trade Commission 
as to the status of these cases, and we were informed at that point in 
January that the investigation was about 80 percent complete. 

I have before me a telegram sent by Congressman Morgan Moulder 
to the Central Dairy at Jefferson City, Mo. This telegram is dated 
April 17. 

Mr. MacIntyre. 1958? 

Mr. Canestraicut. 1958. And the telegram says in part that 
Adams Dairy case is being investigated by the Federal Trade Com- 
mission, the Kansas City office, and they report to the Washington 
office that the investigation is about 80 percent complete. 

So, we seem to be bogged down on this 80 — complete business. 
It was 80 percent complete in January and it is 80 percent complete 
on the 17th day of April. Justice is fine but if you Jon't get it quick 
when you are hurt, it doesn’t mean anything. 

Mr. MacIntyre. Off the record. 

(Discussion off the record. ) 

Mr. Steep. Mr. Riehlman, do you have any comment you want to 
put in the record at this point ? 

(No response. ) 

Mr. Steep. All right, sir. We thank you very much and appreciate 
your coming and helping us. 

(Whereupon, at 11 a. m., the hearing went into executive session.) 
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WEDNESDAY, APRIL 23, 1958 


House Or REPRESENTATIVES, 
SPECIAL SUBCOMMITTEE OF THE SELECT CoMMITTEE 
To Conpuct a STuDy AND INVESTIGATION 
OF THE PropLeMs or SMALL Business, 
Washington, D.C. 

The subcommittee met, pursuant to call, at 11 a. m., in room 129, Old 
House Office Building, Washington, D. C., Hon. Tom Steed (acting 
chairman) presiding. 

Present: Representatives Steed, Brown, and Riehlman. 

Also present: Everette MacIntyre, general counsel for the com- 
mittee. 

Mr. Srerp. Why don’t we go ahead and try to run through this 
material as rapidly as we can and get it all in there if we can this 
morning. Do you have any more representatives out there that we 
are ready to hear? Apparently not. 

We will just go ebnaia on our own initiative. 

I do want the record to show, though, that they were invited and 
didn’t appear. 

All right. You may now present this material that is relevant. 

Mr. MacIntyre. As you have stated the purpose of this meeting 
of the committee to be, that is, to receive pricing data and other 
statistical information supplied to this committee by a number of 
dairy distributors responsive to letters and questionnaires sent to them 
by the chairman of the committee under date of February 18 and 
February 19, 1958, we have data from a number of them now and I 
am prepared to offer it, and I would like to suggest that this data 
be received as it is offered for being printed as a part of the appendix 
to the record rather than as testimony. It is a number of tables 
of pricing information and the like. 


Mr. Sreep. Now, for the record, was any of this material presented 
under protest ? 


Mr. MacIntyre. No. 

Mr. Steep. As to its publication ? 

Mr. MacIntyre. No protest has been raised respecting the pro- 
posal to publish the tabulations containing list prices they have 
supplied to us. 

Mr. Srepp. In other words, as far as the company is concerned, 
they are willing for this list-pricing data to be of public record ? 

Mr. MacIntyre. To the extent we are informed. I would like to 
explain that there is no cost data asked for. The data is in two 
classes. Pricing data, which, of course, most everybody has been 
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informed about because it is published, most of it has been published 
anyway, and the other part is the statistics regarding the amount of 
total sales and profits, and that is in the form of stockholders’ reports. 
It is my suggestion that the stockholders’ reports not be printed but 
to be received as a part of the committee files, but the pricing data in 
the tabulations I have here should be received as a part of the appendix. 

Mr. Rrenitman. That doesn’t reveal any of the formulas or any 
trade-secret information about how they arrive at pricing, does it? 

Mr. MacIntyre. No. That would have to be i in my opinion secured 
through testimony of witnesses from the companies, because we have 
no way of determining that, and they have no way of explaining 
it. We just asked for the fact as to what their prices were, and when 
they made changes in them. 

Mr. Rreniman. That is the only information we have available 
today, what their prices were at certain dates and when they made 
changes in prices, when they fluctuated. 

Mr. MacInryre. Y es, and the data covers the period of 1956 through 
February of 1958, about 2 years and 2 months. 

Mr. Rreuiman. That gives a time to digest that a little bit to see 
how often they did fluctuate the prices, I suppose. 

Mr. MacIntyre. It will have to be analyzed. 

Mr. Srreep. Can you enumerate the companies we have responses 
from ? 

Mr. MacIntyre. Yes. The first is National Dairy Products Corp., 
260 Madison Avenue, New York. 

In order to understand this data, in my opinion, we should have 
printed along with it a copy of the questionnaire because some of 
the data is tied to 2 (b) or 2 (c) or whatever the question is, and it 
would be necessary to have it included. 

Mr. Steep. Yes. We will make that a part of the record. 

Mr. MacIntire. Could I ask that the questionnaire be received ? 

Mr. Sreep. Yes. 

(The document referred to appears on p. 769 of the appendix.) 

Mr. Macintyre. And then from the National Dairy Products un- 
der date of April 2, 1958, we received their tabulations covering their 
prices on the different products that would call for the pricing data 
and the terms and conditions for each of the markets that we specified, 
and that data is here. 

However, on April 18 the official for the National Dairy Products 
Corp. wrote the chairman of the committee and said: 

After sending you tabulations with our letter of April 2, we had them re- 
checked against the price list from which they were made. The following cor- 
rections should be made in the data included in the tabulation. 

Then he lists two pages of corrections and a table of corrections, and 
I would suggest that it be received along with the tabulations so that 
the record may be corrected as he has indicated it should be. 

Mr. Brown. Mr. Chairman, would it not be practical just to correct 
the record as per the instructions of this letter ? 

Mr. Sreep. Well, if it can be done, it would be more useful. 

Mr. Rieutman. Whoever is reading it, if you turn to it, you have 
to go back and thumb page after page. 

Mr. Streep. We will accept both and the staff can actually make 
the corrections in the printed record. 
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(The correspondence referred to will be found in the files of the 
subcommittee. ) 

Mr. Rreniman. This can be off the record. 

(Discussion off the record.) 

Mr. MacIntyre. Now, under date of March 18, the company also 
sent to the committee copies of its annual reports for 1957 and 1956 
as had been requested. So I am asking that they be received into the 
committee files and not printed. 

Mr. Rreutman. Those are regular financial reports ? 

Mr. MacInryre. Yes,sir. They have been published. 

Mr. Streep. They will be all right for reference material. Now, 
out of these you have taken the little tables that do become a part of 
the record. 

Mr. Maclnryre. We will be printing perhaps some small tables 
out of them when the report on this matter is made, but not included 
in the printed record of the hearings. 

(The material referred to will be found in the files of the com- 
mittee. ) 

Mr. MacIntyre. Also there was sent to the Borden Co. by the 
chairman of the committee under date of February 19, 1958—Borden 
Co., 350 Madison Avenue, New York 17—a questionnaire, and I ask 
there that only that part of the questionnaire be reproduced in our 
record that relates to the names of the markets that we are asking 
for information on. Otherwise the questionnaire is the same as the 
one that went to the National Dairy. So the markets are specified 
under question 2. 

Mr. Sreep. All right. 

(The material referred to appears on p. 845 of the appendix.) 

Mr. MacIntyre. The counsel for the Borden Co., the firm of Dewey, 
Ballantine, Bushby, Palmer, & Wood, 40 Wall Street, New York, 
have responded to that questionnaire and they have done so through 
2 letters, the one of April 14, 1958, submitting some of the information 
that was asked for, and I offer that for the appendix of the record. 

Then under date of April 18 a further response was made sub- 
mitting the remainder of the informaton that was considered re- 
sponsive to the questionnaire. I offer that for the appendix to the 
record. 

(The material referred to is in the appendix, p. 846.) 

Mr. MacIntyre. Also the Borden Co. sent us copies of their annual 
reports for 1956 and 1957, and I ask that they be received into the 
files of the committee as we did the reports from the National Dairy 
Products Corp. 

(The documents referred to are in the files of the committee.) 

Mr. MacInrryre. Also under date of February 19, 1958, the chair- 
man of the committee sent a questionnaire to the Foremost Dairies, 
Inc., 2903 College Street, Jacksonville, Fla., the questionnaire being 
the same as the questionnaire sent to the other companies at that time, 
except for the markets that were specified under question 2. 

I ask that that part of this questionnaire be published so as to show 
what markets Foremost was asked to submit information for. 

(The document referred to appears on p. 903 of the appendix.) 

Mr. MacIntyre. Under dates of April 1, 3, 4, and 14 of 1958, Mr. 
A. W. Eisenhart, assistant treasurer of the Foremost Co., responded, 
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and with his letters of those dates and the letter of April 3, 1958, from 
the attorneys for Foremost, submitted data responsive to the chair- 
man’s letter of February 19. 

I ask that that pricing data from Foremost be made a part of the 
appendix to the record of this hearing. 

(The material is in the appendix, p. 904.) 

Mr. MacIntyre. Also the Foremost Co. sent us copies of their an- 
nual reports for 1956 and 1957, and I ask that they be made a part 
of the files of the committee. 

(The documents referred to will be found in the files of the 
committee. ) 

Mr. MacIntyre. A questionnaire was sent to the Carnation Co. 
but it has not responded. So we will need to wait on that. They 
have informed us that they are working on the material and will send 
itin. As it is received it will be provided for the appendix. 

(The information is in the appendix, p. 1078.) 

Mr. MacIntyre. The chairman of the committee, under date of 
February 18, 1955, sent a questionnaire to the Beatrice Foods Co., 
120 South LaSalle Street, Chicago. That questionnaire is the same 
as the questionnaires sent to the National Dairy Products, the Bor- 
den Co., and the Foremost Co. I ask that it be made a part of the 
appendix to the record when it arrives. I refer to that part of it 
specifying the names of the markets for which the addressee was 
requested to submit pricing data. 

Mr. Steep. That is under question 2. 

(The document referred to appears on p. 1115 of the appendix.) 

Mr. MacInryre. And responsive to that questionnaire, Beatrice 
under April 10 sent in pricing data for that company. I ask that 
that be received as a part of the appendix to the record. 

(The material referred to appears on p. 1116 of the appendix.) 

Mr. MacIntyre. Also the Beatrice Co. as a part of the response to 
the questionnaire sent in copies of its annual reports for 1956 and 
1957. 

I ask that they be received into the files of the committee. 

(The documents referred to are in the files of the committee.) 

Mr. MacInryre. On February 19, 1958, the chairman of the com- 
mittee addressed a questionnaire to the Pet Milk Co., 1401 Arcade 
Building, St. Louis, Mo. That questionnaire was the same as the 
questionnaires sent to the other companies at that time, except for 
the specification of the names of consuming markets appearing under 
question 2. 

I ask that those specifications of markets be included in our record. 

(The material referred to appears on p. 1281 of the appendix.) 

Mr. MacIntyre. And, responsive to that questionnaire, the Pet 
Milk Co., under April 4, 1958, through its general counsel, Gene May- 
field, submitted pricing data, and I ask that that be received as part 
of the appendix to the record. 

Also, on February 19, 1958, the chairman of the committee ad- 
dressed a questionnaire to the Fairmont Foods Co., 3201 Farnam 
Street, Omaha, Nebr. The questionnaire is the same as the question- 
naire sent to the other companies, except as to the specification of mar- 
kets under question 2. 

I ask that those specifications of markets be included in the record 
as we have it from the others. 
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(The materia] referred to appears on p. 1312 of the appendix.) 

Mr. MacIntyre. To that questionnaire, Fairmont Foods responded 
on March 17, 1958, and again on April 17, 1958, submitting the data 
that was requested, or submitting data in response to that request, 
and I submit that data with the suggestion that it be incorporated 
in the appendix to the record. ; 

(The material referred to appears on p. 1313 of the appendix.) 

Mr. MacIntyre. Also, the Fairmont Foods Co. has submitted to us 
copies of its annual reports for 1956 and 1957. I ask that they be 
made a part of the committee files. : 

(The documents referred to are in the files of the committee.) 

Mr. MacIntyre. In addition to these companies, the chairman on 
February 19, 1958, sent questionnaires to the Carnation Co., to the 
Arden Farms Co., a Delaware corporation of Los Anges Calif., and 
to the Arden Farms Co., an Arizona corporation of Phoenix, Ariz., 
and the Dean Milk Co., Chicago, Ill. All of those concerns have com- 
municated to us to the effect that they will respond to the question- 
naire, but they have stated that it would require more time than has 
elapsed for them to do so. 

It was my suggestion that the committee hold the record open with 
permission that when they do submit their data, it be included under 
the same terms and conditions as the data we received from the other 
companies, 

Mr. Streep. Without objection we will hold the record open for that 
purpose and include the material in the appendix as soon as it is 
received. 

Is that all your pricing material ? 

Mr. MacIntyre. That would be all the pricing material that we 
have except that from the Adams Dairy Co. and Adams Dairy, Inc., 
and from Kroger Co. The materials from those firms will be put 
into the appendix as received. 

(See contents for appendix page number of companies referred 
to above who later submitted information requested. ) 

Mr. Steep. Off the record. 

(Discussion off the record.) 

Mr. Steep. Is that the crop? 

Mr. MacInryre. I believe that is all. 

Off the record. 

(Discussion off the record.) 

Mr. MacIntyre. Mr. Chairman, it will be recalled that during the 
course of the hearings at Kansas City, March 6 to 8, 1958, Mr. George 
W. Mehl, representing the Milk Prodcure Marketing Co., 3250 Fair- 
fax Road, Kansas City, Kans., testified. At that time he was ques- 
tioned about the ‘ie he charged the Adams Co. for milk that he 
eer ge and packaged for them. It was then indicated by him that 

e did not want to publicize that data but would inform the committee. 

He has informed the committee. We have the data in tabular 
form. I move that that data be received by the committee into the 
committee’s files for the information of the committee. 

Mr. Streep. Without objection it will be made part of the files. 

(The material referred to is in the files of the subcommittee.) 
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Mr. Sreep. I guess this winds it up. We will stand adjourned 
until 10 a. m. tomorrow morning. 

Mr. Rimuiman. Who will be there? 

Mr. Steep. The independent dairymen. Their national association 
is having its convention here and they have got their officers and they 
want to make some general statements, and I think there may be 
2 or 3 gentlemen who want to present case histories of their own. 

Off the record. 

(Discussion off the record. ) 

Mr. Streep. We will adjourn until 10 o’clock tomorrow morning. 

(Whereupon, at 11:45 a. m., the subcommittee adjourned, to re- 
convene at 10a. m., Thursday, April 24, 1958.) 
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THURSDAY, APRIL 24, 1958 


Howse or REPRESENTATIVES, 
Srecia, SuBcOMMITTEE OF THE SELECT CoMMITTEE 
To Conpuct a Srupy AnD INVESTIGATION 
OF THE PropLeMs or SMart Business, 
Washington, D. C. 

The subcommittee met, pursuant to recess, at 10:25 a. m., in room 
445—A, Old House Office Building, Washington, D. C., Hon. Tom Steed 
(acting chairman) presiding. 

Present: Representative Steed, 

Also present: Everette MacIntyre, general counsel for the com- 
mittee. 

Mr. Srzep. The committee will be in order. 

Our first witness this morning will be Mr. J. W. Parkman, Jr., 
president of the Independent Dairy Association, and he is accompa- 
nied by Mr. Scott Daniel. If they will come forward, the committee 
will be pleased to hear from them. 


TESTIMONY OF J. W. PARKMAN, JR., PRESIDENT, NATIONAL 
INDEPENDENT DAIRIES ASSOCIATION, DOTHAN, ALA. 


Mr. Steep. Mr. Parkman, I understand you have a prepared state- 
ment. So you may proceed in your own way. 

Mr. ParKMAN. Thank you, Mr. Chairman. We appreciate your 
invitation to appear here. 

My name is J. W. Parkman, Jr., president of the Dothan Ice Cream 
Co., Dothan Ala., and president of the National Independent Dairies 
Association. I am here today to speak as a small independent busi- 
nessman in the dairy industry, and not as president of the National 
Independent Dairies Association, as we are a fairly young organiza- 
tion; and I am not authorized to speak for this entire group. My 
views are my own and those that I have gathered from other inde- 
pendent dairymen from different sections of the country. 

May I first try to make it clear that I do not think that because a 
company is large that it is necessarily bad, or that a company is auto- 
matically good because it is small. However, it is well known to 
each of you that companies with almost unlimited economic resources 
can set the pace for any industry, and those of you in office have 
already seen fit to try to control this power. 

What effect have these laws had and what protection and help do 
they actually afford the small- and medium-sized independent? 

To help answer these questions and others, and to help advise dairy 
independents of their rights, the National Independent Dairies As- 
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sociation was formed. It grew from the knowledge that many dairy 
independents could not by themselves afford proper legal counsel in 
Washington, and from the further realization that when the Federal 
Trade Commission proceeded against some of the large dairy com- 
panies, we did not know what effect it would have on small companies. 
What would be the outcome? How would it affect us if the cases 
were decided against the major chains? How would it effect us col- 
lectively and individually, especially those who testified against these 
large companies, if these charges were not upheld? And, if the 
charges were not upheld, would the Government wash its hands of the 
entire matter and leave us without any help or protection ? 

Other fine dairy associations were already in operation, but none 
could advise the independents on their particular problems, as they 
represent companies of all sizes. A small group of dairy independents 
banded together and retained an attorney in Washington to see if 
we could gather information that would help us plan our future. 
From this group came the idea of the National Independent Dairies 
Association so that all independents in the dairy business could become 
better informed and give these independents a voice in Washington 
to speak for them and their problems. 

We worked for several years, and finally in May of 1957 the National 
Independent Dairies Association was actually formed in Chicago. 
This association was formed for and is being run by its members; our 
aim is to serve not only the dairy independents, but the entire industry. 
Without any paid workers, with the exception of our attorney, we now 
have approximately 200 members in 34 States, and we are growing 
very rapidly. This is evidence, we think, of the need of this associa- 
tion by dairy independents. In studying our problems and the goals 
for the National Independent Dairies Association, we were told by 
Government officials that there was such a need—that small dairymen 
had no voice to present its problems before Members of Congress such 
as you and other interested Government officials ; further that the, only 
group of any size of independent manufacturers and producers left 
were in the dairy industry. In fact, Senator Sparkman said to us on 
one oceasion, “You are the last of the Mohicans”. This same remark 
was made by another Government official to the same group. 

Since the time when the Declaration of Independence and Constitu- 
tion were written, it has been recognized by deep thinking, patriotic 
American leaders such as you that strong independent businesses are 
essential to our continued freedoms—our very way of life. Observers 
at the Nuremberg trials of Nazi war criminals have stated that it was 
definitely proven that Hitler’s rise to power was made possible by the 
concentration of economic power in the hands of a few men or 
companies. 

No, the National Independent Dairies Association is not strictly a 
selfish organization, as we feel that in our efforts to strengthen and 
support small independent business, we are oe all of America. 
What are the problems facing many of the dairy independents today ! 
There are many, and I am sure that the Federal ‘Trade Commission has 
volumes of documented evidence as to the many unfair trade practices 
in the industry. In fact, I understand that lawyers for the Federal 
Trade Commission have already prepared their brief to present before 
the Commissioners on the complaint against nine of the largest ice 
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cream and milk companies of the United States. It would seem that 
with a Federal case pending against these companies that the unfair 
practices as has been brought forth in the testimony would have been 
discontinued. However, recently in my own home town, a small- 
business man who sells frozen food cases to retail stores and others 
complained to me that several of the large ice cream companies were 
replacing equipment that he had already sold, and which was bein 
paid for. The ice cream company would give the customer, or len 
them, a free frozen-food display case, and then would pick up the one 
that this man had sold to the grocery and return it to him. These 
refrigerated cases, you understand, are to be used in selling frozen 
foods not related in any way to the dairy industry or to shar desta 
of the companies supplying them so freely. Naturally, the equipment 
retailer could not hope to compete by selling equipment against tre- 
mendous companies giving away this equipment. It seems that this 
is evidence to the fact that these aden companies are not worried about 
these FTC cases, and again something must be done to strengthen the 
law to give some Siaeeliate relief to small- and medium-size-business 
men of the country. Not only is such competition damaging the equip- 
ment dealers, but naturally is very damaging to the small- and medium- 
size milk and ice cream companies who cannot afford to combat such 
unethical practices. I would like to cite the following which seemed 
to me to have the most drastic influence on the industry. 

No. 1. Loans of money by financially powerful companies in order 
to gain choice accounts from independents. 

No. 2. Extra discounts to multiple-unit accounts covering territory 
too large for the average independent to serve even if he could meet 
the price. Discounts are evidently based on number of stores served 
and not on volume of business dnesly each outlet. 

No. 3. To induce good customers to buy all of their ice cream and 
milk products from one company, extra discounts or extra equipment 
are offered. This equipment to be used for the storing of meat or 
frozen food not related to dairy products. This is the same as the 
previous case which I have given to you. In case of State milk 
control boards, these practices are still continued except discounts 
covering both milk and ice cream are given on ice cream only. 

No. 4. Low priced or so-called traffic brands of ice cream selling 
far below their regular brand name products were introduced by large 
companies and are offered to all accounts. We believe the large 
volume and better accounts receive special discounts on this because 
the daily newspapers frequently advertise ice cream, and in some 
areas milk, offered at retail prices below any published wholesale 
price of any large company’s price list that we have been able to 
obtain. The discounts take the form of rebates, advertising allow- 
ances, extra equipment and/or free merchandising of which no record 
is made so far as we know. 

No. 5. The manufacture and promotion of sale of private labeled 
products to multiple store units which usually command and receive 
a lower price. Again this covers too large a part of the country as 
a rule for any independent to hope to compete with even if he could 
afford to meet the price. Again—should discounts be based on number 
of accounts served without any regard to volume ? 
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No. 6. But perhaps the most dangerous or destructive practice 
facing the independent dairymen and the dairy industry is the man- 
ufacturing of their own ice cream and milk products by large retail 
chains. Dairy products are in demand as an essential part of the 
diet of Americans today, and on account of this importance and 
popularity built up over a long period of years, they are being priced 
at extremely low prices to draw customers into the retail chain stores. 
This is causing price wars and tremendous profit losses. This use 
of dairy products as loss leaders is of such concern that even editors 
of trade journals of super markets and the dairy industry are con- 
stantly trying to influence their readers to put a stop to it. 

I know of 1 or 2 States in which ice cream is being produced and 
sold by a retail grocery chain at 60 cents per gallon, and at times 
lower. Gentlemen, from our own experience, we know that we could 
not possibly make a gallon of icé cream and put it into a carton for 
60 cents. We challenge anyone to show us that a profit could be 
made at that price. 

The malpractice of price wars is growing, and unless halted, will 
bring losses to all companies operating in territories in which such 
practices prevail, and we are told that milk companies are facing 
the same problem. 

The dairy industry is a large industry; it is inherently a local in- 
dustry supporting thousands of Americans, and should not be kicked 
around or destroyed by anyone for their own selfish interests. 

You are aware of the fact that in the 1920’s by consent decree with 
the Department of Justice, the meatpackers discontinued their retail 
business. This evidently was done to protect retailers. Today it 
seems that the shoe is on the other foot—that perhaps some considera- 
tion should be given by retailers to the problem of manufacturers. 
In a recent interview, Mr. Wright Patman agreed that if the smaller 
elements of the retail food industry are to have lasting protection 
from monopolistic abuses, the antitrust laws will have to be rewritten 
to draw a line between food processors and food retailers—a line which 
neither may cross. Here indeed is a ray of hope in an otherwise dark 
and discouraging situation—particularly if Congress will join in with 
this thinking me do something about it and in quick order. 

What should bedone? I would not presume to be able to advise men 
of your ability, but I would like to suggest the following for your 
consideration. We know there is a very drastic need for more help 
for the dairy independents in this country, and if you do see fit to 
provide this help, then this information must be brought to the atten- 
tion and understanding of every small and medium-sized business- 
man in the United States in order that he may know of the help and 
pan ion that is provided and that he may learn of his own responsi- 

lity under the law. Further, if possible, he should be provided with 
some method of quick relief under the law. Medicine may be a fine 
cure, but it doesn’t help much if applied too late to save the patient. 

A friend in the milk business told me a few weeks ago that if a 
price war near him should spread into his territory, he could be forced 
out of business in 2 months. 

We, as independents, are not asking for and do not expect any 
unfair advantage over our larger competitors. However, they do 
have great power, and in case they should get careless with this power 
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or overambitious, then like any power that is great and dangerous, 
it must be controlled. 

Mr. Chairman, may I say here that we as a group or I individually 
are not against bigness as bigness. We would like to clarify that. 
We as small-business men are against unfair trade practices wherever 
they might be. All of us perhaps have the ambition to become large 
or big. 

One other suggestion, and I am through. There must be some 
Government agency that is willing to lend a helping hand to the 
small-business men who are being trampled upon. A friend of mine 
a few days ago brought to my attention the fact that a group of small 
independents wanted to enter suit against one of the large companies 
for selling below costs. They approached their attorney, and were 
informed that the matter would probably have to be taken all the 
way to the Supreme Court, and that the least possible cost would 
be about $12,000. To this group of small-business men, this was a 
tremendous amount of money, and they did not feel that they dared 
take the chance. In other words, any large company desiring to do 
so can fight in court so long that no small-business man could stand 
taking the chance on account of the time and money involved. It 
has been suggested that the Robinson-Patman Act might be amended 
immediately with something like the following: 

When a formal complaint is entered with the Federal Trade Commission by one 
or more of a group of small concerns operating either in a limited area and/or 
on a few items of an industry against a large and formidable company operating 
in all lines of an industry and often with diversified interest, this formal com- 
plaint should go before a committee of 3 members of the Federal Trade Commis- 
sion who shall make a prompt preliminary investigation of the formal complaint 
not taking more than 30 days. If they have reasonable belief that the complaint 
justified a complete detailed investigation, then they should order the company 


against whom the formal complaint is lodged to discontinue the practice pending 
further investigation and final hearing and conclusions. 


Gentlemen, we realize, of course, that in many cases there has been 
comparatively little money placed in the hands of these enforcement 
agencies and that it is going to be essential that more consideration be 
given to providing them adequate funds if this job is to be done. 

Time is most essential as every day the number of independents in 
this country seems to be shrinking, and we do hope that Congress will 
see fit to act quickly. 

All that we, as independents, can expect or hope for is to create a 
favorable atmosphere in which we can complete on a fair basis for our 
share at the market place in our efforts to make a living for our fam- 
ilies, our fellow workers, and for ourselves. 

Progress cannot be stopped, but in the competitive battle, as in the 
boxing ring or the sports field, a referee at times is essential to fair 
play and equal opportunity for all, both large and small. Thank you 
for your attention. It is most encouraging to a small-business man 
from Alabama to be able to appear before some of the leaders of our 
great Nation and to find them honestly and sincerely interested in the 
problems of the small-business man. 

If at any time the National Independent Dairies Association or I 
can be of service, it will be a pleasure to have you call on us. Thank 
you for your attention. 








626 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Mr. Sreep. Mr. Parkman, first I would like to say that for myself, 
at least, I am happy to know that you have formed this national 
organization. I, too, believe there is a real need for it and your organi- 
zation has been a great deal of help to this committee in its effort to 
get the facts involved in the dairy industry throughout the country 
today. 

I may say that we have gone far enough in the hearings to be con- 
vinced that there is a serious problem in this industry. I think that 
if trends that have been so pronounced over the last few years are 

rmitted to continue, that it is only a matter of time until the dairy 

usiness in this Nation becomes nationalized, and that the part of small 
independent businessmen in it is doomed. I don’t believe that has 
to be and I think some method could be found to put it back in a normal 
trade situation, and I hope we will be helpful in bringing that about. 

As you know, of course, this committe is a factfinding committee 
and not a legislative committee. 

Mr. Parkman. Yes. 

Mr. Streep. We hope that when we write our reports and conclu- 
sions and findings and make those available to the legislative commit- 
tees that we can be helpful in getting them interested in some legisla- 
tive action that seems to be called for. 

Now on the last page of your statement here where you propose 
some language in the form of an amendment to the existing law, if 
I understand it, what you are really saying is that this sort of thing 
requires a situation where an act in other fields known as a temporary 
restraining order can be invoked to hold the status quo until actual 
legal determination could be made, the problem being that through 
economics an offended party or a businessman who thinks he is being 
offended and hasn’t got the time to withstand the economic pressure 
that it takes for the normal courses of justice to unwind, and this 

yroblem seems to be true in almost every industry that we have gone 

into, where the law will eventually bring relief, that the slowness of 
its being invoked usually means that the small-business man has al- 
ready gone out of business before the decision can be made. And I 
think that the crux of the problem is finding a way that a price-war 
situation or something like that can be stopped and held in abeyance 
until due agencies of the Government can make these final findings. 
Not being a lawyer myself, I don’t know whether this is the right 
answer to it or not, but certainly it is getting, I think, close to the 
most important point of this whole thing. 

I have for several years participated in many hearings of this sort 
involving a number of industries in the country, and it is distressing 
to see that this same pattern applies itself throughout all these, where 
the application of the economic power of the big boys in these indus- 
tries can have an unfair and a damaging effect or even a complete 
annihilation effect on their small competitiors. I think that we all 
agree that the consumer’s interest is only well-protected in any given 
industry where there is free and open competition, that the Govern- 
ment can save itself a lot of regulatory chores in many fields if it 
can first make sure that these industries do operate in a field of free 
and open competition, that the consumer interest which is always 
the Government’s first interest, or the public interest, can better be 
served that way, and I think that you are on the right track here with 
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your organization, and certainly I am sure I can speak for the whole 
committee and I know for myself that we are happy to know that you 
have taken this step and hope you continue with your efforts in it. I 
think that nothing short of this sort of movement can offer any hope 
that you can get the redress you seek. 

Mr. Parkman. Mr. Steed, if I may say, we do appreciate the in- 
terest of such men as you. It is most encouraging, and as to the part 
you referred to in the testimony, the idea of quick relief, I am not an 
attorney or an expert in any field, but it has been brought to the at- 
tention of us many times that quick relief seems to be most essential, 
and that was what we were trying to get to, some method that these 
things could be stopped until due processes of law were completed, 
and we do thank you for your interest. 

Mr. Sreep. One of our problems as a committee we can find the time 
and opportunity to get into some of the problems like this and under- 
stand them and perhaps have some ideas about how some help can be 
given, but we require the cooperation of many other Members of Con- 
gress who are very busy in other fields and it is when we get these 
things down to a point of action that an organization such as yours 
can be very helpful in helping us get our colleagues here to know and 
understand more about what the proposed remedy is and what it is 
about. And I think it is only through the organized efforts such as 
you have here that any substantial help in that field can actually be 
given by the individual firms throughout the country. 

Mr. MacIntyre, do you have any question ? 

Mr. MacInryre. I have one question, if I may. 

Mr. Parkman, on page 3 under item 3 of your statement you made 
reference to the limitations of the action of the State milk control 
boards and the actions not covering the price of ice cream. That is 
true even when ice cream is sold in combination with the sale of milk, 
isn’t it, where the milk prices—where the price of the combined sale 
is greater than the price of milk, fixed by the board ? 

Mr. Parkman. I am not sure I understand that, Mr. MacIntyre. I 
don’t believe that the milk control board of Alabama, for example, 
controls the price of ice cream at all. 

Mr. MacIntyre. Let me give you an example. Suppose the fixed 
price, resale price for the said board is, say, 25 cents per quart and 
the seller sells the milk for 26 cents and gives along with it a quart 
of ice cream. The milk control board action would not be violated, 
would it ? 

Mr. Parkman. So far as I know, no sir. 

Mr. MacIntyre. That was the point of the question. 

Mr. Parkman. And my point there, if I may say, was that in obtain- 
ing wholesale accounts, milk prices are pretty well set, but to get both 
of them, then the list price oP ie cream is cut to get the milk and the 
ice cream and the volume discounts given only on the ice cream. 

Mr. MacInryre. Thank you. 

That is all, Mr. Chairman. 

Mr. Steep. Mr. Parkman, I understand you are accompanied by 
your executive secretary and general counsel, Mr. D.C. Daniel. Since 
Mr. Daniel may have some oral comments later on to make in the 
hearing, I think the Chair will at this time invite Mr. Daniel to make 
his first statement, and you proceed at this time to do so, Mr. Daniel. 
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TESTIMONY OF D. C. DANIEL, EXECUTIVE SECRETARY AND 
GENERAL COUNSEL, NATIONAL INDEPENDENT DAIRIES ASSO- 
CIATION, DOTHAN, ALA. 


Mr. Dante. Thank you, Mr. Chairman. We are certainly honored 
to have your invitation to appear before you here this morning in an 
effort to be helpful in giving you the facts as we see them in the dairy 
industry. 

However, I want to make a correction which I think is a major one 
in the cover sheet of this statement. It seems that my printer was a 
little too enthusiastic and you will note there he has me as “executive 
secretary and general counsel of the special investigating subcom- 
mittee”. I certainly would not want to displace your able general 
counsel and your staff director. They are doing an excellent job and 
I want to get the record straight. The error was noted too late to 
make the correction. 

Mr. Parkman has done such an excellent job in covering acts and 
practices in this industry, and, as I understand, Mr. Chairman, the 
written statement will be inserted into the record, is that correct ? 

Mr. Steep. Yes. 

(Mr. Daniel’s prepared statement is as follows: ) 


STATEMENT oF D. C. (Scorr) DANtEL, EXECUTIVE SECRETARY AND GENERAL 
COUNSEL, NATIONAL INDEPENDENT DAIRIES ASSOCIATION 


My name is D. C. Daniel. I am the executive vice president and general 
counsel of the National Independent Dairies Association. The membership of 
the association is composed of small, independent dairymen who are located in 
about 33 States of our Nation and the Territory of Hawaii. Some of those mem- 
bers are engaged in the manufacture and sale of ice cream ; some in the process- 
ing and sale of milk and the manufacture and sale of ice cream and the remain- 
der process and sell milk. This association has been in existence for less than a 
year. It came into being as a result of the plight of the small-dairy men who 
were being seriously injured and forced out of business by unfair trade practices 
with which they could not cope. 

Conditions in that industry had become increasingly chaotic for the past 5 or 
more years. The average small-dairy man does not fully understand the com- 
plex laws with regard to trade practices. Nor has he the financial resources to 
employ expert counsel familiar with the antitrust and related laws to advise 
him as to his rights when he is confronted with unfair, ruinous trade practices 
of his competitors. 

The situation in the industry became so alarming to the small-dairy man as 
he saw his business being taken away from him and new accounts denied him, 
by what he considered to be unfair methods of competition, that he began to 
seek an answer to the many problems facing him as the result of that competition. 

In desperation a number of such small-business men organized the National 
Independent Dairies Association. Since this organization came into being we 
have been constantly studying and reviewing the trade practices in the dairy 
industry and the facts which we have gathered here revealed that the small 
independent dairyman for many years has had ample cause to be alarmed and 
distressed because of the unfair trade practices which have existed and do now 
exist in the dairy industry. 

The small-dairy man much prefers to fight his own battles and dislikes appeal- 
ing to his Government for assistance. But he has found that he cannot success- 
fully combat the financial giants of the industry who can afford to knock him 
out of the business arena by doing business at a loss in his community while 
making up that loss in other areas where they have become well entrenched. 

The small-dairy man is not asking his Government to do the whole job of 
protecting him from injury resulting from the vicious, unlawful trade practices 
of his competitors. He desires legislation which will enable him to personally 
seek and obtain redress in the form of treble damages in the courts. He welcomes 
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competition based on efficiency, service, and quality of product. But it is im- 
possible for him to compete on the highest bidder or pocketbook basis. 

We know of no better way of pointing up the unfair practices in the dairy 
industry than to cite the record. 

There are now pending before the Federal Trade Commission complaints 
against nine of the major dairy concerns of the Nation. In those complaints the 
respondents are charged with engaging in unfair methods of competition and un- 
fair acts and practices in connection with the sale of ice cream within the mean- 
ing of the Federal Trade Commission Act. 

In its brief in this case, the Commission states as follows: 

“In brief, the complaints charge that respondents ‘buy’ dealer accounts instead 
of competing for them fairly on the basis of price, quality, and service. 

“The practices used, as described in the complaints, fall into four subdivisions. 

“First, there is financing. It is alleged that respondents are well capitalized 
and that to get or hold a dealer’s patronage, respondents will make loans of 
money, finance the purchase of equipment, advance sums of money to be earned 
as discounts for quantity purchases, and hand dealers cash under the guise of an 
advertising allowance, or even directly. 

“Second, there is ‘buying’ of dealers by satisfying their demands for cabinets. 
Ice cream dealers use a refrigerated cabinet in which to store and from which to 
dispense ice cream, sherbets, Dixie cups, popsicles, and other frozen products. 
These cabinets, like automobiles, have been improved over the years, and now 
range in price from $500 to $1,500. Respondents supply dealers with cabinets 
free of charge. It is alleged that they supply better cabinets than are needed 
and more cabinet space than is required for their products, thus meeting dealers’ 
needs for space for frozen foods and extras of various kinds. The gist of this 
charge it that supplying cabinets focuses competition on cabinets rather than upon 
the products to be sold. 

“Third, there is ‘buying’ of accounts by granting concessions from published 
prices; in other words, selling off list price. It is charged that respondents grant 
as big,a discount from list as necessary to obtain dealers they particularly want 
as customers. Off-list pricing is alleged as a form of inducement violative of 
section 5 of the Federal Trade Commission Act. 

“Fourth, there is ‘buying’ of accounts by miscellaneous inducements. Respond- 
ents provide services of value not called for in the ordinary course of business ; 
e. g., they service dealer-owned equipment, soda fountains, refrigerated cases 
used for other products, move and arrange store equipment, and assist dealers 
to procure equipment at reduced prices. They supply signs or parts of signs not 
in the normal range of standard advertising practice. They grant advertising 
allowances without regard to advertising performance. They do other things 
attractive to dealers to ‘buy’ their patronage.” 

With reference to the above outline of practices, in the same brief, the Com- 
mission asks the question, “Are they anything more or less than commercial 
bribery?” and states as follows: 

“Commercial bribery is a term that somehow has had a narrow usage in 
FTC law. Heretofore, it has been applied only to the practice of bribing sales 
personnel to press a certain manufacturer’s line of merchandise. It is far too 
descriptive a term to be wasted on such a narrow field. It has a broader mean- 
ing in lay speech than in trade law. Its lay meaning is more apt than its 
legal meaning. Somehow it got assigned to an insignificant role and now it is 
needed where it always belonged. The practice of inducing an account to 
select his supplier by giving the account a cash payment is clearly commercial 
bribery. It is bribery and it is in commerce. The practice of paying cash for 
patronage is easily recognized as bribery but the other practices are the same 
on principle and are just as aptly referred to as commercial bribery. They 
are all on the ‘buying of accounts’ rather than on the ‘selling to accounts’ side 
of the spectrum.” 

It is alleged in the complaints that the acts and practices alleged therein “have 
caused a substantial number of manufacturers with resources insufficient to 
carry on said practices to sell out to or merge with respondents or others or go 
into bankruptcy”; that said acts and practices and methods unreasonably 
hamper, restrain, lessen, and eliminate competition in the sale and distribution 
of frozen products and have the capacity to create in the hands of a few, in- 
cluding respondents, a tendency toward monopoly in the sale and distribution 
of frozen products. 
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Hearings in those cases were held in the various sections of the Nation. Ninety 
witnesses were called by the Commission to testify in support of the allegations 
of the complaint. The record in each one of the cases covers thousands of 
pages (in one case, 7,500 pages). And in our judgment the proof fully sustains 
the allegations of the complaint. The “loans” referred to range from a few 
hundred to $50,000. 

Obviously, a small ice cream manufacturer with limited resources cannot 
possibly compete with the giants in the industry who have almost unlimited 
financial resources; consequently, the small-business man in the industry is 
deprived of the business of large volume buyers because they cannot compete 
on the pocketbook or highest bidder basis, or, as the FTC puts it, cannot “buy” 
those accounts. 

By use of such “loans” and other practices as charged by the Federal Trade 
Commission, the giant corporations of the industry have been able to obtain a 
lion’s share of the frozen products business of the large grocery chains, super- 
markets, and drug chains of the Nation. However, they do not stop there. For 
instance, a woman in a small Alabama town, who operates a small ice cream 
business, writes that a major chain dairy representative has offered three of 
her customers “any type, size, or number of cabinets they would like with a free 
stock of $30 worth of merchandise.” Those three customers consist of two small 
grocery stores and a service station. 

Since the small ice cream manufacturers have been denied many of the large 

volume accounts by the practices of their giant competitors, they have been forced 
to confine their sales to “mama and papa stores” and other small stores. When 
those small accounts are denied them by the acts and practices of the lurge 
dairies they have two alternatives: (1) go into bankruptcy; (2) sell out to one 
of the large chains or another independent. 
- One answer as to what has become of these small manufacturers can be found 
in industry’s statistics. According to the Department of Agriculture there were 
3,766 ice cream plants selling at wholesale in 1947. The Federal Trade Com- 
mission estimates that there were only 1,672 such plants still in existence in 1955. 
What happened to the 2,094 wholesale plants? 

We are informed that 671 of them were acquired by one or the other of the 
national chains. It is estimated that in 1947 those national chains had 40.8 
percent of the ice cream business in the Nation, and that such percentage had 
increased to 50.6 percent in 1955. 

What better evidence could there be of a tendency toward a monopoly? 

The Federal Trade Commission has issued complaints against 4 of the 9 major 
dairy chains, charging them with unlawful mergers or acquisitions under section 
7 of the Clayton Act. The record reveals that one of those companies increased 
its net sales by 38,706.89 percent from 1932 to 1955. The others of the big nine 
have shown enormous increases. 

In each of these four cases, the Commission charges that a substantial portion 
of the increases in sales resulted directly from the acquisitions described. 

The Federal Trade Commission has issued complaints against two of the same 
national dairy chains above referred to, charging them with unlawful price 
discriminations in the sale of milk. 

Thus far in this statement we have dealt with the unfair and destructive trade 
practices utilized in connection with the sale and distribution of ice cream. The 
dairymen engaged in the sale of fluid milk are facing the same low blows as are 
the ice cream manufacturers. For that reason we will not repeat those practices 
here. However, it is pointed out that the milk processors in various sections of 
the country are now finding themselves the victims of price wars carried on by 
the industry giants. 

This committee has received considerable evidence of the ruinous effects of 
price wars involving the sale of milk and ice cream engaged in by the national 
dairy chains. Many other price wars are now in progress. 

It is reasonable to assume that, as those nine large dairy chains increase the 
acquisition of the ice cream and milk business of the Nation by mergers and 
such trade practices, the rate of acquisition in the future would be accelerated. 
Consequently, we fee! that it is further reasonable to assume that, if conditions 
continue in the dairy industry as they are today and have been for many years 
past, it is possible for the giants of the industry to realize a complete monopoly 
of the dairy business within the next 10 to 20 years. Thus, it is obvious that 
if monopolization of the dairy industry is to be prevented expeditious action must 
be taken by the Federal enforcement agencies and Congress. Relief a few years 
hence will be too late for many small-dairy men. 
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Last year the Federal Trade Commission, in a decision involving a retail 
grocery chain, held that it did not have jurisdiction over the respondent for the 
reason that the respondent owned a meatpacking establishment. Consequently, 
the Commission dismissed the case, holding that such jurisdiction rested with the 
Department of Agriculture. 

In one of the nine ice cream cases mentioned above, one of the respondents has 
filed a motion for the dismissal of the complaint on the ground that the Federal 
Trade Commission does not have jurisdiction over it due to the fact that the 
respondent owns a plant in which it manufactures dog food. That motion has 
not been finally determined as of this date. 

If the Federal Trade Commission does not have jurisdiction over concerns in 
the dairy industry and retail chains that have acquired or do acquire meatpacking 
plants or sufficient interest therein to take them outside of the jurisdiction of 
the Federal Trade Commission, the small dairymen and the public will be denied 
much needed protection which that agency can give them. Of course, they can 
appeal to the Department of Agriculture, which administers the Packers and 
Stockyards Act, but since that Department has not shown any great activity in 
administering the provisions of that act with respect to unfair trade practices 
of meatpackers for the past 35 years, and since it is not set up by appropriation 
or with a staff to administer effectively such act, the independent dairyman can 
see no promise of relief against the unfair trade practices of the meatpackers 
and the large chains that own or have 20 percent interest in meatpatking plants 
and are engaged in the sale of dairy products. 

We feel that the condition which exists in the dairy industry as we have pointed 
out is not only bad for the industry but is bad for the country. As an editor of 
one of the leading milk journals said: 

“It breeds a cynicism, a corrosion of the moral foundations upon which society 
rests. * * * 

“Of what avail are integrity, merit, and quality against a 12-percent discount 
with a new car thrown in? This situation is not a mere matter of business 
relationships. This touches the very heart of the ethical and moral concepts 
that are the basic framework of civilization. A bribe is a bribe whether it is used 
to buy a vote or a stop. The demoralizing influence of such practices upon the 
industry is surpassed by the shameful deterioration of moral standards that they 
represent.” 

As you gentlemen know, traditionally the local ice cream manufacturers and 
local milk processors have been integral parts of their communities. They have 
made great contributions to the development and growth of these communities. 
Often they have been and are now among the largest of local employers, affording 
a livelihood for numerous local workers. They materially contribute to the 
welfare of the local farmers by supplying them with a ready market for the milk 
which they produce. What will happen if they are forced from the business 
scene by competitors whose headquarters are far removed from those communi- 
ties? That quesiton has been very aptly answered by a trade association execu- 
‘ tive as follows: 

“The burden of the taxes now paid by small-business men will be shifted to 
others, including all consumers. Who will take over the financial support and 
participation which small business now contributes to civic activities and or- 
ganizations, such as hospitals, churches, community chests, the Boy Scouts, and 
all the other efforts to improve our communities? The exit of small business 
will leave a serious vacuum in towns and cities all over the Nation—a vacuum 
which cannot be filled by absentee business owners.” 

Although we are told that we are in the midst of an alltime recordbreaking 
prosperity, the small-business man is in serious trouble. Bankruptcies and 
failures are increasing with great rapidity. In 1956 there were 12,686 small- 
business failures, which represents a 16 percent increase over 1955. In 1957 
there were more small business failures than in any year since 1939. There has 
been a 26 percent decrease in the number of new businesses opening each year 
since 1950. 

Some of the factors contributing to the failure of small-business men are (1) 
cutthroat competition; (2) ever-rising costs of materials and labor; (3) heavy 
tax burden; and (4) the tight-money situation which makes it more difficult for 
them to obtain bank or other loans. 

; If our free enterprise system is to be preserved, insofar as the dairy industry 
is concerned, it is imperative that the unfair trade practices in the dairy industry 
be brought to a halt. 
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The concentration of financial power in the hands of a few can destroy our 
free-enterprise system and our way of life. 
We feel that an approach to the solution of the problems presented would be— 


(1) Vigorous enforcement of the laws already on the statute books. 

(2) An amendment of the Clayton Act which would make section 3 of the 
Robinson-Patman Act an integral part of the antitrust laws as provided in 
S. 3079 and H. R. 10248. 

(3) The enactment into law of 8. 1356, or a similar bill, transferring to 
the Federal Trade Commission from the Department of Agriculture jurisdic- 
tion over unfair trade practices of meat packers. 

(4) The enactment into law of H. R. 11 and §S. 11, known as the equality- 
of- a tunity bills. 

(5) Decreasing the tax eititiial of small-business men. 


Mr. Dante. In view of the fact that there are a number of other 
witnesses here, and I realize that we are short on time, I will skip 
over some of my testimony here in order to conserve time. 

On page 1 I will drop down to about penultimate paragraph where 
it says: 

The smallalairyman much prefers to fight his own battles and dislikes appeal- 
ing to his Government for assistance. But he has found that he cannot success- 
fully combat the financial giants of the industry who can afford to knock him 
out of the business arena by doing business at a loss in his community while 
making up that loss in other areas where they have become well entrenched. 

The smali dairyman is not asking his Government to do the whole job of pro- 
tecting him from injury resulting from the vicious, unlawful trade practices 
of his competitors. He desires legislation which will enable him to personally 
seek and obtain redress in the form of treble damages in the courts. He wel- 
comes competition based on efficiency, service, and quality of product. But it 
is impossible for him to compete on the highest bidder or pocketbook basis. 

We know of no better way of pointing up the unfair practices in the dairy 
industry than to cite the record. 

There are now pending before the Federal Trade Commission complaints 
against nine of the major dairy concerns of the Nation. 

And I may say there, Mr. Chairman, that the reason that we have 
pointed out these particular cases is that they are the only ones that we 
know of in which a record has been made of unfair trade practices 
existent in the dairy industry. And since this is a fact-finding com- 
mittee, we felt that very definitely there could be pointed up the unfair 
trade practices, the unfair methods of competition which are utilized 
in the dairy industry not only by the nine companies alluded to but 
by many other companies. But since this is a matter of record, we 
felt that that would be the easiest way of pointing up the general 
situation. 





In those complaints the respondents are charged with engaging in unfair 
methods of competition and unfair acts and practices in connection with the 
sale of ice cream within the meaning of the Federal Trade Commission Act. 

In its brief in this case, the Commission states as follows: 

“In brief, the complaints charge that respondents ‘buy’ dealer accounts in- 
stead of competing for them fairly on the basis of price, quality, and service. 

“The practices used, as described in the complaints, fall into four subdivisions. 

“First, there is financing. It is alleged that respondents are well capitalized 
and that to get or hold a dealer’s patronage, respondents will make loans of 
money, finance the purchase of equipment, advance sums of money to be earned 
as discounts for quantity purchases, and hand dealers cash under the guise of an 
advertising allowance, or even directly. 

“Second, there is ‘buying’ of dealers by satisfying their demands for cabinets. 
Ice cream dealers use a refrigerated cabinet in which to store and from which 
to dispense ice cream, sherbets, Dixie cups, popsicles, and other frozen products. 
These cabinets, like automobiles, have been improved over the years, and now 
range in price from $500 to $1,500. Respondents supply dealers with cabinets 
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free of charge. It is alleged that they supply better cabinets than are needed 
and more cabinet space than is required for their products, thus meeting 
dealers’ needs for space for frozen foods and extras of various kinds. The 
gist of this charge is that supplying cabinets focuses competition on cabinets 
rather than upon the products to be sold. 

“Third, there is ‘buying’ of accounts by granting concessions from published 
prices, in other words, selling off list price. It is charged that respondents 
grant as big a discount from list as necessary to obtain dealers they particularly 
want as customers. Off list pricing is alleged as a form of inducement violative 
of section 5 of the Federal Trade Commission Act. 

“Fourth, there is ‘buying’ of accounts by miscellaneous inducements. Re- 
spondents provide services of value not called for in the ordinary course of 
business ; e. g., they service dealer-owned equipment, soda feuntains, refrigerated 
cases used for other products, move and arrange store equipment, and assist 
dealers to procure equipment at reduced prices. They supply signs or parts 
of signs not in the normal range of standard advertising practice. They grant 
advertising allowances without regard to advertising performance. They do 
other things attractive to dealers to ‘buy’ their patronage.” FY 

With reference to the above outline of practices, in the same brief, the Com- 
mission asks the question “Are they anything more or less than commercial 
bribery?” and states as follows: 

“Commercial bribery is a term that somehow has had a narrow usage in 
FTC law. Heretofore, it has been applied only to the practice of bribing sales 
personnel to press a certain manufacturer’s line of merchandise. It is far too 
descriptive a term to be wasted on such a narrow field. It has a broader mean- 
ing in lay speech than the trade law. Its lay meaning is more apt than its 
legal meaning. Somehow it got assigned to an insignificant role and now it 
is needed where it always belonged. The practice of inducing an account to 
select his supplier by giving the account a cash payment is clearly commercial 
bribery. It is bribery and it is in commerce. The practice of paying cash for 
patronage is easily recognized as bribery but the other practices are the same 
on principle and are just as aptly referred to as commercial bribery. They 
are all on the ‘buying of accounts’ rather than on the ‘selling to accounts’ side 
of the spectrum.” 


Mr. Chairman, might I say there that the independent, medium- 
sized dairyman, and I am sure the vast majority of the members of 
the dairy industry, prefer to sell merchandise, render good efficient 
service, and sell merchandise on the basis of quality, efliciency, and 
service, and not engage in the business of buying accounts. We feel 
that the proper way to do business is to sell merchandise and not pay 
somebody to take it. 

And I might add further, we made some reference up here to cab- 
inets. It is my understanding that many of the large dairies have 
millions of dollars invested in cabinets that they supply their dealers. 

We had a talk by a Small Business Administration man and I 
think the question came up if they could have millions of dollars to 
buy cabinets with, and the indication was that they couldn’t. So ob- 
viously a man cannot, if he is a small-business man, put out exorbi- 

tant sums of money to supply a dealer with cabinets, more cabinets 

than he needs for his ice cream and milk. He just can’t do it. It is 
like placing a man in an arena with a penknife, a man on the op- 
posite side of the arena with a machinegun. It doesn’t take Solomon 
to know who is going to win. We get back to the basic principle that 
the independent dairyman wants to sell merchandise on the basis of 
service, efficiency, and quality of product and not on the pocketbook 
basis. 

It is alleged in the complaints that the acts and practices alleged therein 
“have caused a substantial number of manufacturers with resources insufficient 


to carry on said practices to sell out to or merge with respondent or others or go 
into bankruptcy;” that said acts and practices and methods unreasonably 


NR 
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hamper, restrain, lessen, and eliminate competition in the sale and distribution 
of frozen products and have the capacity to create in the hands of a few, in- 
cluding respondents, a tendency toward monopoly in the sale and distribution of 
frozen products. 

The same thing, with regard to milk, of course. And, Mr. Chair- 
man, you covered that point a while ago in your statement, that it 
looked like we were tending toward a monopoly, and if something 
wasn’t done about the trade } practices, there would be monopolization 
of the industry. 

Hearings in those cases were held in the various sections of the 
Nation. Ninety witnesses were called by the Commission to testify 
in support of the allegations of the complaint. The record in each 
one of the cases covers thousands of pages—in 1 case, 7,500 pages. 
And in our judgment the proof fully sustains the allegations of the 
complaint. The loans referred to range from a few hundred to 
$50,000. 

Obviously, a small ice cream manufacturer or a small milk processor 
cannot possibly compete with the giants in the industry who have 
almost unlimited financial resources, or with any of those financially 
well heeled, whether it be these nine or anyone else with financial 
power. They just can’t possibly compete with the pocketbook, the 
unlimited financial resources. Consequently, the small-business man 
in the industry is deprived of the business of large volume buyers 
because they cannot compete on the pocketbook or highest bidder 
basis, or, as the FTC puts it, cannot buy those accounts. 

By use of such loans and other practices as charged by the Federal 
Trade Commission, the giant corporations of the industry have been 
able to obtain a lion’s share of the frozen products business of the large 
grocery chains, supermarkets, and drug chains of the Nation. How- 
ever, they do not stop there. For instance, a woman in a small Ala- 
bama town, who operates a small ice cream business writes that a 
major chain dairy representative has offered 3 of her customers “any 
type, size, or number of cabinets they would like with a free stock 
of $30 worth of merchandise.” Those 3 customers consist of 2 small 
grocery stores and a service station. 

Since the small ice cream manufacturers have been denied many of 
the large volume accounts by the practices of their giant competitors, 
they have been forced to confine their sales to “mama and papa stores” 
and other small stores. When those small accounts are denied them 
by the acts and practices of the large dairies they have two alter- 
natives: (1) go into bankruptcy; (2) sell out to one of the large 
chains or another independent. 

One answer as to what has become of these small manufacturers 
can be found in industry’s statistics. According to the Department of 
Agriculture there were 3,766 ice cream plants selling at wholesale in 
1947. The Federal Trade Commission estimates that there were 
only 1,672 such plants still in existence in 1955. What happened to 
the 2,094 wholesale plants? 

We are informed that 671 of them were acquired by one or the 
other of the national chains. It is estimated that in 1947 those 
national chains had 40.8 percent of the ice cream business in the Na- 
tion, and that such percentage had increased to 50.6 percent in 1955. 

What better evidence could there be of a tendency toward a mo- 
nopoly ¢ 
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The Federal Trade Commission has issued complaints against 4 
of the 9 major dairy chains, charging them with unlawful mergers or 
acquisitions under section 7 of the Clayton Act. The record reveals 
that 1 of those companies increased its net sales by 38,706.89 percent 
from 1932 to 1955. The others of the big nine have shown enormous 
increases. 

In each of these four cases, the Commission charges that a sub- 
stantial portion of the increases in sales resulted directly from the 
acquisitions described. 

The Federal Trade Commission has issued complaints against two 
of the same national dairy chains above referred to, charging them 
with unlawful price discriminations in the sale of milk. 

Thus far in this statement we have dealt with the unfair and de- 
structive trade practices utilized in connection with the sale and dis- 
tribution of ice cream. The dairymen engaged in the sale of fluid 
milk are facing the same low blows as are the ice cream meanufac- 
turers. For that reason we will not repeat those practices here. 
However, it is pointed out that the milk processors in various sec- 
tions of the country are now finding themselves the victims of price 
wars carried on by the industry giants. 

This committee has received considerable evidence of the ruinous 
effects of price wars involving the sale of milk and ice cream en- 
gaged in by the national dairy chains. Many other price wars are 
now in progress. 

It is reasonable to assume that as those nine large dairy chains in- 
crease the acquisition of the ice cream and milk business of the 
Nation by mergers and such trade practices—and I might add also 
many others that are not mentioned by the Federal Trade Commis- 
sion—as they too are added to the group of acquisitions, why, then, 
there will be a much greater tendency toward monopoly and the ac- 
quisitions as they become more powerful can become greater and more 
rapid. Consequently, we feel that it is further reasonable to assume 
that, if conditions continue in the dairy industry as they are today 
and have been for many years past, it is possible for the giants of 
the industry to realize a complete monopoly of the dairy business 
within the next 10 to 20 years. Thus, it is obvious that if monopoli- 
zation of the dairy industry is to be prevented, expeditious action 
man be taken by the Federal enforcement agencies and Congress. 
Relief a few years hence will be too late for many small dairymen. 

Last year the Federal Trade Commission, in a decision involving 
a retail grocery chain, held that it did not have jurisdiciton over the 
respondent for the reason that the respondent owned a meatpacking 
establishment. Consequently, the Commission dismissed the case, 
holding that such jurisdiction rested with the Department of 
Agriculture. 

In 1 of the 9 ice cream cases mentioned above, 1 of the re- 
spondente has filed a motion for the dismissal of the complaint on 
the ground that the Federal Trade Commission does not have juris- 
diction over it due to the fact that the respondent owns a plant in 
which it manufactures dog food. That motion has not been finally 
determined as of this date. 

If the Federal Trade Commission does no thave jurisdiction over 
concerns in the dairy industry and retail chains that have acquired 
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or do acquire meatpacking plants or sufficient interest therein to take 
them outside of the jurisdiction of the Federal Trade Commission, 
the small dairymen and the public will be denied much needed pro- 
tection which that agency can give them. Of course, they can appeal 
to the Department of Agriculture, which administers the Packers 
and Stockyards Act, but since that Department has not shown any 
great activity in administering the provisions of that act. with respect 
to unfair trade practices of meatpackers for the past 35 years, and 
since it is not set up by appropriation or with a staff to administer 
effectively such act, the independent dairymen can see no promise of 
relief against the unfair trade practices of the meatpackers and the 
large chains that own or have 20 percent interest in meatpacking 
plants and are engaged in the sale of dairy products. 

We feel that the “condition which exists in the dairy industry as 
we have pointed out is not only bad for the industry but is bad for 
the country. As an editor of one of the leading milk journals said: 

It breeds a cynicism, a corrosion of the moral foundations upon which society 
rests: *:*-.*, 

Of what avail are integrity, merit, and quality against a 12 percent discount 
with a new car thrown in? This situation is not a mere matter of business 
relationships. This touches the very heart of the ethical and moral concepts 
that are the basic framework of civilization. A bribe is a bribe whether it is 
used to buy a vote or a stop. The demoralizing influence of such practices 
upon the industry is surpassed by the shameful deterioration of moral standards 
that they represent. 

As you gentlemen know, traditionally the local ice cream manu- 
facturers and local milk processors have been integral parts of their 
communities. They have made great co ntributions to the develop- 
ment and growth of these communities. Often they have been and 
are now among the largest of local employers, affording a livelihood 
for numerous local workers. They materially contribute to the wel- 
fare of the local farmers by supplying them with a ready market for 
the milk which they produce. What will happen if they are forced 
from the busmess scene by competitors whose headquarters are far 
removed from those communities? That question has been very 
aptly answered by a trade association executive as follows: 

The burden of the taxes now paid by small-business men will be shifted to 
others, including all consumers. Who will take over the financial support and 
participation which small business now contributes to civic activities and organi- 
zations, such as hospitals, churches, community chests, the Boy Scouts, and 
all other efforts to improve our communities? The exit of small business will 
leave a serious vacuum in towns and cities all over the Nation—a vacuum which 
cannot be filled by absentee business owners. 

Although we are told that we are in the midst of an all-time record- 
breaking “prosperity, the small-business man is in serious trouble. 
Bankruptcies and failures are increasing with great rapidity. In 1956 
there were 12,686 small-business failures, which represents a 16 per- 
cent increase over 1955. In 1957 there were more small-business fail- 
ures than in any year since 1939. There has been a 26 percent decrease 
in the number of new businesses opening each year since 1950. 

Some of the factors contributing to the failure of small-business 
men are: 

1. Cutthroat competition. 
2. Ever-rising costs of materials and labor. 
3. Heavy tax ‘burden. 
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4. The tight-money situation which makes it more difficult for 
them to obtain bank or other loans. 

If our free enterprise system is to be preserved, insofar as the dairy 
industry is concerned, it 1s imperative that the unfair trade practices 
in the dairy industry be brought to a halt. 

The concentration of financial power in the hands of a few can 
destroy our free enterprise system and our way of life. 

We feel that an approach to the solution of the problems presented 
would be— 

1. Vigorous enforcement of the laws already on the statute 
books. 

2. An amendment of the Clayton Act which would make section 
3 of the Robinson-Patman Act an integral part of the antitrust 
laws as provided in 8. 3079 and H. R. 10243. 

3. The enactment into law of S. 1356, or a similar bill, trans- 
ferring to the Federal Trade Commission from the Department 
of Agriculture jurisdiction over unfair trade practices of meat 
packers. 

4. The enactment into law of H. R. 11 and S. 11, known as the 
equality of opportunity bills. 

5. Decreasing the tax burden of small-business men. 

That concludes my prepared statement, Mr. Chairman. I thank 
you, sir. 

Mr. Steep. Mr. Daniel, I want to publicly express the committee’s 
appreciation for your personal cooperation and help in the hearings 
we have conducted, and that of your association. 

There is one point that I want to bring out today that we have had 
some hint both in the record and off the record on, and as secretary 
of this association in touch with many small-business men throughout 
the country, I wanted to ask if any such thing has come to your notice, 
that is, that sometimes when a committee of Congress such as this 
begins to look into a situation like a price war, that the very interest 
shown frequently helps clear up the matter and dispose of it. We have 
reason to believe that in this industry, especially in 1 or 2 instances, 
that the mere fact that some men saw fit to come to this committee 
and to tell their troubles and give facts and to express their opinions, 
that they had been told they are going to be made the victims of 
even a more harsh price war situation. 

This committee is, as it should be, I think, very definitely concerned 
if any such situation does or has existed. Have you had any of your 
members tell you that reprisal has been threatened against them by 
virtue of the fact that they have cooperated with this committee? 

Mr. Daniwi. Mr. Chairman, I don’t know of any case to my know!- 
edge. I do know, not insofar as this hearing is concerned but in other 
matters, in other cases before the Government, I couldn’t pinpoint any 
specific person but I do know that the small dairyman in this industry 
is afraid to take the witness stand because he is afraid of reprisals 
because he realizes, Mr. Chairman, that a corporation that can get 
into such diversified activities and do over a billion dollars a year, 
a hundred million dollars a year, can steal into his little community 
and just lose money like they have in many, many cases, like the FTC 
says, and still put him clear out of business, and then in the other 
areas of the United States make a profit and show a beautiful profit 
for the year. 
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Mr. Sreep. Well, I hope that there are no such cases, but the Chair 
wants to advise you that if such a situation does develop and comes to 
your knowledge, this committee most certainly would like to know it, 
and I think I can assure you that if such a situation does develop, 
that we can quickly reopen these hearings and get to the bottom of 
it. 

Mr. Dantet. It is obviously a violation of the law, intimidation of 
witnesses, Mr. Chairman ; am I not right ? 

Mr. Streep. I think there is no question about that. 

Mr. MacIntyre. I have one question I would like to ask Mr. Daniel, 
and that has to do with your item 2 on your last page, the reeommenda- 
tion for the favorable consideration and enactment of S. 3079, and 
H. R. 10248. 

The recommendation in that respect I would suppose is based upon 
the hope that if those bills were enacted into law, it would provide 
a basis for the small independent businessmen to help themselves in 
protecting themselves by their own lawsuits. 

Mr. Dantets. Exactly. 

If he can’t bring suit to recover the loss of his business, which has 
been in the family from generations down, it is taken away from him 
by unfair methods of competition, then he is at a total loss. And 
there is another important point there, Mr. MacIntyre: 

As we know, the Federal Trade Commission and the Department of 
Justice do not have enough men to police this whole economy, and it is 
my feeling that the people who are injured, whether they be large or 
small, should have that method of protection, and that would go a 
long way in cleaning up the dairy industry. It would be a great help 
to the Federal Trade Commission, the Department of Justice, and 
Agriculture in law enforcement of the industry. 

Mr. MacIntyre. An effort was made in a case, the Nashville Milk 
Co., to proceed in its own behalf against the Carnation Co., and the 
Supreme Court held it could not, on January 20 of this year, and this 
bill to which you refer would overturn that decision; is that correct? 

Mr. Dantet. That decision, and I think a companion case, a Safe- 
way case. 

As a result of the Supreme Court decision in those cases, this legis- 
lation was introduced and very rapidly by some interested Members 
of Congress. 

Mr. Bema. Thank you, Mr. Daniel. 

Is Mr. Hoben here? 

Please come forward. 


TESTIMONY OF RICHARD H. HOBEN, MANAGING PARTNER, PURITY 
ICE CREAM CO., ADRIAN, MICH. 


Mr. Streep. Mr. Hoben, will you identify yourself to the reporter 
here for the record and then proceed in your own way ? 

Mr. Hosen. I have a prepared statement here I would like to read. 
My name is Richard H. Hoben, and I am managing partner of the 
Purity Ice Cream Co. of Adrian, Mich. 

We are a relatively small, wholesale manufacturer with total sales 
of approximately $200,000 annually. 
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We employ 9 people manufacturing ice cream and related products 
and our company Dairies to 135 retail customers within an area 
of approximately 45 miles of Adrian. 

The area includes parts of southeastern Michigan and northwestern 
Ohio, and such cities as Toledo, Ohio, and Monroe, Ypsilanti, Jackson, 
Hillsdale, and Adrian, Mich. We own our plant, the real estate, and 
the equipment. We have in the hands of retailers about 400 ice-cream 
cabinets and compressors for refrigeration. 

Our payroll last year totaled $15,071, and we paid in local taxes 
$3,854. Eight of our nine regular employees own their homes. I cite 
these facts to show you we are strictly a local concern but an important 
part of our community. 

Gentlemen, I have had some personal experience of my own in local 
government, which deals with the problem you face in considering 
small-business legislation : 

I serve on the Adrian, Mich., City Commission and the Lenawee 
County Board of Supervisors. Not alone as a small-business man 
but as a government official, I am concerned over the plight of small 
business because, as local business closes its doors, sells out, or is con- 
solidated with one not in our community, our own local governments 
lose important sources of tax revenue. 

I would like at this time to read a letter adressed to the committee 
from Mr. Russell Mc Affee, former president of the Michigan Bankers 
Association, and currently president of the Commercial Savings Bank 
of Adrian and president of the Adrian Chamber of Commerce. 

In his letter, Mr. McAffee expresses his grave concern over the 
apparent trend toward elimination of small business and its effect on 
localities. I quote: 

SELECT COMMITTEE ON SMALL BUSINESS, 
House of Representatives, Washington, D. C. 


GENTLEMEN: As a banker in a small city, I am concerned about the trend 
toward the elimination of small business, as brought about by the encroachment 
of the large and powerful chains. I am in no sense opposed to free and equal 
competition, but the competition offered by some of the larger chains is such that 
few of the small independents can meet it. I refer specifically to some pricing 
policies designed to undercut the independent to the point that any attempt to 
match such prices would inevitably lead to financial ruin. 

While some of the chainstore managers are high-class men who assume their 
fair share in community life, all too many are sent into a city such as ours on a 
relatively temporary basis and with little authority or inclination to contribute 
to the general welfare of the community. With the void created by the driving 
out of the independent, a situation arises in which the smaller community finds 
itself with a group of chainstore businessmen who appear to have little interest 
in the general welfare of the community. Such a trend, while being countered 
by some of the more progressive chains, can lead only to a lower grade 
community. 

Very truly yours, 
Russett A. McAFFer, President. 


The Department of Agriculture, in 1950, counted more than 3,700 
independently owned and operated ice-cream companies in this 
country. 

Five years later, in 1955, Department estimates placed the number 
at about 1,736. In other words, in that 5-year period, over one-half 
of those independent ice-cream producers had sold out, closed their 
doors or consolidated. 
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Here are some reasons why: Last fall, we had a pricing situation 
in Toledo, Ohio, in which Sealtest Ice Cream, all of which was made 
at Detroit, was sold at retail at 99 cents per gallon. Yet, 20 miles 
away, at Monroe, Mich., the price for the same ice cream was 89 cents 
a half gallon. Thirty miles or so further north, at Ypsilanti, Mich., 
the price of a half gallon was 97 cents, and 30 miles west of that, at 
Jackson, Mich., the price was again 89 cents per half gallon. 

Those cities form a 35-mile triangle around Adrian. In other 
words, 35 miles southeast of Adrain, the price was 99 cents per full 
gallon at retail, and 35 miles northwest of Adrain the price was 89 
cents for a half gallon. Geographically, we were in the middle—and 
figuratively too. I am directly involved in interstate commerce and 
to meet a price like that in Toledo I would have to offer the same price 
to all of my customers. 

Frankly, everyone knows that a retail price of 99 cents a gallon 
as well below the cost of manufacture and. delivery. 

A recent survey by a national association came up with a figure 
that the cost of ingredients, manufacture, cartons, delivery, selling, 
service, and administration is about $1.40 per gallon, based upon a 
year’s total gallonage. 

Yet here we have a national chain not only soliciting business with 
such a pricing but cornering a larger share of the market with below- 
cost selling than would normally be available to the independents. 

Can an independent stay in business with such pricing policies or 
can an independent get financial backing with such a pricing policy 
to tide him over during such a loss period ? 

Sealtest could not do this for long periods if they had to do this 
over the entire country. They are able to keep the price high in one 
section of the country and with their affiliates cover the loss with 
profits from another section. 

Another tactic the major chain resorts to is excessive loan of equip- 
ment to gain business. 

In our market, ever since the advent of mechanical refrigeration it 
has been the policy of the ice-cream companies to own and service 
equipment needed for the sale of ice cream. 

The exception is that soda fountains are purchased by the retail 
owner, usually financed by the ice-cream company over long periods 
of time at little or no interest. 

The fact that company-owned cabinets are used by the retailer 
actually is a service which, I think, in the long run is beneficial to the 
ice-cream trade. Through volume purchases the ice-cream com- 
pany is able to provide the cabinets at a lower cost and to keep them in 
proper condition. This, of course, was a cost but was added to the 
wholesale ice-cream price and was done, I believe, more cheaply than 
the retail customer could have done for himself. 

However, during the past year, we have had a major chain, again 
Sealtest, provide extra refrigeration equipment for the storage and 
sale of frozen foods as an inducement for the handling of their product. 

Two specific examples are: 

At Brooklyn, Mich., the Sav-Mor Grocery had a yearly volume of 
sales of approximately 600 gallons. To handle this account we in- 
stalled an ice-cream cabinet commonly called an eight-hole cabinet with 
a merchandising top. We also had a storage cabinet in their back 
room to handle some extra volume during the summer season. 
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Sealtest, to get the account, installed two open-top glass-front mer- 
chandising cases, one to be used for the sale of ice cream and the other 
to be used for the sale of frozen foods. They also installed a rear 
cabinet for the storage of extra ice cream between deliveries. These 
open-top glass-front cases cost new $498. 

That practice again was repeated in Osseo, Mich. Osseo has a 
population of approximately 250 people, and the Burnett Grocery has 
had a constant volume of about 1,200 gallons a year since the war. 
They are the only store in the town. 

We had been servicing them with 10-hole cabinet with a merchan- 
dising top and a rear storage cabinet. 

Sealtest took the account by giving them 2 self-defrosting open-top 
glass-front cabinets and a rear storage cabinet, 1 of the self-dedrosting 
cabinets to be used for the sale of frozen food. 

Self-defrosting cabinets cost at least $600 each and here they have 
invested over $1,200 to gain an account that will do in gross sales with 
them about $1,800 per year. 

A small manufacturer such as I cannot underwrite the expense of 
refrigeration equipment for the sale of frozen foods. I cannot meet 
such competition and remain in business for long. 

Another chain selling practice is the hidden rebate to a selected few 
accounts. 

In Jackson, Mich., a number of independent grocers have banded 
together to buy and advertise under the trade name of Val-U-Way 
stores. 

Individually, those stores will do an ice-cream volume of approxi- 
mately 1,000 gallons per year per store. 

Normally, during our sales solicitation we were asked to present 
our program tothem. We offered our regular price and service, which 
is competitive with manufacturers in the area. 

Borden was given the business because of an added rebate of 5 
cents a gallon to be paid not to the individual stores but to the buying 
group which was to pay for their advertising. 

This was a flat rebate, and there was no assurance that the money was 
to be used to pay for ice-cream advertising. 

In Toledo, a number of independent grocery stores have banded to- 
gether under the trade name of Red & White Stores. 

We do business with two of these stores. 

Recently, Sealtest solicited and gained one of the accounts with 
the assurance that they will receive an added 12 cents a gallon on the 
price of half gallons, yet still sell at the regular established Sealtest 
price. 

To this same chain there was talk 2 months ago that the combining 
of their milk and ice-cream volume would give them a better discount. 

Recent citation by the Federal Trade Commission for alleged unfair 


trade practices has not stopped the practice. 


Those incidents are typical of tactics used by major chains to corner 
retail business. Those price considerations cannot be based on actual 
cost savings or through volume through volume sales alone. 

During the past few years, the rapid growth of the National Chain 
Dairies in Michigan has resulted in a corresponding increase in their 
ice-cream sales. 
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Independent operators have been virtually cut off from this business 
by the pricing policies of the National Chain Dairies. 

Prices to each member of the chain are based on the combined vol- 
ume of all their stores and not upon the respective volume of the indi- 
vidual store. 

As a result, we have National stores selling ice cream from 10 to as 
much as 30 cents per half gallon less than local independents. 

If the National Chain Dairy operator were forced to sell all his 
ice cream at the low price, he would not very long stay in business. 
Another example of National chain pricing occurred at Adrian: 

The Wheelock Super Drug Store, an independently owned one store, 
has a fountain and buys from a national operator. 

Recent observation of their sales slips and watching deliveries indi- 
cate they are using from 60 to 80 eaten. of bulk ice cream a week. 
They are billed at the going price of $1.90 per gallon and, according 
to the published rebate price of this company, they are entitled to the 
maximum volume discount of 27 cents per gallon. 

Wheelock owns his own fountain but has a company-owned storage 
cabinet. 

Three and a half block away there is a national chain variety store, 
Kresge, who also own their own fountain. The same supplier has 3 
storage cabinets, 2 of which are used for the storage of frozen food. 
Close observation of the delivery man shows that during the same time 
that the independent was taking from 60 to 80 gallons of bulk, the 
chain was taking 20 to 40 gallons. They are being billed on a national 
basis, and the price is net $1.05 per gallon. 

I do not have documented proof of this price except that the Kresge 
fountain has run out of ice cream from time to time and delivery by 
the national company comes from Lansing, Mich., some 75 miles away. 
They refuse to deliver special orders. 

The Kresge company has then called my company, and we have de- 
livered extra ice cream to them at our regular net price. Their local 
manager argues over the amount of the bill, citing the fact that he only 
pays the national chain $1.05 per gallon, where our lowest price to a 

ulk account—independent—is 2 cents per gallon higher than the price 
paid by Wheelock. 

The point I am trying to make is that if the national chain had to 
— chainstore pricing by actual cost saving I doubt if he could 

o it. 

Here we have an example of where strictly volume by the inde- 
pendent in greater amounts with less cabinet expense still costs him 
more for the product than the national chainstore. 

No wonder the national chainstore is able to sell cheaper than the 
independent, and it follows that the same product delivered by the 
same truck sold cheaper to the chain gives him an unfair advantage. 

Then, too, it follows that if the national dairy had to sell all its ice 
cream at the so-called chainstore price, it could not make a profit. 

That concludes my prepared statement. 

I have one little bit of information relative to chainstore pricing 
here that I would like to add: 

A week ago Monday I went into a chainstore and I bought three 
grades of ice cream all packaged differently by the same manufacturer. 

First, the regular brand sold at 89 cents. ‘The second one at 79 cents, 
and the cheapest line at 69 cents. 
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I had them tested in the laboratory. The butterfat content of the 
89-cent ice cream was 11.96 percent; of the 79-cent, it was 12.28; and, 
of the 69-cent, it was 12.17. It is approximately the same ice cream. 

However, in this particular case, to pinpoint it, the cheaper ice 
cream was a better ice cream as far as the ingredients were concerned 
than the regular established nationally advertised brand. 

By selling this cheap ice cream and good ice cream at that price, 
they are bound to take a larger share of the market. 

Gentlemen, I would be very happy to answer any questions, and I 
thank you. 

Mr. MacInryre. You spoke about this Sealtest case up in the area. 
It was brought by the Federal Trade Commission. Do you know 
anything about the progress of that case ¢ 

Mr. Hopen. As I understand it, the hearings are to be held in New 
York shortly, and the case will probably be adjourned from New 
York to Toledo. 

Mr. MacInryre. When was the investigation undertaken in that 
case, to your knowledge ¢ 

Mr. Hosen. I do not know, sir. 

Mr. MacIntyre. Were you contacted / 

Mr. Hosen. No, sir. It is primarily—it was instigated, I believe, 
by the milk manufacturers of the Toledo-Monroe area. 

They were using, as I understand it, the combining of milk and 
ice cream with retail outlets and offering 12 percent discount on both 
of them, and then they were getting even beyond that. 

I am not in the milk business, and I don’t know too much about 
that part of it. 

Mr. MacIntyre. But the practice complained about is the same 
practice that you mentioned in your statement this morning. Is 
that correct ? 

Mr. Hosen. That is correct, sir. 

Mr. MacIntyre. And your location is in the same market as far 
as Sealtest is concerned; isn’t it’ 

Mr. Hosen. Yes, sir. My share of the market naturally is very 
small, and there are larger independents than myself who have a 
greater stake. 

Mr. MacIntyre. Price discriminations occurring in the Toledo area 
affect you. 

Mr. Horen. Yes, sir. I call myself part of the Toledo market. 
We are half an hour’s drive away. But that price in Toledo tends 
to affect the Monroe and Adrian markets. 

Then, as we go slightly north to Jackson, Ypsilanti, and Ann Arbor, 
that is partly controlled by the Detroit market and partly by the 
Lansing market. 

Mr. Sreep. Mr. Hoben, the committee wants to express its apprecia- 
tion to you for coming here and providing us with this information. 

I would like to advise you that we were contacted by your own 
Representative in Congress, and he has expressed his very great 
interest in the work we are trying todo. And we know that you put 
yourself to some trouble and expense to be here, and we do appreciate 
your cooperating with us. 

Mr. Hosen. Thank you, sir. I appreciate this opportunity. 

Mr. Steep. Is Mr. O’Neil here? 
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TESTIMONY OF CLEM J. O’NEIL, 0’NEIL DAIRY C0., INC., 
AMES, IOWA 


Mr. Srexep. Mr. O’Neil, will you identify yourself for the record 
and proceed in your own manner? 

Mr. O’Nem. My name is Clem J. O'Neil. My home is in Ames, 
Iowa. 

I am the president of the O’Neil Dairy Co., also located in Ames, 
Iowa. 

The stockholders of this corporation are two brothers, Clem J. 
O’Neil, and P. H. O’Neil. Both stockholders are active in the manage- 
ment of the business. 

We manufacture ice cream and process milk for the fluid milk 
trade. Both products are sold at wholesale and retail. 

The O’Neils were born into the dairy business. The family has 
been in this line of work for three generations. We do not want to 
change our location, and will not if we can find a way to operate in 
the black. 

Our firm employs about 15 people. Some of these are students at 
the Iowa State College. The total annual payroll is $65,550, and the 

sales run about $340 000 annually. 

Prior to 1954, the dairy business in Ames was a local business in 
the hands of 3 or 4 small firms, and the Dairy Department of the 
Iowa State College. 

In 1954, the big change started. 

The Winters Dairy Co., located in Marshalltown, Iowa, just 35 
miles east of Ames on Lincoln Highway, decided to take over the 
Ames’ milk market. 

Two members of this firm called on us and offered to purchase our 
business. We did not wish to sell it. We wanted to remain 
independent. 

The Winters’ representatives advised us that we could have our 
choice, sell out or be run out. We chose the latter and Winters pro- 
ceeded to run us out. They did a good job. They had the power and 
used it. Winters cut the price of milk to ruinous levels. Where our 
price was 72 cents per gallon wholesale, they cut the price to 68 cents, 
less 10 percent, and a free milk dispenser costing $300 to each one 
of our accounts that would sign up for a year. 

To the schools where we sold half pints in glass for 5 cents each, 
they sold paper half pints for 414 cents. This is at least 3 cents 
below their cost. We could not cope with this competition and were 
forced to give up about 40 of the accounts we had sold to for many 
years. 

Naturally we were at a loss to figure out where the Winters firm got 
all the cash to feed this costly price war, and why they would want 
sales volume based on selling prices which were below cost. The 
answer was soon to appear. 

After breaking into the market and acquiring a large number of 
our outlets, the Borden name was placed on the Winters Dairy. It 
is now the Winters division of the Borden Co. 

After changing the name, the price war continued and was inten- 
sified and fortified with other techniques. Borden brought into the 
market a so-called second grade of ice cream which sold for about 50 
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cents less per gallon than their regular brand. The only difference 
between their regular brand and the second grade was the package 
and the label. The mix was the same. The weight per gallon was 
the same. We weighed and analyzed many samples of their so- 
called Glacier Club brand of ice cream and found it in our market 
to be the same as their regular brand. It has to be 12 percent milk 
fat to be labeled ice cream in Iowa, and the ingredients must be good 
or the health department will get on them. It is claimed that in 
some markets the second grade product has a higher inflation, that it 
contains more air. But assuming for this illustration that the second 
grade product weighs one-half pound less per gallon than the first 
grade, how much does this affect. the ingredient cost? 

A pound of ice cream mix has an ingredient cost of about 16 cents 
per pound. The one-half pound would be worth 8 cents. For a saving 
of 8 cents, the price is cut 50 cents. The spread between the cost sav- 
ing and the prices is just plain price slashing. The independents have 
their own name for this Borden product. They call it Borden’s 
exterminator brand. Its function is to exterminate the independent 
competition. 

However, if the independent is able to take the lashing with less 
than lethal consequences, other techniques are applied. Customers 
are lured away by gifts of equipment and other property, and cash 
was given to customers as inducements to change to Borden’s. All 
these practices produce additional adverse effects entirely supplemen- 
tal to and outside the area of selling. Below-cost selling destroys the 
credit of the independent at a time when credit is badly needed. 

The new discoveries in dairy technology and the more exacting 
standards of sanitation imposed on the dairy industry by health 
authorities call for new eppnent, new buildings, and in some cases 
even entire new sites. A modern dairy plant is now a costly structure 
and the small firms have to find such facilities with borrowed money. 
The sale of stock to the public is not available to them. And any 
responsible lender will require the borrower to furnish a satisfactory 
financial and operating statement. If there is no profit in their opera- 
tion, there is little chance of securing the needed loans for moderni- 
zation. And the small independent just withers and dies on the vine 
of financial anemia. 

It is our opinion that the Congress should provide the legislation 
and the effective administrative procedure which will protect the 
independents from the rapacify and predatory policy of the giant 
corporations in the dairy industry. If they are free to use money 
earned in a profitable market to destroy competition in another 
market, no independent is safe from destruction by below-cost selling. 

Thank you very much for this opportunity to appear. 

Mr. Streep. Mr. O’Neil, how long did you say this company had been 
competing with you in your home territory ? 

Mr. O’Net. How long? 

Mr. Steep. Yes. How long had this situation been going on? 

Mr. O’New. Our company has been in business in Ames since 1914. 


but the competition up to 1954 was largely local. It was in 1954 that 
the outside competition came in. 
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Mr. Sreep. Well, since this price cutting that you speak of here 
entered your trade territory, what has been the oprating record of your 
company ¢ 

Mr. O’New. The operating record ? 

Mr. Streep. What impact has it had on your operations? 

Mr. O’Nem. On the profits of the operation ? 

Mr.Sreep. Yes, sir. 

Mr. O’Net. Cut them in two. 

Mr. Srerp. Are you able at this time to stay in the black, as you call 
it? Are you still able to stay in the black up to now? 

Mr. O’Nen. We are still in the black. 

Mr. Steep. Is the situation worsening ? 

Mr. O’Nen.. It is getting worse all the time. There will be no 
lessening of the effort to eliminate us. I am quite sure of that. 

Mr. Streep. Do you feel, then, that if methods used up to now haven’t 
been effective, even methods not yet applied might probably be forth- 
coming ¢ 

Mr. O’Nen. I think there will be new—competition will bring out 
new techniques. There are some of them that seem to be on the draw- 
ing board at this time. 

Mr. Streep. You have heard, and I suppose have read about, some 
of the proposed remedies to this sort of thing in the form of legisla- 
tion. Are you in a position today to tell the committee which one of 
these specific proposals you think would help? 

Mr. O’Net. I think they would. Which one? Well, I have no 
knowledge of the law and I have to depend largely on our legal counsel, 
Mr. Daniel, here, to shape up the machinery to bring about this relief. 
I could not pass judgment in that area. I will just say this: That 
one of the things that would be very helpful would be if we could find 
out what are the prices of the chain outfits. There is so much of the 
work that is done under the table, the customer doesn’t care to give 
away a good thing and tell you about it. You just have to dig down 
and try to find it some way or other. 

If there was some way or other that all of these blessings and gratui- 
ties that come to the customer could be forced out into the open, it 
would help a lot. 

Mr. Sreep. Mr. MacIntyre? 

Mr. MacIntyre. Mr. O’Neil, you have just mentioned an item of 
requiring open pricing. Mr. Patman introduced at the beginning of 
the 85th Congress H. R. 124, which would cover the requirement of 
open pricing in terms of discounts. You would be for that type of 
legislation, I suppose. 

Mr. O’Nei. I would think so. 

Mr. MacInryre. You spoke about this dairy business being a local 
business. Do you mean by that, that, of course, the milk is produced in 
the locality and it is processed into the dairy products in the locality 
and it is used in the locality where it is produced; is that right? 

Mr. O’Nen.. That is right. 

Mr. MacIntyre. The only thing that has changed, then, so far as 
your dairy industry is concerned, in and around Ames, is that the con- 
= of it has moved away from Ames to some faraway point. Is that 
right ¢ 
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Mr. O’Nem. That is right. The Bordon Co. has a processing plant 
in Marshalltown, which is 35 miles east, and a processing plant in Des 
Moines, which is 35 miles south. Now, I don’t want to give the im- 
pression that the people in the Borden Co. have any enmity for the 
O’Neils. In fact, I have trained a great many of theiremployees. But 
the geographical situation is such that they have got to have that 
location there because they haul their finished products from Mar- 
shalltown to Ames and from Des Moines to Ames and bring them 
together there and split up the loads and deliver them over the State. 
Unfortunately, we are in a strategic location which they need for their 
operations. 

Mr. MacIntyre. Well, one of the points of the question that I asked 
was this: The decision concerning pricing is no longer by the inde- 

endents in Ames but by the Borden Co. at Madison Avenue, New 

‘ork. Isthatright? 

Mr. O’Net. The prices are all handed down to us, and we have a 
hard time to discover them. 

Mr. MacIntyre. I believe that you had some supplementary ma- 
terial in the form of an affidavit. Are you prepared to submit that to 
the committee this morning ? 

Mr. O’Netm. Yes. 

Mr. MacIntyre. Would you supply that for the reporter? 

Mr. O’Net. Yes. 

Mr. MacIntyre. Mr. Chairman, I would ask that this affidavit be 
made a part of the testimony of the witness. I don’t believe the time 
will permit the reading of it, but it is sworn to, I believe, isn’t it ? 

Mr. Danteu. Yes,sir. I just want to ask the witness one question to 
get the witness straight. 

Mr. MacIntyre. Very well. 

Mr. Dantev. You said you had trained many of the Borden em- 
ployees. What did you mean by that, sir? 

Mr. O’New. Well, in some cases, students at Iowa State College that 
are taking dairy technology work part time in our plant for the pur- 
pose of learning the practical end of it. Many of those are hired by 
the large corporations. But, since 1954, we haven’t had that har- 
monious relationship. They come down and hire a route supervisor 
because they think he has special knowledge which will be very useful 
in undermining us. They hire other production personnel that makes 
it pretty hard to replace them. 

Of course, we feel, to a certain extent, that possibly the employees 
may consider that they have a larger opportunity with the Borden Co. 
than they do at the O’Neil Dairy. That might be true. 

Mr. MacInryre. I have no further questions. 

(The affidavit referred to is as follows :) 


AFFIDAVIT 
O’Netr Darry Co., INc., 


Ames, Iowa, March 24, 1958. 
Mr. D. C. DANIEL, 


Eavecutive Secretary, 
National Independent Dairies Association, 
Washington, D. C. 

DEAR Mr. DANIELS: We wish to report on the predicament which the O'Neil 
Dairy Co. now faces in Ames, Iowa. Our firm is a small corporation. We have 
been operating in Ames since 1914. The principal stockholders are two brothers, 
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P. H. O'Neil and C. J. O’Neil. The firm manufactures ice cream and processes 
milk for the fluid-milk market. Both products are sold at retail and wholesale 
in Ames and in an area about 20 miles in each direction from Ames. There are 
about 15 people employed. Part of these are students at Iowa State College. The 
total annual payroll is $65,550. 

The O’Neils were born into the business, and the family has been in this line 
of work for three generations. We do not want to change our vocation, and will 
not do so if we can make ends meet. 

Prior to 1954, the dairy business in Ames was in the hands of local firms and 
the dairy department of Iowa State College. In 1954, the Winters Dairy, of 
Marshalltown, Iowa, decided to take over the Ames milk market. Two members 
of this firm called on the writer and offered to purchase our milk business. Upon 
being told that we did not care to sell out, they replied that they would then pro- 
ceed to take the business and use whatever strategy that might be necessary to 
accomplish this objective. They were not just making a threat—they did just 
what they said they would. 

They cut the prices to ruinous levels. Our price was 72 cents per gallon, whole- 
sale. They cut this to 68 cents less 10 percent discount and a free dispenser costing 
about $300 to each customer who would sign for a year. 

To schools where we had been selling half pints of milk in glass at 5 cents each, 
they cut the price to 41% cents in paper containers. We could not cope with this 
competition, and we were foreed to lose about 40 of our accounts that we had 
served for many years. Naturally, we were at a loss to figure out where the 
Winters Dairy found all the cash to feed this costly price war and, also, why they 
would want a business based on these prices. 

The answer was soon to appear. After breaking into this market and taking 
a large number of our outlets, the Borden Co. put their name on the Winters Co. 
It is now the Winters division of the Borden Co. We believe that it was Borden’s 
cash all the way. After changing the name, the price war was continued and 
intensified and fortified with other techniques. 

Bordens brought into this market a second grade of ice cream, which sold for 
about 80 cents per gallon less than their standard brand. The only difference 
between their two brands was the package and the label. The mix was the same 
and the weight per gallon the same. We weighed gallon after gallon of this 
second-grade ice cream and, in many instances, found it weighed 2 to 4 ounces 
heavier than their standard brand. This lower priced ice cream was pushed into 
this market. The independent dairies put their own name on this product and 
called it Borden’s exterminator brand. It was to exterminate the independent 
competition. However, if an independent was able to take the above dose with 
less than lethal consequences, other treatment was applied. 

Gifts of equipment and other property and of cash were given to customers 
as inducements to change to Bordens. The repair service to refrigeration equip- 
ment was provided, where necessary, to get an account away from us. All these 
add up to produce additional adverse effects outside the area of prices and selling. 
Below-cost selling destroys the credit of a small firm. 

The new discoveries in dairy technology and the more exacting standards of 
sanitation being imposed on the dairy industry by health authorities call for 
new equipment and new buildings and in some cases entire new sites. A modern 
dairy building is a costly structure and most small firms have to finance such 
facilities with borrowed money as the sale of stock is not available to them. 
Any responsible lender will require the borrower to furnish a satisfactory finan- 
cial and operating statement. If there is no profit in the operation there is 
little chance of securing needed loans for modernization and the small independ- 
ent just withers and dies on the vine of financial anemia. 

It is our opinion that Congress should provide the legislation and effective 
administrative procedure needed to protect the independents from the rapacity 
of the giant corporations in the dairy industry. If they are free to use money 
earned in a profitable market to destroy competition in another market no in- 
dependent is safe from destruction by below-cost selling. 

Very truly yours, 
C. J. O’Netn, President. 
STaTeE or Iow4, 
County of Story, 88: 

Subscribed and sworn to before me, C. A. Hamlin a notary public in and for, 
Story County, Iowa, by C. J. O’Neil, this 24th day of March 1958. 

[sea] C. A. HAMLIN, 

Notary Public, Story County, Iowa. 

My commission expires July 4, 1960. 
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Mr. Streep. Mr. O’Neil, on behalf of the committee, I want to thank 
you for coming here today and cooperating with us and helping supply 
some information for this record. We know you have come here at 
considerable trouble and expense, and the committee does appreciate 
your cooperation. 

Mr. O’Netw. Thank you for this opportunity to appear. 

Mr. MacInryre. Mr. Willinger is our next witness, 

Mr. Streep. Is Mr. Willinger here ? 

Mr. WituinGer. Yes, sir. 

Gentlemen, I would like to apologize, because I have no written 
statement, and I have appeared before the Federal Trade Commission 
before. I would like at this time not to rehash statements that any- 
one else has already made in regard to the ice cream business. I have 
already given testimony to that fact, and I have read the 90 testimonies 
that came out in published form, and they seem to be the pattern all 
over the United States as far as the dairy industry is concerned. It is 
in pretty bad shape. 


{r. Sreep. Would you, for purposes of the record, identify yourself 
and then proceed in your own way ! 


TESTIMONY OF MARTIN A. WILLINGER, CREAM TOP DAIRY, 
LOUISVILLE, KY. 


Mr. Wiirncer. I am Martin A. Willinger, W-i-]-1-i-n-g-e-r, part- 
ner, with the Cream Top Dairy in Louisville, Ky. 

Mr. Sreep. If you prefer to make an oral statement, you may go 
ahead. 


Mr. Wiurncer. I'll just rattle on. You may stop me or question 
me any time you desire. 

The position of our small companies, speaking for our own firm 
in relationship to the national chains, is that we feel that we can 
compete with them on quality, service, salesmanship, and any other 
facet of the business that we want to talk about except money. We 
can’t fight them with money ; we can’t fight them in the courts, eae 
that is the same thing as money. 

We have filed suits in Louisville against the A. & P., Kroger, Winn- 
Dixie, which are all national chains in the grocery business. We have 
filed suits against the Dean Milk Co. out of Chicago, which is an 
organization, I believe, that covers seven States. 

We have filed suit against the National Dairies recently. All these 
suits have either been dropped or held in abeyance because of these 
firms—these firms and these companies—corporations—have told us 
they will amend their practices, if we'll withdraw the suits. We have 
talked to our attorney along this line, and he has said, “Well, you can 
fight this thing in court and they, in the meantime can lower their 
prices some more and you will go out of business or you can take my 
advice, if they want to be good now, let them be good and you can make 
a profit at the price they will go to.” So that has been our stand on 
these suits. 

We sent a letter to the Justice Department right after the last major 
price war we got into in Louisville. In it we gave a brief history of 
the Louisville market, which I would like to read at this time: 


On August 18, 1957, we lowered the price of milk approximately 1 cent a quart 
to meet the price that National Dairies has set on their milk. Enclosed you 
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will find our pricelist before the decrease and the pricelist of milk at the close 
of this price war. There was a change in the discount schedules to chain 
groceries from 10 percent to 5 percent. 

The areas that were affected by this and the areas which Sealtest serves, 
through their own deliverymen or through distributors, are Jeffersonville and 
New Albany, Ind. ; as far west as Corydon, Ind.; as far east as Charlestown, Ind. ; 
as far north as Sellersburg, Ind.; and the area covered in Kentucky is within a 
radius of approximately 60 miles from Louisville. 

The reason for this price war, as stated by National Dairies, was to increase 
consumption and gain back some of their lost sales. The real reason for the 
price decrease is debatable. Some people think that it was an attempt to gain 
back business lost to gallon jugs; and others think that it was just a way of 
the management to take the initiative and perhaps gain favor with the public 
and the groceries. It is the opinion of some of the handlers that they were 
anxious to decrease the amount of the discount to their wholesale outlets, pri- 
marily chainstores. 


At that particular time, we were attacking this chainstore discount 
and we felt that they couldn’t justify that discount. The National 
Dairies has intimated at other times that they didn’t think they could 
jusify that discount. When they dropped the price 2 cents a quart 
wholesale they virtually only dropped their price 1 cent a quart, be- 
cause they decreased their discount from 10 percent to 5 percent. 

In order to accomplish this, they lowered the price to such a point that their 
competition could not continue giving the higher rate of discount. 

I think that it would be helpful to you, as well as the other attorneys, to 
have a background of our pricing situation in Louisville since the time the 
Dean Milk Co. came into the market by the purchase of one of the local dairies. 
The following is an account of this history. From the following history, you can 
see that before Dean came to the market, Louisville had a much wider spread 
than we have at present, and National Dairies seemed to be content to have 
that wider margin, as long as the local competition was not getting any of their 
volume. Now, with Dean coming into the picture and shortening this margin in 
several different ways, Sealtest has followed them and instigated some practices 
which they say are to meet Dean’s competition. However, it is possible that 
this is an excuse to make it harder on the independent operators to stay in 
business. 

The rest of that I don’t believe is too important. 

The history of our milk pricing in Louisville, going back to Sep- 
tember 1952, the price of milk advanced at that time, wholesale and 
retail, 1 cent per quart as a result of a 1-cent increase to the farmers. 

Dean Milk Co. entered the market in September 1952. 

On September 19, 1952, the 1-cent premium on homogenized milk 
was removed by Dean Milk Co. No decrease in price to the farmer 
at this time. ; 

On October 15, the price on wholesale milk decreased 114 cents per 
quart. The home-delivery price was reduced 1 cent per quart, with 
no appreciable decrease in price to the farmers. 

On March 1, 1953, the price was decreased, wholesale and home de- 
livery, 1 cent per quart; the price was decreased 1 cent to the farmer. 
The reason I keep including the farmer price is to let you know that 
there was no decrease because of buying the milk at a lesser price 
rather than because of a price war in the area. 

On August 15, 1953, the wholesale price was decreased a half cent 
per quart. On August 19, 1953, the wholesale price was decreased 
another half cent per quart, and home delivery decreased 1 cent per 
quart. ; 

On August 26, 1953, wholesale price decreased a half cent. These 
August reductions, amounting to a total of 114 cents wholesale and 
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1 cent retail, were offset somewhat by a decrease to the farmer of one- 
third cent per quart. 

On August 16, 1954, both wholesale and retail prices were reduced 
1 cent per quart, and the price to the farmer was decreased three 
quarters of a cent per quart. 

On October 18, 1954, the wholesale and retail price went up 1 cent, 
and the price to the farmer was up a quarter of a cent. 

In January 1955, Sealtest introduced half gallons of glassed milk 
on home delivery at 45 cents per half gallon. The home delivery price 
on quarts was 28 cents. 

Sealtest reduced the price of home delivery on half gallons by 2 
cents, to 43 cents per half gallon, on February 19, 1955, and the price 
to farmers had decreased 114 mills. 

On April 12, 1956, the price increased 1 cent per quart, both retail 
and wholesale. This was the result of the new union contract signed 
April 1, 1957, which we all negotiated as an industrywide contract. 

On May 1, 1956, the price of quarts, wholesale and home delivery, 
increased 1 cent per quart and 2 cents per half gallon, and the price 
to the farmers increased 114, mills per quart. 

On August 19, 1957, Sealtest reduced the price of wholesale 2 cents 
per quart and 4 cents per half gallon, and retail 1 cent per quart and 
2 cents per half gallon, and the price to the farmers decreased 1 cent 
per quart. 

At that time, gentlemen, several dealers in the Louisville market 
took a trip to Washington, D. C., here and called on Mr. Daniels in 
the Federal Trade Commission, and we went to the Justice Depart- 
ment after that to issue a complaint that these people were selling 
below cost in an obvious intent to run us out of business. 

That went on for about 60 days, and our company dropped about 
$8,000 in that one period of time. Since that time, they have raised 
their price again. We are still losing a cent a quart on wholesale. 
Our selling price is 1 cent lower than it was prior to August 19, 1957. 

To give you an idea of what has happened since 1952 in our labor 
situation, the average hourly rate of an employee in 1952 was $1.23 
per hour, while the wholesale commission rate—the driver received 
1.41 cents per quart of milk. In other words, that is the commission 
rate. The retail driver received 3.94 cents per quart, based on the 
26-cent price in effect in 1952. 

In 1956, the average hourly rate was $1.98 an hour, which we have 

just finished negotiating another contract now for $2.01 an hour. The 
wholesale rate is $1.87 per hundred points, or 1.87 cents per quart. 
The retail is 4.872 cents per quart, based on a 2514-cent price per quart, 
which is what we have in the market today. 
_ We have also had since that time additional fringe benefits, includ- 
ing holiday pay, a 5-day workweek, extended vacations, health and 
welfare benefits, and we have just finished signing a retirement plan 
into our contract, and gave a 3-cent an hour increase, 5 cents effective 
April 1 next year. 

In 1952, we were selling quarts of milk at 26 cents, without any 
half gallons. Today we sell 70 percent of our volume at 48 cents a 
half gallon. 

In other words, our quart price today virtually is 24 cents. That 
covers practically a 6-year period of time with tremendous increases 
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in wages. Yet we have decreased our selling price. I think if other 
industries in the United States had done the same, we wouldn’t be 
faced with the inflations that we have today. 

I checked the United States Department of Agriculture Fluid Milk 
and Cream Reports for the months of June, July, August, and Sep- 
tember of 1957. There it is reported that the following markets in 
which the Sealtest central division operates plants, had the following 
changes in price: 

In Memphis, Tenn., they increased their quart price 1 cent, and half 
gallon price 2 cents in July 1957, and another 1 cent per quart and 
2 cents per half gallon in August 1957. 

In St. Louis, Mo., they increased the price 1 cent per quart, 2 cents 
= half gallon in July, and another 1 cent per quart and 2 cents per 
1alf gallon in September 1957. 

In Milwaukee, Wis., they increased 1 cent per quart and 1 cent per 
half gallon in August 1957. 

In Nashville, Tenn., they increased their price 1 cent per quart and 
2 cents per half gallon in August 1957. 

In Louisville, Ky., which falls under the same zone 10, or what they 
now call the Sealtest central division, they decreased their selling price 
2 cents per quart and 4 cents per half gallon on wholesale, and 1 cent 
per quart and 2 cents per half gallon home delivery, on August 19, 
1957. 

As you can see from the various changes in the central division 
prices, they are able to lower the price in any given market, while 
regaining this loss by raising their price in any or all other cities 
they serve. 

1 got this from the Federal Milk Market distributor in Louisville. 
It is a published bulletin, and can be gotten by anyone as a published 
report. 

called him yesterday before I flew up here, to see if any price 
change had taken place and as to the lowering of these prices. 

Louisville went back up, which we did January 2 of this year, and 
I found that St. Louis, which was selling at 2514 cents in November 
is now selling at 25 cents. 

Milwaukee, Wis., went from 23 to 24 cents in November, and from 
24 to 23 cents in December, and is still selling at the 23-cent price. 

Nashville, Tenn., was unchanged, and Memphis has lowered their 
price, effective March 10, to 24 cents. All the months prior to that 
it was 25 cents. 

It became pretty obvious, when you look across the Sealtest central 
division sales zone, that they are able to raise prices in one area and 
lower them in another area. 

I went to Kansas City, Mo., in March on another matter, the early 
pee of March, around the 10th or 12th. I got off the plane, and the 

rst thing I heard on the radio was that Congressman Patman was in 
town, or was coming into town, to investigate the price war. 

At that time, they were selling 2 half-gallons for 41 cents, a drastic 
cut in price. Noman alive can put milk out for that price. A cent a 
quart profit in the milk business is something of a Utopia, something 
that I have always dreamed about. If I could make a cent a quart 
on milk, I would be satisfied the rest of my life with that figure. Yet, 
these people slashed prices for no apparent reason, not 1 cent or 2 
cents—and without a doubt are selling them below cost. 
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When we filed suit against them, it seemed to have some apparent 
effect. When we complained to the Justice Department, there was 
pretty quick action. They came down to Louisville and questioned 
some dealers. I think the knowledge certainly got around to National 
Dairies that they were in town. They knew the reason we had come 
to Washington, apparently. 

It wasn’t 3 weeks after that that we began to get overtures about, 
well, “I think we can veeignion this thing out.” 

Now, I have some of their price schedules and price lists here, the 
latest one being January 2, 1958, the one before that October 15, 1957, 
both of which are increases in the price of milk, and one which I copied 
on our own stationery, a price list of August 19, 1957, when they low- 
ered their price. I was not able to get hold of that price list. 

But to point up the fact that I am aiming at, with this price list 
that they put out, at the bottom of it appears their wholesale rebate 
schedule. It starts with 25 quarts to 49 points—points are made up in 
buttermilk a quart. Chocolate milk is considered a point per quart. 
Half-gallon is considered 2 points. 

Twenty-five points to 49 points per day, 2 percent on dollar sales. 
This is a graduated rebate schedule, until the person with 100 or 
over points per day, then he gets a 5 percent rebate on dollar sales. 

The discount rate to the chainstores in Louisville, right now, as of 
January 2, 1958, when they published that secret rebate schedule, at 
at bottom of that is 614 percent rebate and a 1 percent advertising 
allowance. 

My contention here is that that certainly not above-board. It looks 
to me like a secret rebate. It is not being published. It is not avail- 
able to everyone. They contend by their published price here that 
their hundred price or over is a 5 percent rebate on dollar sales, and 
thatisashighasthey go. But it isnot true. 

Your chainstores and multiple stores all get special discount rates, 
and special advertising allowances, which are not available to what we 
term your Mom and Pop stores. 

Mr. Sreep. What percent of the retail market in your trade territory 
does your company have, approximately ? 

Mr. Witiincer. Our company varies around a percentage point of 
3 percent of the gross sales in Louisville in the milk business. 

Our ice cream business we are about ready to throw up our hands on. 
I have complained to the Federal Trade Commission on it. We have 
never filed a suit on it, because we are the largest independent ice 
cream dealer in the city of Louisville, our major competitors being 
Sealtest, Borden, Swift, Meadowgold; and what percentage we have 
of that would be so infinitesmal that I would be ashamed to admit it, 
and, on top of that, our gross sales have fallen off about 46 percent 
in 1957, over 1956. 

We are seriously considering closing our ice cream business and 
following this summer’s sales. 

Mr. Streep. What percent of the Louisville market do you estimate 
the gallon jug has? 

Mr. Witiincer. I don’t have to estimate it. 

It is a published fact with the Market Administrator. He com- 
piles those records. He’ll tell you how much is in paper, how much in 
glass, what percent is wholesale, and what percent retail. 

















654 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


At this time, it completely slips my mind. I think, though, it is 
around 4 percent of the market. It is sold in multiple containers. 

We only have three people in Louisville putting out gallon jugs as 
a gallon jug. We have many people selling multiple packs—4 quarts 
for the price of 2. 

Mr. Streep. Would it be possible for you to find out when you get 
home the total percent of sales that gallon jugs represent over the 
last few years ? 

Mr. Wiurncer. I’m sure the Market Administrator will give it 
to me. 

Mr. Streep. You made reference to the fact that it was to meet that 
competition that was one of the excuses given. 

We would like to know about how much competition they were 
trying to meet. 

Mr, Wuuineer. The only thing I think that National Dairies fears 
in the world is a gallon jug. They have suffered greatly from it in 
other markets. They have no intention of doing that in any market 
again. I have reference to Akron, Ohio, the Lawson Milk Co. 

Lawson was an independent operator up there, and he grew by leaps 
and bounds until he took control of the market from National Dairies, 
which seemed to be a virtually impossible situation and would be again 
in any other market in the United States, because they really fell 
asleep at the switch and let him get more than a toehold in there, 
and, before they knew it, he was out of control. 

They have no intention of letting that happen again in any other 
art of the United States. They'll put the price of a half-gallon so 
ow that the gallon would be no threat to it. 

Mr. Sreep. Has your total volume of business held fairly normal, 

at a fairly normal level through these years? 

Mr. Witirncer. Sales? 

Mr. Steep. Yes. 

Mr. Wiiurncer. Our milk business has grown. Our retail business 
since 1952 is probably up 80 percent. 

Mr. Steep. Do you account for that by the fact that the total market 
area demand for milk has gone up? 

Mr. Wuu1neer. I account for most of it, although I hate to pat 
myself on the back, by aggressive sales, by good salesmanship on the 
part of our people. 

I have always told them they will get in their britches—if you will 
excuse me—as the National Dairy people do, one leg at a time, we can 
outsell them on the doorstep. We can’t compete with them in the 
chainstores, but we can outsell them at retail on the doorstep of the 
private home. 

Mr. Sreep. What percent of the food market in Louisville do you 
estimate the chainstores represent of the total ? 

Mr. Witirncer. Fluid milk industry ? 

Mr. Streep. No, of all foods. 

Mr. Wit11ncer. I haven’t the slightest idea. I would just conser- 
vatively estimate 80 percent. Our Mom and Pop grocery stores are 
going out of business by leaps and bounds. 

In 1952, we were about 70 percent wholesale. That picture has com- 

letely reversed, and we are now about 70 percent retail. We haven’t 
ost customers per se to Dean Milk Co. or to Sealtest ; we have lost to 
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grocery stores. He has been closed by the big chainstore. He can’t 
compete. 

They will sell items below cost, lower than the man can even pur- 
chase them, retailing at that price. They are just slowly going out of 
business. 

Mr. MacIntyre. Mr. Willinger, you spoke about a letter that you 
had to the Department of Justice. 

Will yousupply a copy of that letter to us? 

Mr. Wiuincer. Yes, sir; I have it right here. 

Mr. MacIntyre. What is the date of it ? 

Mr. Witiincer. I am ata loss to say. 

I would say about 2 months ago, ere: 

Mr. MacIntyre. Did you get a reply to it ? 

Mr. Wiuurncer. No, sir; we have not. I don’t want to chastise the 
Justice Department, because I think without their action in coming 
to Louisville, we would be in a hopeless mess today and still be in a 

rice war. I think it was a major factor in getting National Dairies 
back up in price. I really didn’t expect to get an answer for them. I 
have issued complaints over and over again through our local FBI, 
who, I know, are not a department that prosecutes, but only investi- 
gates. They have always told me that I may never hear anything, so 
here I sit. 

The only thing I have ever heard from the Justice Department is 
the two agents who were in town, who were very courteous, and whom 
I think did a very good job. Where that report went from there, I 
don’t know. I don’t think it could go too far, because you are not 
going to have any knowledge for a criminal prosecution without 
dragging the books of these companies in and proving these are below- 
costs sales, with the purpose of destroying competition. 

(The letter referred to is as follows :) 


On August 18, 1957, we lowered the price of milk approximately 1 cent a quart 
to meet the price that National Dairies had set on their milk. Enclosed you 
will find our pricelist before the decrease and the pricelist of milk at the close 
of this price war. There was a change in the discount schedules to chain 
groceries from 10 to 5 percent. 

The areas that were affected by this and the areas which Sealtest serves, 
through their own deliverymen or through distributors, are Jeffersonville and 
New Albany, Ind.; as far west as Corydon, Ind.; as far east as Charlestown, 
Ind.; as far north as Sellersburg, Ind.; and the area covered in Kentucky is 
within a radius of approximately 60 miles from Louisville. 

The reason for this price war, as stated by National Dairies, was to increase 
consumption and gain back some of their lost sales. The real reason for the 
price decrease is debatable. Some people think that it was an attempt to gain 
back business lost to gallon jugs; and others think that it was just a way of the 
management to take the initiative and perhaps gain favor with the public and 
the groceries. It is the opinion of some of the handlers that they were anxious 
to decrease the amount of the discount to their wholesale outlets, primarily 
chainstores. In order to accomplish this, they lowered the price to such a 
= — their competition could not continue giving the higher rate of 

scount. 

I think that it would be helpful to you, as well as the other attorneys, to 
have a background of our pricing situation in Louisville since the time the 
Dean Milk Co. came into the market by the purchase of one of the local dairies. 
The following is an account of this history. From the following history, you 
can see that before Dean came to the market, Louisville had a much wider 
spread than we have at present, and National Dairies seemed to be content to 
have that wider margin, as long as the local competition was not getting any 
of their volume. Now, with Dean coming into the picture and shortening 
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this margin in several different ways, Sealtest has followed them and instigated 
some practices which they say are to meet Dean’s competition. However, it 
is possible that this is an excuse to make it harder on the independent operators 
to stay in business. 

There is another thing to keep in mind in regard to chain operations as 
compared with the small, independent handlers. The large companies are 
able to get better coverage of advertising and spend more money because they 
are national companies and still have a comparatively low advertising cost 
in the local markets. In this way, they have a better chance to merchandise 
their milk, particularly through the grocery stores, at a lower cost than the 
local, independent handler. 

The other factor that comes into the picture is the paper bottles that we use 
primarily for our distribution of milk through the groceries and restaurants. 
All of these machines are on a rental basis; and the rate at which we pay 
Ex-Cell-O Corp. for the use of their machine is according to the volume of the 
output. In other words, a large company has a distinct advantage on us through 
their large volume. 

HISTORY 


(1) In September 1952, the price of milk advanced, wholesale and retail, 1 
per quart as a result of 1-cent increase to the farmers. 

(2) Dean Milk Co. entered the market September 1, 1952. 

(3) September 19, 1952, 1-cent premium on homogenized milk removed by 
Dean. No decrease in price to the farmer. 

(4) October 15, price on wholesale decreased 114 cent per quart. Home- 
delivery price was reduced 1 cent per quart; no appreciable decrease in price 
to the farmers. 

(5) March 1, 1953, price decreased, wholesale and home delivery, 1 cent per 
quart. Price decreased 1 cent to farmer. 

(6) August 15, 1953, wholesale decreased 14 cent per quart. 

(7) August 19, 1953, wholesale decreased 14 cent per quart; home delivery 
decreased 1 cent. 

(8) August 26, 1953, wholesale decreased 1%4 cent. These August reductions, 
amounting to a total of 144 cent wholesale and 1 cent retail, were offset some- 
what by a decrease to the farmer of 14 cent per quart. 

(9) August 16, 1954, both wholesale and retail reduced 1 cent per quart. 
Price to farmer decreased % cent. 

(10) October 18, 1954, price—wholesale and retail—went up 1 cent; price to 
farmer up %4 cent. 

(11) Sealtest introduced half gallons, glass, on home delivery approximately 
sanity, 1955 at 45 cents per half gallon. The home-delivery price on quarts was 

cents. 

(12) Sealtest reduced price of home delivery on half gallons by 2 cents, to 43 
cents per half gallon, on February 19, 1955. Price to farmers had decreased 1% 
mills. 

(13) April 12, 1956, price increased 1 cent per quart, both retail and wholesale. 
This was a result of the new union contract, signed April 1, 1957. 

(14) May 1, 1956, price of quarts, wholesale and home delivery, increased 1 
cent per quart and 2 cents per half gallon; price to the farmers increased 1.14 
cents per quart. 

(15) August 19, 1957, Sealtest reduced the price of wholesale 2 cents per 
quart and 4 cents per half gallon and retail 1 cent per quart and 2 cents per 
half gallon; price to the farmer decreased 1 cent per quart. 


LABOR 
In 1952 

Average hourly rated employee : $1.23 per hour. 

Wholesale received 1.41 cents per quart of milk. 

Retail received 3.94 cents per quart, based on 26-cent price. 
In 1957 

Average hourly rate : $1.98. 

Wholesale rate: 1.87. 

Retail : 04.872 per quart, based on 2514-cent price. 

Since 1952, there have been additional fringe benefits added to our contract, 
such as holiday pay, 5-day workweek, extended vacations, health and welfare 
benefits. 
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The United States Department of Agriculture Fluid Milk and Cream Reports 
for the months of June, July, August, and September 1957, reports that the fol- 
lowing markets in which Sealtest central division operates plants had the follow- 
ing changes in prices. 

Memphis, Tenn.: Increased quarts 1 cent and half gallons 2 cents in July 1957, 
and another 1 cent per quart and 2 cents per half gallon in August 1957. 

St. Louis, Mo.: Increased 1 cent per quart, 2 cents per half gallon in July, an- 
other 1 cent per quart and 2 cents per half gallon in September 1957. 

Milwaukee, Wis.: Increased 1 cent per quart and 1 cent per half gallon in 
August 1957. 

Nashville, Tenn.: Increased 1 cent per quart and 2 cents per half gallon in 
August 1957. 

Louisville, Ky. : Decreased 2 cents per quart, 4 cents per half gallon on whole- 
sale, and 1 cent per quart, 2 cents per half gallon home delivery, on August 19, 
1957. 

As you can see from these various changes in the central division prices, they 
are able to lower the price in any given market while regaining this Ioss by rais- 
ing their price in any or all other cities they serve. 


Mr. Wiu1Nncer. I have some newspapers published just a few days 
ago in Louisville. If you will bear with me just a second, I'll root 
them out. 

This Vita-Lure ad appeared in a Louisville paper on Thursday 
morning, April 17, and had appeared on Wednesday, April 16. As 
you will see, it is a very colorful ad. It says, “Special, Vita-Lure, 
3 half gallons for only 99 cents.” 

Mr. MacIntyre. What ad is that? 

Mr. Wrtuincer. Sealtest. This is for Wednesday, Thursday, Fri- 
day, and Saturday. This is not the first time this ad has appeared 
in the Courier-Journal or the Louisville Times. The last time I recall 
was about 4 months previous to this, when Dean ran one 3 for $1, and 
Sealtest ran one, 3 for 99 cents. 

One of the local chains picked it up and ran one 3 for 95 cents, so 
you can see how they get started. 

The wholesale price on this item is 30 cents a half gallon, less the 
rebate, which is 614 percent discount and 1 percent advertising al- 
lowance to the chainstores. By taking just their commission rate, 
which is identical to everyone’s that is in the union in local their re- 
bate and advertising allowance, the cost of container to the icebox, 
the cost on that comes to 29.394 cents. They have no truck costs in 
there, admiinstration, advertising as it appears here in the paper or 
anything else to do with their overall operation. This is a definite 
below-cost sales item. I have no question in my mind about that. 
I have had it told to me by a representative of National Dairies. I 
wouldn’t like to repeat his name at this time, because I’m sure he 
would lose his job on it. 

The first time this ad appeared in the paper, I ran into him in the 
hotel and said, “What are you trying to do? It’s the craziest thing 
I ever saw.” 

He said, “Well, we’re meeting Dean’s competition of three for a 
dollar. That is below cost; so is ours.” 

We don’t put out Vita-Lure milk. That is a National Dairies 
trade name. It is refortified 2 percent butter fat products, but re- 
fortified with 10 percent milk solids, which increases the cost over a 
regular 2-percent product. It would seem on the surface that it is 
a pretty low cost item that can be put out cheaper than milk, because 
our milk tests 3.7 and this only tests 2 percent. We have a Federal 


we 
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milk marketing order in Louisville, and the skim milk solids, which 
are reconstituted and charged back to them in the pool, a quart of 
3.7 milk, as of August 1957, which was the first time they ran this ad, 
costs 10.44 cents per quart, and a quart of Vita-Lure would have cost 
0.086 per quart. So you have 1.8 cents savings on a quart, or 3.6 cents 
on a half gallon. 

Now, their regular price on homogenized milk, a half gallon, which 
is the 3.7 product, is 41 cents, and 3 of those sell for $1.23. Now, they 
have been able to save out of this 10.8 cents, but have dropped the 
price 24 cents. As I said before and say again, a cent a quart in the 
milk business is a fortune. It is a very good profit to work on; 24 
- is fantastic. You just can’t do it. It is virtually impossible to 

o it. 

Mr. MacIntyre. After discounts and commission, this 3 for 99 
cents will give them about 28 cents a half gallon? 

Mr. Wiuuincer. After taking out the Commission rate—I’m adding 
back up. I’m adding the raw product, carton cost to the icebox, their 
rebate schedule and advertising and commission to the drivers, which 
brings their costs up to 29.394. I have no idea what their administra- 
tion cost is, their advertising or office or anything else that goes in 
with the national program or what this ad alone cost them, prorated 
over the units in Louisville. 

I have no doubt, nor does anybody else in Louisville, that this is 
a below cost item. This is where I think Justice or the Federal Trade 
Commission. or someone who has the power to do so, can walk in 
there and seize their books, as I say, and prove this is a below cost item. 

Mr. MacIntyre. You have enumerated known cost items that would 
have made the minimum cost 29.4 cents, but I was asking the question 
about the net receipt for it. 
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Mr. Wituincer. You mean after discount? 

Mr. MacIntyre. After discounts and commissions and so on, I 
thought as I computed them rather hastily, that you had brought those 
down to about 28 cents. 

Mr. Wiu1ncer. The rebate at 614 percent comes to 1.95 cents. Your 
advertising allowance comes to 3 mills. Your commission rate comes 
to 3.744 cents. That is 5.99 cents, or approximately 6 cents, if you 
take that off the 30-cent wholesale selling price, you have it down to 
24 cents a half gallon. 

Mr. MacIntyre. And known cost factors are 29.4 cents. 

Mr. Wituincer. I may be misleading you. I’m adding these cost 
factors back in over here, because I have included the 614 percent 
rebate and 1 percent advertising allowance and the commission rate. 
The only thing I’m leaving out of their costs I can’t figure it because 
they are alien to our business, truck expense, advertising through the 
national program, their administration, sales department, office, depre- 
ciation, and so on. 

Mr. McInryre. And in any event, it is obvious it is below cost. 

Mr. Winger. There is no question about this item being below 
cost and I don’t think there is a man at the National Dairies or in 
their accounting department or in their national organization that 
would deny it under oath. 

(The information referred to follows:) 
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Mr. MacIntyre. I ask that we receive every part of the witness’ 
testimony—the price lists to which he made reference, the ones of last 
August and January of this year. 

Are you planning to submit those for the record ? 

Mr Wikences Yes,sir. Iam. 

I would like also to submit here a memorandum dictated to Harry 
A. Babcock, director of the Bureau of Investigations, of the Federal 
Trade Commission, dated October 26, 1957, the last time we were 
in Washington. That was signed and sworn to by myself, and Mr. 
Charles H. Schimpeler, president of the Mellwood Dairy in Louisville, 
Sam Shannon, partner in Shannon’s Dairies, in Jeffersonville, Ind., 
and B. A. Kannapel, president of Kannapel’s Dairy, Inc., New Albany, 
Ind. These cities, Jeffersonville and New Albany, are in Indiana, 
directly across the Ohio River. 

Mr. MacInryre. I would suggest that we also include that as part 
of the witness’ statement. 

Mr. Steep. The sworn testimony will be made a part of the record. 

(The memorandum referred to is as follows :) 


We, the undersigned, dairy processors and distributors in the Falls City 
area being Louisville, Ky., New Albany, Ind., and Jeffersonville, Ind., are being 
the spokesmen for approximately 15 to 20 small dairies in that area and being 
known as the small dairymen in that area compared with the chain or national 
outfits, certify that in our opinion, the following facts are true: 

In 1952 the Louisville marketing area covered by order No. 46, of the Depart- 
ment of Agriculture, was a competitive market inasmuch as price wars and 
unfair trade practices were concerned. At that time, Dean Milk Co., Chicago, 
Ill, purchased Fenley’s Model Dairy. 

In July of 1952 we were paying 11% cents per quart to the farmers for class 
I sales in milk. At that time our wholesale price on milk was 22% cents per 
quart and 25 cents per quart retail delivered to the home on homogenized milk. 
Our regular or cream line milk was selling for 214% cents wholesale or 24 cents 
delivered to the home, per quart. There was 1 penny premium on homogenized 
milk. In September 1952, the price on milk advanced in Louisville market 1 
cent on wholesale and retail milk, as a result of an increase to the farmers of 
1 cent per quart on class I sales. 

On October 15, 1952, Dean Milk Co. reduced the price of wholesale milk from 
23%_ cents on homogenized milk to 22 cents. Dean Milk Co., did not put out a 
cream line milk but National Dairies subsequently reduced their wholesale 
price on cream-line milk, one-half cent. National Dairies also reduced home 
delivery 1 cent on homogenized milk. Cream line milk remained the same, at 
25 cents and from September 19, 1952, until the present time, homogenized milk 
and cream line milk had sold for the same price, that is to say, no premium of 
1 cent per quart has been on that particular item. The price from that time 
forward has fluctuated up and down with Dean Milk Co. being responsible for 
the decreases on wholesale, and the institution of a quantity discount in the 
Falls City area. 

Beginning with 1952 or the entrance of the Dean Milk Co. into the Louisville 
milk shed, the pressure on the small dairy from that time until August 1957 
was continually growing stronger, in fact the small dairies for some 2 years 
had been operating at no profit, and with the reduction that was effective Au- 
gust 19, 1957, which lowered the price to 19% cents wholesale and 24 cents 
retail on quarts, and from 42 cents wholesale on half gallons to 38 cents whole- 
sale; also from 47 cents half gallon retail to 45 cents a half gallon retail, that 
put the small dairies in a position where it will be extremely hard for them to 
survive for some 30 to 60 days without the help of the Federal Trade Commis- 
sion. In the last 7 years the number of dairies in this Falls City area has been 
reduced from 31 to 21 primarily as a result of price competition between Na- 
tional Dairies and Dean Milk Co. During that period of time they have also 
had a quantity discount plan which is ranged from 5 percent given by the Dean 
and National Dairy Corp. to a recent 10 percent plus 1 percent advertising al- 
lowance. This same discount was not accorded to all of their customers. This 
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discount is applicable to quantity purchases which cannot be made or handled 
by small retail grocers. These quantity discounts cannot be justified on the 
basis of savings in costs, manufacturers’ sales and delivery. 

On August 19, National Dairies Products Corp. revised this chainstore dis- 
count of 10 percent and 1 percent advertising allowance to 5 percent plus 1 per- 
cent advertising allowance to bring them into what they affirmed to be a legal 
operation. At the same time they reduced their selling price of wholesale milk 
2 cents per quart, 4 cents per half gallon and 1 cent on retail (2 cents on a half 
gallon). This has resulted in an actual 2 cents on quarts and 4 cents on half 
gallons decrease on the wholesale price to the small independent distributors 
in the Falls City area because we have never given more than a 5 percent dis- 
count. This 5 percent discount came about as an effort on our part to be com- 
petitive with these national concerns but we did not deem it wise to follow them 
when they increased their discount to 10 percent. 

National Dairy Products Corp., Sealtest division, in their recent price reduc- 
tion August 19, 1957, already controlling 40 percent of the Falls City milk sales, 
will within 30 days drive some independent milk distributors out of business 
and if allowed to continue any longer, 8 to 10 dairies will also be driven out of 
business. Both Dean Milk Co. and National Dairy Products Corp. in the Louis- 
ville area during the past few years has resulted in illegal price discrimination 
and the granting of promotional or advertising allowances, both of which may 
violate the Robinson-Patman amendments to the Clayton Act. Furthermore, 
at the present sales prices prevailing in the area, sales of fluid milk by the 
firms we represent result in sales below cost. It appears that such sales are 
being made by both companies with a deliberate effort to eliminate practically 
all small milk distributors in this area. 

In view of the above facts, it is requested that the Commission conduct an 
investigation of the pricing practices of the Dean Milk Co. and National Dairy 
Products Corp. as promptly as circumstances will permit, in order to be of 
assistance to our firms and other small dairies in remaining in business as 
competitors in the Louisville milkshed. 

MARTIN A, WILLINGER, 
Partner, Cream Top Creamery, Louisville, Ky. 
CHARLES H. SCHIMPELER, 
President, Mellwood Dairy, Inc., Louisville, Ky. 
SAM SHANNON, 
Partner, Shannon’s Dairies, Jeffersonville, Ind. 
B. A. KANNAPEL, 
President, Kannapel’s Dairy, Inc., New Albany, Ind. 


Mr. Wiuu1ncer. By the same token, I might as well put in this 
statement passed on to the Justice Department. 

Mr. MacIntyre. We have taken care of that. 

Mr. Wuu1ncer. To give you a little more insight, if you would like, 
as to how these things happen and how they progress into areas, so 
that milk price wars start, the price of milk, our last decrease was 
August 19, 1957, and this is the way it started out. The headline is 
in the Louisville Times, August 17, 1957. The headlines of this par- 
a article is: “One Cent Cut in Milk Price Set Monday.” It 
reads: 


A cut in milk prices here is shaping up for Monday, Ewing-Von Allmen an- 
nounced today that plans to cut the retail price of milk 1 cent a quart go into 
effect Monday. Several other dairies said they planned to follow suit. The 
current retail price of home delivery milk is 25 cents a quart. 


(The entire article is as follows: ) 


[The Louisville Times, August 17, 1957] 


OneE-CENnT CuT IN MILK Price Set MONDAY 


Ewing-Von Allmen Dairy Co., the Sealtest distributor here, announced today 
it plans to cut the retail price of milk 1 cent a quart Monday. 

Several other dairies said they plan to follow suit. 

The current retail price of home-delivered milk is 25 cents a quart. 

Ewing-Von Allmen plans to cut the wholesale price 2 cents a quart. 
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FARM PRICE TO STAY 


J. H. Stark, Sr., president of the firm, said the price cut is being made as a 
move to stimulate milk consumption. He said there will be no cut in the price 
paid dairy farmers. 

“The consumption of milk here for July was 4% percent under what it was 
in July of last year,” he said. “More milk should be consumed in a city of 
this size.” 

A quart of milk at groceries will be cheaper than the new home-delivered 
price of 24 cents a quart. The store price generally is less than the home- 
delivered price because, according to Stark, it costs more to deliver to homes 
than to stores. 

The price at stores here has generally been 24 cents a quart. 


Mr. Witu1ncer. This is another article that I think says the same 
thing. Ewing-Von Allmen said that the market had gone down in 
consumption 414 percent. 

(The article referred to is as follows:) 


[Louisville Courier-Journal, August 18, 1957] 


SEALTEST CuTs MILK Price; ““War” Looms—RetarL Cost PER QUART TO Drop TO 
24 CENTS 


National Dairy Products Corp. churned the Falls Cities milk industry yester- 
day with an announcement of price cuts. 

Representatives of independent milk dealers said they will follow suit “until 
we are run out of business.” 

J. H. Stark, Sr., general manager of National Dairy Products here, said the 
retail price of Sealtest milk will be reduced tomorrow by 1 cent a quart for home 
delivered milk, making the price 24 cents. 

The wholesale rate—the price paid by grocers—will be cut 2 cents, from 2114 
cents a quart to 19% cents. 

Independent dealers were joined by a representative of dairy farmers in 
denouncing the price cut as “an attempt by the big dog to run the little dogs out 
of the business.” 

SAYS IT’S UNCALLED FOR 


Louis A. Zahradka, executive secretary of the Falls Cities Cooperative Milk 
Producers Association, Inc., said the price cut “is entirely uncalled for.” 

Zahradka charged that “out-of-State suppliers are trying to demoralize the 
industry.” He said the cuts will hurt farmers “because it will force out the 
small dealer and it is in our interests to have a competitive market.” 

“Home producers,” continued Zahradka, “resent being dictated to by out- 
siders. We think Sealtest’s purpose is to eliminate the small dealers and we 
think the supermarkets rather than the consumer will benefit by the price cut.” 


EWING BLASTS CUTS 


Charles O. Ewing, Jr., chairman of Milk for Health, Inc., an organization 
representing 27 small dealers, also blasted the price cuts. 

The organization met Friday, Ewing said, and agreed “that while we can’t 
afford to lose money we will have to follow the price cuts.” 

National Dairy Products supplies 40 percent of the milk in the Falls Cities 


area, Ewing said. “I feel their price cut is an effort to drive the small dealer 
out of business.” 


T. W. Tway, manager of Plainview Farms Dairy, said his firm has no choice 
but to cut prices, too. He added: 


“T don’t know how long we can stay with them but we will try to match their 
prices as long as we can.” 


DENOUNCE STATEMENT 


Zahradka, Ewing, and Tway all denounced a statement by Stark that the 
price cut is intended to increase milk consumption. 
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Stark called it “an experiment,” and said consumption last month was 414 
percent below the same period last year. He added his company is not trying 
to start a price war. 

‘Louisville is growing,” said Stark, “and milk consumption should be on the 
increase. This is an experiment to encourage milk drinking.” 

“Utterly fictitious,” Ewing said when told of the statement. Zahradka and 
Tway agreed. 


Mr. Wiuuincer. Several days later, J. H. Stark, in the paper of 
Thursday, August 22, said that the price cut was an attempt to stim- 
ulate milk consumption. He said that the milk consumption was 
down 4.6 percent in June from the previous month, and suggested 
that summer vacations and plant layoffs or temporary shutdowns 
were in part to blame. 

(The articles referred to are as follows :) 


[The Louisville Times, August 22, 1957] 
Union’s Pay-CutT OFFER WELCOMED BY DAIRIES 


Spokesmen for small dairies in the Falls Cities area today welcomed an 
offer by Dairy Workers Union Local 783 to consider cuts if it will help dairies 
stay open in the current milk price war. 

Said Martin A. Willinger, an executive of Cream Top Creamery : 

“We're losing $140 a day at the present prices. We have got to make a profit 
of a cent a quart in order to stay in business.” 

The union voted last night to take pay cuts if necessary to help the small 
dairies break even and thus protect union members’ jobs. 

Howard Haynes, business representative and secretary-treasurer of local 783, 
said : 

“We are going to offer whatever relief their records show they need. * * * 
Some of the small distributors need relief or we are going to lose 8 or 16 dairies 
in the next 60 days.” 

Haynes added that initial talks about wages may come the first of the week. 
The union has a master contract with 15 dairies in the Falls Cities area. The 
contract expires in April of next year. 

Milk-route drivers now earn a penny a quart plus 12 percent of the collec- 
tions on their routes. 

The opening gun in the price war on milk was fired Monday when Ewing-Von 
Allmen Dairy, the Sealtest distributor here, cut the retail price of home- 
delivered milk by a penny—from 25 cents to 24 cents. 

The wholesale rate—the price paid by grocers—was cut 2 cents, from 21%4 
cents a quart to 19% cents. 

Independent dealers and a representative of dairy farmers denounced the 
price cut as an attempt by the big dog (the Sealtest distributor) to run the 
little dogs out of the business. 

About half of the 1,000 local 783 members work for small dairies. 

“If this thing (the price war) continues,” Haynes said, “it means the jobs 
of about half our people.” 

The unionists voted the pay-cut consideration at a meeting last night at 
Sheet Metal Workers Hall, 2902 Seventh Street Road. 


GIVES REASON FOR CUT 


Several days ago, J. H. Stark, Sr., president of Ewing-Van Allmen, said the 
price cut was an attempt to stimulate milk consumption. He said consumption 
was down 46 percent’ in June from the previous month and suggested that 
summer vacations and plant layoffs or temporary shutdowns were, in part, 
to blame. 

Some small dairy people have disputed that there is a drop in consumption 
and cite a United States Department of Agriculture report that July sales in 
the Louisville area are up 7% percent over July 1956. 


1This appears to be an error. It sopeare that the correct figure was 4.6 percent. 
June 1957 compared to May 1957, down 4.17 percent. June 1956 compared to May 1956, 


= _— percent. Price was raised on May 1 by National Dairies and others in the 
marke 
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[Louisville Courier-Journal, August 22, 1957] 


Darry Union To TAKE Cut Ir Necessary—VorTes To Hete SMALL FIRMS IN 
PRICE WAR 


Dairy Workers Union Local 783 voted last night to help out small dairies 
squeezed in a milk-price battle here by taking a pay cut where necessary. 

Contract talks will be opened as soon as possible with some smaller distributors. 

Howard Haynes, business representative and secretary-treasurer of the AFL— 
CIO union, said the decision was made because some of the small distributors 
need relief or we are going to lose 8 or 10 dairies in the next 60 days. 

He said the situation is so critical we are going to offer whatever relief 
their records show they need. 


REPRESENTS 1,000 DRIVERS 


The local now has a single master contract with 15 dairies in the Falls City 
area. It expires in April 1958. Haynes said that the ability to pay has changed 
so much that one contract no longer will cover this area. 


“We are going to have to work with the idea of two or more contracts from 
now on,” he said. 


The union represents some 1,000 milk drivers in the Louisville area. Haynes 
said about 600 are affected by the possible closing of small dairies. 


“This is a disaster,” Haynes said. “If this thing continues, it means the jobs 
of about half of our people.” 


DAIRIES ASKED HELP 


The local met at the Sheet Metal Workers Hall, 2902 Seventh Street Road, 


to hear its leaders explain conditions. Haynes said the small dairies approached 
the union for help. 


He said milk prices have dropped to as low as 19 cents a quart and 37 cents 
a half gallon. 


The slash in prices began last Saturday when National Dairy Products Corp. 
announced a cut of up to 2 cents a quart in its wholesale rate. 

Representatives of independent milk dealers said they would follow suit 
until we are run out of business. 


Before the cut, home-delivered milk cost 24 cents a quart and the price to 
grocers was 211% cents a quart. 

Mr. Wuurncer. In June 1957, compared to May 1957, the decrease 
was 4.17. In June 1956, compared to May 1956, it was down 5.26 
percent. The price was elned on May 1 by National Dairies and 
others in the market. 

The reason I point that out is all of a sudden he gets concerned 
with the decrease in price, yet previous to that we had had two major 
decreases in consumption. At that time they felt it was necessary to 
raise the price of milk 1 cent a quart in May 1956. 

I would just like to turn these over to you, if you would like to read 
these a little further on. I’m only going to hit the highlights on it. 

This 414-percent figure which was stated by Mr. Stark is an un- 
truth, or a misquote, either way, because the milk consumption in 
Louisville at that time was up. I 'thought I had a notation as to what 
percentage, but I could supply you with that, too. The overall market 
consumption was up at the time when he said it was down 414 percent, 
and he said it was necessary to cut the price to increase consumption. 

This is a paper dated Wednesday, December 4, 1957, an ad of the 
Key Markets in Louisville, which on one side says, “Dean’s Vim,” 
Dean Milk Co.’s equivalent to the Sealtest Vita-Lure, “high in nutri- 
tion, low in cost, same wonderful flavor.” He is selling it for 3314 
cents a gallon, regardless of the cost of purchase. 

On the opposite page isa Gateway ad. They are selling Dean’s milk 
at 2914 cents. That’s how price wars get started. The dairies cut 
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their prices to the grocery chains. They in turn take it again and 
football it one more time. Any time they come out 3 for 99 cents, 
you can find it cheaper. They take it on down from there. 

Mr. MacIntyre. You spoke earlier about some overtures being 
made after you had filed these suits. When were those overtures 
made ? 

Mr. Wiiuincer. Well, I have been involved in so many lawsuits in 
Louisville that I feel that I should go to law school and become an 
attorney. We have what we call a little Robinson-Patman Act in 
Kentucky which is almost a direct copy of the Robinson-Patman Fed- 
eral act. It is called the Kentucky Fair Trade Practices Act. Our 
greatest trouble with that act is we have to prove intent to enter com- 
petition. The prima facie facts that they are selling below costs 
when they are in control of the market and can raise the price or 
lower it as they see fit doesn’t seem to be enough evidence to prove 
that they have lowered these prices to run us out of business. And 
we have always maintained that National Dairies would be scared 
to death to show us the books. 

I should say that I have always maintained that because it has 
been a thorn in my side for a long time, that they haven’t been making 
any money, and I think we should sue them by virtue of the fact that 
they sell 40 percent of the market; and if they can’t control the market 
by virtue of selling 40 percent of the market, they should be out of 
the business. 

It was after that deposition, after this August price war that was 
taking place about a week before we came to Washington, and I 
would say within a week or 2 or 3 after the men from the Depart- 
ment of Justice hit Louisville and began to ask questions of people in 
Louisville concerning the price war that we got some overtures from 
the Sealtest attorney talking to our attorney that they thought they 
could straighten this thing out. We are, of course, taking the crumbs 
from the table and not biting the hand that feeds us; we have not 
dropped the suit but have left it dormant at this stage, looking toward 
the increase in price which has been our lifeblood. 

Mr. MacIntyre. The overture, then, came through a representative 
of Sealtest ? 

Mr. Wiiu1ncer. That is right. I am just assuming, of course, that 
is the way it came, because it came to us from our attorney, and I’m 
sure the attorney’s confidence couldn’t be violated. 

Mr. MacIntyre. It was during the latter part of 1957? 

Mr. Wixiincer. Yes, we got the news that they were going to raise 
their prices January 2, I believe, and I think that is in this pricelist 
which I'll be glad to turn over to you, too. 

Mr. MacIntyre. If you will just hand that over to the reporter so we 
can incorporate it in the record, I would appreciate it. 

Mr. Wiiurncer. On this pricelist, I have included some cottage 
cheese specials to show that they have no rhyme or reason for their 
pricing. They came out with a special on cottage cheese October 1 last 
year through Saturday, October 6, where a 1-pound package of 
cottage cheese was 28 cents and a 2-pound package was 49 cents over 
their retail routes. Then on Saturday, October 26, they came out 
with a 23-cent-a-pound price on their routes and 45-cent 2-pound price. 
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They have reduced their pound price a nickel and their 2-pound price 
4 cents. There is no reason for it. 

Then, October 21 through October 26, they sold cottage cheese at 
26 cents for 1 pound and 42 cents for 2 pounds. Our price on making 
that product doesn’t vary at all; it is a continuous uproar in products 
that ey football around and change prices so fast you can’t keep 
up with it. 

7. MacIntyre. Mr. Chairman, I move that the pricelist be received 
into the record. 

Mr. Sreep. It will be received as a part of the record. 

(The pricelist referred to is as follows :) 


SPECIAL 
PRICE! 


THIS WEEK ONLY! 
Tues., Oct. 1-Sat., Oct. 6 


COTTAGE CHEESE 


ONE POUND 
CARTON 


"sxe AOC 


SAVE! SAVE! SAVE! 


FILL OUT AND LEAVE FOR ROUTEMAN 
Please leave me the following order: 
large Curd Jib. [) 2lb. (] [JMon. (Tues. 
Country Style 1 lb. [1] 2!b. (1) [) Wed. [ Thurs. 
() Fri. () Sat. 
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SPECIAL 
PRICE 


Through Saturday, October 6 


COTTAGE CHEESE 


ONE POUND 
CARTON 

TWO POUND [ 
CARTON 


SAVE! SAVE! SAVE! 


"Pi OUT AND LEAVE FOR ROUTEMAN 
Please leave me the following order: 
large Curd Jib. (] 2b. 1 [JWed. [7 Thurs. 
Country Style 1lb. (] 2tb. (1) (Fri. () Set. 
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SPECIAL 
called 


COTTAGE CHEESE 
OCT. 21 THRU 26 


LARGE CURD 
COUNTRY STYLE 


ONE POUND CARTON 26° 
TWO POUND CARTON 44< 


Please leave One Pound [] Two Pound [7] 
() Olive Pimento (] Monday (] Thursday 
C]' large Curd [] Tuesday C) Friday 
0D Country Style {_] Wednesday C) Saturday 








670 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


SEALTEST 
CrEAM Top CREAMERY, LOUISVILLE, Ky. 


Effective Monday, Aug. 19, 1957 











Product | Size Retail Wholesale 
ile thin inereihidiiainiaalaeitilipe secon se . 80 
Pde. cadonone ste $0. 47 -40 
aaa lantern . 254% .21 
Bete ndncddeadbesécnetaiccosess 1% 
— ee Se oo - 06 
i SS 2S, A 8 ee . 84 
ipiandlitlipecsicaalnlveciaendiibie . 24 19% 
Sp rttiniinnasonnine - 20 -17 
Peeksadencsctiatcavane 41 . 36 
sith socsagcauacnad  aiatlisaiirsee ail . 84 
ai tiie atginnicaibtibianesnisiowinaichaieee nate eotiaiel a as ahha cnncrnt . 2614) . 22 
lie an aecncaill ina viosenn discal Race caalied I ie oe dincnalaccantbencosn- 114 
RR siescrnctencriaceseict eabaaewnninn oe cicugellaieeiain sabia Rice ete annne ib . 06 
SS Se ER SRR Bien nccakclanncakbosesose .10 
Single cream....--... See ee SS Se Sel tal tnaceennennenns . 86 my 
Di ccinn a scnnn ng eetOnnmeneeeeee ee couse ar ht cinanncummaicas . 26 . 22% 
NN iia Eres alse ipcopetiniainateminnlacnc a load 1.15 1.00 
i iiitivcicnta resi aenadbdneedncaeuenakioae CE ila eca SE deasmneciee 35 . 30 
EN NN oa cannons dn onnnskaeaetnia saa ht ak initlin hatter dain 61 . 54 
Wi ccicdoesisaihcnssstec dcop sneaseteaed aR aati ae .3l -27 
Geer CHOON. 2.65 bs ~ ee ated tek ateen de hha sab - cha 27 .22% 
Sane SK..........8..~-dinncokdbetcocssncesou fo Re Oe ee a . 57 
BURREE Tne te nc ikscdddcckcnecnmselonied i Deckc chic pan naccntncsnnoe 57 
Dcnanteneis dod ha ween dapiieieieia se tee iad NE cene en a 21 174% 
BI ccssinccbiintoninndengnes Mit-tntonein'srercbicaeanadaiaietamane inna Means |= -sscnhescecce 11% 
Be ciictescscinccericetier dartberin inca naam cee Pn chicka sence 2) as j . 06 
Cottage cheese..-._- | cinoma tie Gillie dieraesaimcntesde ee . 24 . 22 
I isi artnet aad ibaa ta ata 1-pound carton.............- 31 - 26 
ED idsietieitensnd sandeditienaseaaateaeae 2-pound carton...........-..- . 54 .49 
is seeeiner A ceseeoicaen diene caine 8-ounce carton............... 87 14 
MING CGI cn Bot ten cciscccceccccnse dl 1-pound carton............-- om . 20 
RD i iciniiincnioidcbrnnetediiandiaiae aaa ee .39 35 
SE nas snd piiccntinahenblindetanremsiainesiad OS EE a ae .19 ane 
i aiecrernssadlbideensomacescinatetbie Scanian ana PU EERE GS onccksandkes| ooccengens~ sos . 08 
TIN cia cian Gonnencnicbasannsiinniomankatreemee RR ahh an taetchedtinetionice . 52 - 46 
Ee ee silicicieniiabaiadad) Gib wncackduuseewssns . 35 .29 





REBATE SCHEDULE 


25 to 49 points per day 2 percent on dollar sales 
50 to 74 points per day 3 percent on dollar sales 
75 to 99 points per day 4 percent on dollar sales 
100 or over points per day 5 percent on dollar sales 





- 
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Effective Tuesday, Oct. 15, 1957 














Product Size Retail Wholesale 
IG BI ices vs ctndtecaciecsncnausncee ES inccncksinienesaieciienmendiaae . 80 
Ish csi li: RI cen w ex ire apie Se oh eo i $0. 47 40 
| YD See ae ee oe © ee eS 0 SE Se a oe 25% 21 
NTs ail th db hats beta ni inxs dh nds Rin cpec in 6 ftw Sarthe ain ad eins aces einen 11% 
SE ene cigs aden saciseel Aha tata Slt scsi isa gtietinadilags Ui etachgsseiiobiiil . 06 
Pasteurized grade A milk...............-...-.. RN i cient: sainve «serch tnenigong ms nee alla die ilie . 80 
Do ln nenhén Ga atebenmeetetaneil SEE x<schcnee itn acetate tyne . 254% -21 
NE GE, Bl nan iicwcssdennensescenngekealasaibins slemnaimakannen . 20 -17 
Pe rne 3 ceistnendsonsnececesQStipliotban OS sida 42 . 36 
Ge Soin scnncanasanenauisanan Re laa cote een each otal .80 
i nin benamenninvua patbebicnahouhiaten ~-| Queries... wenkeneriwaee . 25% 21 
BID ncn crs tin’ cod. so pots sac a al ag cc a 11% 
sc ier arctica ch ps wees an cicoaa telat te 292 aia, Sen rei nainrse enclosing Adcteniiadensinals - 06 
CN i cel dS bi ods inwediinesdsboutisnnns ad Bit hati reek ccie-os ce Noisisgc here inhabit - 10 
Single cream..-...-.--.-- nav allies i ing vadeaeilc ce. lc sad ele indeed -75 . 65 
Gc csaineinkn teiiiadieadsia wa araunsl outa ihictad ba Aleit SOIREE. Guiacacacsadhiencgann . 26 . 224% 
Double cream-..-. w soe heen wienre siete ane ©: 6s si a ail ln ce-ch Syl 1.15 1.00 
5% we hcall wil ute inca tbaphnsaie Sen sg ir daiesat ac seaeialT  ce cet eeacaseaema .35 .30 
BD BIN gb city xine mninccnccecacsiasacansninan tsb dctsdendsiiademacl .61 . 54 
Do dal An sles agg niitemmintiiasinad FP A cin nccindina ain gene -3l -27 
BO I 5 ig} oa bn bbb5ccesw ek pchianwn cn com iitdnbdewanticbaasdeiaie a7 22% 
RE n'a: chiens pts Alias oo werk’ nents an ncoce kn . 57 
Butter flake buttermilk-...............-..-..-.- |--- aa . . 57 
aan ieersteg Eliriraniaiien cen dciedicepi tation ecieaialla G7 ee ’ 173 
MURINE Sct ont ee nedaeiceannas halk ae a a Natali ea eta 11% 
BN tie 6 chewing psn ito so Ws ah sans tnscctgpn sad | lala ae - 06 
CR BI hl oc cudaesndhnn nen ams cence ides tank eee 24 22 
Shares hi snc 5 sp sees a 66m ci an -3l 26 
eS ae seasiaiiindeateetaaaate 2-pound carton...........-..- . 54 49 
I edn Isolde ei ws vo hein sem sem med ch. apn oa ca 17 .14 
IN hig esc wn eccewnnseneenndnctith 1-pound carton..........---- 27 -20 
TEE cnet En cccnsnnnsekicthasenabeniteitiel Quart 35 
PE Nh Sb wm inbdddonndaasetonhanntinn -do...- -17 
a anne ie 5 ia lease alin eel Pint. «s+ -08 
UY Gi oo cnnincecdeuuknhasionsteemen Can - 46 
ai nese sncnttidu debtitietinetin 1-gallon 29 


WHOLESALE REBATE SCHEDULE 


25 to 49 points per day 2 percent on dollar sales. 
50 to 74 points per day 3 percent on dollar sales. 
75 to 99 points per day 4 percent on dollar sales. 
100 or over points per day 5 percent on dollar sales. 
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Effective Thursday, Jan. 2, 1958 




















Product Size Retail Wholesale 
mepatat ¢ I ikcivenntincccancBeacadenind tsps cng eh ass bewabetdedston $0. 80 
ep dccwiibardncéibtus edb cae PRs tiivcdascctacccwcd $0. 48 .4l 
Do. Sissi keteew oem mses ee eee -21% 
Do _ SME a dock tcdewaccccccnnusaseiennseed 114 
TR icetn sheet amatininddniaidainied Sy ateGbiceiaécwaree cnn eseeame’ .06 
Pasteurized grade A milk_-...............---- Riese cahenndtascdede . 26 21% 
ES ES Eee Se ee ee 21 .18 
2 aaa a rr NG tis cionactihanan swans . 43 .37 
Chocolate milk. - Sian carats acasa ce calem a Linas anise ciSiwn auc . 80 
22 
114% 
. 06 
-10 
- 65. 
. 2244 
1.00 
- 25 
4 
2B 
24 
. 62 
. 62 
37 
.19 
: waanduedd ; 4 
Se di epithets Dircrato aitaticiatonl NN a shalt namin anncwiiesire. See 06 
Cottage cheese....................- Guidetti ne ae | . 25 .23 
EL Fa aaa nti cnceaniaiwitedadwawels 1-pound carton..--.....-.-..-- 32 .27 
| OEE Se ae nena re 2-pound carton...-.....--.-- } . 6 51 
SGP ioc chat Ubteew we onns eee, 18 15 
Bakers special. ...........-.--.-- rE eee 28 21 
inde e i cicaninin utc ien nian eh icccnnicicccinenced 39 . 35 
=, Ne chinccunetatencenens ened LS a es 19 yf 
pels Sie ce recewt te nienonebeswoude ONE oe ciety se casccgcicstivawtaccnseees 08 
Reddit” Rik 5 Rp pecisdincastnacbennebinaieniiged aia iramrnmacrattaineciatnll 52 . 46 








WHOLESALE REBATE SCHEDULE 


25 to 49 points per day, 2 percent on dollar sales 
50 to 74 points per day, 3 percent on dollar sales 
75 to 99 points per day, 4 percent on dollar sales 
100 or over points per day, 5 percent on dollar sales 


Mr. Danrex. Mr. Chairman, I overlooked when I was testifying— 
I meant, in view of the fact that I had quoted from a brief, to offer 
that brief that contains those statements so that the statements will 
not be taken out of context. 

Mr. Streep. We'll be glad to have them. They will be made a part of 
the committee’s files. 

(The brief referred to is in the files of the subcommittee.) 

Mr. Steep. Mr. Willinger, we appreciate your being here today. 
We know that you, likewise, have gone to considerable trouble and 
expense to help us. On behalf of the committee, I want to express 
our appreciation for it. 

Po Wiiincer. It has been a pleasure and I'll be happy to help you 

time I can. 

gi Steep. Due to the lateness of the hour, and due to the fact 
that we do not have authority to sit while the House is in session, the 
committee will stand adjourned until 10 a. m., tomorrow. 

(Whereupon, at 12:30 p. m. the committee adjourned to reconvene 
at 10 a. m. in room 429, Friday, April 25, 1958.) 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FRIDAY, APRIL 25, 1958 


House or REPRESENTATIVES, 
SrecraL SUBCOMMITTEE OF THE SELECT CoMMITTEE 
To Conpucr a Stupy AND INVESTIGATION 
OF THE PRoBLEM OF SMALL BusrInEss, 
Washington, D. C. 


The subcommittee met, pursuant to call, at 10 a. m., in room 129 
Old House Office Building, Washington, D. C., Hon. Tom Steed 
(acting chairman) presiding. 

Present: Representatives Steed (acting chairman)'!, Brown, and 
Riehlman. 

Also present: Everette MacIntyre, general counsel for the com- 
mittee. 

Mr. Sreep (presiding). The committee will be in order. 

The committee is meeting this morning for the purpose of hearing 
witnesses from the Department of Justice. And in order to lay the 
predicate for the proceedings, I want to put in the record a letter 
written by me as Chairman to Mr. Victor Hansen, Assistant Attorney 
General, on April 14, and his reply thereto, which makes a predicate 
for the information we are seeking here today. 

(The letters referred to are as follows:) 


Mr. Victor HANSEN, 
Assistant Attorney General, 
United States Department of Justice, Washington 25, D. C. 

Deak Mr. HANSEN: The Special Investigating Subcommittee of the Select 
Committee on Small Business of the House of Representatives is planning to 
hold hearings commencing at 10 a. m., Monday, April 21, 1958, in room 429, 
House Office Building, Washington, D. C., on problems of price discrimination in 
the distribution of dairy products. 

It is requested that you, or a representative of the Department of Justice 
qualified and authorized to speak for the Department, appear and testify in 
executive session of the Special Investigating Subcommittee of the House Small 
Business Committee in Room 429, House Office Building, Washington, D. C., 
at 10 a. m., Friday, April 25, 1958. 

The committee desires testimony from your representative regarding the 
experience of the Department of Justice in dealing with current injurious trade 
practices in the distribution of dairy products and the possibilities of applying 
existing laws to such practices. To the extent that existing law cannot be ap- 
plied, the committee would expect suggestions on what should be considered in 
the form of new legislation to meet the situation. 

As is stated in the enclosed announcement, the hearings will be held by a 
Special subcommittee of the House Smali Business Committee. I have been 
designated to preside over those hearings as acting chairman of the special 
investigating subcommittee. 

Sincerely yours, 


Apri 14, 1958. 


Tom STEED, Acting Chairman, 
673 
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APRIL 22, 1958. 
Hon. Tom STEeEp, 


House of Representatives, Washington, D. C. 


My Dear CONGRESSMAN STEED: This will acknowledge receipt of your letter, 
dated April 14, 1958, in which you request that a representative of the Depart- 
ment of Justice appear and testify in executive session of the special investigat- 
ing subcommittee of the House Small Business Committee in room 429, House 
Office Building, Washington, D. C., at 10a. m., Friday, April 25, 1958. 

Due to a prior commitment I shall be out of town on April 25, but Mr. Robert 
A. Bicks, my First Assistant, who is qualified and authorized to speak for the 
Division, will be glad to appear and testify in accordance with your request. 

Sincerely yours, 


Victor R. HANSEN, 
Assistant Attorney General, Antitrust Division. 
Mr. Sreep. I believe we have Mr. Bicks and your associates here 
from the Department. Would you please, sir, identify yourself and 
your associates for the record, and then proc eed with your first state- 
ment, and then we will have some questions to ask you. 
Mr. Bicxs. Thank you, Mr. Chairman. 


TESTIMONY OF ROBERT A. BICKS, FIRST ASSISTANT IN THE ANTI- 
TRUST DIVISION, DEPARTMENT OF JUSTICE; ACCOMPANIED BY 
MARGARET H. BRASS, TRIAL ATTORNEY, GENERAL LITIGATION 
SECTION, AND CHARLES L. WHITTINGHILL, CHIEF, GENERAL 
LITIGATION SECTION OF THE DEPARTMENT OF JUSTICE 


Mr. Bicxs. My name is Robert A. Bicks. I am first assistant in the 
Antitrust. Division, Department of Justice. On my right is Mr. 
Charles L. Whittinghill. He is Chief of General Litigation Section 
of the Department ‘of Justice. On my left is Miss Margaret Brass, 
and she is a trial attorney in the General Litigation Section. Inci- 
dentally, she is the trial attorney who was in charge of our Safeway 
litigation. 

As indicated, Mr. Chairman, I appear this morning at the request 
contained in your letter dated April 14, 1958. That letter states 
briefly that your committee is planning to hold hearings on problems 
of price discrimination in the distribution of dairy products. The 
letter goes on that the committee “desires testimony from your repre- 
sentative’ ’—that is the representative of the Department of Justice— 

“regarding the experience of the Department ‘of Justice in dealing 
with current injurious practices in the distribution of dairy products, 
and the possibilities of applying existing laws to such practices. To the 
extent that existing law cannot be applied, the committee would 
expect suggestions on what should be considered in the form of new 
legislation to meet the situation.” 

o be most helpful in complying with the request, I think my pre- 
sentation should be brief and should cover three principal points. 

First, what sort of complaints have we received in the recent past. 
Your letter i is by its terms limited to current problems. 

Second, what have we done about those complaints and beyond 
that, why have we not done what we have not done? 

Third, what suggestions are we able to offer to the committee that 


may be helpful i in your task of considering how these problems can be 
met. 
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With your permission, I would like to outline briefly first what sort 
of complaints we have received. 

For the years 1956, 1957, and thus far in 1958, we have received 
some 68 complaints of alleged antitrust violations in the produc- 
tion, distribution, and sale of milk products. Now, I think some 
brief explanation of what I mean by complaints may be in order. 

A complaint used in this sense, may run the gamut, on the one 
hand, from a personal visit by a complainant with his lawyer, pre- 
senting specific evidence, to, on the other hand, a simple letter from, 
for example, a grocery-store owner, saying “I am in trouble because 
somebody is undercutting my price of milk,” for example—‘there 
ought to be a law. If there is not, what can you do about it.” 

We eliminated from that number of 68 complaints what we might 
loosely call just a letter, “Prices of milk are too high in Topeka.” 

By complaint, I would mean a complaint from someone in the 
industry, even though they may be more or less substantial or more 
or less substantiated, involving a practice they think is an antitrust 
violation. 

Well, in 1956, 1957, and thus far in 1958 we have received 68 of 
them. 

During that same period, which is roughly 2 years and 4 months, 
we have initiated what we would call 16 full investigations. This 
is about the same ratio of complaints received to complaints that 
blossom into full investigations that you have in other fields; 16 to 68, 
roughly 1 in 4. 

By that I mean that 1 in 4 produced enough evidence or offered the 
promise of enough evidence to warrant our expending resources in 
running the complaint down by, for example, a field check, either 
using the Bureau of Investigation or one of our own attorneys. Of 
those 16 investigations that we began in the milk field in the 214-year 
period, 5 were closed, for a variety of reasons, including lack of inter- 
state commerce, for example, or not sufficient evidence to warrant 
either presenting the case to a grand jury or recommending to the 
Attorney General that he sign a complaint. 

This would mean that some 11 of these 16 investigations that we 
began are still pending. These 11 investigations involve allegations 
such as price fixing by competing dairies, below-cost selling, and price 
discrimination for the purpose of suppressing or eliminating com- 
petition, allocation of customers, and agreements among labor unions 
and dairies to restrict channels of distribution. 

Two of the pending investigations are now being conducted by 
grand juries, one in Grand Rapids, Mich., and one in Omaha, Nebr. 

As you both may know, we have the option of proceeding either 
civilly or criminally for enforcement of the Sherman Act. 

Sections 1, 2, and 3 of the Sherman Act prescribe the violations as 
well as a criminal penalty. Section 4 of the Sherman Act permits 
the Attorney General to institute suits in equity to prevent and restrain 
violations of the first three sections, so that we have the choice, based 
oe on a judgment of whether the evidence will warrant or promise 
proof beyond a reasonable doubt as well as whether civil or criminal 


proceedings are most effective to remedy the violation, as to which way 
we proceed. 
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Of the 11 investigations still pending, we have made the tentative 
decision to proceed criminally in 2, and as a result have convened grand 
juries. Those two grand juries are in Michigan and Omaha, 

I am somewhat inhibited by Federal rule of criminal procedure 
6-e, which bars me from talking about what is happening before 
the grand jury. But those coment juries are underway, and I would 
think before fall comes to Washington, we should have made or seen 
some results either in no return of an indictment or an indictment in 
both those cases, 

Second, I would like to say a little about our pending cases, because 
I think from our pending cases, you can get some idea in particular 
situations of the sort of complaints we have received, because they 
have not varied substantially over time. 

First, we have a pending criminal case in Oregon against the 
Oregon milk distributors. We have named several large grocery 
stores and dairies as defendants, including Safeway. Briefly, in the 
indictment in that case, the allegation that Safeway and other grocery 
stores agreed with distributors of milk to homes, to hold the price of 
milk sold in the grocery stores up high enough so that distributors 
could make a profit in their sales to lame. 

Now, this is a case that seemed appealing to us because the result 
of the conspiracy, we felt, was higher prices on an important house- 
hold commodity, milk, to the housewife. In short, this was a case 
where the stores were keeping the price up instead of selling it as low 
as they could, albeit, with the purpose of preserving the ability of the 
smaller home-delivery people to sell to the housewife. 

You may be interested in this case because it highlights, if you will, 
how strong antitrust and antitrust designed to assure the benefits of 
competition to the consumer, and to our economy, may make it more 
difficult for the small-business man to survive. But this poses a quite 
basic issue of philosophy. 

My own belief, and I would be glad to state it quite frankly, is that 
antitrust is designed to protect the competitive process in a free enter- 
prise economy, rather than particular competitors, and we should not 
use antitrust, or we should not refuse to move in that area of blatant 
restraint simply because one result of the restraint is to enable the 
smaller distributors to keep on delivering milk to the housewife. I 
think since that is a philosophical question, if you will, which might 
often come before this committee, I ought to state quite frankly my own 
bias, so you can evaluate my testimony accordingly. 

A second pending case is United States v. Northland Milk and Ice 
Cream Company. That is a particularly interesting one because it 
raises quite pointedly what we are trying to do in the labor union field. 
As you know, the status of the law in the labor union field has been, to 
some, perhaps many, unsatisfactory. In that field, Congress has set 
the policy, and we have embarked upon a program to see exactly what 
the exemption means, and to try to clarify it so that the choice will 
be clearly before Congress as to what they should or should not do by 
way of narrowing it. And in that test, the Northland case is particu- 
larly interesting. 

You had a union whose members were composed of three different 
sorts of people in the milk industry. 
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First, employee drivers of dairies. Second, employee driver of 
dairies who sold to institutions. The first group, employee drivers, 
sold to stores, grocery stores, chains. The second group sold to hos- 
pitals, city institutions. The third group were independent vendors 
who actually bought the milk from the dairies, owned trucks, and 
delivered them to various housewives or to customers in any one of 
the other categories. 

Included in the contract between the union and the dairies was a 
provision that the union could refuse to deliver the dairies’ milk to a 
particular category of stores, known as dairy specialty stores, who sold 
milk at prices that threatened the ability of the employee members 
who delivered to homes to sell to housewives. 

We also challenged the provision in the union contract which en- 
abled the union to control completely those men and the numbers of 
men who could enter the third category, that is vendors who bought 
the milk from the dairies and who were in effect independent business- 
men. 

The district court held with us. And we think this is a significant 
advance in the application of the antitrust laws to restrictive labor 
activity. And we think quite a helpful one, because the result in that 
area is going to be that these dairy specialty stores, that have real econ- 
omies of operation, they sell only dairy products, they sell in the gal- 
lon jugs, for example, to a fomily with 5 or 6 children—the existence 
of those stores was threatened, because as soon as they started passing 
the economies of their size or particular specialty on to the consumer, 
the union would pull the milk away—because it meant housewives were 
walking a couple of blocks to the store rather than buying from the 
fellow who delivered to the home. 

The position we would think the antitrust laws would take is that 
the housewife is entitled to that choice if she wants to walk a couple 
of blocks, just as if you want to buy in a discount house, or if you want 
to buy from an auto dealer without a plush showroom, or with, you are 
entitled to that choice, and nobody can do you out of it. If the market 
wants to do you out of that choice, if you will, by putting out of 
business the fellow with the plush showroom, well, that is a matter 
which the consumers control. But no group of people can thwart the 
operation of a free enterprise market. 

Please, if I am not clear about any of these cases don’t hesitate to 
ask me, because I think they highlight the sort of complaints we re- 
ceive and how we handle them. 

The third case is the United States v. The Borden Company and 
Bowman Dairy. We originally proceeded under the Sherman Act— 
this is a civil case—as well as section 2-A of the Robinson-Patman Act. 

The district court found no conspiracy under the Sherman Act, 
and excluded four particular classes of evidence. Under the Robin- 
son-Patman Act, the district court refused to grant us relief because 
there was a decree outstanding in a private treble-damage suit which 
enjoined the milk companies from carrying on the same activities. 
So the district court felt that the entering of a light decree would 
be a bit of an exercise in futility, since a court order was already 
outstanding. 

We appealed to the Supreme Court. The Supreme Court said that 
it did not want to reach the issue of the propriety of the district court’s 
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exclusion of evidence because it said even if it let the evidence in, 
“we don’t think there was a conspiracy.” 

On the Robinson-Patman allegation, the Supreme Court reversed 
the district court. It said that even though there is a private decree, 
that is no reason for the court to refuse to enter a Government decree, 
because a private plaintiff cannot enforce his decree, for example, by 
contempt, which the Government can, and that is an important added 
advantage which would warrant the district court, if it found a 
Robinson-Patman violation, in entering a Government decree. 

That case is not being prepared for trial. Incidentally, it is, to 
my recollection the first time that the Department of Justice will be 
involved in the arduous task of proving a civil Robinson-Patman Act 
violation. 

I am frankly very anxious to see how we make out on it, because our 
entire skill and expertise is directed in another area, and I think it 
would be quite helpful for us to get some experience in this area. 

As you know, the problems in enforcing the Robinson-Patman Act 
may be basically different. You require an expertise in accounting, 
in the building of a cost defense, or in the tearing down of a cost 
defense, which frankly most of our attorneys do not have. 

As a matter of rough-and-ready allocation of duties between us 
and the FTC, the FTC has generally enforced the civil provisions 
of the Robinson-Patman Act, we have enforced the criminal provi- 
sions in section 3. 

You might be interested in the basis for that division of effort. 

As you know, we have roughly two enforcement agencies in this 
area, the Department of Justice and the Federal Trade Commission. 
Some kind of decent regard for considerations of comity and effi- 
ciency and utilization of resources suggested that we work out some 
ready division of labor between us. So that first, for example, both 
of us are not in the same company’s books at the same time. 

I would think a quite proper consideration for a government that 
is concerned about the pattern of its dealings with its citizens to 
worry about. 

Second, that your mutual or respective expertise is effectively exer- 
cised—that if the FTC has had experience with a particular industry, 
with a particular sort of violation, they move there; if we have had 
experience with a particular industry or sort of violation, or if our 
added remedies, that is, criminal sanction, can be used, we move there. 
Third, if the Federal Trade Commission’s administrative procedures 
are more suited to dealing with the problem, and that is our position 
generally in the Robinson-Patman area, because courts, we have 
always felt, might well be a bit reluctant to enter into these battles 
of accountants and accounting maze involved in a cost defense, and 
what with present pattern of crowded dockets, we have been a bit 
reluctant, in light of our lack of expertise in the Robinson-Patman 
civil area, to press many of these cases. 

The fourth case we have pending is United States versus Mary- 
land-Virginia Milk Producers Association here in the District of 
Columbia. This poses the issue of application of the antitrust laws 
to an agricultural cooperative. It is really, from the point of view 
of development in the law, we believe, a significant case. What we 
allege there is that a cooperative coerced independent dairy people to 
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join. What it would do would be cut off his trucking supply unless 
he joined the co-op, try to cut off his customers. 

Our position is that Capper-Volstead immunizes the co-op, even 
though it may have monopoly power, provided it has not achieved 
that monopoly power by illegal or anticompetitive means. We say 
fine, if every farmer or dairyman wants to join a co-op, Congress, that 
is, decided that is exempt from the antitrust laws. “But that does 
not mean, Mr. Co-op, that you can go out and cut off a farmer’s 
trucking and his customers to force him to join.” 

The second issue involved in that case is the extent to which a co-op 
can buy out dairies. It involves—this co-op bought out the sole re- 
maining independent dairy that was not its member, after some pretty 
rough competitive tactics, to put the dairy in a position where it was 
interested in selling. 

Well, that is a brief picture of where our cases are. 

Now, as to suggestions of what to do, I think those must inevitably 
stem from the principal reason why we have not moved, first, in the 
remaining 52 of the 68 investigations, where we did not conduct a 
full field investigation, and second, the 5 of the 16 investigations that 
we began and closed. The primary reason is lack of commerce. Due 
to the nature of the milk business, a farmer who has a dairy most 
likely sells his milk pretty near the dairy, or at least within the same 
State that the dairy is located. Occasionally you find a farmer or a 
dairy near enough to the State border so that some of his milk may 
be sold in the other States. In those cases, we do have some basis 
for arguing commerce. But the prime reason we cannot move is lack 
of interstate commerce. And I am not sure what the Congress can 
do about that, because there are certain constitutional inhibitions 
about any Federal statute that would be designed, I would think, to 
reach solely intrastate commerce. 

Acknowledging this, we have been embarked in the Department of 
Justice on an intensive program within the past couple of years to 
accelerate State action. About 18 months ago the New York City 
Bar Association appointed a committee of 7 lawyers, on which I was 
yrivileged to serve, to see if the New York State antitrust laws could 
be revised, brought up-to-date, and effective enforcement machinery 
set up to fill this gap. That was done, surprisingly enough, quite ef- 
fectively. Within 6 months after that committee made its report, the 
New York State Legislature acted. 

We have been contemplating—we have made the same arrangement 
quite effectively, interestingly enough, with Texas. Texas has ap- 
pointed an assistant attorney general in charge of its antitrust work 
who was—evidently he had considerable interest in doing a vigorous 
job. He has paid us a visit, I would say, on the average of once every 
3 months. We have done all we can to advise him within the limits 
of propriety. And whenever we get complaints now in either of those 
two areas, since the State attorneys general have taken an interest in 
working in the areas, we turn them over to them, and give them, as I 
say, whatever guidance we deem proper. This is not a very grandiose 
suggestion, but we have found it is a quite practical one. 

State attorneys general, surprisingly enough, are interested in these 
cases. They have some meaning to the constituencies to which they 
respond. In most instances the State attorneys general have acted 
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with dispatch, with considerable evidence of integrity, and also with 
considerable evidence of effectiveness. 

This has been the approach we have followed. I really quite frankly 
cannot suggest any more constructive approach to you. I don’t know 
how amendments in the law would help much to help this commerce 
disability. 

I realize that is not very helpful because there is nothing much you 
‘an do there. But I cannot think of much of anything else. 

That is about all. 

Mr. Rieni~man. I think you have given us a very clear and concise 
explanation of the Department’s position and what they have been 
doing, which I think is very helpful to me, at least. 

Mr. Streep. Mr. Bicks, you are familiar with the definition of “inter- 
state commerce” contained in the amended version of the Wage and 
Hour Act, are you / 

Mr. Bicxs. Roughly. 

Mr. Steep. I happened to be on this particular committee when those 
amendments were written, and if my memory serves me right—I am 
not an attorney and only have a layman’s appreciation of these fine 
points—I believe it originally said that interstate commerce existed 
when there was contract from a place in a State to a place outside 
thereof—the control words being “from” and “to.” And if I am 
correct in my memory, it was amended to say that it existed when 
there was contract between a place in a State and a place outside 
thereof—the words “between” and “and” and taking the place of 
“from” and “to.” 

Now, that very broad definition about covered everything. For in- 
stance, even, in barbering, the barber’s shears were probably procured 
from outside of the State where he lived or the hair tonic or shaving 
cream or something—and we were advised by attorneys at that time 
that we had in the field of commerce—it virtually covered everything. 

As an attorney who is interested in this thing, does language such as 
that in the definition of interstate commerce come close enough to touch 
this milk thing ? 

Mr. Bicxs. Mr. Chairman, in light of several cases that have arisen 
under the wage and hour statute, I think particularly of one recent 
Baltimore district court opinion that was affirmed by the fourth cir- 
cuit, holding the statute inapplicable. 

I would think that the present language in the antitrust laws is 
broader than that. 

The Supreme Court, on at least one occasion, has noted that Con- 
gress, in enacting the Sherman Act particularly, had meant to go to 
the fullest extent of its commerce power. The Sherman Act con- 
tains merely the blanket phrases—interstate and foreign commerce— 
almost tracking, if you will, the constitutional statement of Congress’ 
power to legislate. 

I am not at all sure, for that reason, whether Congress, as a matter 
of power, could do much to extend the antitrust law definition of 
commerce, particularly in the Sherman Act, of course, you have the 
phrase “in commerce.” 

Mr. MacIntyre. I don’t have the statute in front of me. The Clay- 
ton Act is, “in commerce,” isn’t it? 

Mr. Bicks. That is right. 
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The Sherman Act is narrower—affecting commerce. I remember 
the Supreme Court statement in the Employers Plasterers case—“If 
it is interstate commerce that feels the squeeze, this Court has juris- 
diction no matter how small the person who applies the pinch.” 

So I am not at all sure if Congress, as a matter of constitutional 
power, could broaden the antitrust law defense of commerce. Have 
I responded to your question ? 

Mr. Streep. Yes. 

Mr. MacIntyre, do you have any questions? 

Mr. MacInryre. Yes, sir, I would like to ask a few questions of 
Mr. Bicks, if I may. 

Let us discuss the commerce question you have just mentioned. I 
believe you said that the reach under the Sherman Act is as broad 
as Federal jurisdiction under the commerce clause of the constitution ? 

Mr. Bricks. I believe I said that I thought the Supreme Court had 
said that. 

Mr. MacInryre. Well, you don’t have any different opinion about 
it than what the Supreme Court has expressed ? 

Mr. Bricks. No. 

Mr. MacInryre. Well, that is actually broader than was held by 
the Supreme Court in the first four of the Wagner Act cases, then. 
And one of those Wagner Act cases had to do with 

Mr. Bicxs. Window washers. 

Mr. Macinryre. With window washing in one State. 

Mr. Brcss. That is right. 

Mr. MacIntyre. So by that line of reasoning, then, the Sherman 
Act is broad enough to reach any act or any practice within a State 
which has the effect of laying a restraint on interstate commerce ? 

Mr. Bicxs. Right. 

Mr. MacIntyre. It doesn’t have to be in interstate commerce. It 
can be in the center of a State, wholly intrastate as an act. 

So, then, the fact that some of these acts and practices in the dairy 
industry have taken place wholly within a State does not necessarily 
exclude them from actions by the Department of Justice under the 
antitrust laws? 

Mr. Bicxs. I did not mean to imply that is necessarily excluded 
them. I think most often it does, because of the pattern of the dair 
business. In the window washers case, for example, that you used, 
the Court went out of the way to build a long record, to build a long 
analysis of the fact that the building—that the windows they were 
washing, I think, happened to be in the middle of New York City, 
and half the tenants commuted in from New Jersey. The man was 
an employee of a concern that did business in New Jersey, and I 
think in Connecticut as well. 

The dairy—a good many, I won’t say most of our complaints, may 
involve a dairy that sells in one town. It may involve a dairy that 
gets its cans from an adjacent town. Where you have produced out- 
side the town, sold in a town, and where the dairy does not sell any 
place else, it is harder. 

Now, you hit on something—this is a very hard thing to analyze 
legally, Sane courts, I have felt, tend to use the commerce point a 
little bit to rationalize their own feeling that “this just is not important 
enough for the Federal Government to be bothering with.” 
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And then we are faced with the question of deciding to commit a 
pretty good amount of our scarce enforcement resources—after all, 
we have 280 lawyers. It behooves us in deciding whether or not to 
move to be pretty sure we are not going to lose or run a substantial 
chance of losing on a commerce point, because I guess, for example, 
in these grand juries, that will take three lawyers the better part 
of a year todo. That is 1 percent of what the Division can do that 
year. 

Now, I think some conservative judgment as to how you are using 
the resources that Congress has empowered you to hire involves pretty 
careful consideration of this commerce point. 

I agree with you, Mr. MacIntyre. The fact that a dairy is in one 
State, sells only within that State, does not necessarily mean its activ- 
ities do not affect interstate commerce. But the courts sometimes tack 
in the words “substantially affect interstate commerce,” and then you 
have a little more difficult problem. 

Mr. MacIntyre. Well, coming to this Safeway case that you han- 
dled in Fort Worth, actually sales transactions by the Safeway Co. 
were intrastate commerce ? 

Mr. Bicxs. That is right, Mr. MacIntyre. 

Mr. MacIntyre. Well, there you would put it back more or less on 
the concept of the flow and current of commerce that the Supreme 
Court recognized in the old Swift case (196 U.S. 396) and what has 
been added to that line of cases since, to take jurisdiction there. But 
the fact remains that the sales by Safeway are intrastate commerce. 

Mr. Broxs. No, I don’t think I would agree with that. I think 
that the sale by Safeway to the ultimate consumer is sufficient and 
incident and really an inevitable incident to the interstate flow—I 
mean after all, Safeway buys bananas in South America, it buys 
canned meat in Chicago, fresh meat in Chicago. I think the ultimate 
sale, it is true, of a product to a person located in the same town as 
the store takes place within one State. But that ultimate sale is 
such an incident to the interstate flow. 

Mr. MacIntyre. That is what I am talking about. The court held 
that it was a part of the flow of interstate commerce, but that the 
transaction was wholly intrastate—the transaction of the sale. 

Mr. Bicxs. Oh, yes. 

Mr. MacIntyre. And that was really the outline of the Safeway 
case. It was a part of the flow of interstate commerce, but the trans- 
actions of sales were wholly intrastate looking at those alone. And 
yet, the nature of those intrastate sales by Safeway gave rise to the 
consequences which gave rise to the case; is that correct? That is, for 
the most part ? 

Mr. Broxs. Yes. 

Mr. MacIntyre. You have with you, I suppose, the copy of the 
complaint that was filed in the Safeway civil case ? 

Mr. Bricks. And the indictment, and the decree. 

Mr. MacInryre. Since we have heard so much, Mr. Chairman, 
about this case in the past, and IT am certain that we will in the 
future, I move that we receive for the appendix of the record of this 
hearing the civil complaint, the indictment in the Safeway case, 
and the decree entered, disposing of the civil complaint, and the 


Sr aac 











OT 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 683 


order of the court disposing of the indictment. They are not very 
voluminous, are they ? 

Mr. Bricks. I would say not, Mr. MacIntyre. 

Mr. Sreep. If there is no objection, they will be made part of the 
appendix of the record. 

(The documents referred to appear in the appendix, pp.757-768.) 

Mr. MacIntyre. Mr. Bicks, would you comment upon the economic 
significance of the consent decree in the Safeway case, the one we 
have just received here ? 

Mr. Brcxs. I would’ think from the point of view of both the 
competitive process and the small independent grocer, it is of very 
real significance. 

Mr. MacInryre. Will you spell that out ? 

Mr. Bricks. I would like to try to. And I think this might be an 
opportunity for the committee to hear from Miss Brass, who was 
in charge of the case. 

Briefly, the Safeway complaint indictment, the indictment par- 
ticularly involved violations of the Sherman Act and the Robinson- 
Patman Act, section 3. The essence of both complaint and the indict- 
ment involved sales below cost with the purpose of eliminating com- 
petition. Building on that, we alleged an attempt to monopolize, a 
conspiracy to monopolize, as well as violation of the Robinson-Pat- 
man Act, section 3. 

Really—and this is a matter of public record, since we filed this 
evidence in court in response to a bill of particulars—a large number 
of independent grocery stores in Texas particularly, were driven to 
the wall by Safeway’s calculated design, not of passing the economies 
of size on to the consumer, but of going into an area, operating not 
1, but 10 or 15 or 16 stores, below cost, a calculated design, “Well, we 
will lose money in this area to drive these people out.” 

Now, this was a tremendous job of accounting proof, to prove 
that they were in fact losing money in the area. To avoid that job 
in the future, the decree deals with the problem in a novel fashion. 
It provides that if Safeway sells not below rockbottom cost, but be- 
low the cost of doing business in a store either with the purpose or 
the natural and probable effect of driving a competitor out, the decree 
has been violated. 

Second, it provides that if a certain number of items in a store 
are sold below cost, for a particular period, the burden shifts to 
Safeway to proving in court, so that we don’t have this accounting 
burden again, of proving that it was not for the purpose of eliminating 
competition or a competitor. And most important, the decree pro- 
vides a sanction to a court which I think is unprecedented under the 
antitrust laws. It permits a court to force Safeway to close its store 
in that area, in the face of a persistent violation of the decree. 

I think the necessity for that severe relief is indicated by the fact 
that the Court imposed $187,500 worth of fines on the Safeway officers 
and their corporation. This, as I recall it, was the third criminal 
case against Safeway. 

Miss Brass. The sixth. 

Mr. Bicxs. The sixth. So if it is possible to have what in other 
areas of law is known as a recidivist of six criminal violations in a 
comparatively short period, it goes pretty far toward making somebody 
that in the antitrust field. 
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That isa brief outline of what the decree does. 

Do you want to add to that ? 

Miss Brass. There is not much to add, except to say that we have 
been told by people in the grocery industry that they believe the decree 
we obtained was quite effective and they are very pleased with it. 
Also, I think that the fines that were imposed in this case may prove 
a deterrent to other large grocers who may attempt to do—have 
similar programs, because in addition to fines, we also received pro- 
bated prison sentences against the two individuals who were named as 
defendants in the case. And I believe that that may have some con- 
structive effect and prevent officials in the future in some of these 
large concerns from attempting to put on such a program. 

I might mention that down in Texas, at the time that we were pre- 
paring to have this case, there were about 500 grocers who went to 
the State legislature and attempted to have a law passed. They did 
succeed in having the law passed, which would have prohibited this 
type of practice, but it was later ruled unconstitutional because it 
applied only to grocery stores and didn’t affect other kinds of mer- 
chants. And at least this demonstrates something Mr. Bicks men- 
tioned before—the willingness of the States or at least the growing 
interest of the States in this type of thing. 

I think that the Safeway case, both the criminal and civil case, 
have received a great deal of publicity, and we hope it will have some 
economic effect in the grocery business. 

Mr. MacIntyre. Mr. Bicks, what were the sections of the law un- 
der which the Safeway case was brought? The civil case I am talking 
about now. 

Mr. Bicxs. Just the Sherman Act. 

Mr. MacInryre. Only the Sherman Act? 

Mr. Bicxs. Right. 

Mr. MacIntyre. You have both sections of the Sherman Act ? 

Mr. Bricks. No; just section 2. 

Mr. MacIntyre. Section 2 only ? 

Mr. Bicxs. Because of the conspiracy problem. 

Mr. MacIntyre. Well, it was started as 1 and 2, was it not origi- 
nally ? 

Mr. Bicxs. No. It was just section 2. As you know, section 1 
requires duality of actors. The conspiracy we alleged, on the other 
hand, was between the various officers of Safeway. And we felt our 
problems for a conspiracy to monopolize under section 2, our problem 
in proving conspiracy under section 2 than proving separate persons 
under section 1. And really we could get all the relief we wanted 
under section 2. 

Mr. MacIntyre. What about the indictment. Did that involve 
section 3 of the Robinson-Patman Act? 

Mr. Bicks. Yes, it did. 

Mr. MacInryre. It involved, therefore, both laws. 

Mr. Bicxs. Right. 

Mr. MacIntyre. And that was disposed of by Nolle? 

Mr. Bicks. Right. 

Mr. Steep. Willthe gentleman yield? In the Kansas City hearings 
we conducted, we had a situation like this develop, and I would like 
to try to outline the facts to you and see what would be your opinion 
as to how that would be involved in the Safeway cases. 
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The chainstore retailers there have apparently entered into an ex- 
clusive deal with the milk supplier, and that on certain occasions this 
milk supplier authorized the store to sell the milk, I believe in one case 
where they sold a half gallon of milk for 29 cents, and then gave half 
a gallon of milk to the buyer. Now, the store representatives insisted 
that that milk belonged to the milk dealer, that the price concession 
was his price concession, that the store had nothing to do with it. 
They merely passed on to the consumer what their supplier had au- 
thorized them to do, that any loss involved was his loss, not the loss 
of the store. 

In the situation of that sort, would it be your opinion that Safeway 
would be exonerated from the order of the court in permitting that 
sort of a thing to go on in the store ? 

Mr. Bicks. It would not, Mr. Chairman. 

Mr. Srexp. I was interested in that because, in our testimony, the 
opinion or the impression I came away with was that they felt ‘that 
they had complied with the law in that case, and that they were not 
in violation, since they had not cut the price—they were merely passing 
on the deal to the consumer that their supplier wanted them to give. 

Mr. Bricks. Mr. Chairman, let me make this clear. That, of course, 
would be Safeway’s counsel’s argument in court. What I meant by 
responding it would not would be that I would not hesitate to make 
the argument that if Safeway is giving away milk through its store, 
it may be held responsible if they are violating the Robinson-Patman 
Act, section 3. And my judgment would be that a court would prob- 
ably agree with us. 

I don’t think a court would permit that sort of a circumvention. 

Mr. Sreep. My colleagues, Mr. Brown and Mr. MacIntyre, were 
both present at those hearings. You remember when those witnesses 
were before us—did I state the matter as you remember it ? 

Mr. Brown. Substantially. I think that is as it was. Could I 
interrupt here just a second. 

I am looking at this right, that what the Department of Commerce, 
what the Government accomplished i in the Safeway case was a certain 
safeguard of competition at the horizontal level, that is as between one 
grocery store and another grocery store. Now, i in the Adams Milk 
instance it is another problem in that it is coming vertically through 
trade channels. And I would be interested in your views on what is 
going to happen in this country as more and more of the distribution 
outlets, final point of sale, become concentrated in fewer and fewer 
hands. Does that not contain within it the power to deny a manu- 
facturer or processor sometimes the right of selling his merchandise 
tothe public? Does it in your opinion ¢ 

Mr. Broxs. Yes, it does. 

Mr. Brown. In the Adams Milk instance, we found where these 
chainstores—I believe it was at least one of them, A. & P.—had 
granted an exclusive on milk, which is most unusual in even a chain- 
store operation, to make an exclusive deal with one supplier. Have 
you found it that way ? 

Miss Brass. I believe that is true, ves. 

Mr. Bicks. I see your analysis of the competitive dangers. I am 
not sure it is unusual. I think we came across a situation in Chicago 
where a large chain had given an exclusive to one dairy, didn’t we— 
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National Tea, I believe, has 
any. 

Mr. Sreep. In that connection, as a layman, I would like to ask 
this question. We were told—I believe this roughly is so; and if not 
we can take it as a hypothetical case—that in the Kansas C ity metro- 
politan area about 74 percent of all the food purchased there came 
out of stores owned by 3 or 4 companies; in other words, the super- 
markets owned by 3 or 4 major chains have now absorbed about 74 
percent of the retail market. 

Now, when this one milk supplier got a supplier’s exclusive con- 
tract with these three ch: ains, he in effect, then, had the sole outlet of 
74 percent of the market. 

What I am leading up to is this. 

Would a restriction on a retailer and a supplier in a supplier’s ex- 
clusive arrangement be possible so that you might have an exclusive 
deal with 1 company, but you could not have it with more than 1 
company in the same trade area? Could anything legally restrictive 
of that sort have any hope of standing up as constitutional in your 
opinion ¢ 

Mr. Bicxs. Well, you mean do I think we could sue in that situa- 
tion? I would say we might stand a good chance. 

Mr.Brown. And just one more point. When we were talking a 
moment ago about exclusive arrangements—where I said that they 
were unusual, I did not mean necessarily unusual in milk. They are 
unusual in other products in the stores, such as coffee and tea and 
canned goods, and so forth. 

Mr. Bricks. Yes; that is corre®t. 

Mr. Brown. Generally speaking, the distributor handles the nation- 
ally advertised brands or the local advertised brands that have fine 
consumer acceptance. 

But in this instance, we found where they had made an exclusive 
arrangement for a supplier of one very important commodity through 
the store. 

Now because of that exclusive arrangement and because of the 
promotion gimmicks that were involved, we found that a lot of milk 
processors and handlers, dairies in the area, had been really hurt. 
They have lost money. And they have been forced to sell below cost, 
sometimes ridiculously below cost. 

And another important point that we found out was that in the 
instances where the arrangement was not exclusive in the grocery 
outlet, where there were other brands or at least one other brand of 
milk in the store, that the dairy owning the other brand was not 
permitted to match the deal that was being offered, and was denied 
that privilege by the store itself, by the chain. 

Mr. Chairman, will the Federal Trade Commission appear be- 
fore us? 

Mr. Streep. This afternoon at 2 o’clock. 

Mr. Brown. Fine. Thank you. 

Mr. Steep. Do you have any further questions? 

Mr. MacInryre. Yes, sir; I have several additional questions, but 
before getting into those, I would like to ask that we receive into the 
record the letter from Judge Hansen, March 18, 1958, to Mr. Cane- 
straight, and the letter from Mr. Hansen to Mr. C anestraight under 
date of April 2, 1958. 
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Mr. Sreep. Without objection, they will be made a part of the 
record. 
(The letters referred to are as follows :) 


UNITED STATES DEPARTMENT OF JUSTICE, 
Washington, D. C., March 18, 1958. 
JoHN CANESTRAIGHT, Esq., 
Canestraight, Brown & Lambert, 
Columbia, Mo. 


DeaR Mr. CANESTRAIGHT: We have received your letter of March 14, 1958, 
concerning the Adams Dairy Co. and the conference on March 7, 1958. Fol- 
lowing that conference we conferred with the Federal Trade Commission, both 
with respect to the scope of the inquiry which it now is conducting into pricing 
practices of Adams Dairy Co., and to the effect on the Commission’s investi- 
gation which might result from a Department of Justice investigation into 
local price-fixing agreements involving Adams Dairy. In addition, we have 
studied carefully the March 5 and 6 transcripts of the hearings held by the 
Senate Antitrust Subcommittee of the Judiciary Committee. 

As mentioned by Mr. Bicks during your conference on March 7, jurisdiction 
over local price-fixing agreements among dairies serving particular towns or 
markets depends upon the presence of a restraint upon interstate commerce. 
Further, it was pointed out that because of concurrent jurisdiction of the De- 
partment and the Commission, no investigation would be undertaken by the 
Department if to do so would conflict with or impede a pending investigation 
of the Commission. 

It appears to us from the above-mentioned transcripts that Columbia, Mo., 
is the only local market concerning which an investigation by the Department 
of Justice, under existing circumstances, might be warranted. But we have 
been advised by the Commission that investigation by the Department, even 
if confined to the Columbia, Mo., market would directly conflict with the Com- 
mission’s broad investigation of Adams Dairy. Further, we have been advised 
by the Commission that if price fixing in the Columbia, Mo., market can be 
substantiated, it will be included in any action that the Commission may initiate. 
Moreover, even assuming a local price-fixing agreement in that market, our 
investigation to date has failed to resolve the question as to whether such an 
agreement restrains interstate commerce. 

I wish to assure you that we are fully aware of the situation in which your 
clients are placed, and appreciate your views concerning the matter. However, 
in view of the above, I do not believe that a limited Department investigation 
should be undertaken. Instead, it appears that the interests of your clients will 
be best served by the pending investigation of the Commission. It is suggested 
that you contact Mr. Walter Graul, Federal Trade Commission, Washing- 
ton, D. C., project attorney in charge of the Commission’s investigation. 

Sincerely yours, 
Victor R. HANSEN, 
Assistant Attorney General, Antitrust Division. 


UNITED STATES DEPARTMENT OF JUSTICE, 
Washington, D.C., April 2, 1958. 
JOHN CANESTRAIGHT, Esq., 
Canestraight, Brown & Lambert, 
Columbia, Mo. 

DEAR Mr. CANESTRAIGHT: We have received your letters of March 19 and 24, 
1958, and have studied the affidavits attached to the March 19 letter. 

Although the affidavits contain some evidence of local price fixing in the 
Topeka, Pittsburg (Kans.), and Springfield (Mo.) markets, it still appears to us, 
as stated in my letter of March 18, that the interests of your clients will best be 
served by the pending investigation of the Federal Trade Commission. The 
Commission investigation involves not only the matter of local price fixing but 
also, and more importantly, the pricing practices of Adams Dairy. 
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We have taken the liberty of forwarding to the Federal Trade Commission the 
affidavits which you submitted with your March 19 letter. 
Sincerely yours, 
Victor R. HANSEN, 
Assistant Attorney General, Antitrust Division. 

Mr. MacIntyre. The first of the pending cases that you mentioned, 
Mr. Bicks, you stated that that was against Safeway and a number of 
milk distributors in Oregon. 

Would you mind naming those milk distributors, since it is a public 
case now ? 

Mr. Brcxs. Oregon Milk Distributors, Arden Farms Co., Dairy Co- 
operative Association, Damascus Milk Co., Fairview Farms, Inc., 
Farmers Dairy Association, Safeway Stores, Inc., Sunnybrook Farms 
Milk & Ice Cream Co., and Sunshine Dairy, Inc. 

Mr. MacIntyre. I wonder if you would leave with us a copy of that 
indictment. We want to ask that it be put in the record. 

(The documents referred to are in the appendix, pp. 735-738.) 

Now, to proceed with some additional questions, I would like to 
refer to Judge Hansen’s testimony of March 4, 1958, before the Senate 
Small Business Committee, page 128. 

And there he stated that this—I am not attempting to quote him— 
that this decree in the Safeway case at Fort Worth contained more 
relief than could have been secured if it had gone to trial. 

Do you agree with that? 

Mr. Bicxs. I would think so, but I think Miss Brass’ judgment is 
worth more than mine. 

Mr. MacIntyre. Is that your judgment, also ? 

Miss Brass. I would say we did have a strong case, and I think the 
decree is probably as good as we could have gotten. Of course, you 
cannot say what the court would have granted, because that is a matter 
of speculation. 

Mr. MacIntyre. Judge Hansen | as expressed that view, as the head 
of the Antitrust Division, and my question here is: Is that the view of 
you people who handled the case ? 

Miss Brass. I believe that is true. I think that the relief of closing 
the store and the stores in the trading area involved is quite stringent 
relief which you might not get if you went to trial. 

But this is no way of saying what you would get or would not get 
if you went to trial. 

Mr. MacIntyre. Now, also while Judge Hansen was testifying there 
on March 4, at page 136, reference was made to Senate bill 3079, which 
bill seeks to overturn the Supreme Court decision of January 20, 1958, 
in the National Milk Co. case versus Carnation. 

And Senator Humphrey said—well, in response to Senator Hum- 
phrey’s question, Judge Hansen said, “That is right, and we are 
heartily in favor of it.” 

That today is the position of the Department of Justice 
that they are in favor of that Senate bill 3079. 

Mr. Bicxs. I would think so. 

Mr. MacInryre. And the effect of that—I should call your atten- 
tion to the fact that in the House there is House bill, H. R. 10243, 
which is identical to S. 3079. That is by Congressman Patman. 





that is, 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 689 


And the effect of those bills would be to read into the antitrust 
law section 3 of the Robinson-Patman Act so as to open a way for 
small-business men who are injured to sue for triple damages under 
it. 

You recognize that as one of the consequences of that legislation, if 
it should be enacted. I say you recognize that. 

Mr. Bicxs. Yes, we do. But I think in fairness, Mr. Counsel, the 
report should show that the thrust of Judge Hansen’s testimony in 
support of bills to overrule those decisions dealt with the impact of 
those decisions on us. 

I don’t think the Supreme Court realized what they were doing to 
our ability to enforce the antitrust laws. I think they focused solely 
on the private treble damage plaintiff. 

My honest judgment is that this does not mean very much to private 
treble damage plaintiffs. You may disagree with that, but putting 
myself in the position of representing a private treble damage plain- 
tiff, if I thought I had a case that violated Robinson-Patman Act 
section 3, I think I would have one that probably violated other pro- 
visions of Robinson-Patman and possibly the Sherman Act. 

Not that I don’t think the bill is a good idea, but I think Congress 
might be careful about acting if it thinks the important reason to do 
this is to help private treble damage plaintiffs. 

Mr. MacIntyre. But you are not changing the view of the Depart- 
ment of Justice from that stated by Judge Hansen on March 4? 

Mr. Bicxs. Not at all, sir. I was just changing the impression of 
that view that I felt was left in this record. 

Mr. MacIntyre. Now, let us move on to these antimerger cases. 
You spoke about your antimerger cases. There has not been a single 
case brought by the Department of Justice against National, Borden, 
Foremost, Beatrice, Carnation, Arden, Pet, Fairmont, or Dean, with 
respect to the antimerger provision of the law. 

Mr. Bicxs. There has not. 

Mr. MacInryre. At any time. 

Mr. Brcxs. I believe that is true. 

Mr. MacIntyre. Now, I would like to ask you, do you consider 
that section 7—— 

Mr. Bricks. I was just refreshing my recollection here. I know that 
we started investigating some of the mergers, but the FTC—Mr. 
Whittinghill jogs my memory—has merger suits against several of 
those, does it not? 

Mr. MacInryre. Against National, Borden, Foremost, and 1 or 2 
others. 

Mr. Bicxs. Yes. 

Mr. MacIntyre. They were quite recent. In fact, within the past 
year or so. 

Mr. Bricks. That is right. So I would think that if they—I would 
hope they have developed enough experience with mergers in the 
industry so that we might well, if we came across any, if we came 
across any, turn them over to them. 

Since I think if you try a couple of these milk merger cases or get 
into them, they will fall into a pattern it is easy to try to answer. 

Mr. MacIntyre. Would you state whether you understand any one. 
charged with a violation of the antimerger provision of the Clayton 
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Act might defend himself by a showing that his acquisition, merger 
or consolidation was done in good faith ? - 

Mr. Bicxs. I would think not. The Clayton Act, section 7, the 
Senate report on, I recall, page 3, stated that the motives of the actors 
were irrelevant. The test instead was its probable impact. 

Mr. MacInryre. Well, then are we correct in your understanding 
as indicated by that answer that it is immaterial and irrelevant to a 
charge or to a defense in a case arising under the antimerger law ¢ 

Mr. Bicxs. I so argued in Youngstown Bethlehem, Mr. MacIntyre. 

Mr. MacInryre. Would it be correct, then, to say that the effect. 
upon competition caused by any merger under section 7 of the anti- 
merger law determines where that law is violated. 

Mr. Bricks. It would not. It would be correct to say that the prob- 
able effect on competition 

Mr. MacIntyre. The probable effect or effect, whichever is 

Mr. Bicxs. Probable effect on competition. 

Mr. MacIntyre. Well, is it your position, then, that section 3 of 
the Clayton Act, which forbids exclusive dealing arr: angements—and 
we have been discussing that here this morning with respect to the 
Adams Co, exclusive dealing contracts with A. & P. out in Kansas 
City—that it forbids—such exclusive dealing arrangements where the 
probable effect would be to substantially lessen competition, and irre- 
spective of any showing whether or not those exclusive dealing con- 
tracts were made in good faith. 

Mr. Bricks. It would. 

Mr. MacInryre. Is that your position ? 

Mr. Bicks. Yes, sir. 

Mr. MacInryre. That is the position of the Department of Justice? 

Mr. Bricks. Yes, sir. 

Mr. MacIntyre. What about price discriminations which have the 
effect of substantially lessening price competition and tending to 
monopoly. 

Is it the position of the Department of Justice that they ought to 
also be forbidden because of those effects, irrespective of a showing 
of good faith ? 

Mr. Bricks. It is our position not only that they ought to be for- 
bidden irrespective of good faith, but under present law they are. 

You asked me if it was our position they ought to be. It is our 
position that they are under present law prohibited if they have the 
prohibited effects, regardless of the motive. 

Mr. MacInrryre. So that is substantially lessening competition or 
having the probable effect of substantially lessening competition / 

Mr. Bicks. Precisely. 

Mr. MacIwryrp. Are you disagreeing with the Supreme Court of 
the United States in the Standard Oil of Indiana case (340 U.S. 231) ? 
That is the 1951 decision where it was held by a vote of 5 to 3 that 
where a good faith showing is made by the Standard Oil Co. it would 
make an absolute defense, irrespective of effects on competition ? 

Mr. Brexs. I am not. I think the Supreme Court was absolutely 
right. 

I think Congress meant to establish an absolute defense based not 
on the sort of good faith speculation that we have been talking about, 
but based rather on the fact that the purpose of the price discrimina- 
tion was to meet an equal low lawful price of a competitor. 
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Now, the reason I don’t think my position requires me to disagree 
with the Supreme Court is that I think the act, even without any con- 
sideration of motive, would not be violated since the good faith de- 
fense presupposes that the seller alres idy has an equally low offer, 
so that if the competitor didn’t offer it to him, he would be vetting 
it at that price anyway, and no impact on competition would result. 

So that I would think the law would not be violated because there 
is no injury in that situation, as well as because of the purpose of 
the price offer. 

So I would say that my position is not inconsistent with the Supreme 
Court decision. 

Mr. MacInryre. Well, the fact of injury in the Standard case, as 
I understand it, was established beyond dispute. The finding of the 
fact in that: respect remains unchallenged and is acc epted by the 
parties and by the courts as having been established. 

But the court has held that as a matter of law the meeting of an 
equally low price in good faith by Standard relieves it from any lia- 
bility under the law. 

Mr. Bicxs. Mr. MacIntyre, I fully appreciate that the finding of 
injury remains intact. My position is that the injury does not stem 
solely from Standard’s lower price; because if Standard didn’t offer 
a lower price, the Supreme Court sustained a finding that somebody 
else would have, and was in fact. 

That is my argument. I am not sure that you want to engage in a 
legal debate here about what the decision meant. 

Mr. MacIntyre. No; not at all. I am trying to get your under- 
standing of the Department’s position concerning it. 

Mr. Bicxs. I think the construction of that defense involves an 
area apart from speculation about motives. 

Mr. MacIntyre. Let us conclude reference to that by asking this 
further question. I think that will answer the query. 

It is the position of the Department of Justice today, as it was 
stated in the communications over the past 2 years to the Judiciary 
Committees of the House and Senate that it was opposed and is still 
opposed to S. 11 and H. R. 11 which would overturn that Supreme 
Court decision. 

Mr. Bicxs. Precisely. 

Mr. MacInryre. That answers the question. And for the same 
reasons. 

Mr. Bicxs. Precisely. 

- Mr. Brown. Mr. Counsel, in connection with that, are we not in 
a real twilight zone there of the moving of goods through normal 
trade channels in this country. And I am seriously wondering my- 
self just what the answer is. 

The term “lawful price” to me may be the key to it. In every 
community constantly there are people going into business who don’t 

‘alculate all their costs. They are not good. bookkeepers. And they 
might feel that we could edge just a little bit on a price and sell, you 
know, more volume. 

And their one action, per se, is not going to disrupt the great bulk 
of the business community unless the rest of the business community 
gets hysterical. 
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Now, for instance, in gasoline, in the petroleum hearings, Mr. 
Chairman, you will remember we found where one service station 
selling twenty or thirty thousand gallons of gasoline, a drop in the 
bucket in the whole picture, would lower their price 2 cents a gallon, 
and then, first thing you know, some man 2 miles away decides that 
that is doing injury to him, and he will lower the price. And then, 
first thing you know, the whole stack of cards comes down. 

Is it your interpretation that the man’s 2 cents a gallon less could— 
probably is in his instance a lawful price ? 

Mr. Bicxs. Well—— 

Mr. Brown. I grant you it is a hypothetical case, but let me put 
the question this way. 

Would the case hinge upon whether that reduced price was a law- 
ful price? 

Mr. Bicxs. I would gather you are talking about a preliminary 
line injury, Robinson-Patman 2 (a) case, alleging that the first seller 
has cut his—well, it won’t be a Robinson-Patman case, because he is 
selling at the same price all the way across the board. He is selling 
to everybody at the same price. 

You don’t have a price discrimination. 

Mr. Brown. Right. 

Mr. Bricks. I would say there is nothing illegal about what he is 
doing, unless you can show an attempt to monopolize which is rather 
fruitless on the part of one service station owner. 

Mr. Brown. If that should result, though, in a price war, which 
it has, all over the country, is there anything in any legislation that 
we have on the books as of now that could prevent price wars of that 
kind ¢ 

Mr. Bicks. Well, that could be the beginning of quite a prolonged 
discussion. 

T have always felt myself that price wars in the gasoline business 
were symptomatic of a more basic anticompetitive problem at the 
production and refining levels. s 

Mr. Brown. And may I add that this committee so reported in its 
findings on the petroleum industry. 

Mr. Biexs. I think that if you look at how price wars start in 
petroleum, the general—or one prime way they start is where a major 
has an excess of supply in an area and doesn’t want to move it through 
his regular outlets, or dumps it very suddenly on his regular outlets, 
and the impact is to depress the prices completely, or where a major is 
afraid he is going to lose his dealers if he cuts his price—for example, 
in a company-owned station—so he sells it to somebody who sells an 
off-brand who will sell at a lower price and will in turn sell the majors’ 
off-brand and triggers it off. 

I don’t think the problem would be half so severe were I to have 
more confidence in the present status of competition in the production 
and refining level. 

Mr. MacIntyre. But at the distribution level, you regard discrim- 
ination as an evidence of vigor of competition, don’t you? 

Mr. Brcxs. Well, I would prefer to stick my more symptomatic of 
a lack of competition on all levels. 

Mr. MacInryre. But talking about it at the distribution level, 
down where the little fellows are involved, that would be the vigor 
of competition, as you would view it; is that correct ? 
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Mr. Bicxs. I am a little reluctant to accept your characterization, 
because—well, I will accept it. 

Mr. Brown. In your philosophy of competition, do you feel that 
competition has to be within bounds of a legitimate economic price? 

In other words, we have heard in the milk hearings “look what a 
great thing it is for the consumer, he is getting all this”. And I am 
a consumer, and I like a bargain every now and then just as much as 
anybody. 

But do you feel there are certain limits to what a consumer can 
get by way of a free lunch for very long? 

Mr. Bicks. I certainly do, and I think those limits are embodied in 
the antitrust laws. 

Mr. Brown. Frankly, I am disappointed in the results that we 
have been able to achieve by the antitrust approach in 2 or 8 decades, 
or maybe more, I don’t know. 

Are we actually doing any good? 

Mr. Bicxs. I would, of course, say we are. I point to industries 
like aluminum. I would point even to oil. 

Mr. Brown. Let’s take aluminum. Which do you think was the 
bigger factor in the growth of aluminum competition that we have 
seen in the last 10 or 15 years—the antitrust laws as applied, or the 
fact that the United States Government made available to competition 
certain quantities of capital money that enabled competition to grow 
uid flourish ? 

Mr. Bicxs. Congressman, you have made, I think, a very telling 
point. 

I would say that—I would place greater emphasis on the Govern- 
ment plant disposal. But I don’t think it is separate from the anti- 
trust case, because of the Government—the Antitrust Division took the 
position in that plant disposal that because of the decree in aluminum 
you cannot sell those plants to Alcoa. 

Also the decree in ee in terms of separating Alted, the Cana- 
dian company, from Alcoa, I think, took away a prime source of 
Alcoa’s power. 

So I would say that the two steps are interrelated, and they repre- 
sent a broad antitrust approach in court and in terms of advising the 
executive. 

I would not claim sole credit for the particular piece of litigation, 
which was your point. So I think you are right. 

Mr. Brown. And also there was the factor of Reconstruction Fi- 
nance Corporation loans, which were most important. 

Mr. Bicxs. Yes; we encouraged those in the Antitrust Division. I 
would say yes—I would look at aluminum; I would look even, if you 
will, at oil. 

After all, in 1911, when the Standard Oil case was brought, when 
the court dismembered the then Standard Oil Co. into 7 companies, 
every 1 of the 7 companies today is greater than what the combined 
size was in 1911, even accounting for dollar changes. 

Mr. Brown. In other words, we all believe in the philosophy of com- 
petition, and it has to be reasonable competition, and TI have said this 
so many times in this committee that it is probably old hat, but on 
the one hand is the concept that so many people have wanted to bust 
up the Yankees. They were winning the league every year; bust them 
up. 
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Well, I believe that this committee and this Congress can accomplish 
more by helping the other seven clubs in the league and letting them 
take care of the Yankees. And that is what we have held these capital 
hearings for, and why the chairman has a very excellent bill in the 
hopper for capital bank setup in the country. 

In the case of petroleum, where now it is getting to a point where a 
lot of times the only source of capital is for a major company to move 
in and buy the ground or lease the ground and sew up all the choice 
locations, where 1f some local operator, who is a good operator, and has 
proved himself, had sources for capital, he could come along and mix 
it up pretty good with them probably. 

Does that fit into your philosophy ? 

Mr. Bicxs. Exactly. I think the problem—you have stated the pre- 
cise philosophy of antitrust, and that is that strong competition, the 
other seven clubs versus the Yankees, operating in a free market, is a 
better safeguard for the public interest than a government regulatory 
body. 

Mr. MacIntyre. In other words, you have to have competitors to 
have competition. 

Mr. Bicxs. It would seem so; yes. 

But that doesn’t mean, Mr. MacIntyre, that the thrust of the anti- 
trust laws should be to safeguard an individual competitor apart from 
the impact of his elimination on competition. 

Mr. MacInryre. I will agree with you on that. 

But you can’t have competition without competitors, can you? 

Mr. Bicxs. Of course. Petroleum is a bad example to use, you 
know, because our policy of the Government and the Congress toward 
competition in petroleum is a bit schizophrenic. 

Mr. Brown. We had a suggestion this week from an individual 
who has suffered damages by what he alleges to be below-cost prices 
in an industry. I read in the newspaper today where the United 
States Government is going to take action in the case. 

But he suggested to the committee that the antitrust laws be changed 
wherein there could be injunctive relief, so that we can have com- 
petitors without having them, you know, eliminated for long periods 
of years while all this litigation goes on under antitrust laws. 

Do you think that it is practic al for us to pursue injunctive relief? 

Mr. Bicxs. I would say there is such power now in the present law. 
There are terrible practical problems in applying it. 

I think the merger field is a good example. You seek a prelimi- 
nary injunction. Under the present state of the law, the court practi- 

cally forces you to prove a violation to get a preliminary injunction. 
That means that you are forced into trying your case in the main before 
you got all your evidence ready and in a preliminary—the context of a 
preliminary hearing, where even if you win all you have is an in- 
junction. 

So the decision we have reached on preliminary injunctions in the 
merger area is that they are not worthwhile until we get a couple of 
Supreme Court cases construing section 7. If we get an easy pattern 
of proof from the Supreme Court, I think they may be worth our 
while, because you make your first impact on a judge, you see, before 
you are fully ready. 
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He starts getting into all your proof, And his reaction is, “Well, is 
this all you have got?” But if you are ready to go when he first gets 
into your proof on trial, he is apt to be a little more impressed. 

That is not so serious a soaker when you have a Supreme Court 
case to point to and say, “That is all we are supposed to have.” 

But in the present state of the law, we don’t, except in GM-DuPont. 

Mr. Brown. Is one of the practical problems involved in injunc- 
tive relief that if you loosen the laws, that is, lower the requirements 
of proof, that you might be wide open to nuisance cases / 

Mr. Bicks. That probably is true, yes. 

Mr. Brown. Would you feel that this committee might lower the 
requirements for proof for injunctive relief? Should we proceed to 
seek amendments to the legislation, or additional legislation to pro- 
vide it? 

Mr. Bicxs. I really would like to think about that. That is a hard 
one. 

Mr. MacIntyre. Mr. Chairman, I have 2 or 3 other questions, if I 
may. 

Now, referring again to the position of the Department of Justice 
about these bills to overturn the Nashville Milk Co. case, January 20, 
I would like to ask you about the position of the Department of 
Justice regarding the proposals which have been made to the effect 
that the Clayton Act be amended to substitute the trial judge’s dis- 
cretion to double or treble the damage award for the present manda- 
tory treble damage requirement. 

What is the position of the Department of Justice on that right 
now ? 

Mr. Bicxs. Mr. MacIntyre, I cannot respond directly, because I 
don’t know. I testified at some length 2 years ago in favor of that 
bill. 

Mr. MacInryre. In favor of relaxing the law there from the man- 
datory treble damages to a discretionary situation; is that it? 

Mr. Bricks. In favor of that bill. I would say that it would make 
more effective treble-damage enforcement. 

Mr. MacIntyre. But it would give the little fellow less when he 
wins the case. 

Mr. Bricks. Not necessarily. 

The position we took, and the testimony has never been published— 
I wish it were—we surveyed treble-damage cases that had been 
brought and what happened to them, and we presented it in detail 
for the Judiciary Committee. 

We came to the conclusion that although you hear a lot with a few 
big recoveries, most of them don’t win, and most of them, peculiarly 
enough, lose before juries. 

And we felt we had some testimony from people who lost who 
felt 

Mr. MacIntyre. Let us take the Mead Bread Co., case down in 
Santa Rosa, N. Mex. 

There the damages proven were $19,000. Treble, they were $57,000. 

Mr. Bricks. First of all, I think the bills made clear that the judge 
had no discretion where the violation was intentional. 

Mr. MacIntyre. Some of them did and some did not. 
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Mr. Bicxs. The only one we supported or the judge discretion 
only where the violation was not intentional. 

The reason we supported it was we felt juries were not returning 
verdicts because of the trebling. 

Mr. MacIntyre. And it is your position today, as it was when you 
testified on that 2 years ago? 

Mr. Bicxs. That is my position, but I do not know if Mr. Rogers 
is of the same view as Mr. Brownell was. 

I frankly have never discussed it with him. 

Mr. MacIntyre. That is, you cannot speak for the Department of 
Justice as of now on this particular proposition ? 

Mr. Bicxs. No, but I would say if you are seriously interested in 
it, you get from the House Antitrust Subcommittee the analysis of 
those figures. We are convinced, or I was convinced, and so was 
Judge Barnes, that something has got to be done to revitalize treble- 
damage suits. Further we believed that one reason some of these 
suits were being lost, and most being lost by the jury, was the jury 
felt,“* * * this guy has lost $20,000 worth of business, and we are 
taking $60,000 from this fellow,” on a violation that was not inten- 
tional. 

Mr. Maolnryre. Now, returning again to a portion of Judge 
Hansen’s testimony, and that is on page 135, on March 4, are we cor- 
rect in our understanding of that discussion that it is the position of 
the Department of Justice that it is not sufficient simply to place within 
the antitrust laws section 3 of the Robinson-Patman Act as is proposed 
through those bills, if we are to give the private litigant the right 
to seek for violation of section 3 an injunction ? 

Mr. Bicxs. Would you repeat the question ? 

Iam sorry, I lost it. 

Mr. MacIntyre. Would you read it back, Mr. Reporter ? 

(The last question, as recorded, was read by the reporter. ) 

Mr. Bricks. Well, if section 3 were placed under the antitrust laws, 
then if a private litigant proved a violation of section 3, he would 
have proved a violation of the antitrust laws within the meaning of 
the Clayton Act, and I would think now he could then seek an in- 
junction. 

Mr. MacIntyre. Now, is it the position of the Department of 
Justice that recoveries of treble damages by private litigants from 
violations of the antitrust laws that the income-tax laws ought to be 
changed so that for that purpose those recoveries would be 
spread over a number of years, term of years, as income / 

Mr. Bicxs. There again I don’t think I can express any position 
on behalf of the Department. 

I don’t know what position Mr. Rogers plans to take on that. 

Mr. MacIntyre. Well, what is the last known position of the 
Department of Justice on that ? 

Mr. Bicxs. The last known position of the Department of Justice 
was that this is a revenue and Ty sasury problem, and not ours. 

Mr. MacIntyre. In other words, it has not taken a position of what 
ought to be done about it? 

Mr. Bricks. That is right. 

Well, this is largely a matter of some deference with us, because 
we could be dragged into every tax measure as an anticoncentratiom, 
or what is the impact. 
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Mr. MacInryre. Well, it is the view of the Department of Justice 
that it is quite desirable to have these private litigation treble-damage 
cases to aid in the enforcement of the antitrust laws? 

Mr. Bricks. Our position is that the private treble-damage plain- 
tiff is an indispensable ally of the Government enforcement official 
to see the antitrust laws are lived up to. 

Mr. MacIntyre. And that factor is becoming more important, is 
it not? 

Mr. Bricks. Yes, sir. 

Mr. MacIntyre. Now, referring again to the Safeway case, at page 
132 of Judge Hansen’s testimony of March 4, he stated the civil case 
against the Safeway likewise promises to be of considerable assistance 
to the independent grocers. 

He was referring there to the effect of the consent decree, was he not? 

Mr. Bicxs. Yes. 

Mr. MacIntyre. He couldn’t have been referring to any disclosures 
that were made by the case, any evidence of Safeway’s actions. 

Mr. Bricks. Not in that sentence, because we put our evidence in 
public pursuant to a bill of particulars in the criminal case. 

But in filing that evidence, we were very careful to break it down by 
communities, so that anybody coming in who was injured in that com- 
munity could go right away to our accounting analysis, and he has got 
pretty much of a readymade case. 

Mr. MacIntyre. That was done in the bill of particulars in the 
criminal case 

Mr. Bicks. Yes, that is right, but not in response to that sentence, 
sir. 

You are right. 

Mr. McIntyre. Judge Hansen, in fact, took the position that he 
would not want the law changed to provide for consent decrees to be 
used as a basis for prima facie cases and private litigant cases, did 
he? 

Mr. Bricks. I don’t recall that he did take that position, did he ? 

I think if he did, the only reason would be that it would make it im- 
possible for us ever to get a consent decree. 

Mr. MacInryre. That is page 128 of his testimony of March 4. 

Mr. Bicxs. I guess it was for that reason. 

Mr. MacInryre. And he states that as his reason. You are accu- 
rate in the statement of the reason. 

Well, to do that means that the considerable assistance given to the 
independent grocers would have to rest entirely upon the outcome or 
the consequences of the consent decree. 

Mr. Bricks. As well as the information filed in the criminal case. 

Mr. MacIntyre. Well, I am assuming now that you had no criminal 
pase. 

It would be entirely on whatever the relief would be that would be 
provided by the consent decree. 

Mr. Bicxs. Not entirely, Mr. MacIntyre. 

Mr. MacIntyre. Why? 

Mr. Bicxs. In substance you are right, but not entirely. For a 
private plaintiff sees a complaint already drawn, he doesn’t have to 
worry too much about his legal authority. He doesn’t have to worry 
about his pleading problems; he already has pleadings that presum- 
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ably some people with experience in the field have drawn up and been 
successful in getting a decree. So, to that limited extent, his task has 
been made easier. 

Mr. MacIntyre. How is it made easier proofwise ? 

Mr. Bicxs. None, in no way. 

Mr. MacIntyre. The Department of Justice has no position on the 
question of whether section 3 of the Robinson-Patman Act should be 
repealed, does it? 

Mr. Bricks. It has never expressed one that I know of, sir. 

Mr. MacIntyre. As a Government agency, it has not taken a posi- 
tion on that ? 

Mr. Bricks. I do not believe we have been asked to take a position. 

Mr. MacIntyre. The Attorney General’s Committee To Study the 
Antitrust Laws did take a position on it and recommended the 
repeal. 

Mr. Bricks. It did. 

Mr. Sreep. Well, we want to express the appreciation and thanks 
of the committee for your fine cooperation here today. I think you 
have been very helpful to us. 

Mr. Bicxs. Thank you very much. 

Mr. Steep. We will adjourn to meet here at 2 p. m. 

(Whereupon, a recess was taken until 2 p. m., the same day.) 


AFTERNOON SESSION 


Mr. Steep. The committee will be in order. 

The committee is meeting this afternoon for the purpose of hearing 
from representatives of the Federal Trade Commission, and at the 
beginning of the hearings the Chair will introduce into the record 
the letter written on Apr il 14 and signed by the chairman and a reply 
thereto received from the Honorable John W. Gwynne, Chairman, 
Federal Trade Commission, in which certain information is requested. 


(The letter referred to is as follows :) 

Apri 14, 1958. 
Hon. Jonn W. GwYNNE, 
Chairman, Federal Trade Commission, Washington, D. C. 

DEAR Mr. CHAIRMAN: The Special Investigating Subcommittee of the Select 
Committee on Small Business of the House of Representatives is planning to 
hold hearings commencing at 10 a. m., Monday, April 21, 1948, in room 429, 
House Office Building, Washington, D. C., on problems of price discrimination in 
the distribution of dairy products. 

The committee is particularly interested in hearing from officials of the law- 
enforcement agencies regarding what can be done under existing law about 
price discrimination practices in the distribution of dairy products. In addition, 
it desires the views of those officials on what should be considered in the form 
of new legislation to meet these problems which cannot be considered under 
existing laws. 

In view of these circumstances you and appropriate staff personnel of the 
Federal Trade Commission are invited to appear before the special subcommittee 
in executive session in room 429, House Office Building, at 2 p. m., Friday, April 
25, 1958. It is hoped that you and the staff personnel will be prepared to 
advise the committee not only about current injurious trade practices in use 
in the distribution of dairy products, but also about the possibilities of applying 
existing laws to any such practices and the desirability of new legislation to 
reach any such practices to which existing laws cannot be applied. Also, the 
committee would welcome the appearance of other members of the Commission 
and would be pleased to get their views on these matters. 

It is understood that Mr. Bryan H. Jacques, staff director, and Mr. Everette 
MacIntyre, general counsel, of the committee have discussed this matter with 
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you and with staff personnel at the Federal Trade Commission, and have advised 
the latter regarding the lines of inquiry which would be taken up by the special 
subcommittee during the course of your and their appearances in the men- 
tioned executive session. 

As is stated in the enclosed announcement, the hearings will be held by a 
special subcommittee of the House Small Business Committee. I have been 
designated to preside over those hearings as acting chairman of the Special 
Investigating Subcommittee. 

Sincerely yours, 
Tom Streep, Acting Chairman. 


FEDERAL TRADE COMMISSION, 
Washington, D. C., April 30, 1958. 
Hon. Tom SrTeep, 
Acting Chairman, Special Investigating Subcommittee, 
Select Committee on Small Business, 
House of Representatives, Washington, D.C. 


DEAR Mr. CHAIRMAN: This is in further reply to your request of April 14, 1958, 
for an expression of views of the Federal Trade Commission regarding problems 
of price discrimination and other unfair practices in the distribution of dairy 
products and legislation to meet problems which cannot be considered under 
existing laws. Since it appeared that matters of interest at the hearings may 
come before the Commission in its judicial capacity, an expression of views by 
the Commission or any Commissioner could very well be the basis for disquali- 
fication. With your kind permission, therefore, I requested the Commission’s 
Executive Director, Mr. Harry A. Babcock, and such other officials as he deemed 
appropriate, to be present at your hearing. 

I wish at this time to express my appreciation and the appreciation of the 
other Commissioners for the interest, helpful attitude, and courtesies extended 
by you to these members of the Commission’s staff at the hearing. 

With respect to legislation, the Commission’s program embraces several im- 
portant areas which may be of interest to your subcommittee. First, we have 
recommended an amendment to section 11 of the Clayton Act for the purpose 
of providing that orders issued by the Federal Trade Commission under that 
act shall become final in the same manner in which orders issued by the Com- 
mission under section 5 of the Federal Trade Commission Act become final; 
that is, upon the expiration of 60 days if petition for review of the Commission’s 
order has not been filed in an appropriate United States court of appeals. This 
proposed legislation also incorporates the penalty provisions of the Federal Trade 
Commission Act. 

The second major area in which the Commission has recommended legislation 
which would be useful in the dairy industry relates to corporate mergers. The 
Commission has submitted to the Congress legislation which would make section 7 
of the Clayton Act applicable to mergers where either the acquiring or the 
acquired corporation is in commerce; would provide for prior reports of signifi- 
cant mergers; and would authorize the Commission to proceed in district court 
for injunctive relief to prevent such scrambling of the assets as would impede 
the Commission from subsequently issuing an effective order of divestiture. I 
am attaching a statement presented to the Subcommittee on Antitrust and 
Monopoly of the Senate Committee on the Judiciary on April 1, 1958, which 
explains the Commission’s position on premerger notification, merger injunctions, 
and finality of Clayton Act orders. 

A third area in which the Commission has supported legislation relates to 
the existing jurisdictional void with respect to parties qualifying as packers 
under the Packers and Stockyards Act of 1921. The Commission supports S. 1356 
as proposed to be modified by the Young-Carroll amendment. I am attaching 
a copy of a statement on this legislation which I presented to the Senate Com- 
mittees on Agriculture and Forestry, and the Judiciary on April 17, 1958. 

It is my understanding that you have indicated interest in the Commission’s 
position regarding H. R. 11 and §. 11, bills which would amend section 2 (b) 
of the Clayton Act. A majority of the members of the Commission favor the 
enactment of such legislation, as indicated in the attached copy of the Commis- 
sion’s report on H. R. 11 and H. R. 398 submitted March 11, 1957. For reasons 
expressed in a statement made to the Antimonopoly Subcommittee of the Senate 
Judiciary Committee on March 11, 1957, copy of which is enclosed, I do not agree 
with the views of the majority. 
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Committee counsel has inquired regarding the position of the Commission 
on H. R. 10248, a bill to amend the Clayton Act so as to supplement existing 
laws against unlawful restraints and monopolies by providing that violations of 
the Robinson-Patman Act shall constitute violations of the antitrust laws. The 
effect of this bill would be to enable persons injured in business or property by 
reason of violation of section 3 of the Robinson-Patman Act to bring suit for 
treble damages pursuant to the provisions of section 4 of the Clayton Act. 
Although the bill does not affect the duties or responsibilities of the Federal 
Trade Commission, the Commission favors the legislation for the reason that it 
would have a salutary effect upon private enforcement. 

Reference has also been made to a proposal to amend the Robinson-Patman Act, 
made by Mr. Walter Page in the course of hearings before your subcommittee. 
This proposal will be studied by the Commission and a prompt report thereon 
will be submitted to you. 

If there is any other information or advice which you desire, please do not 
hesitate to call on us. 


Sincerely, 
JOHN W. GwyYNNE, Chairman. 


STATEMENT OF JOHN W. GWYNNE, CHAIRMAN, FEDERAL TRADE COMMISSION 
BEFORE THE SUBCOMMITTEE CN ANTITRUST AND MONOPOLY OF THE SENATE CoM- 
MITTEE ON THE JUDICIARY, APRIL 1, 1958 


I am pleased to be here this morning in response to the request of your 
chairman to present the unanimous views of the Federal Trade Commission 
regarding Senate bills 198, 721, 722, and 3479 of the 85th Congress and certain 
provisions of H. R. 9424 of the 84th Congress as reported by the Senate Ju- 
diciary Committee. 

All of these bills propose amendments to the Clayton Act, as amended by 
the Robinson-Patman Act of 1936 and the Antimerger Act of 1950. They deal 
with four major subjects: prior reports, injunctions, finality of Clayton Act 
orders and declaratory judgments. I shall proceed to discuss them by subject 
matter. 


1. Prior reports of mergers 

S. 198 and 8S. 722 provide, among other things, that corporations planning 
to merge shall give notice to the Federal Trade Commission or other Commission 
or Board with jurisdiction and to the Attorney General of their intentions to 
merge, where the acquiring and the acquired corporation would have combined 
assets in excess of $10 million. 

The subject of merger notification came up in 1955 in the course of hearings 
before several committees of the House, which were concerned with the fact 
that very few merger cases had been brought under the antimerger amendment 
of 1950. At the time, there had been 3 complaints in the 4 years since the 
amendment. In January 1956, while appearing before a subcommittee of the 
House Judiciary Committee, I supported the idea of notification provided that 
it was limited to the most significant mergers, and I suggested the $10 million 
combined asset figure which now appears in S. 198 and §8. 722. 

Since that time the Commission has been granted funds by the Congress to 
establish a sound program for its merger work. This has enabled the Commis- 
sion to establish a specialized group within its Bureau of Investigation to 
process merger investigations. In this connection we have developed a rather 
streamlined and generally effective merger detection program which has con- 
tributed immensely to the success of our merger program. Contrasted with 
3 complaints in the first 4 years, the last 3 years have seen 21 merger com- 
plaints. In addition, two other complaints have been approved by the Com- 
mission, and will be published as soon as they have been served upon the 
respondents. 

However, there is still a vital need for premerger notification. The burden 
of merger detection work would be substantially relieved by legislation re- 
quiring reasonable notice of intent to merge where the parties merging are of 
significant size. Enactment of such legislation would free those staff members 
involved in locating mergers and gathering significant data promptly from 
trade journals, financial newspapers, investment manuals and other sources, 
for work on the actual merger program. 
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Systematic advance knowledge of important business mergers would con- 
siderably ease the Commission’s enforcement burden without imposing any 
undue burden on the business community. There is no sound reason why busi- 
nessmen contemplating mergers should have any objection to notifying the 
Government of their plans. Many do so now voluntarily. 


2. Injunctions in merger cases 


S. 198, S. 722, and S. 3479 provide for authority in the Federal Trade Com- 
mission to seek or invoke injunctive power in order to prevent the scrambling 
of assets in merger cases. These provisions of these bills would remedy one 
of the most serious loopholes in the Antimerger Act. Experience has shown 
that in certain mergers an acquired competitor may be completely swallowed 
up or may disappear as an identifiable entity in a very short time. In such 
cases it may be difficult if not impossible thereafter to restore the preexisting 
competitive situation or to segregate acquired assets in the form of a going 
and salable concern for divestiture purposes. 

In three cases involving threats to the Commission’s ultimate jurisdiction 
to enter and enforce effective orders, the Commission has gone before three 
different United States courts of appeals and has attempted to obtain in- 
junctions requiring the respondents to maintain the status quo and thus to 
protect the Commission’s ability to enter effective orders. In the absence of 
specific statutary authority, the Commission relied upon the “all writs” section 
of the Judicial Code, which provides (title 28, sec. 1651) as follows: 

“The Supreme Court and all courts established by act of Congress may issue 
all writs necessary or appropriate in aid of their respective jurisdictions and 
agreeable to the usages and principles of law.” 

In no such case has an injunction been obtained by the Commission. In the 
first case, the matter of Farm Journal (D. 6888), the Commission’s petition 
was summarily denied by the court. In the second case, the matter of A. G. 
Spalding Brothers, Inc. (D. 6748), while an injunction was not obtained, the 
Commission was successful in obtaining from the respondent a commitment 
that it would not significantly alter the status quo without 30 days’ prior 
notice to the Commission, 

In the third case, the matter of Jnternational Paper Company (D. 6676), the 
United States Court of Appeals for the Second Circuit ruled that the Clayton 
Act did not “contemplate applications by the Commission for interlocutory 
relief by way of injunction to maintain the status quo during the pendency of 
a proceeding before the Commission” and that the “Clayton Act makes clear 
that the Commission was not intended to have such authority.” 

S. 198 and S. 722 propose to confer upon the Commission authority to go 
into district court to seek injunctions and authorize the court to enter “such 
temporary restraining order or prohibition as shall be deemed just in the prem- 
ises.”” The approach of 8S. 3479 is different. This bill would authorize the 
Federal Trade Commission itself in any case where it has issued a complaint 
to “issue preliminary orders requiring any respondent charged with such 
violation to maintain the acquired corporation or property as a separate operat- 
ing business entity” where the Commission finds “that any part or all of any 
order to cease and desist and divest which it has jurisdication to issue may be 
impaired or rendered ineffectual if the acquired corporation or property is not 
maintained as a separate operating business entity.” Thus, the basic difference 
between S. 198 and 8S. 722 on the one hand and §. 3479 on the other, is that 
under the first two bills the injunction would be issued by the court, whereas 
under S. 3479 the Commission itself would issue the injunction. Of course, 
under S. 3478 the Commission’s injunctive order would be reviewable in the 
courts. 

The Commission presently operates under many provisions of law which 
authorize it to go into district court to seek injunctions. These include section 
18 of the Federal Trade Commission Act, which is a part of the Wheeler-Lea 
amendment of 1938. Under this section, according to the last count, 41 suits 
for injunction have been brought by the Commission. Injunctions were granted 
in 39 and denied in only 2. Similar injunction authority is conferred by the 
Wool Products Labeling Act, the Flammable Fabrics Act, and the Fur Products 
Labeling Act. 

Under these provisions of law the Commission has not experienced any undue 
difficulty in obtaining injunctions to protect the public interest in appropriate 
cases. Consequently, the Commission has in the past supported and now does 
support legislation such as 8. 198 and 8. 722 which would confer similar au- 
thority to seek court injunctions in merger cases. 
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3. Finality of Clayton Act orders 

The major purpose of S. 721 is to finalize orders issued by the Federal 
Trade Commission under section 11 of the Clayton Act in the same manner in 
which orders issued by the Commission under section 5 of the Federal Trade 
Commission Act become final; that is, upon the expiration of 60 days if petition 
for review of the Commission’s order has not been filed in an appropriate United 
States court of appeals. 

S. 721 also incorporates the penalty provisions of the Federal Trade Com- 
mission Act, providing for a civil penalty of not more than $5,000 for each 
violation of a Commission order. Each violation is considered a separate offense, 
except that in the case of a violation through continuing failure or neglect to 
obey a final order each day of continuance thereof is to be deemed a separate 
offense. Penalty suits are filed by the Attorney General upon the certification of 
the facts by the Federal Trade Commission. 

The effectiveness of the Clayton Act, as amended by the Robinson-Patman Act, 
has long been handicapped by the absence of adequate enforcement provisions. 
Existing procedures are laborious, time consuming, and very expensive. The 
Commission must investigate and after complaint prove, on the record, viola- 
tions of the act before a cease and desist order may be issued. After the order 
to cease and desist has been issued, the Commission must again investigate and 
again prove violations of the order and of the act before the Commission can 
obtain a court order commanding obedience to the Commission’s order to cease 
and desist. Upon such proof, the court enforces the Commission’s order. Only 
then, if the respondent violates the act a third time, does he become subject to 
penalty. Thus, before a respondent can actually be punished for violation of 
the Clayton Act, as amended by the Robinson-Patman Act, the Federal Trade 
Commission must conduct 3 successive investigations and must on 3 successive 
occasions prove violations of the law. At the present time more than 80 out- 
standing Clayton Act cease and desist orders are under active study at the 
Commission to determine whether or not respondents are in compliance. This 
figure includes 17 cases which have been assigned for field investigation, 12 
where the results of field investigation are being reviewed and 6 cases which have 
been assigned for investigational hearings. Lllustrative of the complicated pro- 
cedure enforcement required is the attached summary of steps taken in the 
matter of the American Crayon Co., designated exhibit A. 

This procedure is wasteful and uneconomic. Commission attorneys who should 
be trying new cases are forced to spend thousands of hours in the almost never- 
ending task of trying to make old orders legally binding upon the respondents. 

S. 721 would put teeth into Clayton Act orders and would fill the enforce- 
ment void which has existed for many years. The Commission has sought this 
type of legislation for more than 20 years, but the need for the amendatory leg- 
islation became even more pressing in 1952 when the Supreme Court decided 
Federal Trade Commission vy. Ruberoid (348 U. 8S. 470). Prior to that decision 
the Commission had been able to proceed for enforcement of Clayton Act 
orders by cross-petition in cases where respondents had petitioned for review in 
the United States courts of appeals. In Ruberoid the Supreme Court held that 
the courts are without authority to issue an order commending obedience to an 
order of the Commission under the Clayton Act until the Commission had 
established violations of its order. Commenting on this holding, Justice Jack- 
son stated in dissent, “I see no real sense, when the case is already before the 
court and is approved, in requiring one more violation before its obedience will 
be made mandatory on pain of contempt” (343 U.S. 470, 494). 

It is Clear that the Clayton Act, as amended by the Robinson-Patman Act, 
would be more effectively administered and would be of much greater value as 
a deterrent if amended as proposed. 

I have one suggestion which this subcommittee may wish to consider. As 
drafted, S. 721 applies to all orders issued by several other commissions and 
boards vested with jurisdiction by section 11 of the Clayton Act. Such other 
agencies may not experience the same need for finality of Clayton Act orders 
as is experienced by the Federal Trade Commission. For that reason, we have 
in the past limited our recommendation to apply to cease and desist orders of 
the Federal Trade Commission. 


4. Declaratory judgments 


Finally, you have asked my opinion regarding the so-called declaratory judg- 
ment provision proposed for addition to H. R. 9424 by the Senate Judiciary Com- 
mittee in the 84th Congress. This provision is as follows: 
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“The several district courts of the United States are invested with jurisdic- 
titon to adjudicate the legality of any proposed or consummated acquisition 
with respect to which the Attorney General or his authorized representatives or 
the Federal Trade Commission by any authorized representative has threatened 
suit, or which any of them has otherwise officially asserted to be illegal under this 
act. Any corporation which is a party to such controversy may bring suit against 
the United States to obtain a declaration of its rights with respect to such 
acquisition and to have the legality of such acquisition finally adjudicated, 
whether or not further relief is or could be sought, and during the pendency of 
such suit the proposed acquisition shall not be consummated. Any such suit 
may be brought in the District of Columbia or in any district in which the ac- 
quiring or acquired corporation resides or transacts business. Service of process 
in any such suit shall be effected in accordance with the rules of civil procedure 
for district court of the United States. It shall be the duty of the Attorney 
General to defend any such suit, which shall be speedily determined by the dis- 
trict court having jurisdiction thereof. Whenever it shall appear to the court 
before which any such suit may be pending that the ends of justice require that 
other persons should be brought before the court, the court may cause them to 
be summoned whether they reside in the district in which the court is held or 
not, and subpenas to that end may be served in any district by the marshal 
thereof. Any such declaration or adjudication shall have the force and effect 
of a final adjudication or decree and shall be reviewable as such.” 

As I see it this paragraph would have one very serious adverse effect and 
no noteworthy benefits. The adverse effect would be to permit any respondent 
to evade the Federal Trade Commission’s authority to enforce the Celler-Ke- 
fauver antimerger amendment of 1950. 

Under this proposed legislation in any pending Commission case (and there are 
18 at the present time) the respondent could at will remove the case from the 
Federal Trade Commission to the district court by filing a petition under the 
above paragraph. And the Commission would thereafter have no more juris- 
diction over the case. 

Thus, under this legislative proposal the Federal Trade Commission could is- 
sue its complaint, the litigation staff could present all its evidence, respondent 
could present its evidence and at that time the respondent, if it suspected an 
adverse decision from the Commission, could invoke this proposed provision of 
law and could move the case to a Federal district court and there try the case 
all over again. Apparently this could be done at any time prior to the Com- 
mission’s decision, even after the initial decision of the hearing examiner. 

Both the Department of Justice and the Federal Trade Commission have in- 
formal clearance procedures available to those parties who are contemplating 
mergers. If the Federal Trade Commission has no question regarding the legal- 
ity of a proposed merger it informs the parties that on the basis of representations 
made it does not contemplate further action, but reserves the right to take 
further action if other evidence or subsequent events make such action advis- 
able. If the Commission believes that a possibility of violation exists, it noti- 
fies the parties that if the acquisition is consummated the Commission would 
consider it necessary to institute investigation. In any case where the legality 

of a merger is questioned, the parties are free to obtain adjudication thereon 
by taking the first overt steps toward merger, at which point complaint may 
usually be expected to follow and the case will then be at issue. 

Thus, I see no significant benefit that would accrue from this proposed amend- 
ment. At the same time I have pointed out the very serious adverse conse- 
quences that would flow from it. Under these circumstances the Federal Trade 
Commission is opposed to this particular legislative proposal. 

Summing up the four legislative proposals, there is a continuing necessity for 
prior notification of mergers. Enactment of this legislation would be of great 
aid to the Federal Trade Commission. The need for a provision for injunc- 
tive authority of some type in merger Cases is so well documented in court cases 
and jn economic actualities that argument for it is hardly required. The pro- 
vision for making Clayton Act orders final is urgently needed for the protection 
of the public interest, and this need has existed for many years. In 19388 at the 
time of the Wheeler-Lea amendment, the Congress amended the Federal Trade 
Commission Act to make orders issued under it enforceable. The same step witih 
respect to Clayton Act orders is now long overdue. Finally, we oppose the declar- 
atory judgment provisions of the Senate Judiciary Committee draft of H. R. 
9424, 84th Congress. 
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EXHIBIT A 
IN THE MATTER OF THE AMERICAN ORAYON Co. 
(Docket 4142, 32 F. T. C. 306) 


1. Order to cease and desist from violation of subsections (a) and (d) of 
section 2 of the Clayton Act, as amended by the Robinson-Patman Act, issued 
December 31, 1940. 

2. Initial report of compliance received and filed March 18, 1941. 

8. Letter of complaint received alleging that respondent was violating the order 
in that it was granting preferential discounts to certain distributors, June 11, 
1948. 

4. After study, matter referred for investigation, December 28, 1948. 

5. Investigation completed and files referred to Assistant General Counsel in 
Charge of Compliance, April 18, 1951. 

6. Assistant General Counsel in Charge of Compliance recommended that a 
petition for enforcement of the order be filed July 18, 1951. 

7. Commission ordered formal hearings, September 6, 1951, following the 
procedure adopted in F. T. C. v. Standard Brands, Inc. (Docket 2986, 29 F. T. C. 
121, 30 F. T. C. 1117, 46 F. T. C. 1485, 189 F. 2d 510 (C. A. 2, 1951) ), August 9, 
1951. 

8. Counsel for respondent filed motion to vacate and set aside Commission’s 
order directing hearings be held, April 9, 1952 

9. Motion denied by Commission, April 15, 1952. 

10. Hearing examiner filed report with Commission, August 5, 1952. 

11. Respondent filed motion to strike from files report of examiner, August 
18, 1952 ; motion denied by Commission April 29, 1953. 

12. The Commission approved, entered of record and referred to the Secretary 
the Report of the Federal Trade Commission Upon Its Investigation of Alleged 
Violation of Its Order to Cease and Desist, April 29, 1953. 

13. Application for enforcement of order filed with transcript of Docket 4142, 
United States Court of Appeals, Sixth Circuit, July 16, 1954 (Case No. 12286). 
Aithough the application charged violation of only a part of the order, the Com- 
mission hoped to obtain a decree enforcing the entire order, in contrast to the 
eg of the Second Circuit in F. T. C. v. Standard Brands, Inc. (189 F. 2d 
510 (C. A. 2, 1951)), in which the court had modified the order and enforced it 
in an orrlagg 

14. Brief and appendix filed by Commission, September 9, 1954. 

15. Reply brief filed by Commission, November 17, 1954. 

16. Oral Argument, April 18, 1955. 

17. The United States Court of Appeals, Sixth Circuit, by a per curiam 
order, filed without opinion, modified the order by striking paragraphs 1, 2, and 
3 which related to section 2 (a) of the Clayton Act, and affirmed and enforced 
paragraphs 4 and 5 and the succeeding unnumbered paragraph, all of which 
an to section 2 (d), April 20, 1955 (No. 12286, 223 F. 2d 264). 

The Commission filed in the United States Court of Appeals, Sixth Circuit, 
a oe for rehearing of that portion of the court’s order which struck para- 
graphs 1, 2, and 3 of the Commission’s order, May 5, 1955. 

19. Petition for rehearing denied, May 16, 1955. 

20. United States Court of Appeals, Sixth Circuit, issued its mandate directing 
the Commission to modify the order in conformity with the decision of April 20, 
1955, and the denial for rehearing of May 16, 1955, June 14, 1955. 

21. The Commission directed that the Solicitor General be requested to apply 
to the Supreme Court for a writ of certiorari to review the decision of the Court 
of Appeals, Sixth Circuit, of April 20, 1955, June 23, 1955. 

22. The Solicitor General filed a petition for a writ of certiorari, September 
12, 1955. The petition asked for certiorari of only that part of the Court of 
Appeals decision which struck paragraphs 1, 2, and 3 of the Commission’s order 
relating to violations of section 2 (a) of the Clayton Act. 

23. The Supreme Court granted the petition for certiorari and reversed the 
judgment of the sixth circuit in a per curiam decision, December 9, 1955 (Supreme 
Court, Docket No. 389, 350 U. 8. 907, 76 S. Ct. 194, 100 L. E. 796). On the same 
day a cross-petition for a writ of certiorari by the American Crayon Co. was 
denied (350 U. S. 912, 76 S. Ct. 195, 100 L. Ed. 799). 

24. The court of appeals, acting in purported compliance with the Supreme 
Court order and its action on the two petitions for certiorari, completely reversed 
and set aside its previous decision, February 15, 1956. 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 705 


25. Commission petitioned for rehearing. United States Court of Appeals for 
the Sixth Circuit, March 1, 1956. The Commission felt that, inasmuch as it had, 
through the Solicitor General, petitioned for a writ of certiorari only on that 
portion of the court of appeals decision which had struck paragraphs 1, 2, and 3 
of the order, and the Supreme Court had granted the Commission’s petition, 
while denying respondent’s cross-petition, the court of appeals was in error in 
reversing its entire decision, and thus denying affirmance and enforcement of 
any part of the Commission’s order. 

26. Commission’s petition for rehearing denied, March 22, 1956. 

27. The Commission directed that the Solicitor General be requested to take 
appropriate steps to require the Court of Appeals, Sixth Circuit, to comply with 
the December 5, 1955, judgment of the Supreme Court, April 24, 1956. 

28. The Solicitor General filed a petition for a writ of certiorari in the Supreme 
Court to review the decision of the Court of Appeals, Sixth Circuit, reversing its 
prior judgment, including affirmance and enforcement of the section 2 (d) provi- 
sions of the Commission’s order, May 23, 1956. 

29. The Commission’s petition for a writ of certiorari was granted and the 
Supreme Court reversed the judgment of the Court of Appeals for the Sixth Cir- 
cuit, remanding the case with directions (1) to affirm and enforce paragraphs 
4, 5, and the unnumbered paragraph of the Commission’s order, issued pursuant 
to section 2 (d) of the Clayton Act; and (2) to consider and pass upon the Com- 
mission’s petition for affirmance and enforcement of paragraphs 1, 2, and 3 of 
the Commission’s order, issued in pursuance of section 2 (d) of the Clayton Act. 
October 8, 1956. (No. 95, 352 U. 8. 806, 77 8S. Ct. 33, 1 L. Ed. 2d 39.) 

30. The Commission filed motion for reargument before the Court of Appeals, 
Sixth Circuit, November 9, 1955. 

31. Oral reargument, February 11, 1957. 

32. Commission’s order of December 31, 1950, affirmed and enforced in its 
entirety by the United States Court of Appeals for the Sixth Circuit, February 
16, 1957. 


STATEMENT OF JOHN W. GWYNNE, CHAIRMAN, FEDERAL TRADE COMMISSION, 
BEFORE THE SENATE JUDICIARY AND AGRICULTURE COMMITTEE CONCERNING 
ProposrepD AMENDMENTS TO PACKERS AND STOCKYARDS ACT, APRIL 17, 1958 


It is my understanding that you wish me to discuss jurisdictional features 
involved in the Packers and Stockyards Act of 1921 and involved in certain 
proposed legislation to amend the existing law. 

As originally adopted, section 5 of the Federal Trade Commission Act empow- 
ered and directed the Commission to prevent persons, partnerships, or corpora- 
tions, except banks and certain common carriers, from using unfair methods of 
competition in commerce. Thus, under that provision and until the Packers and 
Stockyards Act was adopted, the Federal Trade Commission had jurisdiction 
over unfair methods of competition in commerce used by packers. 

The Packers and Stockyards Act, among other things, declared certain prac- 
tices of packers to be unlawful and set up machinery whereby the Secretary of 
Agriculture was to prevent such practices. The jurisdiction given the Secretary 
over certain prohibited acts by packers was subtracted from that previously held 
by the Commission in the following language: 


“227. Powers of Federal 'Trade Commission restricted. 


“So long as this chapter remains in effect, the Federal Trade Commission shall 
have no power or jurisdiction so far as relating to any matter which by this 
chapter is made subject to the jurisdiction of the Secretary except when the 
Secretary of Agriculture, in the exercise of his duties hereunder, shall request of 
the said Federal Trade Commission that it make investigations and report in 
any case” (U.S. C. 1946 ed., title 7, sec. 227). 

The net result is that both the Secretary of Agriculture and the Federal Trade 
Commission now huve some jurisdiction over packers. In any particular case 
the jurisdiction involves two important questions: (1) is the respondent a 
“packer” within the meaning of the law, and (2) is the act complained of one of 
the unlawful practices described in the Packers and Stockyards Act? 

The Commission has recently been confronted with this jurisdictional problem 
on several oceasions. In the Matter of Food Fair Stores, Inc., Docket 6458, 
complaint under section 5 of the Federal Trade Commission Act charged respond- 
ent with seeking and obtaining special discriminatory advertising allowances 
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from certain of its suppliers, while knowing or having reason to know that such 
allowances were discriminatory, and with failure to use all of such allowances 
for advertising purposes. 

The evidence disclosed that respondent was a supermarket grocery chain oper- 
ating 238 stores and selling a full line of grocery and household products includ- 
ing meats; that respondent owned and operated a packing plant, where it 
engaged in the preparation and distribution of meat. Some of the meat was 
sold through respondent’s own stores and the balance to independent brokers. 

The Commission found that respondent was engaged in the business (1) of 
buying livestock in commerce for slaughter, and (2) of manufacturing or pre- 
paring for sale or shipment in commerce meats and meat food products. The 
conclusion, therefore, was that respondent was a “packer” under the act and the 
case was dismissed, even though the sale of meats made up only 5 percent of the 
total sales. 

In the Matter of Crosse & Blackwell, Docket 6463, it appeared that respondent 
manufactured a variety of products, such as soups containing meat or “stock” 
extracted from meats. The meats used were from carcasses bought from pack- 
ing companies. Respondent did not buy animals for slaughter, did not 
slaughter them, and did not produce or sell meats as that term is used commer- 
cially. The Commission reversed the hearing examiner and held that respond- 
ent was not a packer and that the Commission had jurisdiction in the case, 
This case has been appealed to the courts. 

There are a number of other cases involving various phases of this matter now 
pending before the Commission. Many of the large chain stores own and operate 
packing plants, process meats, and buy animals for slaughter. Under the cur- 
rent interpretation of the law, they would be held to be not within the jurisdic- 
tion of the Federal Trade Commission as to many of their activities. 

The net result is that there is a great deal of uncertainty and difference of 
opinion as to the boundary line between the jurisdiction of the Federal Trade 
Commission and the Secretary of Agriculture. Unless settled by the Congress, 
it will be a fruitful source of continuing litigation, not about the merits of a 
particular ease, but rather as to what governmental body has authority to 
enforce the law. Furthermore, a large chain store selling groceries may be held 
not subject to Federal Trade Commission jurisdiction simply because it owns a 
packing plant, while another chain doing substantially the same kind of busi- 
ness would be denied the exemption because it did not qualify as a packer. 

The necessity of resolving this troublesome question is not disputed. The 
question is what is the best solution. 

Before discussing individual bills, I would like to offer a few suggestions on 
the subject of jurisdiction generally. The problem of jurisdiction lies at the 
threshold of every case tried by every court and every tribunal of any kind. 
3ut the question of jurisdiction of the subject matter need not be raised at the 
beginning of the trial. It can be raised at any time. Nor can it be conferred by 
agreement or by failure to raise the question promptly. Jurisdiction depends 
usually on arbitrary rules laid down by law. Familiar examples are the defined 
age limit between juvenile and adult law violators, also the geographic boundary 
between States which determines what laws should apply tto any particular 
transaction. Wherever possible, it is better to define jurisdiction specifically 
and accurately so that further amplification or interpretation by the enforcing 
authorities is not necessary. 

The transition from the live animal roaming in the fields to the steak on the 
consumer’s table is a complicated matter. It involves transportation, sales 
either direct or through stockyards, stockyard operations, slaughter in packing 
establishments, and the final processing into meats. Almost every stage in this 
proceeding is regulated by law. Concerning the enforcement of these laws to 
this point, the Federal Trade Commission has no particular knowledge or 
experience. On the other hand, the Department of Agriculture does have the 
requisite knowledge and experience. When the final products, to wit, meat and 
meat products, are offered for sale in the channels of trade, we arrive at an 
area where the Federal Trade Commission does have special knowledge and 
experience. These facts should form the basis for a division of the jurisdic- 
tion between the Department of Agriculture and the Federal Trade Commis- 
sion. In other words, the Department should have the duty of law enforce- 
ment through all stages until the meat or meat products are offered for sale. 
The Federal Trade Commission should have jurisdiction over all marketing 
operations thereafter. 
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The Federal Trade Commission favors this jurisdictional solution for two 
reasons. 

First, it is understandable and easy of practical operation. The boundary 
line is clearly established, and will not vary depending upon conditions and 
interpretations which cannot now be foreseen. 

Second, it is the jurisdictional approach now generally applied in other 
products originating on the farm. Consider, for example, wheat and flour. 
There are laws pertaining to the growing of wheat, its grading, storage, manu- 
facture into flour. These are all agricultural matters. But when the flour is 
offered for sale in the regular channels of trade, it becomes subject to the 
laws regulating that subject generally. The same is true of most products, 
including drugs. The Federal Trade Commission, as a general proposition, 
now has jurisdiction over all marketing transactions in commerce. At the pres- 
ent time, about 33 percent of all the Commission’s investigations are in the field 
of food marketing and distribution. Our activities in this area cover a wide 
variety of food products, production of which is subject to the various regula- 
tions by both Federal and State authorities. I am unable to see why a differ- 
ent rule should be adopted for meats. 

Other solutions have been offered. One suggestion would draw the jurisdic- 
tional line on the basis of products. For example, the Department of Agricul- 
ture would have jurisdiction over transactions involving livestock, meats, 
meat food products, livestock products in unmanufactured form, and so forth, 
leaving to the Federal Trade Commission all other commodities. 

There is no doubt in my mind that such a law would be preferable to the 
one we now have. But it has two defects. 

(1) It needs further amplification and interpretation. We all know what 
livestock or meat means. But what about “livestock products in unmanufac- 
tured form?” Would that cover, for example, hog bristles salvaged and partly 
processed by a packer and sold for manufacture into brushes? For that mat- 
ter, would meat products cover the products considered by the Commission in 
the Crosse & Blackwell case, such as chili con carne which in its cooked form 
contains various ingredients and whose total volume contained 17.5 percent of 
meat? 

(2) It would present some practical problems in enforcing the laws entrusted 
to the Commission. For example, suppose a corporation is engaged largely in 
the sale of groceries at wholesale, but also owns a packingplant from which it 
distributes meat to the same customers. By a single contract or invoice, this 
corporation may sell steaks and prunes to the same supermarket. The trans- 
action may involve an unlawful discrimination against competitors of the 

supermarket or a forbidden brokerage allowance or an improper advertising 
allowance. Is the duty of enforcement as to that one transaction to be di- 
vided between the Secretary of Agriculture and the Federal Trade Commission? 

For the reasons above set out, the Federal Trade Commission favors S. 1356, 
as proposed to be modified by Senator Young’s amendment. 


FeperaAL TRADE COMMISSION, 
OFFICE OF THE SECRETARY, 


Washington, March 11, 1957. 
Hon. EMANUEL CELLER, 


Chairman, Committee on the Judiciary, 
House of Representatives, Washington, D. C. 


Dear Mr. CHAIRMAN: This is in reply to your letters of January 18, 1957, 
requesting the Commission’s views regarding H. R. 11 and H. R. 398, identical 
bills introduced in the 85th Congress, 1st session. 

Section 2 (a) of the Clayton Act, as amended by the Robinson-Patman Act, 
in part, declares certain price discriminations to be unlawful “where the effect 
of such discrimination may be substantially to lessen competition or tend to 
create a monopoly in any line of commerce, or injure, destroy, or prevent com- 
petition with any person who either grants or knowingly receives the benefit of 
such discrimination, or with customers of either of them.” (Italic supplied.) 
Sections 2 (d) and (e) of the act make it unlawful to discriminate in the pay- 


ment for services or facilities furnished by customers or in the furnishing of 
services or facilities to customers. 
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Section 2 (b) of that act, as construed by the Supreme Court in Standard Oi 
Company v. Federal Trade Commission, (340 U. S. 231 (1951) ), provides as an 
absolute defense to a price discrimination otherwise violative of section 2 (a), 
the showing that the lower price was made in good faith to meet an equally 
low price of a competitor. 

The subject bills would amend section 2 (b) of the Clayton Act so as to 
deny to a seller the defense of a good faith meeting of an equally low price 
of a competitor (or the services or facilities furnished by a competitor) to a 
charge of discrimination made under that act, when the effect of the dis- 
crimination “may be substantially to lessen competition or tend to create a 
monopoly in any line of commerce.” The defense would be retained, however, 
with respect to discriminations which may have only the other effects pre- 
scribed in section 2 (a). 

Aside from the question of whether the Supreme Court’s Standard Oil decision 
correctly reflects the intention of Congress in enacting section 2 (b), it would 
appear that the current construction of that section is inconsistent with the basic 
principles of the Clayton Act, as amended, and the Sherman Act. The italicized 
portion of the provision of section 2 (a) quoted in the second paragraph of this 
letter appeared in the original Clayton Act and reflects the basic purpose of the 
antitrust laws—to prevent monopoly and substantial lessening of competition, 
which is tantamount to bringing about monopoly. Whereas the Sherman Act 
outlaws monopoly without regard to the practices whereby that situation has 
been effected, the Clayton Act supplements the Sherman Act and prohibits dis- 
criminations in price as the prohibition of a particular practice where that 
practice may bring about monopoly. 

Section 2 (b), construed as a complete defense to all discriminations otherwise 
violative of section 2 (a), places the interest of an individual seller of meeting 
the price of a competitor by discriminating in price without cost justification, 
over the obviously more important public interest that such a discrimination 
which may have the effect of substantially lessening competition or tending to 
create a monopoly should not be allowed. The proposed amendment does no more 
than to make it clear that where the effect of the price discrimination may be so 
serious as to substantially lessen competition or tend to create a monopoly, the 
right of the public not to suffer such consequences shall prevail over the business 
interests of the individual seller. On the other hand, where the price discrimina- 
tion would have only the less serious effect of injuring competition with the 
grantor or recipient of such discrimination or with customers of either of them, 
the right of the seller to meet the equally low price of a competitor is clearly 
stated. 

The Supreme Court’s decision in the Standard Oil case, followed by the opin- 
ions of the court of appeals, seventh circuit, in the same matter (233 F. 2d 
649 (1956) ), and the courts of appeals in Balian Ice Cream Co. v. Arden Farms 
(231 F. 2d 356 (C. A. 9, 1955)) and Brown v. Standard Oil Co. (238 F. 2d 54 
(C. A. 5, 1956) ), make it clear that section 2 (b) provides an absolute defense to 
all price discriminations regardless of the seriousness of the probable effect. 
The Commission is of the opinion that the objectives of H. R. 11 and H. R. 398 
are of sufficient importance to the effective operation of the Clayton Act that such 
legislation should be enacted without awaiting further case-by-case development 
under section 2 (b) as presently worded. 

Chairman Gwynne does not join in this statement and will submit separate 
views. 

Commissioner Tait did not participate herein for the reason that he has not 
been a member of the Commission for a sufficient length of time to have an 
informed judgment on the merits of the proposed bill. 

This report has not been cleared with the Bureau of the Budget. 

Ly direction of the Commission. 

Rosert M. Parrisn, Secretary. 


STATEMENT OF THE INDIVIDUAL VIEWS OF JOHN W. GWYNNE, CHAIRMAN, FEDERAL 
TRADE COMMISSION, ON S. 11, BerorRE ANTIMONOPOLY SUBCOMMITTEE OF THE 
SENATE JUDICIARY COMMITTEE, MARCH 11, 1957 


I am unable to agree with the views of the majority of the Commission on 
S$. 11 and hereby submit my individual views. 

In summary, section 2 (a) of the Clayton Act relating to discriminations 
now provides: 
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It shall be unlawful * * * to discriminate in price between different pur- 


chasers * * * where the effect of such discrimination may be substantially to 


lessen competition or tend to create a monopoly in any line of commerce, or 
to injure, destroy, or prevent competition with any person who either grants 
or knowingly receives the benefit of such discrimination, or with customers of 
either of them. 

Then follows a list of matters which a respondent may show by way of justi- 
fication, the burden being on a respondent to so prove. The last sentence of 
2 (b) is: 

Provided, however, That nothing herein contained shall prevent a seller 
rebutting the prima facie case thus made by showing that his lower price or 
the furnishing of services or facilities to any purchaser or purchasers was 
made in good faith to meet an equally low price of a competitor, or the services 
or facilities furnished by a competitor. 

It is to the modification of this sentence that S. 11 is directed. In substance, 
it establishes the right to prove meeting of competition in good faith as a 
defense, unless he effect of the discrimination may be substantially to lessen 
competition or tend to create a monopoly in any line of commerce in any section 
of the country. 

There is still dispute as to what Congress intended when it originally adopted 
amended section 2 of the Clayton Act. To me, the legislative history on that 
point is inconclusive. In any event, that is not particularly important, because 
there have developed two conflicting views on what the law should be and we 
are faced with the necessity of choosing between them. 

In Standard Oil Co. v. F. T. C. ( (1951), 340 U. S. 231), the Commission held 
that the matter of good faith was not material and did not “constitute a 
defense in the face of affirmative proof that the effect of the discrimination 
was to injure, destroy, and prevent competition with the retail stations oper- 
ated by the said named dealers and with stations operated by their retailer- 
customers.” On appeal, the Supreme Court reversed the Commission and 
asserted that the fact of meeting competition in good faith in the existing 
situation was a complete defense. Other cases have been decided by various 
courts. While there still exist some questions as to the proper interpre 
tation and application of the meeting competition defense provided in section 
2 (b), nevertheless, certain propositions have been reasonably well established. 

(1) The defense covers only situations where the prima facie proof of a 
discrimination as defined in 2 (a) has already been met. It is the second 
chapter in a lawsuit, the first chapter of which has to do with the all-important 
feature of establishing a discrimination in the first place. It is not concerned 
with a situation where a seller, in order to meet a lower price, reduces his 
price to all competing customers. Nor is it concerned with price differences 
which may be cost justified, or which are permissible under other provisions 
of 2 (a). 

(2) The defense is an affirmative one and the burden of establishing it is 
upon the person claiming it. See Corn Products Refining Company v. F. T. C. 
(324 U. S. 726). 

(3) The defense is good only where the reduction in price is to meet the 
lower price of a competitor. It cannot be used to justify a price below that of 
a competitor. The defense does not permit predatory price reductions to 
destroy an individual competitor or the competition in a limited area. See 
Voore v. Mead’s Fine Bread Company ( (1954) 348 U. S. 115). 

(4) The defense is good only in meeting individual competitive situations. 
It cannot be used to justify discriminatory pricing systems based on some 
vague theory of meeting competition generally. 

In F. T. C. v. Staley Manufacturing Co., (324 U. S. 746, 752, (1945)), the 
Supreme Court stated : 

“Prior to the Robinson-Patman amendments, section 2 of the Clayton Act 
provided that nothing contained in it ‘shall prevent’ discriminations in price 
‘made in good faith to meet competition.’ The change in language of this 
exception was for the purpose of making the defense a matter of evidence in 
each case, raising a question of fact as to whether the competition justified 
the discrimination.” 

In F. T. C. v. Cement Institute (333 U. S. 683 (1948)), the Supreme Court 
held: 

“Section 2 (b) permits a single company to sell one customer at a lower 
price than it sells to another if the price is ‘made in good faith to meet an 
equally low price of a competitor.’ 
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“* * * this does not mean that section 2 (b) permits a seller to use a sales 
system which constantly results in his getting more money for like goods from 
some customers than he does from others * * * 

“We held to the contrary in the Staley case. There we said that the act 
‘speaks only of the seller's “lower price”’ and of that only to the extent that 
it is made ‘in good faith to meet an equally low price of a competitor.’ The 
act thus places emphasis on individual competitive situations, rather than 
upon a general system of competition.” 

Again, this was recently stated by the Court of Appeals for the Seventh 
Circuit in the case of C. H. Niehoff & Co. v. F. T. C., decided on January 9, 
1957, when it said : 

“ * * * The Commission found that Niehoff did not establish any price or 
prices as a response to a particular competitor, and that, once the base price 
structure was established with reference to general competitive conditions, 
Niehoff did not deviate to meet the prices of particular competitors. It also 
found that the net prices accorded by Niehoff were a reflection of its nation- 
wide pricing system formulated to meet competition generally and not designed 
to meet any particular competitor’s prices. On the basis of this finding, the 
Commission rejected the claim that Niehoff’s price discriminations were justi- 
fied under the good faith [meeting of an equally low price of a competitor] 
proviso of section 2 (b).” 

The Court upheld this finding. 

(5) The defense can be used only in defensive situations, that is, to retain a 
eustomer and not to gain a new one. While there is an area of disagreement 
surrounding this premise, I believe that careful examination of the statutory 
intent plus adjudication will bear this out. 

Before the Clayton Act, a seller could seek to attract new customers by offer- 
ing a lower price than a competitor. He could do this even if it resulted in dis- 
criminations against some of his own customers. The Clayton Act, then the 
Robinson-Patman Act, sought to put an end to discrimination. Thus, the ab- 
solute right to discriminate was taken away. It must be interpreted to mean 
that he can reduce the price to new customers only if he does not violate section 
2 (a). The only way section 2 (b) can have any meaning is to limit this right 
to self-defense ; otherwise, you have entirely nullified section 2 of the Robinson- 
Patman Act. 

The Standard Oil case, while confronted only with the situation of retaining 
customers, apparently limited the proviso to defensive competition, that is, to 
retain an old customer rather than to obtain a new one. It is stated at page 
242: 

“* * * the actual core of the defense * * * still consists of the provision that 
wherever a lawful lower price of a competitor threatens to deprive a seller of 
a customer, the seller, to retain that customer, may in good faith meet that 
lower price. Actual competition, at least in this elemental form, is thus pre- 
served.” 

In a footnote on page 247, the Court quoted a statement by a former assistant 
chief counsel of the Commission, Walter B. Wooden: 

“* * * the right of self-defense against competitive price attacks is as vital 
in a competitive economy as the right of self-defense against personal attack.” 
On page 249, the Supreme Court stated : 

“* * * Congress did not seek by the Robinson-Patman Act either to abolish 
competition or so radically to curtail it that a seller would have no substantial 
right of self-defense against a price raid by a competitor. For example, if a 
large customer requests a seller to meet a temptingly lower price offered to him 
by one of his sellers’ competitors, the seller may well find it essential, as a 
matter of business survival, to meet that price rather than to lose the cus- 
tomer.” 

Finally, on page 250, the Court stated : 

“There is, * * * plain language and established practice which permits a 
seller, through section 2 (b), to retain a customer by realistically meeting in 
good faith the price offered to that customer, without necessarily changing 
the seller’s price to its other customers.” 

Some student of the subject has pointed out that this thought “is spread out 
17 times in this decision.” 

(6) The competitor’s price which the respondent was meeting must be a 
lawful price—or at least the seller as a reasonable and prudent man must 
believe it to be iawful. 
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Here, there is a real area of disagreement, with cases pointing in two direc- 
tions. In FTC y. Staley Manufacturing Co. (224 U. 8S. 746), the word “lawful” 
is not used. The holding of the court seems to be that “where the seller sought 
to justify using an illegal basing point pricing system because its competitors 
did this, there was ample factual basis for the Federal Trade Commission find- 
ing that this was not a lower price ‘made in good faith’ to meet an equally low 
price of a competitor.” 

In Standard Oil, the word “lawful” is used part of the time and omitted part 
of the time. The court there apparently concluded that the prices being met 
were lawful. Therefore, it is difficult to say whether the word “lawful” was 
used as a mere descriptive term to describe the situation in that case, or as a 
positive requirement which must appear in all cases before the defense becomes 
available. 

In the recent opinion of the Seventh Circuit in the Standard Oil case, the 
court commented on the Supreme Court’s decision in the following language: 

“It is interesting and highly significant that the statute employs the lan- 
guage, ‘made in good faith to meet an equally low price of a competitor,’ but 
that the Supreme Court in the instant case adds the word ‘lawful,’ so that it 
reads, ‘made in good faith to meet a lawful and equally low price of com- 
petitor’ (pp. 238 and 246). We do not know, of course, why the Supreme Court 
added the word ‘lawful’, but we strongly suspect that it was for the purpose 
of giving emphasis to its previous decisions that a ‘good faith’ defense was not 
available to a seller who had met an unlawful price.” 

In Enterprise Industries v. Texas Company (136 Fed. Supp. 420), the court 
evidently concluded that the price being met must be a lawful one. 

There are, however, court opinions indicating a contrary view. For example, 
in Balian Ice Cream Co. v. Arden Farms Co. ( (1955) 231 F. 2 (d) 256), the 
circuit court held in substance as follows: 

“In an action based on price discrimination under the Robinson-Patman Act, 
the defendant, who claimed it had cut prices in the Los Angeles area to meet 
competition, was not required under the circumstances to establish the lawful- 
ness of the prices it claimed to meet.” 

I doubt, however, if that statement is anything more than dictum because 
the final conclusion of the circuit court seems to be indicated by the following: 

“There is absolutely no evidence in the record that the differentials as to 
sales in commerce or in any other areas had any relation to any injury or 
damages which plaintiff may have sustained.” 

In like manner, I think the Seventh Circuit Court in the recent Standard Oil 
decision was passing on a purely factual matter and neither added to nor sub- 
tracted from the law laid down by the Supreme Court in 340th United States 
Statutes at Large, page 231. In that case, the Supreme Court disagreed with 
the views of the Commission as to the meaning of section 2 (b) and remanded 
the case with instructions to make findings with conformity to the opinion of 
the Court. The Commission did not direct the taking of additional evidence 
but, instead, made new findings and issued a modified order to cease and desist, 
based on the old record. On a second appeal, the circuit court of appeals set 
aside the order of the Commission and held that “petitioner’s good faith defense 
was firmly established, and the Commission’s ruling by which it reached a con- 
trary conclusion was untenable and must be rejected.” 

In Standard Oil Company v. Brown ( (1956) 238 F. 2 (d) 54) at page 58, the 
court, speaking of 2 (b), said: 

“There is nowhere a suggestion that the seller must carry the burden of 
proving the actual legality of the sales of its competitors in order to come 
within the protection of the proviso.” 

The court’s view was expressed as follows: 

“* * * Tf the seller discriminates in price to meet prices that he knows to be 
illegal or that are of such a nature as are inherently illegal, as was the basing 
point pricing system in the Staley case, supra, there is a failure to prove the 
‘good faith’ requirement in section 2 (b).” 

(7) The defense is good only when the lower price is given in good faith to 
attain the limited objective prescribed by law. The defense does not permit 
predatory price reductions to destroy an individual competitor or the competi- 
tion in a limited area. This, in effect, is the holding of the Supreme Court in 
Moore v. Mead’s Fine Bread Company (348 U.S. 115). 

Turning now to 8. 11, it appears that bill would permit the good faith defense 
as a complete defense, “unless the effect of the discrimination may be substan- 
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tially to lessen competition or tend to create 2 monopoly in any line of com- 
merce, in any section of the country.” This language differs from that in sec- 
tion 2 (a) where two competitive situations are described as follows: 

(1) Lessening of competition or tending to create a monopoly in any line of 
commerce ; or 

(2) Injury, destruction or prevention of competition with any person who 
either grants or knowingly receives the benefit of such discrimination, or with 
customers of either of them. 

Concerning S. 11, I have several questions and suggestions. 

(1) What does it mean? 

A prima facie case under section 2 (a) is made by proof of either (1) or (2) 
above. The defense, however, is limited to situations where (1) does not exist. 
Although (1) and (2) describe different competitive effects, the decisions of the 
Commission and the courts have not spelled out the dividing line between them. 
In fact, we can almost conclude that each shades into the other to such an 
extent that such a line cannot for practical purposes be drawn. The net result 
then is that a businessman (be he small or large), before meeting a price to 
retain a customer, must determine at his peril a question that often baffles the 
experts. 

It has been pointed out that the use of the defense is conditioned on the same 
test laid down in other sections of the Clayton Act. For examples, sections 3 
and 7 prohibit, respectively, exclusive dealing contracts and acquisitions of 
other corporations, where the effect may be substantially to lessen competition 
or to tend to create a monopoly. 

While this statement is true, it overlooks the realities of the market place. 
Both under sections 3 and 7, the problems involved are ones of company policy— 
actions which are taken only after a considerable amount of time and thought 
have been devoted to them. Time is not necessarily of the essence. Possibilities 
are explored. Attorneys may be consulted. Market studies can be made. It 
is only after these considerations are made that a company decision is made and 
policy announced. But these considerations are not possible in the course of 
the average sale of commodities. There must be immediate action or the sale 
would be lost. 

A seller confronted with the offer to his customer of a lower price by a com- 
petitor, may do 1 or 3 things: (1) He may give up the customer; (2) he may 
reduce his price to all competing customers; or (3) he may reduce his price to 
the customer being tempted. If he follows the latter course, he must, under 
the present law, make some factual determinations, such as the lawfulness or 
apparent lawfulness of the competitior’s price. I submit, however, that those 
factual determinations are easier to make than one involving the probability of 
a substantial lessening of competition or tendency to creating monopoly, which, 
after all, involves consideations of both fact and law. 

(2) What would be the effect of S. 11 on the limitations now placed on the 
defense by the courts and which have been previously enumerated? In other 
words, would the making of the availability of the defense dependent on a 
single condition, to wit, the absence of the defined competitive results, be taken 
by the courts as a congressional intention to rule out all other limitations except 
those exvressed in the bill? 

(3) Who has the burden of proof as to the various elements involved? 

A prima facie case under section 2 (a) is made out by showing that the 
probable effect of the price differences is to injure, destroy, or prevent competi- 
tion with any person who either grants or knowingly receives the benefit of 
such discrimination, or with customers of either of them. That proof alone 
would not authorize the meeting of competition as a complete defense. If the 
respondent asserts such a defense, who has the burden of proving the fact of 
probably lessening of competition or tending to create monopoly? Is it upon 
the respondent or the prosecutor? 

No doubt many of these matters could be clarified in the committee report. 
Nevertheless, the bill would introduce many uncertainties which could only be 
resolved after years of litigation. The thought I have in mind was well 
expressed by Secretary of Commerce Sawyer, who, when testifying before 
a Senate committee in 1949, stated: 

“T do not favor any regulation of business practices which is not necessary, 
but I find even more disturbing a regulation which is so uncertain that busi- 
nessmen do not know how to comply with it. We recognize that the antitrust 
and unfair competition laws by their very nature must be general in wording 
and that it is difficult to anticipate by precise language all arrangements which 
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must be avoided by the businessman. I do believe, however, that uncertainty 
should be kept to a minimum,” 

(4) Would the proposed amendment aid in the enforcement of the law against 
discriminatory practices? 

The subparagraph we are now discussing is not a weapon in the arsenal for 
the attack on illegal discrimination. On the contrary, it is concerned with a 
possible defense to that attack. Therefore, it becomes important to know 
whether in actual practice, this defense has often prevented the issuance of an 
order in cases where the necessary preliminary proof had already been made. 

The record on that in Federal Trade Commission cases is as follows: Since 
the Standard Oil decision in 1951, the meeting-competition defense has been 
raised in 27 contested cases. In six of these cases, cease-and-desist orders 
have been issued, and each of these cases, the defense was rejected. In two 
cases, the defense was raised by the defendant in his answer, who later elected 
not to contest the charges, and a consent order to cease and desist was entered. 
In another case, the hearing examiner dismissed the complaint as to the section 
2 (a) count, for failure of proof, on motion of counsel supporting the complaint. 
In six other cases, complaints were dismissed on the ground there was no show- 
ing of injury to competition in the first instance. There are 12 formal cases 
now pending before the Commission in which the good-faith defense is involved. 

In other words, with the possible exception of the Standard Oil case, not yet 
finally decided, the meeting-competition defense has not been successful in any 
Commission case. 

(5) Turning now from consideration of abstract problems of law or economics, 
what would be the actual effect of this amendment on small business. Some 
segments of small business insist that it would be beneficial to them. Others 
are equally convinced that to them it would be injurious. For my part, how- 
ever, I know of no evidence on which a satisfactory conclusion can be based. 

After all, why should a law be passed that might be unduly beneficial to one 
group or unduly harmful to another. Our objective is the preservation of com- 
petition for everyone. How better can we preserve competition than by the 
preservation of competitors—or rather by giving them the opportunity to 
preserve themselves. 

Much as our economy and even our liberty depends upon competition, we 
have long since passed the point where we thought competition should be un- 
regulated. Our laws regulating wages and conditions of employment, dangerous 
products, advertising, and so forth, are, in a sense, limitations on competition. 
The same may be said of our antitrust laws. These laws are to business what 
the Marquis of Queensbury rules are to boxing and what modern football rules 
are to football. But they approach the problem from the standpoint of regulating 
the methods of competing rather than discouraging or making difficult, actual 
competition itself. 

I feel that the uncertainties and risks of this amendment are so great that 
many businessmen, even though desiring in good faith to retain a customer by 
reducing the price, might be tempted to throw in the towel. Thus the number 
of individual and independent competitors might be reduced, with the inevitable 
result that we take a step nearer to what I regard as undesirable in our individ- 
ualistic economy, to wit, uniformity of pricing. 

(6) I would like to make the following suggestions for your consideration. 

First, that S, 11 in its present form be not adopted. Second, I have already 
pointed out that the courts have placed certain definite and practical limitations 
on the good faith defense. It is true there still remain some areas of disagree- 
ment. If further legislation be thought necessary, it might be well to consider 
an amendment which would positively resolve these disagreements. Considera- 
tion might also be given to adding further limitations designed to eliminate 
predatory practices from the protection of the meeting of competition defense. 


Mr. Sreep. Mr. Harry Babcock, Executive Director, Federal Trade 
Commission, is here with certain of his aides. Mr. Babcock, if you 
would please identify yourself and those of your associates who are 
here to help you for the record, we will appreciate it, and then you 
may proceed in your own way. 
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TESTIMONY OF HARRY A. BABCOCK, EXECUTIVE DIRECTOR, FED- 
ERAL TRADE COMMISSION; ACCOMPANIED BY JOHN R. HEIM, 
ASSISTANT TO THE EXECUTIVE DIRECTOR; JOSEPH E. SHEEHY, 
DIRECTOR, BUREAU OF LITIGATION ; ROBERT R. MacIVER, ASSIST- 
ANT DIRECTOR, BUREAU OF LITIGATION; SHERMAN R. HILL, 
DIRECTOR, BUREAU OF INVESTIGATION; JOHN N. WHEELOCK, 
ASSISTANT TO THE DIRECTOR, BUREAU OF INVESTIGATION; 
GEORGE S. ROUNTREE, LEGAL ADVISER AND ASSISTANT TO THE 
CHIEF PROJECT ATTORNEY ON RESTRAINT OF TRADE MATTERS, 
BUREAU OF INVESTIGATION; WALTER J. GRAUL, PROJECT AT- 
TORNEY, BUREAU OF INVESTIGATION; AND JOHN T. LOUGHLIN, 
ASSISTANT TO THE GENERAL COUNSEL 


Mr. Bascockx. Thank you, Mr. Chairman. My name is Harry A. 
Babcock. I am for the time being the Executive Director of the 
Federal Trade Commission. I attend here in response to your in- 
vitation, and at the direction of Chairman John W. Gwynne to place 
in your record the statement of our activities in the dairy products 
marketing industry and to serve the purposes of your committee in 
any way that I ean: 

There are with me certain members of the staff who have intimate 
information with respect to some of the matters to which I shall make 
reference. If I may, I would like to introduce them to the committee. 

On my right is John R. Heim, assistant to the Executive Director. 
On my left is Joseph E. Sheehy, Director of the Bureau of Litigation. 
Next to him is Robert M. Maclver, Assistant Director of the Bu- 
reau of Litigation. Second to my right is Sherman R. Hill, Director 
of the Bureau of Investigation. In back of me is John N. Wheelock, 
assistant. to the Director, Bureau of Investigation, George S. Roun- 
tree, legal adviser and assistant to the Chief Project Attor ney on Re- 
straint of Trade Matters. Walter J. Graul, project attorney, Bu- 
reau of Investigation, and last but not least, John T. Loughlin, Assist- 
ant General Counsel of the Federal Trade Commission. 

I might say that Mr. Kintner, general counsel, is unavoidably ab- 
sent from the city today and will not be here. 

Mr. Streep. Mr. Babcock, I understand that you have a prepared 
statement which you may proceed with, and then there will be some 
questions I think which we should like to ask after that. 

Mr. Bascocx. Thank you, Mr. Chairman. 

Chairman Gwynne has requested me, as Executive Director of the 
Commission, to appear to inform your committee regarding the work 
of the Commission in relation to the dairy industry. As he explained 
to your chairman, it is probable that several of these matters will come 
before the Commission in its quasi-judicial capacity. Testifying con- 

cerning them could very well disqualify him or any other ‘Commis- 
sioner from later acting on the case, and he therefore requested that 
he be excused from appearing. 

I have brought several members of our staff with me, including the 
Directors of the Bureaus of Investigation and Litigation, other repre- 
sentatives from other offices, the Office of the General Counsel, and my 
office. Ihave just introduced them to you. 
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Among us I am hopeful that we shall be able to answer any ques- 
tions you may raise ae dairy matters now before the Com- 
mission. We, of course, will be expressing our own opinions and not 
those of the Commission. 

Your chairman, in his letter of April 14, 1958, requested advice con- 
cerning the desirability of new legislation. Recommendations con- 
cerning legislation are a matter for our Commission, and a letter will 
be sent to you regarding this. 

It was also requested that we be prepared to advise your committee 
about current injurious trade practices in use in the distribution of 
dairy products and about the possibility of applying existing laws to 
such practices. 


FORMAL CASES 


During the past 5 years the Federal Trade Commission has issued 
16 complaints charging the 8 major dairy companies of the United 
States with engaging in illegal —— in restraint of trade. These 
cases fall into 3 categories: (1) Mergers; (2) alleged unfair practices 
consisting of buying customers through loans and gifts; and (3) dis- 
criminations in price or allowances, 


MERGER CASES 


Complaints charging violation of section 7 of the Clayton Act have 
been issued by the Commission against four of the largest dairy com- 
panies in the — The first of those complaints was issued 
against the Foremost Dairies, Inc. (docket 6459), on January 17, 1956. 
It is contended under this complaint that Foremost illegally made 43 
corporate acquisitions and 9 noncorporate acquisitions for a total of 
52 dairy concerns during the preceding 5-year period. During this 

riod Foremost’s net sales increased from approximately $48 million 
in 1950 to $388 million in 1955, principally as a result of these acquisi- 
tions. 

In addition to the Foremost case, the Commission has charged the 
National Dairy Products Corp., the Borden Co., and Beatrice Foods 
Co., with making illegal acquisitions. The National complaint covers 
22 corporate and 18 noncorporate acquisition; the Borden complaint 
covers 33 corporate and 47 noncorporate acquisitions; and the Beatrice 
complaint covers 44 corporate and 87 noncorporate acquisitions.. In 
1955 these companies’ net sales totaled—National Dairy, $1,260 mil- 
lion ; Borden, $810 million ; and Beatrice $325 million. 

In these cases certain of the acquired concerns were competitors 
of the respondent at the time. of acquisition. In many of the acqui- 
sitions, however, the respondent entered a new geographical area by 
baying a company with which it did not compete. ‘These cases, there- 
fore, squarely raise the issue as to whether it is legal for these na- 
tional aie concerns to acquire, one after another, local and regional 
dairy concerns who are not competitors. It is contended that this 
continuing practice may substantially lessen competition or tend 
toward monopoly within the meaning of section 7 of the Clayton Act. 

In addition to the Clayton Act charge, each of these complaints al- 
leges that the acquisitions have violated section 5 of the Federal Trade 
Commission Act. These charges include acquisitions not covered by 
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section 7 of the Clayton Act; namely, noncorporate acquisitions and 
those of concerns not in interstate commerce. In reversing an order 
of the hearing examiner dismissing these charges in the Foremost 
case, the Commission ruled that such acquisitions of concerns not 
technically within the scope of the Clayton Act may constitute vio- 
lations of the Federal Trade Commission Act. 

The Supreme Court of the United States in the Eastman Kodak 
case (FTC v. Eastman Kodak Co., 274 U. S. 619) held that the Com- 
mission had no authority under section 5 to order divestiture of ac- 
quired assets. However, it is believed that an order can be issued 
under that section which would prohibit future illegal acquisitions. 
The Commission, of course, does Save the power to order divestiture 
of acquisitions prohibited by the Clayton Act. In these cases the 
relief sought is divestiture of all acquisitions covered by section 7 of 
the Clayton Act and an order prohibiting all future illegal acqui- 
sitions. 

All of these cases are still in litigation. The Foremost case in chief 
has been completed (case in chief closed August 9, 1957) and it is 
before the hearing examiner for decision on Foremost’s motion to dis- 
miss the complaint for failure of proof. Detailed briefing of this 
motion has been required by the hearing examiner because of the 
necessity of considering the facts as to each of the many acquisitions 
involved. 

ICE CREAM CASES 


During this same period of time the Commission instituted and 
fully tried proceedings against eight major dairy products companies 
and their subsidiaries, alleging the use of unfair methods of competi- 
tion in the sale of ice cream in violation of section 5 of the Federal 
Trade Commission Act. The companies charged were the Borden 
Co., Beatrice Foods Co., Pet Milk Co., Arden Farms Co., Carnation 
Co., Fairmont Foods Co., Foremost Dairies, Inc., and National Dairy 
Products Corp. These complaints were issued on February 15, 
1954. Subsequently, on October 3, 1955, H. P. Hood & Sons, a strong 
regional corporation operating in New York State and New England, 
was similarly charged. 

The practices to which the complaints are directed include oopely- 
ing ice cream cabinets to retail dealers without charge; making loans 
of money with or without interest; and supplying, or financing the 
purchase of, ice cream cabinets and other equipment. 

The complaints state that these— 

* * * acts * * * of respondents have induced * * * a substantial number of 
frozen products dealers * * * to deal in respondents’ frozen products exclu- 
sively; and * * * have caused a substantial number of manufacturers with re- 
sources insufficient to carry on said practices to sell out to or merge with re- 
spondents or others or to go oul of business entirely. 

It is contended that these methods of competition give an unfair 
advantage to competitors with the most resources at their command 
and are unduly injurious to small-business concerns with limited 
capital. 

he record shows that respondents are integrated, multistate corpo- 
rations accounting for approximately 50 percent of the wholesale 
production of ice cream in the United States. They are engaged in 
the manufacture, distribution, and sale of frozen products at whole- 
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sale to such retail establishments as drug, grocery, and confectionery 
stores, restaurants, hotels, and institutions. In 1953, respondents’ 
combined dollar sales of frozen products totaled over $413 million. 
Total assets of respondents in the same year amounted to over $1,150 
million, with total net sales of approximately $3.5 billion. ; 

The importance of the practice attacked in these complaints is indi- 
cated by the amounts of money involved. For example, in 1955 the 
respondents in these cases expended a combined total of $10 million 
in making loans and otherwise financing customers. During the same 
year they invested close to another $10 million in ice cream cabinets. 
‘At the end of 1955, customers were using equipment owned by respond- 
ents of a depreciated value of over $46,500,000. Testimony of smaller 
ice cream manufacturers who lack the capital to engage in such prac- 
tices extensively is that they are hurt competitively by these practices. 

The relief sought in these cases is an order which, among other 
things, would prohibit these major dairy companies from obtaining 
or holding retail customers by gifts, loans, 2p, leon equipment, or 
granting other forms of financial assistance to the dealers. 

Hearings have been held in these cases in 24 cities throughout the 
United States for the purpose of determining the extent and effect of 
the practices used by respondents. During the course of these proceed- 
ings approximately 100 retail frozen products dealers and over 90 ice 
cream manufacturers (competitors of respondents) were called as 
witnesses. The cases have been completely tried and are now pending 
before the hearing examiner for initial decision. 


DISCRIMINATION CASES 


Since 1954 the Commission also has issued 4 complaints alleging 
that major dairy concerns or their subsidiaries have illegally diserimi- 
nated between their customers in price or promotional allowances. 


CHESTNUT FARM-CHEVY CHASE DAIRY CO. 


In the first of these recent cases a complaint was issued on November 
21, 1955, charging the Chestnut Farms-Chevy Chase Dairy Co., of 
Washington, D. C., a wholly owned subsidiary of National Dairy 
Products Corp., with discriminating between its purchasers in the 
granting of promotional allowances. This company granted adver- 
tising allowances to certain chain grocery stores, which allowances 
were not made available to competing purchasers. This case was fully 
contested. On June 28, 1956, the hearing examiner held that respond- 
ent had violated section 2 (d) of the Clayton Act as amended by the 
Robinson-Patman Act. 

After the initial decision in this matter, the business of the re- 
spondent was taken over entirely by the National Dairy Products 
Corp. By stipulation that company agreed it was the successor to 
the business of the Chestnut Farms-Chevy Chase Dairy Co. in the 
Washington metropolitan area. Ina decision issued on Ma 21, 1957, 
the Commission held that the respondent had violated the Robinson- 
Patman Act. It thereupon ordered it and its successor National Dairy 
Products Corp. to cease and desist from violations of section 2 (d) in 
the conduct of that business. 
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BORDEN-SYLVAN SEAL 


Next in a complaint, issued on May 8, 1957, the Borden Co. and its 
wholly owned subsidiary, Sylvan Seal Milk, Inc., and the 612 Corp. 
were charged with selling fluid milk in Wilmington, Del., at lower 
soley” than they sold their fluid milk in the States of Pennsylvania and 
New Jersey, to the injury of competing dairy companies in Wilming- 
ton, Del. It was also charged that these respondents were discrimi- 
nating in price between competing customers by allowing certain of 
them a2 percent cash discount not granted to others. 

It was contended in that case that the original Sylvan Seal Milk, 
Inc., which regularly sold its milk at a lower price in Wilmington, 
Del., than it did in Pennsylvania or New Jersey, further lowered the 
pane of its fluid milk in Wilmington in 1955, below the price of its 
ocal competitors. Sylvan Seal contended that this lower price was 
eee to meet competitive prices. In April 1956 the original 
Sylvan Seal was acquired by the Borden Co. and its assets transferred 
to a new wholly owned Sylvan Seal Corp. which allegedly continued 
the same pricing differentials. The Borden Co. denied participating 
in establishing the pricing policies of its subsidiary Sylvan Seal. 

This case was disposed of by a consent order against Sylvan Seal, 
the 612 Corp., and their successors or assigns. The Borden Co. was 
ordered to cease and desist from directing, suggesting, or participating 
in any violation of this order by its subsidiaries or their successors 
or assigns. 

NATIONAL DAIRY PRODUCTS CORP. 


On the last day of 1957 the Commission issued a compalint charging 
National Dairy Teoducts Corp. with violation of sections 2 (a) and 
2 (d) of the Clayton Act. This complaint is based principally on re- 
—oaeen practices in the Toledo, Ohio-Monroe, Mich., area. In 
that area National Dairy grants rebates of up to 12 percent in the 
sale of its fluid milk, cream, and cottage cheese, on the basis of a 
monthly quantity discount system. The complaint alleges that the 
majority of the respondent’s retailer customers get no discount but 
that the large chainstores and central buying groups are allowed dis- 
counts on their aggregate purchases and, therefore, get the maximum 
discount at all of their stores regardless of the quantity purchased by 
the individual store. This practice is alleged to injure competition 
between National Dairy and competing dairy companies, and also to 
injure competition between National Dairy’s favored and nonfavored 
purchasers. 
BORDEN—EVAPORATED MILK CASE 


Finally, the Commission has recently issued a complaint charging 
that the Borden Co. has discriminated in price in the sale of its 
canned evaporated milk in violation of the Robinson-Patman Act. 

It is alleged that Borden has recently entered the private label 
field and is selling the same grade and quality of evaporated milk 
under private label at unjustifiably lower prices than those at which 
it sells under the Borden label, to the competitive injury of other 
manufacturers of canned evaporated milk. Those manufacturers who 
sell only private brand products are particularly vulnerable to this 
type of price discrimination. 
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The Borden Co. sells its Borden brand evaporated milk on a one 
wrice-uniform delivered price system. However, it sells its private 

Coanded product on a f. o. b. plant basis. Because a one-price system 
has no relationship to actual costs, it is alleged that the difference in 
price between customers buying Borden brand and those buying pri- 
vate brand evaporated milk cannot be cost justified. 

The Commission has also proceeded in special situations against 
smaller sized dairy companies for illegal price discriminations. Ex- 
amples are the proceedings against the rkansas City Cooperative 
Milk Association (docket 6639) and the Page Dairy Co., docket 5974. 
However, the number of such proceedings is not substantial. The 
great marociy of the formal cases in this field involve the major dairy 
companies. Because of the size and complexity of their operations, 
these cases require exceptionally thorough preparation and trial. At 
the present time 9 of the Commission’s 70-man trial staff (or 12 
percent) are assigned wholly or in part to these cases, In our opinion, 
the public interest in this field well justifies this continuing concen- 
tration on proceedings designed to eliminate unfair methods of com- 
petition by dairy companies. Copies of the orders and complaints 
are being furnished to the committee with this statement. 


CASES UNDER INVESTIGATION 


At the present time there are under active investigation eight mat- 
ters involving alleged unfair and discriminatory practices in the sale 
of fluid milk on the part of regional and/or national dairies operat- 
ing in various sections of the Midwest and Southwest, some of which 
investigations cover multiple trade areas and require work by more 
than one branch office of the Commission. As a whole, these cases 
involve the various practices with which the committee is familiar as 
a result of its Dallas and Kansas City hearings, including problems 
arising from the sale of milk in gallon jugs and sales below cost. 

With oes to investigations in the dairy industry generally, there 
are several factual situations with respect to which some uncertainty 
exists with regard to jurisdiction under section 2 of the Clayton Act 
and to an even greater extent under section 5 of the Federal Trade 
Commission Act. The first involves a company which operates na- 
tionally or on a multistate basis, but which has a branch or division 
which ‘sells locally produced milk entirely within the State at prices 
lower than those charged in other areas of commerce. 

Another situation involves a concern with plants in various States, 
each of which confines its sales to customers within a State. In a fac- 
tual setting such as this, jurisdiction could only be asserted under the 
theory that interstate management, direction, and control were suffi- 
cient to place all sales in the stream of commerce—a theory for which 
there is no known precedent. 

Still another situation involves an intrastate sale of milk produced 
in and transported from another State. The answer to this question 
may be provided by the final outcome of the pending proceeding 
against National Dairy Products Corp., docket 7018, in which one 
element of jurisdiction is grounded upon respondent’s purchase of 
milk in Michigan for resale from its Toledo plant to Ohio purchasers. 
If it is eventually determined that respondent’s sales in Ohio are in 
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commerce, as alleged, this question will have been answered and, until 
a negative answer is given, matters involving similar factual situa- 
tions will probably be made the subjects of formal complaints. 

In addition to the jurisdictional problems mentioned above, we also 
meet with certain factual and legal difficulties involving sales below 
cost which are not amenable to treatment as price discriminations but 
must be considered as constituting an unfair method of competition 
in violation of section 5 of the Fe ser Trade Commission Act. 

In one of the few cases in which the Commission has successfully 
challenged the practice of selling below cost (#. B. Miller & Co., et al. 
v. F.7.C.) the court stated that the— 


Commission could not prove a course of conduct for the period charged by pick- 
ing out a few instances of isolated sales. 


It continued by stating that— 


the violation could be established only by evidence of many transactions consid- 
ered as a group and involving a comparison of prices and costs over a substantial 
period of time. 

In the light of these rather stringent legal requirements it is not 

believed that we can achieve any measure of success in prohibiting 
sales below cost which are of limited duration and result in no real or 
substantial injury to competition. By the same token, we cannot pro- 
hibit sporadic or isolated sales below cost which are obviously of a 
promotional or introductory character not motivated by a predatory 
purpose. 
An additional jurisdictional problem relates to the fact that at 
least one of the dairies under investigation is listed with the Secre- 
tary of Agriculture as a packer under the provisions of the Packers 
and Stockyards Act, and another has acquired a subsidiary engaged 
in slaughtering and packing activities. 

The number of decided cases, pending cases, and investigational 
matters to which reference has been made, demonstrate, we believe, 
the interest which the Commission has in perserving and protecting 
competition in the dairy industry. Our activity in this field may even 
be considered, in some quarters at least, as representing a somewhat 
disproportionate eualaays of time, money, and manpower. 

Nevertheless, we have not hesitated to initiate investigations in all 
matters of substance which are brought to our attention and to take 
corrective action where warranted by the facts and the law. The com- 
mittee’s own investigations in this industry have been of material 
assistance to us in this endeavor and we offer our wholehearted co- 
operation in bringing the full force of the law to bear upon any un- 
fair practices which are thus brought to light. 

Mr. Chairman, that is the end of the prepared statement. 

Mr. Streep. On behalf of the committee, I would like to express our 
very great appreciation for al] you gentlemen coming here today and 
taking your time and giving us the benefit of your information and 
advice. 

We know you have been a great deal of help, and I am sure that 
all the members of the committee feel as I do, that it is most kind 
of you to do it and we certainly do appreciate it. 

Mr. Bascock. For my part, sir, and on behalf of the gentlemen 
with me, and indeed on behalf of the Commission, I want to thank 
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you for this opportunity and for the courtesy extended to us here 


today. 
I assure you that we have down there some three or four hundred 


dedicated professional men who are trying their best to assist this 
situation that confronts you. 

Mr. Streep. What we don’t know from personal experience about 
the good people and the good work of the Federal Trade Commission, 
our counsel, Mr. MacIntyre, sees to it that we do hear many good 
things about you. 

Mr. Bascock. He has been a distinguished member down there. 
He was until he left some time ago, and you couldn’t have a man 
whose judgment is more sincere or more sound. Thank you, sir. 

(Whereupon, at 4: 45 p. m., the committee adjourned. ) 

(Following the canada of the testimony, an affidavit was re- 
ceived from Herman Thompson, Corpus Christi, Tex., and it was 
ordered included in the printed record as theretofore understood. 
The affidavit is as follows :) 


STATE OF TEXAS, 
County of Nueces: 

Before me, the undersigned authority, on this day personally appeared Her- 
man M. Thompson who, being duly sworn, states on oath as follows: 

My name is Herman Thompson. I have been in business for myself since 
about December 1954, under the name of Tom's Dairy Store, with stores 
located at 4025 Ayers Street, Ruth Street, Robstown Road, and on Staples 
Street in Corpus Christi, Tex., and at 614 North Washington Street at Bee- 
ville, Tex. Prior to going into business for myself I had been connected with 
the milk business in different capacities for different concerns since about 
1907. 

I handled dairy products, grocery items, beer and cigarettes in each of my 
stores. My business had grown steadily since I started. In June 1957 I did 
about $26,000 in business which was about as high a figure as I ever did. A 
big part of my business was selling milk in gallon jugs. I also handled milk 
in half-gallon, quart, and pint containers, chocolate milk in quart and half- 
pint containers, orange juice and orange drink, ice cream, and cottage cheese. 
About half of the business I did was my dairy products business. 

In June 1957, I was selling milk in gallon jugs for 90 cents per gallon. 
That had been my price since about April 1957. There was no other milk 
being sold in gallons in Corpus Christi, and had not been any sold in Corpus 
Christi since I have been in business. In Beeville I had one competitor sell- 
ing milk in gallons, on home delivery only. I believe he was charging 96 
cents per gallon delivered in the home. 

On July 14, 1957, the Bonham stores advertising a gallon jug of milk for 
sale at 89 cents. Bonham had 8 stores in Corpus Christi, 1 store in Beeville, 
1 in Bishop, and 1 in San Antonio. At this time I was charging a 30-cent 
deposit for the bottle. Bonham charged a 25-cent bottle deposit. Bonham also 
would give premiums with each gallon of milk sold. At one time it was a can 
of Hershey sirup, and another time it was a quarter-pound stick of butter. I 
left my price at 90 cents per gallon, and I did not give any premiums. I 
figured I did not need to meet the price to keep my business. 

This situation continued a few days. I lost some business, about 25 percent, 
during this period. I figured that Bonham could not continue giving away 
his premiums, and that my business would come back when he stopped the 
premium. 

A few days later, Bill Houton, a driver for Borden’s told me that the HEB 
stores had demanded 10 cases of milk in glass half-gallon bottles for each 
of its stores. He told me that HEB retailed this milk at 44 cents per half- 
gallon, 2 for 87 cents. 

About a week later I learned that Foremost was selling paper half-gallons 
of milk at 35 cents per half-gallon, 2 for 69 cents. This was advertised as 
Foremost milk in one corner of an HEB advertisement. Following this Biels 
oes most of the other chainstores started selling Foremost milk at these same 
prices. 
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I was buying my milk from Jersey Products of Kingsville in July 1957, 
I was paying them 69 cents per gallon f. 0. b. the Kingsville dock, and I fur- 
nished containers, caps, and cases. In August I started buying milk from Ol’ 
Bossy milk people at New Braunsfels, and they furnished containers, caps, and 
cases. At the time HEB started with the special on Borden milk I was buying 
from Borden and paying them 46 cents per paper half-gallons. Borden did 
not offer me any milk in glass half-gallons. I did not handle any Foremost 
milk. Foremost has not offered to sell me any milk since the reduced price was 
started, 

After this reduced price my business has gone steadily down, It was $21,000 
in. July, about $18,000 in August, about $13,000 in September, about $11,000 
in October, and $10,000 in November, and I have now been forced out of busi- 
ness completely. 

This statement was originally given on December 10, 1957, and placed in 
this affidavit form on the date hereinafter mentioned. 

HERMAN M, THOMPSON. 


Sworn to and subscribed before me, the undersigned authority, on this the 
24th day of April 1958. 
[SEAL] LILLIE MAE STAFFORD, 
Notary Public, Nueces County, Tex. 


(Also subsequent to the receipt of testimony, there was received 
an affidavit from Jack P. Anderson, Amarillo, Tex., for inclusion 
in the record and it was ordered that it also be included in the 


printed record. It is as follows :) 
. AMARILLO, Tex., February 13, 1958. 
Re Anderson. Dairy Foods. 


The following information can he testified to by either C. F. Anderson or 
Jack P. Anderson, unless one of these men is specifically mentioned : 

1, Circumstances of operation.—Anderson Dairy Foods is a partnership, 
composed of C. F. Anderson, Jack P. Anderson, and William M. Anderson, with 
its principal office located at 1715 East 10th Street, Amarillo, Tex., telephone 
Drake 2-4863. Anderson Dairy Foods engages in selling dairy products, both 
retail and wholesale. At least 90 percent of its business is comprised of mar- 
keting milk products from a retail standpoint. Four retail trucks service eight 
routes. 

Since June 1, 1954, the company has been engaged in what is known as gallon- 
jug operations. This operation is what is commonly known as a cash-and-carry 
operation and Anderson Dairy Foods has four of the gallon-jug outlets. One of 
the outlets is located at its plant on East 10th Street and the other three are 
located within the city limits of Amarillo and are conducted at leased build- 
ings with an operator on a commission basis. In addition, there are two inde- 
pendent gallon-jug operators in Amarillo, who purchase the milk from Ander- 
son Dairy Foods at platform prices and, of course, the container carries the An- 
derson brand name. 

C. F. Anderson has been in the milk and dairy business for approximately 44 
years, having served 27 years with the Borden Co. or companies acquired by 
Borden during the years. He resigned as production manager for the Borden 
Co. in 1945, and opened his present business in September 1946. 

2. Anderson Dairy Foods operations since 1946.—After resigning from the 
Borden Co., C. F. Anderson began his own operations, engaging in the sale of 
milk products, both wholesale and retail. Around September 1954, Anderson 
terminated, for all intents and purpages, the wholesale sale and distribution of 
milk, The reasons for such termination being that a number of incidents with 
respect to competition had transpired, which he considered unfair from a busi- 
ness and legal standpoint. Indicative of these operations are such incidents as 
Plains Creamery, Inc.— 

(a) Giving restaurant and cafe customers of Anderson Dairy Foods 
special offers and deals, such as painting and redecorating their buildings; 

(b) Repairing and maintaining their refrigeration equipment ; 

(c) Giving discounts and kickbacks; 

(d) Furnishing deep-freeze boxes and beverage boxes; 

(e) Giving neon signs, placards, and menu boards. 

After discontinuing wholesale operations, Anderson Dairy Foods began de- 
veloping the gallon-jug idea of selling milk. This was about June 1, 1954. At 
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first, the only operation in connection with the gallon-jug sales was at the plant 
at 1715 East 10th Street. From June until about October 1954, Plains Creamery, 
Inc., would send an employee to the Anderson plant and this employee would 
take a position on a public thoroughfare nearby and from which he could ob- 
serve the Anderson plant and would count, as best he could, the amount of milk 
Anderson sold in gallon jugs at this time. This counting by Plains Creamery, 
Inc., averaged 2 or 3 times per month during this period. 

Sometime prior to September 1954, Anderson Dairy Foods was negotiating for 
a lease in the 2700 block on West 10th Street and it became known to the milk 
industry in Amarillo, Tex., that Anderson planned to operate this as a gallon-jug 
store. On September 25, 1954, Odell Nelson and Norman Motley, representatives 
of Goldsmith Dairy Foods, called C. F. Anderson by telephone from Borger, Tex., 
and requested an appointment for 6 p. m. on that date. These two men did con- 
tact C. F. Anderson, alone, that evening and told him that they had been 
requested to contact him [C. F. Anderson] by A. F. Madison of Plains Creamery, 
Inc. These two men stated that they had been instructed to state to Mr. Ander- 
son that Anderson should “not open the store in the 2700 block on West 10th 
Street in Amarillo, or they [Anderson Dairy Foods] would be sorry.” Mr. Ander- 
son told these two men that he was not concerned about the threat of Madison 
and Plains Creamery and that the store in the 2700 block would be opened as 
planned. The store opened October 6, 1954. A few days after, individuals were 
observed, sitting in parked cars, counting sales, etc., at this location. The Ander- 
sons have in their possession dates and license numbers of cars that were observed 
along about this time. For several months prior to the time that Anderson Dairy 
Foods opened the store on West 10th Street, Walsh Bakery had been in operation 
two doors to the east of the Anderson location. Walsh Bakery sold only bakery 
products; however, on October 11, 1954, Plains Creamery began delivering half- 
gallon cartons of milk to Walsh Bakery and providing beverage boxes and display 
eases for this milk. The milk bore the name “King’s Milk, Dalhart, Tex.” 
These cartons bearing the name of “King’s Milk” were in the possession of Plains 
Creamery, Inc., by reason of Plains, previous to that time, having a contract to 
bottle milk for King’s Dairy, but King’s Dairy had ended its operations and 
Plains had a great number of these cartons on hand. 

After Plains began putting its milk in the King’s Dairy cartons and distrib- 
uting same for sale on West 10th Street, during this period, Anderson reported 
such operations to the Amarillo City Health Department. It was not until 
November 1955 that the Amarillo Health Department was able to stop Plains’ 
sales of milk in King’s Dairy cartons. Thereafter, the milk appeared at the store 
in a carton labeled “Cream Crest.” 

At the time the operation started in the 2700 block on West 10th Street, Ander- 
son Dairy Foods sold milk for 76 cents for 2 half-gallon cartons, and the milk 
sold by Plains in the King cartons was sold for 69 cents for 2 half-gallon cartons. 

At this point it should be noted that Plains Creamery, Inc., was sold, along 
about this time, to National Dairy Products Corp., with headquarters on Madison 
Avenue, New York, N. Y. There was no change in the management of Plains 
Creamery in Amarillo, Tex., and A. F. Madison remained as general manager of 
the Amarillo plant. 

In November 1955 Plains discontinued dispensing milk through the King’s 
cartons and began using cartons bearing the name “Cream Crest.” At this time 
Plains Creamery was owned, as pointed out hereinabove, by National Dairy 
Products Corp. and the price of Cream Crest was 75 cents for 2 half-gallon 
cartons. Anderson was selling milk at this time for 76 cents for 1 gallon of 
milk in a glass container. 

On April 1, 1955, Olin Prescott, sales manager of Plains, called Jack Anderson 
by telephone and stated that if Anderson Dairy Foods did not raise the price 
of milk in its stores on gallon containers at least 10 cents a gallon a milk war 
was possible. 

From December 1955 until about May 1956 a price war ensued in Amarillo 
in grocery stores, and, of course, milk was one of the items involved in this war. 
On May 8, 1956, Loren Young, owner of Whiteway Food Stores, called C. F. 
Anderson and made arrangements for an appointment to discuss the milk-price 
situation. On that date Mr. Young contacted C..F. Anderson personally at the 
Anderson plant. Mr. Young had his local store manager with him and these 
two men, along with C. F. Anderson, rode around in Mr. Young’s car for approxi- 
mately 30 minutes. During the ride Mr. Young stated that he had been asked 
to talk to Mr. Anderson by Morris McCartt and Key Furr, chainstore operators, 
about the milk prices. Mr. Anderson advised him that he would be happy to 
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cooperate in any way he could with chainstore operators, etc.,; but that it was 
impossible for him to comply with demands and requests of Plains Creamery, 
but that he would talk the matter over with his boys and let him know some- 
thing within a day or two. May 10, 1956, Mr. Young called for further discus- 
sion of the matter, and Mr. Anderson told Mr. Young that if Morris McCartt 
and Key Furr wanted to discuss anything with Anderson he could not under- 
stand why they did not contact him directly. Mr. Anderson asked Young to 
get an appointment with McCartt and Furr, but he (Young) stated “they won’t 
talk to you,” and refused to do anything about arranging a conference between 
Mr. Anderson, McCartt, and Furr. In this connection, later investigation and 
conversation with Messrs. McCartt and Furr indicated that they knew nothing 
about Young’s visit to Anderson, and both of these men repudiated authorizing 
Young to make any contact with Anderson Dairy Foods. It was at this time, 
and still is, Anderson’s feeling that Young had been sent to him, not by McCartt 
and Furr but that A. F. Madison, of Plains Creamery, had sent Loren Young 
on this mission. 

On May 17, 1956, the price of milk was raised at all foodstores 33 to 49 cents 
for the half-gallon containers. All during the price war, Anderson Dairy Foods 
maintained its price at 80 cents per gallon. 

Anderson Dairy Foods attempts to operate on a 14 cents differential, i. e., a 
difference of 14 cents in the gallon-jug price and the price at which Anderson 
and all other distributors deliver milk to the home in half-gallon containers. 

On September 26, 1956, A. F. Madison called Jack P. Anderson at the plant and 
stated that he needed to talk to him. A few hours thereafter, Madison picked 
up Jack Anderson in his car and at that time and while driving around, told Jack 
Anderson that “Plains was going to sell 2 half gallons of their milk, delivered to 
the homes, at 9 cents a gallon above Anderson’s store price, if Anderson Dairy 
Foods did not raise its price 8 cents for 1-gallon jug of milk.” The price, at this 
time, for 2 half-gallon jugs of milk, delivered to the homes, was $1.02, and the 
price of a gallon jug of Anderson’s milk at the cash-and-carry stores, was 85 cents. 
It will be noted that at this time there was a differential of 17 cents, rather than 
14 cents. The differential does vary, because of an attempt to eliminate the odd 
cents in the customer purchase price of milk. Jack P. Anderson told Madison 
that the conditions prevailing would not justify a raise to the customer of 8 cents 
per gallon. Madison stated “Well, this is not a threat, but if you don’t raise the 
price as I have requested you, then Plains is going to reduce the price on its routes 
and at grocery stores to where consumers can get 2 half-gallon containers of 
Plains milk for just 9 cents above Anderson’s cash-and-carry price for 1-gallon 
jug of milk.” Jack Anderson refused to comply in any way with Plains’ request 
and Anderson Dairy Foods is, at the present time, selling milk on the same basis 
as previously outlined, or as near as possible to the 14 cents differential. 

About 10 a. m. on September 27, 1957, Charles H. Young, general manager of 
the Borden Co. in Amarillo, called C. F. Anderson and told him that he had been 
apprised by A. F. Madison of the action contemplated by Plains Creamery with 
respect to lowering the price of milk as set forth in the discussion between A. F. 
Madison and Jack P. Anderson. Mr. Young was concerned about Madison’s 
threat and wanted to talk the matter over with C. F. Anderson. Mr. Young dis- 
cussed general subjects and then stated, in substance, that the purpose of his 
visit was about the conversation he had had with A. F. Madison, and that every- 
thing possible should be done to prevent a price war. He said he hoped a price 
war could be avoided, and that Plains Creamery was going to reduce the price 
of their milk October 1, according to Madison's statement to him. Young said 
that, if this happened, similar action would necessarily follow by the Borden Co. 
On September 30, 1957, at approximately 4 p. m., Norman Motley, part owner of 
Goldsmith Dairy Foods, stopped by the Anderson plant to discuss the price threat 
by A. F. Madison with Jack P. Anderson, and told William M. Anderson that 
Plains Creamery had told him that they were going to go down 9 cents a gallor 
container, retail and wholesale, unless Anderson Dairy Foods agreed to raise 
its price 9 cents on gallon jugs in their stores. Mr. Anderson, on this occasion, 
told Mr. Young that Anderson Dairy Foods had a method of operation that it was 
going to maintain, and that Madison could do what he wished. 

Gn October 1, 1957, Plains Creamery reduced the price of its half-gallon con- 
tainers of milk from 51 to 47 cents in the stores and on its routes. Within a 
few days, both Borden and Goldsmith lowered their prices in line with those 
of Plains. Also, Anderson, on the retail routes, lowered its price to that set 
by Plains and the other companies, but at the gallon-jug stores, no change was 
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made. At this time, from a cost standpoint of production, the reduction could 
not in any way be justified. The reduction, as above outlined, was only made 
in the city of Amarillo, Tex., and even in Canyon, Tex., 18 miles to the south, 
no reduction was made by these companies. However, Anderson Dairy Foods 
has information and evidence that the same pressure was applied to gallon-jug 
operations in the Canyon, Hereford, and Tulia areas, and, as a consequence 
thereof, these operators did raise the price of milk 3 or 4 days after October 
1, 1957. 

The gallon-jug operator in Canyon and Hereford, Tex., is Cream of Plains of 
Hereford, Tex. 

JacK P. ANDERSON. 
STATE OF TEXAS, 
County of Potter: 

Before me, the undersigned authority, on this day personally appeared Jack 
P. Anderson, a partner of Anderson Dairy Foods, to me well known to be a 
credible person of lawful age and qualified in all respects to make this affidavit, 
who, being first duly sworn, on oath says that he has read the foregoing state- 
ment, consisting of nine pages, and that he knows the contents of same and each 
and every statement therein set forth is true and correct, to the best of his 
knowledge. 

JACK P. ANDERSON. 


Subscribed and sworn to before me this 23d day of April 1958 to certify 
which witness my hand and seal of office. 
[SEAL] Joy B. SAHLI, 
Notary Public in and for Potter County, Tex. 


My commission expires June 1, 1959. 


Mr. Streep. Subsequent to the date of the public hearings, numerous 
complaints were received from small and independent processors and 
distributors of dairy products in Oklahoma to the effect that Swift 
& Co. was engaged in selling ice cream and related products at various 
locations in Oklahoma at discriminatory prices and in some instances 
at prices below cost. It was alleged in those complaints that such 
action on the part of Swift & Co. was for the purpose of eliminatin 
competition and that it would have that effect if continued. A field 
investigation was made of that situation and conferences were held 
in Oklahoma City by the acting chairman of the special investigating 
subcommittee with a number of processors and distributors of dairy 
products June 30, 1958, as a result of which a number of affidavits and 
other data were submitted to the committee for inclusion in the com- 
mittee’s files for its consideration in reporting upon such matters and 
in calling the situations involved to the attention of appropriate law- 
enforcement agencies. It was ordered that such affidavits and other 
data be placed in the files of the committee for the purposes for which 
they were submitted. 

The subcommittee is mindful of the fact that the Antitrust Sub- 
committee of the Committee on the Judiciary, United States Senate, 
during the first week of March 1958 held hearings and received in 
evidence a large number of documents relating to the distribution and 
sale of dairy products by Adams Dairy Co., Blue Springs, Mo., and 
Adams Dairy Inc., St. Louis, Mo., to the Kroger Co., Safeway Stores, 
Inc., and the Great Atlantic & Pacific Tea Co. It appears that the 
factual data thus received into that record, which has now been 
printed and made available for public use, is relevant and material 
to this subcommittee’s consideration of price discrimination in the 
distribution of dairy products. Therefore it is understood that in this 
subcommittee’s report upon this matter appropriate references will be 
made to factual evidence appearing in the printed record published 
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by the Antitrust Subcommittee of the Committee on the Judiciary, 
United States Senate. 

The acting chairman ordered that the record in this matter be 
closed and ordered printed, this the 18th day of July 1958. 

The committee will now stand adjourned. 








APPENDIX 


MILK PROCESSING AND Di1sTRIBUTION Costs, 1956 
(By G. W. Starr, professor of business administration, Indiana University) 


This is the ninth of a series of studies sponsored by the Milk Industry Founda- 
tion on the costs of milk distribution, which began in 1941, and have been made 
annually since 1952. The material for the studies has been furnished by the 
members of the Milk Industry Foundation, and the present study covers the 
operations of 425 plants in 342 cities and towns scattered throughout 45 States 
and the District of Columbia. Only Rhode Island, Utah, and Nevada are not 
represented in this report. 

ecause of a change in the method of classifying the data, the number of loca- 
tions represented appears to be smaller than a year ago. This difference is due 
more to the change in method than to any actual decline in the number of loca- 
tions included in the report. In former years, the number of cities represented 
was based on the number of communities in which the members distributed milk; 
this year the communities have been restricted to the cities and towns in which 
milk-processing plants are located. 

The total volume of business reported was a few million dollars less than a year 
ago, but still close to $1,500 million. Although a substantial number of the firms 
contributing to the study are engaged in dairy operations in addition to the proc- 
essing and distribution of fluid milk, the data in this report represent only fluid 
milk operations, since only the data of the firms which were able to separate their 
fluid milk operations from other activities are included in this study. Since this 
study is concerned only with the fluid milk business, the volume of sales repre- 
sented, as well as the wide geographical distribution of the sales, affords a much 
en sample than is usually provided in national surveys in the distribu- 
tion field. 

Perhaps a word of caution is in order in the use of these figures. These studies 
concern themselves with the relative cost of the various functions within a milk- 
distribution operation, and not with the actual cost per unit of output for the 
various operations. Since these studies are operating studies and not financial 
studies, nothing is known about the actual investment of any distributor, nor 
of the relative profitableness of the operations of the distributors either singly 
or as a group. 

The figures furnished in this report are useful in two important ways: they 
show what happens to the consumer’s milk dollar after it is received by the milk 
distributor; they permit the milk distributor to compare the relative cost of each 
of his principal operations with average for the Nation, or with the average of 
the firms in his regions. 

Again this year, comparative figures are shown for the firms which have fur- 
nished operating reports for 2 consecutive years. The number of firms in this 
group is the same as a year ago, 112, although composition of the group is not 
entirely the same as that of a year ago. In making the 2-year comparison, only 
those firms were included which operated the same plants in the same locations 
in both years. The 112 firms in this group accounted for about 25 percent of the 
total sales reported by all the firms included in the survey. 
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TaBLE I.—Average operating results, fluid milk dealers 


[In terms of net trade sales] 


1941 | 1944 1947 1949 | 1952 1953 | 1954 | 1955 | 1956 


Number of units reporting 141 170 244 254 342 385 402 446 | 425 
Net trade sales___- $1. 0000 |$1.0000 |$1.0000 |$1. 0000 |$1..0000 |$1..0000 |$1. 0000 |$1.0000 | $1. 0000 
Material costs ! . 5682 .6114 . 6562 . 6193 . 6248 .59382 | .5695 | .5648 | 2%. 5791 
Administrative salaries . 0074 .0098 | .0071 . 0087 | . 0081 . 0085 | . 0097 0085 . 0081 
Other salaries and wages 2205 1944 . 1862 1989 . 1907 2010 2119 . 2119 . 2068 
Taxes and licenses . 0279 0398 . 0189 . 0214 . 0234 . 0282 . 0306 | . 0300 . 0288 
Insurance __. . 0053 . 0055 0049 . 0053 . 0048 0056 - 0052 | - 0060 | . 0053 
Depreciation ____ . 0234 . 0143 . 0109 0140 0140 . 0146 . 0151 . 0164 | . 0166 
Advertising __. . 0121 . 0070 0077 0078 . OOR4 . 0094 . 0107 0120 | =. 0116 
Containers____ . 0376 . 0322 0305 . 0400 0505 | . 0519 . 0552 .0588 | =. 0566 
Plant, delivery and office | | 
supplies____- .0409 | .0520 | .0489 | .0527 | .0492 | .0545 | .0553 | .0577 . 0529 
Other expense 0355 . 0129 0110 . 0113 O17 0123 0140 .0121 0119 
Total operating ex- ‘ 
pense . 9788 . 9802 . 9823 . 9794 . 9856 .9792 | .9772 . 9782 . 9777 
Net operating profit._| .0212 . 0198 0177 0206 0144 0208 | .0228 . 0218 . 0223 





! Includes purchased transportation. 
? Includes raw product cost $0.5003; purchased transportation, $0.0081; other material cost, $0.0707. 


In table I are shown the operating figures for all the periods for which data 
were collected from 1941 to 1956. Many operating items showed only minor 
changes from a year ago in terms of the net sales dollar. A number of these 
minor changes may have been caused by changes in the composition of the group 
of reporting firms for the years 1955 and 1956, and do not necessarily indicate a 
change in the trend of operating costs. There were, however, a few changes in 
operating costs which cannot be explained by such variations as may have existed 
between the groups of reporting firms in the 2 years. 

Material costs, in terms of the net sales dollar, were 1.43 cents higher than a 
year ago. Included in this figure, however, was a decline in ‘“‘Other material 
costs’”’ of more than 1 cent, and a rise in ‘‘Purchased transportation’’ of about 
one-tenth of a cent. After making these adjustments, the raw product rise was 
2.39 cents higher than a year ago. As may be seen from table I, material costs 
were the highest since 1953, in terms of the net sales dollar while other items of 
expense showed very slight declines, with the exception of depreciation which 
showed an insignificant rise, in relation to sales. As a result of these changes, the 
total operating expense in terms of the net sales dollar was one-twentieth of a cent 
lower than a year ago, and the operating profit one-twentieth of a cent higher 
than a year ago. 

Milk distributors who accounted for about two-thirds of the total sales reported 
by the industry, distributed some products which they did not process in their 
own plants, but which were purchased for resale. The operating results of this 
group are shown in table II. 
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TaBLe Il.—Average operating results, fluid milk dealers, showing breakdown for 
products purchased for resale, 1956 ! 


{In terms of net trade sales] 














Pies CH NNOS... 0. Scene nn cap eee doe eenes sooner $1. 0000 
(a) Milk, cream, etc., processed in own plant_-...-_---------.-- . 9289 

(b) Finished products purchased for resale._...........--------- . 0711 
Siler CTS OR bain ears 28 TRS test Gbicee demas o avirumaneieh . 4842 
Cost of purchased transportation . . . .... 1.4 --- 262 --.sescnunce see se . 0093 
Osher rmaterial cost. ... eosat aed on. ep Sew n'o his es BI . 0786 
(a) Finished products purchased for resale____._....------------ . 0641 

(in ENO TAN OCR SO cs tations mcd tees ins wn on enschede eesti . 0145 
Salaries, wages, and commissions ---__....----------------------.-. ¥ . 2163 
AGministrative.officers' salaries. . os:- wes d dss. dtl boetell sua . 0071 
Container eesti. tis J. ..<s0ysie dees ej-ewuenow .6llob amuses oll . 0582 
Plant, delivery, and office supplies. .-.........-..-.----...------.-- . 0517 
2emes:ene Jeane: ~us is. do. 20nd ~<. sabe ERA Sed < Gi G08. U2 vehi (OS 
IBGSURRRON sw sbisna eons <3 16 -eroeded -Beiels do bodina. adi .ci segueda . 0052 
ROVERS anci~ aL ond edt ceding oevee.6 5. ctsw.069 1 ah tics a8 . 0114 
Mamreteiets sc -ncccec.b ste ere late Due Jossuns 21 aps a . 0154 
Gipeor eupenees.. ca w-ed- 2001 ci. cout). vadglt Josemg ILE eee cow 2 . 0118 
Tetehexpensern os A4-J00Li 2301 ...cotiaee nee. 208d 2 fac xe BIER 
Qnerating preBtcccs- lock .. cecilia - eceweges LS. ae Be j 0218 


! Data only for those firms breaking down “Net trade sales’ into raw product processed in plant, and 
purchased finished products, and dividing ‘‘Other materials’’ into finished products purchased for resale, 
and ingredients used in processing dairy products. 


The operating results of this group have been remarkably consistent for the past 
3 years, the total operating expenses for the years 1954-56, having been 97.83, 
97.84, and 97.82 percent of net trade sales. Since the quantity of products 
purchased for resale has always been relatively small, usually less than 8 percent 
of sales, the difference in the operating results of this group and the entire group of 
reporting firms has been due to factors other than the handling of products 
for resale. 

Although the total expenses and profits of this group in 1956 were little different 
from a year earlier, there were nevertheless, some significant variations among 
the different expense items for the 2 years. The cost of the raw product was 
about 144 cents higher in terms of the net trade dollar in 1956 than in 1955. 
Container costs, and ‘All other expenses’’ were slightly higher than a year ago in 
terms of the sales dollar. Other expenses were a little lower than a year ago, 
resulting in a total almost unchanged from 1955. Since the operating expenses 
as a whole were almost unchanged from a year ago, the operating profit also was 
almost identical to that of 1955, being 2.18 percent of net sales, as against an 
operating profit of 2.16 percent of net sales in 1955. 

Tables III and IV show the operating results for 112 identical firms furnishing 
reports of their operations for both 1955 and 1956. This group has been limited 
to the firms which had the same physical plants in both years, and does not 
comprise the entire group of firms furnishing operating reports in both years. 
Table III shows the usual operating report with expenses shown in terms of the net 
sales dollar. The costs of the raw product, purchased transportation, and other 
materials were all slightly higher in 1956 than in 1955, consequently, the cost 
of the raw materials delivered at the plant was close to six-tenths of a cent higher 
than a year ago, in terms of the net trade dollar. Also, the costs of containers, 
advertising, and plant, delivery, and office supplies, were slightly higher than in 
1955 while other costs of operation were less than a year ago, in terms of the net 
sales dollar. 

As the result of these changes, total costs were nearly a tenth of a cent higher 
than last year, and the operating profit a corresponding amount lower. Thus, in 
terms of net sales, the operating results of the 112 firms did not show any great 
change between the 2 years. 
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TABLE III.—Average operating results, 112 identical distributors, 1955-56 


[In terms of net trade sales] 


j 1 











| 
1955 1956 
senescence = | - Bs ad 
Net trade sales Soawoles dae cone | $1. 0000 | } Taxes and licenses...............- so 0251 | $0. 0246 
——=|—====|| Insurance. seecMieeccbecaceel aT | #GnED 
Raw product cost sieascdiath diaaidd | .4790 | .4706 | | Advertising - - wcenndsntdnawannniscbield 0122 | .0123 
Cost of purchased transportation | .0056 | .0074 | ee . 0180 .0177 
Other material cost. .-.......---- | .0774 0707 || Other expense... ..........-.-...- | ,O131 | .O113 
Salaries, wages, and commissions..| . 2307 . 2204 || | —--—--} ----—— 
Administrative officers’ salaries... .0138 | . 0127 | Total expense. _..__-___-_-- | .9838 | 9847 
Container cost_. . 0489 . 0491 == |=-——= 
Plant, delivery, “and office sup- | Operating profit.__......... . 0162 | 0153 
Nea oesadaninadvece 0535 |. 0545 
= | 


| 





Table IV shows the percentage changes in the dollar amounts of each operatin 
item between 1955 and 1956. This table is not based on the figures in table ITI, 
but upon the aggregate dollar amounts in each category. It will be noticed that 
the only major changes between the 2 years occurred in the cost of purchased 
transportation, and in “Other expenses.’’ Each of these may have been the 
result of changes in the method of doing business or in the classification of ex- 
penses. Net sales in 1956 were 7.5 percent higher than in 1955, the cost of raw 
product was up 7.6 — and total expenses were 7.6 percent over a year ago. 
Seine profit was 2.9 percent higher than in 1955. As was true a year ago, 
when the first of these comparisons was inaugurated, practically all expense 
items were higher than a year earlier. In the 1954-55 comparison only the cost 
of purchased transportation, and other material cost declined; in the present 
comparison only “Other ee declined. Total expenses in the comparison 
a year ago rose 7 percent; this year the same item rose 7.6 percent. 


TABLE IV.—Percentage change in dollar totals for income and expense items, 112 
identical firms, 1956 and 1955 





Increase or 
decrease 

from 19656 

I ns ee een iin bali ea aM Oe +7. 5 
ch iirc ee demand bv ntebneande athine ieaen big leh che +7. 6 
ne cto bamalewee inatinak wiiwsiog +41. 1 
Il leh wet eens tapleieiel has +10. 7 
Wages, salaries, and commissions--_-_--_-__-__-~--- Aes och eI inal +6. 4 
ce kn wma biases nik ones Sima +0. 1 
Container cost _ Bel senatinetatie oneiniees td +8. 0 
Plant, delivery, and office supplies. acer? Saar aN Te OF s hascidtrebeciaame +9. 7 
ee eee as wigcblectas madkastomssaktein wn 
a it a 
Advertising. -- -- _-- seaehdi Tiiesie sit tientiecaitiali daha aeaniainsii +9. 0 
I a kl OE sn rien at hes ieee +5. 5 
Other expenses. <2 pee el a eal ces a Bea atin . —7.0 
Total cost_........ Vere dr  o he he eee opiate Be +7. 6 

Net operating profit. ______._____- sine Nain cidtiniaianiia hipaa cual -. +29 


ADVERTISING EXPENDITURES 


Advertising expenditures by the firms included in this survey were close to 
$17 million in 1956. In terms of net sales the amount expended was slightly less 
than a year ago. A vear ago, the figure was 1.2 percent of net sales; this year 
expenditures were 1.16 percent of net sales. With the exception of 1955, ex- 
penditures for advertising in 1956 were the highest since 1941, in relation to the 
sales of the industry. Among the regions, advertising expenditures, in relation 
to net sales, were the highest in region 9, and lowest in region 1. 

Members were asked to furnish a breakdown of their advertising expenditures 
among radio, newspaper, TV, billboards, and car cards; bottle hangers, circulars, 
booklets, ete. ; and public relations and promotional activities. Members furnish- 
ing an analysis of their advertising expenditures accounted for 63 percent of the 
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advertising expenditures reported by all firms included in the survey. The 
analysis indicated that 58 percent of the advertising budget went for newspaper, 
radio, TV, billboards, sat car cards; 21 percent for bottle hangers, circulars, 
booklets, store cards, etc.; and also 21 percent for public relations and promotional 
activities. 


SUMMARY 


The 425 reports used in this study covered all the States with the exception of 
Rhode Island, Utah, and Nevada. The companies whose figures are included in 
the analysis operated 12,477 retail routes; 4,558 wholesale routes; and 2,046 mis- 
cellaneous routes, a total of 19,081 routes. The average price paid for milk was 
$5.45 per hundred pounds, and the average retail price for a quart of home- 
delivered milk was 24.2 cents, as of the end of 1956. The average butterfat 
content of the milk was 3.8 percent. While 24.2 cents was the average price 
received by the companies as a group for a quart of home-delivered milk, this 
was not the average price per quart received for the milk the companies distributed 
in 1956. Much of the milk was sold in gallons and half gallons at a discount from 
the quart price. Furthermore, only a portion of the milk sold by most distributors 
is delivered to the home. Also, because of the nature of the business, most milk 
distributors sell a considerable quantity of milk at wholesale prices to stores, 
hotels, restaurants, and other business establishments. 
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As in previous years, the operating results of the milk distributors are shown 
by regions. Table V shows the same regional groupings that were used in the 
report on 1955 operations. The regional breakdown does not include all the 
distributors furnishing figures, and consequently, the totals for the United States 
may in some instances appear inconsistent with the regional figures. A sub- 
stantial number of distributors operate facilities in different regions, but combine 
the operating figures into a single report, consequently, these figures appear in 
the totals for the United States, but not in the totals of any of the regions. 

In comparing the 1956 regional figures with those of previous years, minor 
variations in expenditures should be ignored, since neither the identity nor the 
number of firms reporting from a particular region remains constant from year 
to year. Minor variations in expenditures may be due as much to changes in 
the composition of the firms reporting in a region as to actual differences in costs. 

In general the cost of the raw product took a larger part of the sales dollar 
than it did a year ago. Only in regions 9, 10, and 11, did the cost of the raw 
product require substantially less of the sales dollar than a year ago. As was 
true a year ago, the cost of the raw product in terms of the sales dollar was highest 
in region 2, and lowest in region 8. Notwithstanding the fact that the cost of 
the raw product was less in region 10 this year than last, the region was still 
third highest among the regions in the relative cost of the raw product. Since 
transportation of the raw product to the plant, and cost of such additives as 
vitamins, are all a part of the cost of processing milk for distribution, these should 
be included in determining the relative costs in the different regions. In com- 
bining the three costs indicated, the total cost was highest in region 2, and lowest 
in region 9. Region 11, which was 10th among the regions on the basis of the 
raw product alone, became 2d in rank when purchased transportation and other 
ingredients were included in the cost of the raw material. Region 8, which was 
last in the cost of the raw product alone, was still next to last when purchased 
transportation and other ingredients were added to the cost. 

Total operating cost varied among the regions from 99.36 percent of net sales 
for region 13, with region 2 second with a cost of 99.34 percent of sales; to 95.36 
percent for region 9, with region 10, next with a cost of 95.56 percent of net sales. 
A year ago, region 7 had the highest operating costs with a percentage of 98.91, 
and region 5 was low with a percentage of 96.64 in relation to net sales. As 
indicated earlier, these percentages are in relation to net sales, and offer no clue 
to the aggregate profits or losses of the firms in one region in comparison to 
another, or as to the variation in income between 1955 and 1956. 
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Geographical distribution of plans represented in the survey, 1956 


Region 1: 
Maine_-__-_-- at Laie kant 1 
WORN. 0. Sct cece a bee 1 
New Hampshire_-_-_---------- 1 
Massachusetts............--- 11 
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U. 8. \omaee leone 


DISTRICT OF GREGON 
Filed Oct. 30, 1957 
R. DEMotrt, Clerk. 


In the United States District Court for the District of Oregon 
Criminal No. C-18460 
Unitrep States or AMERICA, PLAINTIFF 
v. 


OrEGON MiLk Distrinvutors; ARDEN Farms Co.; Dairy CooPpEerRaTIVE Asso- 
CIATION; Damascus MILK Company; FAIRVIEW Farms, Inc.; Farmers Dairy 
AssociaTION; Sareway Srores, Inc.; Sunny Brook Farms MitkK & Ice 
CreaM Co.; AND SUNSHINE DAIRY, DEFENDANTS 


Indictment for Violation of Title 15, United States Code, Section 1 (Sherman Act) 
The Grand Jury charges: : 


THE DEFENDANTS 


1. Oregon Milk Distributors is hereby indicted and made a defendant herein. 
Oregon Milk Distributors is a corporation organized and existing under the laws 
of the State of Oregon, with re place of business at Portland, Oregon, and 
is sometimes known as the Portland Milk and Ice Cream Distributors. It is a 
trade association, and its membership is composed of distributors, as defined 
herein, and of others. 

2. The corporations listed below are hereby indicted and made defendants 
herein. Each of said defendants is a corporation organized and existing under 
the laws of the State of incorporation as indicated below and each has its principal 

lace of business as set forth below. Each is a member of defendant Oregon 
Milk Distributors and is engaged in business as a distributor of bottled milk 
and other fluid milk products in the Portland marketing area. They will herein- 
after be collectively referred to as ‘“deferidant distributors.” 





{ 
Name of Corporation State of Incorpora- | Principal Place of Business 
tion 
Aeon PamaOS.. ci ii. hi sl BRE Delaware. -_.......| Los Angeles, California. 
Dairy Cooperative Association. ...................-..... QUOBEs 6 asic sb ins Portland, Oregon. 
I ST COT. ninnsscguvimiessaugdnbedial Co didb~ oigeiin Portland, Oregon 
I I, Gs oo ct ctcnnsashaeneditanani ie fh tes adinnnie Portland, Oregon. 
ee iE Portland, Oregon. 
Sunny Brook Farms Milk & Ice Cream Co. -...........-.- CC Sa Portland, Oregon. 


ED GEN 6 dcnnicataccdcasdsesncadsuveceeeeencadveute Weeds onceccaten Portland, Oregon. 
| 


3. Safeway Stores, Inc., hereinafter called Safeway, is hereby indicted and made 
a defendant herein. Safeway is a corporation organized and existing under and 
by virtue of the laws of the State of Delaware and has its principal place of business 
in Oakland, California. The Lucerne Division of Safeway processes and bottles 
raw milk at its Portland, Oregon, plant for delivery to een grocery stores 
located throughout the State of Oregon and the southwestern part of the State of 
Washington. Safeway is not a member of defendant Oregon Milk Distributors. 

4. The acts alleged in this indictment to have been done by each of the corporate 
defendants were authorized, ordered or done by officers, agents or employees of 
said corporate defendant, while acting within the scope of their authority and on 
behalf of said corporation. 








| 
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II 
THE CO-CONSPIRATORS 


5. Various persons, not made defendants herein, participated as co-conspirators 
with the defendants in the offense hereinafter charged and performed acts and 
made statements in furtherance of said offense. Said co-conspirators include 
the persons listed below: 











Name of individual | Firms with which associated Address 
| _ -----—- |-——-—-———-—-- ——- 
Lester Adams___..__...__. _...-.--------| Oregon Milk Producers-..............| Medford, Oreg. 
ET Ee | Oregon Milk Producers. -_.-_--_- ....-| Portland, Oreg. 
gg sl Te AE eS Oregon Milk Producers. -_-__- S | Portland, Oreg. 
Ill 


DEFINITIONS 
6. As used herein— 

(a) “Raw milk’? means cows’ milk sold or delivered by producers to 
distributors for processing into bottled milk and other fluid milk products; 

(b) “Bottled milk’? means raw milk whech has been processed for sale 
as regular or homogenized, bottled or packaged, milk; 

(c) ‘Other fluid milk products” means products processed from raw milk, 
other than bottled milk, for consumption in fluid form, and includes cream, 
half and half, skimmed milk, buttermilk, and chocolate milk; 

(d) ‘‘Producer’’ means an individual, partnership, or corporation engaged 
in the production of raw milk; 

(e) ‘Distributor’? means an individual, partnership, or corporation 
engaged in the business of purchasing or acquiring raw milk from producers 
and processing, bottling, selling, and distributing bottled milk and other 
fluid milk products to retailers, homes or other purchasers: 

(f) “Price paid to producers’’ means the price paid by a distributor to 
producers for a hundredweight of raw milk, based upon 4% butterfat content, 
for use in the production of bottled milk and other fluid milk products. 

(g) “Distributor prices’’ means the home-delivery prices charged by 
distributors for bottled milk and other fluid milk products sold by them to 
consumers, and the wholesale prices charged for such products sold by them 
to grocery stores, hotels, restaurants and other purchasers for resale; and 

(h) “Portland marketing area’ means the cities of Portland, Oregon, and 
Vancouver, Washington, and communities adjacent thereto. 


IV 
TRADE AND COMMERCE 


7. The Portland marketing area is an important northwestern market for the 
purchase, sale and distribution of raw milk bottled milk and other fluid milk 
products. Distributors in this area in 1956 solid and distributed more than 120,- 
000,000 quarts of bottled milk and other fluid milk products. Their total sales 
were over $29,000,000. The defendant distributors and Safeway account for 
more than 80% of these sales. 

8. The defendant distributors and Safeway purchase raw milk from producers 
located in the States of Oregon and Washington for processing in Portland. Oregon, 
and for sale and distribution in the Portland marketing area. Approximately 
30,000,000 quarts of raw milk, valued at approximately $3,500,000 to the pro- 
ducer, is obtained annually from said producers located in the State of Washington 
and is shipped annually in interstate commerce to defendant distributors and 
Safeway located in the State of Oregon. Some 9,000,000 quarts of bottled milk 
and other fluid milk products, valued at approximately $2,500,000, are annually 
shipped by said distributors from their Portland, Oregon plants into the State of 
Washington and are sold and distributed in that State. 

9. Raw milk is a perishable commodity and cannot be stored in fluid form for 
subsequent sale and consumption. It must reach the consumer within a short 
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time after its production. In anticipation of and in response to demands of con- 
sumers and other regular purchasers located in the Portland marketing area, the 
defendant distributors and Safeway regularly purchase raw milk from producers 
located outside the State of Oregon for immediate processing, sale and distribution 
in the Portland marketing area. There is from day to day a continuous flow of 
raw milk, bottled milk, and other fluid milk products in interstate commerce 
from producers located in Washington to distributors located in Oregon and thence 
to consumers located throughout the Portland marketing area. 


Vv 
OFFENSE CHARGED 


10. Beginning sometime prior to October 1955, the exact date being to the 
grand jurors unknown, and continuing thereafter up to and including the date 
of the return of this indictment, the defendants and co-conspirator Lester Adams, 
and other persons to the grand jurors unknown, have engaged in a combination 
and conspiracy in unreasonable restraint of the aforesaid trade and commerce in 
raw milk, bottled milk and other fluid milk products, in violation of Section 1 of 
the Act of Congress of July 2, 1890, entitled ‘‘An Act to protect trade and com- 
merce against unlawful restraints and monopolies” (25 Stat. 209, 15 U. 8S. C., 
Section 1), as amended, commonly known as the Sherman Act. In or about 
November 1956, co-conspirators Ray Nickerson and Glenn A. Richards joined 
the said combination and conspiracy and became parties thereto. 

11. The aforesaid combination and conspiracy has consisted of a continuing 
agreement and concert of action among the defendant distributors, co-conspira- 
tors, and others to the grand jurors unknown, the substantial terms of which have 
been and are that they agree— 

(a) To fix, establish and stabilize noncompetitive prices paid to producers 
for raw milk; 

(b) To fix, establish and stabilize noncompetitive distributor prices for 
bottled milk and other fluid milk products sold and distributed in the Port- 
land marketing area; 

(ec) To fix, establish and stabilize noncompetitive quantity discounts for 
bottled —_ sold and distributed by distributors in the Portland marketing 
area; an 

(d) To restrict and eliminate competition among distributors in the pur- 
chase of raw milk and in the sale and distribution of bottled milk and other 
fluid milk products in the Portland marketing area. 

12. During the period of the time covered by this indictment, and for the pur- 
pose of forming and effectuating the aforesaid combination and conspiracy, the 
defendants, co-conspirators, and other persons to the grand jurors unknown, by 
agreement and concerted action, have performed the acts and things which, as 
hereinbefore alleged, they combined and conspired to do. 


VI 
EFFECTS OF THE COMBINATION AND CONSPIRACY 


13. The combination and conspiracy alleged in this indictment has had the 
following effects, among others, upon the herein described trade and commerce in 
milk and other milk products— 

(a) Distributor prices of bottled milk and other fluid milk products have 
been stabilized at artificial, uniform and noncompetitive levels; 

(b) Price competition among defendant distributors in the purchase of 
raw milk and in the sale and distribution of bottled milk and other fluid milk 
products has been suppressed and eliminated; and 

(c) Purchasers have been deprived of the opportunity of buying bottled 
milk and other fluid milk products from defendant distributors at competitive 
prices. 
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Vil 
JURISDICTION AND VENUE 


14. The combination and conspiracy hereinbefore alleged was entered into and 
carried out in part within the District of Oregon. Within the five years next 
preceding the return of this indictment, the defendants, pursuant to said combina- 
tion and conspiracy, have committed many of the acts herein alleged within the 
District of Oregon. 

Dated at Portland, Oregon, this 30th day of October, 1957. 

A True Bill. 

/s/ E. C. Laws, 
Foreman, 
United States Grand Jury. 
/s/ Lyte L. Jongs, 
/s/ Marequis L. Situ, 
/s/ Joun H. Burcgss, 
Attorneys, 
Department of Justice. 
/s/ Vicror R. Hansen, 
Assistant Attorney General, 
/s/ Gerorce D. Reycrart, 
Attorney, 
Department of Justice. 
/s/ C. E. Luckey, 
CiareNce FE. Luckey, 
United States Attorney, 
District of Oregon. 
Antitrust Division, Department of Justice, 
Room 969 Flood Building, 
870 Market Street, San Francisco 2, Calif. 
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UNITED STATES DISTRICT COURT 
NORTHERN DISTRICT OF TEXAS 
FORT WORTH DIVISION 


UNITED STATES OF AMERICA, 


Plaintiff, 

Ve Criminal Action No. 9564 
SAFEWAY STORES, INCORPORATED; Filed: July 7.1955 
LINGAN A. WARREN; and EARL 
CLIFF 

Defendants. 


INDICTMEST 


The Grand Jury charges: 
COUNT I 
THE _DEPENDANTS 

1. Safeway Stores, Incorporated (hereinafter referred to as 
Safeway) is hereby indicted and made « defendant in this count of this 
indictment. Safeway is a corporation organized on March 24, 1926, 
under the laws of the State of Maryland. It has its headquarters 
and principal offices at Fourth and Jackson Streets, Oakland, California. 
Safevay operates retail stores in the United States in which it sells 
to consumers food and food products. 

2. Each of the persons whose name and address is listed below 
is hereby indicted and made a defendant in this count of this indict- 
ment. Each of said defendants has been, during part or all of the 
period of time covered by this count of this indictment, associated 
with Safeway in the capacity below indicated, Each of the defendants 
listed below within said period and within the last five years has been 
actively engaged in the management, direction and control of the affairs, 
policies and acts of Safeway, and has authorized, ordered or done some 
or all of the acts constituting the offense hereinafter charged. 





SRS 
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Name Address Capacity 
Lingan A.Warren Oakland, Calif. President and 
Director 
Earl Cliff Dallas, Texas Manager of Dallas 
Division 


3. The acts alleged in this count of this indictment to have been 
done by Safeway were authorized, ordered, or done by the officers, 
directors, employees, or agents thereof, including but not limited to 


those individuals named as defendants herein. 


THE CO-CONSPIRATOR 
4. Braun & Company of Los Angeles, California, incorporated in 
1936, is named as a co-conspirator in this count of this indictment. 


It is a corporation engaged in public relations counseling and is so 


employed by Safeway. 


DEFINITIONS 

5. The term "Dallas Division” as used herein shall mean all those 
cities in the State of Texas east of longitude 102 in which Safeway 
operates retail food stores. (In general, this includes most 
of the cities in Texas within approximately 185 miles from Dallas.) 

6. The term "El Paso Division” as used herein shall mean all 
those cities in the State of Texas west of longitude 102 and all the 
cities in the State of New Mexico in which Safeway operates retail 
food stores. (In general, this includes that part of Texas west of 
longitude 102 and south of latitude 32 and that part of New Mexico 
east of the Rio Grande River.) 

7. The term “grocery section” as used herein shall mean that 
section or department in each of Safeway’s retail stores in which 
Safeway classifies all ite merchandise other than produce and fresh 


meats. 
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8. The term "food and food products" as used herein shall mean 
all merchandise of the types sold in the grocery, produce and meat 
sections of Safeway's retail stores. 


TRADE AND COMMERCE INVOLVED 

9. Crops and livestock, after production, move in a constant 
stream from farms to urban centers. Large quantities thereof are 
shipped from the state of production to other states for processing, 
canning, packing or conversion into food products. In some cases, 
these products are then transported to wholesalers in still other 
states for distribution to retailers in the same and other states for 
resale by them to consumers. In other cases, such products are shipped 
to direct buyers, including voluntary buying groups, for resale in re- 
tail stores. Thus, food and food products move in a continuous flow 
in interstate commerce from points of production in one or more states 
to the consumers in other states, through the medium of producers, can- 
ners, packers, processors, wholesalers and retailers. 

10. Through ite subsidiary, Salem Commodities, Incorporated 
(hereinafter referred to as Salem), and its own Divisions, Safeway 
purchases and processes numerous foods and food products. Products 
so processed include coffee, tea, margarine, shortening, salad dressing, 
soaps, gelatin desserts, cereals, canned fruits and vegetables, candy, 
jams and jellies, peanut butter, and a large number of dairy products 
and baked goods. These products generally are shipped from the place 
where the processing operations are performed to each of Safeway's 
warehouses in other states, where they are distributed to Safeway's 
retail stores and sold to consumers. 

ll. In addition, Safeway purchases directly, and through Salen, 
large quantities of food and food products from other manufacturers 
and processors in various states of the United States. These products 
are usually shipped directly from the manufacturer or processor to 
Safeway's warehouses in the several states, where they are distributed 


to ite retail stores, and resold to consumers. 
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12. Food and food products procured directly by Safeway or through 
Salem are purchased in various states of the United States and shipped 
in interstate commerce to Safeway's warehouses, including ite ware- 
houses at Dallas and El Paso, Texas. These warehouses are the conduit 
through which food and food products purchased or processed by Safeway 
and Salem move in interstate commerce from producers to consumers in 
the States of Texas and New Mexico. 

13. On December 31, 1954, Safeway operated 1869 self-service 
retail food stores in the United States, having total sales in 1954 of 
$1,634,769,000. These stores are located in 19 states west of the 
Mississippi River, and in Maryland, Virginia, New York, New Jersey, 
Pennsylvania and the District of Columbia. Safeway's retail operations 
in the United States are divided into 15 Distribution Divisions. Each 
of these 15 Divisions has accumulated greater economic power than local 
or regional retail grocery chains competing with each of these Divisions 
because Safeway has welded together a super-chain or “chain of chains" 
whose power may be systematically combined. and brought to bear upon 
competing retailers. The merchandising programe of the Divisions are 
arranged and held in conformity with Safeway's unified national policy 
through compliance with frequent directives issued from headquarters 
in Oakland which are designed for the guidance of Division officials 
and which are regarded eco controlling. Among the merchandising 
policies thus established at headquarters for subsequent effectuation 
by the Divisions are: determination of store expansions or store 
Closings; determination of sales quotas to be attained in cities in 
which Safeway does business; determination of pricing policies for 
stores; and direction of the conduct of price wars by operating per- 
sonnel in selected cities where Safeway does business. 

14. Safeway has approximately 109 retail stores located in 64 
cities within the Dallas Division in Texas. It has approximately 41 


stores located in 26 cities within the El Paso Division. Of these 
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41 stores, 15 are in Texas and 26 are in New Mexico. Total sales by 
all Safeway stores in the Dallas Division in 1954 were $118,772, 087, 
and $37,145,536 in the El Paso Division. Safeway is the dominant 
retailer of food and food products in the Dallas and El Paso Divisions. 
Safeway sells substantially more food and food products in ite retail 


stores in these Divisions than any of its competitors. 


COMBINATION AND CONSPIRACY TO MONOPOLIZE 

15. Beginning in or about 1954, the exact date being to the grand 
jurors unknown, and continuing thereafter up to and including the date 
of the return of this indictment, the defendants, the co-conspirator 
herein named, and others to the grand jurors unknown, have engaged in 
a combination and conspiracy to monopolize the above described interstate 
trade and commerce in the sale at retail of food and food products in 
the Dallas and El Paso Divisions, in violation of Section 2 of the Act 
of Congress of July 2, 1890, entitled "An Act to Protect Trade and 
Commerce Against Unlawful Restraints and Monopolies," as amended (26 Stat. 
209, 15 U.S.C. §2), commonly known as the Sherman Act. 

16. The combination and conspiracy herein charged has consisted 
of a continuing agreement and concert of action among the defendants, 
the co-conspirator named herein, and other persons to the grand 
jurors unknown, the substantial terms of which have been that 
defendants agree: 

(A) To secure for Safeway an arbitrarily determined pro- 

portion of the total reteil business in food and food 
products in each of the cities in the Dalles and El Paso 
Divisions, this proportion being approximately half of 
the total of such retail business in the smaller cities, 
and at least 25% in the larger cities, by 

(1) Fixing arbitrary sales quotas for each Safeway 


retail store; and 
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(2) Requiring that the sales quotas so fixed be 
attained by Safeway personnel. 

(B) To engage in price wars in selected cities in the Dallas 
end El Paso Divisions in order to injure and destroy com- 
petitors in the retail grocery business and to achieve for 
Safeway the arbitrary sales quotas fixed for these cities: 
(1) By intentionally operating Safeway's retail stores 

in selected cities in Texas and New Mexico below 
the cost of doing business; 

(2) By intentionally selling numerous items in the 
grocery sections of Safeway's retail stores in 
selected cities in the Dallas Division below the 
invoice cost of such items delivered to Safeway's 
warehouse in Dallas; 

(3) By intentionally selling numerous items in the 
grocery sections of Safeway's retail stores in 
selected cities in the Dallas Division at prices 
lower than the prices charged for these items by Safe- 
way in other cities in Texas and in other parte of 
the United States. 

17- During the period of time covered by this count of this indict- 
ment and for the purpose of forming and effectuating the aforesaid com- 
binetion and conspiracy, the defendants, by agreement and concert of 
action, have done the things which, as hereinbefore alleged, they 
agreed to do. 


EFFECTS 








18. The effects of the aforesaid offense, among other things, have 
been and are: 


(A) To exclude competitors of Safeway and eliminate and restrain 


competition with Safeway in the sale of food and food products 


in Texas and New Mexico; 
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(B) To depress the general retail price structure for groceries 
in various cities in the Dallas and El Paso Divisions; 
(C) To drive some independent grocers in Texas out of business; 
(D) To force other independent grocers, retail grocery chains 
and food wholesalers in Texas to sustain severe financial 
losses, or losses in sales volume, or both. 


JURISDICTION AND VENUE 

19. The offense charged in this count of this indictment has been 
carried out in part within the Fort Worth Division of the Northern 
District of Texas and within the jurisdiction of this court. During the 
period of time covered by this count of this indictment and within the 
five years next preceding the date of the return thereof, some of the 
defendants named herein, within the Fort Worth Division of the Northern 
District of Texas, pursuant to said combination and conspiracy, have 
performed many acts in furtherance of the combination and conspiracy 


hereinabove described. 


COUNT II 
20. Each and every allegation contained in the paragraphs in 
this indictment numbered 1 through 3 and 5 through 14 is here re- 
alleged with the same force and effect as though said paragraphs 
were here set forth in full. 


ATTEMPT TO MONOPOLIZE 
21. Beginning in or about 1954, the exact date being to the 

grand jurors unknown, and continuing thereafter up to and including 
the date of the return of this indictment, the defendants have engaged 
in an attempt to monopolize the above described trade and commerce in 
the sale at retail of food and food products in the Dallas and E£] Paso 
Divisions, in violation of Section 2 of the Sherman Act (26 Stat. 209, 
15 U.S.C. §2). 
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Pursuant to the aforesaid attempt to monopolize, the defend- 


ants have done, among others, the following: 


(A) 


(B) 


Attempted to secure for Safeway an arbitrarily determined 
proportion of the total retail business in food and food 
products in each of the cities in the Dallas and El Paso 
Divisions, this proportion being approximately half of the 
total of such retail business in the smaller cities, and 
at least 25% in the larger cities, by 

(1) Fixing arbitrary sales quotas for each Safeway 
retail store; and 

(2) Requiring that the sales quotas so fixed be atteined 
by Safeway personnel. 

Engaged in price wars for extended periods of time in 

selected cities in the Dallas and El Paso Divisions in 

order to injure and destroy competitors in the retail 
grocery business and to achieve for Safeway the arbitrary 
sales quotas fixed for these cities: 

(1) By intentionally operating Safeway's retail stores 
in selected cities in Texas and New Mexico below 
the cost of doing business; 

(2) By intentionally selling at retail numerous items 
in the grocery sections of Safeway's retail stores 
in selected cities in the Dallas Division below the 
invoice cost of such items delivered to Safeway's 
warehouse in Dallas; 

(3) By intentionally selling mmerous items in the 
grocery sections of Safeway's retail stores in 
selected cities in the Dallas Division at prices 
lover than the prices charged for these items by 
Safevay in other cities in Texas and in other parts 


of the United States. 
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EFFECTS 





23. Each and every allegation contained in paragraph 16 of this 
indictment is here realleged with the same force and effect as if said 
paragraph were here set forth in full. 

JURISDICTION AND VENUE 

24. The offense alleged in this count of this indictment has been 
carried out in part within the Fort Worth Division of the Northern 
District of Texas and within the jurisdiction of this court. During 
the period of time covered by this count of this indictment and within 
the five years next preceding the date of the return thereof some of 
the defendants, within the Fort Worth Division of the Northern District 
of Texas, have performed many of the acts referred to in subparagraphs 


(A) and (B) of paragraph 22 of this indictment. 


COUNT III 

25. Each and every allegation contained in paragraph 1 of this 
indictment is here realleged with the same force and effect as though 
said paragreph were here set forth in full. 

26. Lingan A. Warren is hereby indicted and made a defendant in 
this count of this indictment. Said defendant is President and a 
Director of defendant Safeway and has his office in Oakland, California. 
Defendant Lingan A. Warren authorized or ordered to be done some or 
all of the acts alleged in this count of this indictment to have been 
done by Safeway. 

27. Each and every allegation contained in the paragraphs in 
this indictment numbered 5 through 14 is here realleged with the same 


force and effect as though said paragraphs were here set forth in full. 


OFFENSE CHARGED UNDER THE ROBINSON-PATMAN ACT 
28. Beginning in January 1954, the exact date being to the grand 
Jurors ‘: unknown, and continuing thereafter. up to.and including.the date 
of the return of this indictment, the defendant Safeway, acting through 


ate officers and directors, including defendant Lingan A. Warren, while 


20474 O—58—pt. 3——16 
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engaged in interstate commerce and in the course of such commerce, sold 
goods in the grocery sections of Safeway's retail stores in a part of 
the United States at prices lower than those exacted by said defendant 
elsewhere in the United States for the purpose of destroying competition, 
or eliminating competitors in such part of the United States, in viola- 
tion of Section 3 of the Act of Congress of June 19, 1936, commonly 
known as the Robinson-Patman Act (49 Stat. 1528, 15 U.S.C. §13a). 
29. Pursuant to the offense charged in paragraph 28, the defendant 
Safeway, among other things, used the advantages of its multistate 
organization in selected cities in Texas for the purpose of destroying 
competition or eliminating competitors: 
(A) By intentionally selling numerous items in the grocery 
sections of its retail stores in such cities at prices 
which were lower than the prices it charged for these 
items in other cities in Tezas and in othor varts of the 
United States; 

(B) By intentionally selling numerous items in the grocery 
sections of ite retail stores in such cities at prices 
below its invoice cost of such items while charging higher 


prices for these items in other cities. 


EFFECTS 





30. The effects of the aforesaid offense, among other things, 
have been and are: 
(A) To drive some independent grocers in Texas out of business; 
(B) To force other independent grocers, retail grocery chains 
and wholesalers in Texas to sustain severe financial losses, 


or losses in sales volume, or both. 


JURISDICTION AND VENUE 
31. The offense alleged in this count of this indictment has been 
carried out in part within the Fort Worth Division of the Northern 


District of Texas and within the jurisdiction of this court. During 


10 
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the period of time covered by this count of this indictment and within 


the five years next preceding the date of the return thereof, the 


defendant Safeway, within the Fort Worth Division of the Northern 


District of Texas, performed many of the acts described in sub- 


paragraphs (A) and (B) of paragraph 29 of thie indictment. 


Dated: July 1955. 





[s/ Stanley N. Barnes 


STANLEY N. BARNES 
Assistant Attorney General 


/s/ Heard L. Floore 
HEARD L. FLOORE 
United States Attorney 


/e/ Margaret H. Brass 
~~"MARGARET H. BRASS 


/s/ George H. Davis, Jr. 
GEORGE H. DAVIS, JR. 


/e/ Estella L. Baldwin 


ESTELLA L. BALDWIN 


Attorneys for the United States 
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United States District Court, Northern District of Texas, Fort Worth Division 
Criminal Action No. 9584 
(Filed November 1, 1955) 


Unitep States oF AMERICA, PLAINTIFF 


v. 
SAFEWAY Stores, INCORPORATED, LINGAN A. WARREN, AND Ear CLIFF, 
DEFENDANTS 


Information 
The United States of America, acting through its attorneys, charges: 
Count I 
THE DEFENDANTS 


1. Safeway Stores, Incorporated (hereinafter referred to as Safeway) is made a 
defendant herein. Safeway is a corporation organized on March 24, 1926, under 
the laws of the State of Maryland. It has its headquarters and principal offices 
at Fourth and Jackson Streets, Oakland, California. Safeway operates retail 
stores in the United States in which it sells to consumers food and food products. 

2. Each of the persons whose name and address is listed below is made a de- 
fendant herein. Each of said defendants has been, during part or all of the period 
of time covered by this count of this information, associated with Safeway in the 
capacity below indicated. Each of the defendants listed below within said period 
and within the last five years has been actively engaged in the management, 
direction and control of the affairs, policies and acts of Safeway, and has author- 
ized, oe or done some or all of the acts constituting the offense hereinafter 
charged. 


Name Address Capacity 
Lingan A. Warren Oakland, Calif President and Director. 
Earl Cliff___. Dallas, Texas | Manager of Dallas Division. 


3. The acts alleged in this count of this information to have been done by 
Safeway were authorized, ordered, or done by the officers, directors, employees, 
or agents thereof, including but not limited to those individuals named as de- 
fendants herein. 

THE CO-CONSPIRATOR 


4. Braun & Company, of Los Angeles, California, incorporated in 1936, is 
named as a co-conspirator in this count of this information. It is a corporation 
engaged in public relations counseling and is so employed by Safeway. 


DEFINITIONS 


5. The term “Dallas Division’’ as used herein shall mean all those cities in the 
State of Texas east of longitude 102 in which Safeway operates retail food stores. 
(In general, this includes most of the cities in Texas within approximately 185 
miles from Dallas.) 

6. The term “El Paso Division’’ as used herein shall mean all those cities in 
the State of Texas west of longitude 102 and all the cities in the State of New 
Mexico in which Safeway operates retail food stores. (In general, this includes 
that part of Texas west of longitude 102 and south of latitude 32 and that part of 
New Mexico east of the Rio Grande River.) 

7. The term ‘grocery section’’ as used herein shall mean that section or de- 
partment in each of Safeway’s retail stores in which Safeway classifies all its 
merchandise other than produce and fresh meats. 

8. The term ‘‘food and food products”’ as used herein shall mean all merchan- 
dise of the types sold in the grocery, produce and meat sections of Safeway’s 
retail stores. 
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TRADE AND COMMERCE INVOLVED 


9. Crops and livestock, after production, move in a constant stream from 
farms to urban centers. Large quantities thereof are shipped from the state of 
production to other states for processing, canning, packing or conversion into 
food products. In some cases, these products are then transported to whole- 
salers in still other states for distribution to retailers in the same and other states 
for resale by them to consumers. In other cases, such products are shipped to 
direct buyers, including voluntary buying groups, for resale in retail stores. 
Thus, food and food products move in a continuous flow in interstate commerce 
from points of production in one or more states to the consumers in other states, 
through the medium of producers, canners, packers, processors, wholesalers and 
retailers. 

10. Through its subsidiary, Salem Commodities, Incorporated (hereinafter 
referred to as Salem), and its own Divisions, Safeway purchases and processes 
numerous foods and food products. Products so processed include coffee, tea, 
margarine, shortening, salad dressing, soaps, gelatin desserts, cereals, canned 
fruits and vegetables, candy, jams and jellies, peanut butter, and a large number 
of dairy products and baked goods. These products generally are shipped from 
the place where the processing operations are performed to each of Safeway’s 
warehouses in other states, where they are distributed to Safeway’s retail stores 
and sold to consumers. 

11. In addition, Safeway purchases directly, and through Salem, large quan- 
tities of food and food products from other manufacturers and processors in 
various states of the United States. These products are usually shipped directly 
from the manufacturer or processor to Safeway’s warehouses in the several states, 
where they are distributed to its retail stores, and resold to consumers. 

12. Food and food products procured directly by Safeway or through Salem 
are purchased in various states of the United States and shipped in interstate 
commerce to Safeway’s warehouses, including its warehouses at Dallas and El 
Paso, Texas. These warehouses are the conduit through which food and food 
products purchased or processed by Safeway and Salem move in interstate 
commerce from producers to consumers in the States of Texas and New Mexico. 

13. On December 31, 1954, Safeway operated 1869 self-service retail food stores 
in the United States, having total sales in 1954 of $1,634,769,000. These stores 
are located in 19 states west of the Mississippi River, and in Marvland, Virginia, 
New York, New Jersey, Pennsylvania and the District of Columbia. Safeway’s 
retail operations in the United States are divided into 15 Distribution Divisions. 
The merchandising programs of the Divisions are arranged and held in conformity 
with Safeway’s unified national policy through compliance with frequent directives 
issued from headquarters in Oakland which are designed for the guidance of 
Division officials and which are regarded as controlling. Among the merchan- 
dising policies thus established at headquarters for subsequent effectuation by 
the Divisions are: determination of store expansions or store closings; deter- 
mination of sales quotas to be attained in cities in which Safeway does business; 
and determination of pricing policies for stores, 

14. Safeway has approximately 109 retail stores located in 64 cities within the 
Dallas Division in Texas. It has approximately 41 stores located in 26 cities 
within the El Paso Division. Of these 41 stores, 15 are in Texas and 26 are in New 
Mexico. ' Total sales by all Safeway stores in the Dallas Division in 1954 were 
$118,772,087, and in the El Paso Division were $37,145,536. Safeway sells 
substantially more food and food products in its retail stores in these Divisions 
than any of its competitors. 


COMBINATION AND CONSPIRACY TO MONOPOLIZE 


15. Beginning in or about 1954, the exact date being unknown to the attorneys 
for the United States, and continuing thereafter, the defendants, the co-conspirator 
herein named, and others unknown to the attorneys for the United States, have 
engaged in a combination and conspiracy to monopolize the above described inter- 
state trade and commerce in the sale of food and food products at retail in the 
Dallas and El Paso Divisions, in violation of Section 2 of the Act of Congress of 
July 2, 1890, entitled ‘An Act to protect trade and commerce against unlawful 
restraints and monopolies,’’ as amended (26 Stat. 209, 15 U. 8. C. § 2), commonly 
known as the Sherman Act. 

16. The combination and conspiracy herein charged has consisted of a continuing 
agreement and concert of action among the defendents, the co-conspirator named 
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herein, and other persons unknown to the attorneys for the United States, the 
substantial terms of which have been that defendants agree: 

(A) To secure for Safeway an arbitrarily determined proportion of the total 
retail business in food and food products in each of the cities in the Dallas and 
El Paso Divisions, this proportion being approximately half of the total of 
such ier business in the smaller cities, and at least 25 percent in the larger 
cities, by 

(1) fixing arbitrary sales quotas for each Safeway retail store; and 
(2) requiring that the sales quotas so fixed be attained by Safeway 
personnel. 

(B) To engage in price wars in selected cities in the Dallas and El Paso 
Divisions in order to injure and destroy competitors in the retail grocery busi- 
ness and to achieve for Safeway the arbitrary sales quotas fixed for these 
cities— 

(1) by intentionally operating Safeway’s retail stores in selected cities 
in Texas and New Mexico below the cost of doing business; 

(2) by intentionally selling numerous items in the grocery sections of 
Safeway’s retail stores in selected cities in the Dallas Division below 
aoe cost of such items delivered to Safeway’s warehouse in 

allas; 

(3) by intentionally selling numerous items in the grocery sections of 
Safeway’s retail stores in selected cities in the Dallas Division at prices 
lower than the prices charged for these items by Safeway in other cities 
in Texas and in other parts of the United States. 

17. During the period of time covered by this count of this information, and 
for the purpose ol Verining and effectuating the aforesaid combination and con- 
spiracy, the defendants, by agreement and concert of action, have done the 
things which, as hereinbefore alleged, they agreed to do. 


EFFECTS 


18. The effects of the aforesaid offense, among other things, have been: 

(A) To exclude competitors of Safeway and eliminate and restrain com- 

tition with Safeway in the sale of food and food products in Texas and 
New Mexico; 

(B) To depress the general retail price structure for groceries in various 
cities in the Dallas and El Paso Divisions; 

(C) To drive some independent grocers in Texas out of business; 

(D) To force other independent grocers, retail grocery chains and food 
wholesalers in Texas to sustain severe financial losses, or losses in sales 
volume, or both. 

JURISDICTION AND VENUE 


19. The offense charged in this count of this information has been carried out 
in part within the Fort Worth Division of the Northern District of Texas and 
within the jurisdiction of this Court. During the period of time covered by this 
count of this information some of the defendants named herein, within the Fort 
Worth Division of the Northern District of Texas, pursuant to said combination 
and conspiracy, have performed many acts in furtherance of the combination 
and conspiracy hereinabove described. 


Count II 


20. Each and every allegation contained in the paragraphs in this information 
numbered 1 through 3 and 5 through 14 is here realleged with the same force 
and effect as though said paragraphs were here set forth in full. 


ATTEMPT TO MONOPOLIZE 


21. Beginning in or about 1954, the exact date being unknown to the attorneys 
for the United States, and continuing thereafter, the defendants have engaged 
in an attempt to monopolize the above descrited trade and commerce in the sale 
at retail of food and food products in the Dallas and El Paso Divisions, in violation 
of Section 2 of the Sherman Act (26 Stat. 209, 15 U. 8. C. § 2). 

22. Pursuant to the aforesaid attempt to monopolize, the defendants have 
done, among others, the following: 

(A) Attempted to secure for Safeway an arbitrarily determined proportion 
of the total retail business in food and food products in each of the cities in 
the Dallas and El Paso Divisions, this proportion being approximately half 
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of the total of such retail business in the smaller cities, and at least 25 percent 
in the larger cities, by 

(1) fixing arbitrary sales quctas for each Safeway retail store; and 

(2) requiring that the sales quotas so fixed be attained by Safeway 
personnel. 

(B) Engaged in price wars for extended periods of time in selected cities 
in the Dallas and El Paso Divisions in order to injure and destroy competitors 
in the retail grocery business and to achieve for Safeway the arbitrary sales 
quotas fixed for these cities: 

(1) by intentionally operating Safeway’s retail stores in selected cities 
in Texas and New Mexico below the cost of doing business; 

(2) by intentionally selling at retail numerous items in the grocery 
sections of Safeway’s retail stores in selected cities in the Dallas Division 
below the invoice cost of such items delivered to Safeway’s warehouse 
in Dallas; 

(3) by intentionally selling numerous items in the grocery sections of 
Safeway’s retail stores in selected cities in the Dallas Division at prices 
lower than the prices charged for these items by Safeway in other cities 
in Texas and in other parts of the United States. 


EFFECTS 


23. Each and every allegation contained in paragraph 18 of this information 
is here realleged with the same force and effect as if said paragraph were here 


set forth in full. 
JURISDICTION AND VENUE 


24. The offense alleged in this count of this information has been carried out in 
part within the Fort Worth Division of the Northern District of Texas and within 
the jurisdiction of this Court. During the period of time covered by this count 
of this information some of the defendants, within the Fort Worth Division of the 
Northern District of Texas, have performed many of the acts referred to in sub- 
paragraphs (A) and (B) of paragraph 22 of this information. 


Count III 


25. Each and every allegation contained in paragraph 1 of this information is 
here realleged with the same force and effect as though said paragraph were here 
set forth in full. 

26. Lingan A. Warren is hereby made a defendant in this count of this informa- 
tion. Said defendant, at all times from January 1954 until October 1955, has been 
President and a Director of defendant Safeway. Defendant Lingan A. Warren 
authorized or ordered to be done some or all of the acts alleged in this count of this 
information to have been done by Safeway. 

27. Each and every allegation contained in the paragraphs in this information 
numbered 5 through 14 is here realleged with the same force and effect as though 
said paragraphs were here set forth in full. 


OFFENSE CHARGED UNDER THE ROBINSON-PATMAN ACT 


28. Beginning in January 1954, the exact date being unknown to the attorneys 
for the United States, and continuing thereafter, the defendant Safeway, acting 
through its officers, directors and agents, including defendant Lingan A. Warren, 
while engaged in interstate commerce and in the course of such commerce, sold 
goods in the grocery sections of Safeway’s retail stores in a part of the United 
States at prices lower than those exacted by said defendant elsewhere in the 
United States for the purpose of destroying competition, or eliminating competi- 
tors in such part of the United States, in violation of Section 3 of the Act of Con- 
gress of June 19, 1936, commonly known as the Robinson-Patman Act (49 Stat. 
1528, 15 U. 8. C. § 18a). 

29. Pursuant to the offense charged in paragraph 28, the defendant Safeway, 
among other things, used the advantages of its multistate organization in selected 
cities in Texas for the purpose of destroying competition or eliminating competi- 
tors— 

(A) By intentionally selling numerous items in the grocery sections of its 
retail stores in such cities at prices which were lower than the prices it charged 
for these items in other cities in Texas and in other parts of the United States; 

(B) By intentionally selling numerous items in the grocery sections of its 
retail stores in such cities at prices below its invoice cost of such items while 
charging higher prices for these items in other cities. 
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EFFECTS 


30. The effects of the aforesaid offense, among other things, have been— 
(A) To drive some independent grocers in Texas out of business; 
(B) To force other independent grocers, retail grocery chains and whole- 
poles in Texas to sustain severe financial losses, or losses in sales volume, or 
th. 
JURISDICTION AND VENUE 


31. The offense alleged in this count of this information has been carried out 
in part within the Fort Worth Division of the Northern District of Texas and 
within the jurisdiction of this Court. During the period of time covered by this 
count of this information the defendant Safeway, within the Fort Worth Division 
of the Northern District of Texas, performed many of the acts described in 
subparagraphs (A) and (B) of paragraph 29 of this information. 

{s]} Herpert BrRownBLL, Jr., 
Attorney General, 
[s] Epwarp A. Foorts, 
First Assistant, Antitrust Division, 
{s]} Hearp L. FLoore, 
United States Attorney, 


[s}) MaraGaret H. Brass, 
{is} Grorce H. Davis, Jr., 
{s} Estetta L. BALDWIN, 
[s}) WriuramM F. Costican, 


Attorneys, 
United States Department of Justice. 


JUDGMENT AND COMMITMENT 


UNITED STATES DISTRICT COURT FOR THE NORTHERN DISTRICT 
OF TEXAS 


FORT WORTH DIVISION 
Unitep States oF America v. SAFEWAY SrorEs, INc. 
No. 9584 Criminal 


On the 3d day of June 1957 came the attorney for the Government and the 
defendant appeared in person and by counsel. 

IT Is ADJUDGED that the defendant has been convicted upon its plea of nolo con- 
tendere of the offenses of conspiracy and attempt to monopolize interstate trade 
and commerce in the sale of food and food products in violation of 26 Stat. 209, 15 
U.S. C. 2 (Sherman Act), and sale of goods while engaged in interstate commerce 
for the purpose of destroying competition or eliminating comovetitors in violation 
of 49 Stat. 1528, 15 U. S. C. 13a (Robinson-Patman Act), as charged in three 
counts and the court having asked the defendant whether it has anything to say 
why judgment should not be pronouncea, and no sufficient cause to the contrary 
being shown or appearing to the court, 

It Is ADJUDGED that the defendant is guilty as charged and convicted. 

THEREAFTER, on the 18th day of June 1957, 

IT Is ADJUDGED that the defendant is hereby fined Fifty Thousand ($50,000.00) 
Dollars on Count 1; fined Fifty Thousand ($50,000.00) Dollars on Count 2; ana 
fined Five Thousand ($5,000.00) Dollars on Count 3. 

Ir Is ORDERED that the clerk deliver a certified copy cf this judgment and 
commitment to the United States marshal or other qualified officer and that the 
copy serve as the commitment of the defendant. 

(Signed) Jon E. Estss, 
United States District Judge. 


A true copy. Certified this 18th day of June 1957. 
(Signed) Jonn A. LOWTHER, 
Clerk. 
By RAMELLE HAMILTON, 
Deputy Clerk. 
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JUDGMENT AND GRDER OF PROBATION 


UNITED STATES DISTRICT COURT FOR THE NORTHERN DISTRICT 
OF TEXAS 


FORT WORTH DIVISION 
Unirep States oF AMERICA v. LINGAN A, WARREN 
No. 9584 Criminal 


On the 3d day of June 1957 came the attorney for the Government and the 
defendant appeared in person and by counsel. 

IT Is ADJUDGED that the defendant has been convicted upon his plea of nolo 
contendere of the offenses of conspiracy and attempt to monopolize interstate 
trade and commerce in the sale of food and food products in violation of 26 Stat. 
209, 15 U. 8. C. 2 (Sherman Act), and sale of goods while engaged in interstate 
commerce for the vere of destroying competition or eliminating competitors, 
in violation of 49 Stat. 1528, 15 U. 8. C. 13a (Robinson-Patman Act), as charged 
in three counts and the court having asked the defendant whether he has anything 
to say why judgment should not be pronounced, and no sufficient cause to the 
contrary being shown or appearing to the court, 

IT Is ADJUDGED that the defendant is guilty as charged and convicted. 

THEREAFTER, on the 18th day of June 1957, on Count 1 

Ir 18 ADJUDGED that said defendant is hereby fined Thirty-Five Thousand 
($35,000.00) Dollars, and further committed to custody of the Attorney General 
or his authorized representative for a period of One (1) year, said sentence of 
One (1) year to be probated for One i year; on Count 2, fined Thirty-Five 
Thousand ($35,000.00) Dollars, and further committed to the custody of the Attor- 
ney General or his authorized representatives for a period of One (1) year, said sen- 
tence of one (1) year to be probated for one (1) year, and to run.concurrently with 
imprisonment imposed in Count 1; on Count 3, fined Five Thousand ($5,000.00) 
Dollars. 

IT is FURTHER ORDERED that during the period of probation the defendant shall 
conduct himself as a law-abiding, industrious citizen and observe such conditions 
of probation as the court may prescribe. Otherwise the defendant may be 
brought before the court for a violation of the court’s orders. 


(Signed) Jor E. Estes, 
United States District Judge. 
A true copy. Certified this 18th day of June 1957. 
(Signed) JoHn A. LowTHER, 
Clerk. 


By RAMELLE HAMILTON, 
Deputy Clerk. 
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JUDGMENT AND ORDER OF PROBATION 


UNITED STATES DISTRICT COURT FOR THE NORTHERN 
DISTRICT OF TEXAS 
FORT WORTH DIVISION 
Unitep States or AmeEnicA v. Eart Ciirr 
No. 9584 Criminal 


On the 3d day of June 1957 came the attorney for the Government and the 
defendant appeared in person and by counsel. 

Ir 1s ADJUDGED that the defendant has been convicted upon his plea of nolo 
contendere of the offenses of conspiracy and attempt to monopolize interstate 
trade and commerce in the sale of food and food products in violation of 26 Stat. 
209, 15 U. 8. C. 2 (Sherman Act), as charged in two counts and the court having 
asked the defendant whether he has anything to say why judgment should not 
be pronounced, and no sufficient cause to the contrary being shown or appearing 
to the court, 

IT 1s ADJUDGED that the defendant is guilty as charged and convicted. 

THEREAFTER, On the 18th day of June 1957, in Count 1, 

Ir 1s ADJUDGED that said defendant is hereby fined Four Thousand ($4,000.00) 
Dollars and further committed to the custody of the Attorney General or his 
authorized representative for a period of One (1) year, said sentence of One (1) 
a to be probated for One (1) year; on Count 2, said defendant is hereby fined 

hree Thousand Five Hundred ($3,500.00) 

Ir Is FURTHER ORDERED that during the period of probation the defendant shall 
conduct himself as a law-abiding, industrious citizen and observe such conditions 
of probation as the court may prescribe. Otherwise the defendant may be brought 
before the court for a violation of the court’s orders. 


(Signed) Joe E. Estss, 
United States District Judge. 
A true copy. Certified this 18th day of June 1957. 
(Signed) Jonn A. LowTHER, 
Clerk. 
(By) Rametite HamItton, 
Deputy Clerk. 
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UNITED STATES DISTRICT COURT 
NORTHERN DISTRICT OF TEXAS 


FORT WORTH DIVISION 


UNITED STATES OF AMERICA, ) 
Plaintiff, 
Vv. Civil Action 
SAFEWAY STORES, INCORPORATED, No.__3173 
Defendant. Filed: November 1, 1955 


COMPLAINT 


The United States of America, by its attorneys, acting under the 
direction of the Attorney General of the United States, brings this 


civil action against the defendant and complains and alleges es follows: 


I 
JURISDICTION AND VENUE 

1. This complaint is filed and this action is instituted under 
Section 4 of the Act of Congress of July 2, 1890, c. 647, 26 Stat. 
209, as amended, entitled "An Act to protect trade and commerce against 
unlewful restraints and monopolies", commonly known as the Sherman Act, 
in order to prevent and restrain continuing violation by the defendant, 
as hereinafter alleged, of Section 2 of said Act. 

2. The defendant transacte business and is found within the 
Northern District of Texas. 


II 
THE DEFENDANT 
3. Safeway Stores, Incorporated (hereinafter referred to as 
Safeway) is made a defendant. It is a corporation organized on 
March 24, 1926, under the laws of the State of Maryland. Safeway has 


its headquarters and principal offices at Fourth and Jackson Streets, 
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Oaklend, California. Sefeway operates retail stores in the United 
States in which it sells to consumers food and food products. 


III 
DEFINITIONS 

4. The term “Dallas Division" as used herein shall mean all 
those cities in the State of Texas east of longitude 102 in which 
Safeway operates retail food stores. (In general, this includes most 
of the cities in Texas within approximately 185 miles from Dallas.) 

5. The term “El Paso Division" as used herein shall mean all 
those cities in the Stete of Texas west of longitude 102 and all the 
cities in the State of New Mexico in which Safeway operetes retail 
food stores. (In general, thie includes that part of Texas west of 
longitude 102 and south of latitude 32 and that pert of New Mexico 
east of the Rio Grande River. ) 

6. The term "grocery section" as used herein shall mean that 
section or department in each of Sefeway's retail stores in which 
Safeway classifies all its merchandise other than produce and fresh 
meats. 

7. The term "food and food products" as used herein shall mean 
all merchandise of the types sold in the grocery, produce and meat 


sections of Safeway's retail stores. 


Iv 
TRADE AND COMMERCE INVOLVED 
8. Crops and livestock, after production, move in a constant 
stream from farms to urban centers. Large quantities thereof are 
shipped from the state of production to other states for processing, 
canning, pecking or conversion into food products. In some cases, 
these products are then transported to wholesalers in still other 


stetes for distribution to retailers in the same and other states for 
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resale by them to consumers. In other cases, such products are 
shipped to direct buyers, including voluntary buying groups, for 
resale in retail stores. Thus, food and food products move in a 
continuous flow in interstate commerce from pointe of production in 
one or more states to the consumers in other states, through the 
medium of producers, canners, packers, processors, wholesalers and 
retailers. 

9. Through ite subsidiary, Selem Commodities, Incorporated 
(hereinafter referred to as Salem), and its own Divisions, Safeway 
purchases and processes numerous foods and food products. Products 
so processed include coffee, tea, margarine, shortening, saled 
dressing, soaps, gelatin desserts, cereals, canned fruits and vege- 
tebles, candy, jems and jellies, peanut butter, and a large number 
of dairy products and baked goods. These products generally are 
shipped from the place where the processing operations are performed 
to each of Sefeway's warehouses in other states, where they are 
distributed to Safeway's retail stores and sold to consumers. 

10. Im addition, Safeway purchases directly, and through Salen, 
large quantities of food and food products from other manufacturers 
and processors in various stetes of the United States. These products 
are usually shipped directly from the manufacturer or processor to 
Sefeway's warehouses in the several states, where they are distributed 
to its retail stores, and resold to consumers. 

ll. Food end food products procured directly by Safeway or 
through Salem are purchased in various states of the United States 
and shipped in interstate commerce to Safeway's warehouses, including 
its warehouses at Dalles and El Paso, Texas. These warehouses are 
the conduit through which food and food products purchased or pro- 
cessed by Safeway and Salem move in interstate commerce from producers 
to consumers in the States of Texas and New Mexico. 











SS 
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12. Om December 31, 1954, Safeway operated 1869 self-service 
retail food stores in the United Stetes, having total sales in 1954 
of $1,634,769,000. These stores ere located in 19 states west of the 
Mississippi River, and in Marylend, Virginie, New York, New Jersey, 
Pennsylvania and the District of Columbie. Safeway's retail operations 
in the United States are divided into 15 Distribution Divisions. Each 
of these 15 Divisions has accumulated greater economic power than local 
or regional retail grocery chains competing with each of these Divisions 
because Safeway has welded together a super-chain or “chain of chains" 
whose power may be systemetically combined and brought to bear upon 
competing retailers. The merchandising programs of the Divisions are 
arranged and held in conformity with Safeway's unified nationel policy 
through compliance with frequent directives issued from headquarters 
in Oakland which are designed for the guidance of Division officials 
end which are regarded as controlling. Among the merchandising 
policies thus esteblished at headquarters for subsequent effectuation 
by the Division are: determination of store expansions or store 
closings; determination of sales quotas to be attained in cities in 
which Safeway does business; determination of pricing policies for 
stores; and direction of the conduct of price wars by operating per- 
sonnel in selected cities where Safeway does business. 

13. Safeway bas approximately 109 retail stores located in 64 
cities within the Dellas Division in Texas. It has approximately 41 
stores located in 26 cities within the El Paso Division. Of these 
4] stores, 15 are in Texas and 26 are in New Mexico. Total sales by 
ell Safeway stores in the Dalles Division in 1954 were $118,772,087, 
and $37,145,536 in the El Paso Division. Sefeway is the dominant 
retailer of food and food products in the Dallas and El Paso Divisions. 
Safeway sells substantially more food and food products in ite retail 


stores in these Divisions than any of ite competitors. 
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v 
OFFENSE CHARGED 





14. Beginning in or about 1954, and continuing thereafter up 
to and including the date of the filing of this complaint, the 
defendant has been and is now engaged in an attempt to monopolize the 
above described trade and commerce in the sale at retail of food and 
food products in the Dallas and El Paso Divisions, in violation of 
Section 2 of the Sherman Act (26 Stat. 209, 15 U.8.C. §2). Defendant 
threatens to and will continue said offense unless the relief herein- 
after prayed forin this complaint is granted. 

15. Pursuant to and in effectuation of the aforesaid attempt 
to monopolize, the defendant has done and is now doing, among other 
things, the following: 

(A) Attempted to secure for Safeway an arbitrarily deter- 

mined proportion of the total retail business in food 
and food products in each of the citiesin the Dallas 
and El Paso Divisions, this proportion being approximately 
half of the total of such reteil business in the smaller 
cities, and at least 25 per cent in the larger cities, by 
(1) fixing arbitrary sales quotas for each Safeway 
retail store; and 
(2) requiring that the sales quotas so fixed be attained 
by Safeway personnel. 

(B) Engaged in price wars for extended periods of time in 
selected cities in the Dallas and El Paso Divisions in 
order to injure and destroy competitors in the retail 
grocery business and to achieve for Safeway the arbitrary 
sales quotas fixed for these cities, by 
(1) intentionally operating Safeway's retail stores 

in selected cities in Texas and New Mexico below 
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(2) 


(3) 
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the cost of doing business; 

intentionally selling at retail numerous items 
in the grocery sections of Safeway's retail 
stores in selected cities in the Dallas Division 
below the invoice cost of such items delivered 
to Safeway's warehouse in Dallas; 

intentionally selling numerous items in the 
e@rocery sections of Safeway's retail stores in 
selected cities in the Dallas Division at prices 
lower than the prices charged for these items by 
Safeway in other cities in Texas and in other 


parts of the United States. 


vI 
EFFECTS 


16. The effects of the aforesaid offense, among other things, 

have been and ere: 

(A) to exclude competitors of Safeway and eliminate and 
restrain competition with Safeway in the sale of food 
and food products in Texas and New Mexico; 

(B) to depress the general reteil price structure for 
groceries in various cities in the Dallas and El Paso 
Divisions ; 

(C) to drive some independent grocers in Texas out of 
business; 

(D) to force other independent grocers, retail grocery 
chains and food wholesalers in Texas to sustain severe 


financial losses, or losses in sales volume, or both. 
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WHEREFORE, the plaintiff prays: 

1. That the Court adjudge and decree that the defendant has 
attempted to monopolize trade and commerce among the several states 
in violation of Section 2 of the Sherman Act. 

2. That the defendant, its officers and directors, and all 
persons acting on their behalf, or under their direction or control, 
be enjoined and restrained from setting arbitrary quotas or percent- 
ages of totel available business in retailing food and food products 
to be attained by Safeway or requiring Safeway personnel to meet such 
quotas. 

3. That the defendant, its officers and directors, and all 
persons acting on their behalf, or under their direction or control, 
be enjoined and restrained from offering to sell or selling below 
invoice or wholesale cost for the purpose or with the intent of 
destroying or eliminating competition in the sale of food and food 
products at retail. 

4. That the defendant, its officers and directors, and all 
persons acting on their behalf, or under their direction or control, 
be enjoined and restrained from offering to sell or selling any item 
in a Safeway retail store at a price which is lower than the price for 
an identical item in any other Safeway retail store located within the 
same Safeway District of its retail operations, unless a lower price 
is necessitated in such store to avoid spoilage of merchandise. 

5. That the defendant, its officers and directors, and all 
persons acting on their behalf, or under their direction or control, 
be enjoined and restrained from setting or approving the setting of 
@ gross profit rate or prices for merchandise to be sold in the Safe- 
way retail stores of any Safeway District knowing that such gross 
profit rate or prices will result in the operation of the District 


during any accounting period below the cost of doing business, including 


20174 O—58—pt. 3——17 
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ell administrative expenses allocable to such District, for the 
purpose of destroying competition in the sale of food and food 
products at retail. 

6. That in any contempt proceeding brought to enforce the 
provisions of a decree embodying paragraph 5 above entered by this 
Court, wherein it appears that the defendant has operated a Safeway 
District below the cost of doing business for three months or more, 
the defendant be required to sustain the burden of showing that the 
loss was occasioned by economic conditions in the District beyond 
its control and not pursuant to a plan or program to injure or 
Gestroy competition or competitors in the sale of food and food pro- 
ducts at retail; and that if the defendant fails to sustain this 
burden, it be required to divest itself of all its interest in retail 
stores in such Safeway District. 

7. That the plaintiff have such other, further and different 
reflief as the case may require and the Court may deem just and proper. 

8. That plaintiff recover the costs of this suit. 


(s/ Herbert Brownell, Jr. o t+ H. Brass 
» JR. N ZH. 


Attorney General 


[s/ Stanley N. Barnes /s/ Estella L. Baldwin 
'ANLEY N. ° 
Assistant Attorney General 
Antitrust Division Attorneys for the United States 


/s/ Heard L. Floore 
Le 


United States Attorney 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 765 


Unitep States District Court, NortHern District or Texas, Fort Wortu 
DIviston 


Civil No. 3173 
Unitep States oF AMERICA, PLAINTIFF 
v. 
SAFEWAY Stores, INCORPORATED, DEFENDANT 
FINAL JUDGMENT 


Plaintiff, United States of America, having filed its complaint herein on 
November 1, 1955; the defendant having appeared and filed its answer to such 
complaint denying the substantive allegations thereof; and the plaintiff and the 
defendant having severally consented to the entry of this Final Judgment without 
trial or adjudication of any issues of fact or law herein; 

Now, therefor, before any testimony has been taken herein, and without trial 
or adjudication of any issue of fact or law herein, and upon the consent of all 
parties hereto, it is hereby: 

Ordered, adjudged and decreed as follows: 


I 


This Court has jurisdiction of the subject matter herein and of all parties hereto. 
The complaint states a claim against the defendant under Section 2 of the Act of 
Congress of July 2, 1890, entitled ‘‘An act to protect trade and commerce against 
unlawful restraints and monopolies,’’ commonly known as the Sherman Act, as 
amended. rs 


As used in the Final Judgment— 

(A) ‘‘Person’’ shall mean any individual, partnership, firm, association, corpo- 
ration or other legal entity; 

(B) ‘‘Defendant’’ shall mean Safeway Stores, Incorporated, a Maryland 
corporation; 

(C) “Food or food products’? means any manufactured or processed food, 
fresh fruits, fresh vegetables, dairy products, poultry or meat and other com- 
modities customarily stocked in retail grocery stores; 

(D) “Item’’ means any product or brand of a product, sold in defendant’s 
retail stores (except fresh meat, fish and poultry, and any other products for 
which the defendant in the future is unable to determine the unit cost of the 

roduct sold, and which, when offered for sale or sold by the defendant, are in 
orms, shapes or sizes materially different from those in which they were when 
first acquired by the defendant); each different size, brand or pack of a product 
shall be considered a separate item; 

(E) “Safeway District’? shall mean a number of retail stores operated as a 
roup by the defendant as a District under the supervision of a District Manager. 
he defendant presently operates one hundred seventeen (117) Districts in the 

United States; 

(F) “Safeway Division’? means a number of Safeway Districts operated as a 
group by the defendant from a Division Office. The defendant presently operates 
nineteen (19) Retail Divisions in the United States; 

(G) ‘‘Cost’”’ shall mean invoice cost or replacement cost, whichever is lower, 
or the cost of production and processing of items produced or processed by 
defendant or a subsidiary. 

(1) “Invoice cost’? means the price at which an item is invoiced by a 
seller to the defendant or one of its subsidiaries, less all trade discounts, 
customary discounts for cash, and all other price reductions recognized 
in the trade, to which shall be added freight charges and cartage to the 
retail store not otherwise included in the invoice price. When cartage is 
to be added, it may be computed by the defendant on a mileage zone, ton- 
mile, pro rata or actual basis; 

(2) “Replacement cost’? means the price at which an item could be 
obtained by the defendant or one of its subsidiaries at the time it is offered 
for sale or sold at retail, less all trade discounts, customary discounts for cash, 
and all other price reductions recognized in the trade, to which shall be added 








| 
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freight charges and cartage to the retail store not otherwise included in the 
invoice cost. When cartage is to be added, it may be computed by the 
defendant on a mileage zone, ton-mile, pro rata or actual basis; 

(3) “Cost of production and processing’ means the cost (or replacement 
cost), whichever is lower, of all raw materials and ingredients plus all costs 
incurred by the defendant or any of its subsidiaries or supply divisions in 
producing, manufacturing or processing any item produced, manufactured or 
processed by the defendant or any of its subsidiaries for subsequent sale in 
the defendant’s retail stores. The cost of production and processing shall 
include overhead and indirect expenses as well as the handling and transpor- 
tation costs of such items to the defendant’s retail stores. 

(H) “Cost of doing business,’ as to a retail store, means (1) all direct costs 
and expenses incurred in the operation of the store, and (2) such store’s proper 
share of the indirect, overhead and administrative expenses of Safeway, as deter- 
mined by generally accepted cost accounting practices. 


II! 


The provisions of this Final Judgment applicable to the defendant shall also 
apply to its officers, agents, servants, employees, subsidiaries, successors and 
assigns, and to all other persons in active concert or participation with the defend - 
ant who shall have received actual notice of this Final Judgment by personal 
service or otherwise. 

IV 


Defendant is enjoined and restrained from setting or otherwise establishing 
arbitrary quotas, either in dollar sales volume or percentages, of the total available 
business in retailing food cr food products for any city, county, Safeway District, 
Division or other area of the defendant’s operations to be attained by the defendant 
in any such area, or requiring the personnel of the defendant to meet any such 
quota or percentage. ¥ 


Defendant is enjoined and restrained from offering to sell or selling any items 
in any of its retail stores at an unreasonably low price or at a price that is below 
cost for the purpose of attempting to monopolize or monopolizing the sale of 
food or food products at retail in any part of the United States, or for the purpose 
or with the natural and probable effect of destroying competition or eliminating a 
competitor engaged in the sale of food or food products at retail. 


VI 


Defendant is enjoined and restrained from offering to sell or selling at retail 
any food or food products in any store at lower prices than the prices at which 
identical products are then offered for sale or sold in any other retail store of the 
defendant for the purpose or with the intent of attempting to monopolize or 
monopolizing the sale of food or food products at retail in any part of the United 
States, or for the purpose of destroying competition or eliminating a competitor 
engaged in the sale of food or food products at retail. 


VII 
Defendant is enjoined and restrained from— 

(A) Operating any store or department thereof below the cost of doing 
business for the purpose of attempting to monopolize or monopolizing the 
sale of food or food products at retail in any part of the United States or for 
the purpose of or with the natural and probable effect of destroying competi- 
tion or ee a competitor engaged in the sale of food or food products 
at retail. 

(B) Setting, assigning or maintaining a low gross profit rate for any of its 
retail stores or any department thereof or establishing or maintaining low 
retail prices in such retail store or department knowing that such gross profit 
rate or retail prices, with reasonably anticipated volume, will cause such store 
or department to operate below the cost of doing business. 
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VIII 


In any proceeding brought to enforce Section V or VII of this Final Judgment, 
wherein it is charged that the defendant has done any of the following for the 
purpose of attempting to monopolize or monopolizing, or destroying competition 
or eliminating a competitor, and upon the plaintiff establishing that the defend- 
ant— 

(A) Has offered to sell or sold continuously or for asubstantially continuous 
period of 60 days or more a daily total of 50 or more items below cost or at 
unreasonably low prices in any retail store; or 

(B) Has sold in any store any number of items below cost whose total 
dollar sales volume in any four-week period constitutes more than 10% of 
total dollar volume of sales in that store during the same period; or 

(C) Has operated any store or department thereof continuously or for a 
substantially continuous period of 16 weeks (consisting of four accounting 
periods of four weeks each) or any group of accounting periods constituting 
more than 25% of any one-year period (1) below the cost of doing business 
and (2) with a realized gross profit rate (based on landed store cost) for such 
store or department which is below the average realized gross profit rate for 
the Safeway stores or departments in the same Safeway District (or in 
adjacent Districts within the same Safeway Division) which are not operating 
below the cost of doing business; 

the same shall constitute a violation of this Final Judgment unless the defendant 
establishes to the satisfaction of this Court that the acts alleged were not done 
for the prohibited purpose charged. 

For purposes of subsection (A) hereof only, “item’’ shall not include different 
sizes of the same brand of a particular product. 

In any proceeding under this Final Judgment wherein the plaintiff seeks to 
invoke the provisions of subsection (B) hereof, it shall be a defense for the defend- 
ant to show that such sales were not made for the purpose charged but to prevent 
spoilage of perishable food or food products. 

For purposes of subsection (C) hereof, in determining whether a store or depart- 
ment is operating below the cost of doing business, indirect, overhead, and 
administrative expenses incurred outside the store may be allocated to the stores 
and departments thereof on a sales ratio basis. 


IX 


In the event that the defendant is found to have violated any of the provisions 
of this Final Judgment, the Court may, in an appropriate case, direct the defend- 
ant, upon such conditions which the Court may impose, with due regard to rights 
of innocent third parties, to sell, or close for a reasonable period, the store or stores 
in which the practices complained of took place and to cease doing business, for a 
reasonable period, in the trading areas of such stores. 


xX 


For the purpose of securing compliance with this Final Judgment the defendant 
shall retain for a period of at least three years sufficient business records to reflect 
the cost of food or food products to defendant, the prices at which its retail stores 
were directed to sell and did sell food or food products, and the accounting records 
that show the details of the profit and loss results (including the realized gross 
rate based on landed store cost) of the retail operations of individual stores, 

Districts and Divisions. 
XI 


Defendant shall, within ninety (90) days from the date of the entry of this 
Final Judgment, send written notice of the terms of this Final Judgment insofar 
as they relate to the retail sale of food or food products by the defendant to its 
personnel engaged in pricing or selling food or food produsts (except retail store 
employees below the level of store managers). 
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XII 


For the purpose of securing compliance with this kinal Judgment, duly author- 
ized representatives of the Department of Justice shall, on written request of the 
Attorney General or the Assistant Attorney General in charge of the Antitrist 
Division, and on reasonable notice to the defendant made to its pena office, 
be permitted, subject to any legally recognized privilege, (a) reasonable access 
during the office hours of the defendant, to all books, ledgers, accounts, corre- 
spondence, memoranda and other records and documents in the possession or 
under the control of the defendant, relating to any of the matters contained in 
this Final Judgment, and (6) subject to the reasonable convenience of the defend- 
ant, and without restraint or interference from it, to interview officers and employ- 
ees of the defendant, who may have counsel present, regarding such matters. 
For the purpose of securing compliance with this Final Judgment, the defendants, 
upon the written request of the Attorney General, or the Assistant Attorney 
General in charge of the Antitrust Division, shall submit such written reports 
with respect to any of the matters contained in this Final Judgment as from 
time to time may be necessary for the purpose of enforcement of this Final Judg- 
ment. No information obtained by the means permitted in this Section XII 
shall be divulged by any representative of the Department of Justice to any 
person other than a duly authorized representative of the Department, except 
in the course of legal proceedings for the purpose of securing compliance with 
this Fina] Judgment in which the United States is a party or as otherwise required 


by law. 
XIII 


Jurisdiction is retained for the purpose of enabling any of the parties to this 
Final Judgment to apply to this Court at any time for such further orders or 
directions as may be necessary or appropriate for the construction or carrying out 
of this Final Judgment, or the modification or termination of any of the provi- 
sions thereof, or for the enforcement of compliance therewith or for the punish- 
ment of violations thereof. 

This Final Judgment shall go into effect thirty (30) days after the date of entry 
hereof. 

Dated: December 7, 1957. 

/s/ Jor E. Estes, 
United States District Judge. 

We hereby consent to the making and entry of the foregoing Final Judgment: 

Judgment: 

For the Plaintiff: 

/s/ Marcaret H. Brass, 
/s/ Paut A. OwENs, 
Attorneys, 
Department of Justice. 


/s/ Vicror R. HANSEN, 
Assistant Attorney General, 


/s/ Wittram D. Kivtcore, Jr., 
/s/ Cuartes F. B. McALerr, 
/s/ Gerorce D. Reycrart, JrR., 
Attorneys, 
Department of Justice. 
For the Defendant: 
s/ Rospert L. CiarK. 
/s/ Eutron L. MARSHALL. 
ls/ Cart E. Enaaas. 








NATIONAL DAIRY PRODUCTS CORP. 


Fespruary 18, 1958. 
NaTIONAL Datry Propucts CorRPORATION 
260 Madison Avenue, New York, N. Y. 


GENTLEMEN: The Select Committee on Small Business, House of Representa- 
tives of the United States, is gathering information and holding hearings relating 
to the problems of small business in the distribution of dairy products, These 


studies and hearings are being conducted by virtue of and pursuant to the terms 


of House Resolution 56, 85th Congress. 

The committee has information indicating that some of the difficult problems 
facing small business in the distribution of dairy products in the area in which 
your company operates is due at least in part to the pricing policies and practices 
of their larger competitors. Therefore, since your company is one of the largest 
operators in some of the areas involved, it is concluded some information should 
be secured from your company regarding its pricing policies and practices. The 
purpose of this letter is to request such information. 

It is requested that you submit in writing as promptly as possible the following 
information: 

1. Three copies of the annual or stockholders’ reports issued at the close of 
each of the last 2 fiscal years covering the organization and operations of 
National Dairy Products Corp., and its divisions, subsidiaries, and affiliates. 

2. A tabulation showing for each of the consuming markets listed below the 
prices quoted and charged by National Dairy Products Corp., its divisions, 
subsidiaries, and affiliates, and showing for each such price the date of the 
announcement and the effective date of each of the changes during 1956 and 
1957, and as applicable to the products indicated in (a), (6), and (c): 


Denver, Colo. Cincinnati, Ohio. 
Hartford, Conn. Pittsburgh, Pa. 
Louisville, Ky. Knoxville, Tenn. 
Hagerstown, Md. Amarillo, Tex. 
Southboro, Mass. Wichita, Kans. 
Detroit, Mich. Washington, D. C. 
Ann Arbor, Mich. Miami, Fla. 
Kansas City, Mo. New Orleans, La. 
New York, N. Y. (including Bronx Grand Rapids, Mich. 
and Brooklyn). Milwaukee, Wis. 
Akron, Ohio. Birmingham, Ala. 


(a) Fluid milk. (Show prices applicable in paper and in glass for each 
size of container in which sales were made. Also indicate the percent of 
butterfat content and whether homogenized or other special processing was 
involved.) : 

(b) Ice cream. (Show prices for each type and size of container and 
quality of ice cream involved.) 

(c) Deals involving fluid milk, ice cream, cottage cheese, or other dairy 
products in combination sales. (Show for each combination sale the price, 
terms and conditions including specifications of the products, types, sizes of 
package, and quality of products involved.) 

The requested information regarding prices should show whether they are 
wholesale, retail, gross, or net, and oldie delivered at the store, restaurant, 
hotel, or home, and other relevant terms and conditions relating to the sale. 
Also, if the consuming market involved is one in which the prices are fixed by a 
State or Federal milk marketing order, that fact should be shown along with 
information disclosing whether the prices charged by your company were at the 
fixed price, or above or below it, and, if so, by what amount. 

Please acknowledge the receipt of this request and indicate the date on which 
the committee may expect the requested information. 

Sincerely yours, 

Wricut PatMan, Chairman. 
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THE BORDEN CO. 


The questionnaire sent to the Borden Co. was the same as the 
questionnaire of February 18, 1958, which appears at page 769 of the 
appendix, except as to the listing of consuming markets, under 


question 2. 


The listing of the consuming markets, regarding which information 
was requested from the Borden Co., and the material it submitted 


follows: 


Daytona Beach, Fla. 


Tallahassee, Fla. 
Miami, Fla. 
Hammond, Ind. 
Indianapolis, Ind. 
Evansville, Ind. 
Little Rock, Ark. 
New Orleans, La. 


Grand Rapids, Mich. 


Detroit, Mich. 
Middleton, Ohio 

El Paso, Tex. 
Marshall, Tex. 
Texarkana, Tex. 
Corpus Christi, Tex. 
Houston, Tex. 


Beaumont, Tex. 
Milwaukee, Wis. 
Phoenix, Ariz. 
Tucson, Ariz. 
Modesto, Calif. 
Oakland, Calif. 
San Francisco, Calif. 
Santa Cruz, Calif. 
San Jose, Calif. 
Oklahoma City, Okla. 
Chicago, Ill. 
Carbondale, Il. 
Danville, Ill. 
New York, N. Y. (including Bronx and 
Brooklyn) 
Kansas City, Mo. 


845 








846 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


THOMAS E. DEWEY 
ARTHUR A. BALLANTINE 


CLOYD LAPORTE DEWEY, BALLANTINE, BUSHBY, PALMER & WooD 
WILLIAM ©. PALMER 
' © susHer 
artes @ GAA 40 WALL STREET 
Jou ee wooo NEW YORK 5 
STUART N. SCOTT TELEPHONE 
JOHN L. GRAY, JR 
CHARLES C.MacLEAN, JR oIgBY 4-8000 
EVERETT i. whis ~-—— 
PHILIP C. SCOTT CABLE DEWBALAW 
PR. BURDELL Bixey 
JAMES E. NICKERSON 
PLE . 
yaann . CRABILL April 14, 1958. 


FRANCIS A. GOODHUE, UR 
ROSS REID 

HORACE 8B. 8. ROBINSON 
KENT V. LUKINGBEAL 
LEONARD JOSEPH 
CHARLES E. STEWART, JR 
OAVIO E. WATTS 

EDWARO WN. SHERRY 

C. GORHAM PHILLIPS 


Hon. Wright Patman, 
House Office Building 
Washington, D. C 


Dear Sir: 


As requested in your letter of February 19, 
1958, I am enclosing tabulations of Borden ice cream 
price announcements and changes during 1956 and 1957 
in the following localities: 


Grand Rapids, Michigan 
Kansas City, Missouri 
Middletown, Ohio 
Detroit, Michigan 
Indianapolis, Indiana 
Daytona Beach, Florida 
Tallahassee, Florida 
Danville, Illinois 


Because of the great variety of ice cream products 
and the containers in which they are sold, we have not at- 
tempted to tabulate prices for some items, such as novelties, 
but have included in the tabulations the principal types of 
ice cream sold in the areas affected and the principal con- 
tainer sizes in which such products are sold. 


The Company's field offices are at work assembling 
the requested data for the remainder of the locations listed 
in your letter, and we will submit such data to you as soon 
as it becomes available. 


Respectfully yours, 


fin PEE: 


Enclosures 
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Hon. Wright Patman, 
House Office Building, 
Washington 25, D. C. 


milk and ice 
The Borden 


cr a+4 . 
socavt ons: 


au 


Marshall 
Phoenix 
Tallahassee 
Indianapolis 


Beaumont 
New Orleans 


We have not attempted 
nouncements and changes for all 
ported prices for the principal 
product was sold in the 
price announcements and 
retail operations; 


+r 


Dewey, BALLANTINE, BUSHBY, PALMER & Woop 
40 WALL STREET 
NEW YORK 5 


» Lt am enclosing tabulations of fluid 
rice announcements and changes made by 
ring 1956 and 1957 in the following 


areas affected. 
changes oniy for Borden wholesale and 
we have not attempted to tabulate prices 
other dairy companies and distributors. 
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TELEPHONE ; 
o1oByY 4-8C00 


CABLE. OEWBALAW 


April 18, 


ro) 
wo 
wn 
Cc 


Ice Cream 


Miami 

Houston 
Oklahoma City 
Phoenix 

New Orieans 
Corpus Christi 
Carbondale 
Little Rock 
Tucson 
Marshall 
Beaumont 

El Paso 
Hammond 
Chicago 

Miami (retail) 
Texarkana 


to tabulate milk prices an- 
container sizes, but have re- 
container sizes in which the 
We have tabulated 











856 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Hon. Wright Patman, p. 2 


Work is proceeding on the tabulations for the 
remaining few locetions. 


Respectfully yours, 


SF Crwo— 
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FOREMOST DAIRIES, INC. 


The questionnaire sent to Foremost Dairies, Inc., was the same as 
the questionnaire of February 18, 1958, which appears at page 769 of 
the appendix, except as to the listing of consuming mastitis under 
question 2. 

The listing of the consuming markets, regarding which information 
was requested from Foremost Dairies, Inc., and the material is sub- 


mitted follows: 


Birmingham, Ala. 
Greenville, Ala. 


Daytona Beach, Fla. 


Gainesville, Fla. 
Eustis, Fla. 

St. Augustine, Fla. 
Tallahassee, Fla. 
Miami, Fla. 
Corpus Christi, Tex. 
El Campo, Tex. 
El] Paso, Tex. 
Houston, Tex. 
Appalachia, Va. 
Welch, W. Va. 
Fresno, Calif. 
Glendale, Calif. 


Los Angeles, Calif. 
Oakland, Calif. 
Salinas, Calif. 

San Francisco, Calif. 
San Pedro, Calif. 
Santa Barbara, Calif. 
Santa Cruz, Calif. 
San Diego, Calif. 
San Jose, Calif. 
Kansas City, Mo. 
Topeka, Kans. 
Wichita, Kans. 
Oklahoma City, Okla. 
Sioux Falls, S. Dak. 
Hoboken, N. J.. 
Detroit, Mich. 








FOREMOST DAIRIES, INC. 


Foremost DalrRieEs, INC., 
Jacksonville, Fla., April 1, 1958. 
Hon. WriGuTt PATM.aN, 
House of Representatives of the United States, 
House Office Building, Washington, D. C. 
Dear Mr. Patman: Thank you for your letter of March 31 with reference 
the information requested in your letter of February 19. 
The assembling of the information is just about completed and we expect to 
mail our report to you not later than the end of this week. 
We hope this time schedule is satisfactory to you. 
Yours very truly, 
A. W. EIsENHART, 
Assistant Treasurer. 


MiuamM, LeMarstre, Ramsay & ManrrTIN, 
Jacksonville, Fla., April 3, 1958. 
Re Foremost Dairies, Inc. 
Mr. Wricut PaTMAN, 
Chairman, Select Committee on Small Business, 
House of Representatives, Washington, D. C. 

Dear Mr. PatMan: In accordance with your letter of February 19, 1958, Fore- 
most Dairies, Inc., set in motion the securing of the information requested from 
the various divisions. Mr. A. W. Eisenhart has been servicing the matter from 
the Jacksonville end, and it is hoped that the balance of the price schedules will 
be in during the day today. 

I enclose to you herewith price schedules for 1956 and 1957, covering all areas 
with the exception of those in Miami, Fla., and Greenville, Ala. We expect to 
receive the Miami and Greenville schedules during the day. 

The question relative to control under Federal marketing order or State control 
is also shown on each of the groups with the exception of certain operations of 
division 3 of this company—our division 3 is covered under the bureau of market 
control, a department of the California State Department of Agriculture. Within 
said California division there are no deals involving combination sales as such. 

In regard to the Texas reports all of the markets, with the exception of Houston, 
are under Federal marketing order insofar as purchasing of milk is concerned. 
However, no selling prices are fixed under these marketing orders or by the State. 

Yours very truly, 
GEORGE W. MivaM. 


904 





PRICE DISCRIMINATION 


Aines Farm Dairy Co. 


branch, Kansas City, Mo.: 


IN DAIRY PRODUCTS 


Foremost Darrisgs, INc 


prices (net), 1956-57 


905 


Greater Kansas City retail milk 
































| Regular or homogenized | Homogenized 

| vitamin- 

Announcement date Effective date mineral, 

¥% gallon (3.5; Quart (3.5 quart (3.5 

percent) percent) percent) 
Oct. 10, 1985....................| Jam. 1, 1986.........{Bgper-- YS ose oe 
2S Se May 1, 1956___._.. aoe - | Tran es “35 
aa wee ooh | Oct. 5, 1066.........{Fuber- my ee eet 4 
Mar. 16, 1957... | Mar. 16, 1957.......{BSDer-- 3. § 2 escearese: = 
Mar. 19, 1967.................-- | Mar. 19, 1987.......{Reper--| = ene a 
ON Mc ccs cunoacias | Mar. 26, 1957... {Paper = — e 
Sept. 13, 1957...................] Sept. 13, 1967....... ‘Gee ‘ei Sears tweens % 
gee... te | Sept. 14, 1957... ‘omer = ae teehee ‘-. 
Sept. 21, 1957.........--.. | Sept. 21, 1957....... ‘nee. “7 oe Rewaineeae . 
Sept. 25, 1957..........-. | Sept. 25 1957... ao 3 | : \ aoee “7. 
Sept. 28, 1957..........-....---- | Sept, 28, 1957.....- {ape | ‘= ear ars nt 
Oct. 10, 1957......----. --| Oct. 10, 1987........{ B#PeF-- at ‘a -ere abe 
UR ste tices. ices | Oct. 11, 1957... {Geet -| = | ‘ara — 

| 
Aines Farm Dairy Co. branch, Kansas City, Mo.; Greater Kansas City wholesale 
milk prices (gross), 1956-57 

Regular or homogenized Homoge- 

at edie a eee a ne cae _| nized 
Announcement date | Effective date | | vitamin- 
4 gallon Quart 4 pint | s quart | mineral, 
| (3.5 per- | (3.5 per- | (3.5 per- | (3.5 per- |quart (3.5 
| cent) cent) | cent) cent) | percent) 
ahs ad 4 tall Te _ ae 
Oct. 10, 1955 | Jan. 1, 1956 {Pape * 3 3 = - $0.09 | a 
May 1, 1956 May 1, 1956 ee eee | & a 004 te 
Sept. 10, 1956 Sept. 10, 1956 ‘oie ‘| ‘= a) eS © | ‘“ 
Oct. 4, 1956 Oct. 4, 1956 {raeet ike ‘. | ‘= 09 | . 
Mar. 16, 1957 | Mar. 16, 1957 (rueer Ce i) at | a 
Mar. 19, 1957 Mar. 19, 1957 ‘one - ¥ = 09 | — 
Mar. 26, 1957 Mar. 26, 1957 {rooee ‘= = = o a 
Sept. 13, 1957 Sept. 13, 1957 ‘oon ‘2 4 = * “a 
Sept. 21, 1957 Sept. 21, 1957 ‘or = - - - +. 
Sept. 25, 1957 Sept. 25, 1957 {Glass 4 7 oe © “‘- 
Sot 281067 | sept mmr. fae] ae) CH) Po 
Oct. 1, 1957 Oct. 1, 1957 ino = - ‘= @ Pa 
oat ner | oot ayaa... fae || BY aw] 
Oct. 11, 1957 Oct. 11, 1957 (ota ‘= ‘= ‘o -@ a 








906 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Aines Farm Dairy Co. branch, Kansas City, Mo.: Columbia, Mo.; wholesale prices 
(net) (paper only, regular or homogenized), 1956-57 


Announcement date Effective date | Mgallon | Quart 4g pint 
(3.5 percent) (3.5 percent) | (3.5 percent) 


May 1, 1956_- | May 1, 1056. ee $0. 37 $0. 19 | $0. 06 


June 30, 1956_-_._-.__..-. ..| June 30, 1956 27 14 06 
July 18, 1056...........-- | July 18, 1956... _- . 37 .19 . 06 
Aug 9, 1956___ ..| Aug. 9, 1956- .31 | 16 | 06 
Aug. 20, 1956_- ....| Aug. 20, 1956_. .37 .19 . 06 
Nov. 21, 1956.------ sandi GOT. Bi, Bee iesadbs.ss.é-.s .35 .18 | . 06 
Sept. 1, 1957___.. ...-| Sept. 1, 1957...- . 33 | 17 0544 
Oct. 14, 1957_.__- ..| Oct. 14, 1957.._- ee .37 19 0544 
Oct. 25, 1957____- ..| Oct. 25, 1957.....-- z . 33 | 19 0544 
Oct. 26, 1957__..- ..-.| Oct. 26, 1957....-. i ; .37 .19 | 0544 
Oct. 30, 1957__..- ....| Oct. 30, 1957... .37 | .19 | 0534 





NotEe.—The above does not reflect declines of short duration, such as weekends, made to meet local com - 
—s me. The company has not maintained a price file on such changes and no specific information 
is available. 


Aines Farm Dairy Co. branch, Kansas City, Mo.: Jefferson City, Mo., wholesale 
prices (net) (paper only, regular or homogenized), 1956-57 . 


Announcement date Effective date Ygallon | Quart (3.5 
| (3.5 percent) | percent) 


Jan. 1, 1957__._- Si Jan. 1, 1957... $0. 35 | $0. 18 
Oct. 5, 1957... -_-. “2 Oct. 5, 1957.._- = 30 18 
Oct. 6, 1957___-- ‘ Oct. 6, 1957___- 35 | ‘18 
Oct. 12, 1957. .-- _.| Oct. 12, 1957... shen .37 19 
Oct. 18, 1957_._- Oct, 18, 1957. 32 19 
Oct. 21, 1957__- Oct. 21, 1957 37 (19 
Ty peer bea cere _.| Dee. 7, 1987. - ‘31 | 19 
Dec. 9, 1957. a _.| Dee. 9, 1957... 37 19 


Note.—The above does not reflect declines of short duration, such as weekends made to meet local com- 
— — The company has not maintained a price file on such changes and no specific information 
is available. 


Aines Farm Dairy Co. branch, Kansas City, Mo.: Mexico, Mo., wholesale prices (net) 
(paper only, regular or homogenized), 1956-57 


Announcement date Effective date gallon | Quart 
| (3.5 percent) | (3.5 percent) 


CCE... dctahccasscpcetoens Bac ae deat conn dahlia owed $0. 35 $0. 18 


| eee ee le aire . 33 .18 
SS eee Py uc.-f SEO, WG. 220. : =r | . 275 | .18 
Mar. 21, 1957__-_- device menibim ees oS LR Oe peaek saest .16 .18 
Sept. 1, 1957- : = cece, ne Be PEI cacao iinet | . 29 15 





Note.—The above does not reflect declines of short duration, such as weekends, made to meet local 
competitive prices. The company has not maintained a price file on such changes and no specific infor- 
mation is available. 








res 


18 
18 
18 
19 
19 
19 
19 
19 


n- 
nm 


PRICE DISCRIMINATION 


Aines Farm Dairy Co. branch, Kansas City, Mo.: 


Sedalia, Mo., 


IN DAIRY PRODUCTS 


(net) (paper only, regular or homogenized), 1956-57 








Announcement date | Effective date \% gallon 
| —| (3.5 percent) 
al 

April... April 1956_.._.. $0. 35 
June 30, 1956_- June 30, 1956. . .37 
Oct. 6, 1956... Oct. 6, 1956_... . 35 
July 17, 1957__ - July 17, 1957 " . 29 
Mar. 6, 1957__- Mar. 6, 1957__- . 37 
Mar. 14, 1957- Mar. 14, 1957_. . 33 
Sept. 1, 1957.....-.- Sept. 1, 1957___ .29 





Quart 
(3.5 percent) 
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wholesale prices 


% pint 
(3.5 percent) 





Note.—The above does not reflect declines of short duration, such as weekends, made to meet local 


titive prices. 


mation is available. 


Aines Farm Dairy Co. branch, Kansas City, Mo.: 


cream prices (net), 1956-57 











The company has not maintained a price file on such changes and no specific infor- 


Greater Kansas City retail ice 

















Announcement date | June 1, 1955 | Apr. 1, 1956 | Apr. 7, 1956 | July 1, 1956 | Oct. 17, 1956 
Effective date. .........- Jan. 1, 1956 Ae 1, 1956 a7 7, 1956 | July 1, 1956 | Oct. 17, 1956 
Half-gallon packages: 
Ice cream: | 
Regular-_- $0. 93 $0. 93 $0. 93 $0. 93 $1. 03 
Flavor of the month.. 89 | . 89 . 89 . 89 . 98 
Plastic container - ‘ ont 1.03 1.03 1.03 1.13 
Sherbet _ _ - . 83 . 83 | . 93 . 93 1.03 
Ice milk. | . 69 . 69 
Quart packages, sliced: Regular 
ice cream - ; 
Pint packages: 
Ice cream: 
Regular. __-- . 30 | . 30 | . 30 | . 30 . 30 
Premium... .. . 39 . 39 | . 39 .39 . 38 
Sherbet - - . - -- - 26 | - 26 | . 30 . 30 .30 
| | 
| | | 
Announcement date | Oct. 20, 1956 | Feb. 2, 1957 | Mar. 1, 1957 | Nov. 11, 1957 | Nov. 16, 1957 
Effective date - | Oct. 20, 1956 | Feb. 2, 1957 | Mar. 1, 1957 | Nov. 11, 1957 | Nov. 16, 1957 
Half-gallon packages: | 
Ice cream: } 
Regular - _ - $0. 98 | $0. 84 | $0. 84 | $0. 94 $0. 94 
Flavor of the month . 98 79 | 79 | . 89 . 89 
Plastic container 1.13 - 98 | . 98 | 98 | . 98 
Sherbet Ys . 84 M4 . 94 | . 04 
Ice milk- | 69 .79 | .74 84 . 84 
Quart packages, sliced: Regular | 
ice cream . 53 | . 53 
Pint packages: 
Ice cream: | 
Regular - - 30 . 26 | .29 . 30 . 30 
Premium 39 35 35 .35 | . 39 
Sherbet 30 . 26 | .29 . 30 | . 30 


20474 O—58—pt. 3 








908 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


De Coursey Tastemark branch, Kansas City, Kans.: Greater Kansas City wholesale 
ice-cream prices (gross), 1956-57 








| 
Announcement date.__...._. ee Mar. 23, 1956 | Apr. 28, 1986 | Oct. 11, 1956 
Effective date..........._. dapat eto. Jan. 1, 1958 | Mar. 29, 1956 | May, 3, 1956 | Oct. 15, 1956 
| 
Bulk ice cream (244 and 5 gallon): | 
SE terotessennecdennss tease hain $1. 65 | Bei ccccccssocgs $1. 65 
ck eee Ea it bbe | 1, 45 | REE ho ccccco cc ice | 1. 65 
egiit — RIED « .ncthe nine ahhhee oG> <ai> 1.30 | See 1.30 
allon ages: | 
Remar: | | | 
de suc de eae 1. 52 OM hic cecucecdeee 1. 65 
Nhe eS dice dduabbhtclsesasccccceele i ees $1. 65 | 1.78 
ee 1. 24 | 1, 30 | 1. 24 | 1, 38 
a ae 1. 35 hes 1, 65 
Ras Steet | PIRES MBN RE A NOISE 2 wre Yo Fan fiosb dels 3 1.24 | 1. 30 
Quart packages } ! | 
egular: | | 
— I i il sl a ay onl 1. 65 DN a it othe 1.70 
Se om 6 BS SSO SSOS © SHOES OOS o © OHO 6 001066 06 © SEE SOOPMOefeo ec ceeceaseceoce le wo coeaesovcecceldeeoeoeeestséces 
TT, Jia oi a SR abled ael 1, 25 | 1. 25 | 
Pint packages: } 
iT 1. 65 | OE a 1.70 
French: | 
pO ae eee eee ee eee 2.00 bc linden |occkecs chs lUisuisocaecshs 
De Coursey 2.10 SIE Tiscdehectictndeaactianial 2. 10 
Sherbet: | 
Ne ee 1. 55 | CWS os sks een 1,75 
oan 1. 65 | Reser hs. coutibeatials 








Announcement date___________._____.._____._| Jan. 28, 1957 | Aug. 30, 1957| Sept. 5, 1957 | Nov. 4, 1957 











I on. i. sc-csababbeosossseeanciaeb Jan. 28, 1957 | Aug. 30, 1957 | Sept. 5, 1957 | Nov. 11, 1957 
} | | 
| 
Bulk ice cream (234 and 5 gallons): 
Ee econo nd Lae $1. 55 ; e $1. 65 
Sherbet ...........- oot s tLdiedesapee 1. 55 | ¥ wan 1. 65 
Ice milk (malt base) -_...._... peed 1.20 |. ‘ vides 1. 30 
le-gallon packages: | 
Regular: 
partial 1.40 |. 1. 55 
I ds a nh ics cas ane Oe it RE AE apes 1.75 
2d line__- 1. 25 1.40 
Sherbet Bie) Us Joli J... ..1....... ad | 1.55 
Sen Mca al 294... Siceiscicduds vei 1.20 1.35 
Quart packages: 
Regular: 
NO 20ers a Sed ee eee NEE RR ENUdimewiwetenemenniesecenwees Oa hs ccdlagdis ib 
Sliced _- $1. 60 1.70 
Ice milk_.__..._. 
Pint packages 
Regular. ___--- 1. 60 1... Sulel | 1.70 
French: | 
Arctic... .. , te 5-80. jnvacel esensece| EUR Sales~e3 
De Coursey __--. Gta 2.00 pebtinwd.. bows gonl 2.10 
Sherbet: 
Plastic ; BOD fe cvs cee nee cecclaw. us 2c cee Ja: 


Paper i : $1. 60 | 1.70 





— = 


— Sa ae 


oan 


AON 


5 


0 


0 


0 
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IN DAIRY PRODUCTS 
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DeCoursey Tastemark Dairy branch, Topeka, Kans.: Topeka wholesale milk prices 
(tn paper, regular or homogenized), 1956-57 


Announcement date Effective date \% gallon Quart ¥4 pint 
| (3.5 percent) (3.5 percent) (3.5 percent) 
| 
<i | ee _ Shee ee —_————— - 
Dec. 22, 1955 | Dee. 20, 1955 | $0.37 gross $0.195 gross... ..-. $0.06 gross. 
Apr. 2, 1956. - | Apr. 2, 1956 $0.26 net_......- $0.135 net ____--. Do. 
May 7, 1956. - -.- May 7, 1956 $0.38 gross. $0.195 gross__.... Do. 
ABE, Te nnn occn nee --| Aug. 1, 1086. .....- | $0.39 gross_- -| $0.20 gross... .... Do. 
Aug. 24, 1956 | Aug. 17, 1956_- $0.345 net ..| $90.18'net__..----| Do, 
Sept. 4, 1956 | Sept. 4, 1956 $0.39 gross | $0.20 gross...____| Do. 
Sept. 15, 1956 | Sept. 15, 1956. | $0.345 net | $0.18 net AT Do. 
Nov. 19, 1956 Nov. 19, 1956 | $0.39 gross $0.20 gross Do. 
Dec. 29, 1956 Dec. 29, 1956. - $0.30 net_ _......| $0.26 gross_.._._- | Do. 
Dec. 31, 1956. _ . - Dec. 31, 1956_ - $0.26 net. . $0.135 net ___- --| Do. 
JOrks Blan 44- | Jan. 7, 1957 $0.37 gross $0.19 gross. _...--| Do. 
Oct. 14, 1957. Oct. 14, 1957 $0.39 gross $0.20 gross__...- Do. 
Oct. 15, 1957 Oct. 15, 1957 $0.37 gross $0.19 gross | Do. 
Nov. 1, 1957. | Nov. 1, 1957 $0.145 net $0.14 net shle De 
Nov. 4, 1957 Nov. 4, 1957 $0.37 gross $0.19 gross... | Do. 
Nov. 15, 1957 Nov. 15, 1957 $0.305 net $0.19 gross... ._._| Do. 
Dec. 16, 1957 Dec. 16, 1957- $0.265 net | $0.19 gross._..... | Do. 


De Coursey Tastemark Dairy branch, Topeka, Kans.: 


Topeka wholesale ice cream 


prices (gross) 1956-57 


Oct. 10, | Jan. 28, | Nov. 5, 


Announcement date In effect | Mar. 26,| May 1, 
1956 | 1956 1956 1957 | 1957 
Effective date Jan. 1, | Mar, 29,| May 3, | Oct. 15, | Feb. 1, | Nov. 11, 
1956 1956 | 1956 | 1956 | 1957 1957 
{ i 
— ee 
Bulk ice cream (244 and 5 gallons) | 
Regular $1. 65 $1.65 | $1.65 $1.65 | $1.55 | $1. 65 
2d line 
Sherbert 1.45 1. 65 1. 65 1. 65 1. 55 | 1. 65 
Ice milk (malt base) 1. 25 1. 30 1.30 1. 30 | 1.20 | 1.30 
46-gallon packages: | 
Regular 1. 52 | 1. 52 1.52 1. 65 1.40 | 1. 55 
Cresent 1.18 1. 30 1. 20 1, 38 | 1. 25 | 1. 40 
Ice milk 1. 20 | 1.30 | 1. 20 | 1,35 
Sherbet 1. 35 1. 52 1. 52 1. 65 1. 40 | 1.55 
Pint packages 1. 65 1. 65 1. 65 1.70 1.60 1.7 








910 PRICE DISCRIMINATION IN DAIRY 


FOREMOST DAIRIES, INC. 
HOUSTON, TEXAS 


—— 1 


ICB CREAM PRICE LIST - GROSS 
July 8, 1955 to May 1, 1956 


FOREMOST FRENCH ICE ORBAM 

Bulk (23 and 5*s) Ali Fiavors 
4+ Gals. - Metal Canister 

Quarts - Paper Containers 

Pints - Paper Containers 

18% Ice Cream 


FOREMOST RBGULAR ICE CREAM 
ulk (23 and s) - All Flavors 
4 Gallons - All Flavors 
Pints - All Flavors 
Cut 8 - slices 
Big Dip + Galions 


FOREMOST MELLORINE 
= Galions Lady Kiare - All Flavors 


FOREMOST SHERBETS 

Bulk (2% and 5¥%s) - Alj Flavors 
+ Gallons - All Flavors 

Pints - All Flavors 

Pints Ice Cream Pack 


FOREMOST EXCLUSIVE "BIG DIP" (Bulk: 23 and 5*s) 


FROZEN CONFECTIONS 
T-G Bars 

10¢ Ice Cream Cups 
Drumsticks 

Sundae Cups 

Ice Cream Sandwiches 


Popsicles 

Dixie Doodle Bars 
Fudgicles 

5¢ Cups 

Ice Cream Cake Roll 
Molds 


Mix 4% Novelty B.F. 
Mix 8% Reg. F. 

Mix 10% Reg. B. 

Mix 18% French B.F. 
Mix Sherbet 


PRODUCTS 


$1.92 
2.08 
2.08 
2.08 
2.00 


1.50 
1.64 
1.64 
1,78 
1.30 


1.10 


1.20 


-90 
90 
-90 
-90 
-90 


45 
-45 
45 
-45 
. 38 
6.00 


-98 
- 88 
1.40 
1.35 
78 


Gal, 
Gal. 
Gal. 
Gal. 


Gal. 
Gal. 
Gal. 
Gal. 
Gal. 


Gai. 


Gel. 
Gal. 
Gal. 
Gal. 


Gal. 


Doz. 
Doz. 
Doz. 
Doz. 
Doz. 


Doz. 
Doz. 
Doz. 
Doz. 
BACH 
Doz. 


Gal. 
Gal. 
Gal. 
Gal. 
Gal. 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FORBMOST DAIRIES, INC. 
HOUSTON, TEXAS 


ICE CREAM PRICE LIST - GROSS 
May 3, 1956 


BULK: 

FOREMOST REGULAR ICE CRBAM ~- All Flavors . ... +++ 2+ eee 
FOREMOST DELUXE ICE CREAM - All Flavors... 
FOREMOST SHERBETS - All Flavors ...... 


FOREMOST BIG DIP SHAKE... ..2+-s-s 


“_.* © © © © © © © © © @ @ 


PACKAGES: 

FOREMOST FRENCH ICE CRBAM - All Flavors - 4 Gals. & Pints... 
POREMOST RBGULAR ICE CRBAM - All Flavors ~- + Gals. & Pints ... 
FOREMOST ICE CREAM SLICES (8 slices per qt) - All Flavors... 
POREMOST MELLORINE - All Flavors - 4 Gallons .......24+46-. 
FOREMOST SHERBET - All Flavors - Plastic reusable pints . 
FOREMOST SHERBET - All Flavors - 4 Gals .......2-.-. 


FOREMOST BIG DIP (Low calorie - High protein) - 4 Gals, 


NOVELTIES: 
10¢ Novelties ..... 


Sé¢ Woveataes « « o's & 6 6% 


$1.60 
2.00 
1.25 
1.25 


911 


Gal. 
Gal. 
Gal. 


Gal. 


Gal. 
Gal. 
Gal, 
Gal. 
Gal. 
Gal. 
Gal. 


Doz. 








912 PRICE DISCRIMINATION IN 


FOREMOST DAIRIES, INC 
HOUSTON, TSXAS 


ICE CREAM PRICE LIST 


Feb 22, 


BULK: 

FOREMOST REGULAR ICE CREAM - All Flavors 
FOREMOST DELUXE ICE CREAM - All Flavors 
POREMOST SHERBETS - All Flavors .... 
POREMOST BIG DIP SHAKE ......+242- 


PACKAGES: 


FOREMOST FRENCH ICE CREAM - All Flavors - 3 
FOREMOST FRENCH ICE CREAM - All Flavors - Qts. & Pints 
FOREMOST REGULAR ICE CREAM - All Flavors - 
FOREMOST ICE CREAM SLICES (8 slices per gt) - All Flavors . 


FOREMOST MELLORINE - All Flavors - 4 Gallons 


THRIFTBB-PAK - 4 Gallons . .... 


FOREMOST SHERBET - All Flavors - Plastic reusable pints 
FOREMOST SHERBET - All Flavors - 4 Gallons 


FOREMOST BIG DIP (Low Calorie - High Protein) - 


NOVELTIES: 
oe a a 


DP ee Zc .c «0 e @ 6 © 6 6 6 6 


PRODUCTS 


-90 


-45 


Gal. 
Gal. 
Gal. 


Gal. 


Gal. 
Gal. 
Gal. 
Gal. 
Gal. 
Gal. 
Gal. 
Gal. 


Gal. 


Doz. 


Doz. 
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PRICE DISCRIMINATION IN DAIRY 


FOREMOST DAIRIES, INC. 
CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST JAN. 1, 


Half-Gallons uarts 
TEST Glass Paper , Glass Paper 


GRADE A MILK 3.5 245 
HOMO MILK 3.5 -48 245 
BUTTERMILK 21 

CHOCOLATE MILK 3.5 -245 
LOW FAT MILK -20 

BULK HOMO 3.5 -92 PER GALLON 


PRODUCTS 


1956 


Pints 


Glass Paper 


ei3 


sho 


Half -Pints 
Glass Paper 





" 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 915 
FOREMOST DAIRIES, INC. 
CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST - MARCH 1, 1956 


TEST GLASS PAPER 
QTS. HOMOGENIZED VITAMIN D. 3.5 -225 .235 
QTS. REGULAR MILK 3.5 -- -235 
QTS. FORTIFIED SKIM MILK “§ -- .19 
QIs. BUTTERMILK oS 19 -20 
QTS, CHOCOLATE MILK 3.3 ~235 ~245 
PTS. HOMOGENIZED MILK 3.5 -- ~125 
PTS. CHOCOLATE MILK 3.5 -- .125 
4 GALLON HOMOGENIZED 3.5 .44 46 
$ GALLON REGULAR MILK 3.5 -43 = 
4 PTS. HOMOGENIZED MILK 235 -06 .065 
+ PTS. BUTTERMILK A .055 .06 
+ PTS. CHOCOLATE MILK 3.3 . 065 .0675 
BULK HOMOGENIZED MILK 3.5 .88 


(DISPENSER CAN) 








916 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


WHOLESALE PRICE LIST 


FOREMOST DAIRIES, INC. 
CORPUS CHRISTI, TEXAS 





ULysses 2-6711 


May 2, 1956 

TEST GLASS _ PAPER 
QTS. HOMO VITAMIN D 3.5 +235 2245 
QTS. REGULAR MILK 3.5 +245 
QTS. FORTIFIED SKIM MILK 5 19 
QTS. BUTTERMILK 5 +20 -21 
QTS. CHOCOLATE MILK 3.5 ~245 -255 
PTS. HOMOGENIZED MILK 3.5 125 
PTS. CHOCOLATE MILK 3.5 125 
4; GAL, HOMOGENIZED 3.5 46 .48 
GAL. REGULAR MILK 3.5 “45 
i PTS. HOMOGENIZED MILK 3.5 +06 065 
PTS. BUTTERMILK 5 -06 0625 
4 PTS. CHOCOLATE MILK 3.5 .065 0675 


BULK HOMO MILK job Fg 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 917 


FOREMOST DAIRIES, INC. 


SRIRAVONEO CONOR CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST - Nov. 16, 1956 


Half-Gallons ts Pints Half-Pints 
TEST lass Paper ass Paper Glass Paper Glass Paper 


GRADE A MILK 3.5 -46 - 24 25 - - . i 
HOMO MILK 3.5 -48 .50 225 - 26 - -14 -064 .07} 
M.V. MILK 3.5 50 - -26 - - . < S 
BUTTERMILK - -43 -22 eS - - -05 3/4 .06 3/4 
CHOCOLATE MILK 3.5 - - oa -26 - -14 .064 07} 
LOW FAT MILK oS - ~ 21 -22 - - - = 

BULK HOMO 3.3 -92 PER GALLON 








918 PRICE 


WHOLESALE PRICE LIST - FEBRUARY 1, 


TEST 
GRADE A MILK 3.5 
HOMO MILK 3.5 
M.V. MILK ee 


BUTTERMILK 
CHOOOLATE MILK 
LOW FAT MILK 


BULK HOMO 


DISCRIMINATION IN 


FOREMOST DAIRIES, INC. 


CORPUS CHRISTI 


. TEXAS 


Half-Gallons 
Glass Paper 


.46 o 
48 5( 
5( on 


-92 PER GALLON 





Quarts 
Glass Paper 
245 255 
245 .255 
265 - 
21 22 
255 265 


DAIRY PRODUCTS 


1957 


Pints 


Glass Paper 


Half-Pints 
Glass Paper 


-0625 


-0625 


-0675 


-0675 
- 9650 


-07 





mi 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 919 


FOREMOST DAIRIES, INC, 
CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST - MARCH 1, 1957 


Half-Gallons Quarts Pints Half-Pints 
TEST Glass Paper Glass Paper Glass Paper Glass Paper 


GRADE A MILK 3.5 -43 - 225 -235 - - - - 
HOMO MILK 3.5 44 - 46 o235 235 -- 125 -058 .063 
M.V. MILK 3.5 - 46 -48 245 - - - = = 
BUTTERMILK ~ .39 19 -20 ~ - -058 .060 
CHOCOLATE MILK PE - - 235 245 - ohd -063 .065 
LOW FAT MILK - - - .18 - - - — 


BULK HOMO Jes -84 PER GALLON 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 
FOREMOST DAIRIES, INC. 
CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST - JULY 2, 1957 





TEST GLASS PAPER 
QTS. RBG. CREAMLINE MILK 3.5 225 
QTS. HOMO VITA D MILK 3.5 -225 .235 
QTS. GOLD CH. BUTTERMILK 3 20 21 
QTS. DUTCH CHOC. MILK 3.5 ~245 -255 
4 GAL. CREAMLINE MILK 3.3 -43 
$ GAL. HOMO VITA D MILK 3.5 44 - 46 
$ GAL. GOLD CH. BUTTERMILK 5 41 
4 GAL. FORTIFIED SKIM ss .37 
4 PTS. HOMO VITA D MILK .0575 .0625 
4 PTS. GOLD CH. BUTTERMILK 8 -0575 .06 
+ PTS. DUTCH CHOC. MILK 5 .065 0675 
GALS. HOMO BULK 3.5 84 

(DISPENSER CAN) 

4 GAL. MULTI VITAMIN 3.8 .48 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FOREMOST BDALRIES, ING. 
CORPUS CHRISTI, TEXAS 
ICE CREAM PRICE LIST 


June 19 
ICE CREAM 


921 


BULK=VANILLA. cecccccsccscccesccesesescesesescssssessesessesessesesssecesseGhe 00 per gal. 
BULK=FLAVORS oc csrccccecccccesecccssscsesesesesessessesesesssecsescsesecses beO0 per gal. 
-41 each 
-204 each 
+82 each 
MALT~A~PLENTY cc cccccccsccceccs Ce ccerercccccccerecccccsccccccccccccccccscos heol2 per gal. 
-35 each 


PINTS scceccccccescesceseeeseess esses see ee esse esse esses seesessseesseseseses 


DAIRYLAND QUARTS..... SSdURTENTSENEEEWRC eS CERNE SEMAN SeceeanNoeNeTaenTeeeEn 


FRENCH ICE CREAM 


BULK. ccccccccccccccccccccceccccescccecceccecee ecccece ee cevcccccccecece +o++ $1.80 per gal. 
98 each 
-49 each 
+244 each 


ONE*HALF GALLON. ccccccccsccecceceseseeeseeesseeseseesese ses eeresesessseees 


Gy ric cv ckevenncensccdncsaescvueinions conadsueds sus cdndineendateieusa 


PINTS ..ccccccccsceccscssees Seer ee reeereesereseeeseees eee ee rererereesececes 


Ni O00 ob GURORS s 56s skccdcedensesisiviasieeses eibeaencdbaeuabontianeas au 


ME LLOR LNE 


UF OPP errr ere reer ee ere eee ere eeer reer rererrerecerrrrcrerrrrrrrrrrrrrrer reer ss 


ONE-HALF GALLON. cescceceescccceccessceecs ee ee ee ereeeeeeseceresseseseseeess 
SHERBET 


BULK sc cccccccrcceesesec ee eeee eee ee reese sees seers eee ees eee eeeeseseeeesees 
ONE-HALF GALLON. .cscssccececsesescesceseees Perec reer eereeseereeesesseeeees 


RS iin Wks bonees0sensdubanenseueundediakameunecsensceupeiswennnel eda 


PINT (PLASTIC) .ccccccccccccccccesccccesesseeeesseeseseeessssssesessese eeee 


FROZEN CONFECTIONS 


T/G BARS....- CORO ee eee rete renee ere eeH esse ee ESe eee eee eEeseeeeseeesseeseee 


LOG LCE CREAM CUPS. cece scccercescceesceeceeeesseeercseeeeseseseessesesese 
DRUMSTICKS. ceesccececcssssesssesece Comoe eee rerereeeseereeeeeseeeseseeesees 
SUNDAE CUPS..sccecccccscseresees seeeeeereesceces eeeeccesesees eeeeeceeecces 
ICE CREAM SANDWICHES..cscscccccccersscecesesscessesesesesess seereecesecese 
POPSICLES .cecccccvecccesecsceceseseeesssesesssssssesssees ee eeeccrecececees 
DIXLE DOODLE BARS. ccccceccceccccsereesseeeesssseeeessseseeesesseeseeseesese 
FUDGSICLES.cccccccesccccccreseseeeeesseseeeeeeesseeseeseseeesseseseees eeee 


SC CUPS. ccccccccccrccecece cece eee eee eee eee eee seeeeeEeeeeseeeeseneseseesere 


ICE CREAM CAKE ROLLS...esesseceeveces eee ee meee eer ee eeeeereeeeeeerssesseeeees 


-55 each 


1.10 per gal. 
55 each 


1.20 per gal. 
-65 each 
-33 each 
~ 20% each 


per 
per 
per 
per 


doz. 
doz. 
doz. 
doz. 


per doz. 
per doz. 
per doz. 
per doz. 
per doz. 
each 








922 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
FOREMOST DAIRIES, INC. 
CORPUS CHRISTI, TEXAS 


ICE CREAM PRICE LIST 


March 1, 1957 


ICE CREAM 
Bulk-Vanilla $ 1.50 per gal. 
Bulk-Flavors 1.60 per gal. 
Quarts 43 
Pints 22 
One-Half Gallon-Vanilla 85 
One-Half Gallon-Flavors -85 
BIG DIP SHAKE (MALT BASE) 1.15 per gal. 
FRENCH ICE CREAM 
Bulk 1.95 per gal. 
One-Half Gallon 99 
Quarts -5L 
Pints 26 
ME LLORINE 
Bulk 1.10 per gal. 
One-Half Gallon -60 each 
BIG DIP 
% Gallon -60 each 
Quarts -30 each 
SHERBET 
Bulk 1.20 per gal. 
One-Half Gallon Plastic -70 each 
Quarts -33 each 
Pints-Carton ‘ 17 each 
Pints-Plastic -21% each 


FROZEN CONFECTIONS 





Eskimo Pie-Dozen and Four Pak -90 per doz. 
10¢ Ice Cream Cups -90 per doz. 
Drumsticks -90 per doz. 
Sundae Cups -90 per doz. 
10¢ Ice Cream Sandwiches -90 per doz. 
Popsicles -45 per doz. 
Dixie Doodle Bars -45 per doz. 
5¢ ice cream Sandwiches -45 per doz. 
Dreamsicles -45 per doz. 
Fudgsicles «45 per doz. 
5¢ ice cream Cups 45 per doz. 


Ice Cream Cake Rolls -33 each 





PRICE 


MIX 


6% Mellorine 
10% Ice Cream 


20474 O—58—pt. 3 


DISCRIMINATION 


IN DAIRY PRODUCTS 


-80 per gal. 
1.85 per gal. 


923 


Peta 


i 
ty 








924 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
FOREMOST DAIRIES, INC. 
EL PASO, TEXAS 
PRICE LIST 1956 & 1957 
GROSS PRICES 

RETAIL AIL AL L 

PRICE PRICE PRICE PRICE 

1/1/56 to 11/4/56 to 1/1/56 to 11/4/56 to 

MILK (A) B.F. 11/4/56 12/31/57 _—s_:«11/4//56 12/31/57 
Qt. Carton Homo aus -26 - 26 22 23 
4 Gal. Carton Homo 3.5 - 46 .49 -41 -44 
4 Gal. Carton M.V. 3.5 .47 -51 -43 -46 
4 Gal. Bottle Homo. 3.3 44 .49 - - 
4+ Gal. Bottle M.V. a5 -47 -51 .43 - 
4 Pt. Carton Homo 3.3 - - .06 -065 
ICE CREAM (B) (GROSS PRICES) 

3 Gal. Can Reg. - - 4.95 5.10 
+ Gal. Pkg. Reg. .89 98 75 85 
+ Gal. Pkgs. French Lay 1.27 1.00 1.05 
Pt. Pkg. Reg. wae 37 24 24 
10¢ Novelties Dozen 1.20 1.20 -90 -90 
5¢ Novelties Dozen -60 -60 45 45 
EL PASO IS A NON-FIXED PRICE FEDBRAL OR STATE MILK MARKETING ARBA. 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 925 


EGBN0S BATAIES, Dic, 
Sh, CAMPO, TEXAS 
MMOLESALS PRICE SCREGULE 
Effective 
Teas. 2-b-36 40-22-56 = __3-4-57 $-13-37 

& gellons 3.5 244 46 43 45 

Quarts 3.3 2% 234 225 234 

Hemogenized 

& gallons 3.5 45 47 ws wb 

Quarts 3.35 2% % 23 a 

& Pts. 3.5 06% 064 06% Ook 

Bulk-gallon 4.5 90 94 87 90 

Multi-Vitamin 

& gellon 3.5 47 oF 46 43 

Quarts 3.5 by 2s a 25 

Skim querts 5 20 19 is 19 

Buttermilk 

& gallon 5 4. 43 4d 43 

Quarts 5 2 22 a he 

& pte. 5 = ey 06 06% 

Checolate Milk 

quarts 3.5 27 28 27 28 

& pte. 3.5 07 on 07 O7% 
PARRA CARTONS 

Creanline-quarts 4.5 a3 oy 23 & 

Memogenized 

& gallea 3.3 47 oy 46 a5 

Quarts 3.5 25 24 2s 

Pints 3.5 43 ly 13 1s 

& Pts. 3.3 0og 06 3/4 06h 06 3/4 

Skim quarts 3 is 20 1s 20 

Buttermilk 

& gelles 3 43 os 42 oe 

Quats 3 22 as 22 23 

Pints 3 43 la 42 1a 

Chocolate Milk 

Quarts 3.5 2 29 28 29 

Piste 3.5 a3 boy 4 ory 

& Pte. 3.5 7 on 07 ore 


0 
per & gel. om milk over wholesale price 
06 per & gel. om buttermilk “ " mn 
04 per & gal. on chocolate milk" " " 
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PLANT. i Cit me 2 wX45 In L£tfee th 


ae in ee [se-fPe 


DA 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


DAILY ICE CREAM SALES REPORT => ees 


PREPARED BY 


Qiaia | oo! ni- 


10 
ll 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 


22 


24 


25 
26 


Nutty-Buddy 


27 


$|8/8 


$1 
32 


ITEMS SALES 
BULK ICE CREAM | Dey @w//orn AMounT 
Reg. Ice Cream Gal. eae fe < 
Fr. Ice Cream Gal. 
Sherbet l= Jao}. 
Big Dip—-Malt Gal. ie fee 
Malt No. 2 ae taal 
TOTAL BULK Ce 
PKG. ICE CREAM - 
fag Ps cote 
French Pts.-Qts. Gal. (GE aa 
Sh. I. C. Pak Pts. mits 8 6fe 
Reg. % Gals. Gal. fs 
_——ian 6~6aale te 1 
Mellorine % Gals. Gal. ee ee 
Big Dip % Gals. ae. ee 
Grestment Pix, Gat[ | 
Crestmont % Gals. Gal. Te ee 
A&P Mellorine Gal. aaa: 
Minimax Mellorine Gal. cf 
Standard Mellorine Gal. 
a a incall 
a a 
TOTAL a eal 
io NOVELTIES |__| 
5 oz. Cups Go 
Sundae Cups 
Sandwiches 
Eskimo Pies 


TOTAL 
5¢ NOVELTIES 


I TE. 
Prams Del gy | 
Fodgsicles ae | 
Disle Doodles Des | ge J | 





3 on. Cupe a a |! 
Popsicles Des | ws |_| 
er ae) 


TOTAL 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 927 


Wholesé (le 
DAILY ICE CREAM SALES REPORT =, ce 
PLANT £. c Oo y a fhe ct 


bela AE Ses iatisinatuaaans ee /S g Vee ce 


PREPARED BY. 


iTEMS | SALES | SALES 
BULK ICE CREAM | ums Amount 
1 Reg. Ice Cream Gal. | £.60 | /C7o§ F 
2 Fr. Ice Cream Gal. ee 
3 Sherbet Gal. 
4 Big Dip—Malt Gal. f 47% ‘se 
5 Deluxe 18% Gal. Leth | _#22 8 
6_ Malt No.2 Ie ennai eel 
TOTAL BULK Seniesa iia nein 
PKG. ICECREAM | 0] 
7 Reg. Ps a] 7, 70 | JoRBF 
8 French Pts.-Qts. Gl.| 2 of | s2BRE 
9 Sh.I.C. Pak Pts. a toe fT 
10 Reg. % Gals. Gl.| 17.70 | Jo®S 
11 French % Gals. Gal. | 2,c¢¥ | yso%s 
12 Sherbet % Gals. EE i oT 3 hee 
‘18 Mellorine%Gals. Gal.) /-26 =| | 
14 Big Dip % Gals. 6 6h6e hee TY 
15 Crestmont Pts. ee ee 7 
16 Crestmont%Gals. Gal.| §§ | | 
17 A&P Mellorine aie a Me ee 
18 Minimax Mellorine Gal. ewe eed 
19 StandardMellorine Gal.| /.20 | | 
20 Trice liatinanadibiaieniaedl 
21 Saisie deat eelaniaelaael 
TOTAL Ss ataheritansietalieeatnall 
ie NOVELTIES [| _ 
22_5 or. Cups il ciel ciaeancestle 
23 Sundae Cups eee ek | 
24 Sandwiches Doz. ae ee 
25 Eskimo Pies Doz.| 702 | | 
26 Nutty-Buddy Doz. _9O ed 
27 ; i neeanentnetilitieeahl 
TOTAL a iasiascieeceeliadiiemedl 
SeNOVELTIES | | 
28 Dreamsicles Doz. i eS 
29 _Fudgaicles a ae 
30 Dixie Doodles a 6h hla SCE 
“$1 3 0z. Cups Doz. $5 oe oe 
32 Popsicles Doz. . oS See 
33 Sd Séenlwides | fF | 
TOTAL 


34 








928 PRICE 


GRADE A MILK 
HOMO MILK 
BUTTERMILK 
CHOOUOLATE MILK 
LOW PAT MILK 
BULK HOMO 


DISCRIMINATION IN DAIRY PRODUCTS 


FOREMOST DAIRIGS, INC. 


CORPUS CHRISTI, TEXAS 
WHOLESALE PRICE LIST JAN. 1, 


Half-Gallon Guarts 
Glass Paper Yass Paper 
245 
.48 245 

cae 
~245 

-20 

.92 PER GALLON 


1956 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 929 


<2 
uD 





Foremost Dairies Inc. 805 North Main Ave. * Sioux Falls, South Dakota 


March 21, 1958 


We are attaching the "Pricing Schedules" as requested 


in Mr, E, J, Bilger's letter of March 1, 1958, 
Yours very truly, 


(NIZ 
( Ap: ae 
Almer J, Moen 


AJM/aa 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 931 


FOREMOST DAIRIES, INC. 
Sioux Falls, So, Dak. 


Effective September 1, 1956 


Bulk Ice Cream = 3-gal. 


Sherbet 1.55 Gal. 
Vanilla 1.65 * 
Chocolate 1.75 * 
Specials 1.80 * 
Malt Base 1.30 " 
BULK ICE CREAM =~ 4-Gal, & 1-Gal. 
Vanilla, Chocolate & Sherbet 1.65 * 
Specials 1.80 " 
Dairymaid = 4-Gal, 1.0. " 
Big Dip Ice Milk = 4-Gal, 1.30 * 
Foremost Quarts 1.86 * 
French = $=dal, 2.10 " 
French « Pints 2025 ® 
PACKAGE ICE CREAM = ALL FLAVORS 
Pints 1.85 ® 
5¢ Novelties oh5 Doze 
10¢ e 090 * 
Dixie Cups 0 * 
ICE MILK MIX (3.2%) 099 Gal. 


Quantity discount schedule to be applied on total gallonage 
of bulk Ice Cream & Sherbets, 3's, 1's and 4=gallons, 


Dairymaid & Big Dip not included on rebate, 


50 to 7) Gal. (Inclusive) 205 
75 to 99 ® = 206 
100 to 12) * “ 209 
125 to 149 * ° ell 
150 to 17) * ® e12 
175 to 199 * ® elk 
200 to 22) * " Pe 
225 to 29 ® " 216 
250 to 299 ® e el7 
300 & Over " 218 


SUBJECT TO CANCELLATION 
AT COMPANY'S OPTION 


Refunds will be paid on or before the fifteenth 

of the following month based upon the above schedule, 
Refunds will be applied against any amount de the 
Company at the time the refunds are payable, 








932 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FOREMOST DAIRIES, IN. 
Sioux Falls, So, Dak. 


Effective September , 1957 


Bulk Ice Cream = (3Gal) 


Sherbet 1.55 Gal. 
Vanilla eo .* 
Chocolate e? 5 e 
Specials 1.80 * 
Malt Base le 30 ® 


BULK ICE CREAM = #-Gal, & 1-Gal, 


Vanilla, Chocolate & Sherbet 1.6 " 
Specials 1.80 * 
Dairymaid - (#-Gal) 140 * 
Big Dip Ice Milk - (4-Gal) 1.30 " 
Foremost Quarts 1.86 " 
Fremch « (4-Gal) 2.10 " 
French = Pints geo, * 
PACKAGE ICE CREAM = ALL FLAVORS 
Pints 1.85 * 
5¢ Novelties otS Doze 
10¢ . e70 * 
Dixie Dixie Cups OO " 
ICE MILK MIX (3.2%) 099 Gal. 


Quantity discount schedule to be applied on total pallonage 
of bulk Ice Cream & Sherbets, 3's, 1's and $-gallons, 


Dairymaid & Big Dip not included on rebate, 


50 to 74 Gal. (Inclusive) 005 
75 to 99 *® ® 206 
100 to 12), 8 a e09 
125 to 149 ® e ell 
150 to 174 * ° o12 
175 to 199 ® " elk 
200 to 22) * e ° 

225 to 2h9 * " 016 
250 to 299 * ’ el7 
300 & Over n 218 


SUBJECT TO CANCELLATION 
AT COMPANY'S OPTION 


Refunds will be paid on or before the fifteenth 

of the following month based upon the above schedule, 
Refunds will be applied against any amount due the 
Company at the time the refunds are payable, 





PRICE DISCRIMINATION IN DAIRY PRODUCTS ' 933 
FOREMOST DAIRIES, IN. 
Sioux Falls, So, Dak. 
MINNESOTA 


Ice Cream Price List - Wholesale 
Effective September 1, 1956 


BULK ICE CREAM # 3-Gal. 


Vanilla & Sherbet 1.8 Per Gal. 
Specials 1.75. "Sem 
Malt Base 2o 


BULK ICE CREAM = 1-Gal. & $ Gal} 


Vanilla, Chocolate, Sherbet ume >=. 
Specials 175" 8 
Dairymaid (4#-Gal) i.e “Ss 
Big Dip Ice Milk 1.20 "> ® 
Foremost Quarts 1.90"% ® 
— Gal) ce Be. 
French (Pints) 2025" & 
PACKAGE ICE CREAM - (All Flavors) 
Pints 1.80 *  * 
S¢ Novelties 45 Per Doz, 
10¢ " 290 ® * 
Dixie Cups oA ” ° 
Ice Milk (3.2%) 099 Per Gal, 


Quantity Discount Schedule to be applied on total 
allonage of bulk Ice Cream and Sherbet, 3's, 1's and 
gallons, 


Dairymaid & Big Dip (4 gallons) not included on rebate. 


MONTHLY EARNED DISCOUNT 
Applicable to Bulk Gallonage Sales only 
Total amount of eanred discount shown opposite monthly 
bulk gallonage,. 


51 to 100 Gal, (Inclusive) = 205 

101 to 150 * = = 219 

151 to 200 * . - 13 

200 & Up . = 015 
Cheerios, Fudgesicles, Popsicles - 45 Doz. 
Toasted Almond Sandwich 90 =" 
Sundae Cups, Drumsticks, Dixie Dups .& " 
Ice Milk Mix (312%) 099 Gal. 


Twice a month Big Dip Ice Milk half gallons will be offered 
to dealers advertising this item at a 30¢ per gallon discount, 











934 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
FOREMOST DAIRIES, INC. 
Sioux Falls, S. Dak. 
MINNESOTA 


ICE CREAM PRICE LIST ~ WHOLESALE 
Effective Sept. 4, 1957 


BULK ICE CREAM & ICE MILK (3 Gal) 


Vanilla 1.6 per Gal. 
Specials 1.75 . ” 
Malt Base 1.30 * * 


(Quantity discount schedule to be applied on total gallonage 
of bulk Ice Cream & Sherbets and Malt Base in 3—Gallon cans) 


51 to 100 Gal, 205 Fer Cake 
101 to 150 " eld 

151 to 200 " e3 * . * 
200 Gallons & Up el5 * ® 

ICE CREAM (1/2 Gal & 1-Gal) 

Vanilla, Chocolate, Sherbet 1.0 Per Gal, 
Specials 1.75 * " 
Dairyland or ‘rivate Label 145 * ® 
Foremost Quarts & Pints 1.80 " " 
French #=Gal, 210 " * 
French Pints 2.25 * " 


ICED MILK (4#=Gal) 
Big Dip 1.30 Per Gal, 


(Quantity discount schedule to be applied on total gallonage 
of package ice cream and iced milk) 


39 to 60 Gal. 20k Per Gal, 
" » 
85 te 30 n ray nom 
105 to 12) * o7 " 
125 to li) * os " 
UWsi5 to 14, * oo ls 
165 & Over eo" * 


Cheerios, Fudgesicles, Popsicles, Dreamsicles, 
Toasted Almond, Eskimo Pies, Sandwiches 


oS Doze 
Drumsticks, Sundae Cups 0 * 
Dixie Cups oO * 
Iced Milk Mix (3.2%) e779 * 


(Dealer owned and maintained equipment 5¢ per gallon less 
off invoice at time of delivery) 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 935 


FOREMOST DAIRIES, INC. 
Sioux Falls, So. Dake 


IOWA 


ICE CREAM PRICE LIST - WHOLESALE 
Effective September 1, 1956 


BULK ICE CREAM = (3-Gal) 


Sherbet 1.55 Gal. 
Vanilla 1.6 " 
Chocolate 1.65 * 
Specials 1.80 " 
Malt Base 1.20 * 
BULK ICE CREAM = (4 Gal & Gal) 
Vahilla & Chocolate 1.52 " 
Specials 1.65 " 
Dairymaid ($-Gal) 1.35 " 
Big Dip Ice Milk-(4=Gal) 1.30 " 
Foremost Quarts 1.75 " 
French (4-Gal) 2.10 * 
French (Pints) 2025 * 
PACKAGE ICE CREAM ALL FLAVORS 
Pints 1.75 * 
5S¢ Novelties 045 Doze 
10¢ ° e290 * 
Dixie Cups 2 " 


REBATE SCHEDULE 


Pts. & $-Gal. 

SO to & Gal. 205 
70 to 89 * e 
90 to 109 * 207 
110 to 129 *® 208 
130 to 149 * 209 
150 & Over 210 
BULK 
LO to 59 Gal, 005 
& to & " 206 
70 to 79 =«—* 207 
80 to 89 " 208 
90 to 99 " 209 
100 to 119 " el0 
120 to 139 " el2 
140 to 149 " elk 
16 to 179 * 016 
180 to 199 " 018 








936 PRICE DISCRIMINATION IN DAIRY PRODUCTS 





FOREMOST DAIRIES, INC. 
Sioux Falls, So, Dako 


IOWA 


ICE CREAM PRICE LIST - WHOLESALE 
Effective March h, 1957 


BULK ICE CREAM 0 (3-Gal) 


Sherbet 1.55 Gal. 
Vanilla 1.65 * 
Chocolate 1.65 " 
Specials 1.80 " 
Malt Base 1.20 * 
BULK ICE CREAM = (4-Gal & 1-Gal) 
Vanilla & Chocolate 1.52 " 
Specials 1.65 " 
Dairymaid ($-Gal 1.35 * 
Big Dip Ice Milk deca) 1.30 " 
Foremost Quarts 1.75 * 
French ($-Gal) 2.10 " 
French (Pints) 2.25 * 
PACKAGE ICE CREAM ALL FLAVORS 
Pints 1.75 * 
5¢ Novelties eS Doz. 
10¢ ° 090 * 
Dixie Cups «A " 


REBATE SCHEDULE 


Pts, & $=Gal. 
50 to & Gal. 05 
70 to 89 * 206 
90 to 109 " e007 
110 to 129 © bd 208 
130 to 149 309 
150 & Over e210 
BULK 
lO to 59 Gal, 205 
& to & * 206 
70 to 79 * 207 
80 to 89 " 208 
90 to 99 " 009 
100 to 119 * 210 
120 to 139 " el2 
140 to 149 * ol) 
1@ to 179 " 216 
180 to 199 * 218 
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FOREMOST DAIRIES, IN. 
Sioux Falls, So, Dak. 


WEST OF MISSOURI RIVER & NEBRASKA 
Ice Cream Price List = Wholesale 
Effective September 1, 1956 


BULK ICE CREAM - 3-Gal, 


Sherbet 1.55 Gal. 
Vanilla 1.65 * 
Chocolate 1.6 " 
Specials 1.65°'* 
Malt Base 1.30 # 
BULK ICE CREAM ~ $-Gal, & 1-Gal, 
Vanilla & All Flavors 165 * 
Dairymaid (4-Gal) 1.40 * 
Big Dip Ice Milk (#-Gal) 1.30 " 
French (Quarts) 1.80 * 
French (4-Gal) 2.10 " 
French (Pints) 2.25 * 
PACKAGE ICE CREAM ALL FLAVORS 
Pints 1.80. * 
5¢ Novelties eS Doz. 
10¢ * e90 ® 
Dixie Cups 2 n 


Quantity discount schedule to be applied on total gallonage 
of bulk Ice Cream & Sherbets, 3's, 1's and 4-gallons except 
Dairymaid & Frozen Dessert. 


50 to 7h Gal. (Inclusive) 205 
75 tog99 " . 006 
100 to 12), 8 8 209 
125 to 149 « " ell 
150 to 17, " " ol2 
175 to 199 " ° oli: 
200 to 22) * " ol5 
225 to 29 " e el6 
250 to 299 * " el7 
300 & Over ol8 


SUBJECT TO CANCELLATION 
AT COMPANY'S OPTION 


Refunds will be paid on or before the fifteenth of the 
following month based upon the above schedule. Refunds 
will be applied against any amount due the company at 
the time refunds are payable, 
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BULK 


BULK 
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FOREMOST DAIRIES, INC. 


Sioux Falls, So. 


WEST OF MISSOURI RIVER & NEBRASKA 


Ice Cream Price List 


Effeétive November 6, 1957 


ICE CREAM - 3-Gal, 
Sher bet 

Vanilla 

Chocolate 
Specials 

Malt Base 


ICE CREAM - $=Gal, & 1-Gal. 
Vanilla & All Flavors 
Dairymaid (4-Gal) 

Big Dip Ice Milk (4-Gal.) 
French (Quarts) 

French ($-Gal) 

French (Pints) 


PACKAGE ICE CREAM ALL FLAVORS 


Pints 


5¢ Novelties 
10¢ = 
Dixie Cups 


o55 Gal, 
16 * 
1.65. ® 
1.65 * 
1.20 " 
15; * 
1.36 " 
1.20 * 
1.6 " 
1.9) " 
1.92 " 
1.68 * 

ol 5 Doz. 

a00.. 

oo * 


Quantity discount shcedule to be applied on total gallonage 
of bulk ice cream & Sherbets, 3's, 18s and 4 gallons except 
Dairymaid & Frozen Dessert, 


50 to 7 Gallons (Inclusive) 


75 to 99 . ° 
100 to 12) " " 
125tolhi? " " 
150 to 17h " n 
175 to 199 . ” 
200 to 22h " n 
225 to 2h9 " " 
250 to 299 " " 
300 & Over " 


SUBJECT TO CANCALLATION 
AT COMPANY'S OPTION 


ec5 


Refunds will be paid on or before the fifteenth of the 
following month based upon the above schedule, Refunds 
will be applied against any amount due the company at 

the time refunds are payable, 
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FOREMOST INTER-COMPANY CORRESPONDENCE 


Mr. J. C. Adey DATE March 21, 1958 
San Francisco, California 


R. F. Whitman RE: Pricing Schedules 
Jacksonville 


Dear Mr. Adey:- 


We are enclosing schedules showing the prices on fluid 
milk and ice cream in the nine areas requested in your letter of 
March 13th. 


The prices in the State of Florida with the exception 
of Dade and Broward Counties (Miami) were under State control until 
December 15, 1957. Miami now operates under a Federal Marketing 
Order without a controlled resale price. 


The ice cream prices as listed on the attached schedules 
represent the billing prices. All of the ice cream prices are gross. 


Will you please furnish us with further information with 
reference to Item C on page 3 of Wright Patman's letter. 





P. S. The pricing schedules for Miami, Florida and Greenville, Alabama 
will be forwarded you just as soon as they are received in this 
office. 


20474 O—58—pt. 3 28 
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FOREMOST DAIRIES, INC. 


EUSTIS, FLORIDA 


| JANUARY 1, 1956 
; ’ e. 


MILK Price Prices 
msce -  Gamrke "a 2 . 
Quarts Hemo. 26 -28 
Pints Homo. 1k 
Half-Pints Homo. -07 
Half-Pints Homo. (Schools) -06 
Paper - Quarts "A" 25 -27 
Gal. Homo. 98 
| Half-Gal. Homo. 51 55 
Quarts Home. 26 -28 
Pints Home. lh 
Half-Pints Home. 07 
| Half-Pints Homo. (Schools) 06 


1 


| ICE CREAM 1956 
| Regular Balk (Per Gal.) = 


1.98 
1.10 
1.40 
1.98 
Dairyland Pints 1.10 
1.40 
2.03 
2.10 
2.18 


Dietetic Pints 
Cut Brick Pints 
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FOREMOST DAIRIES, INC, 
DAYTONA BEACH, FLORIDA 


JANUARY 1, 1 
ta lesale 
MILK Prices Price: 
Gal. "a" — yy"): 
Half-Gal. "A" -50 
Quarts "A* +27 25 
Pinte "A* oly 
Gal. Homo. Vit. "D* -98 
Half-Gal. Homo. Vit. "D* -55 -51 
Quarts Homo. Vit. "D" -28 -26 
Pints Homo. Vit. "I" -16 1k 
Half-Pints Homo. Vit. "D* -07 
Half-Pints Homo. Vit. "D* (Schools) 064 
Quarts Multi-Vitamin -29 -27 
Butterfat on white milk sales vary from 3.8 to 4.2 b.f. 
Butter- Effective Dec. 
ICE CREAM fat Jan. 1, 1956 1 thru Dec. 1 
Regular Bulk per Gel. - ,T un . 
French Bulk 12% 1.98 2.00 
18% Bulk 18% 2.05 2.25 
Dairyland Half-Gals. 10% 1.10 1.40 
(Private Label) Superbrand Half-Gals. 10% 1.40 1.10 
French Half-Gallons 12% 1.98 2.05 
(Private Label)Crestmont Half-Gels. 12% 1.25 
Pictoral Half-Gals. 1.85 
(Private Label) Country Fair Half-Gels. 10% 1.40 
Dairyland Pints 10% 1.40 1.40 
Superbrand Pints 10% 1.40 1.10 
French Pints 12% 2.03 2.10 
Crestmont Pints 12% 1.0 
Dietetic 1.93 








| 
| 
| 


942 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FOREMOST DAIRIES, INC. 
ST. AUGUSTINE, FLORIDA 


JANUARY 1,1956 
le. etail 


MILK Prices Prices 
Quarts Past. i 25 ° 
Gals. Past. 

Gals. Homo. -98 

Half-Gals. Homo. 51 55 
Quarts Homo. 26 28 
Pints Homo. lk 16 
Half-Pints Homo. 073 -10 
Quarts Multi-Vitamin 28 -30 
Pints. Past. lh 16 
Half-Pints Past. .073 10 


Butterfat from ).0 to ).2%. 


January 
ICE CREAM 1, 1956 
Regular Bulk (Per Gal.) ; a 
Dairyland Pints 1.40 
Dairyland Half-Gals. 1.40 
French Pints 2.03 
French Half-Gals. 1.98 
Cut Brick Pints 2.18 


French Bulk 
Caterers’ Bulk 


EFFECTIVE 
NOVEMBER ~ 1957 
Whsle. etail 
Prices Prices 
.98 
1.02 
53 -57 
27 29 
16 -18 
-08 Pe 
-29 -31 


Effective 








PRICE 


MILK 

Quarts "A" 

Gal. Homo. 
Half-Gal. Homo. 
Quarts Homo. 
Pints Homo. 
Half-Pints Homo. 


ICE CREAM 

Regular Bulk 
French Bulk 
Dairyland Half-Gal. 
French Half-Gals. 
Dairyland Pints 
French Pints 
Cut-Brick 
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FOREMOST DAIRIES, INC. 
TALLAHASSEE, FLORIDA 


JAN. 1, 1926 
se. tail 


Prices Prices 


-96 

-l9 53 
025 +27 
1h 16 
-07 -10 


(Per Gal.) 


JAN. 1, sel 
le. tail 


Prices Prices 


1.00 
51 55 
26 28 
15 17 
-075 10 


Effective Nov. 


1956 thru Dec. 1957 


be 


NNKr NES 
2S5ssss 
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BULK 

=—— 
Rerular 24 
French $3 
French 2 
Dairyland 4 
Mait 


Pints & Brick 
French pte 


Dairyland pt. 
Cut 8 


Cups 
Sos Cups 


5 of Cups 
Sherbet 
Bulk 23 

Bulk $ 

Pts 

Plastic Pts. 


Novelties 





Drumsticks 
Sandwiches 
TG. Barge 
Dixie Doodles 
Fud gsicles 
Dreonsicles 
Popsicles 


Cake Rolls 
Snow Balls 


Miscehlaneous 


—— oe ee — 


Juno Straws 
Regular Straws 
Snap Over lids 
re-ular Lids 
Blare Top Cones 
Cup Cones 

Malt Cups 


PRICE 


DISCRIMINATION IN 


DAIRY PRODUCTS 


BIRMINGHAM, ALABAMA 


CUR"SNT ICE CREAM PRICUS 


gale 
el s 
gale 
gale 


gale 


“Al » 


gale 


evo gale 


1.355 


1.35 © 


1.40 
i.60 


290 
290 


045 
045 
045 


045 


035 


270 


«85 
250 
290 
2D 
265 
290 
1.65 


doz 


gal . 
gale 
male 


doz 
doz 
doz 
log 
doz 
dos 
doz 


each 


box 


box 
box 
yer 
ner 
per 
ner 
per 


of 6 


of 100 
of 100 
hundred 
hum red 
hund red 
hundred 
humired 


December 1, 1955 
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CURRENT ICE CREAii PRICES 
November 26, 1956 











BULK 
Regular, 2-1/2 sal. 1.65 gal. 
French, 3-1/2 gal. 1.80 gal. 
Malt-A-Plenty 1.10 gal. 
PACKAGES 
French, 1/2 cal. 1.85 gal. 
Dairyland, 1/2 gal. 1.40 cal 
French, pints 1.99 sal. 
Dairyland, pints 1.45 gal 
CUT+-8 1.93 gal. 
ICE MISK 
Ig Dip, 1/2 gal. 1.20 gal. 
Big Dip, pints 1.20 gal. 
CUPS 
~~ ounce -55 dos. 
5 ounde 1.00 doz. 
SHERBET 
Bulk, 2-1/2 gal. 1.35 gel. 
1/2 gal. 1.40 gal. 
Pints (plastic) 1.60 gal. 
NOVELTIES 
Drumsticks 090 doz, 
Sandwiches 090 doz. 
T. G. Bars e90 doz. 
Dixie Doodles 045 doz, 
Fudgsicios 045 doz. 
Drumsicles 0&5 doZe 
Popsicles 45 doz, 
CAKE ROLLS 259 each 
SNO'.BALLS Retail 
~ Box of 6 076 096 
Box of 18 2.07 
MISCSLLAN ZOUS 
Jumbo Straws 285 box 100 
Regualr Straws °35 Box 100 
Snap over lids ~90 per 100 
Regualr lids e75 per 100 
Flare top cones e65 per 100 
Cup cones 095 per 100 
Malt Cups 1.65 per 100 


Note: The only retail price set above is box of six Snowballs. 
All other prices wholesale, 
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CURREI'T ICE CREA: PRICES 
March 11, 1957 


BULK 
Recular, 2-1/2 gel. 1.65 gal. 
French, 3-1/2 gal. 1.80 gal. 
Malt-A-7lenty 1,10 gol. 
~ACKAGES 
French, 1/2 gal. 1.80 gal. 
Deiryland, 1/2 gal. 1.35 gal. 
French, pirts 1.93 gal. 
Dairylard, pints 1.40 gal, 
CuUT-8 1.93 gal. 
ICE MILX 
Big Dip 1/2 egal. 1,20 gal. 
Big Dip, »pirts 1,20 gal, 
CU2S 
3 Ource 55 doz. 
5 ounce 90 doz, 


SUERBET 


Bulk, 2-1/2 gal. 1.35 gal. 
1/2 cal. 1.40 geal, 
Tirts (plastic) 1,60 gal. 
HNOVELTIZS 
Drumsticks 


Serdwiches 

T. G. Bars 
Dixie Doodles 
Fudgsicles 
Drearnsicles 
Popsicles 


Sh / 1951 


‘Y 





CAKE ROLLS 


l-ISCELLAIEQUS 


Jumbo Straws ~85 box 500 
Refuler Straws 35 box 100 
Srap over Lids -90 per 100 
Reguler lids »45 ver 100 
Flere top cores -65 ver 100 
Cup cones -95 per 100 


Melt Cuss 1.65 per 100 
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FOREMOST DAIRIES, INC. 


"Package Ice Cream Volume Discount" 





Foremost Brand 2g 4g 6¢ 4 log 12¢ 14g leg 16g 

Dairyland Brand ly 2 3¢ 4g 5¢ 6¢ 7g 8¢ og 

January Si 0 97 115 134 154 255 383 65511 638 

February 51 77 115 134 154 265 383 511 638 

March 68 101 153 179 204 340 §11 681 852 

April 77 115 172 201 230 383 574 766 957 

May 77 115 172 201 230 383 574 766 957 

June 85 128 192 224 256 426 638 850 1064 

July 85 128- 192 224 256 426 638 850 1064 

August 77 115 172 201 230 383 574 766 957 

September 68 101 153 179 204 340 511 681 852 

October 59 89 134 155 174 299 448 596 745 

November 51 77 115 134 154 255 383 511 638 } 
December 51 77 115 134 154 255 383 511 638 








a a ee 





ae 


ANNUAL PURCHASES 800 1,200 1,800 2,100 2,400 4,000 6,000 8,000 10,000 


a ee + ee ee ee 


All pints, quarts ami half gallon purchases apply against 
this discount, but no discounts are allowed on 5¢ ami 10¢ 
nove ltiese 


Discount will be paid on monthly basis, or at your option, 
quarterly or annuallye 


. 
| 
{ 








948 PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 


FOREMOST DAIRIES, IN 
2906 Tenth Avenue, 
Birmingham, Alabama 


The prices below are those as set by the Alabama State Milk Control 
in Official Order No. 344A to become effective as of 12:01 A.M., 


August 1, 1954. 


HOMOGENIZED SWEETMILK 


CREAMLINE SWEETMILK 
(Grade A) 


CHOCOLATE DRINK 


WHOLE MILK BUTTERMILK 


GOLD NUGGETT BUTTERMILK 


REGULAR BUTTERMILK 
(Green Carton) 


FORTIFIED SKIM MILK 
PLAIN SKIM MILK 


Half and Half 


COFFEE CREAM 


WHIPPING CREAM 


ORANGEADE 


COTTAGE CHEESE 12 oz 
5 lb. 


Gals. 
Qts. 
Pts. 


ispts 


4Gals. 
Qts. 
Pts. 


ispts. 


Qts. 
Pts. 
ispts. 


Qts. 
Pts. 


spts 
Qts. 
Gals. 
Qts. 
Pts. 
*spts 
qts 
Qts. 


Qts. 
Pts. 


Qts. 
+spts. 


Qts. 
spts. 


Qts. 
Pts. 
4spts. 


carton 
cheese 


COPY 


WHOLESALE 


-465 
- 2375 
13 
-07 


- 445 
- 2275 
-13 
-07 


-2275 
13 
07 


22275 
a3 
-07 


15 
29 
15 
-08 
-0475 
-20 
pT 


41 
one 


-65 
19 


91 
- 26 


12 
07 
-035 


- 20 
1.00 


c. 
N. 


RETAIL 


51 
- 26 
145 


-49 
25 
-145 


25 
-145 


25 
-145 
-17 
-33 
217 
-09 
eae 
017 


- 46 
225 


75 
«22 


1.01 
- 30 


-16 
-10 
OS 


- 26 
1.25 
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FOREMOST DAIRIES, INC. 
2906 Tenth Ave. North 
Birmingham, Alabama 


Prices to become effective in markets other than Jefferson, Shelby 
and Walker Counties on August 1, 1954: 


WHOLESALE RETAIL 

HOMOGENIZED MILK Gals 445 .49 
Qts. omete o4o 
Pts. odes 14 

4spts -07 
GRADE A SWEETMILK Gals -425 47 
Qts. 2175 .24 
Pts. 125 14 

pts. .07 
CHOCOLATE DRINK Qts. -2175 .24 
Pts. 125 -14 

4spts. -07 
WHOLE MILK BUTTERMILK Qts. 2175 24 
Pts. 125 14 

+spts .07 
GOLD NUGGETT BUTTERMILK Qts. ey 16 
REGULAR BUTTERMILK Gals. oan sn 
(Green Carton) Qts. 14 16 
Pts. .08 .09 
FORTIFIED SKIM MILK Qts. 19 oh 
PLAIN SKIM MILK Qts. 14 16 
HALF AND HALF Qts. .37 42 
Pts. -20 eae 
COFFEE CREAM Qts. 59 69 
Pts. 17 -20 
WHIPPING CREAM Qts. 85 95 
‘spts. 24 .28 


COPY 








950 PRICE DISCRIMINATION 


The prices below will become effective September 1, 1956 in the 
INDUSTHIAL MILK SHED, (Jefferson, Shelby eni Walker Counties) 


HOMOGENIZ=D S\/EETMILK 


CREAMLINE SWEETMILK 


(Grade A) 


CHOCOLATE MILK 


WHOLEMILK BUTTERMILK 


GOLD NUGGETT BUTTERMILK 


REGULAR BUTTERMILK 
(Green Carton) 


FORTIFIED SKIM MILK 


HALF AND HALF 


COFFEE CREAM 


WHIPPING CREAM 


ORANGEADE 


LEMONADE 


FRESH ORANGE JUICE 


COTTAG® CH ZESE 12 
5 


SOUR CREAM 


OLEOMARGARINE 


bUITER (Stick) 


(Cake) 


IN 


DAIRY PRODUCTS 


FCREMOST DAIRIES, 
2906 Tenth Avenue, No, 
Birmingham, Alebama 

Phono 


Gal. 
Qts. 
Pts. 

Pts. 


sGr1, 
Qtse 


Qts. 
Pts. 
$Pts, 
Ots. 
Pts, 
$Pto. 


Qts, 


4Gals. 


Qts,. 
PisSe 
Pts. 


Qts. 


Qts. 
Pts. 


Qts. 
aPts. 


“a 
~e 


Qt 
Ptr. 


Qts. 
Pts, 
*Pts, 


Qts. 
Pts. 


Qts. 


oz, carton 
lb. carton 


Pts, 
Pts, 


Lb. 


Lb. 
4Lb. 


54=242% 


085 
05 
21 


245 
024 


» 69 
220 
27 
014 
0075 
204 


e15 
208 
z2 


020 
1.00 


250 


e22 


e 48 
004 


INC. 


RETAIL 
055 
eet 


016 


051 
026 


126 
018 
018 
035 
018 
210 
023 


250 
ect 


079 
023 


1.05 
eol 


017 
219 
05 


olf 
210 


037 


026 
1.25 


259 
e7l 


026 


075 
. 375 
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FORSMOST DATRI™S, INC, 
Huntsville, Alabama Tuscumbia, Alabama 


The prices below will become effective Septomer 1, 1956 in the 
NORTH ALAB‘MA MILX SH™D. 


WHOLIS LB RUTATL 
HOMOGINIZED S'’EETMILK 4Gal. 24558 51 
Cbs . e 2 7S 226 
Pts. L345 15 
Pts, 2075 
CREAMLINE S¥'ZETMILK 4621. 445 49 
(Grade A) Qtse »2275 225 
CHOCOLATE MILK Qtr. 02375 026 
Pts. 0135 215 
Pts. 0075 
VHOLEMILK BUITERMILK Qts. 02275 025 
Che 63 esd 
$Pts. 20725 
GOLD NUGGEIT BUTTERMILK  Qts,. e15 017 
REGULAR BUTTEPMILK AGni, 029 = 
(Green Cartcn) OS, ese ott 
pbs . 208 209 
Lets, ,0475 
FORTIFIED SKIM MILK Qts, 220 222 
HALF AND HALF Qts, o41 216 
Pts. ec? 25 
COFFEE CREAM Otes. 63 oS 
4Pts, 218 — 
WHIPPING CREAM Qts. .89 299 
Pts, 025 29 
ORANGEADE Obs. 213 216 
Piss .07 e10 
4 US. 2-035 205 
LEMONADE Obs. 15 018 
Pts. 208 210 
PRESH ORANGE JUICE Qtse 032 07 
COTTAGE CHEESE 12 oz. carton 220 e286 
5 1b; carton 1.00 1.25 
SOUR CRZAM Pts. 250 259 
+Pis, 026 ool 
OLEOMARGARINE Lb, 222 026 
BUTTSR (Stick) Lb. 268 75 
(Cake) *Lb. 234 2375 


DISPENSER MILK Gel, 292 








i 
| 
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MILK PRICE SCHEDULE 


Appalachia, Va. 
EFFECTIVE DATE PLANT 
(Current 3/58 except 
GLass beyond Virgie Junction) 


RETAIL WHOLESALE RETAIL WHOLESALE 


a 


Quarts Homo. Sweet Milk 


Pints Homo. Sweet Milk 

Quarts Coffee Cream 

Pints Coffee Cream 

% Pints Whipping Cream 
| Quorts Buttermilk 
| Pints Buttermilk | 


¥% Pints Butter mi |k 
Quarts Chocolate 
Pints Chocolate 


Skim Milk 
Quarts Orange Ade 







; bi 





i 










3 as 


221 
27 
UJ 








A 
- 


*F 
2 
3 
© 
i 

> 
> 


Pkg. Cottage Cheese 
Lbs. Cottage Cheese 
Cans Reddi Wip 
Quorts Cereal Milk 
Pints Cereal Milk 
Gals. Homo. Dispenser Milk 


Orange Juice 
Querts Orange Juice 











% Pints Sour Cream 


| 
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MILK PRICE SCHEDULE 


fittgiem Hffelacia. 
EFrEecT DATE PLANT 
fy J-/-S6 


RETAIL WHOLESALE RETAIL 


% Gallons Reg. Sweet Milk ae 
% Gallons Homo. Sweet Milk 


Quarts Homo. Sweet Milk A. ite al 
| Pints Homo. Sweet Mile | 5 _| 
i Pints Howes Sever tate] 
| Quarts Golden Guernsey | 

Quarts Coffee Cream 
| | Pints Coffee Cream | 
|__| Quarts Whipping Cream | 
| | Pints Whipping Croom | 
| | Gallons Buttermite 
| | Qucrts Buttermilk | 
|__| Pints Buttermith | 
ae 
anal 






he 





Vv 


s > 
= ! 


Qq 


Se 
Santina! 
Sea 
| 2 Pints Buttermilk | 
| a) 
Pints Chocolate we 
oe 
| en 
aay 
| os _| 
or 


% Pints Chocolate 


Pkg. Cottage Cheese 


— 
cane Roast wip | 
| Quarts Corea! Mik | ST 
| Pints Corea! Mite | 
| Gals. Homo. Dispenser Milk | 
od 
Small 
scsi 
mms 
fa ccascsiead 





£12 | 


mene Juice 


?, ~ 
~ 











954 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


MILK PRICE SCHEDULE 
Appalachia plant 
(Kentucky-beyond Virgie Junction) 
PLANT 


EFFECTIVE DATE 


(Current 3/58 - was same as 
Appalachie proper from 5/1/56) 


GLASS PAPER 


RETAIL wHo RETAIL WHOLESALE 
% Gallons Reg. Sweet Milk 


% Gallons Homo. Sweet Milk 


rts Hes: Senet ale] 
Quarts Coffee Cream 
leita =) 


aT 

[7 

ED: 

re 

eae 

| | Pints: Buttermilk 
oe 
Ce 

aT 

ee 

Cas 

[ed 









y 


G 


* 
\ 
| Sit 


o 


: 


Pints Chocolote 
% Pints Chocolate 


: 





D 
SS 


Quarts Orange Ade 
% Pints Orange Ade 
Cans Reddi Wip 

% Pints Sour Cream 
Lbs. Oleo 











1/1/56 


1.55 
1.60 


PRICE DISCRIMINATION 
Appalachia, Va. 
6/4/56 


Bulk Vanilla cesses ecceccccrssessscesesess 1,60 
Bulk Flavors :*° 1.60 


1.10 =~ - - WelfeAPPROORE | ..seccsscneeecaneceeees hig 





1.25 


1.50 
eed cceneee 





1.35 
1.80 


20474 O—58 


Bulk Sherbert «*+*+*++> cece ceceeceeee eee 
Reg. + Gal. seerrcees 
French # Gal. **tessees eocccccces teeeees 1,90 

Big Dip + Gal.:*:> ecccceee ecccccccece 
Sherbert a Gal.tccrtseresseeeee Ecco vicces 


Sherbert Ptsatttcerreterrrreeeeerceseeee 
Sliced Cake Roll scceesssereseererees ocvw~ 
Cake Rolls Individual’+:+:+*+:> 


Ice Cream Pies «***** eee eeeeeeereees oe 


Sliced Brick eeereere eeeeeeeeeeeeee eeeeee - 1.90 


Dixie Doodles «r+-eereseee Cee eeseereeeeeres 45 
Fudgsicles s*+ssseseseeees eee rerecererees 45 
Dreamsicles sete essseceeceeee ere eeeeeeee 45 
Popsicles seeserercecceeees patereease © caus 45 


seer ee eee eee eeeee ee eeeeeeee 


Telescopes -- 


eee eee eeeeeeeeeeeeeeeeeee 


Sandwiches -+-+«> 
Drumsticks ecrecescesevbeveeseeses 


eeeeeeeee 


Eskimo PicS «sees. 90 
-50 


-90 


eee eeeeeeewmeeeeeeeeeeee 


Dixic Cups, Small --cescceveccvvececseeece 


Sun D Cups, Large -+++++- eee 
Big Dip Sliced ecccceecece eeescescces 


Mr. Big 





pt. 3——-—-20 


IN DAIRY PRODUCTS 


955 


7/@0/57 
1.66 
1.66 
1,20 


Gal 
Gal 
Gal 
Gal 1.50 
Gal 1,60 
2.00 
1.2% 
Gal —_1.50____ 


Gal —1%6. 
Gal 2.10 


Gal 
Gal 


Gal __1-60 


1,00 


Ea -50 


Gal _1.% 





Doz __ +50 

Doz __-50 

Doz __+50 

Doz -50 

Doz 
a | Pee 
Doz : 

Doz 90 

Doz 235 

Doz 90 


-90 
Dos 290 
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9 


___ Wbehen 





J-/-S6 m bers 


ae 


Bulk Vanilla @eeeeeeeeeeseereeeereeeeeeseoeee 


ee Naga SOPHO EEE EEE EEE EES be 
M4 


4.44 
Bulk Big Dip @eerseeeeeeeeeeereeeeeeeeeeeees 


- 


Bulk Sherbert eevee eee ee eeeeeeeseeeeeeeee /. rs 


Reg. $ Gal. ****rseeeeereerecvesccsescces ; rae 


French + Gal. s**t terres eeecesecesessees 190 


Big Dip + Gal .t***eeteeeteeeseseeesecsece 


Sherbert + Gal.t***s*ceseteeeesececeeeseces lve” 


Reg. Pts .c*eeete see eeeseseseccecesssesces TT? 


French Pts .r ct sees esseerersestesseesessses Lo 


Sherbert | Sh he /, Vie 


Sliced Cake Roll Seeeeseeeeeeeesrereseesese 


Cake Rolls Individual s*ssssssesssesesces 3S 


Ice Cream Pies erstessesseececs eeese eeeee 


eovahdamis. 
Sliced Brick *******sese2eeeseeeeceresene 1.90 


Dixie Doodles «eeeereresseresesesessesees AS 


Fudgsicles oe owerercvcccccccescscccceccce 4A 





Dreamsicles *eeeeeereerecerseeesseeseeses 4 J 





Popsicles eeeeeeee esses eeeeeseeeeeeseseee ff 





Telescopes eee eeseeeeeeeeeeeeseeeeseteeses 


Sandwiches -eccecsvcesessesscsesesesesces GO 





Drumsticks cecccceccseescesesesecessessecs 


Eskimo Pies ewer eeeeaeeeeeeaereeseeeeeeeeee 





Dixie Cups, Small] ccoccccccccccscveseccecsese & 2 


Sun D Cups, LAPZC eeeeecccerescesereseses Gs” 


eeeveeeeeeeeeeeeeeeneeee 





eeeereeweeee eee eeeeee ee ee 
—_- + 


ee 
‘ 





; 


Gal 
Gal 
Gal 
Gal 
Gal 
Gal 
Gal 
Gal 
Gal 
Gal 
Gal 


Ea 

bet 
Ea 

Gal 
Doz 
Doz 
Doz 
Doz 
Doz 
Doz 
Doz 
Doz 
Doz 


Doz 


keg tue 
Ans 


1.60 
/- ds, 


iv2 
192 


1.070 
2.09 


BF 


1.90 


TO 
4A 


#s 
At 
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witli ik. 


- 22 S57 





Mn powell 
Wypnmarn 
L2G Gal A.b| 


Bulk Flavors «eee ecessceessesesesssesece Lie Gal L666 


Bulk Vanilla @eeeeeeeeeeeeeeeseeeoeeeeeeeee 


Bulk Big Dip *s+seeseereserececsevcessecs ao Gal | 20 


Bulk Sherbert eevee eeeee eee ees eeeeeeeeeee LJ@e Gal Js? 





Reg. Gal. seers sesererrecevecsceesesene 60 Gal 160 


French $ Gal. cesses strercesssccssccece A. 02 Gaol 2.00 





Big Dip & Gal.rcccsesrerreeeeesccccsccece Gal [eG 


Gal 7) 
Reg. Pts tee ete ree eeeeesereeseseserssees Pa Gal A&G 


Sherbert + Gal.t**esserereeeesenesceseses 


RR 


French PES tt tsetse teers eweseseeraseeses SAA Gal A+0 





Sherbert PES tt eee eeeeeerssesseesesessee 1.60 Gal 1.60 


Sliced Cake Roll 58 3 ean es (2O nde 400 
Cake Rolls Individual®***+seseeresesesene 3B feds $7 


_— 


Ea 5? 
Gal Ald 





FF 


v 


Iee Cream Pleges see eereessessesseseceees oe 





Sliced Brick eeereeeerer eer eeeeeeeeeeeeeeeene 


PF 


Dixie Doodles eee eeereeeeeeeeeeeeeeeeeeeee Doz jo 


-_ 


Fudgsicles ee eeeeeeeeeeeeeeeeeeeeeeeesene Ja Doz 40 





_ 


Va 


a) 


Dreamsicles *eeeetereeseesesesesseseseses J Doz 





—_ 


POPSIClES eeesereeseceeseeveseseesevseces J2 Doz va 





Telescopes CCHS EH SORE E EEE ES Doz 





Sandwiches -ccccccccccccccscccccccececoee Doz Io 


Doz Goa 
Eskimo PLES ccocccccccccccvcsnescesecsesese Fo Doz 90 


rk 


DrumStickS eccecsvccccccsvecvecsesseccecerce 





Dixie Cups, Small eCeoeeeeeeeeeeeseeeeeeeee wae Doz ‘aa 
Doz 4e 


ennahintammnnnoianante, A. ime qo 





Sun D Cups, Large eeoeeew eee ee eeeeeeeeeeeee 


cf 
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MILK PRICE SCHEDULE 

























Wabed MW ta 
i. ee Te ; AM = 
EFF A -) P 
ecTam pate /-/ "Ll ane Sue. 
GLASS PAPER 
RETAIL WHOLESALE RETAIL WHOLESALE 
ee teehee OF fs 
es] | Grete Rep cre | my 
| | Gatlons Homo. Swot milk | mw | 
| gy |__| Pints Homo. Sweet Milk sate ED dius | 
ot VCLL aL Hn town, vera | 1 2g 5. Teka 
ecw enereniy 
; a a cans ewe 
3 asa ee 
: —,.......... 1... 1... 
Pete thes oe | 
- oe es ee: 
Pins Barn Peat er 
% Pints Buttermilk ce ee ae 
Quorts Chocclate pts 
Pints Chocolate . 





% Pints Chocolate 





Skim Milk — COL 
Querts Orange Ade 
% Pints Orange Ade 
Pkg. Cottage Cheese 


Lbs. Cottage Cheese 
Cans Reddi Wip 


Quorts Cereal Milk 

Pints Cereal Milk 

Gals. Homo. Dispenser Milk 
Orange Juice 

Quarts Orange Juice 

% Pints Sour Cream 










































del < M 











} 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 959 


MILK PRICE SCHEDULE 


_— — Wbh Wo _ 


aL f 


EFFECTIVE DATE 








GLASS PAPER 
RETAIL WHOLESALE RETAIL 


|__| Gallons Reg: Sweet Milk | 
| | Quarts Reg: Sweet Milk - 
| || Galtons Homo. Sweet Milk 
| 23 | | Quarts Homo. Swoet Milk 
| | Pinte Home. Sweet Milk | 
Vy, %q) 2 Pints Homo. Sweet Milk 
Quarts Golden Gurnsey 
% Pints Whipping Cream 


% Pints Buttermilk 


: 
: 
= 


* 


~ 





re _| 
is 


+ fag Pints Chocolate 
a thet | +7 | % Pints Chocolote 
saiaiil Skim Milk 
sonnnilgaing <n Taw Quarts Orange Ade 
d LE 4, 7Z % Pints Orange Ade 
= : Pkg. Cottage Cheese 


Lbs. Cottage Cheese 

Cans Reddi Wip 

Quorts Cereal Milk 

Pints Cereal Milk 

Gals. Homo. Dispenser Milk 


~ 











mh nS 
. RY fel ie 
. 





X S EF 
wir F, ~) o x 


Orange Juice 


Quarts Orange Juice 
% Pints Sour Cream 














| | 

: 
| 
lf 














| 
; 
| 


| 
| 
i 
| 
' 


960 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


WHOLESALE MILK PRICES 
MCDOWELL COUNTY 
NOVEMBER 1-1956 


GLASS PAPER 


Gallons Dispenser Milk... cceccccccccece 092 
Quarts Creamline Milk..cccccccccccceeve 023 02h 
Quarts Homogenized Milkcccccccceceseece eel 025 
Pints Homogenized Milkecceccsase eeeeecee 0133 elk 
1/2 Pints Homogenized Milkesessossceees 007 07% 
1/2 Pints School Milkeccoceseceeesccoce 207 207 
Quarts Golden Guernsey Milkes..cccceeee 025 26 
1/2 Gallons Homogenized Milkescssecoece 9 
Quarts Chocolate Milk (Add Tax)evseccess 2h 
Pints Chocolate Milk (AGATEt)ecwcccccce oll 
1/2 Pints Chocolate Milk (Add Tax)scece 073% 
1/2 Gallons Buttermilk-Regular...ccovee 039 
Quarts Buttermilk-Re gular... eeeeeegeees el9 220 
Quarts Buttermilk-Golden Nugget sccccess 2h 
Quarts Light CLEAM cc cccscccescesccceces 019 
Pints Light Cream, ccccccccecccccccccece 02 
BJ2 Piss SASK Croat.<ccossscccddicdice 023 
Quarts Heavy Creamecececcccccccccccccce 1.28 
ge. TEL TETEPT CTT TET TPT LE 69 
a ee ae 037 
Quarts Half & Half-Cereal Milkesecccece 255 
Pints Half & Half—-Cereal Milkececcccess 3 
Quarts Orange Drink-(Add Tax) eccccccoee 18% 
1/2 Pints Orange Drink (Add Tax)ee.seces OS 
Quarts ee sss Skah E RAED O04 66 6 66 220 
Creamed Cottage Gheese~l12 oz Packages.. 023 
Creamed Cottage Cheese-Bulk Pounds.eeee 2h 
Dry Cottage Cheese- 12 oz Package.s..eee e21 
Dry Cottage Cheese=Bulk PoundSs.ccscese 022 


STATE SOFT DRINKS TAX TO BE ADDED TO ITEMS MARKED (+) 


(THESE PRICES SUBJECT TO CHANGE) 
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MARKET MILK SELLING PRICES 1956-1957 


Retail Wholesale 
Date Effective: Se Se Se Se Se Se 
January 1, 1956 4200 ©2150 +1350 62 35 218 20605 
September 1, 1956 500 2230 1425 68 38 1950 20643 


October 16, 1956 e4S550(a) .2300(a) .100(a) ./5(b) e4050(b) .2U50(b) .0690(b) 
May 1, 1957 04350(a) .2200(a) .1350(a) .71(b) +3850(b) .1950(b) .1150(b) 
September 1, 1957 «4750(a) .2400(a) .1450(a) .7/7(b) e4250(b) .2150(b) .1250(b) 


(a) Gross Price for each sale of a single order of fluid mlk to a single delivery 
location to be increased by three cents ($.U3). 


(b) When total value of a single order of fluid milk in a single delivery to a single 
delivery location is: 


$ QO = 8,00 Net 


6.01 = 20.00 34 Discount 
2U.01 = Over 6% Discount 


LM/bjs 
3/7/58 








; 
’ 
; 
; 
’ 
’ 
: 
| 
| 


SS 
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962 PRICE DISCRIMINATION 


Date Effective: 
Jamary 1, 1956 
February 9, 1956 
September 1, 1956 
May 1, 1957 
September 1, 1957 


Uctober 10, 1957 


MARKET MILK SELLING PRICES 1956-1957 
SS RE 


Se 
100 

-l500(a) 
4500(a) 
4300(a) 
4500(a) 


e/00(a) 





Retail 
Se 


22050 

22250(s) 
22250(a) 
2150(a) 
«2250(a) 
+2350(a) 


Se 
21250 

2100(a) 
01375(a) 
01325(a) 
13/5(a) 
1450(a) 


262 

2(3(d) 
°19(c) 
(5(d) 
“19(c) 


230(e) 


IN DAIRY PRODUCTS 


Wholesale 


Se 
36 
+ 3850(b) 
-4150(c) 
+ 3950(d) 
-4150(¢) 
+4200(e) 


wUSe 


18 

01925(b) 
20/5(c) 
19/5(d) 
0207/5(c) 
+2100(e) 


Se 
20615 
-0660(b) 
20698 (c ) 
-0673(d) 
20698 (c ) 
00 (0(@) 


(a) The Gross Price for each sale of a single order of fluid milk to a single delivery 
location to ‘be increased four cents ($.Uk). 


(b) Gubject to 8% Discount on any amount in excess of $10.00 in the sale of a single 
order of fluid milk by a single delivery to a single delivery location. 


(c) Subject to Discount of /.4% on any amount in excess of $10.75 for sale of a single 
order of fluid milk by a single delivery to a single delivery location. 


(ad) Subject to Discount of /.8% on amount in excess of $1U.25 for sale of single order 


of fluid milk by a single delivery to a single delivery location. 


(e) Subject to following Discount for sale of single order of fluid milk by a single 
delivery to a single delivery location: 


LM/bjs 
3/1/58 


$ 


11.01 = 25.00 
25.01 = Over 


Net 
3% 
6% 
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MARKET MiLK SELLING PRICES 1956-1957 
Se ee 





Retaal Wholesale 


Date Effective: ; Gals. Qts. Pts. Bulk z Gals. Qts. ; Pts. 


January l, 1956 24200 22100 1300 «5800 “3600 «1800 eV6L5 
September 1, 1956 500 +2250 01375 +6400 +3900 01950 0653 
Jammary 1, 195/ «4700 «2350 01450 26800(a) .l00(a) .20U50(a) ~.0700(a) 





May l, 1957 «4500 «2250 «1400 «6400(a) 2 3900(a) 21950(a) 20680(a) 
September 1, 1957 «4900 ©2450 «1500 27000(a) .300(a) .2150(a) .0730(a) 


(a) Subject to following Discounts for sale of a single order of fluid milk in a 
single delivery to a single delivery location: 


$ 0-10.00 Net 


10,01 = 27.00 3% 
27201 = Over 6% 


bjs 
3/7/58 








Date Effective: 
Jamary 1, 1956 
August 6, 1956 
September 1, 1956 
May 1, 1957 


September 1, 195/ 


PRICE DISCRIMINATION 


MARKET MILK SELLING PRICES 


+3700(a) 
+4,300(a) 
+44200(a) 
-l000(a) 
4500(a) 





21900(a) 
22200(a) 
©2150(a) 
°2050(a) 
»2300(a) 


21200(a) 
+1350(a) 
01325(a) 
012/5(a) 
014,50(a) 


t 


1956-1957 


5850(b) 
+5900 (c ) 
6500(d) 
26100(e) 
26950(f) 


IN DAIRY PRODUCTS 


Wholesale 


Se 
% 3400(b) 
+3550(c ) 
+ 3850(d) 
+ 3650(e) 
24000(f ) 


Se 
01/50(b) 
21825(c) 
01975(d) 
018/5(4) 
°2050(f) 


Se 
20645(b ) 
2065uU(c ) 
20688 (d) 
20663(e) 
0710(f) 


(a) Gross Price for each sale of a single order of fluid milk by a single distributor 
at a single delivery location to be increased by three cents ($.03). 


(b) Subject to Discount of 6% any amount over $5.U0 in the sale of a single order of 


fluid milk by a single distributor at a single delivery location. 


(c) Subject to Discount of 8% on amount over $6.U0, 


(a) Subject to Discount of /.4% on amount over $6.50. 


(e) Subject to Discount of 7.8% on amount over $6.20. 


(2) Subject to following Discount for sale of single order of fluid milk in a single 
delivery to a single delivery location: 


3/1/58 


g 0 = 10.00 
10,01 = 24.00 
2heU1 - Over 


Net 
3% 
6% 
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MARKET MILK SELLING PRICES 1956-195 
i ~ 


Retail Wholesale 
Date Effective: Se Se Se Se Se 


Jamary 1, 1956 2100 22050 21250 «6100 ~ 3600 21800 20615 
September 1, 1956 «1400 «2200 01325 ~6700 23900 01950 20653 
May 1, 1957 24500 22250 21400 26300 «3800 21900 2V670 


September 1, 1957 700 22350 21450 26700 2400 «2000 20690 


LM/bjs 
3/1/58 
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—— GOLDEN STATE CUMPANY, LTD. ecm 
= ee Nara NORTHERN DIVISION ne 
Effective: 1/1/56 — | 1f0e Sew ave 
BULK SCHEDULE Soars Suvwm Cova 

BIG PER 
C.0.G. PREMIUM SHERBET DIP SPECIAL ITEMS Gal. 
) 1-50 Gals. 1.99 1.66 1.€ 1.37 Party Roll 1.78 
Sl-100 * 1.97 1.6 1.59 1.35 Wet Roll - Qt. Size 2.08 
1a -150 " 1.94 1.4 1.56 1.32 Wut Roll - Pt. Size 2.13 

1m -200 " 1.91 1.58 1.53 1.29 Ice Cream Pies each 68 

20. - 300" 1.88 1.55 1.50 1,26 Sliced Brick 1.83 

301-400 " 1.85 1.52 1.47 1.23 Cake Roll each 36 

4ol - 500 " 1,82 1.49 1.44 1.20 10¢ Novelties dozen ,.90 

50. - 600 " 1.79 1.46 1.41 1.17 _5¢ Novelties " 50 

601 - 700 " 1.76 1243 1.38 1.16 ‘Twin Pops " 45 

701 - 800 " 1.73 1.40 1.35 1.15 

801 - 900 " 1.72 1.38 1.33 1.14 

gol - 1000 * 1.70 1.34 1.29 11 

1001 - 1250 " 1.6 1.32 1.24 1.09 

1251 - 1500 " 1.66 1.29 1.14 1,07 

1501 - 2000 " i ee 1.04 1,03 

200i - 2500 " 1.4 1.24 % 99 

2501-Up " 1.59 1.22 90 =. 95 


The monthly volume allowance will be based on the total combined purchases of bulk 
ice cream, sherbet end ice milk, 


PACKAGE SC 


1 


- 2.33 1.76 1.71 ° 

51-100 " 2.31 1.74 1.8 1.30 1.47 

101-150 " 2.29 1.72 1.67 1.25 1,42 

1sl-200 " 2.27 1.70 1.65 1,22 1.42 

20. - 300 +" 2.25 1,68 1.63 1,20 1.37 

301 - 400—= i" 2.23 1,66 1.4 1,18 1,32 

401 - 500 " 2.21 1Lo& 1.59 1.18 1,28 

501 - 600 " 2.19 1,62 1.57 1.18 1.28 

601 - 700 " 2.18 1.4 1.56 

701 - 800 ” 2.16 1.59 1.54 

801 - 900 " 2.14 1.57 1,52 Big Dip and Holiday gallons 
901 - 1000 " 2,12 1.55 1.50 included with package for 
1001 - 1250 " 2.09 1,52 1.47 rebate purposes 
1251 - 1500 " 2.06 1,49 1,44 
1501 - 1750 " 2.03 1.46 1.41 
1751 - 2000 " 2.00 1.43 1.38 
2001 - 2500 " 1.97 1.40 1.35 
2501 - Up ° 1.96 1.39 1.354 


The monthly volume allowance will be based on the total combined purchases of all 
Golden State Ice Croam Packages and Sherbet Packages. 
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= . 
las a° <A “+3 ~ 


Our va At A 


< , 
vw * Vase 
Awe SW 


LTD. Des remg- Curr. 2! 


GOLDEN ST+TE CO. 





6.8. 6.8. G.Se 
Gals. Per Month Cream 0'Gold Bran Sherbet 
$2.00 $1.65 $1.55 


l- 7 
76 150 


1.92 


1.49 











151 = 250 1.8€ 1.55 1.46 
251 - 00 1.84 1.52 1.43 
4Ol - 600 1.76 1.45 i) 
601 = 1,000 1.68 1.39 1.30 
1,001 = 2,000 1.64 1.35 heed 
PACKAGE ICE CREAM AND SHERBET: 
arts ints 
G.S. G.S. Family base 
als. Per Month Cream O'Gold Brand Stvle Sherbet 
~ 7° 2.36 1.78 1.6h 1.68 
6 a oe FSO 226 1.71 1.57 1.61 
151 = 250 2.21 1.68 1.54 1.58 
1 - 4,00 2.16 1.64 1.50 1.54 
1 600 2.07 1.57 1.4 1.47 
( - 1,000 2.03 1.50 1.36 1.40 
1,001 - 2,000 1.94 1.47 1.33 1.37 
1f lons 
Gal Se Per Month 
l« 2.26 1.72 1.58 1.62 
16 - 150 2.49 1.65 1.51 Ls 
l- 250 2.15 1.67 1.6 1.52 
- 100 Zale 1.58 14h 1.48 
- 600 2.06 1.51 1.37 1.4 
- 1,000 2.00 14h 12K 1.34 
b - 2,00 1.9 1.41 1627 1.31 
ALI LK AND PACKAGE ICE CREAM, ICE MILK aN RBET TO 
INE GALLONAGE BRACKET. 








| 
| 
| 
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ian 
CO., LID. 






GOLDEN ST 


= a AT m™ DOTePRE TTon 
Ln MILA SP2aClaLTY PRICE LIST 





EFFECTIVE May 7, 1956.7o Date 

















Big Dip: 





O01 - 1,000 1.13 
1,001 - 2,000 1.10 


°TLT TTR 





44bs it 





Nut Roll w2ecO gal, net 


Ice Cream Pies 06 each, net 
10¢ novelties 90 dz., net 
5c novelties 20 dz., net 
P sic] 5 dz net 
Popsicles oS aZ., n 

Dixie cups 050 dz., net 


Sundae cups 090 dz., net 
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FOREMOST DAIRIES, Inc. 


INTER-COMPANY CORRESPONDENCE f 


FO 
TO James C. Adey - Foremost Dairies Inc. DATE March 21, 1958 
FROM Robert J, Andersen - Shuey-Diamond Dairy Co, RE: Price Schedules for 1956-1957 


The following is posted price schedules for Shuey-Diamond Dairy Co, They are as 


follows: 
Effective March 2, 1956 
MILK WHLSE. STORE RETAIL 
Bulk, 2 Gal, or more, per gal. °73 
1/2 Gallons 385 042 042 
Qts. 1925 221 e2l 
Pints 2115 13 13 
1/2 Pints 2066 
Dispenser - 5 Gal., per gal. 276 
Effective Sent. 1, 1956 
MILK 
Bulk, 2 Gal. or more, per gal. 079 
1/2 Gallons 0415 045 ) 
Qts. +2075 0225 2225 
1/3 Qts. 2084 2095 2095 
Pints 21225 01375 1375 
1/2 Pints 20698 2075 2075 
Dispenser - 5 Gal., per Gal. ~82 
Premium, Qts. 0225 025 225 
Effective May 1, 1957 
MILK 
Bulk, 2 Gal. or more, per gal. 075 
1/2 Gallons 2395 43 43 
Qts. 21975 2215 2215 
1/3 Qts. -0807 
Pints 21175 21325 1325 
1/2 Pints 0673 
Dispenser - 5 Gal., per Gal. -78 


Premium, Qts. 22275 0245 0245 
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(2) 


Mr. James C. Adey (Con't.) 3/21/58 





MILK WHLSE, STORE RETAIL 
Bulk, 2 Gal. or more, per gal. 79 
1/2 Gallons 415 45 045 
Qts. -2075 2225 0225 
1/3 Qts. 2084 2095 095 
Pints 01225 21375 01375 
1/2 Pints -0698 2075 0075 
Dispenser - 5 Gal., per gal. 82 
Premium, Qts. 02275 «245 0245 
Effective Oct, 10, 1957 
MILK 
Bulk, 2 Gal. or more, per gal. 280 
1/2 Gallons 042 46 47 
Qts. 21 o23 2235 
1/3 Qts. 209 
Pints a25 14 0145 
1/2 Pints 073 
Premium, Qts. 023 025 0255 
Dispenser - 5 Gal., per gal. 283 
Effective Sept. 1, 1956 
ICE C 
Qts. Handpack 085 085 
Qts. Machine Pack -60 -60 
3 Gal, Containers 5.40 5.40 
1/2 Gallon " 1.10 1.10 
2/2 Gallons or More 1.00 1,00 
Eff ve May 1, 1 
ICE CREAM 
Qts. Handpack 085 085 
Qts. Machine Pack .©0 .60 
3 Gal. Containers 5.40 5.40 
1/2 Gallon " 1.10 1.10 


2/2 Gallons or More 1,00 1.00 
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(3) 


Mr. James C, Adey (Con't.) 3/21/58 


Effective Sept, 1, 1957 


IGE CREAM STORE RETAIL 
Qte. Handpack 085 085 
Qts. Machine Pack -60 60 
3 Gal. Containers 5.40 5.40 
1/2 Gallon " 1.10 1.10 
2/2 Gallons or More 1,00 1.00 
Effective Oct, 10, 1957 

ICE C 

Qts. Handpack 085 085 
Qts. Machine Pack .60 260 
3 Gal. Containers 5025 5625 
1/2 Gallon * 1.10 1,10 
2/2 Gallons or More 1,00 1,00 

J & CA Rees 


Robert J, Andersen 
RJA: hmh 


20474 O—58—pt. 3—— 30 
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S-B0f (1 NP) 


GOLDEN STATE COMPANY, LTD. | 
El Centro, California | 





Eff; January 1, 1956 


Homo genized Milk 


10 gal cans 69 per gal 
5 gal disp. cans 2 " 
gal cans . 
gal paper 35 each 
Quarts —— 
Pints " . 
1/3 Quarts Paper ‘o7ee " 
# Pint paper 2066 " 


Quarts Cream O'Gold paper 215 *® 
Non Fat Milk 


Quarts paper .. 
Chocolate Drink 

Quarts paper eaa5 =6C* 

Pints - ell . 
Buttermilk 

Quarts paper 0165 " 
Half & Half 

gal cans 1.58 gal 
Pints paper 024 each 





Whipping Cream 
: Pints paper 033 “ 
Sour Cream 
Gal Paper 1.61 n 


= Pint " 0235 


Yami Yo t 
= Pint Glass 18 
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8-801 (.4P) 
GOLDEN STATE COMPANY, LTD. 
HEL Centro, California 
Effective: April 1, 1957 Change No, 1 
Homogenized Milk sale 
10 gal cans e per gal, 
3 gal, cans ° per gal, 
5 gel. cans dispenser 745 .7@ per gal, 
4 gel. paper Ts) each 
quarts paper 220 each 
Pints " e118 § each 
1/3 quarts paper 2083 = each 
4 pints paper 068 each 
Homogenized Cream 0'Gold 4 
Quarts paper U's 28 each 
Non-Fat Milk 
Bulk ( Returnable Cans) 346 geal. 
Quarts paper 213 each 
Chocolate Drink 
Quarts paper 220 erch 
Pints a e118 = each 
Buttermilk 
Bulk (Returnable Cans) 262 gal. 
Quarts paper 017 each 
inte 8 e095 ~=—s each 
pts, paper 206 each 
Market Creem 
Half & Half 
1 gal cans 1,62 gal, 
quarts paper 046 each 
Pints 8 oh each 
All Purpose 
1 gal, cans 448 gal 
+ pt. paper 230 each 
Mnipping Cream _ 
& pt. paper 0335 = each 


our Cream 
; geal. paper 1.78 each 
pt. paper 2245 ~=each 
Yami Yogurt i pt. glass 


0195 each 








| 
| 
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s-201 (INP) 
GOLDEN STATE COMPANY, LTD. 
Effective: BR Centre, California 

4pril 1, 1957 
BES LE 1% CREM PRICE 
—Balk.1 Gelien Fibor Cana 
Package Billing Price 
Golden State Crem 0'Gold $2.04 per gal. 
Golden State Premium 1.75 per gal. 
Goldem State Sherbet 1.50 per gal. 
Big Dip Shake | 1.32 per gal. 
Ice Milk 1.32 per gal. 


Quantity Diseounts on smy combination of the Bulk Prbducts 


Mopthiy Gel lonage Discount per gah, 
l- 0 Ret 
ah = 200 203 

— 205 

201 = 70 08 
301 = 400 ell 

401 = $00 Us 

501 - 600 17 

601 = 700 »20 

701 = 800 23 

801 = up < 
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S-B01 (1 NP) 
GOLDEN STATE COMPANY, LTD. 
@& Cmrmo, cA. 
Bffeetive: Mey 14, 1956 Chenge Wo. & 
MPAMAL WE CREM PRICE 
RE, BYLE1 DALLON FIBRE CARS 
Golden State Cream 0'Geld 2,06 per gallen 
Goldem State Prem iup 1.72 per galles 
Golden State Sherbet 1.48 per gallea 
Big Dip Shake 1,30 per gallea 
lee Milk 1.28 per gallea 
MORTALY GALLON OE DISCOUNT PR OA, 
1-90 tet 
51-300 203 
101-200 .08 
203- 13 
es 22 
§01-600 26 
601-700 28 
7016800 aS 
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S-801 (1 NP) 
GOLDEN STATE COMPANY, LTD. 
El Centro, Calif. 








Eff: Jan. 1, 1956 


Wholesale Ice Cream Prices 


Bulk 3 gal Fibre Cans 


Golden State Premium I. C. 1.63 per gallon 
. " Sherbet 1.36 * " 

Big Dip Shake 1.27 °° * 

Ice Milk 1.25 * " 


Quantity Discount on any combination of bulk products 


Monthly Gallonage Disc. per gallon 
1 = 50 Net 
51 =- 100 va 
101 = 200 ° 
201 = 3400 ot 
01 — 00 ow 
01 = 500 e22 
501 = 600 026 
601 = 700 228 
01 = 500 030 
Ol = Up e 32 
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8-801 (INP) 
GOLDEN STATE COMPANY, LTD. 
Wfeetive: April 1, 1957 Mi Centre, Calif, 
Chamge Wo, 1 
Golden State 4 Hages Brand fee Crem 
wholesale lee Crem Prices 
Package Milling Prige Por 9a), 
Cream 0'Gold Ice Cream Plastic Pts, 2.3% 
Creem O'Gold Sherbet plastic Pts 20% 
Golden State 1I,¢, + gals 2.& 
Golden State Sherbet Pints 1.& 
Goldem State Sherbet + gal. 1.9% 
6.3, Holiday I, Cc. Pints i. 
@.c, Holidey I.C. quarte 1.58 
@.8, Holiday 1. C, yom 1% 
cts 6.3. Big Dip gal a 
@.5. Nut Roll quarts 2.60 
0.3, Pieces of & Cam quarts 2.00 
Rages U1ld Favorite 1,C. Pints 1.9% 
Hages Old Favorite 1.C. 4 gale 1,82 
Hages Sherbtet ints 1.& 
Mages Sherbet gels. 1.56 
Dietetic Iee Cream Pints 1.90 


Qaantity Diesounts on Package Ice Creen, Sherbet, Ice Milk 








Piscomt per gel, 
1 =-§0 Net 
su = 100 203 
101 = 250 Ob 
251 = 400 08 
bOh = 600 el2 


601 = 700 elt 
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S-S01 (1 MP) 
GOLDEN STATE COMPANY, LTD. 
EL CENTRO, CAL. 
Effective: May 14, 1956 Chenge No. 4 
WHOLESALE ICE CREAM PRICES 
Whsle. Suggested 

Package Per Gel,  Ressle Pri 
Cream O'Gold Ice Cream—-Plastic Pts. $ 2,35 42 nt. 
Cream O'Gold Sherbet-Plastic Pts, 2.35 42 vt. 
Golden Stete Ice Cream-Pints 1.85 233 pt. 
Golden State Ice Cream-1/2 gal. 1.78 1,08 1/2 ¢1, 
Golden State Sherbet-Pints 1,60 25 pt. 
Golden State Sherbet-1/2 gal. 1.54 095 1/2 gal 
Big Dip Ice Milk-1/2 gel. 1.24 69 ea, 
Golden State Nut Roll-Quarts 2.56 .900t, 
Hages Favorite Ice Cream-Pints 1.85 033 pt. 
Heges Favorite Ice Cream-1/2 gal. 1.78 1.08 ea, 
Hages Bulk Pak Ice Cream-Quarts 1.48 45 at. 
Hages Bulk Pak Ice Cream-1/2 gal. 1.44 85 4 gal, 
Hages Sherbet-Pints 1,60 025 vt. 
Hages Sherbet-1/2 gal, 1.54 95 % gal. 
Golden State Pieces of 8 c/w-Quarts 1.96 62 ot. 
Dietetic Ice Creanm-Pints 1.85 34 pt. 


Quantity Discounts On Package Ice Cream, Sherbet and 


Ice Milk 
Monthly Gallonage Disc t Per Gelio 
1-50 Net 
51-100 03 
101-250 Ook 
251-400 08 


401-600 olZ 
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8-804 (1 NP) 


GOLDEN STATE COMPANY, LTD. 
El Centro, California 


Eff: January 1, 1956 


Package Ice Cream 


a 
rick Per Gallon 
Cream O'Gold Plastic Pints +82 
Golden State Premium Pints 
el, # Gal £ 5 
Hage 's Pavorite Brand ints 0 
gal Gal 7 
° pull Pak sania rh5 
e " Gal 7 46 
Cream O'Gold Sherbet Plastic Pints 2.35 
| Golden State Sherbet Pints & 
al, + Gal 7 
, Hage 's sherbet semid ree 
ral, $ Gal le 
Big Dip Shake # Gal 1.15 


Golden State Nut Roll * 
" pieces of 8 +78 
sahewent Ice Cream 1 


Monthly Rebate 


Gallonage Rebate per Gal. 
0 = 50 Net 
101 = 250 6 
251 = 400 08 
4.01 = Up e12 
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PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 


8-301 (IMP) 
GOLDEN STATE COMPANY, LTD. 
BH Centro, California 
Effective: Change No. i 
4pril 1, 1957 
BOVETISS AND SPROLALT IS 
Foremost Dixie Boodle Bars $ 54 per dese 
Foremost Twin Ponsiclee 5+ per dosem 
Poremost 50/50 Popsicles 54+ per dosea 
Foremost Fudgesicls 25 per dosen 
Forenest Dixie Cups 05+ per desen 
Hage(s Big Sticks 5+ per dose 
Foremost Eskimo Pies -9%6 per dosen 
Foremost Makimo Pies (3 Pak) 96 per dose 
Feremost Crispy Bars 96 per dosen 
Golden Stata Sandwiches 96 per dose 
Golden State Sumdae (6 oz) -96 per dosea 
Golde State Ice Cream Cups 96 per doses 
Golden State Sherbdet Cups -96 per dosen 
forpedos (Push-ups) 75 per dese 
Bamensa Bars 96 per dosen 
Drumsticks 96 per dozen 
Bon Bons 88 per dosen 
Golde State I.C. Mugzets (20's) 96 per carton 
Golden State Sherdet Nuggets (20's) .92 per carton 
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IN DAIRY PRODUCTS 


PRICE DISCRIMINATION 


8-301 (INP) 


a 
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8-301 (1 NF) 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


GOLDEN STATE COMPANY, LTD. 








El Centro, Calif. 


Eff: Januarg 1, 1956 


Novelties and Spec ialties 


Foremost Dixie Doodle Bars 


Twin Popsicles 
" 50/50 Popsicles 
s FPhdgesicle 
: Dixie Cups 


Hage's Big Sticks 


Foremost Eskimo Pies 


" (3 Pak) 
. ids Bars 


Golden State Sandwiches 


" Sundae Cups 
" 6 oz Ice Cream Cups 
" 6 oz Sherbet Cups 


Torpe dos 
Pananza Bars 
Druns ticks 


Ice 


Cream Nuggets (20's) 


Sherbet Nuggets (20's) 
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HAGE'S ~ DIVISION OF FOREMOST DAIRIES 
Sth Ave, & "K" Street, San Diego 12, California - BE 3-1281 


HAGE'S AND FOREMOST DAIRY PRODUCTS 
ICE LIST REVIsED 10 SEPTEMBER 1, 1 


PR 
Olesale Store Resale 
HOMOGENIZED MILK, GRADE "a" 
16-Galion Cans $6.80 # $ 
5-Gallon Cans (For Milk Dispensers) 3490 * 
5~Gallon Cans 3270 # 
3-Gallnan Cans 2922 * 
1/2 Gallens ~ Paper 0 392% od * 
Quarts ~ Paper 01 96% 0215 
Pints ~ Paper ell5* ol 27* 
1/3 Quarts - Paper 008 2% 
1/2 Pints «= Paper 007 * 
HOMOGENTIZED GOLDEN GUERNSEY & CREAM O' GOLD 
on Cans (For pensers 4.225% 
Quarts - Paper 0 215% 0235 


The above milk items are subject to a 7% discount on any amount in excess of $8,00 
in the sale of a single order of fluid milk in a single delivery to a single deliv- 
ery location as per San Diego County Order No 


—————s see eee 


3-Galion Cans 1,38 
Quarts ~ Paper 013 155 
CREAM 
Pastry Crean: 
eaG - Paper 1,12 
1/2 Pints - Paper 30 33 
Half & Half: 
=Galion Cans, Net 3.2 
Quarts - Paper eS 250 
Pints - Paper e2h 027 
Sour Cream: 
lons 1.78 
1/2 Pints 25 28 
Pressurized Cream olj2 ol9 
Heavy Whipping Cream: 
n carte = Paper 1.30 
tn V2 Pints - Paper «335 237 
Bulk Cream: 
ream «= 1-Gallon Cans 2.9% 
LO% Cream -~ 1-Gallon Cans 4.9% 
BUTTERMILK (REAL CHURNED 
a Cans 1,86 
1/2 Gallons - Paper e3l 036 
Quarts - Paper el7 020 
Pints - Paper 20925 e115 
1/2 Pints «Paper (Special Orders Only) 206 
CHOCOLATE DRINK 
on Cans 1.98 
Quarts - Paper 21875 eal 
Pints - Paper 0105 125 
1/3 Quarts - Paper 0076, set 
2 Pints - Paper 20668 
COTTAGE CHEESE 
» rer Lb, (Farmer Style Only) 023 229 
Pint Carton 0 230 
1/2 Pint Carton 15 e175 
YAMI YOGURT - 1/2 Pints - Glass 15 218 
ORANGE JUICE - Pints - Glass 2k 29 
- Quarts - Glass ol3 aH 


- 1/2 Gallon-Glass 80 
*Price Changp 
Item 


aNew 








: 
| 
| 
| 
| 


: 





984 PRICE DISCRIMINATION 


DAIRY PRODUCTS 


HAGE'S, LTD., DIVISION OF FOREMOST DAIRIES 


9th at "K" st., San Diego 12, California - BE 3-1281 


HAGE'S, FOREMOST & GOLDEN STATE DAIRY PRODUCTS 


PRICE REVISED TO MAY 1, 1 


HOMOGENIZED MILK, GRADE "a" 

10-Gallon tans 

S-Gallon Cans (For Milk Dispensers) 
3-Gallon Cans 

2/2 Gallons - Paper 

Quarts - Paper 

Pints - Paper 

1/3 Quarts - Paper 


aper 
HOMOGENIZED GOLDEN as & CREAM O' GOLD 
on Cans spensers 
Quarts ~ alts 


WHOLESALE 
$6.60 


4e125* 
221 * 


STORE RESALE 


ol2 * 


2125 


023 * 


The above milk items are subject to a 7% discount on any amount in excess of $8,00 
in the sale of a single order of fluid milk in a single delivery to a single delivery 


location as per San Diego County Order No. 51, 
NON-FAT MILK 


ons 
1/2 Pints 
Pressurized Crean 
ream: 

- Paper 
1/2 Pints = Paper 
Bulk oe 

= 1~Gallon Ome 
ouer-én Creaml- " 
40% Cream le * # 


on Cans 


1/2 Gallons - Paper 
Quarts ~- Paper 
Pints ~ Paper ' 
1/2 Pints + Paper (Special Orders Only) 
CHOCOLATE DRINK 
n Cans 
Quarts - Paper 
Pints - Paper 
1/2 Pints - Paper 
COTTAGE CHEESE 
er Lb, (Farmer Style Only) 
Pint Carton 
1/2 Pint Carton 
YAMI YOGURT - 1/2 Pints - Glass 
GRANGE JUICE 
- Glass 


2 Gallons - Glass 


* PRICE CHANGE THIS SUPERSEDES PRICE LIST REVISED TO JANUARY 1, 1957 


1.38 
o13 


1,12 
30 


3.2 


023 
025 
oll 
el5 


“4 * 


0155 


+33 


250 
27 


028 
oh 


237 
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HAGE'S, LTD,, DIVISION OF FOREMOST DAIRIES 
9th Ave, & "K" St., Sam Diego 12, Calif,, BElmont 3-1281 
HAGE'S, FOREMOST & GOLDEN STATE DAIRY PRODUCTS 


HCMOGENIZED MILK, GRADE "av" Wholesale Store Resale 


S-Galion Cans (ror Milk Dispensers) $3.90 * $ 





3-Gallon Cans 2022 * 
1/2 Gallons - Paper 0 392% olu3 + 
Quarts - Paper 219% e215* 
Pints - Paper ol15* ol25% 
1/3 Quarts - Paper 082% 
1/2 Pints - Paper 207 * 
HOMOGENIZED GOLDEN GUERNSEY & CREAM O! GOLD 
- on Cans (For spensers 4.23 * 
Quarts - Paper o215* 0235% 


The above milk items are subject to a 7% discount on any amount in excess cf $8,CO 
in the sale ef a single order of fluid milk in a single delivery to a single delivery 
location as per San Diego County Order No, 51. _ 












0 \ 
3-Galion Cans 1.38 
Quarts - Paper 13 0155 
CREAM 
Pastry Cream: 
warts - Paper 1,12 
1/2 Pints «= Paper 30 033 
Half & Half: 
-Galicn Cans, Net 3,24 
Quarts - Paper oS 250 
Pints - Paper eek 027 
Sour Cream: 
lens 1,78 
1/2 Pints 245 228 
Pressurized Cream 2 9 
Heavy Whipping Cream: 
Quarts - Paper 1,30 
L/2 Pints - Paper 0335 037 
Bulk Cream: 
ream = 1-Gallon Cans 2.96 
Pastry Cream- 1-Gallen Cans 4.48 
Oo% Cream = 1-Gallon Cans 4.96 
SITTERMILK (REAL CHURNED) 
3=-Gallon Cans 1.86 
1/2 Gallons - Paper e3l 036 
Quarts ~ Paper e17 02t 
ints - Paper 20925 —. 0115 
1/2 Pints - Paper (Special Crders Only) 5 
CHOCOLATE DRINK 
3-Galion Cans 1,38 
Quarts - Paper 91875 eal 
Pints - Paper 2105 0125 
1/2 Pints - Paper .0668 
COTTAGE CHEESE 
Bulk, Per Lb. (Farmer Style Only) af 009 
Pint Carton eed Pe 
1/2 Pint Carton 0145 0275 
YAMI YOGURT - 1/2 Pints - Glass el5 elf 
ORANGE JUICE 
Pints - Glass Bottles oe on? 


1/2 Sallons - Glass Bottles 
+ PRICE CHANGE 


THIS SUPERSEDES PRICE LIST REVISED TO SEPTEMBER 1, 1950 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HAGE'S, LTD., DIVISION OF FOREMOST DAIRIES 
9th at "K" Street, San Diego 12, Calif,, BElmont 3-1261 


HOMOGENTIZED MILK, GRADE "A" 
te on Cans (For 
#* 3-Gallon Cans 
#* 1/2 Gallons - Paper 
*% Quarts = Paper 
** Pints = Paper 
* 1/3 Qarts - Paper 
#« 1/2 Pints - Paper 
HOMOGEN IZED GOLDEN GUERNSEY & CREAM 0' GOLD 
He on Cans (For pensers 
** Quarts - Paper 
NON-FAT MILK 
on Cans 
Quarts - Paper 
CREAM 


a Cream: 

Qu - Paper 
1/2 Pints - Paper 
Half & Half: 

on Cans, Net 

Quarts - Paper 
Pints - Paper 
Sour Creams 


ons 
1/2 Pints 
Pressurized Crean 
e Team: 
arts - Paper 
1/2 Pints - Paper 
Bulk Cream: 
ream - 1-Gallon Cans 
Pastry Cream 1-Gallon Cans 
es Cream = 1-Gallon Cas 
BUTTERMILK (REAL CHURNED 


ans 
1/2 Gallons - Paper 
Quarts - Paper 
Pints - Paper 
1/2 Pints - Paper (Special Orders Only) 
CHOCOLATE DRINK 
on Cans 
Quarts = Paper 
Pints - Paper 
1/2 Pints - Paper 
COTTAGE CHEESE 
» rer Lb, (Farmer Style Only) 
Pint Carton 
1/2 Pint Carton 
YAMI YOGURT - 1/2 Pints, Glass 


Pints - Glass Bottles 
1/2 Gallons - Glass Bottles 
LEMONADE - 28 Os,- Glass Bottles 21825 


*PRICE CHANGE 


0125 


230 * 


029 
022 


THIS SUPERSEDES HAGE'S DAIRY PRODUCTS PRICE LIST OF 9/26/55; GOLDEN STATE DAIRY PRODUCTS 


PRICE LIST OF 12/13/55; & FOREMOST DAIRY PRODUCTS PRICE LIST OF 8/12/56. 
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HAGE'S, LTD., DIVISION OF FOREMOST DAIRIES 
9th Averme at "K" Street BE Imont 3-1281 
San Diego 12, California 


FOREMOST DAIRY PRODUCTS PRICE LIST 


Effective August 12, 1 








WHOLESALE STORE RESALE 
HOMOGENIZED MILK, GRADE "A" 
jy S-Uallon Cans (For Wilke Dispensers) $3.70 
# 3-Gallon Cans 1692 
#* 1/2 Gallons - Paper 00365 $ 
a Quarts = Paper 01825 2205 
a Pints - Paper 21025 212 
“+ 1/3 Quarts - Paper 077 
s* 1/2 Pints - Paper 00655 
HOMOGENIZED CREAM O' GOLD 
oe on Cans (For Milk Dispensers) le10 
x Quarts - Paper 22025 0225 
NON-FAT MILK 
on Cans 1.32 
Quarts - Paper 0125 # 15 * 
CREAM 
Heavy Whi Cream 
- Paper 1.25 
1/2 Pints - Paper 0325 7% 
Half & Half 
n Cans, Net 3016 
Quarts - Paper oli oh 
Pints - Paper 223 226 
Sour Cream 
ons 1.70 
1/2 Pints 0235 027 
Pressurized Crean ol2 oh9 
ream 
20% Crean - 1-Gallon Cans 2.80 
Pastry Crean - 1-Gallon Cans 4.32 
4o% Crean = 1-Gallon Cans he 76 
BUTTERMILK (REAL CHURNED 
3-Gallon Cans 1.80 
Pints - Paper 209 ell 
CHOCOLATE DRINK 
on Vans 1.92 
Quarts = Paper 21825 2205 
Pints = Paper 21025 o12 
COTTAGE CHEESE 
» rer Lo, (Farmer Style Only) 022 o28 
Pint Carton 22h 229 
1/2 Pint Carton oth 17 
YAMI YOGURT - 1/2 Pint, Glass 015 18 
17? Calions - Glass Bottles 280 
Pints - Glass Bottles 225 229 


* PRICE CHANGE 


#* These items are controlled by the State Department of Agriculture, Burem of 
Milk Control, and the prices listed are minimm prices allowed, 


THIS SUPERSEDES FOREMOST DAIRY PRODUCTS PRICE LIST EFFECTIVE MAY 17, 1956 


2074 O 
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988 PRICE DISCRIMINATION 


HAGE'S, LTD., DIVISION OF FOREMOST DAIRIES 
BElmont 3-1281 


9th Ave, at K Street 


San Diego 12, California 


DAIRY 


FOREMST DAIRY PRODUCTS PRICE LIST 


Effective May 17, 1956 
WHOLES ALE 


HOMOGENIZED MILK, GRADE "A" 
** 5-Gallon tans (For Milk Dispensers) 


** 3 Gallon Cans 

** 1/2 Gallons = Paper 

** Quarts # Paper 

** Pints ~ Paper 

# 1/3 Quarts - Paper 

** 1/2 Pints - Paper 
HOMOGENIZED GOLDEN GUERNSEY 


** 5-Gallon Cans (ror Milk Dispensers) 


** Quarts - Paper 
NON-FAT MILK 
- lon Cans 
Quarts - Paper 
CREAM 
Heavy Whipping Cream 
Quarts = Paper 
1/2 Pints - Paper 
Half and Half 
3-cal lon Tans, Net 
Quarts ~- Paper 
Pints - Paper 
Sour Cream 
wa ns 
1/2 Pints 
Pressurized Crean 
Crean 
20" Crean «= 1-Gallon Cans 
Pastry Cream- 1-Gallon Cans 
0% Cream - 1-Gallon Cans 


BUTTERMILK aS CHURNED) 
3-Gallion Cans 


Quarts - Paper 
Pints - Paper 
CHOCOLATE DRINK 
on Cans 
Quarts - Paper 
Pints - Paper 


COTTAGE CHEESE 
Bulk, Per Lb. (Farmer Style 
Pint Carton 
1/2 Pint Carton 
YAMI YOGURT = 1/2 Pints ,Glass 
ORANGE E 
Gallons - Glass Bottles 
Pints - Glass Bottles 


Only) 


$3070 
1.92 
0365 
01825 
21025 
20747 
00655 


4.10 
22025 


1.32 
e13 


1.25 
0325 


3416 


ols 


5 
ec 


1.70 
0235 


ol2 


2.80 
432 
he 76 


1.60 
0165 
009 


1.92 
01825 
1025 


222 
9) 
ecil 
} 
. 


015 


280 
025 


PRODUCTS 





STORE RESALE 


$ ld 
0205 
012 


eh? 


e27 
oh9 


el9 
ell 


#205 


° 
e28 
029 


ol? 
elf 


029 


#* These items are controled by the State Department of Agriculture, Bureau of 


Milk Control, and the prices listed are minimum prices allowed. 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 989 


HAGE'S, LTD., DIVISION OF FOREMOST DAIRIES, IN, 
Sth Ave, & "K" Street, San Diego 12, California - 3E 3-1281 


ANTITY DISCOUNT SCHEDULE 
am 


BULK ICE CREAM, BULK SHERBET,AND BULK ICE MILK ALL COMBINED TOGETHER 
Monthly Gallonage DISCOUNT PER GALLON 

l= 5 Net 
101 = 200 208 
201 ~ 300 elk 
301 = 00 220 
401 = 500 226 
501 => 600 esl 
601 = 800 a '} 
801 = 2000 0 
2001 = 2500 oh6 
2501 = Over 8 


Ice Milk Only on Volume Accounts 


1501 = 2000 el6 
2001 = 2500 055 
2501 = Over 058 
~*~ EU HeHAHeAeHEHHHeHAHHHEHHEHHHHHEHHHRHHHHEHEHH HH HEH HH H 


PACKAGE ICE CREAM, SHERBET, AND ICE MILK ALL COMBINED TOGETHER 


Monthly Gallonage DISCOUNT PER GALLON 
51 = 100 ? 203 
101 - 200 208 
201 - 300 13 
301 - LOO o18 
Lol = 500 023 
501 = 600 e2 
601 = 700 e32 
701 - 6800 233 
801 = 3000 035 


THIs § SU SUPER °SEDES DES QUANTITY | 15C COUNT SCHEDULE SCHEDULE EFFECTIVE lay 3 1956 





| 
{ 
: 
i 
5 





990 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HAGE'S, LTD, - ICE CREAM AND DAIRY PRODUCTS 
9th at WR" Street, San Diego, Califor an Diego, {fornia - Be 35-1281 


ANTITY DISCOUNT SCHEDULE 
ective 


Bulk Ice Crean, Bulk Sherbet and Bulk Ice Milk all combined together 


MONTHLY GALLON AGE DISCOUNT PER GALLON 
le 50 Net 
51 - 100 $ .03 
101 = 200 208 
201 ad 300 el); 
301 = Loo 220 
4Ol = 500 026 
501 - 600 e3l 
601 @ 800 7 
801 = 2000 lO 
2001 = 2500 oli 
2501 = Over ol8 
Ice Milk Only on Volume Accounts 
1501 = 2000 oli 
2001 es 2500 055 
2501 = Over 258 


Package Ice Cream, Sherbet and Ice Milk, all combined together 


MONTHLY GALLONAGE DISCOUNT PER GALLON 

1- 5 Net 

51 = 100 $ 03 
101 = 250 20k, 
251 baad 400 208 
401 = 600 212 
601 = 800 el 
1201 = 1500 220 
1501 = 2000 02k 
3001 = L000 032 
4001 = 5000 036 
5001 = 6000 238 
6001 = Over 039 


THIS SUPERSEDES HAGE'S MASTER QUANTITY DISCOUNT LIST ISSUED MAY 1, 1955, 
AND GOLDEN STATE MASTER QUANTITY DISCOUNT LIST ISSUED MAY 1, 1955 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 991 
HAGE'S, LTD, - ICE CREAM & DAIRY PRODUCTS 


Division of FOREMOST’ DAIRIES, INC, 
9th at "K" Street, San Diego 12, California, BElmont 3~1281 


SUPPLEMENT TO WHOLESALE SPECIALTIES & NOVELTIES PRICE SCHEDULE NO, 17 


BIG DIP Chocolate Coated Crunch Bar = Each @ $ .90 Per Doz, 
" " " tt " " ~3—Pack @ $ 290 " n 


F,. E, FISHER/ds 
CC: General Distribution 
Price Book Holders 











992 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HAGE'S, LTD. = ICE CREAM AND DAIRY PRODUCTS 


Division of Foremost Dairies, Inc, 


9th at "K" Street, San Diego 12, California - BElmont 3-1281 


WHOLESALE PRICE SCHEDULE NO. 17 
May 9, 1990 


SPECIALTIES AND NOVELTIES 


Foremost Dixie Doodle Bars 
Foremost Twin Popsicles 
Foremost 50/50 Popsicles 
Foremost Fudgsicle 

Hage's Big Sticks 

Foremost Dixie Cups 


Foremost Eskimo Pies 

Foremost Eskimo Supreme (3 Pak) 
Foremost Crispy Bars 

Golden State Sandwiches 

Golden State Sundae Cups (6 0z.) 
Golden State Ice Crean Cups (6 Os.) 
Golden State Sherbet Cups (6 02.) 


Torpedoes/Push-Ups 

Bananzas 

Drumsticks 

Vortex Ice Cream Cones 

Bon Bons 

Golden State Ice Cream Nuggets 
Golden State Sherbet “uggets 
Ice Crean Cake Roll 


53 Per Dozen 
253 " n 
053 " " 
253 n" n 
253 " " 
UC” 


9k " n 
oM% * 
oA, * 
Ay - 


n 
" 
" 
° oh “a " 
" 
n 


xe Ke Ke eK 


09 " 
ok ° 


255 Per Dozen 
ool u“ " 

ook n " 

MF 8 

ofS " " te 
229 Per Bax 
oS" * 

036 Each * 


THIS SUPERSEDES HAGE'S AND GOLDEN STATE SPECIALTIES AND NOVELTIES WHOLESALE 
PRICE SCHEDULE DATED APRIL 17, 1956 


* Indicates price change 
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HAGE'S, LTD. - ICE CREAM AND DAIRY PRONUCTS 
Division of Foremost Dairies, Inc, 
9th at "K" Street, San Diego 12, California - BElmont 3-1281 


WHOLESALE PRICE SCHEDULE NO. 16 


SPECIALTIES AND NOVELTIES 


Foremost Dixie Doodle Bars $ .52 Per Dozen 
Foremost Twin Popsicles oe* & 
Foremost 50/50 Popsicles 52" 
Foremost Fudgsicle oe2" n 
Hage's Big Sticks S2" 8 
Foremost Dixie Cups oe" 8 
Foremost Eskimo Pies 9 Per Dozen 
Forenost Eskimo Supreme (3 Pak) Hu" 
Foremost Crispy Bars um 8 
Golden State Sandwiches 2°. * 
Golden State Sundae Cups (6 0z,.) mn 8 
Golden State Ice Crean Cups (6 0z.) mw” in 
Golden State Sherbet Cups (6 0z.) mn 8 
Torpedoes/Push-Ups 255 Per Dozen 
Bananzas mh". 8 
Drumsticks un" « 
Vortex Ice Crean Cones oh * * 

Bon Bons aw « 
Golden State Ice Cream Nuggets 089" Bax 
Golden State Sherbet Nuggets e855" =* 

Ice Cream Cake Roll o3, Each 


THIS SUPERSEDES HAGE'S AND GOLDEN STATE SPECIALTIES AND 
NOVELTIES WHOLESALE PRICE SCHEDULES DATED MAY 9, 1955. 











994 PRICE DISCRIMINATION 


IN 





DAIRY PRODUCTS 


HAGE'S = DIVISION OF FOREMOST DAIRIES, IN, 
9th Ave, & "K" Street, San Diego, California ~ BElmont 3~1261 


WHOLESALE PRICE SCHEDULE NO, 45—B 


BULK ICE 


SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from 
cabinet service trucks, Subject to quantity discounts listed 


below, 
BULK (3-Gallon Fiber Cans 


Hage's Spumoni . .... « 
Hage's Catering Ice Crean, 
Hage's Ice Cream. . 2 
Holiday Ice Cream. . . « « 
Hage's Sherbet . . . 2 « « 
Hage's Big Dip Shake Base, 
Hage's Ice Milk, .... « 


0 82.42 8 88 


BILLING PRICE 


242.25 Per Gallon 
n " 


1,25 " " 


a DISCOUNT SCHEDULE 
BULK ICE CREAM, BU 2 ND COMBINED TOGETHER 


Monthly Gallonage 


- 50 

- 100 
101 = 200 

= 300 

~ 00 
401 = 500 
S501 = 600 
601 = 800 
801 = 2000 
2001 = 2500 
2501 = Over 


Discount Per Gallon 


Net 
” 203 
208 
elk 
@20 
226 
e31 
036 
eh0 
ol6 
048 


Ice Milk Only on Volume Accounts 


1501 = 2000 
2001 = 2500 
2501 ~ Over 


C 


S . 4 ° =D, Mi 
SHERBETS" .ND "QUANTITY DISCOUNT SCHEDULE'DATED JANUARY 


06 
055 
058 


5, , BU E CREAMS —N 
8, 1957. 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 995 
HAGE'S = DIVISION OF FOREMOST DAIRIES, INC, 


ICE CREAM AND DAIRY PRODUCTS 
Sth Ave, & "K" Street, San Diego, California - BE 3-1261 


WHOLESALE PRICE SCHEDULE NC. LU-B 


ay 
BULK ICE CHENG TD SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from cabinet 
service trucks, Subject to quantity discounts, 


BULK (3-Gallon Fiber Cans) BILLING PRICE 

Hage's Spumoni. . 2 2 2 ee ee wo oo «S2ecd Per Gallon 
Hage's Catering Ice Cream... 1095 Per Gallon 
Hage's Ice Cream. . . ss 0 0 « oe oc de0>-FOr-Uallon 
Holiday Ice Cream... 6 ee ee «© © bed Per Gallon 
Hage's Sherbet. « » «ee 0 0 0 06 0 © =6Wbelh6 Per Gallen 
Hage's Big Dip Shake Base . » » « « e le2S Per Gallon 


Hage's Ice Milk «se eee evens 1625 Per Gallon 


THIS SUPERSEDES WHOLESALE BULK AND PACKAGE ICE CRE/MS & SHERBETS PRICE 
SCHEDULE NO. 43 DATED MAY 9, 1 





ds 








996 PRICE DISCRIMINATION IN DAIRY PRODUCTS 





HAGE'S = DIVISION OF FOnMOST D.inIkS, OC, 
; ICE CREAM AND DAIRY PRODUCTS 
9th Ave, & "K" Street, San Diego, Californi® - BE 3-12*1 


| 
| 
| 
| 


WHOLESALE PRICE SCHEDULE NO. UL-P 
evise er 
PA TS 


' 

| 

Basic prices on stock flavors, delivered to Netail Dealers from cabinet 
service trucks, Subject to quantity discounts, 

| 

| 

| 


SUGGESTED 

SILLING PRICE’ RETAIL PRICE 

PACK.GE PER GALLON PER UNIT 
Hage's Catering Ice Cream, Plastic Pints. .. #2030 * ell * 
Hage's Favorite Ice Cream, Pints. ....+.s.e 1.0% 033 * 
Hage's Favorite Ice Cream, Window 1/2 Gals. « 1676 * 1.1) * 
Hage's Bulk Pak, Quarts . 1. «esse eevee 1,48 * ol? * 
Hage's Bulk Pak, 1/2 CELIO. sc co oe nae SC 1,46 * 093 * 
Hage's Sherbet, Plastic Pints ....+.+e+¢« le7h* 031 * 
Hage's Sherbet, Window 1/2 Gallons. ...«.. 1656 % 099 # 
Golden State Ice Cream, PImte ss ‘ce ce 0 8 1,86 * e332 * 
Golden State Ice Cream, Window 1/2 Gallons. . 1.76 * 1.14 # 
Golden State Sherbet, Pints .....++ee 14658 * 028 * 

Big Dip Ice Milk, V2 Gallons « .+seeee 1.2h 075 

Golden State Pieces of 8 - C/W Quarts.... 2,02 * 69 #1 
Hage's Nut Roll, Qaarts « 0.0.0 0 9 2 6.0 0 2260 * 092 # 
Golden State Holiday, Pints . ees sceeses 1.48 * 023 * 
Golden State Holiday, 1/2 Gallons... Il¢lh6% 093 * 


*+ Price Change 


THIS SUPERSEDES WHOLESALE BULK ‘ND PACKAGE ICE CKLAMS & SHERBETS P: ICE 
SVHEDULE NO, &3 DATED MAY 1950, 
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HAGE'S, LTD. - ICE CREAM AND DAIRY PRODUCTS 
Division of Foremost Dairies, Inc. 
9th at "K" Street, San Diego, California - BElmont 3-1281 


WHOLESALE PRICE SCHEDULE NO, 443 
May 9, 1956 


BULK ICE CREAM AND SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from cabinet 
service trucks, Subject to quantity discounts, 


BULK (3-Gallon Fibre Cms) BILLING PRICE 

Hage's Spumoni $2.25 Per Gallon * 
Hage's Catering Ice Crean 195" © + 
Hage's Ice Cream 165" + 
Holiday Ice Crean 1.54" * + 
Hage's Sherbet 16" * * 
Hage's Big Dip Shake Base 13a6° * ue 
Hage's Ice Milk 1.20" * % 


PACKAGE ICE CREAMS AND SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from cabinet 
service trucks, Subject to qantity discounts, 


BILLING PRICE SUGGESTED RETAIL 


PACKAGE PER GALLON PRICE PER UNIT 
Hage's Catering Ice Cream, Plastic Pts. $2.0L ° 
Hage's Favorite Ice Cream, Pints 1.81 232 
Hage's Favorite Ice Cream, Window 1/2 Gals, 1.72 1,10 
Hage's Bulk Pak, Quarts 1.42 oltS 
Hage's Bulk Pak, 1/2 Gals, 1.40 * 059 
Hage's Sherbet, Plastic Pints 1.68 030 * 
Hage's Sherbet, Window 1/2 Gals. 1.50 * a) 
Cream 0' Gold Ice Cream, Plastic Pints. 2.35 oll 
Cream 0' Gold Sherbet, Plastic Pints 2035 oll 
Golden State Ice Cream, Pints 1.78 * 32 * 
Golden State Ice Cream, Window 1/2 Gals. 1.72 * 1.10 * 
Golden State Sherbet, Pints 1.52 * e27 * 
Big Dip Ice Milk, 1/2 Gals. 1.2h 075 
Golden State Pieces of 8, C/W Quarts 1.% 067 
Hage's Nut Roll, Quarts 2055 * 090 # 
Golden State Holiday Quarts 1.40 # lS * 
Golden State Holiday, 1/2 Gals, 1.40 # 289 * 
Golden State Holiday, Pints 1.40 


THIS SUPERSEDES HAGE'S AND GOLDEN STATE PRICE SCHEDULES DATED MARCH 19, 1956 


* Indicates Price Change 








998 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
HAGE'S, LTD. - ICE CREAM AND DAIRY PRODUCTS 
Division of Foremost Dairies, Inc. 
9th at "K" Street, San Diego, California - BElmont 31281 


WHOLESALE PRICE SCHEDULE NO. 42 
March 19, 1956 


BULK ICE CREAMS AND SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from cabinet 
service trucks, Subject to quantity discounts. 


BULK Gallon Fibre Cans BILLING PRICE 
Hage's Spumoni $2.15 per gallon 
Hage's Catering Ice Crean 1.69 * n 
Hage's Ice Cream 1.60 " " 
Holiday Ice Cream Leh ™ " 
Hage's Sherbet 1.% " " 
Hage's Big Dip Shake Base 1.16 * * 
Hage's Ice Milk 1.16 " " 


PACKAGE ICE CREAMS AND SHERBETS 


Basic prices on stock flavors, delivered to Retail Dealers from cabinet 
service trucks, Subject to quantity discounts. 


BILLING PRICE SUGGESTED RETAIL 


PACK AGE PER GALLON PRICE PER UNIT 
Hage's Catering Ice Cream, Plastic Pts. ve ° 
Hage's Favorite Ice Cream, Pints 1,81 -e32 
Hage's Favorite Ice Crean, Window 1/2 Gals. 1.72 1,10 
Hage's Bulk Pak, Quarts 12 ohS 
Hage's Bulk Pak, 1/2 Gallons 1.36 289 
Hage's Sherbet, Plastic Pints 1.68 029 
Hage's Sherbet, Window 1/2 Gallons 1.6 oS 
Cream 0! Gold Ice Cream, Plastic Pints 2.35 ll 
Cream 0' Gold Sherbet, Plastic Pints 2.35 oil 
Golden State IceCream, Pints 1.276 231 
Golden State Ice Cream, Window 1/2 Gallons 1.68 1.05 
Golden State Sherbet, Pints Lely 02h 
Big Dip Ice Milk, 1/2 Gallons 1.2h 075 
Golden State Pieces of 8, C/W Quarts 1.% 267 
Hage's Nut Roll, Quarts 2230 079 


THIS SUPERSEDES HAGE'S AND GOLDEN STATE PRICE SCHEDULES DATED MAY 9, 1955. 








PRICE DISCRIMINATION 


MARIN-DELL MILK CO. 


SANTA CLARA 


WHOLESALE PRICE 
SCHEDULE 


GROCERY STORES — DELICATESSENS 


Effective September 1, 1956 


The following schedule of prices for fluid milk has 
been established by the Director of Agriculture, State 
of California: 


MINIMUM 
MILK WHOLESALE 
ies .0653 
iene anne eens .1125 
Cte aindeiteinancsithei .195 
9 “ED Silane 39 

D Gta sincectinisbchecttteeces. .78 
2 Gallons or More, 

Bulk per Gallon. .............00 .66 
BUTTERMILK 
QreIR > ccctelticnctsttenicteiecetatitniccee 15 
Gallons—2 or More, 

Bulk per Gallon .......0.+-+0. 50 
HOLLYWOOD SKIM MILK 
RID Giiedaciccccicccodncsbcticbitctdecte 1S 
Gallons, Bulk per Gallon .... .49 
WHIPPING CREAM 
Mh RAGES cereespicteespeccncdeenpepeeeee 325 
I catetebedtinniitinnneccsoncetite 1,21 
Gallons—2 or More, 
Bulk per Gallon ..........0-000 4.64 


IN DAIRY PRODUCTS 999 

TABLE CREAM 
Fh le icectttticmecu » 
i I LE 78 
Gallons—2 or More, 

Bulk per Gallon ................ 2.90 
% AND & 
POE cisisnennianenana 15 
IEE Scccstuemseveensminiemcinanntiintane 25 
REIOG.. ccrencccsceseesescnennrenengptiqnnen .455 
Gallons—2 of More, 

Bulk per Gallon ............... 1.68 
SOUR CREAM 
Ph PUG \cccscvsccccceccsccsbsvidshoosctite .24 
a 
Pe ee | 
ORANGE DRINK 
OO FIO ceiantneencneiicataiianeninnion .05 
TIED « ctcercesishintinticcerceesccsserens 12 
CHOCOLATE DRINK 
% Pints ........ cab hE ccccsitinabone .0653 
ARG | ccccescctbntslvocertintae a 1125 
i aiicerttitehenmasenins 1 
Gallons, Bulk per Gallon ... .66 
Dispenser, per Gallon ......... 76 
COTTAGE CHEESE 
OGNGs cccccedeee .25 
Ty Ck ethics patisintintiensnsccccins 14 
BULK 
Somes ceccccsscecsecsssccccecssserece 24 
tase cccrerenreunttion .24 
Diy cecrescsccceccveecsecesescsesoocscososcese 24 








1000 PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 


SANTA CLARA MARKETING AREA 


Minimum Wholesale Prices 


Effective May 1, 1957 








MILK WHIPPING CREAM 
Dispenser, Bulk 76 2 Gals. & over, Bulk _..._.. 4.64 
ee et 74 oS SEP areesse Serr * et 
Ahly vcicnnnann te ~~ a DE IIOD ccecasrcemannennisenmnannaais 32 8©.37 
Quarts. eoseccerecsancccneeseesscocecececs 195 215 SOUR CREAM 
1/3 Quarts nnn 08 2 Gals. & over, Bulk —....... 2.80 
Ya Pints on 068 8 nee 
sopes GUERNSEY Vy TU seakinstialaatstccasila 24 «28 
Dispenser, TRIE... ndeensevsitnnancnind te 83 ORANGE DRINK 
NOD remem — ee ot Wie a 
CHOCOLATE tales 05 
enn aakeree 2 ORANGE JUICE 
Tels toon eee Vo Gallon q....0ie he 
6 inte =... ae Quarts ecient oramamnaeanets ‘425 49 
(73 Quarts 2255742 .08 Pits nnn enennennnnneecnneeenmene 085 
BUTTERMILK COTTAGE CHEESE 
2 or more Gals., Bulk _.... 50 oe — — 
OO een | hee ee ee 15 
sGlnte: 20) !2 we. dl09 ns 055 Pa Ne onneesoneeneeeneeenneeneennne 
HALF & HALF YAMI YOGURT - FORMULA "J" 
2 Gals. & over, Bulk _...... 1.70 Chosas Qe (05 -con sti 50 
AEE . 455 53 ee .27 
eee ee ee Glass, '/2 Pints ................... 17 
NON FAT YAMI YOGURT - VANILLA oF PLAIN 
2 Gals. & over, Bulk... .49 NI d conc ccesscccrepeteaie ee tes 
Mae es tlh 17 23 
TABLE CREAM 
2 Gals. & over, Bulk ........... 2.90 are ON co - 
IO + liegihnttdearciitialipe ities 78 TOP-WIP, 7 oz. can ............ 40 49 


FLUID MILK SOLD TO WHOLESALE CUSTOMERS 
The following maximum reduction may be made from the above prices when the 
total value in the sale of a single order of fluid milk in a single delivery to a single 
delivery location: 
0 to $10.00 - Net $10.01 to $27.00 - 3% Discount 
$27.01 and over - 6% Discount 





PRICE 


DISCRIMINATION IN DAIRY PRODUCTS 


1001 


MARIN DELL MILK CO. 
SANTA CLARA MARKETING AREA 


Minimum Wholesale Prices 


Effective September 1, 1957 


MILK Wsle. Resale WHIPPING CREAMWsle. Resale 
Dispenser, Bulk ............- -82 2 Gals. & over, Bulk ....... 4.64 
EEE, QUO nc cgsccotesessceee .80 Qe cnititeeniiceecre 1.21 1.30 
VA GaN. cerrerererereerserersennes 43 aes as WE RUNG neice BGaiaierreernies 32 37 
RN AZ cccsssneoeseecnsiunvnsaes 215 .235 
TFS Quette © 608 MASA. .087 SOUR CREAM 
Dileey aceesclReBecnaccencthhes 125 .14 2 Gals. & over, Bulk ........ 2.80 
Oe | thiamin 073 QUIS. sisssvineatbatienaaieueiiatinn .74 84 
POT Rs vcccnintissrccasseseciinaen .45 52 
GOLDEN GUERNSEY WE PUIG eacintacnatocuescnaasessses sic .28 
Dispenser, Bulk ............. .89 
QieBPES nsec ssocccerstddelmbnes .235 255 ORANGE DRINK é 
CNT Saliciscintiverrentcetnen ota .15 
CHOCOLATE 9 Piaiiensspaen-Wiidiagsercsoneres 05 
2 or more Gals., Bulk .... 72 
GsOrhS cserinscssccsccdhhtb dbnche 19 22 ORANGE JUICE 
POA. iactidenieiiceencncinstisnens 125 ie TOA hairaiiaccicuiscematnea .80 
ET 069 NE ins ccc aint eia dail. eo .425 .49 
T/S Quarts 50v00.-0025 20000000080. 082 i atalesscratanieersstas ccuevese ces .25 
BUTTERMILK COTTAGE CHEESE 
2 or more Gals., Bulk ..... 54 Deple ovescceccSorcntenececeretecnseces .26 
NOD iiss. febiisscunsssenis isdn 6 19 BI Spceddesisena ctiviie nese .27 
PIN co eo 06 ORT: isa ceecreasibiantdedadidicas 15 
HALF & HALF YAM! YOGURT — FORMULA ‘‘J’' 
2 Gals. & over, Bulk ..... 1.78 Glass, Quarts .............0 -_ * 
GER: visiecteinsres ec 475 55 Giaies PWS Sivitennceeue .27 .38 
I ea ec Si hs Br % 30 ROG, Fe POI y osnisccnesoesensys 7 .23 
NON FAT JOVECO YOGURT 
2 Gals. & over, Bulk ...... 53 GN siiccccteoc clea .55 
NS 505 RIES i nSaiciciadntisis 16 19 Yo PHS oun... ccccccrceveseserecesvees «t¥e .23 
REDI-WIP, 7 oz. can ........ -48 .57 
TOP-WIP, (7 OF. COM .w....-, -40 49 


FLUID MILK SOLD TO WHOLESALE CUSTOMERS 
The fuilowing mcximum reduction may be made from the above prices when the 
total value in the sale of a single order of fluid milk in a single delivery to a single 
delivery location: 
-0 to $10.00 - Net $10.01 to $27.00 - 3% Discount 
$27.01 and over - 6% Discount 








1000 


ILK 
Dispenser, Bulk _.............. ; 
2 Gal. & over ...................... .74 
PR ccccctccrescccmrecen al 39 
De ceigmmnmmeensninnenensutiont -195 
0 FB Qe ~ asses -nccsvocenicncesen sh .08 
Pints. ................tet wi-ace' Gif 
PGR aie «iis. .068 
GOLDEN GUERNSEY 
Dispenser, Bulk 83 
is 225 
CHOCOLATE 
2 or more Gals., Bulk ........ .68 
Dette Sis Dir Sa s..5a5e. 18 
eNO +. trent 's 7S 
te ca 0650 
1/3 -Querts s.2e0-a24.265008 
BUTTERMILK 
2 or more Gals., Bulk ........ .50 
Vex Minte. ecdinG, za dba: -055 
HALF & HALF 
2 Gals. & over, Bulk _........ 1.70 
I i ae ai aioe 
- one 
NON FAT 
2 Gals. & over, Bulk ...... 49 
ais ~sccttanasnteinnscciess 2.25 . 5 
TABLE CREAM 
2 Gals. & over, Bulk ............ 2.90 


PRICE DISCRIMINATION 


SANTA CLARA MARKETING AREA 
Minimum Wholesale Prices 


43 
215 


‘245 


21 


53 
29 


IN DAIRY PRODUCTS 


Effective May 1, 1957 


WHIPPING CREAM 
2 Gals. & over, Bulk .......... 4.64 


Odarts ©... 2.2.2... 12 $90 

cnnsmancnmenemensmmnses aiid 
SOUR CREAM 

2 Gals. & over, Bulk —....... 2.80 

RI i Lic sseacnlencdila iene 74 84 

a SSS 

SUPINE aniccigiihinioaninieleiieaiciaie 24 «28 


QOD onnrrcecceeesnchedwdens ae 
ly WIIIID cxsunsseecesnccansianiiinaens 


l~ Gallon ...........8sa 80 
Quarts d 
PRES on nseavennseccnsooneondistenene e 


COTTAGE CHEESE 
a ee ee 


Pe edeicieles ea Bha wien, .27 
RE ESPs RRR 15 
YAMI YOGURT - FORMULA "J" 
Glass, Quarts -..................... 50 
I eerteiictnicice ssa 27 
Glass, '/p Pints ................... 17 
YAMI YOGURT - VANILLA OR PLAIN 
ie 55 
Si iiccestssiaceamiiancan 175 .23 
REDI-WIP, 7 oz. can .......... 48 
TOP-WIP, 7 oz. can ............ 40 9 


FLUID MILK SOLD TO WHOLESALE CUSTOMERS 
The following maximum reduction may be made from the above prices when the 


total value in the sale of a single order of fluid milk in a single delivery to a single. 


delivery location: 
.0 to $10.00 - Net 


$10.01 to $27.00 - 3% Discount 
$27.01 and over - 6% Discount 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 1001 


MARIN DELL MILK CO. 


SANTA CLARA MARKETING AREA 
Minimum Wholesale Prices Effective September 1, 1957 


MILK Wsle. Resale WHIPPING CREAMWsle. Resale 
Dispenser, Bulk .........0. -82 2 Gals. & over, Bulk ....... 4.64 
2 Gal 8 OVO rrecerrereereeeee -80 Qu exteed ssdlanetn inn gone 1.21 1.30 
An Gals. cvvcececeererreererereenees .43 47 % Plows ......dRicsssinde »32 -37 
eb iscesksusésspniass cease one 6215 235 
TP Quarts «0... LR .087 SOUR CREAM 
BIE ikiovectOaRareceees chia 125 14 2 Gals. & over, Bulk ........ 2.80 
Yj Pints bg et hake .073 Quarts + ee ceenseecececsresecseoeesses 74 84 
PO etaveteratcianeccatendeteten .45 52 
GOLDEN GUERNSEY 16 PENS: ctititicgecciieiein 24 .28 
Dispenser, Bulk ............. .89 
MINE, snsoes coxssesneabbesdttiches 235 255 ORANGE DRINK 
I credit M eh incincsanensnaiens 12 .15 
CHOCOLATE Vy Pras Bare etek sncesesecse 05 
2 or more Gols., Bulk .... 72 
IN a iin danescrstebc eden Te 19 22 ORANGE JUICE 
EE” aiid eta nedentnanenennanne 125 % INN Scala tetnedca an cates 80 
ID da iRhenccmneeeeyriees 069 QRH crong pe cniessnenscve anise 425 49 
Se, ee ee 082 I ie niacnienichinte snscnteantiteatens .25 
BUTTERMILK COTTAGE CHEESE 
2or more Gals., Bulk ..... 54 Dalle: scsecccccd rect 2% 
ee 16 19 VE’ scinceideneniiiaaussdebetiaibamebin nts, 27 
Cis sicRs suinnsicieeennts 06 BG MG: seticsvrasegeigiisccnmmcntnaasiiion 15 
HALF & HALF YAMI YOGURT — FORMULA ‘‘J" 
2Gals. & over, Bulk ..... 1.78 Glass, Quarts 0.0... .50 
Qvorts ee eee “475 55 ee an <e<dimmemasiehans .27 .38 
Pints ovececcccde doce cenpecceesepncess 2% .30 oss, % CGR . cocccccccceccconcs By +23 
NON FAT JOVECO YOGURT 
2 Gals. & over, Bulk al 53 Quarts Covercccneaeccoceccescocecscoaes 55 
I oo AME <: puanasecsvunnonacs 16 19 Yo PHARGS nnrrcrscocccrescccererecessoers 175 .23 
REDI-WIP, 7 oz. can ........ -48 57 
TOP-WIP, (7 es: QO sect: .40 49 


FLUID MILK SOLD TO WHOLESALE CUSTOMERS 
The fuilowing maximum reduction may be made from the above prices when the 
total value in the sale of o single order of fluid milk in a single delivery to a single 
delivery location: 
-0 to $10.00 - Net $10.01 to $27.00 - 3% Discount 
$27.01 and over - 6% Discount 


RATES 


Se ee 


SEWN At RR oN oN es a8 





1002 


PRICE DISCRIMINATION IN 





DAIRY PRODUCTS 


MARIN DELL MILK CO. 
SAN FRANCISCO MARKETING AREA 


Minimum Wholesale Prices Effective September 1, 1957 [ 
t 
MILK Wsle. Resale WHIPPING CREAM Wsle. Resale | 
Dispenser, Bulk ............. .855 2 Gals. & over, Bulk ....... 464 
5 or More Gallons, iin to sconce 1.21 1.30 
Bulk per Gallon «............. 77 Wy RI nace Ssenanntcocacinsensns .32 7 } 
2 Gal. less than § ........... 79 l 
1 Boles Sosige tients: 425 465 SOUR CREAM / 
SIE, Sootenecroenore oe 215.235. 2 Gals. & over, Bulk ....... 2.80 | 
CFE GROGIES  cettinttesraminn .086 INS osc BEE vstcicnittininncieiniai 74 84 
iin coerecimals..tath..... 0125 DGPS eee sesessesseecsnecneesneesnnenns 45 .52 | 
II. erlinatiashiameteteedarec 072 Ya PIS oe.neecesereesereseeesesnens .24 28 
[ 
GOLDEN GUERNSEY ORANGE DRINK ia 
Dispenser, Bulk ...........:. 925 DINE stntanceterscssnigoetravacs 12 WS ( | 
iiii06  aoscn ie. 235 255 PR AIE « aidesseveauteonesdectnenere 05 , 
CHOCOLATE ORANGE JUICE : 
2 or more Gals., Bulk .... .72 M Geller axGd.<csnwesiceieess 80 
A 19 .22 tnt oranda. co ci etscecesseneas 425 7) } 
a er 125 Pie oc ceitaacesstessvavebounent 25 L ¢ 
— 
SE isan codices 082 COTTAGE CHEESE 
= ye et masveateactaele. 26 
BUTTERMILK } Slbs Sinkestabenaetiiet 27 
2 or more Gals, Bulk ...... 54 Whe Ble, cswsspsagcdethvccosesncnecenessets 15 
Wine og "yawn YoourT = FORMULA” | 
Gloss, Quarts «...0..:0.0dsss000 .50 ! 
HALF & HALF Glenn, Pinter s..:.vcrwerscen 27 38 
2 Gals. & over, Bulk ...... 1.78 Glass, Pints ...-csseoscoe VW 23 | 
GET Nussscles..-cotbane aeeehare 475 55 
Witte ee iegeicoene 26 ~—-.30 SOVELO: VOGT 
Me cccscres ee ene 155 175 Quite Aacies.....00cdel. 55 | 
ais eben stneccsensiniosind .175 2B { 
NON FAT 
2 Gals. & over, Bulk ...... .53 REDI-WIP, 7 oz. can ....... 48 55 , 
Rt tea aa 16 19 a a 


FLUID MILK SOLD TO WHOLESALE CUSTOMERS 


The following maximum reduction may be made from the above prices when the 


5 


total value in the sale of a single order of fluid milk in a single delivery to a single 
delivery location: 
-0 to $8.00 Net $8.01 to $20.00 - 3% Discount 
$20.01 and over - 6% Discount 








55 


49 


ingle 


PRICE DISCRIMINATION 


Stote of California: 


ce 


) PASTEURIZED GRADE “A” HOMOGENIZED 


end VITAMIN “D” MILK 


| Uy Pint 
pow 
int ........ 

's 

2 Gallons, Bulk, Less than 5 

5 or More Gallons, Bulk per Gallon 

Dispenser, per Gallon 


GOLDEN GUERNSEY 


OF 


Quarts -—-ennnnw-nonsernneennanenennnens 
BUTTERMILK 


ne 


Yy Pint 

rts 
}  Gallons—2 or More, Bulk per Gallon 
HOLLYWOOD SKIM MILK 


\y Ph, surececrarcomrarenenanansanentencenans 


Gollons-2 or More, Bulk per Gallon 


WHIPPING CREAM 
\/ Pins 


Quarts [ 
Gallons—2 or More, Bulk per Gallon 


ee ae 


—™- 


same 


) 


| 20474 O—58—pt. 3——-32 


The fellowing schedule of prices for fluid milk 
hes been established by the Director of Agriculture, 


Minimum 
Wholesale 


-067 


IN DAIRY PRODUCTS 1003 
Abia iem um 
Whalesaie 
TABLE CREAM 
Quarts... eecilinemiaeieeeinaan 78 
Gallons—2 or More, Bulk per Gallon... 2.90 
Y_ AND '4 
le... eee ice al 





OU Ssadastssbs tacts “tc BiaSidlectil wa ae 
Gallons—2 or More, Bulk per Gallon 1.76 


SOUR CREAM 
'/y Pints be Siete. + «Ae 
Pints 5 LOS. Sette” ye 
Quarts pio Le 
Gallons—! or More, Bulk per Gallon 2.80 
ORANGE DRINK 
Vy Pints. 7 owns ates 05 
Querts ; 12 
CHOCOLATE DRINK 
Vo Pints iW Waar - 0643 
ints ee Hats” «Van 
Quarts ; suse 8 18 
Bulk, per Gallon .68 
Dispenser, per Gallon 78 
COTTAGE CHEESE 
| Lb. .27 
Vy Lb. 15 
BULK 
Creamed -26 
Bakers 26 
Dry 26 
(over) 


INI ET GE SD 


fadIBLE 


eee 








1004 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Minimum 
Wholesale 
ORANGE JUICE 
Awe ane» oo pau Oey he PaO ha = -& 
WATTS 2 we eee eee eee eee eeneee . 
Ome ee eee bloc tek da’ 80 WHOLESALE 
YAMI YOGURT 
SiR weet annandaaratnenas 175 PRICE SCHEDULE | 
Quart ....+- Cee eeewecrceesece 04 
YOGURT 
Quorts....+- ao ciel a OMe aibipmdecess -50 
PIE ER «oc pccnscessce ons 6 ty .27 
FEV oc cn csetcse® Seadecces 1S SAN FRANCISCO 
JOVECO YOGURT MARKETING AREA : 
Qamre noc ok cee OUR C0 ee 
PE cee eevee cweaege wt 175 
SE |. 
REDDIWHIP ( 
CaF Once dws ca Pereele veces 48 
6 
¢ 
TOP WHIP 
Can ee -40 
The following maximum reductions will be made MARIN-DELL MILK CO. : 
below the wholesale fluidmilk prices established Prices 
by the Director of Agriculture when the total 
value of a single delivery to a single location Effective May 1, 1957 » ¥ 





is as follows: 


Oto $ 8.00.... NET 
8.01 to $20.00. ... 3% of the toto! purchase of milk 
20,01 and over.... 6% of the total purchase of milk 


eg a 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 


The following schedule of prices for fluid milk 
has been established by the Director of Agriculture, 
State of California: 


a eT 78+ 
PASTEURIZED GRADE "A" HOMOGENIZED Gallons i or More, Bulk per Galion. 2:90 


ULE 


Rg A 


gf 
A 


and VITAMIN "D”" MILK 
Minimum 
Wholesale 


| nina. 


Quart ....... uitekadterenstisicians .195 
EE a. 76 


Dispenser, per Gallon .78 
BUTTERMILK 


HOLLYWOOD SKIM MILK 
Gallons—2 or More, Bulk per Gallon 4 
WHIPPING CREAM 
ee 32", 


Gallons—2 or More, Bulk per Gallon... 





ve} ae 


Gallons—! or More, Bulk per Gallon 


ORANGE DRINK 
A re a 


CHOCOLATE DRINK 





Yq AND '/y 


SOUR CREAM 


0643 
1125 
18 


78 


25 
14 


$6 CARI ENE AD ATE RAAT ETI 


eantalad mao 


CO, | Gallon—2 or More, Bulk per Gallon. 4.64 suLK | 
PASTRY CREAM peend = 
Ip Pint 21"/y - 24 4 


ee a ee 


t 
\ ‘ 
) ' 
| 


eee 














WHOLESALE 
PRICE SCHEDULE 
Restaurants and Institutions 


SAN FRANCISCO 


ES 


MARIN-DELL MILK CO. 


Prices 
Effective September 1, 1956 








1008 


The following schedule of prices for fluid milk 
has been established by the Director of Agriculture, 


State of California: 


PASTEURIZED GRADE “A" HOMOGENIZED 


and VITAMIN “D" MILK 


Y Pint 
Vy Quart. 

Pint ; adanasbienitlbasia 
Quart REE TIER 
Vy Gallons Bild 
Gallon, Bulk, less than 5 

5 or More Gallons, Bulk per Gallon 
Dispenser, per Gallon 


GOLDEN GUERNSEY 
Qvorts 3 


BUTTERMILK 
Vy Pint . i 
OR gar ak taste 
Gallons—2 or More, Bulk per Gallon 


HOLLYWOOD SKIM MILK 


Quarts ; : : : 
Gallons—2 or More, Bulk per Gallon 


WHIPPING CREAM 
, Pints 
Gallons—2 or More, Bulk per Gallon 


PRICE DISCRIMINATION 


Minimum 


Wholesale 


069 
-082 
12 
.205 
-405 
77 
.75 
835 


.235 


055 


32 
1.2! 
4.64 





IN DAIRY PRODUCTS 





TABLE CREAM 
ca cette aL a 
Gallons—2 or More, Bulk per Gallon... 
Ya AND 4 
RTI. 5: usschsiesmeseoncignaebcniavaicieasaies 
Gallons—2 or More, Bulk per Gallon... 
SOUR CREAM 
Gallons—! or More, Bulk per Gallon 
ORANGE DRINK 
CHOCOLATE DRINK 
ints 
Quarts ss 
Bulk, per Gallon 


Dispenser, per Gallon 


COTTAGE CHEESE 


1 Lb. 
/> Lb. 
BULK 
Creamed 
Bakers 
Dry 
(over) 


78 


.27 
AS 


.26 
26 


ect... 2 ae 





oreo 


1643 
1125 
18 


18 


27 
15 


26 
26 


— 


— —_ 


PRICE DISCRIMINATION 


Minimum 
Wholesale 
ORANGE JUICE 
PintS secs scree reer eer eeaee 2 
Quarts Ds pest d> tn ell aa <a @ 425 
|) .80 
YOGURT 
Quarts... ccc eee eee eneenes -50 
Pints . . .27 
Uy Pints... sere eee ween ees aa 
JOVECO YOGURT 
Geet ccc ccs ccceevecveces 55 
tT ee ee -175 
REDDIWHIP 
Ey dissin tan ste geiveneenme-angepegne 48 
TOP WHIP 
midis bs 0.066 £4 A pte 38 


The following maximum reductions will be made 
below the wholesale fluidmilk prices established 
by the Director of Agriculture when the total 
value of a single delivery to a single location 
is as follows: 


Oto$ 8.00.... NET 
8.01 to $20.00. . . . 3% of the total purchose of milk 
20.01 and over... . 6% of the total purchase of milk 


IN DAIRY PRODUCTS 


1009 


WHOLESALE 
PRICE SCHEDULE 


Restaurants and Institutions 


SAN FRANCISCO 
MARKETING AREA 


XS 


MARIN-DELL MILK CO. 
Prices 
Effective October 16, 1956 
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The following schedule of prices for fluid milk 
has been established by the Director of Agriculture, 


State cf California: 


PASTEURIZED GRADE “A" HOMOGENIZED 
and VITAMIN “D” MILK 





2 or More Gallons, Bulk per Gallon 
Dispenser, per Gallon 


BUTTERMILK 


9? ieee 
Gallons—2 or More, Bulk per Gallon 


HOLLYWOOD SKIM MILK 


Gallons—2 or More, Bulk per Gallon 


WHIPPING CREAM 
Pints... 
arnt 


Gallons—2 or ‘More, Bulk per ‘Gallon... 


PASTRY CREAM 
\/z Pint 


PRICE DISCRIMINATION 


Minimum 
Wholesale 


IN DAIRY PRODUCTS 


TABLE CREAM 
as ateleceaceenrneieiiaa 
Gallons—2 or More, Bulk per ‘Gallon. 
Ya AND Mh 
f Pints... < 
a 


Gallons—2 or More, Bulk per Gallon. 





SOUR CREAM 
Han 
I een ceneneh aa cnaentinleecetatinesn 
Gallons, Bulk per Gallon 
ORANGE DRINK 
Vo Pints. hase 
Quarts... ana 
CHOCOLATE DRINK 
Pints... wa 
bs : 
Bulk, per Gallon 


Dispenser, per — Se 


COTTAGE CHEESE 
| Lb. 
Vo Lb. 


BULK 
Creamed 
Bakers 
Dry 


. ge En as 


I, I gL I, | Ty, ATT “em a, Ah, Og, TT 


I gs 








WHOLESALE 
PRICE SCHEDULE 


Restaurants and Institutions 


SAN FRANCISCO 


ED 


MARIN-DELL MILK CO. 


Corrected Prices 


Effective September 26, 1955 


1011 








1012 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


\ Wn he Nats Pevlana + 


ee GOLDEN‘ STATE DAIRY tu 
ICE CREAM PRICE SCHEDULE 
EFFECTIVE MAY 1, 1857 — TO REGULAR WHOLESALE ROUTE DELIVERED CUSTOMERS 





GOLDEN STATE BULK ICE CREAM, SHERBERT, ICE MILE 
Golden State Cream O'Gold Catering Ice Cream......................1.95 per Gallon EARNED 
Golden State Meliday Ico Crom —...............-....-.....-....1.89 por Gallen st: 


i 


s-beieer Pf 


GOLDEN STATE PACKAGED ICE CREAM AND SHERBERTS 

Golden State Cream O’Gold Catering Ice Cream = -.... 2.40 per Gallon 
Golden State Cream O’Gold Sherbert ene 2.40 per Gallon 
Golden ‘State Brand Ice Cream (% Gallons) 1.75 per Gallon Monthly  Allewane 
Golden State Brand Sherbert (Pints and % Gallons) 1.57 per Gallon 1 80 Gallons — Ry 
Golden State Holiday Ice Cream 22... eat 1.45 per Gallon 51.400 Galen 
Golden State Big Dip (% Galloma) eee eeeenenenne ee 1.99 per Gallon “> Colem= as 
Golden State Pieces of Eight 00000000... ceeweceseseenerereeey 2,01 per Gallon 





8 
: 
: 
rrr, errr I —_—aer 





ail 


= 


GOLDEN STATE NOVELTIES AND SPECIALTIES PRICES LISTED BELOW ARE WET, WO DISCOUM 
Golden State Cut and Wrapped Ice Cream (8 to the qucert) 22 cccceececeececeeeeeeeeeeeeeeee 1.93 per Gallon 
I a isaac nds esmuescn nT 
Sundae Cups (Pure Ico Crecem) once cececeeeneeeeeeeeeeeneeeee Le | 
All Large Novelty Items ae siaieebtsccteiaipsetanchinirtonisninnsasseoseisite te 
I i iacideSacdicits dapiciienctanae teil aes zacanticedicomaa vce $85 por Dosen 


eet peggy 


— 








ii* 


,aett le 
biti 
cee? fe 


PEEEECEE EY] 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 1013 





WHOLESALE 


PRICE LIST 
ICE CREAM 





CALIFORNIA’S 
CALIFORNIA’S 


FAVORITE FAVORITE 


ICE CREAM 
ICE CREAM 


SANTA BARBARA 


400 West Carrillo Street 
Telephone Woodland 5-5101 


VENTURA 
952 East Front Street 
Telephone Miller 3-2244 


eg Ne a 8 a 











1014 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Pounkana. 


GOLDEN STATE DAIRY ae 
EFFECTIVE MAY 1, 1956 — TO REGULAR WHOLESALE ROUTE DELIVERED CUSTOMERS 





GOLDEN STATE BULK ICE CREAM, SHERBERT, ICE MILE 





Golden State Cream O'Gold Catering Ice Cream... 1.90 per Gallon © EARNED REBATE SoREDRT 
Golden State Brand Jee Cream ieee 1.86 per Gallon Gaiees ome 
Golden State Holiday co Cream 1.58 per Gallon sl: Ee 
Oe I cee 1.50 per Gallon i: =f 
Golden State Ico Mil 188 por Gallon “i. = 
Golden State Big Dip Shake Mix 1.83 per Gallon 8 See — 5 
GOLDEN STATE PACKAGED ICE CREAM AND SHERBERTS 

Golden State Cream O’Gold Catering Ice Cream... 2.35 per Gallos 

Golden State Cream O’Gold Sherbert 2.35 per Galloa 

Golden State Brand Ice Cream Pints) 2. _.1.80 per Gallon uae 
Golden State Brand Ice Cream (% Gallons) 1.70 per Gallon :' 
Golden State Brand Sherbert (Pints and ¥% Gallons) 

Golden State Holiday loo Crecem 2c cseceecneeeee 

Golden State Big Dip (% Galloes) 

Golden State Pieces of Eight 0c ecco eeeneeeeeneeneene 









GOLDEN STATE NOVELTIES AND SPECIAETIES 
Golden Siate Cut and Wrapped Ice Cream (8 to the quart) 








ai  f 


senor f° 


BEERS UES G| 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


SANTA BARBARA AREA 


ee GOLDEN STATE D 
Who e List 
v 
Golden State Bulk Ice Cream, Seerbet. and Ice Milk 
Golden State Cream O'Gold Catering Ice Cream 1.87 per gallon 
Golden State Brand Ice Cream 1.55 per gallon 
Golden State Holiday Ice Cream 1.46 per gallon 
Golden State Sherbet 1.36 per gallon 
Golden State Ice Milk 1.18 per gallon 
Go ate Pack ic Sherbd nd Specialti 
Big Dip 4 Gals, 1.24 per gallon 
Golden State Cream O'Gold Catering ice Cream 2.35 per gallon 
Cream O'Gold Sherbet 2.35 per gallon 
Golden State Bram Ice Cream 1.76 per gallon 
Golden State Holiday Ice Cream—pints 1.32 per gallon 
Golden State Sherbet 1.40 per gallon — 
Golden State Holiday 4 Gals, 1.32 per gallon 
Golden State Brand Gals. Ice Cream 1.57 per gallon 
Golden State 4 Gals. Sherbet 1.36 per gallon — 
Golden State Nut Roll 9 &2Q Coe%s dimen 2.30 per gallon 
Spumoni -o 1.62 per doz. slices 
Golden State Cut and Wrapped Ice Cream 1.79 per gallon 
Golden State Ice Cream Nuggets (Box 20) 289 box 
Golden State Sherbet Nuggets (Box 20) -855 box 
Imitation Ice Cream 85 per gallon 
Sugar Free Ice Cream Pts. 3.60 per gallon 
f cece < 3 196 
Novelties 
Sundae Cups (Pure Ice Cream .93 doz. Twin Pops 45 dos. 
Large novelties 90 doz. Bon Bons -81 doz. 
Small novelties 250 doz. Big Stick 45 doz. 
MONT HLY REBaTE SC LE 
Combined Bulk ined Packa 
1- 50 gallons Net l1- 25 gallons Net 
51-100 gallons .05 3 26- 75 gallons .03 
101 - 200 gallons .10 2 76 - 150 gallons .05 
201 ~- 300 gallons .15 ‘# 151 - 300 gallons .06 
301 - 400 gallons .20 20 301 - 400 gallons’ .08 
401 - 500 gallons .25 2% 40l1- - gallons .10 
501 - 600 gallons .30 3) 
601 - 700 gallons .35 
701 = 800 gallons 37 > 1a09 
80l- - gallons .40 yoo so Seo 
785m OX ceo. 
2 2 Vp. as 


1015 


PHONE: WOODLAND 5~5101 


SENET AE ISIE: 


atest ta 


tmnt aI 


ronnie 37. 











1016 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


WHOLESALE PRICE SCHEDULE 





GOLDEN STATE DAIRY 


400 West Carrillo Street, Santa Barbara, Calif., Phone: WOodlam 5-510] 
SANTA BARBARA AREA == EFFECTIVE JANUARY 1, 1956 


et 


WHOLESALE 
BULK, per gallon 69 
BULK for Dispensers, per gallon 079 
PASTEURIZED MILK 
Quart a 21875 
HOMOGENIZED MILK 
1/2 gal. 0375 
Quart 21875 
Pint 2105 
1/3 Quart 0757 
1/2 Pint 20665 
CREAM QF GOLD 
Quart 22075 
1/2 Pints 07 
GOLDEN GUERNSEY 
Quart +2075 
1/2 Pint . 
SKIM MILK 
Quart 012 
1/2 Pint 04,3 
CREAM 
Quart Ak 
Pint (a =e 223 
Quart 1,08 
1/2 Pint 229 
Table Cream 
Quart 73 
Whipping Cream 
Quart 1,26 
1/2 Pint 33 
So 
U3 Gal. 1.59 
1/2 Pint 023 
Reddi-Wip - 7 oz can 045 
Top Wip 36 
CHOCOLATE MILK 
Quart 1875 
Pints «105 
1/2 Pint 2065 
BUTTERMILK 
Quart 0155 
1/2 Pint 2054 
YAMI YOGU 
1/2 Pint Jar 5 
COTTAGE CHEESE 
Creamed or Farmers Style 
5—lb Container per lb. .22 
l-lb Container per lb. .24 
1/2 1b Container 14 
Sillhouette (Low Fat) Cottage. Cheese per lb. .22 
ORANGE JUICE 
Quart oA 
Pint 023 


a75 


SUGGESTED 
RESaLE 


221 
42 


21 
0115 


023 


023 


0145 . 


48 
026 


1.34 
+33 


1.56 
37 


52 
42 


e2l 
212 


175 


29 
17 
27 


oh9 
27 





45° 


- w oo 


~~ oO 


7 
2 


1 
2 


75 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 1017 


WHOLESALE PRICE SCHEDULE 





GOLDEN STATE DAIRY 
400 West Carrillo Street, Santa Barbara, Phone: 5-5101 
952 East Front Street, Ventura, Phone: Miller 3-224, 


EFFECTIVE SEPT. 1, 1956 


Suggested 
Unit Wholesale Resale 
Bulk Per Gallon e71 
Bulk For Dispensers per Gallon 281 
Pasteurized Milk Quart 21925 oalS 
Homogenized Milk 1/2 Gallon 2385 43 
Quart 01925 e215 
Pint 21075 212 
1/3 Quart eO774 
1/2 Pint -0678 
Cream of Gold Quart 02125 2235 
1/2 Pint 20728 
Golden Guernsey Quart 22125 0235 
1/2 Pint 20728 
Skim Milk Quart 0125 015 
1/2 Pint 0055 
Cream 
Half and Half Quart 046 250 
Pint 2h 027 
All Purpose Cream Quart 1,12 1.38 
1/2 Pint 230 234 
Table Cream Quart 81 292 
Whipping Cream Quart 1,30 1.60 
1/2 Pint 034 38 
Sour Cream 1/2 Gal. 1.69 
1/2 Pint 0245 029 
Reddi Wip 7 oz. Can 047 o bly 
Top Wip 038 od 
Chocolate Drink Quart 01925 2215 
* Pint 21075 212 
1/2 Pint .0678 
Buttermilk Quart 217 19 
1/2 Pint 0054 
Yami Yogurt 1/2 Pint Jar 01475 18 
Cottage Cheese 
Creamed or Farmers Style 5 lb Container o23 per lb. 
1 lb Container 025 30 
1/2 1b Container oly 17 
Silhouette (low fat) Cottage Cheese 023 28 
Orange Juice Quart ohh 49 
Pint 223 e27 


2 ALES 








1018 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ACCEL 


AREA 
DATE 
she regts 


wm 4 
carats 
ER 
SE selina 
od | 
a ow 
bEges 
na 
we 
Se asostienadlel 
kcal 
5 de] 
Reb die! 
SI ichadhalaain kl 
Sidlssdidcladin 
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GOAT MILK 
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WH CE SCHEDULE 


GOLDEN STATE DAIRY 


400 West Carrillo Street, Santa Barbara, Phone: Woodland 5-5101 
952 East Front Street, | Vertura, Phone: Miller 3-224, 


EFFECTIVE MAY 1, 1957 


BULK, per gallon 69 : 
BULK, for Dispensers, per gallon 079 
PASTEURIZED MILK : 
Quart 21875 21 
HOMOGENIZED MILK 
1/2 gal. 2375 ae | 
Quart 1875 221 
Pint 2105 115 
1/3 Quart -0757 
1/2 Pint 0665 
CREAM OF GOLD 
Quart +2075 23 
1/2 Pint “ 0715 
GOLDEN GUERNSEY 
Quart +2075 23 | 
1/2 Pint 20715 lopal 
SKIM MILK 
BULK (2 gal.) per gal 42 
1/2 Gal. oh | 
Quart 125 15 
CREAM { 
me batt | 
& ) per gal. 1.67 | 
46 50 
Pint 2h 227 
All Purpose Cream 
Quart 1.12 1.38 
1/2 Pint 30 34 | 
Table Cr ; 
Quart 81 92 
Whi Cream 
Quart 1,30 1,60 
1/2 Pint hh 3 
Sour Cream 
2 Gal. 1.69 
1/2 Pint 0245 229 
Reddi-Wip — 7 oz. can 47 «Sly 
Top-Wip 38 ah | 
CHOCOLATE MILK i 
Quart 21925 2 
Pints -1075 12 
1/2 Pint .0678 
1/3 Quarts 0774 
BUTTERMILK 
Bulk (2 or 3 gal.) per gal. 59 
Quart 217 19 | 
1/2 Pint 055 
YAMI YOGURT 
1/2 Pint Jer 01475 2B 
COTTAGE CHEESE 
Creamed or Farmers Style 
5-lb. Container, per lb, 23 i 
l-lb, Container, per 1b, 25 3 | 
1/2-1b, Container lh 17 
Silhouette (Low Fat) Cottage Cheese, per lb, 23 28 
ORANGE JUICE 
Quart ohh 49 


Pint 23 Mest 
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Se 


i WHOLESALE PRICE SCHEDULE 
GOLDEN STATE DAIRY 
400 West Carrillo Street, Sante Barbare Phone: Woodland 5-5101 
EFFECTIVE AUGs 11, 1957 
BULK, per gallor oh | 
BULK, for Dis ers) pet gallon 279 
| PASTEURIZED 
Quart 21925 422 
HOMOGENIZED MILK 
21 1/2 gal. 1385 ols 
Quart 41925 422 
ne Pint 41175 i135 
21 1/3 Quart .086 
Lis 1/2 Pint -070 
} CREAM OF GOLD 
| 2075 +29 
Pint 07h, 
Se GOLDEN GUERNSEY 
Quart +2075 2234 
1/2 Pint O74 
23 SKIM MILK 
ee BULK (2 gal.) per gal 042 
1/2 Gel. 2h 
Quart 2125 215 
1/2 Pint 2055 
15 CREAM 
| te eat) per gal. 1.67 
Quart hb 250 
50 Pint oa, 027 
27 1,12 1.36 
58 1/2 Pint x” 03h 
3h } 81 292 
e 
32 1.30 1.60 
60 1/2 Pint “3  ) 
38 ; 1.69 
1/2 Pint 0245 029 
29 Reddi-Wip -- 7 oz. can eh7 o5h 
"5h Top-Wip 38 ohh, 
uh i Quip 242 49 
* CHOCOLATE MILK 
hf | Quart «1925 .22 
Pints 1175 2135 
a 1/2 Pint .070 
° 1/3 Quarts ¢ 
BUTTERAILK 
BULK (2 or 3 gal.) per gal. 59 
Quart 017 19 
1/2 Pint .055 
19 YAMI YOGURT 
1/2 Pirt Jer 01475 218 
1 | COTTAGE CHEESE 
Creamed or Farmers Style 
| 5-lb. Container, per 1», 223 
l-lb, Container, per lb, 025 230 
x0 1/2-lb, Container ol 17 
et) Silhouette (Low Fat) Cottage Cheese, per 1b. 223 28 
8 ORANGE JUICE 
. Quart whl, 49 
49 Pint 023 027 
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WHOLESALE PRICE SCHEDULE 


GOLDEN STATE DAIRY 
400 West Carrillo Street, Santa Barbara Phone WOodland 5-5101 


EFFECTIVE SEPTEMBER 1, 1957 


Bulk, per gallon 76 
Bulk, for Dispensers, per gallon 079 
PASTEURIZED MILK 

Quart 01975 
HOMOGENT230_ MTLK 

172 Gai, 0395 

Quart 01975 

Pint oak 

1/3 Quart 088 

1/2 Pint 071 
CREAM OF GOLD 

Quart 02125 

1/2 Pint 075 
GOLDEN GUERNSEY 

Quart 02125 

i/2 Pint 075 
SKIM MILK 

Bulk (2 gal.) per gal, 46 

1/2 Gal. 226 

Quart 135 

1/2 Pint 20575 
CREAM 

Helf & Half 

Bulk (2 gal.) per gal, 1.75 

Quart 42 

Pint 025 
ALL PURPOSE CREAM 

Quart 1,16 

1/2 Pint 31 
TABLE CREAM 

Quart 85 
WHIPPING CREAM 

Quart 1.34 

1/2 Pint 035 
SOUR CREAM 

i/2 Gal, 1.69 

1/2 Pint 2255 
Reddi-Wip -- 7 oz. can 047 
Top-Wip 38 
Quip 42 
CHOCOLATE MILK 

Quart 01975 

Pints 12 

1/2 Pint 071 

1/3 Quarts .088 
BUTTERMILK 

Bulk (2 or 3 gal.) per gal. 059 

Quart 17 

1/2 Pint 055 
YAMI_ YOGURT 

172 Pint Jar 215 


COTTAGE CHEESE 
Creamed or Farmers Style 


5 lb. Contajner, per lb, 020 

1 1b, Container, per lb, 025 

1/2 1b, Container 14 
Silhouette (Low Fat) Cottage Cheese, per lb, 23 
ORANGE JUICE 

Quart 45 


Pint 025 


ae 


I 





15 


Ve Se 


ww 


952 East Front Street, Ventura, California, Phone: 


HOMOGEN ZED MILK 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


FOREMOST - GOLDEN STATE DAIRY 


WHOLESALE PRICE SCHEDULE 
EFFECTIVE SEPTEMBER 1, 1957 


gal. cans) per gal. 


"Gallon 
t 


Pint 
1/3 Quart 


& Pint 


O'GOLD 
faart 


Pint 


host PAT MILK 


ju 


or 3 gal. cans) per gal. 


or 3 gal. cans) per gal. 


LK 
Bulk (Z or 3 gal. cans) per gal. 
Quar 


Bulk (Z or 3 gal. cans) per gal. 


Le CHEESE Ce or Farmers Style) 


container, per l 
1 lb. container 
1 lb. container (Silhouette) 
k lb. container 


E 
Pint 


ICE 


T 
ar 


1025 


Miller 3-2244 


S ested 
Retail 


-45 
-225 


14 


24 


ee 
(a ee a as 





A Ot FA I 


em Nn ae 








mee 
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H2TAIL PRICE soxepug  / A Jis/s 5 ; fest 
: Den) 
>= = DA A fe 
yo - | 
4OO Weet Carrille Street, Santa Barbara, Cexlif., Phone: 5-5101 
PRODUCT ERICE 


PASTEURIZED DOUMLE CAFi'ED } 
CREAM LIKE MILKS | 


Orade A (Select) Quart 222 
Golden Guernsey Quart 225 : 
Cert. Guernsey Quart 2? 
Goat Kilk Quart 46 


PASTEURIZED DOUBLE CAPi'ED 
HOMOG"BIZED MILKS 





Tee Crean 


Homogenised Grade A (Select) Quart 022 
Homogenised Cre-a 0' Geld Quart 22h 
Gelden *¥* Quart 22h 
CREAMS 
Table Crean 1/? Pint 2265 
Ouart 87 
Sour Cream 1/2 Pint 278 
All Purpese Cress 1/2 Pint e 
a 1°38 
Whipping Creas 1/2 Pint 45 
Quart -& 
Half & Malf Pist 28 
Quart Sh 
SPRCIAL PRODUCTS 
Orange Juice Pint 227 
Quart . \ 
Orange Drink Quart el 
Battermilk Quart 19 
Cheeolate Drink Quart 022 
Skis Milk Omart 17 : 
Yami Yogurt = Pint Jar ° 
Besee - Choselate “yrup lg 1b, Jar 61 | 
Cettage Cheese Farmers Style 1 1b, ceorten . ° 
Cottage Cheese Furvers Style 1/2 1¥. earten 217 
Cottage Cheese Creamed 11d, carten 3 i 
Cettage Cheese, Chive added 1 1%, carton on 
Cottage Cheese Silheustte 1 1d. enrton 29 
Cheddar Cheese (1 1b. rindless Market Price 
Mild Awerican Cheese (2 1%. leaf) Market Price 
Rgre - Large AA Fresh Market Price 
Butter - let Grade Cream 0'6e014 Market Pries 
Butter - lst Grade Unsalted warket Price 


Our own Golden State Iee Cream in a 
variety ef flevwers - Crean 0'6el4 


and Prenius 
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bs be? RETALL PRICE SCHEDULE | 
a" GOLDEN STATE DAIRY 
pe th 400 West Carrillo Street, Barbara, Phone: 5-5101 
ae 952 East Front Street, Ventura, : Miller 3-224 
EFFECTIVE SEPT. 1, 1956 | 
Product Unit Price 
pasteurized Double Capped Creamline Milks 
Grade A (Select) Quart 0225 
Golden Guernsey Quart 0255 
Cert. Golden Guernsey Quart 228 
| Goat Milk Quart 46 
Pasteurized Double Capped Homogenized Milks 
Homogenized Grade A Quart 0225 
Homogenized Cream of Gold Quart 0245 
) Golden "V" Quart 0245 
Creams 
| Table Cream Quart 95 
Sour Cream 1/2 Pint 0295 
| All Purpose Cream 1/2 Pint 236 
; j Quart 1.40 
Whipping Cream 1/2 Pint 46 
Quart 1.64 
\ Half and Half Pint 029 
f Quart «53 
Special Products: 
Orange Juice Pint 4 
Quart oh 
Buttermilk Quart 220 
Chocolate Drink Quart _ «225 
Skim Milk Quart 0175 
Yami Yogurt 2 Pint Jar +23 
Bosco Chocolate Syrup lb. Jar 261 
Cottage Cheese Farmers Style 1 lb. Carton 232 
\ Silhouette Cottage Cheese 1 lb. Carton 230 
| Cottage Cheese Farmers Style 1/2 lb. Carton 217 
Cottage Cheese Creamed 1 lb. Carton 232 
Cottage Cheese, Chive added 1 1b. Carton 232 
Reddi Wip Can o5ly 
Pink Lemonade, Grapeade and Fruit Punch Quart oh 
Cheddar Cheese (1 1b. rindless) Market Price 
Mild American Cheese 2 lb. Loaf Market Price 
Eggs, Large AA Fresh Dozen Market Price 
Butter lst Grade Cream 0' Gold Market Price 
Butter lst Grade Unsalted Market Price 


Ice Cream 
Our own Golden State Ice Cream in a 
Variety of Flavors, Cream 0' Gold 
and Premium . 
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RETAIL PRICE SCHEDULE 
GOLDEN STATE DAIRY 


400 West Carrillo Street, Santa Barbara 


Product 


Pasteurized Double Capped Creamline Milks 
Grade A (Select) 
Golden Guernsey 
Cert. Golden Guernsey 
Goat Milk 
Pasteurized Double Capped Homogenized Milks 
Homogenized Grade A 
Homogenized Cream of Gold 
Golden "y" 


Creams 
Table Cream 
Sour Cream 
All Purpose Cream 


Whipping Cream 


Half and Half 


Special Products: 
Orange Juice 


But termilk 

Chocolate Drink 

Skim Milk 

Yami Yogurt 

Chocolate Syrup 

Cottage Cheese Farmers Style 

Silhouette Cottage Cheese 

Cottage Cheese Farmers Style 

Cottage Cheese Creamed 

Cottage Cheese, Chive added 

Reddi Wip 

Cheddar Cheese (1 lb, rindless) 

Mild American Cheese 

Eggs, Large AA Fresh 

Butter lst Grade Cream 0' Gold 

Butter lst Grade Unsalted 

Ice Cream 
Our own Golden State Ice Cream in a 
Variety of Flavors, Cream 0! Gold 
and Premium 





Phone: 5-5101 


t dhru /r/3 


EFFECTIVE AUGUST 11, 1957 “ -t<«tter~ 


Unit 


Quart 
Quart 
Quart 
Quart 


Quart 
Quart 
Quart 


Quart 
1/2 Pint 
1/2 Pint 
Quart 
1/2 Pint 
Quart 
Pint 
Quart 


Pint 

Ouart 

Quart 

Quart 

Quart 

1/2 Pint Jar 
14 1b. Jar 

1 1b. Carton 
1 lb. Carton 
1/2 lb. Carton 
1 1b. Carton 
1 1b, Carton 
Can 


2 lb, Loaf 
Dozen 


ice 


2h, 


0295 
50 


A 


' 


| 
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| me 
| Vanbieto. 


so fly | FOREMOST - GOLDEN STATE DAIRY 

952 East Front Street, Ventura, California, Phone : Miller 3-2244 
RETAIL PRICE SCHEDULE 

| | EFFECTIVE SEPTEMBER 1, 1957 


Ice Crean 
Our own Golden State Ice Cream in a 
Variety of Flevors, Cream 0'Gold 
and Premium. 


: Product Unit Price 
pasteurized Double Capped Creamline Milks 
Grade A (Select) — .24 
Golden Guernsey art .27 
Cert. Golden Guernsey Quart .30 
Goat Milk Quart ase 
5 Pesteurized Double Capped Homogenized Milks 
95 Homogenized Grade A Quart -24 
5 Honogenized Cream of Gold ; Quart -26 
) Golden ‘‘v" Quart HF. 26 
5 
. Creams 
9 Sour Cream Pint -30 
3 All Purpose Cream A. i 
ar j 
, Whipping Cream — (an 
r . 
; Half and Half Pint .29 
" Quart 54 
15 Special Products: 
: Orange Juice ao 2 
' rt 4 
. Buttermilk Guare 21 
5 Chocolate Drink t .24 
2 Non Fat Milk Quert -18 
32 Yemi Yogurt Pint Jar 24 
5, Cottage Cheese Farmers Style lb. Carton -33 
a Silhouette Cottage Cheese 1 1b. Carton 31 
rice | aeenene Cheese Creamed Ea Carton = 
om Cheddar ese (1 lb. rindless) Market Price 
Price | Eggs, Large AA Fresh Dozen Market Price 
Butter lst Grade Cream 0'Gold Market Price 
| Butter lst Grade Unsalted Market Price 
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GOLDEN STATE COMPANY ,LTD. 
WHOLESALE BULK & PACKAGE ICE CREAM 
’ ViSTRICTS rl 


Price Ri 

Cream O'Gold Catering 2.00 i Nut Roll 

G.S Presius 65 } Cut & Wrap Qts. 1.89 * 

Roliday Be Cake Roll 36 ea 

Sherbet 46 Nuggets-lre Cream 20's : 1 00 b= 

Ice Milk 26 | Nuggets-Sherbet 20's 06 1.00 * 

Big Dip Shake .30 i] Golden Freez imit.1 C } Gal jaf 6 gal 73 
| Golden Freez imit 1.¢ Pinte( .¢f 6 79 


Spumoni 8 lices : 1 doz 
6049KW Ftc“? 17. 24 fy's lute AB 
i Dietetic Ice Cream Pints 2.85 gal 


KFF S-V$7 Vuh 
NOVELTIES 
Ron Bon Buckets fy 7/s Y= 1.90 ae 
Large (10¢) Novelties .04 doz 
1} Small (S5¢) Novelties 
Twins 
Drumsticks 
Push Ups 
Eskieo 3-Pak 
1.C. Kriepy Baer 
Big Sticks 


PACKAGE 

Cream O’Gold Plasti- 1.C. 
Cream O'Gold Plastic Sherbet 
Golden State Premium Pints 
Golden State Pree. | Gal. 
Golden State Sherb. Pints 
Golden State Sherb. 1/2 Gals. 
Holiday Pinte Ice Creams 
Boliday Qte. Ice Crean 
Holiday § Gals. ice Crean 
Holiday Sherd. Piatse 

Big Dip 1/2 Gals. 

Fiesta ice Milk § Gal. 


Pieces of 8 . 
DAIL I/2 1-2. Aste Pt: 


38 
35 
76 
68 
46 


eeeeeenrebesss 
geeeeeee 


ee ee ee me ee ee oe 8 


AFF 9-7/8 $7 wk CE CREAM - SHERBET - BIG DIP SBAKE - CB MILK 
'  Slomthly Bulk Gallons 


1 

51 
101 
201 
301 
401 
$01 
“ol 
801 


ISSESEEEs 


4 


eresse 


7 


i 
51 


50 Net 
100 o3 
250 04 
400 08 
600 12 
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1032 PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 


GOLDEN STATE COMPANY 
\_ EFFECTIVE-JUNE 23, 1955 PRICE LIST LOS ANGELES MARKETING AREA 
Price Unit 
as * SEECIALTIES®** frice_ 
Cream O’Gold Catering 1.87 Nut Roll 2.30 Gal, 
Golden State Premium 1,57 Cut & Wrap 1.79 * 
Holiday 1,4 Cake Roll 1.70" 
Sherbet 1,31 Nuggets - Ice Cream (20) 89 Bx, 
Ice Milk 1,18 Nuggets - Sherbet (20) 06 * 
Big Dip Shake 1,23 
NOVELTIES®** __ 
PACKAGE Bon Bons -80 
‘Cream O’Gold-Plastic Contain. 2,35 Large (10q) Novelties 093 — 
*Golden State Premiun 1.76 Small (5¢@ Novelties 52 * 
*Golden State Premium % Gals. 1.57 Twins 50" 
*Holiday Pints 1,28 Drumsticks -% * 
*Holiday % Gals. 1,28 Push Ups 54" 
‘Holiday Sherbet - Pints 1,17 Eskimo 3~Pack 9" 
*Golden State Sherbet Pints 1.% 
*Golden State Sherbet 4 Gals. 1.36 ar Volume Div 
**Big Dip 4 Gals. 1.24 ** Special Volume Dividend 


***Golden Freeze imit.1I.C, % Gal. .86 
***Golden Freeze Imit.1.C. Pints .686 
Fiesta Ice Milk % Gal. 275 


*** No Volume Dividends Allowed 


ee ee ee eee eee 


“BULK ICE CREAM, SHERBET 
BIG DIP SHAKE, & ICE MILK 


vi 
Monthly Allowance 
Bulk Gels. Per Selion 
l1- &# Net 
51 - 100 205 
101 - 200 210 
201 - 300 15 
31 - 400 220 
401 - 500 225 
50l = 600 30 
601 = 700 235 
Wl - 800 237 
601 - 1000 40 
1001 - 1200 42 
1201 - 1500 44 
1501 - Over 245 


Monthly Allowaace 
Package Gals. Per Gallon 
l1- % Net 
51 - 100 -02 
101 - 300 .04 
Wl - 600 -06 
@1 - 900 08 
901 - 10 


**BIG DIP PACKAGE 
VOLUME DIVIDEND 


Monthly Allowance 

Package Gals. Per Gallon 
l1- B® Net 
51 - 100 05 
101 - 300 -10 
31 - wo 215 
@l1l - 900 220 
901 - 1500 225 
1500 - 229 


>> 


ap 0UlUSlU 
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GOLDEN STATE COMPANY, LTD. h 
METROPOLITAN DISTRICT - LOS ANGELES COUNTY MARKETING AREA 
Effective January 1, 1958 - Cancels September 1, 1957 


| RETAIL PRICE SCHEDULE 
| CREAMLINE MIIK GRADE A SOUR CREAM 4 Pt. 28 
he Cream 0'Gold Guernsey “s 
' SPECIAL PRODUCTS 
HOMOGENIZED MILK Buttermilk - Chured Gal. 58 
oe Cream 0'Gold Guernsey $ Gal. .475 Buttermilk - Churned 4 Gal. 39 
Cream 0'Gold Guernsey Qt. . . Buttermilk ~ Churned Qt. -20 
Golden State Vitamin D Gal. .f05 Buttermilk - Chumed Pt. 2125 
Golden State Vitamin D #Gal, .435 , Buttermilk - Churned 1/3 Qt. 075 
mz. Bxs, Golden State Vitamin D Qt. .22 
a , Golden State Vitamin D Pt. «135 Chocolate Drink Gal. 75 
’ | Golden State Vitamin D 1/3 Qt. +105 Chocolate Drink Qt. 24 
' Golden State Vitamin D Pt. 09 Chocolate Drink Pt. 14 
' Golden V Milk $Gal. .465. Chocolate Drink 1/3 Qt. ORS 
: Golden V Milk Qt. +235 Chocolate Drink Pt. 075 
. 
RAW MILK Non Fat Milk Gel. 57 
Certified Guernsey i. Non Fat Milk } Gal. +335 
Certified Holstein Qt.. .26 Non Fat Milk Qt. 17 
GOAT'S MILK - Pasteurized Qt. -50 COTTAGE CHEESE 
LOW SODIUM MILK Qt. 4 Large Curd (Cream Style) 
1 1b. carton 231 
s THERS WILL BE NO 5¢ SERVICE CHARGE $ 1d, carton -19 
ON CREAMS OR OTHER BY--PRODUCTS LISTED Small Curd (Farmer Style) 
BELOW 1 1. carton 31 
$ 1d. carton 219 
CREAMS Silhouette - 1 1b. carton 91 
Table Cream Qt. 8 
Table Cream tm | of Yami Yogurt - Plain + Pt. 23 
Yami Yogurt - Strawberry 4 Pt. 24 
All Purpose Cream Qt. 1.32 
All Purnose Cream 4 Pt. .3%6 Pure Orange Juice Qt. 49 
Pure Orange Juice Pt, 227 
Whirping Cream Qt. 1.50 
Whipping Cream + Pt. 39 Orange Drink Qt. 19 
Ralf & Half Qt. 48 Reddi-Yip Can oA 
Malf & Half Pt, 28 
Qwiv Dessert Tovping Can 49 
Sonny Boy Jar 57 
Foremost Cheese Cake Lach 53 
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GOLDEN STATE COMPANY, LTD. 


SPL 
Lesaed: 10-21-57 
Area: L, A. County 
File: Retail 


Effective: October 20, 1957, 
RETAIL PRICE LIST a 


CREAM O'GOLD CUERNSHY 


Homogenized - Qts. o a 


Pasteurized Qts. oat 






4 $ 
A” 
Te bet As 
15. 





Authorised: 


ae ay * vw 
% BB, Brooks 


Ef 


i 


54 
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GOLDEN STATE CO. 


SFL 
| | | Issued: 10-1-57 
| , Area; Metropolitan -— 
| L. A. County 
File: Retail 
iffective: Cctobver 5, 19 
RETAIL PRICE LIST 


Silhouette —- Quarts #15 


kim ~ Quarts 013 


Authorized: A. E. Brooks 


20474 O—58—pt. 3-34 
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GOLDEN STATE CO., LTD. 


SPI | 


Issued: 96-57 
Area: Metropolitan. 

L. A. County 
File: Retail 


RETAIL PRICE LIST 


Effective: September 10, 1957 


Quarta - Non Fat Silhouette $.16 





arf 


Authorized: A. B. Brooxs 











} 
i 
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OOLNME! STATE. COMP.NY, LID, 
METROFOLITAN DISTRICT 
0S ANGELES COUNTY MAWKETING 4REA 
| Effective September 1, 1957 - Canosls May 1, 1957 


WATATI FRICKE StH 
SOS SOROS 





CHEAMLINE MILKS i GRADE A SOUR CREAN Pt. .2 
* “Belden tar rnsez at. ” 
Golden State Stantar4 Qt. g? Tet. 
Kutterniik - Churned Qt, +20 
HQOMOGENTZED MIIZ3 al 
Golden Sue rnsey Qt. 225 Ghoeelate Drink Qt. at 
Crean Onl et. 2h i 
Golder. > tate Stanitard Qt. .22 } Yon Fat Milk (Silhouette) Qt... eh? 
? Titemin D 4 Sal. 2 
Vitamin » Qt. 22 Skin Milk Qt. 14 
Vitardn D Pt, 2 ; ; 
Vitanin » Qt. 104 Cottame “heer 
Vitamin 2 4% Pt, 09 it Large Curd (Cream Style> 
Lev Sodtun “41k qt. 46: 1 1%. cartos 2 eo 
$ 1%. carton 019 
Rhy MILKS Small Curd (Farmer Style) : 
~Certitie! Nolerete Qt. 226 1 1b, carton — mn 
Certified Gueincey Qt. * 3ar4 $ 1d. cartoa 219 
Silhouette - 1 1b. carton 72 
as = JAMMIN IIR ! 
fie ? Bssentia) Vitamins) Tami Yogurt - Plain Pt. or 
Amber Bottle Gal, ues Yaai Yogurt - Strawverry Pt. 2h 
Auber Bottle Qt. 0238 
Pure Orange Juice Qt. 
ant ” 9A Tar Gnenencmenneune Sat 
THERE WILI BE KO $¢ SERVICE CHARGE ON Orange Det Qt. 19 
CREAMS OR OTHER BY-PRODUCTS LISTED RELOW . 
Neddi-Wip Cano ®,, 
CREAMS it 
Table Crean Qt. A Qwie Dessert Tenving Can a 
Table Crean o Pt. 227 
Bonny Boy Jer oS? -S 
All Purpose Crean Qt. 1.22 ’ e %, 
All Perpese Cream sf Pt. 236 Foreacet Cheese Cake : 
f Voipping Crean Qt. go 
a Whi pping Cream ‘ & Ps. ” . 
Milf oman ie a. 
Hi : * “~~ <28° 


mie ate gs 
: sa 


we 





OG 











1038 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


GOLDEN STATE CO., LTD. 


SPL 
ISSUED: 8-29-57 
AREA: METROPOLITAN 

DISTRICT 
FIIE: RETAIL 


L. A. County . 
Effective: 9-1-57 


RETAIL PRICE LIST 


Homo Milk — Bulk - Gal. $. 805 


Buttermilk - Bulk — Gal. 58 
s Gal. 39 
Pint 0125 | 
1/3 Quart ~ 075 

Chocolate Milk ~ Bulk - Gal. .75 
Pint 14 
1/3 Quart « 085 
% Pint 2 075 


Non Fat Milk — Bulk ~ Gal. 54 


A. BE. Brooks 
AEB/mjo 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 1039 


GOLDEN STATE CO., LTD. | 


SPL 

Issued: 5-1-57 | 
| Area: L, A. Mktg. | 
| File: RETAIL 
| Effective: 5-1-57. 
| RETAIL PRICE LIST 


HALF & HALF PINTS $.27 


105 


8 
’ YZ ae 
125) AUTHORI A. &. BROOKS 


075 


75 
14 
085 
075 


54 
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Effective May 1, 1957 - Cancels September 1, 1956 


PRICE DISCRIMINATION 


GOLDES STATE COMPANY, LTD. 
LOS ANGEIES DISTRICT 
LOS ANGELES COUNTY MARK"TING AREA 


RETAIL PRICE SCHEDULE 


IN DAIRY PRODUCTS 














CREAMLINE MILES GRADE A SOUR CREAM + Pt. 
Golden Guernsey Qt. +235 | 
Golden State Standard Qt. -205 |} SPECIAL PRODUCTS 
Buttermilk - Churned Qt. 
HOMOGENIZED MILKS | 
Golden Guernsey Qt. 2235 Chocolate Drink Qt. 
Cream 0'Gold Qt. +225 
Golden State Standard Qt. -205 Non Fat Milk (Silhouette) Qt. 
Vitamin D + Gel. «405 
Vitamin D Qt. 205 Skim Milk Qt. 
Vitamin D Pt, 2125 
Vitamin D 1/3 Qt. - 095 Cottage Cheese 
Vatemin D Pt. 08 Large Curd (Cream Style) 
low Sodium Milk Qt. 47 1 1b. carton 
$ 1d. carton 
@aW MILKS Small Curd (Farmer Style) 
Certified Holstein Qt. 2 2k5 1 1d. carton 
Certified Suernsey Qt. 25 $ 1d. carton 
Silhouette - 1 1d. carton 
GOLDEN V - VITAMIN MIIZ 
(With 7 Fasential Vitamins) Yami Yogurt - Plain Pt. 
Amber Bo ttle $ Gal. 435 Yami Yogurt - Stravberry Pt. 
Amber Bottle Qt. 222 
Pure Orange Juice Qt. 
QOAT'S MILK (Pasteurised) Qt. V4 Pure Orange Juice Pt. 
THERE WILL BE WO 5¢ SERVICE CHARGE ON MS Orenge Drink Qt. 
OR OTHER BY-PRODUCTS LISTED BELOW 
Reddi-~Wip Can 
CaEAMS 
Table Cream Qt. ry: Qwip Dessert Topving Can 
Table Cream $ Pr. 26 
Bosco 4 Lv. 
All Purpose Cream Qt. 1.25 
All- Purpose Crean 4 Pt. 35 Foremost Cheese Cake Each 
Whipping Creas Qt. 1.46 
Whipping Cream 4 Pt. 38 
Galf & Half Qt. 47 
felt & Half B Pe. 227] 





19 
+23 
15 
+12 





Si 


wie 


Se & & & SE BE 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 
Si 
— 
iseuec; September 26, icié 
Areas . 4 County Marketice Area 
Pile: RETAIL 


Eiiective (ctover +. 1954 


RETAIL PRICE LiST 


1/2 Gal Vitamin D $ 408 


1/2 Gal, Golden V - 435 


1041 














1042 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


8. P, L. 





Issred: September 27, 1956 | 


Area: L.A, County Marketing 
File: RETAIL 


Effective: October i, 1956 


Pts. Vitamin D - Golden State 125 


Authorized: 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1043 


(0 (2 fee ee | | 


TA. | 
GOLDEN STATE COMPANY, LD, 
LOS ANGELES DISTRICT 
LOS ANGEIES COUNTY MARKETING AREA 
Effective September 1, 1956 - Cancels May 10, 1956 
| RETAIL PRICE SCHEDULE 
| 
| SRUAMLIE MILKS (BADE_A SOUR CREAM $Pt. 427 
Golden Guernsey Qt. 0235 
Golden State Standard Qt. +205 SRA crs 
ttermilk - Churned Qt. 219 
IZED MIIXS 
lden Guernsey Qt. 2235 Chocolate Drink Qt. 23 
Cream 0'Gold Qt. +225 
Golden State Standard Qt. 2205 Non Fat Milk (Silhouette) Qt. «15 
Vitanin D $ Gal. a) . 
Vitamin D Qt. 2205 Skim Milk Qt. -12 
Vitemin D Pt, 01225 
Vitamin D 1/3 Qt. 095 cottage chases 
Vitamin D Pt. 08 Large Curd (Cream Style) 
Low Sodium Milk Qt. 47 1 1d. Carton >t 
$ 1d. Carton 019 
my MLK Small Curd (Parmer Style) 
ertified Holetein Qt. 0245 1 1d. Carton on 
Certified Guernsey Qt. 225 $ 1d. Carton 019 
Silhoustte - 1 1b. Carton on 
¥ ~ VITAMIN MILK 
or 7 Eesential Vitamins) Yami Yogurt - Plain Pt. 23 
Auber Bottle $ Gal. 43 Yami Yogurt - Strawberry $ Pt. «2 
Amber Bottle ‘ Qt. +22 
Pure Orange Juice Qt. 49 
QOAT'S MILK ( Pagtouri zed) Qt. 345 Pure Orange Juice Pt. +27 
Orange Drink Qt. ay 
Table Crean Qt. 84 
Table Crean $ Pt. -26 Reddi-Wip Can 58 
are pr .¥ 
All Purpose Cream Qt. 1.25 Quip Dessert Topping Can 51 
All Purpose Cream + Pt, 35 
Bosco + be. -65 
Whipping Crean Qt. 1.46 
Whipping Crean + Pt. 385 Foremost Cheese Cake Bach 53 
Half & Half Qt. 47 
Half & Half : Pt. +27 


Wholesale on Retail wil) be at regular Retail prices above except no service charge will 
j be added and By-Products will be Retail less 10%. Butter and Eggs will be Retail less 3. 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


GOLDEN STATE COMPANY, LTD. 
LOS ANGELES COUNTY MARKETING AREA 
(Long Reach - San Pedro - Los Angles) 
Effective May 10, 1956 - Cancels September 16, 1955 


WRTAIL PRICE SCHEDULE 


CREAMLINE MILKS GRADE A SOUR CREAM 
Golden Guernsey 
Golden State Standard SPECIAL PRODUCTS 
Buttermilk - Churned Qt. 
HOMOGENIZED MILKS 
Golden Guernsey Chocolate Drink Qt. 
Cream O'@old 
Golden State Standard Hon Fat Milk (Silhouette) Qt. 
Vitamin D 
Vitamin D Skim Milk Qt. 
Vitamin D 
Vitamin D Cot Cheese 
Vitamin D é Large Curd (Creamed Style) 
Low Sodium Milk ° 1 1d. Carton 
$ 1d. Carton 
BAW MILKS Small Curd (Farmer Style) 
Certified Holstein gt. ° 1 1b. Carton 
Certified Guernsey ; $ 1», Carton 
Silhouette - 1 1b. Carton 
JOLDEN V — VITAMIN 
(With 7 Essential Vitamins) Yami Yogurt - Plain i Pt. 
Amber Bottle $ Gel, Yami Yogurt - Strawberry Pt. 
Amber Bottle ave 22 
Pure Orange Juice Qt. 
GOAT'S MIIX (Pasteurizsd) Mb ot Pure Orange Juice Pt. 


CREAMS Freshway Orang: Drink Qt. 
Table Cream Qt. 82 
Table Cream 4 Pr. 25 Reddi-Wip Dessert Topping Can 


All Purpose Crean 1.22 Qwip Dessert Topping Can 


Qt. 
All Purpose Crean $ Pt. 34 


Bosco $ Lb 
Whivping Cream Qt. 1.42 


Whipping Cream & Pt. 37 Foremost Cheese Cake Each 


Half & Half Qt. 46 
Ralf & Half $ Pt. 26 


Wholesale on retail will be at regular retail prices above except no service charge 
will be added ané By-Products will be retail less 10%. Butter and Eggs will be retail 
less 3. 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1045 


GOLDEN STATE COMPANY, LTD. 
LOS ANGELES COUNTY MARKETING AREA 
(For Long Peach-San Pedro-Los Angeles) 





Effective Septeaber : 
BETAIL PRICE QCEOULE 
c MI GRADE A SOUR CREAM............ $ Pt. .26 
+26 Golden Guernsey...... cocscceQbs 225 
Golden State Standard.......Qt. 21% PRODUCTS 
Buttermilk - Churned........... ot. 219 
19 Hor MI 

“Golden Ouernsey..... aaa Seni 25 CHOCOLATR DRINK... .ccccccccecs Qt. 22 

23 Cream O'Gold.....ses0s 223 

Colden State Standard , 214 WON FAT MILK (Silhoustte)...... Qt. 218 
«15 BN Wie cudbUdedeceees oocQt. 1} 

romogeni red Milk. we Pt, P+ Grate dsctesectncocecns oeQt. 12 
12 low Sodium Milk.......... ovcQts 45 

wav MILKS Large ccs Style) 

“Certified Holetein........ coQtis 225 1d. carton 7m 
ms) Certified Guernsey..........Qt. -26 1d. carton ol = 
+19 Smal) Curd (Farmer Style} 

IDE Y= _VITAMIS NILE 1 1d. carton 3 
2 (vith 7? Besential Vitamins) * 1d. carton 19 
+19 Amber Bottle.....sessecees + Qt. 223 Silhoustte - 1 1b. carton nm 
2 

COAT'S MIIX (Pasteurized).....Qt. at Te Sls sc ocancccensasncemeaee. ae 
2 
> 2 C PORE ORANGE SUTCR........cecececQte 0 

* MOWER CRRAM,....... cossovceseette .2 Pt. .27 
¢ le 25 
2 . PRESHWAY ORANGE DRIBK.......... Qt. .18 

AL PURPOSE CREAM........... “Ss 1.22 
mT Pt. 3 REDDI-WIP DESSERT TOPPING,.....Can .56 
% WHIPPING CRRAM..... sun cetean Qt i. 42 SON SE i iivee ee eoceech 1B, 165 

& Pt. 37 
49 
AIP & BALP......006 cost ou 46 
65 Pt. 26 
+53 


ail 


A reduetion of 1/2¢ per quart will be allowed to individual purchasers of sixty (60) quarts 
oF mre of fluid milk delivered any calendar month (Bon Fat Milk or specialty produete pot 
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_*ttdicates Price Change GOLLER STATE COMPANY , LTD, 
METROPOLIVAN UASTRICT-LOS ANGELES COUNTY MARKETING ALLA 
HEAVULL EPFECTAVE JAKUARY 1, 1658 CANLLLS NOVEMGER 1, 1957 





































hale SaeR a 
sinlhile Se. wtrice Kesale | —Lides 
id es Ue ee buttermilk 
i oi sPeONett weet bea bulk - Gal a 
if 4.3 405 biue bell - 1/2 Gal. Carton 2¢ 
vet ol4 225 G.5. Quart Carton hod 
i/e tan 72 Blue Vell quart Carton 154 
Repiisecuae Shia. GS. Fint Carton 064 
sernsey var 235 G.S. 1/3 Quart Carton 05 
istcin Aes 235 Gs. 1/2 Pirt Carton 035 
Siac tik ed Sot eA Stelle ili, Special Frogycts 
*% tiepercer Cai Gal 3B Grange irink G.& - Quart siz 
uli Le Gal cnt Gal .675 C.s. wint Carton a7 
tals - bers thaa i Gal. - Gat 76 G.5. 1/3 Quart Carton ye 
—loreost Gold betal 4 Vai. carton .386 425 P 
terevact Gold Seual Ct .Cartoy 1955 215 Res ate Seen Carte O48 
—t. ivi Gai. Garton 386 .425 ane See eee 86 
g wart Carton 1055 .215 GS, 1/2 Gel.Glass, 8 or sore 7 
eint Carton is . 135 G.S. Quart Cartons 425 
4.8, Ws veart Carton O81 G.8. Pint Cartons | 
2 Tint Carton 067 Gs. 1/2 Pint Cartors 4 
Guicen V-7 vita’ Pint Cartor 12 (4 Grage A Sour Crexm - bulk “-per Gal 3.21 
Goat ic Milk juarts 48 G.S. 1/2 Gal Carton 1. 
Low Sectur juarts 38 G.3. 1/2 Pirt Cartor 2 
ogium 1/2 Pinte 38 Sour Cream Uressing - bulk - Gal 4.02 
ey gt UES GS i/2 Gal Carton 1,56 
tides fim Sido te by - Plain quart 48 
G . ber Gil. 1.65 rlein Pint 2 
oa’ yart Carton 42 445 Plain 1/2 wint ~ L425 
. hee 229 24 Vaid ble or Strawberry 1/2 Pint As7s 
Lecmames Lemans | A ibid iabmes. tan : 
tile Cream Hom val 2.78 arene 4 
wwir Ce 
Wart Curtor 74 Lop ship 28 
L/2 nt Certon 25 Fountain Mbip a 
he a bes = Gal 4.15 kottaze Chewes (Surmer & Creap) 
gvart Cartor 1.04 ZS ib bulk & Over per Delivery-1b 19s 
Gd. ive Pint Cartvcs +26 [ ib Container - it “3 
Abs taetetoan fer val. 4.66 L lb Carton 6.8. - Ib, <6 
tet riart sactone 1,21 3/2 lb. Carten G.S kach i4 
j 1/2 Pint Certens 31 } G Profile - 1 ib ww 
fou tated vik - Gol «3 Duubie ‘ream Cheese 
lve Gallons - curton 235% .265  Vlain - 5 Lb, Loaf - per ib ove 
wari Carters 2 (435 2 lb, Loaf - per. lb. 32 
L/2 Pint o55¢ 32. bege. 6 tc Pack - Dozen 1.45 
THs AUJCVE SHULDSALE PHICZS ARE SUBJECT TO 01 SCO! Pimento 2 1b. loaf - per lb -61 
AT THR DATS ‘ » ON AMOUNT PURCHASED & DELI VERS) 3 Oz. viege. 6 to Pack vbozen 1.6 


TO ORS LOCATus LN A SINGL: DELIVERY WHICH IS LN 
eaCeSs ci it uu N Fh vy iS 






lwop ihecas - 5S ib. Cont. - Ib 26 


> . , 

ae te Saker ineess - 8 10. cont. - tb is 
G.3 tirt Gertor cvs 
G. ‘ 1075 fluuicates vriec Change 
Go ri Cartys Veda 
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1047 
GOLDEY STATE COMPANY, LTD, 

‘ : METROPOLITAN DISTRICT - LOS ANGELES COUNTY MARKETING ARBA 

WHOLESALE PRICB GCHEDULE Bffectivy November 1, 1957 CANCELS: September 1, 1957 


’ 


eT 


— 













































‘ole al Sugs- | surrenmiix Whsle.Price 
uiys | SELES oo Resale | suum < a. 82 
; Cream O'Gold Guernsey 
Blue Bell-j Gal. Gn. -26 
a | Guth-Diaponser’ Can-Gal . = G.8. quart Ctn, 188 
2 | 1/2 Gallon 423.408 Blue Bell Quart Ctn. 188 
shot Quart -314 «238 G.8, Pint Ctn, 085 
155 1/2 Pint -072 G.8. 1/3 Quart Cta. 06 
664 Certified Raw Milk G.8. 1/2 Pint Ctn. 085 
05 Guernsey - Quart (235 Non Pat Milk - Bulk - Gal. -40 
055 Bolstein - Quart -235 Blue Bell § Gal. Ctn. 17 
fomogenized Vitamin D Milk G:8. Silhouette - Qt. Ctn. 098 
, Blue Bell Qt. Ctn. 09 
L: Bulk Dispenser Can-Gal. 78 
' Skim - 1/2 Pints 085 
C7 Bulk- 10 Gal Cont, -Gal. 675 
Special Products 
us Bulk-Less than 10 Gal-Gal. 76 
mei Gal Orange Drink-G.8. Qt. Ctn. -12 
O45 _-Foremost Gold Medal } : 6.8. Pint Ctn. 07 
i. Carton -386 -425 G.8. 1/3 Quart Ctn. -05 
"tS Foremost Gold Medal Qt .Ctn. .1955 215 G.8. 1/2 Pint Ctn. .045 
425 _G.8, 1/2 Gal. Ctn 386 .425 | Pure Orange Juice 
4 6.8, Qt Ctn. 1955 115 G.8, 1/2 Gal. Glass -80 
4 G.S. Pint Ctn 12 38 G.8. 1/2 Gal.Glass - 8 or sore -78 
sa | Ga. tavee, ce ca + Z 
4% G.8.1/2 Pint Ctn .067 ad. a 6 7 
2 Golden V-7 Vita Pint Ctn. 12 14 - wae ota os 
3.02 om tik @ es a Grade A Sour Cream-Bulk - Gal. 3.20 
1.86 Goat"s = G.8, 1/2 Gal. Ctn, 1.70 
s Low Sodium Quarts cae G.8. 1/2 Pint Ctn. .23 
‘1 Low Sodium 1/2 Pints i Sour Cream Dressing - Bulk - Gal. 3.02 
“Mh By Products G.&, 1/2 Gal. Ctn. 1.56 
AS75 Half & Half Yami Yogurt - Plain Quart Ctns. 48 
G.8. per Gal. 1.65 Plain Pint Ctns. -275 
a G.8. Quart Ctn. 42 145 Plain 1/2 Pint Ctns. 1475 
‘ Biue Bell Qt. Ctn 42 445 Vanilla or Straw,1/2 Pint Ctn. 1578 
8 6.8. Pinte 229 24 Dessert Toppings - Can 
“i Blue Bell Pint Ctn 2202S. oat Hip a 
CREAMS 7 
195 Top Whip .38 
3 Table Cream-Homo -Ga} 2.78 Presto Whip 42 
re G.8. Quart Ctn 74 Super Whip 35 
MM G.8. 1/2 Pist Ctn 22 Fountain Whip .70 
re All Purpose Cream-Gal 4.15 Cottage Cheese (Farmer & Cream) 
6.8. Qt. Ctns. 1.04 25 lb.Bulk & Over per delivery 195 1b, 
43 G.8.1/2 Pint Ctns 26 5 1b. Container - Lb, -23 
3 Whipping Cream- per Gal. 4.66 I lb, Ctn. G, 8; - Lb. .25 
a 6.8. quart Ctns 1.21 § lb. Ctm. G. 8. - each 14 
= G.S. 12/1/2 Pt. Ctns 31 G.8. Silhouette - 1 1b, .23 
“ THE ABOVE WHOLESALE PRICES ARE SUBJECT TO Double Cream Cheese 
“ DISCOUNT AT THE RATE OF 8% ON AMOUNT PUR- Plain ; ib. ia : tg 52 
a CHASED & DELIVERED TO ONE LOCATION IN A lb, Loaf - ib. -62 
us WMICR 18 IN ERCESS OF $10.0 3 Oz, Pkg. 6 to Pack - Doz. 1.45 
SINGLE DELIVERY WHICH 1 Pimento 2 1b, Loaf - 1b. 61 
ON THE ABOVE COMBINED 1T 3 Os. Page. 6 to Pack - Doz. 168 
CHOCOLATE DRINK~ Bulk - Gal. 71 Hoop Cheese - 5 1b. Cont. - Lb. -26 
GS. Quart Ctn 19 Baker Cheese -5 1b. Cont. - Lb, .25 
it 5 gs i/3 Qt. Ctn .075 
S. Pipt Ctn 1075 


G.S. 1/2 Pint Ctn 


065 
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* PRICE CHANOE 


PRICE DISCRIMINATION 


GOLDEN STATE COMPANY, LTD. 


IN DAIRY PRODUCTS 


* TRICE CHANGE 


METROPOLITAN DISTRICT - LOS ANGELES COUNTY MARKETING AREA 


WEOLESALE PRICE SCHEDULE 


MILKS 
GOLDEN GUERNSEY 
Bulk Dispenser Can - Gal. 


Quart Cartons 

$ Pint Cartons 

W 

Certified Guernsey - Quart 
Certified Holstein - Quart 

HOMOGEN IZ VITAMIN D MILK 

Bulk Dispenser Can - Gal. 
Bulk - 10 Gal. Cont. - Gal. 
Bulk - Less than 10 Gal. - Gal. 
Foremost Gold Medal § Gal. Ctn. 
Foremost Gold Medal - Qt. Ctn. 
G. S. $ Gal. Ctn. 

. Qt. Ctn. 

G. Pint Ctn. 

G. 1/3 Qt. Ctn. 

6. 1/2 Pint Ctn. 

C.0.6. Qt. Ctn. 

C.0.G. 1/3 Qt. Ct. 

C.0.6, 1/2 Pint Ctn. 

Golden V-7 Vita. Pint Ctn. 
Goat's Milk - Quarts 

Low Sodium rts 
Low Sodium note 


HALF & BALF 

G. S. per Gal. 

G. S. Qt. Ctn. 

Blue Bell Quart Cta. 
G. S. Pints 

Blue Bell Pint Ctn. 


~HOMO-per Gal. 

G. S. Qt. Ctn. 
6. S. 1/2 Pint Ctn. 

ALL PURPOSE CREAM - Per Gal. 4.15 
. S. Qt, Ctns. 1.04 
G. S. 1/2 Pint Ctns. +26 
WHIPPING CREAM - Per Gal. 4.66 
G. 8. Qt. Ctns. 1.21 
G. 8. 1/2 Pint Ctns. 231 


oenereeeee 


TE ABOVE WHOLESALR PRICES ARE SUBJECT 10 DISCOUNT 
AT THE RATE OF &% ON THE AMOUNT PURCHASED 4 DRLIV~ 
ERED TO ONE LOCATION IN A SINGIF DELIVERY WHICH Is 
IN EXCESS OF $10.00 ON THE ABOVE COMBINED ITEMS. 


CHOCOLATE DRINK - Bulk Gel. 
"6. 8. Qt. Cin. 

G. S. Pint Cta 

G. 8. 1/3 Qt. Ctn. 

G. S$. 1/2 Pint Ctn. 


CAN 3 


BUTTERMILK 

Bulk - Gal. 

Blue Bell - $ Gal, Ctn. 

G6. S. Qt. Ct 

Blue Bell Qt. Ctn. 

G. S. Pint Ctn. 

G. S. 1/3 Qt. Ctn. 

G. Ss. 1/2 Pint Ctn. 

NON FAT MILK ~ Bulk = Gal. 
Blue Bell % Gel. Ctn, 

G,. S. Silhouette - Qt. Ctn. 
Blue Bell Qt. Ctn. 

Skim ~ $ Pints 


SPECIAL PRODUCTS 

Orange Drink - GO. S. Qt. Ctn. 
G. S, Pint Ctn. 

G. S. 1/3 Qt. Ctn. 

G. s. 1/2 Pant Cta. 


G. &. ¢ Gal. Glass 
6. Ss. Poet. Glass - 8 or more 


s 
s 
« S&S. Qt. Ctns. 
s 
s 


G 
6. S. Pint Ctns. 

6, 1/2 Pint Ctns. 

G TAM = Bulk - Gal. 3,20° 
G6. 8. 1/2 Gal, Ctn. 1.70 * 
G. S, 1/2 Pint Ctn a¢ 


SOUR atte DRESSING -Bulk-Gal. 3,02 * 
G.8. 1/2 1, Ctn. 
You _Yoouus-riArs_ ot Orns. 
ain Pt. Ctns. 
Plain $ Pint Ctns. 
Vanilla or Straw 4 Pt. Ctn. 
DESSERT TOPPINGS - Can 
-Wip 
Qrip - 
Top Whip 
Presto Whip 
Suner Whip 
Fountain Whip 
COTTAGE CHEESE (Farmer & Cream) 
25 Lb. er per Delivery 
5 Lb. Container - Lb. 
1 Lb. Ctn. G. S. - 1d. 
$ 1d. Ctn. 6. S. = each 
G. S. Silhouette - 1 1b. 
DOUBLE CREAM CHEESE 
ain e - 1. 
2 1d. Loaf - 1». 
3 os. Peg. -6 to Pack - Doz. 
Pimento 2 1b. Loaf - Lb. 61 
3 On. Peg. -6 to Pack - Dos. 1.65 
HOOP CHEESE - 5 Lb. Cont. - Lb. .26 
5 Lb. Cont. = Lb. .25 
we 








PRICE 


MELAS WESLE  SUGG 
GOLDEN GUERNSEY PELE SVE 
Balk Dispenser Can - Gal. +93 
C artons °215 +235 
1/2 Pint Cartons 0725 
Certified Guernsey - “uart 02275 22h 5 
Certified Holstein - Quart 2275 oaks 
FONGRULZED VITA ON D MILE 
Bulk Dispenser Can - Gal. 0 755° 
Bulk 10 Gal. cont. - Gal. 65° 
fulk ~ Leese than 10 Gal. per Gal. °735* 
_-Torenost Gold Medal } Gal. Ctn. 57 HOS 
Yoremost Gold Medal - ‘t. Ctn. 1875 ,.205 
0.8 1/2 Gal. Ctn. 37. WS 
6,8. art Ctn. (1875 + 205 
6,8. Pint Ctn. ll = 425 
6.8. 1/3 At. Ctn. CFE =. 095 
6.8, 1/2 Pt. Carton (C6E* .08 
6.0.6. mart Carton 205 225 
co. 1/3 mart Ctn. C7B 095 
6.0.G. 1/2 Pint Ctn. 065" .08 
Golden V-7 Vita.-Pint Ctn. ASG 6195 
Goat's Milk - martes Ly 
low Sodium Quarts 78 
low Sodium 1/2 Pints ua 
BL PROWICTS. 
HALE.& HALE 
Golden State - per Gal. 59° 
6.5. Mart Ctn. Lo 125 
Biue Bell ‘wart Ctns. Lo* L2g 
6.8. Pint Ctn. 219° 23 
Bine Bell Pint Ctn. 219" 423 
Yorenost Pint Ctns. 2i9* = .23 
CREAMS 
Sable Crean - Homo - per Gal. 66 
6.8. Quart Ctn. 71 
6.8. 1/2 Pint Ctn. 2 
ML FURPOSE ORBAN - per Gal. 00 
GS. Quart Ctns. oO 
6,8. 1/2 Pint Ctns. 25 
MIEPING. FRAN - per Gal. 1 8 
6.5. Quart Ctns. 26 
6.8. 1/2 Pint Ctns. 29 
THE ABOVE WHOIZSALE PRICES MRE SUBJECT TO TIS 
QOUNT AT THE RATE OF 8% ON THE ATOUNT 1 RCH’ SD 
& DELI WRED TO ONE LOCATION IW A SING)’ DELI' RY 
WEICH IS IN EXCESS OF $10.00 on THY WK": CC) 3- 
INED I'TEr's. 
, GRRCOLATE DRINK - Bulk-Gal. oF 
6,8, ‘mart Ctn. 15 
6,5. Pint Ctn. t02 
6.8. 1/3 quart Ctn. 972 
6.8, ip Pint 'Ctn. » 61 


DISCRIMINATION 


oer 
Abed 


IN DAIRY PRODUCTS 
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STE Comeany LID. 


los Angeles - Long Beach Distiista - Loc ‘ngelse County Marketing Area 
Wholesale Price Schedule - Uffective !ty i, 1957 - Cancels Novemter 9, 1956 (*Price ir 

















PUSTERULIE WHSLE.PR °C 
Bulk —_ Gal. 50 
| Bime Bell - 4 Gal. Ctn. 025 
G.S. Quert Ctn. 015 
Toren mart Ctn. 15 
Blue Bell mart Ctn. 015 
G.&, Pint Ctn. 20825 
G.S. 1/2 Pint Ctn. 20525 
G. S. 1/3 mart Ctn. 055 
. ‘aad Balk - Gal. 7% 
Blue Bell $ Gal. Ctn. 17 
G.8. Silhouette - Nt. Ctn. 209 
Foremost ‘mart Ctn. 209 
Plue Bell ‘uart Ctn. 209 
Skim - 1/2 Pints 205 


Orange Drink - G.S.°uart Ctn. .12 
G.S. Pint Ctn. ‘ 
G.S. 1/3 wart Ctn. 005 

GS. 1/2 Pint Ctn. 
> G.S.4 Gal. Gla. .80 


- > Gal.Glase - € or mre. ,75 
¢.5. Quart Ctns. 2425 
GS. Pint Ctne. 2h 


; GeS. 1/2 Pint Cths. ols 


{= Tulk = Gal. 3.00 

Ge. 1/2 Gal. Ctn. 161 

GeS. 1/2 Pint Ctn. 022 
Rie AS S & 


2.86 | 












1.46 
048 
aC 
275 
01575 
04? 
42 
33 

ot2 | 

035 

27) 


25 1b, Bulk & Over per delivery .1395 1b 
5 1b Container - ~b. 223 
1. lb Ctn. GS. - Le 225 
1/2 1d. Ctn. , GS. - Bach 24 
C.S. Silhopette - 1 Ib. 223 
Plain 5 lb loaf - tb. 052 
2 1b. loaf - lv 252 
3 Oz. Pkg. - 6 to Pack - Doz. 1,45 
Pimento 2 lb. loaf - 1b. . 
3 Oz. Pkg. ~ 6 to Pack - Dos. 1.65 
Hoop Cheese - 5 lb. Cont.=Ib. 226 


Taker Cheese - § 1b, Cont.-Ld. 


(20474-2219 55% 
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GOLDEN STATE CO., LTD. 
SPL 


Issued: 37-57 
Area: L.A. County 


File: Wholesale 


Effective: March 15, 1 


FOREMOST Hon Fat Milk Qnarts $3.09 
FOREMOST Buttermilk Quarts $.15 


Authorized: A. E. Brooks 





el 
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GOLDEN STATE COMPANY, LTD. *Price Change 
é LOS ANGELES DISTRICT - LOS ANGELES COUNTY MARKETING ARBA 
' WHOLESALE PRICE SCHEDULE - EFFECTIVE NOVEMBER 9. 1966 - CANCELS OCTOBER 1, 1066 t 
: WRSLE. SUG, CHOCOLATE DRIMK - Bulk-Cal. ili 
QOLDEN GUERNSEY PRIGE BEGALZ 9.8. Qt. Cen. is 
Bulk-Dispenser Can- Gal. -93 G.8. Pt. Ctn. 1028 
Qt. Ctne. -218 =. 238 G.8, 1/3 Qt. Ctn. .0728 
gt Ctas 0728 @.8, 1/2 Pt. Ctn. 0618 
RAW MILA BUrT seus ix 
Certified Guernsey - Qt. -2278 .268 «Bulk - Gal. 50 
Certified Bolstein - Qt. -2278 245 a ia 4 Gal.ctn. - 
HOMOGKNIZED VITAMIN D MILE G.8.Qt. , . 
Bulk-10 Gal. Cont.- Gal. 66 G.8, Pt. Cta. 0828 
Bulk - Leese than 10 Gal.-Gal, .726 G.8. 1/3 Qt, Ctn. 055 
Foremost Gold Medal } Gal.Ctn. 37 408 «=—6. G8. 1/2 Pt. Ctn, 0828 
Foresost Gold Medal- Qt. Ctm. .1875 .206 - ae - pols - Gal. Se *¢ 
-G.8. § Gal. Cta. 37 408 Blue Bell § Gal. Ctn. 17 ¢ 
G.8. Qt. Ctn, ee ee ose F 
} 6.8. Pt. Cta. 1128 =.126 Blue Bell Qt. Ctn. 0 ¢ 
' G.8. 1/3 Qt. Ctn. 078 .008 Skim - § Pints 08 
: G.8, 1/2 Pt. Cta. 066 .08 «= SPECIAL propucTs 
' C.0.G, Qt. Ctn. " -205 _ .228 f=» ote G.8. ‘t, Ctn, 3 
' C.0.G. 1/3 Qt. Cta o7e = «. 088 as. + yt ta. “0S 
C.0.G. 1/3 Pt. Cta 066 86.08 G.8, 1/2 Pt. ctn. 048 
) Golden V-7 Vita -Pt. Ctn. .1160 .135 PURE ORANGE JUICE-G.8.) Gal.Glass 80 
Goat’s Milk - Qts 47 $6. “’ Gal. Glass-8 or sore - 
Low Sodium Qte. .38 -8. Qt. Ctas, . 
Low Sodium § Pts. at ry ry yy , = 
THE ABOVE WHOLESALE PRICES ARE SUBJECT TO ques A cum Cane: - Gi 286 
PURCHASED & DELIVERED TO ONE LOCATION IN A G.8. 1/2 Pt. Cta. 292 
SINGLE DELIVERY WHICH 18 IN EXCESS OF $7.00 SOUR CREAM DRESSING - Bulk-Gal. 2.86 
On TRE ADOVE ITEMS. G.8, 1/2 Gal, Cta. 1.48 
YAMI YOGURT- Plain Qt. Ctns 48 
BY PRODYCTS WHSLE. Plain Pt. Ctns, 
ALF & MALE PRICE Plain 1/2 Pt. Ctne. 1478 
Golden State - Per Gal. 1.48 Vanilla or Straw.j Pt. Cta . 1878 
© DESSERT TOPPINGS 
G.8. Qt. Ctn. 37 os ae 
Blue Bell Qt. Ctns. .37* aa ain ‘3 
2 ; 6.8, Pt. Cta. 9 ¢ Top-ip - Can 38 
Blue Bell Pt. Ctns. 9° Presto Whip - Can 42 
Whip - Can .38 
w— Foremost Pt. Ctne. AIRE = 5 + On “70 
26 ib bulk & deil ; Lb. .105 
Table Cream - Romo - Per Gal. 2.66 ia oe Le ‘es 
6.8. Qt. Ctn. 71 i +o. ~ Lb. 3 
G.8, 1/2 Pt. Cta. .21 8. - Ctn, - Bach . 
G.8, Silhouette - 1 Lb. 23 
Mit Purpose Crean - Gal ——* DOUBLE CREAM CHEESE 
eS Ss: Se ete 8 
‘igping Crean - Gat +« Sitesen 8 la.toc? ts. a 
G.8. Quart Ctne. 1.16 © 3 Oe. Puge.-6 to ooh - Dos. 1,68 
6.8, § Pint Ctns. 29° Boop Cheese - 5 Lb. Cont.-pound =. 
‘ Baker Cheese - 5 Lb, Cont.-Lb. 26 


20474 O—58—pt. 3——35 
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S,P.L. 





Issued: September 27, 1956 : 
Area: L.A. County Marketing 
File: WHOLESALE 


Effective; October 1, 1986 


COE ctr IED 





1/2 Pts. Vitamin D - Golden State 066 
1/3 Qts. VirAninu D = Golden State 078 
1/2 Pts. Creem O'Gold 066 
1/3 Qts. Cream O’Gold OI 


wa 
Authorized: Z La 7 LAA Bee 


M. L’ Kee | 












eee 


SS 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


S, FP, Lb, 


lssued: September 26, 1956 


Area: L.A. County Marketing Area 
File: WHOLESALE 


Sitective: October 2, 1956 
MDLESALE. PRICE LIST 


1/2 Gal. Vitamin D - Golden State 


37 
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PRICE DISCRIMINATION 
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GOIDEN STATE COMPANY, LTD. 


SPL 
ISSUED: 5-14-56 


Area: L, A. County 
File: Wholesale — 


EFFECTIVE: May 15, 1956 
WHO LESALE PRICE LIST 


Sug. 
Quarts Whsle. Resale 
Certified Guernsey & ) 
) .2225 ah 


Certified Holstein ) 


Authori sof A. 3. a 
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GOLDEN STATE COMPANY, LTD. 
LOS ANGEL?S COUNTY MARKETING AREA 





WHEOLESALE PRICT SCHEDULE 


ELUID MILE PRODUCTS - 
_SEFECTIVE: 6 FCELS; e : 
Bu 
Under 4.2% Milk Fat Fluid Milk Wholesale Suggested Resale 6 
Go 

Bulk in dispenser can Gal. -755 
Bulk in 10-Gal. container Gal. & a 
Bulk in 2 Gal & 3 fal. Cont. es 

Gal. ©705 
——" Golden State Standard Cuart -1825 +20 » 
—_—-¥itamin D Homo $ Gal. 355 39 in 
Vitamin D Homo Quart -1825 +20 Bu 
Vitamin D Homo Pint ell 12 4) 
Vitamin D Homo 1/3 Ouart 076 Qt 
Vitamin D Home 4 Pint 064 Qt 
Golden V Multiple Vitamin Pint 12 i) Pt 
Foremost Gold Medal $ Gal. 355 -39 y, 
Foremost Gold Medal Quart .1825 +20 } 
Cream O'Gold Ouart +20 +22 t 
Cream O'%old 1/3 Quart 076 60! 
Crean 0'Gold + Pint 064 00! 
Goat's Milk Quart «4275 44 Cr 
Low Sodium Milk Ouart +4075 46 00; 
Certified Quart 2325 25 - 
Over 4.2% Milk Fat Fluid Milk iy} 
Golden Guernsey Quart +2100 +23 Pej 
Golden Guernsey in dispenser Cte 
can Gal. 91 Cte 

Golden Guernsey + Pint -0715 
pa 
Bed 
All 


NOTE: By product prices will follow, until then present by-product 
prices will apply. ht 


: 





— 


ERE 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 1057 


GOLDEN STATE COMPANY, LID. ii] 
LONG BEACS-LOS ANGELES MARKETING AREA 1] 


<2 
Ss ad wip is ae Sk es ae vn = g Bigpatire, SME 16 9B- 
HSSALB 


WHSLE. 
CHEAMLINE MILE. PRICE SPECIAL PRODUCTS PASE 
Bulk, in Dispenser Can - Gal. .7% Chocolate Drink-Bulk-per Gal. 65 
Bulk, Begular per Gal. 64 Ctas. Qt. 175 
Golden State Std. Gi. Qt. +175 rr.) Glass Qt. +175 
Golden State Golden Guernsey 205 23 Ctns. Pt. +10 
Ctns. 1/3 07 
gay MOI Ctns. § Pt. +06 
Certified Guernsey G1. Qt. +225 Butternilk-Bulk-per 9al. 48 
Certified Holstein Gl. Qt. 2225 Ctus. Qt. 145 
Glass Qt. 145 
IZED MIIZ Ctas. Pt. 0 
Iulk, in Dispenser Can - Gal. .7% Ctns. 1/3 Qt. 2052 
Bulk, Regular, per Gal. Ob Ctns. @ Pt. 05 
—4 lal. Ctns. WD 35 a) Glass ¢ Pt. 05 
Qt. Ctns. - Homo 175 »20 Non-Fat Milk-Bulk-per Gal. 40 
Qt. Ctns. VD 175 20 Ronm-Fat Milk-Silhoustte-Qt. 10 
Pt] Ctns. -10 ell Orange Drink-Ctns.°t. 12 
1/3 Qt. Ctns. Pure Pak 07K6 ‘ Glass Qt. 12 
1/3 Qt. ©.0.G, Glass 0746 Ctns. Pt. -07 
Pt. Ctns. 0615 1/3 Qt. Ctns. +05 
Pt, €.0.0. Glass -0615 Ctns. 3 Pt. 045 
olden Guernsey - Ctns. Qt. +205 .23 Pure Orange Juice - } Gel. Glass -80 
Golden Ouernsey - Pt. Ctans. -069 8 or more @ 75 
Cream O'Gold - Ctns. Qt. +1950 22 Ctns. Qt. 425 
Gojten V - 7 Vitamins - Pt. +1025 Ctns. Pt. -* 
Goat's Milk - Qt. 42 Ctns. ; Pt. lh 
low Sodium Milk - Qt. 3 Yami Yogurt (Plain)-Glass $ Pt. 13 
Ctas. § Pt. 13 
Strawberry $ Pt. 14 
malt & Half Reddi-Wip - Can 45 
Per Gal, 1.40 Top Wip - Can -% 
Ctas. = Qt. — Presto-Whip - Can 40 
Ctas, = Pt. +20 Super-Whip - Can -33 
Pountain-Whip 65 
REAM Double Cream Cheese - 5 1b. loaves 
tble Cream (Homo) per Cal. 2.60 2 1d. loaves 3 oz.pkg,(6 to pack) 
Ctus. Qt. -67 Double Cream Cheese - Pimento 
Ctns. $ Pt. or ) 2 1b. loaves 3 oz. pkg.(6 to pack) 
All Purpose - per Gal. 3.92 Baker's Cheese = 5 1d. 
Glass Qt. -98 Hoop Cheese - 5 1b. 
Cts. § Pt. +27 Cottage Cheese (Farmer Style) Smal) Curd 
Whipping - per Gal. 4,32 Cottage Cheese (Cream Style) Lage Curd 
Glass Qt. 1.13 5 1b. = .22 
Ctns. $ Pt. 30 1 1d. Ctns.- .24 1d.(Sug.Resale-.29 1d.) 
Gmde A Sour Creamper Gal. 2.85 $ 1d. Ctms.- .14 1b. (Sug. Resale-.17 1d.) 
Ctns. $ Gal. 1.53 25 1b. Container & Over - .185 1d. 
Ctne. Pt. a Silhouette Cottage Cheese 
Sour Cream Dressing - per Gal. 2.20 1 1b, Ctm. - .22 1b. (Sug, Resale-.27 1d.) 


Ctns. 4 Gal. 1.38 
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TOwnsend 8.5255 } 


Wy 
FOREMOST DAIRIES/ 
INCORPORATED 
9700 OAKLAND AVENUE 


DETROIT 11, MICHIGAN 
March 21, 1958 


Mr, J. C. Addy 

Foremost Dairies, Inc. 

425 Battery Street 

San Francisco 11, California 


Dear Mr. Addy: 


We have received a memo from Mr. Trainer in Philadelphia requesting 
us to mail directly to you a summary of our prices here in Detroit 

on fluid milk and ice cream during the years of 1956 and 1957. We 

are enclosing this information which I hope will be sufficient for 

your needs, 


As far as any deals involving Foremost ice cream, cottage cheese, 
or any dairy products in combination sales as yet we have had none, 


In the event there is any additional information which you need from 
us we will be very happy to furnish same. 


Very truly yours 


FOREMOST DAIRIE3, INC. 


ian Z, A 
/oe 

Robert J. ft 
Sales Manager 


RJS/hd 


Encs,. 


—————Eeee 
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FOREMOST DAIRIES, Inc. 


INTER-COMPANY CORRESPONDENCE 


Tyr c ’ bon teaviner 
cea ee Philadelphia Dae TH 21, 1968 
From. Pred..Schlichting..Hoboken. 0 Sis cnntgtec 


In answer to your letter of March 15th, to C.F. Trainer, 
requesting certain selling prices, we have enclosed price 
schedules for the years 1956 and 1957, on fluid milk, as 
posted for the various markets we serve. 


The homogenized milk we distribute contains Vitamin D, 
and the so called regular milk is not standardized, the 
butterfat content ranging from 3.3¢ to 3.7%. The high test 
milk must contain at least 4% butterfat. 


Parts (B) and (C) of your letter are not applicible to 
our operations. 


Very truly yours, 


Basta 


/ 
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VICE-PRESIDENT & TREASURER 
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Yh ye 
/ 


he 
FOREMOST DAIRIES | 


INCORPORATED 


FOREMOST BUILDING + 209003 COLLEGE STREET 
JACKSONVILLE, FLORIDA 
DFFICE OF THE 


POST OFFICE BOx 4216 


April 4, 1958 


Hon. Wright Patman, Chairman 
Select Committee on Small Business 
House of Representative of 

The United States 

129 House Office Building 
Washington 25, D. C. 


Dear Mr. Patman: 


Referring to Mr. Milam's letter of April 
3rd, enclosed herewith are the price schedules 
applicable to the Greenville, Alabama area. 


In connection with similar information 
requested to be submitted for the Miami, Florida 
area, we regret that there has been some un- 
avoidable delay, however, we expect to complete 
this in the early part of next week. 


Very truly yours, 


FOREMOST DAIRTES, INC., 


df Eisenhart 
ssistant Treasurer 


AWE:N 
encl 
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PRICE DISCRIMINATION 


Effective September a 1956 4 Prices 


of Dairy Products 


PRODUCT 


IN 





Will Be 


Pasteurized Creamline Milk 3,% (2% hart 


Homogenized Vitamin D Milk 3% 


Gold Nugget Buttermilk 
Vitamin Skim Milk 


Half & Half Cereal Cream 


Coffee Cream 


Cottage Cheese 


1/2 Pint 
Pint 


Quart 
"1/2 Galion 


Bulk/Gallon 


1/2 Pint 
Pint 
Quart 


1/2 Pint 
Pint 
Quart 
Quart 


Pint 
Quart 


1/2 Pint 
Quart 


1/2 Pint 
Quart 


Quarts 
Gallons 
1/2 Pint 
Pint 
Quart 


12 Oz, Pkg. 


Prices on milk are fixed by the State of 
Alabama Milk Control Board. 
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ses 


pr 


WHOLESALE PRICE 
22 3/4 


-07 1/2 
+13 yi 


teu 
92 
OT 1/2 


+13 1/2 
+23 3/4 





+05 
-08 1/2 
15 


+22 
4 


18 
63 


Reta! 


as 
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Choeolete Drink 


Choselete Milk (In Sehecks) 
Gola ee But eruilk 

- e a 

cs - * 
Vitemin Skim Milk 


Bape & Male orga Organ 


Coffee Crean 
« e 


Mipping Oregs 


Dispenser “ilk 
Oremgesce 
Lemonade 


Oot age Cheese 





P 
1/2 Pint 
Quart 


eae 
Pint 


1/8 Pint 


ie Pins. 


Bulk 5 Galion Can 
Quart 
1/8 Pint 
Pin’ 


Quart 
Pint 
1/8 Pint 


18 Ose Packace 
1 ide Package 





IN DAIRY PRODUCTS 
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Prices on milk are fixed by the State 
of Alabama Milk Control Board. 
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novemser 28, 1956 


DEAR FOREMOST CUSTOMER 


AS YOU KNOW, ALL OF US HAVE BEEN FACED WITH CONSTANTLY 
MOUNTING PRICES = IN PERSONAL AS WELL AS IN COMMERCIAL AND 
INDUSTRIAL BUYING. (IN SPITE OF THIS FOREMOST HAS KEPT THE SAME 
[CE CREAM PRICES HOPING THAT THIS UPWARD SPIRAL MIGHT EVENTUALLY 


END. 
THIS HAS NOT BEEN THE CASE, IN FACT, COSTS OF MATERIALS 
AND LABOR HAVE CONTINUED UPWARD AND WE MUST NOW ADJUST OUR SELLING 


PRICES. THEREFORE, EFFECTIVE WEDNESDAY, NOVEMBER 28, 1956, THE 


FOLLOWING WILL BE OUR PRICE LISTS 
; “ae Re Lk Cataenws 
Path» Pee ICE CREAM = PER GAL. = 25 = = = [,60 
BULK SHERBET = PER GAL. - ~ - - - - 1.50 
BULK SHAKE BASE = PER GAL. = - ~ - - 1.10 
BULK FRENCH ICE CREAM = PER GALe= - - - lef? 
FRENCH HALF=GALLONS = PER GAL. = - - - 1.85 


FRENCH PINTS = PER GAL, =- - - - - - 2,00 
DAIRYLAND HALF=GALLONS = PER GALe = = ©& 140 
DAIRYLAND PINTS = PER GAle = = = = & 145 
SHERBET HALF“GALLONS = PER GAlLe = 25 = = is 

SHERBET PINTS = PER GAL.= - - ~ - ~ 1.60 
ICE MILK HALF=GALLONS = PER GALe= - - - 1.20 
ICE MILK PINTS = PER GAL.q - ~ - - - lead 
3 oZ cuPS ICE CREAM - °ER DO2, = = fF & 255 
5 oZ curpsS ICE CREAM = PER DOZ. = © 2 = 100 
5¢ NOVELTiES=PEP=9028 - 2 25 Ff 2 & oh5 
10g wovelntTics = PER DOZ.= = = fF = & 290 
CUT BRICK ICE CREAM = PER QUART = = = @& 

CAKE ROLLS = EA. - - ~ ~ - = - 39 


ALL OF THE ABOVE REPRESENT WHOLESALE PRICES TO DEALERS, 
LET US ASSURE YOU THAT IT IS AND SHALL BE OUR POLICY 
TO PROOUCE THE GEST POSSIBLE PRODUCT FOR SALE AT THE LOWEST 


POSSIBLE PRICE. WE DO NOT LIKE TO MAKE THIS INCREASE BUT FEEL 


SURE THAT YOU REALIZE ITS NEOESSITY. 


CORDIALLY, 


FOREMOST DAIRIES 
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a h/ 45% 
Zoe Croam Price List 


Bulk Ice ream @ 1050 per oj, 
Prench Bulk Ice Yream 2065 * 8 
Sherbet Sulk 136 * 8 
Big Dip Shake Malt Base 1000 8 8 
Froneh 1/2 Gallons 1080 * 8 
Dairyland 1/8 Gallons less * 8 
French Pints 1-958 * «8 
Dairyland Pints leto * ¢ 
Snuervet 1/2 Gallons lesS * 1 
Bierbet Ie Ce Pac Plastic Ptse eco * 8 
Out § Brick Vane Neape 200 * 8 
S Ose Cups 08S * poy, 
& Ose Cups e090 © 8 
Cake Rolls o55 kash 
Tee Cream Sandwiches 090 PEP Dow 
Eskimo Pies 090 * 8 
Urumetioks e700 * (8 
breamsiocle vers a * 
Popsicles “5° 
Dizie Loodles 5 
Pudge Bars “as * ' 
Sherbet Supe an * 
Tee “ilk Pte 1006 * Gah 








5 


oo » + 04th 


os ee 
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WHOLESALE PRICE LIST 


‘/ -'> fective Aug. 6, 1956 


GRADE A, PASTEURIZED and 
CHOCOLATE MILK & 


CHOCOLATE DRINK | 


In Bulk, 1 gal. or more, per gal. ...... 96 
IIE cs. sunescss2suscediun Shasdiaacrerceren dis A9 
Sia tente lide eli CMe etd a atest 2 Akt 20 
DD LAA AAA ARS. 13% 
| See ee Ce ee eee O71 
HI-LO 

Se ARAN 0.0. 0.0.0.0.. RAND A 2d 
HOMOGENIZED MILK with VITAMIN D 
In Bulk, 1 gal. or more, per gal. ........ 1.00 
i, Gallon ....... & ce BAEM..2O....1.BO..4- 51 
i ai i el a Oe eh tre .26 
TE amet need. paneuateleeueiiee heii 14 
PNG Gish: -t 0. ili. Maddy. dee, Aree 071%, 
BUTTERMILK 

In Bulk, 1 gal. or more, per gal. ...... 08 
SE cSt ince the. Actes teraceia tee aoe ae 
Ae tPint~ ccd ORR ERE Es. 05 
FORTY PER CENT (40% o) CREAM 

SIE i. 1c nasie tagusidvciewcuestatekiaie easamenamaeeeands® 1.25 
Vy, Pp int bovececcceccs MUU aUe tas MAN deach op Al 08 


TWENTY PER CENT (20%) 
CREAM & SOUR CREAM 


OOGre on tcrcn 2 nA ASSESSES .80 
DE cc. ceadsmmakeda bb ate Rien 24 
MULTI-VITAMIN 

% Gallon ................. Sa0R2 (eee) Taso Do 
EE 27 
HALF & HALF 

rts kc SARS RARE SSS: 53 
BEL ...s:dntndinnanaaanwenaeen -O2 


FOREMOST DAIRIES, INC. 
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WHOLESALE PRICE LIST . 
Effective September 5, 1951 — 
BY ORDER OF THE FLORIDA MILK COMMISSION - 





GRADE A_ PASTEURIZED, RAW and 

CHOCOLATE MILE ' 
in Bulk, | gal. or more, per gal. .92 
DE Setda a 606s 00s 00 00ee a eeeees 224 


Putts ees + oneeeeoce eeevevevesesn eeeee » 124 
4 RE Cba ahaa neeren » ‘@evuve¢ee5e eee O73 
i Tih: ao bele mn 6.06 6 00.66.00 4.0.0.06 eas 


MOMOGENIZED MILK, with or 
without VITAMIN p 


in Bulk, | gal, or wore, per gal. .9« 
OUGT CEs coer ew ec cveeéocesrecocceecees 25 


Pi Meas eeeenes coeweeeceposcccecens - 134 

D PONTE Fe ecw cosceecccececcs coco eClm 
end 

yn Bulk, | gal. Or more, per ga!. .58 

GOSTTATV sc cece cesevoceccocescocore oI7 

DIGhh sé dtd ddend eee ee ne e.caere 09 

RIPEREnccacesctocecstcoesosoesces 6G 


FORTY PER CENT af ate 
in Buik, Five (§) gal.ons or more 
Per gallonscccccecsccscecccccee 5200 
GUGTRaacocecdcccosescovccesccccos taht 
PN ee hrs. i een eeeone 074 


& Pitebscesucce ccs cseseenersrewere 38 
TWENTY PER CENT (204) Catan 
aod 2008 CREAM 


In Bulk, | gal. or more, per gai. 3.20 
QUAEC ere rscccrerveseccccecseesere - 80 


PI tidied eden wenenes 00.008 e.s.0-2 -48 


+ Piliakaweededceteeeoncvesoceces 024 


FOREMOST DAIRIES INC. 
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G a 


FOREMOST DAIRIES 


INCORPORATED 


FOREMOST BUILDING + 2003 COLLEGE STREET 
JACESONVILLE, FLORIDA 
OFFICE OF THE 


VICE-PRESIDENT & TREASURER POST OFFICE BOX 4216 


April 14, 1958 


Hon. Wright Patman, Chairman 
Select Committee on Small Business 
House of Representatives of 

The United States 

129 House Office Building 
Washington 25, D. C. 


Dear Mr. Patman: 


Referring to Mr. Milam's letter of April 
3rd, enclosed herewith are price schedules 
applicable to the Miami, Florida area, as follows: 


(1) Ice Cream Card prices 
(with discount schedule attached) 


(2) Milk eard prices effective 9/15/51 


and 8/6/56 (there were no changes 
between the two dates). 


Very truly yours, 





F iT 


W. Eisenhart 
Assistant Treasurer 


AWE :N 
encl 
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Discount Schedule on Packaye Pints. Quarts and Bulk Ice Cream 


will be as follows until further nofice: 


$4.125 G 


126 . 166 
167 - 250 
931 . 333 
434. 416 
417. 500 
501 . 584 


585 and over 


als. per month 


FOREMOST DAIRIES, INC. 
21635 N. W. 17th Ave. — Miami. Florida 
Telephone 9-1641 


05 

07% 
10 

12% 
17% 
22 va 
27% 


02% per Gal. 


** ** 
** g° 
e* oe” 
*e 

*? ** 











CARNATION MILK CO. 


The questionnaire sent to the Carnation Milk Co. was the same as 
the questionnaire of February 18, 1958, which appears at page 769 of 
the appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets regarding which information 
was requested from the Carnation Milk Co., and the material it sub- 
mitted follows: 


Phoenix, Ariz. Waterloo, Iowa 
Tucson, Ariz. Muskogee, Okla. 
Oakland, Calif. Houston, Tex. 
Modesto, Calif. Austin, Tex. 
Redwood City, Calif. Beaumont, Tex. 
Los Angeles, Calif. Seattle, Wash. 
Wason City, Iowa Spokane, Wash. 
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WEbser 1.1911 


MAY 2 2 1958 
*~. 





«GENERAL OFFICES « 
CARNATION BUILDING 
AIR MAIL LOS ANGELES 36, CALIF 


May 19, 1958 
Mr. Wright Patman, Chairman 
Select Committee on Small Business 
Committee Room, 129 House Office Building 
Washington, D. C. 


Dear Mr. Patman: 
Enclosed is the following data which you requested: 


1) Three copies of the 1956 Annual Report of Carrmation Company. 
2) Three copies of the 1957 Annual Report of Carnation Company. 


3) Retail and wholesale fluid milk prices and wholesale ice 
cream prices for the following markets: Phoenix, Arizona; 
passage. Arizona; Oakland, California; Redwood City, Cali- 

ornia; Modesta, California; los Angeles, California; 
» Iowa; n City, Iowa; Muskogee, Oklahoma; 
Houston, Texas; aumont, Texas; Austin, Texas; Seattle, 
ngton; and Spokane, Washington. — 
Carnation Company does not process or distribute ice cream in 
Waterloo or Mason City, Iowa. None of the markets made a com- 
bination sale of fluid milk, ice cream, cottage cheese, or other 
dairy products at a combination price. 


In California, fluid milk and ice cream are under the Bureau of Milk 
Control of the Department of Agriculture. The Bureau sets the price 
at which fluid milk is sold, both at wholesale and retail. The Bur- 
eau also regulates the ice cream industry. 


There are federal milk marketing orders in effect in the following 
markets: Phoenix and Tucson, Arizona; Mason City and Waterloo, 
Iowa; Muskogee, Oklahoma; Austin, Texas; Seattle, Washington; and 
Spokane, Washington. The Federal Government never sets the whole- 
sale and retail price; however, federal milk marketing orders do 
set the price which the distributor must pay the producer for his 
milk. 


Sincere ours 


Secretary 
WStinehart :gl 
Enclosures 
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PHOENIX, ARIZONA 
Retail Fluid Milk Price List 





Delivered to Home - Paper and Glass 


Price Price 

1-1-56 5-1-56 
B.F. Item Size 4-30-56 12-31-57 
3.5 Homogenized Gals. $ .43 $ .47 
3.5 Grade "A" - Past. Gals. 43 -47 
3.5 Homogenized Qts. -22 24 
3.5 Grade "A" - Past. Qts. -22 24 
3.5 Multi-Vitamin Qts. -23 225 
4, Golden Glen Qts. -23 25 


ne nn nn ene enn eee eee ee 


Wholesale Pluid Milk Price List 


vere ° ore - Paper 

Price Price 

1-1-56 5-1-56 
B.F. Item Size 4-30-56 12-31-57 
3.5 Multi-Vitamin Qts. $ .195 $ .215 
4, Golden Glen Qts. 195 -215 
3.5 Homogenized Qts. .185 - 205 
3.5 Grade "A" - Past. Qts. -185 - 205 
3.5 Homogenized 4 Pts. 06 -0625 
3.5 Homogenized Pts. 1025 1075 


Sd at ee 


www asatyves tens 


Q 
i 








'-56 
31-57 


,215 
,215 
,205 
205 
0625 
. 1075 


PRICE 


Item 


Deluxe 

country Club 
catering 

french Vanilla 


EE———— 


Item 


Deluxe (Pts. ) 
Deluxe (4 Gal “} 
tatering (Pts. 


french Vanilla (Pts.) 


Brentwood (Qts. 
Brentwood (4 Gal. 
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PHOENIX, ARIZONA 


Wholesale Ice Cream Price 
vere ° ore 


Bulk Price 
Price P/Gal. Price P/Gal. 
1-1-56 9-10-56 
-9-56 12-31-57 
$1.70 $1.80 
1.58 1.68° 
1.96 2.06 
2.26 2.36 





Packaged Price 
Price P/Gal. Price P/Gal. 


1-1-56 9-10-56 
9-9-56 12-31-57 
$1.76 $1.86 
Pr 1.8 
2.1 2.2 
2.40 2.50 
re - No Rebate) 1.30 1.45 
1.30 1.40 





Bulk Rebate 


Gallons 
Per Month _- 


0 - 50 
51-100 
101-150 
151-200 
201-250 
251-325 
326-400 
401-500 
501-600 
601-700 

701-Over 


Packaged Rebate 


Rebate Gallons Rebate 
Per Gallon Per Month Per Gallon 
Net 1-50 Net 
$.04 51-100 $.02 
.08 101-300 04 
12 301-600 .06 
15 601-900 .08 
.18 901-Over -10 
ea | 
24 
27 
30 
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TUCSON, ARIZONA 


Retail Fluid Milk Price 
vered to Home 


Price Price 
1-1-56 5-1-56 

B.F. Item Size Paper - Glass 4-30-56 12-31-57 
3.5 Homogenized Gals. x $ .46 $ .50 
3.5 Grade "A" - Past. Gals. xX 46 .50 
3.5 Homogenized Qts. x xX -23 »25 
3.5 Grade "A" - Past. Qts. xX xX Py a +25 
3.5 Multi-Vitamin Qts. x xX 25 27 
4, Golden Glen Qts. xX x 225 -27 

Wholesale Fluid Milk Price 
vered to Store - Paper 

Price Price 
1-1-56 5-1-56 

B.F. Item Size 4-30-56 12-31-57 
3.5 Homogenized Gals. $ .39 $ .43 

3.5 Grade "A" - Past. Gals. 39 « 

R°? Multi-Vitamin Qts. 2215 «235 
Golden Glen Qts. 215 235 
3.5 Homogenized Qts. 195 215 
3.5 Grade "A" - Past. Qts. 195 -215 
3.5 Homogenized 4 Pts. 0625 065 
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TUCSON, ARIZONA 


Wholesale Ice Cream Price 
vere ° ore 


ce Bulk Price 
-56 Price P/Gal. Price P/Gal. 
31-57 1-1-56 9-10-5 
Item -9-56 12-31- 
50 
25 Deluxe $1.70 $1.80 
25 Country Club 1.58 1.68 
27 Catering 1.96 2.06 
,27 French Vanilla 2.26 2.36 








Packaged Price 
Price P/Gal. Price P/Gal. 





aa 1-1-56 9-10-5 
1-56 Item ~9-56 12-31- 
-31-57 
Deluxe Hs.) $1.76 $1.86 
43 Deluxe (3 Gal. 1.7 1.8 
“43 Catering (Pts. 2.1 2.2 
oe French Vanilla prs.) 2.40 2.50 
215 Brentwood (Qts. 1.30 1.45 
*215 Brentwood (4 Gal.) 1.30 1.40 
5 
Bulk Rebate 
Gallons Per Rebate Per 
Month Gallon 
Oo - 50 Net 
51 - 100 $ .0O4 
101 =- 150 .08 
151 - 200 12 
201 - 250 015 
251 =- 325 18 
326 - 400 .21 
401 - 500 24 
501 - 600 27 
601 = 700 -30 
701 - Over cae 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 
OAKLAND, CALIFORNIA 


Retail Fluid Milk Price 





Delivere o Home - ass 

Price Price Price Price Price 
2-9-56 9-1-56 5-1-57 9-1-57 10-10-57 

B.F 8-31-56 4-30- 8 
3°9° Milk Qt. -2l ~225 o@a> 225 235 
od Golden Glen Qt. «23 245 235 245 -255 
3.55 Multi-Vitamin Qt. 23 245 235 245 255 
3.55 Milk + Gal. 42 45 43 45 47 


Commencing 9-1-57, the milk order provided that on a single order to a single 
delivery, there would be an increase of four cents on the total billing. 





Wholesale Fluid Milk Price 


vere ° ore - aper 

Price Price Price Price Price 

2 -9-56 9-1-56 5-1-57 9-1-57 10-10-57 
B.F. Item Size 8-31-56 4-30-57 8-31-57 10-9-57 12-31- 
3.55 Milk + Gal. .385 415 395 -415 42 
3.55 Milk Qt. .1925 .2075 -1975 . 2075 -21 
3.55 Milk Pt. -115 .1225 -1175 .1225 .125 
3.55 Milk + Pt. .066 .0698 .0673 .0698 -073 
3.55 Milk 1/3 Qt. -079 .084 .0807 084 -09 
3.55 Multi-Vitamin Qt. - 2025 .2175 .2075 .2175 .22 
4.1 Golden Glen Qt. .2125 .2275 -2175 -2275 23 





Wholesale Fluid Milk Discount Schedule 
Single Order an ngle very 


1-1-56 thru 8-31-56 


9-1-56 thru 10-9-57 


10-10-57 thru 12-31-57 


8% on any amount in excess of $10. 


7.8% on any amount in excess of $10.25 durircg the 
months of April, May, June, July, and August of 
any year; 7.4% on any amount in excess of $10.75 
during the months of Sept., Oct., Nov., Dec., 
Jan., Feb., and March of any year. 


Net on any order of $11 or less; 3% on any order 


between $11.01 and $25; 6% on any order of $25.01 
and over. 


Retail and wholesale fluid milk prices, including additions to home delivery 
and wholesale discounts, are established by the Department of Agriculture of 
the State of California. 
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OAKLAND, CALIFORNIA 


Wholesale Ice Cream Price 
vere ° ore 





Bulk 
Net Price 1-1-56 thru 5-8- 
Monthly French 
Gallonage Vanilla Catering oe 
51-100 2.05 1.90 1.56 
101-150 2.03 1.87 1.53 
151-200 2.01 1.84 1.51 
201-300 1.99 1.82 1.48 
01-400 1.97 1.80 1.45 
1-500 1.95 1.78 1.42 
501-600 1.93 1.76 1.39 
601-700 i 1.74 1.36 
0l- 1 “3B 1.71 1.33 
1-900 i. 1.69 oo 
901-1000 1.87 1.67 1.28 
1001-1250 1.86 1.65 1.26 
1251- 1.85 1.63 1.23 
Net Price 5-9-56 thru 12-31-57 
Monthly French * Regular 
Gallonage Vanilla 
76-150 1.93 1.58 
151-250 1.90 1.55 
251-400 1.86 1.51 
401-600 1.79 1.44 
601-1000 1.72 1.37 
1001-2000 1.6 1.34 
2001-3000 1.6 1.29 
3001-5000 1.58 1.23 
5001- 1.49 1.14 


*Same for Mary Blake, effective 5-23-57 
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OAKLAND, CALIFORNIA 








Wholesale Ice Cream Price - Delivered to Store » 
Packaged 
Net Price 1-1-56 thru 5-8-56 
Monthly French Country 
Gallonage Vanilla Cateri Club Re ar Brentwood 
51-100 2.23 1.92 1.83 1.66 Ly 
101-150 2.21 1-29 1.81 1.64 1.47 
151-250 2.19 Le 1.79 1.62 1.45 
251-350 2.17 1.86 1.77 1.60 1.43 
51-450 2.15 1.84 1.75 1.58 1.41 
51-550 2.13 1.82 173 1.56 1.39 
551-650 2.11 1.80 1.71 1.54 ia 
651-1000 2.09 1.78 1.69 1.53 Za 
1001-1250 2.07 1.76 1.67 1.51 1.34 
1251-1500 2.05 1.74 1.65 1.48 Lome 
1501-1750 2.05 1.72 1.63 1.46 1.29 
1751-2000 2.05 1.69 1.60 <— hin 
2001-2500 2.05 1.66 1.57 Le 1.21 
2501- 2.05 1.64 1.55 128 1.14 
Net Price 5-9-56 thru 12-31-57 - Gallons & Half Gallons 
Brentwood Catering Catering 
Monthly (4 Gal. (4 Gal. only, (4% Gal. only, 
Gallonage Regular only ) Paper ) Plastic ) 
1-75 $1.72 $1.58 $2.1 2.2 
76-150 1.65 1.51 3°08 a 
151-250 1.62 1.48 2.05 2.15 
251-400 1.58 1.44 2.01 2.11 
401-600 a4 1.37 1.94 2.04 
601-1000 8, 1.30 1.87 1.97 
1001-2000 1.41 Lar 1.84 1.94 
2001-3000 1.36 1.22 1.79 1.89 
3001- 1.30 1.16 1F3 1.83 
Net Price 5-9-56 thru 12-31- - rts & Pints 
Monthly French (Pints French (Pints 
Gallonage Regular onl Paper onl Plastic 
1-75 $1.78 $2.16 $2.32 
76-150 5.73 2.09 2.25 
151-250 1.68 2.06 2.22 
251-400 1.64 2.02 2.18 
401-600 1.57 1.95 2.33 
601-1000 1.50 1.88 2.04 
1001-2000 1.47 1.85 2.01 
2001-3000 1.42 1.80 1.96 
3001- 1.36 1.74 1.90 
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REDWOOD CITY, CALIFORNIA 
Retail Fluid Milk Price List 


ve ° - ass 

Price Price Price Price 

9-4-56 1-1-57 ~1-57 9-1-57 
B.F. Item Size 12-31-56 4-30- -31- 12-31- 
3.55 Milk 4 Gal. $.45 $.47 $.45 $.49 
3.55 Milk Qt. of -235 +225 -245 
55 Multi-Vitamin Qt. -245 -25 24 -26 
i370 Golden Glen Qt. +25 255 245 -265 





Wholesale Fluid Milk Price List 


vered to Store - Paper 

Price Price Price Price Price 

1-1-56 9-4-56 1-1-57 5-1-57 9-1-57 
B.F. Item Size -3-56 12-31-56 4-30-57 8-31- 12-31- 
3.55 Milk 4 Gal. $.36 $.38 $.41 $.39 $.43 
3.55 Milk Qt. 18 195 205 195 -215 
3.55 Milk Pt. -105 -1125 12 115 -125 
3.55 Milk 1/3 Qt. .O7ke .0783 .083 .08 .087 
3.55 Milk Pt. -0615 -0643 -O7 -068 -073 
.55 Multi-Vitamin Qt. -20 -205 .22 -21 -23 
iio Golden Glen Qt. -20 -215 - 223 -213 233 





Wholesale Fluid Milk Discount Schedule 
> ro -3l- 


Net on $10 or less; 3% on any order $10.01 - 
$27; 6% on any order $27.01 or over. 


Retail and wholesale fluid milk prices, including wholesale discounts, are 
established by the Department of Agriculture of the State of California. 


Ice Cream Prices 


Same as for Oakland, California. 
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MODESTO, CALIFORNIA 


Retail Fluid Milk Price 
Delivered to Home - Glass 











Price Price Price Price Price 
11-56 9-1-56 12-10-56 5-1-57 9-1-57 
B.F. Item Size 8-31-56 12-9-56 1-30-57 8-30-57 12-31-57 
| 
3.55 Milk & Gel. 40 43 46 oy +46 
Qt. 220 :215 223 .22 123 | 
Pt. e - 2145 - - 
+ Pt. 0855 - - ~ - 
4.1 Golden Glen Qt. -22 235 25 2h 25 , 
3.55 Multi-Vitamin Qt. 22 2215 223 22 +23 
# Gal. - - 46 oly 46 
Wholesale Fluid Milk Price 
vere ° ore = Paper 
Price Price Price Price Price 
1-1-56 9-1-56 12-10-56 51-57 9-1-57 
B.F. Item Size 8-31-56 12-9-56 -30-57 8-30-57 12-31-57 
3.55 Milk $ Gel. 035 38 239 37 +39 
Qt. 2175 219 2195 2185 2195 
Pt. -1025 oli 21125 21075 01125 
1/3 Qt. -O741 20791 081 -079 081 
Pt. 20615 20653 2068 2066 ~068 
kel Golden Glen Qt. -1975 221 2215 2205 as 
3.55 Multi-Vitamin Qt. e175 219 2195 21865 -195 
& Pt. 20615 - - - - 





Retail and wholesale fluid milk prices established by the Department of 
Agriculture of the State of California. 


| 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 1089 


MODESTO, CALIFORNIA 


Wholesale Ice Cream Price 
vere ° ore 





Bulk 
Net Price 1-1-56 thru 5-8-56 
Monthly French 
Gallonage Vanilla Regular 
1-50 $2.10 $1.58 
51-100 2.05 1.56 
101-150 2.03 1.53 
151-200 2.01 wap 
201-300 1.99 1.48 
01-400 1.97 1.45 
01-500 1.95 1.42 
501-600 1.93 1.39 
601-700 1.91 1.36 
01-800 1.89 1.33 
1-900 1.88 1.31 
901-1000 1.87 1.28 
1001-1250 1.86 1.26 
1251-1500 1.85 1.24 
1501-2000 1.85 1.20 
2001 -2500 1.85 1.16 
2501- 1.85 12215 
Net Price 5-9-56 thru 12- 31-57 
Monthly French * 
Gallonage Vanilla Regular 
1-75 $2.00 $1.65 
151-250 1.90 23> 
251-400 1.86 1.51 
401-600 1.79 1.44 
601-1000 Lope 1.37 
1001-2000 1.69 1.34 
2001 - 3000 1.64 1.29 
3001-5000 1.58 1.23 
5001- 1.49 1.14 


*Same for Mary Blake effective 5-23-57 


SORA cera 





1090 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Net Price 1-1-56-thru 


Monthly Prench 
Gallonage Vanilla & 


1-50 $2.25 
51-100 2.2 
101-150 2.21 
151-200 2.19 


ww 


e*“eeeefee#see« 
ee eee 


S38 
Pe 
tt 
33 
VNYNNNMNNNNWND 
ASBSSEROCES 


1501-1750 2505 
1751-2000 205 
2001-2500 205 
2501-2600 205 
ar aioe 205 
2701-2600 

2801-2900 205 
2901-3000 205 
3001-3100 205 
3101- 2r05 


1-49 
50-99 
100-249 

250- 





Net Price 5-9-56 thru 8-15-56 - Gallons & Half Gallons 





Monthly Regular Brentwood Prench Prench 
Gallonage # Gel. Vanille Vanilla 
only & Gel. & Gel. 
only, Paper Plastic 
1-75 $1.72 $1.58 $2.15 $2.25 
151-250 1.62 1.48 2.05 2.15 
ane 1.58 Lobh 2.01 2.11 
= 1.51 1.37 1.94 2.0 
Ol- 000 1. le le 1.9 
1001-3000 +t i137 “Bi, 1.9 


~8-56 
Regul 


Gallon 
Gel. 


$1.68 


1.64 
1.60 
1. 


PRR RRR RRR Ree RR RR eee 
SSASHSRRKOESSERES EOS 


MODESTO, CALIFORNIA 
d Ic 


Regular Bfentwood Brentwood Valley i 


Qts. lon 
‘% Pts. & & Gal. 
$1.68 $1.48 

1.66 14h 

1.6 1.40 

1.6 1.38 

1.60 1.36 

1.58 1.32 

1.56 1.28 

1.5 1.27 

1.53 1.26 

1.51 1.25 

1.49 1.2) 

aot aoe 

1. ° 

1.41 1.21 

1.38 1.20 

1.35 eh 

1.32 1.1 

1.27 1.18 

1.22 1.14 

1.17 1.09 

1.12 1.04 

1.07 1.00 

1.02 095 

1.00 95 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 1091 


(continued) 
MODESTO, CALIFORNIA 
Packaged Ice Cream Prices 


fet Price 5-9-56 thru 8-15-56 - Gallons & Half Gallons 
Ne 














Monthly Regular Brentwood French Prench Valley Carnival 
dallonage & Gal. Vanilla Vanilla Ford * Gal. 
only 4 Gal. & Gal. %# Gal. Only 
only, Paper Plastic Only 
2001-3000 $1.36 $1.22 $1.79 $1.89 
3001 1.30 1.16 1.73 1.83 
1-50 $1.45 $1.15 
51-100 1.40 1.10 
101-250 1.35 1.05 
251- 1.30 1-05 
Wet Price 5-9-56 thru 8-15-56 - Quarts & Pints 
Monthly Regular Brentwood Prench French 
Gallonage Vanilla Vanilla 
(Paper) (Plastic) 
Pints Only Pints Only 
1-75 $1.78 $1.64 $2.16 $2.32 
76-150 1.71 1.57 2.09 2.25 
151-250 1.68 1.54 2.06 2.22 
251- 1.6) 1.50 2.02 2.18 
1-600 1.57 1.43 1.95 2.11 
11-1000 1.50 1.36 1. 8 2.0 
1001-2000 1.47 1.3 1.85 2.01 
2001-3000 1.42 1.2 1.80 1.96" ° 7 
3001 s 1.36 1.22 1.7 1.90 
Net Price 8-16-56 thru 12-15-57 - Gallons & Half Gallons 
Monthly Regular Brentwood French* Prench 
Gallonage # Gal. Vanilla Vanilla 
Only + Gal. & Gal. 
Only, Paper Plastic 
76-150 1.65 1.45 2.0 2.18 
151-250 1.62 1.40 2.05 2.15 
as 1.58 1.35 2.01 2-11 
401-600 1.51 1.30 1.94 2.04 
601-1000 1eky 1.25 1.87 1.97 
1001-2000 1.41 1.20 1.84 1.94 
2001-3000 1.36 1420 1.79 1.89 
3001 - . 1.30 1.20 1.73 1.83 
ee Se 
-2- Same for Mary Blake, effective 5-23-57 
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(continued) 


MODESTO, CALIFORNIA 


Packaged Ice Cream Prices 


Net Price 8-16-56 thru 12-15-57 Quarts and Bints 





Monthly Regular Brentwood French* French 
Gallonage Vanilla Vanilla 
(Paper) (Plastic) 
Pints Only Pints Only 
1-75 $1.78 $1.60 $2.16 $2.32 
76-150 1.71 1.55 2.09 2.25 
151-250 1.68 1.50 2.06 2.22 
251-00 1.64 1.45 2.02 2.18 
401-600 1.57 1.40 1.95 2e11 
601-1000 1.50 1.35 1.88 2. 04 
1001-2000 1.47 1.30 1.€5 2.01 
2001-3000 1.42 1+30 1.80 1.96 
3001- 1.36 1~30 1.74 1.90 


*same for Mary Blake effective 5-23-57 


Net Price 12-16- thru 12-31-57-Gallons and Half Gallons 








Monthly Regular Brentwood French# French 
Gallonage # Gal. Vanilla Vanilla 
Only + Gal. & Gal. 
Only, Paper Plastic 
1-75 $1.72 $2.15 $2.25 
76-150 1.65 2.08 2.18 
151-250 1.62 2.05 2.15 
a 1.58 2.01 2.11 
hOl- 00 1.51 1.94 2.0 
1001-2000 1.41 1.8 1.94 
3001- 1.30 1.73 1.83 
1-50 31.50 
51-100 1.40 
101-150 1.30 
151- 1.20 


# Same for Mary Blake effective 5-23-57 





NET Price 12-16-57 thru 12-31-57 - Quarts and Pints 


Monthly Regular Brentwood French* French 
Gallonage Vanilla Vanilla 
(Paper) (Plastic) 
Pints Only Pints only 
1-75 $1.78 $1.60 $2.16 $2.32 
76-150 1.71 1.55 2.09 2.25 
151-250 1.68 1.50 2.06 2.22 





| 
| 
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(continued) 


MODESTO, CALIFORNIA 


Packaged Ice Cream Prices 


Net Price 12-16-57 thru 12-31-57 - Quarts and Pints 





Monthly Regular Brentwood French* French 
Gallonage Vanilla Vanilla 
( Paper ) (Plastic) 
Pints only P*nts only 
4-600 $1.57 $1.40 $1.95 $2.11 
01-1000 1,50 1.35 1288 2.04 
3001- 1.36 1230 1.74 1.90 


#Same for Mary Blake effective 5-23-57 
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B.P. Item 


3.5 Homo, or St 
3.5 Multi-Vitam 
4.2 Golden Glen 


Raw Guernse 
Raw Holstei 





56 th 
Velen 


5/10/56 thru 
12/31/57 


PRICE DISCRIMINATION IN 


DAIRY PRODUCTS 


LOS ANGELES, CALIFORNIA 


Retail Fluid Milk Price 


Delivere 


Size 


andard Qt. 
+ Gal 
in Qt. 
+ Gal. 
Qt. 
+ Gal. 


y-Certified Qt. 
n-Certified Qt. 


60 or more quart’ per month - 4¢ credit for each quart 


5¢ service charge for each delivery 


© Home - 


Price 


$214 


Price 


$.20 


Price 


$.205 
-40 


Price 


$.2 
od 
on 


+2 


Price 


1/56 5/10/56 9/1/56 10A/56 9 
hs Wee Bai Jee 3/36,56 Baier ei ey 


$.22 
4 
+2 


-24 


3 
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DISCRIMINATION IN DAIRY PRODUCTS 


PRICE 
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1096 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


LOS ANGELES, CALIFORNIA 


Wholesale Ice Cream Price 
elivere o Store 


Bulk Price 
Price P/Gal. Price P/Gal 
1/1/56 seust 
Item 0/56 12/31 
Deluxe 3 e $1.65 


1.5 
Extra Rich 2.1 2.16 
Brentwood lols 1.56 


Packaged Price 


Price P/Gal. Price P/Gal 
1/ Ve 5/1/56 


Item 


Deluxe (Pts.) $1.64 $1.76 
Deluxe (# Gal.) 4 . 

French Vanilla or Extra Rich 2.16 26 
Brentwood 1.28 1.3 


Bulk Rebate Packaged Rebate 


Gallons Rebate Gallons Rebate 
Per Month Per Gallon Per Month Per Gallon 


1 - 50 Net 

51 = 100 $ = 
101 - 200 
201 300 








ee 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 1097 
WATERLOO, IOWA 
Retail Fluid Milk Price 
Delivere © Home - Paper and Glass 
Price Price Price 
1-1-56 6-1-56 10-1-57 
B.F Item Size 5-31-56 9-30-57 12-31-57 
3 Homogenized + Gal. $.41 $.43 $.46 
Qt. -21 -22 om 
3.5 Multi-Vitamin Qt. ome 23 oe 
+ Gal. -- au 48 
5.0 Gold Top Qt. 22 -23 24 
3.6 Regular % Gal. 39 -41 44 
Qt. -20 21 -22 
Wholesale Fluid Milk Price 
Delivere ore - Paper and Glass 
Price — Price 
1-1-56 -1-56 10-1-57 
Item Size 5-31-56 2 30-57 12-31-57 
3.3 Homogenized 2 Gal. $.35 $.37 $.38 
: 18 -19 195 
-10 .105 = 
1/3, Qt. .08 < -0825 0825 
': -0575 .06* .06 
3.5 Multi-Vitamin Gal. -- oo 40 
Qt. 19 -20 -205 
5.0 Gold Top Qt. 19 20 205 
3.6 Regular + Gal. .33 35 36 
Qt. eA 18 -185 


*paper only - glass 1/2¢ lower. 











1098 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


MASON CITY, IOWA 


Retail Fluid Milk Price 
Delivered to Home - Paper and Glass 


Price Price Price 
1-1-56 6-1-56 101-57 
B.F. Item Size 5-31-56 9-30-57 12-31-57 
* Homo. & Regular $ Gal. $.39 $.41 $.44 
Qt. -20 -21 -22 
3.5 Multi-Vitamin 4 Gal. -- 43 46 
Qt. 21 .22 -23 
5.0 Gold Top Qt. 21 -22 -- 


* Homogenized B.F. 3.3; Regular B.F. 3.5 





Wholesale Fluid Milk Price 
Delivered to Store - Paper and Glass 


Price Price Price 

1-1-56 6-1-56 10-1-57 

B.F. Item Size 5-31-56 9-30-57 12-31-57 
* Homo, & Regular 4 Gal. $.34 $.38 $.36 
Qt. 0175 aa -185 
twa Homogenized 1/3 Qt. -- -10 -10 
Pt. -055 -06 06 
3.5 Multi-Vitamin Gal. 7 -37 -38 
Qt. -185 19 195 
5.0 Gold Top Qt. -- 19 -195 


oo 
Homogenized B.F. 3.3; Regular B.F. 3.5 














PRICE DISCRIMINATION IN DAIRY PRODUCTS 1099 


MUSKOGEE, OKLAHOMA 


Retail Fluid Milk Price 
vere Oo Home 
1-1-56 to 12-31-57 


| 
| 


‘ice | 
= 1 «57 , 
= 31-57 B.F. Item Size Glass Paper 
Saas 3.5 Multi-Vitamin Qt. $.26 : 
te 3.5 Standard 4 Gal. 49 
23 3.5 Standard Qt. ~25 $.255 
7 3.5 Homogenized (Jugs) Gal. -92 

3.5 Homogenized 3 Gal. 49 -50 

3.5 Homogenized Qt. eae een) 

| Wholesale Fluid Milk Price 
Delivered to Store 
1-1-56 to 12-31-57 

BF. Item Size Glass Paper 
rice 3.5 Multi-Vitamin Qt. $.225 
0-1-57 3.5 Standard Qt. 215 $.22 
2-2- 3.5 Homogenized (Jugs) Gal. -83 
6 3.5  Homogenized + Gal -42 -43 
"185 3.5 Homogenized Qt. 215 22 
10 3.5 Homogenized Pt. ot5 
06 3.5 Homogenized 1/3 Qt. -075 .08 
.38 3.5 Homogenized + Pt. .06 .065 
195 
195 





20474 O—58— pt. 3——-38 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


MUSKOGEE, OKLAHOMA 


Wholesale Ice Cream Price 
vere ° ore 


Bulk Price 


Price P/G@al. Price P/Gal. 
* 11-56 8-20-5 
Item 8-19-56 12-31- 


Vanilla $2.45 $1.50 
Flavors 1.60 1.65 
French Vanilla or Catering 1.82 1.90 
French Flavors 1.96 eve 


Packaged Price 


Price P/Gal. Price P/Gal. Price P/Gal, 
1-1-56 8-20-5 4-1-57 Sg: 


Item 8-19-56 12-31-57 12-31-57 


Pints $1.60 $1.68 
Half Gallons 1.60 1,60 
Gallons 1.60 1.65 
French or Catering Pints 2.00 2.00 
Quarts, Bulk Style 2.00 2.00 
Ma Blake Gallons coe coe 
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DISCRIMINATION 


PRICE 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


MUSKOGEE, OKLAHOMA 


Wholesale Ice Cream Rebate Schedule 
April T; 1956; to December 31, 1957 


$28 69 $ 70 - 111 $112 - 166 $167 
31 - 78 78 124 - 186 186 
39 97 97 155 - 232 232 
42 - 106 106 169 - 254 254 
53 317 317 
61 152 365 365 
57 144 346 346 
55 139 333 333 
45 112 179 - 268 268 
37 92 92 - 148 148 222 
28 69 69 - 111 111 167 
24 60 60 96 96 - 144 144 


$500 - 1250 $1251 - 2000 $2001 - 3000 $3001 


HOUSTON. TETAS 


Additional 5% rebate allowed on sales to customers owning their 


equipment. 
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PRICE 
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HOUSTON, TEXAS 


Wholesale Ice Cream Price 


continued on next page 
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PRICE DISCRIMINATION 


arnation 
Van. 
68 
58 


$1 
Price 2-20-56 thru 4-30-56 


l- 


price 1-1-56 thru 2-19-56 


No. Gal. 
1001-2000 1 
2001-up 


1-50 


-100 


51-100 


51 








1106 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HOUSTON, TEXAS 
Bulk Wholesale Ice Cream Price 





Page 2 
Price 3-1-57 thru 9-8- 
ie Carnation Brentwood 
No. Gal. Van. Flavors Van. Flavors Van. Flavors 
1-50 $2.03 $2.1 $1.73 $1.8 $1.40 $1.50 
51-100 r 98 5108 Tee Lest ete 
101-150 1.93 2.0 1.43. 237 157 Ow 
151-200 a> 1. x. 1.6 1.37 1.47 
201-300 1.83 1.93 1.33 1.63 1.37 1.47 
301-400 1.78 1.05 & 1.58 ee We 
401-500 1.75 1.85 1.45 1.55 Lest 1.47 
501-600 1.73 1.83 1.40 1.50 1.32 1.42 
601- Up 1.55 1.65 1.35 1.45 Oe ee he | 
Price 9-9- thru 12-31- 
1-50 2.0 2.1  , 1.8 1.40 1.50 
51-100 r'98 5108 1°88 1:78 1.37 kr 
101-150 1.93 2.03 1.63 1.73 1.37 1.47 
151-200 , 1.88 1.98 1.58 1.68 1.37 1.47 
201-300 1.83 1633 ~ 1.63 1.37 1.47 
301-400 1.78 la a. 1.58 1.37 1.47 
401-500 1.75 1.85 1.45 1.55 1.37 1.47 
501-600 1.18 1.83 1.40 1.50 1.32 1.42 
601-Up 1.55 1.65 1.35 1.45 1.27 1.37 
Packaged (Per Gallon) 
Price Price Price Price Price 
1-1-56 2-20-56 5-1-56 3-1-57 9-9-57 
Item Size 2-19-56 4-30-56 2-28-57 9-88-57 12-31-57 
Carnation 4 Gal. $1.68 $1.68 $1.76 $ $ 
Carnation Pt .&Qt. 1.78 1.78 1.86 
Catering Pt. 2. 2.08 2.18 
Brentwood Pt. 1.56 1.56 
French Pt. 2.38 2.38 2.38 
Mary Blake Pt. 2.35 2.35 
Mary Blake + Gal. 2.20 2.20 
Carn. Round Pt .&Qt. 2.18 2.18 
Carn. Round + Gal. 1.80 1.80 
Carn. Square Pt .&Qt. 1.86 1.86 


Ten cent per gallon discount on purchases of any of the above over 50 gallons, 
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BEAUMONT, TEXAS 


Retail Fluid Milk Price List 
vere o Home 


B.F. Item Size Price 2-4-57 Price 3-3-57 Price 8-11.57 
3-2-57 8-10-57 12-31-57 
Glass Paper Glass Paper Glass Paper 
4 Multi-Vitamin ; Gal. §$.53 $.55 $.50 $.52 $.52 $.54 
os Golden Glen Gal. -53 -- -50 -- ope -- 
4 Multi-Vitamin Qt. 29 -- .28 -- -29 — 
4,2 Golden Glen Qt. 2 -- 28 -- 29 -< 
4 Homo. 4 Gal. 51 53 -48 -50 .50 52 
4 Homo. Qt. -28 -29 -27 .28 .28 29 
4 Homo . Pt. -16 .16 015 -16 -- 16 
4 Homo . Pt. .08 .09 .08 .09 -- 095 
4 hep oeeuen eed Gal. 49 51 -46 48 48 a) 
4 "A" (Creamline) Qt. -28 29 .27 28 .28 29 








Wholesale Ice Cream Price 


Same as for Houston, Texas. 
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AUSTIN, TEXAS 


Wholesale Ice Cream Price 
vere ° ore 


Bulk Price 
Price P/Gal. Price P/Gal. Price P/Gal. Price P/(al, 
1-1-56 5-2-56 11-13-56 7-1-57 
Item -1-56 11-12-56 6-30-57 12-31- 
Regular Vanilla $1.30 $1.50 $1.50 $1.50 
Regular Flavors 1.40 1.50 1.50 1.50 
Premium Vanilla & Flavors 1.90 2.00 2.00 2.00 





Packaged Price 
Price P/Gal. Price P/Gal. Price P/Gal. Price P/Gal, 


1-1-56 5-2-56 11-13-56 7-1-57 

Item 5-1-56 11-12-56 6-30-57 12-31-57 
Regular - 4 Gal. $1.60 $1.70 $1.70 $1.70 
- - _ 1.65 1.84 1.84 1 bh 
- Pts. 1.65 1.84 1,84 1,84 
Premium - 4 Gal. -- 2.10 2.10 2.10 


- Pts. 2.20 2.30 2.30 2.30 








P/Gal, 


) 
) 
) 
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SEATTLE, WASHINGTON 


Retail Fluid Milk Price List 
vere ° - ass 


B.F. Item Size Price Price Price Price 
1-1-56 4-11-56 9-17-56 5-13-57 


4-10-56 9-16-56 5-12-57 12-31-57 


3.5 Regular Qt. 2 $.23 $.24 $.2 
5.0 Premium Qt. -2 25 -26 -2 





Wholesale Fluid Milk Price List 


Delivered to Store - Paper and Glass 
B.F. Item Size Price Price Price Price 


1-1-56 4ell-56 9 9-17-56 «= 5-13-57 
4-10-56 9-16-56 5-12-57 12-31-57 


~3.5 Homo. & Regular Gal. $.79(Glass)$.81(Glass)$.85(Glass)$.87(Glass) 

Homo. & Regular Qt. 20 ‘ ) 21 “Oa (Pep ) 

.0 Premium Qt. 22 oe er ° (Peper) ° er 

, Homogenized 4 Pt. a 2 & ae ) a ' 

Homogenized Pt. 12 Paper, -123@aper) .13(Paper) .1 er 
cduaioed + Gal. “30t ‘i " 4 " E3pPeR 


“Glass only; paper $.0025 higher. 





Retail Fluid Milk Rebate Schedule 


52 or more quarts per month - 1¢ per quart 
78 or more quarts per month - 1$¢ per quart 


Wholesale Fluid Milk Rebate Schedule - Monthl 


$0-100 Net 
101-200 3% 


301-00 


6% 
1-500 z 





1001-1200 
1201-Over 1 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


SEATTLE, WASHINGTON 


Wholesale Ice Cream Price 
vere o ore 


ice P/Gal. Price P/Gal. Price P/Gal. Price P/ffal, 
1-56 5-4-56 8-3-56 * 13-556. 
3- 


Item 5-3-56 8-2-56 12-4-56 12-31-57 


BULK 
Gallons $1.59 ; $1.59 
3 Gal. 1.54 5 1.54 
16% Ice Cream 1.90 .90 1.90 


Pr 
le 


BRICK r 
Quarts & Pints .66 s .66 
Gal. , 5 5 
Gal. Plastic 299 299 
BULK PAK 
Quarts & Pints 1.91 ¥ 1.91 
4 Gal. 1.84 B 1.84 
Hand-Pack -- - -- 
BRENTWOOD 
+ Gal. & Quarts 1.20 ; 1.32 


Ice Cream Rebate Schedule 


Annual Gallonage Rate 


500-749 
750-999 
1000-1499 
1500-1999 
2000-2499 
2500-2999 
3000-3499 
3500-3999 
4000-4499 
4500-4999 
5000-5999 
6000-6999 
7000-7999 
5000-8999 
9000-9999 
10000-14999 
15000-19999 
20000-Over 
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SPOKANE, WASHINGTON 


Retail Fluid Milk Price List 
vered to Home 














Price Price Price 
p/tal. 1-1-56 8-8-56 12-3-56 
. Size 8-7-56 12-2-56 12-31-5 
7 I I a cccetcentrensiineencsicieanasiettiieel casei ae cteiaeel 56 31-57 
3,55 Homo. & Standard, glass Qt. $.22 $.23 $.24 
3.55 Homo. & Standard, paper Qt. 23 24 25 
3,55 Homogenized, paper + Gal. -- .48 -50 
3.55 Multiple Vitamin Qt. 24 25 -26 
Wholesale Fluid Milk Price List 
slivered to Store - Paper 
Price Price Price 
1-1-56 8-8-56 12-3-56 
am... Item... Size 8-7-56 _ 12-2-56 12-31-57 
3.55 Homo. & Standard Qt. $.19 $.20 $.21 
" 3.55 Homogenized 4 Gal. 38 -40 42 
3.55 Multiple Vitamin Qt. 21 .22 .23 








Rebate Schedule 
2-1-57 through 12-31-57 


Monthly Volume 


of Purchases Rebate Rate 
$ 400 to $ 749 1% 

750 to 99 13 

1000 to 1249 2 

1250 to 1499 23 

1500 to 1749 3 

1750 to 1999 34 

2000 to 2249 4 


50 to 2499 4d 
500 and over 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


SPOKANE, WASHINGTON 


Wholesale Ice Cream Price 
vere ° ore 


Item Price P/Gal. Price P/Gal, 
1-1-56 1-10-5 


1-9-56 12-31-57 
BULK 


Ice Cream . $1.37 
French Vanilla J a. 


BRICK 
Gal. ° 
: Gal. .67 
Gal. Broadview x . 40 
Qts. > .67 
Pts. : -73 
BULK PAK 


se 


Qts. « 1.92 
French Vanilla Pts. ; 2.23 


Price P/Gal, 


4-10-57 
12-31- 


$2.17 
2.23 


Ice Cream Rebate Schedule 


I 
( 
( 
( 
I 
) 
I 
§ 
F 
I 
I 
C 
k 
I 
y 











P/Gal, 
57 


BEATRICE FOODS CO. 


The questionnaire sent to Beatrice Foods Co. was the same as the 
questionnaire of February 18, 1958, which appears at page 769 of the 
appendix, except as to the listing of consuming markets, under ques- 


tion 2. 


The listing of the consuming markets, regarding which information 
was requested from Beatrice Foods Co., and the material it submitted 


follows: 


Huntsville, Ala. 
Charleston, Ill. 
Chicago, Ill. 
Carbondale, Ill. 
Danville, Ill. 
Mattoon, III. 
Rantoul, Ill. 
Springfield, Ill. 
Fort Wayne, Ind. 
Evansville, Ind. 
Indianapolis, Ind. 
Council Bluffs, lowa 
Hutchinson, Kans. 
lola, Kans. 
Wichita, Kans. 


20474 O—58—pt. 3——39 


Topeka, Kans. 
Durham, N. C. 
Los Banos, Calif. 
Monterey, Calif. 
San Jose, Calif. 
Salinas, Calif. 

Los Angeles, Calif. 
Santa Cruz, Calif. 
Pocatello, Idaho 
Middleton, Ohio 
Muskogee, Okla. 
Oklahoma City, Okla. 
El Paso, Tex. 
Denver, Colo. 
Pittsburgh, Pa. 


1115 
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DA 


— 


© Preattice Foods (0: 


120 SOUTH LA SALLE STREET © CHICAGO 3, ILLINOIS © TELEPHONE STATE 2-3820 


April 10, 1958 


Honorable Wright Patman 
Chairman 


Select Committee on Small Business 
129 House Office Building 


Washington 25, D. C. 
Dear Sir: 


At the time your March 31 letter arrived, we were still receiving ma- 
terial from our field offices. We believe our returns are now complete, and 
in view of your urgent request that the information be submitted as promptly 
as possible, we have assembled the material requested by your original letter 
of February 19, 1958. 


For simplicity and clarity, we have organised the enclosures in the 
same order as the cities listed in your letter. 


ciTtyY PAGE NO. 


A =\HUNTSVILLE, ALABAMA 
ny Fluid Milk A-l a &b 
(2) Ice Crean A-2 


B — CHARLESTON, ILLINOIS 
(1) Fluid Milk Bel a & b 
(2) Ice Cream B-2athru o 


CHICAGO, ILLINOIS — Wo sales 


C =\CARBONDALE, ILLINOIS 
(1) Fluid Milk 
(2) Ice Crem - 


D =DANVILLE, ILLIMOIS 
(1) Fluid Milk 
(2) Ice Cream 


E—>MATTOON, ILLINOIS 
(1) Fluid Milk 
(2) Ice Cream 


SY _>RANTOUL, ILLINOIS 
(1) Flwid Milk 
(2) Ice Crean 








58 


a<Be 


PRICE DISCRIMINATION 


Hon. Wright Patman 2. 


7. ae 


G,-\SPRINGFIELD, ILLINOIS 
(1) Fluid Milk 
(2) Ice Cream 


H =>FORT WAYNE, INDIANA 
(1) Fluid Milk 
(2) Ice Cream 


I > EVANSVILLE, INDIANA 
(1) Fluid Milk 
(2) Ice Cream 


J- TANAPOLIS, INDIANA 
(1) Fluid Milk 
(2) Ice Cream 


K ~p CoUNCIL BLUFFS, IOWA 
(1) Fluid Milk 
(2) Ice Cream 


L_> HUTCHINSON, KANSAS 
(1) Fluid Milk 
(2) Ice Cream 


M -IOLA, KANSAS 
(1) Fluid Milk 
(2) Ice Créam 


N =WICHITA, KANSAS 
(2) Fluid Milk 
(2) Ice Cream 


O =>TOPEKA, KANSAS 
(1) Fluid Milk 
(2) Ice Cream 


P »~DURHAM, NORTH CAROLINA 
(1) Fluid Milk 
(2) Ice Cream 


Q- BANOS, CALIFORNIA 
} (2) Fluid Milk 
(2) Ice Cream 
R—\MONTEREY, CALIFORNIA 
(1) Fluid Milk 
(2) Ice Cream 


IN DAIRY PRODUCTS 1117 


Refer to 


4/10/58 

PAGE NO. 

G-1 a thru i 
G2 a&b 
H-l a&b 
H~2 

I-l a thruc 
I-2 a thruc 
J-l 

H-2 

K-l a&b 
K-2 

I-l a&b 
Ie2 a&b 
M-l a&b 
M-2 

N-l a thruc 
N-2 a thrmec 
O-1 a thru g 
0-2 

P-l a thruc 
P-2 a&b 
Q@1 a&b 
Q-2 a thrue 
R-l a&b 
R-2 a thru d 
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Hon. Wright Patman 3. 


CITY PAGE NO. 


s > San JOSE, CALIFORNIA 
' (1) Fluid Milk S«1 
(2) Ice Cream 8-2 


“SALINAS, CALIFORNIA 
(1) Fluid Milk R-1 
(2) Ice Cream R-2 


4 =10s ANGELES, CALIFORNIA 
(1) Fluid Milk T-1 
(2) Ice Cream T-2 


~~SANTA CRUZ, CALIFORNIA 
(1) Fluid Milk Refer to R-1l 
(2) Ice Cream Refer to R-2 


U LP POCATELLO, IDAHO 
(1) Fluid Milk U-1 
(2) Ice Cream 


Vv >7MIDDLETOWN, OHIO 
(1) Fluid Milk V-1 
(2) Ice Cream y=-2 


W > MUSKOGEE, OKLAHOMA 
(1) Fluid Milk w-1 
(2) Ice Cream W-2 


X OKLAHOMA CITY, OKLAHOMA 
(1) Fluid Milk X-1 
(2) Ice Cream X-2 


Y >EL PASO, TEXAS 
(1) Fluid Milk Y-1 
(2) Ice Cream Y-2 


Z =>DENVER, COLORADO 
(1) Fluid Milk Z-1 
(2) Ice Cream Za? 


AA - PITTSBURGH, PENNSYLVANIA 
(1) Fluid Milk AA-l a thru z-l 
(2) Ice Cream AA-2 a thruc 


Since all of our personnel did not prepare their price tabulation sd 


ules in exactly the same manner, I wish to make a few general comments ... 








/10/58 


1 sl 
1c 


ation sche 
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fon. Wright Patman h. 4/10/58 


Tabulations headed "WHOLESALE" are for dairy products delivered to 
our customer's store, restaurant, hotel, etc. 


Tabulations headed "RETAIL" are for dairy products delivered by us 
to the consumer's home. 


Unless stated on the schedule, we do not grant any prompt-payment or 
cash discounts. The prices listed are net, unless a specific discount is 
stated on the tabulation or in an attached Volume Discount Schedule. 


In your February 19 letter you ask us to indicate "if the consuming 
market involved is one in which the prices are fixed by a state or Federal milk 
parketing order." As you can confirm with the U.S. Department of Agriculture, 
Federal Milk Marketing Orders do not in any way establish wholesale or retail 
selling prices for processed dairy products. It is the function of Federal 
Milk Marketing Orders to establish the monthly minimum prices to be paid by 

ted handlers to farmer-producers for the purchase of raw milk. Of the 
mrkets listed in your letter, minimum selling prices for fluid milk products 
are promulgated only by Alabama State Milk Control Board, Bureau of Milk Control 
of the California Department of Agriculture, and Pennsylvania Milk Control 
Comission. 


In North Carolina, it is required that dairy products distributors 
file with the North Carolina Milk Commission their price schedules ten days 
before the same become effective. However, this Commission does not fix or 
establish the selling prices set forth in the dealer's price list. 


As requested in my letter of February 27, we will appreciate your 
forwarding to us two copies of House Resolution 56, 85th Congress, in order 
that our file on this matter will be complete. 


Respectfully yours, 


BEATRICE F .! 
Z + N 


John P. Fox, Jré 
bl Attorney at Law 


dP.F. 
HMA. 
Enclosures 
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1956-1957 Price Information for City of Huntsville, Ala, 
FLUID MILK PRODUCTS, WHOLESALE-STORE DELIVERY 


CONTAINER 
ITEM BLF TEST —_SLzE 


GIASS BOTTLES 


ow 
™" 


r 


Wfrean 
Coffee Cream 


Rak 


PAPER CARTONS 


r 
Homo Vit. D 


WKrean 
Coffee Cream 
Half and Half 
Buttermilk 


RRRERRR ER 


Choc Milk 


Certif, Skim Milk 


All selling prices are established by the Alabama State Milk Control Board, 
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, Ala, 1956-1957 Price Information for City of Huntsville, Ala. 
FLUID MILK PRODUCTS, RETAIL-HOME DELIVERY 


CONTAINER 
l ITEM B.F,. TEST SIZE 1/1/56 9/1/56 
@IASS BOTTLES 
Tr Milk Ls Quart o2h 025 
Coffee Cr. 18% Quart 73 273 
R CARTONS 
| mee r Quart 2h 225 
' Homo Vite D L% * 225 026 
Ls Gal 49 51 
) WCrean 38% Pt +29 029 
Coffee Cr. 18% Pt e2l e2l 
Half & Half 10% Pt 025 025 
) Buttermilk 235% + Gal 231 33 
035% Qt 16 ent 
Certif. Skim 1% Qt 221 022 


ws ae 


All selling prices of milk are established by the Alabama State Milk Control Board, 
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DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 PRICE INFORMATION FOR CITY OF HUNTSVILLE, ALABAMA 


ITEM 


Meadow Gold Ice Cream 


Meadow Gold Sherbet 


Holland 

Holiday 
American Hostess 
Malt Base 

S¢ Novelties 
10¢ Novelties 


ICE CREAM PRODUCTS -- STORE DELIVERY 


CONTAINER EFFECTIVE DATE OF PRICES 
SIZE 


Bulk (3 Gal) 
Gal 


Gal Plastic 
Pts. Square 
Pts. Rouhd 
+ Gal 
Pts. Square 
+ Gal 
Quarts 
Pints 
Bulk (3$ Gal) 
Doz. 

Doz. 


Dealers owning their own equipment are entitled to 10¢ per gallon discount, 
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Is 


a| © Pycatrice Foods Co. 





j 
1.50 | 
1.h0 1312 BROADWAY + MATTOON, ILLINOIS - TELEPHONE 6451 
1.75 
ef 1956~57 PRICE INFORMATION FOR CITIES OF MATTOON AND CHARIZSTON, ILLINOIS 
1, 
1,32 FLUID MIIX PRODUCTS, WHOLESAIZ ~ STORE DELIVERY 
1 
1,22 r= B.F. CONTAINER 
1.22 TEST SIZE EFFECTIVE DATE OF PRICES . 
2.15 CARTONS is Slh-56 ones 
1,10 MPER CARTONS 
= lomo, Vit. D Milk 30h0 } Gal. 236 237 239 
‘ ' © #8 * Twin-Gal, - ~ eT? 
® * ¢s8 s Quarts ol9 219 220 
x s e@s * 1/3 Quarts _ _— 207 
's # #8 " 1/2 Pints 205~3/h 205—3/h 206 
Regular Milk 3-80 Quarts lS 019 o20 
Coffee Cream 23.00 Quarts a= aul num 
Thipping Cream 37200 12 Pints 032 232 236 
1i scount, Half and Half 136. Pints e e ° 
Buttermilk 1,50 Quarts ol o19 220 
® S 1/2 Pints 205 205 206 
s 8 1/3 Quarts _ — 207 
Chocolate Milk 3200 Quarts o22 «22 223 
. 8 ® 1/2 Pints 205~3/4 005~3/h 206 
a ® " 1/3 Quarts _ _ 207 
Gun Z Gold (2%) 2.20 i Gal, 032 032 3h 
Skin Milk — Gal, o29 o29 e31 
a ® _ Quart elf 16 = 
Homo. Vit. D Milk 3ek0 Dispe Gal, e72 o7h 278 
Chocolate Milk 3-00 8 # e72 oth o78 
GIASS BOTTLES 
Homo, Vit. D Milk 3040 Quart 219 019 _ 
Regular Milk 3.80 Quart ol? 19 _ 
i Coffee Cream 23290 Quart e72 eT2 a 


SS 
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e Pcatrice Foods Co. 


1312 BROADWAY - MATTOON, ILLINOIS - TELEPHONE 6451 


1956-57 PRICE INFORMATION FOR CITIES OF MATTOON AND CHARLESTON, ILLINOIS 
FLUID MIIX PRODUCTS, RETAIL ~ HOME DELIVERY 


CONTAINER 


81-5 
obk 
023 
olf 
029 
ot} 
o% 
a] 
% 
ti) 








SeGReSe! &E E 


023 
023 
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Batic Foods Co. 


1312 BROADWAY - MATTOON, ILLINOIS - TELEPHONE 6451 


1956~57 PRICE INFORMATION FOR CITIES OF MATTOON AND CHARLESTON, ILLINOIS 
ICE CREAM PRODUCTS — STORE DELIVERY 


RE 


Ireu B. F. CONTAINER 
= TEST SIZE EFFECTIVE DATE OF PRICES 
7 815-57 
Meadow Gold — Vanilla 12% Bulk 1.60 cal. 1.65 gal. 1.65 gal. 1,65 gal. 
® * . Flavor 10% ° 1.70 1.75 17S * 1.75 * 
‘ ® «Special Flaver 10% ‘ 1.75 * 1,8 * 1.85 * 1,85 * 
* ® . Sherbet is ® 1.50 * 1.50 " 1,50 * 1,50 * 
. * «Fountain Special 3% ® 1,20°Net 1,30"Net 1,30"Net 1,30"Net 
. " Package 12% $Gals. 1.58 gal, 1.68 gal. 1.62 gale 1.62 gal. 
« ~~ <o 12% Quarts 1.70 * 1,8 * 1,80 * 
+ oe oe 12% Pints 1.70 * 1,8 * 1,8 * 1,80 * 
imerican Hostess 15% Pinte 2.06 "* 2.05 ® 2,065 © 2,05 * 
Frosen Dessert: 
Dutch Treat OhWeg. Fat $ Gals, 1.2) © 1.2) ® 1.2% * 62h * 
" ® es * *§ Quarts 1.2% * 1,2, *® 1% * Lam ® 
5 Novelties Dozen ohS Dose oh5 Dos, oh5 Dos. 57 Dos. 
10¢ Novelties Dozen 290 «6* 90 ~(* 290 * ed 
Dixie Cups Dosen SS * 55 8 55 * 057 ° 


Volume Discount Schedules Attached. 
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Beatrice Foods Co, | 


1312 BROADWAY + MATTOON, ILLINOIS + TELEPHONE 6451 





Ne discount check will bs dus buyer in amounts eamed less than 50¢ per month. 


f 
WHOLESALE ICE CREAM PRICE LIST - - Effective Jen. 2i, 1957 
Base Prices: Bane Prinses 
Pee Ale Ss 
Package - } Gals. Sb6X Abo gaio V-Hay i 
Vanilla Bulk 2065 Package — Pts. Qtée. 1680 gale 
Flavor Bulk Io?S American Hostess — Pts. 2.05 gale 
Special Flavor Bulk 1.085 Frozen Desse-t (Dutch Treat) 
(Fruit & Nut) Qtse, Gale. 1e2h gaic 
Sherbet Bulk 1250 5¢ Stick Novelties ST OS 0% yg. 57 
Dixie Cup: £7 eFF dose 
Fountain Spevial (Net) Je) 10¢ Novel tics 090 dote 
Dis-sunts from Base Prices to spply oa Bulk ad Package Ice Cream: \ 
701 t 1000 Gal. 203 
1001 to 1500-GaT. 005 
1501 to 2000 Gal. 207 
2001 to 2500 Gal. 209 
2501 to 3000 Gal. ell 
3001 to 3500 Gal. 013 
3501 to 4000 Gal. 15 
MONTSILY GALLOMAGE SCALE TO DETERMINE 
ely Jamo Febo Mare Ape May Imo July Septe Ost. Nove Dao 
Gale kX eS 6&6 7 We5135 16 10 6 eS 
7o 26 32 Wt Oo lUT78]lUMHhU C9G6hlUTOUCUClCUQ O82 OB 
Ta Sf FT eet ee SF se 
1590 6 68 9 105 157 22 210 1p = 6©flUBOCHO 
2000 8 9 10 20 210 270 320 280 200 120 9% & 
2500 100 113 19 175 262 357 Woo 350 250 1590 133 lWwU 
3000 120 135 #18 210 35 oS 480 kD WO 18 135 120 
3500_UO 358 210 2h5__367 b73_ 56090 350210157 hO 
Quantity Discount check to be mailed about the 15th of the following mnth. 
' 


The Company reserves the right to dedwt from rebate any indebtedness due 
the Compmy by tks Deals > 
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Weatrice Foods Co. 
yeh) ooo COR | 
| 


re 


WHOLESALE ICE CREAM PRICE LIST -: Effective April 16, 1954 


Base Prices Base Prices \ 

ee Per Gal, } 

Package — + Gals. 1058 gale 

Vanilla Bulk 1.60 Package +» Pte. Qts. 1.70 gal. j 

Flavor Bulk 1.70 American Hostess «+ Pts. 2005 gal. { 

Special Flavor Bulk 1075 Frosen Dessert (Dutch Treat) 1 
\, (Fruit & Nut) ; Qts., § Gals. le2s gal. 
; Sherbet Bulk 1690 5¢ Stick Novelties ohS dow. 
Dixie Cupe 055 dos. 
Fountain Special (Net) 1.20 10g Novelties 090 dome 


Discowmts from Base Prices to apply on Bulk and Package Ice Creams 


a 
5 
: 
F 
e 


BEREEE 

SSeess 

BEESEE 

PEFEEE 
8 


= 
° 
iBK 
E 


f 
g 





Jan, Feb. Mar. Apro May Jume July Auge Sept. Oct. Mov. Dec, 
Gal. Ww 4&5 6 7 10-5 1305 16 uu 10 6 boS u 

| : 

| 700 26 32 u2 ug 73 %& 12 98 rT 42 32 26 
1000 io «665 & 70 «6105 135 «4160 140 100 co 58 ko 
1500 60 68 9 105 157 22 20 150 90 68 60 
2000 80 90 120 WO 20 27% 320 260 200 120 9 60 
2500 100 13 #150 175 22 357 kOO 350) 2m is «613 100 
jooo)68—:«120:s«s:13S-— 80 «20 OS 460 46D WO 180 135 120 
3500 10 61568 «60 aS =0T 73 560 9s 3550 200 #157 oO 





Quantity Discount check to be mailed sbout the 15th of the following month. 
No discount check will be due buyer in aounts earned less than 50g per month. 


The Company reserves the right to deduct from rebate ay indebtedness due to 
- the Company by the Dealer. 





| = 


8 
0 
0 wr 
0 “00 ma 
0 
20 
40 
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1956-57 PRICE INFORMATION FOR CITY OF CARBONDALE, ILLINOIS 


FLUID MILK PRODUCTS, WHOLESALE - STORE DELIVERY : 
B.F. CONTAINER EFFECTIVE DATE OF PRICES 
ITEM TEST SIZE 5-15-56 7-256 4-357 6-1-5) 
PAPER CARTONS 
“Homo. Vit. D Milk 3.h0 $ Gal. 237 239 37 | 
® ss 8 " Quarts 219 220 219 8 
Whipping Cream 37.00 + Pints 33 3k 23 230 
Half and Half 13.50 Pints 23 2k 2h, oh 
Buttermilk 1.50 Quarts 17 18 18 oli 
Chocolate Milk 3.00 Quarts .20 o2 2 
Golden Crest (2%) 2.00 Gal. 232 032 232 28 
Skim Milk - Gal. 32 «32 232 2 | 
GLASS BOTTLES 
(None ( 


Above prices are subject to the following: 


Dealers desiring only store door set-off delivery, not less than 5 cases 
per delivery and with $1.00 deposit required on all cases, are entitled 
to a discount of 5¢ per $ gallon and 2¢ on other units. 


So ew eH ow ow I lO 








es eee 
- — 


PRICE 


1956-1957 Price Information for City of Danville, Illinois 


DISCRIMINATION IN 


DAIRY PRODUCTS 


FLUID MILK PRODUCTS, WHOLESALE STORE DELIVERY 


GLASS BOTTLES 


Regular Milk 
Homo Milk 


PAPER CARTONS 





Homo Milk 


urn Z Gold 
Half & Half 
Whipping Cream 


kim Milk 
Chocolate Milk 


Buttermilk 
Sour Cream 


quip 
Cottage Cheese 


Sweet Cream 

Pats 

Unsalted 

1.G.A.ds 

1.G.A. 4# Roll 
Meadow Gold Oleo 
Qleo Pats 


B.F. TEST 


Www 


3-4 


3 ok 


CONTAINER 


SIZE 


Quart 
Gal. Jug 
Quarts 

+ Pints 


Gal. Twin Pak 


Quart 
*.Pint 
4 Gal 
Pints 
Quart 
+ Pint 
Quart 
Quart 
+ Pint 
Quarts 
: Pint 
Pint 
Pint 


12 oz. 
16oz. 
2# 


Gal. 
Gal. Disp. 


1 # 


l# 


EFFECTIVE DATE OF PRICES 
11-1-56 


5-28-56 


$ .a 
7h, 


206 


1129 


$2 
78 


206 








1130 PRICE DISCRIMINATION IN 


DAIRY 


PRODUCTS 





1956-1957 Price Infopmation for City of Danville, Dlinois 


FLUID MILK PRODUCTS, RETAIL HOME DELIVERY 


ITEM 


GLASS BOTTLES 


Regular Milk 
Homo Milk 


Coffee Cream 
Half & Half 


PAPER CARTONS 


Homo Milk 


Gurn-Z-Gold 
Half & Half 
Whipping Cream 
Skin Milk 
Chocolate Milk 
Buttermilk 
Sour Cream 
Cottage Cheese 


BUTTER 





Meadow Gold Sweet Cream 


Unsalted Butter 


Meadow Gold Oleo 


CONTAINER 


SIZE 


Quart 
Gal. Jug 
5 Gal 
Quart 

+ pint 
Pint 


EFFECTIVE DATS OF PRICES 


5-28-56 


("9-28-56 


- 7 
282 
036 


l1=1=56 


$ 22, 


47 
02h, 
43 
+33 
42 
e2l 


40 


31 
057 


10-15-57 ) 
77 
038 
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MEADOW GOLD MILK DIVISION 


Peatrice 


Foods Co. 





pices | 
1=56 i 
ee March 12, 1958 
ms 1956«57 Price Information for Rantoul, Illinois 
, j 
7 Fluid Milk Products, Wholesale--Store Delivery 
2k, ) 
29 
33 B.F. Effective date of prices: 
Item Test Size W/1/56 W/1/56 alsé 
CANS 
1 -Homo 3.5% Five Gallon $3.80 $3.70 $3.70 
2 | 
S BOTTLES 
oh? “ 
02h 2 -Homo 3.5% Gallon Jugs 73 -67 -73 
43 3.5% Quarts 21 20 20 
033 3.5% Half Pints 2055 2055 2055 
oh2 3 -Coffee 22.0% Quarts 280 -80 80 
eal Cream 
226 k -Cereal 12.0% Quarts 057 057 257 
o2h Cream 
ip i 5 =Choc. 3.3% Half Pints 2055 2055 2055 
° Drink 
om | PAPER BOTTLES 
3 6 -Homo 3.5% Half Gallons ok 38 kl 
3.5% Quarts 21 +20 +20 
3.5% Half Pints 2055 2055 2055 
m1 5-57 ) | 
7 -Homo 2.0% Half Gallons 233 230 233 
°77 8 -Cereal 12.0% Quarts .57 257 57 
085 Cream = 120% Pints 225 225 225 
8 
3 9 -Butter- 1.0% Quarts 21 +20 +20 
milk 1,0% Half Pinte 2055 2055 2055 
| 10 Choc. 3.3% Quarts o21 20 20 
Drink 3.3% Half Pints 2055 2055 2055 
ll «Skim 3% Quarts 216 SL} 15 
Milk 


The above prices were subject to a 10% discount. 
i Enclosure #2 


20474 O—58—pt. 3——_40 
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MEADOW GOLD MILK DIVISION 


Leatrice Foods Co. 


March 12, 1958 


1956-57 Price Information for Rantoul, Illinois 


Fluid Milk Products, Retail—Home Delivery 


B.F. 
Item Test Sise 1/1/56 
GlaSS BOTTLES 
1 Homo 3.5% Gallon Jugs $0.84 
5% Quarts o2h 
2 -Reg. 4.Ct Quarts 22h 
PAPER BOTTLES 
3 -Homo 3.5% Half Gallons ol6 
3.5% Quarts 22h 
4 -Homo 2.0% Half Gallons ekl 
5 -whip 36.0% Half Pints 2k0 
6~- e Pi 035 
cereal 12.0% nts 3 
7 ~Buster- 1.0% Quarts 22k 
8 ~Choc 3.3% Quarts 2k 
Drink 
9 «S 23% Quarts 217 
WK P 
The above 
Enclosure #1 


. - 2 


Se, 
¢ raed 


Effective date of prices: 
LA/56 


TAlsé 


$0.83 
02h, 


2h 


2k 


017 


prices were net - no discounts. 





RE eee 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 1133 
1956-1957 Price Information for City of 
Rentoul, ILlinois 
Denville, Illinois 
ICE CREAM PRODUCTS -- STORE DELIVERY 


eR 


Item Butter Fat Container Effective Date of Prices 
Test Size — Before 
146 149/57 «8/57 
vesdow Gold Sherbets (all flavors) 1.5% Bulk (26 & 5 gals.) 1.48 1.48 1.48 
vesdow Gold Vanilla Ice Cream 2.08 Bulk ® * ® 1.55 1.6 1.60 

| teadow Gold Fiavors & Revels 10.0% Bulk ® * ® 1.65 1,70 1.70 
Meadow Gold Fresh Fruit & Nut Ice Cream 10,08 Bulk *® e e 1.65 1.90 1.90 
leadow Gold Vanille Shake Base 3.08 Bulk ® * ® 1.25 1.30 1.30 

| Meadow Gold Sherbets & Ice Cream (B.F. same as + gallons 1.50 1,.62* 1.42 

above items) 

Meadow Gold Sherbets & Ice Cream (same as above) Pints & Quarts 1.72 1.72 1.72 
Weadow Gold Special Diet Frozen Dessert 12.0% Pints 2.00 2.40 2.40 
Holland Dutch Treet Frozen Dessert (Veg. Fat 8%) + Gallons 1.16 1.24* 1.24 
Holland Dutch Treat Frozen Dessert * s 8 Quarts 1.24 1.24 1.24 
Novelties: 

5¢ type (after price change 7¢) Dosen 045 045 57 

10¢ type Dozen 290 -90 90 

Frosty Malte Dozen 1.20 1.20 1.20 

Cake Rolls 4" Size Each 230 +32 32 
Specialty Items: 

Ice Cream Molds Dosen 2,00 2.50 2.50 

Stencils (8 to brick) Dosen 1.20 1.50 1.50 


* Minety (90) days after price advance, competition at Danville, Illinois, lowered their 
$ gallons to 1.52 and 1.20 respectively, so we did the same, This price decrease was 
made only by our Danville Branch and included their entire territory. 


eC 
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1956-1957 Volume Discount Schedule for “ity of 


’ 
Danville, 
Package Discount Schedule - applies to all pints, quarts, and half gallons 


Bulk Discount Schedule - applies to all one gallons, and bulk 24 & 5 containers 


Gallons Bulk Purchased Discount Gallons Package Purchased Discount 
G _onncnnemmnee i 
350 - 700 5¢ 500 - 1000 2¢ 
701 - 1400 10¢ 1001 = 2000 iv 
1401 + 2800 15¢ 2001 - 3000 6¢ 
2801 - 5600 20¢ 3001 = 4000 &¢ 
5601 & over 25¢ 4001 & over 10¢ 


No Discount is paid on novelties or specialty items, However, this gallonage 
is used in determining discount bracket. 


Dealers who own and service al] their ice cream equipment will be entitled to 
10¢ per géllon discount. 


Dealers who own and service only part of their equipment will be entitled to 
5¢ per gallon discount, 


Notes The above discount schedule has been in effect since Jamary 1, 1956, 





i 


ed to 


1956, 


PRICE 


DISCRIMINATION 


IN DAIRY PRODUCTS 


1956-1957 Price Information for City of Springfield, 111. 


Tsu 


FLUID MILK PRODUCTS, WHOLESALE@®STORE DELIVERY 


B.F.TEST 


GIASS BOTTLES 
Eos es 


Regular Milk 


fomo-Vitamin 


Half & Half 


coffee Cream 


Skim Milk 


3.6% 


D 504% 


11.5% 


1s ¢ 


Chocolate Milk 3 ¢£ 


Buttermilk 


HieVitea-Min Milk 3.4% 


CONTAINER 


SIZE 


Bulk (5Gal) 
+ Gal 
Qts. 


Bulk (5Gal) 
Gal 
Qts 
1/3Qts 
+ Pts 


Bulk 
Qts 
Pts 


Bulk 


Qts 
+ Pts 


Bulk(5Gal) 
_ Qts 
& Pts 


Bulk(5Gel) 
Qts 

1/3Qts 

E Pts 


Qts 
1/3Qts 
+ Pts 


Qts only 


EFFECTIVE DATE OF PRICES 


1135 


1/1/56 7716/56 10/1/56 9/2/57 


# 84 
037 
+20 


284 
237 
220 
207 
206 


2.12 


CQ 
°,7 


227 


4.00 
1.00 
27 


260 
19 
205 


94 
224 
08 
207 


21 
07 
- 06 


222 


1 STREET 


238 
239 
021 


20 
223 


82 
«41 
222 


292 
41 
222 
207 
20 


2-28 
258 
229 


4.32 
1.08 
229 
264 
e2l 
205 


1.02 
226 


- 078 
023 
07 
20 


224 


-86 
245 
+23 


92 
243 
023 
208 
+07 


2-28 
+58 
02 


4.32 
1.08 
29 


+64 
21 
205 

1.02 
226 
08 
-074 
07k 
226 











1136 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
1956-1957 Price Information for City of Springfield, Ill. 


FLUID MILK PRODUCTS, WHOLESALE-STORE DELIVERY 


CONTAINER EFFECTIVE DAIE OF PRICES 
ITEM B.F. TEST SIZE 1/1/56 7716756 1871756 572/57 
; 
PAPER CARTONS 
Homo-Vitamin D 3.4% Bulk(Disp) $ .84 88 92 292 
# Gel 37 239 241 243 
Qts 220 e21 222 025 
s Pts 06 2 06k 20 207 
Half & Half 11.5% Pts 027 228 229 229 
Coffee Cream 18 ¢@ _ Qts 1.00 1.04 1.08 1.08 
7 Pts 02% 228 29 229 
Whipping Cream ‘36 % Qts 1.40 1.40 1.40 1.40 
+ Pts 235 235 035 035 
Chocolate Milk 3 ¢ Qts 2 24 225 226 026 
S Pts 207 207% 207k 
Buttermilk 2 ¢ Qts 221 222 223 
* Pts 206 2 O68 2064 
2% Homo 2 4 * Gal 233 035 037 


ILLING iS DAIRY 
BEAT? =: 


320 ies “REET 


Cote 


0% =| 
+23 

2 064 

39 








l. 


, 


| 
| 
| Institutional Accounts - Discount Schedule 


ILLINGIS 


PRICE DISCRIMINATION 


we fe o 


9 


IN DAIRY PRODUCTS 1137 


Effective - Jan. 1, 1956 


| ‘Dollar Purchases - per week 


2s % 


$ 25.00 

50.01 
100.01 
125.01 
150.01 
175.01 
200.01 


to $50.00 
100.00 
125.00 
150.00 
175.00 
200.00 


& Up 


2 
6 
7 
8 
9 


LO 


% 


re nr 


Butter or Loaf Cheese does not apply to this 


Discount. 








1138 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ILLINOIS DAIRY 
DIVISION OF 
BEATRICE FOODS © 3. 
330 NORTH FOURTH STREET, 
SPRINGFIELD, ILLINOIS. 


Grocery « Supermarkets - Discount Schedule 
Effective - July 16, 1956 


0 to 500 No Discount 
501 to 2500 lg per Unit 
2501 & over 2¢ per Unit 


Only 4Gals milk, Qts milk and #Gals Golden Crest, 





apply to this dissount. 





By Products does not apply. 


Quarts - one unit 


aGals. 


two units 
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ILLINOIS DAIRY 


DIVISION OF 
| BEATRICE FOODS ¢ 0. 
| 330 NORTH FOURTH STREET, 
SPPINGFIELD, ILLINOIS. 


Grocer & Supermarkets - Discount Schedule 


Effective - April 4, 1957 


0 to 1500 1g Discount per Unit 
rest,| 1501 to 2500 2 * noo 
2501 & over 3¢ ° e of 





$ Gals milk, Qts milk and $ Gals Golden Crest 
apply to this discount schedule. 


Quarts - one unit 


sGals. 


two units 
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1956-1957 Price Information for City of Springfield, 111. 


t 


FLUID MILK FRODUCTS, RETAIL - HOME DELIVERY 


CONTAINER EFFECTIVE DATE OF PRICES 
ITEM B.F.TEST SIZE 1/1/56 ~~7716756 1071756 972/57 
GLASS BOTTLES 
Regular Milk 5.6% Bukk{5x2ax) 
+ Gal. 243 245 +47 47 
Qts. 022 «23 224 24 
Homo-Vitamin D 3.4 $ Gal. 043 245 247 047 
Qts. 022 023 024 24 
1/3Qts. 209 ell ell ell 
& Pts. -08 210 210 210 
Half & dalf 11.5 Ets. 230 e3l 32 32 
Coffee Cream 18. $ Pts. 230 231 o32 032 
Skim Milk 20 Qts. 022 223 224 24 
& Pts. - - - ° 
Chocolate Milk 3. Qts. 027 228 229 029 
1/3Qts. 210 -10 210 210 
& Pts. 209 210 210 10 
Buttermilk 2. Qts. 024 025 226 226 
& Pts. -08 210 210 Pl) 
Hi-vita-Min Milk 3.4 Qts. only 224 025 227 227 


ILLINOIS DAIRY 








ES 
“72/1 


+47 
024 
047 
024 
ell 
010 


032 
224 


029 
010 
210 
26 
10 
027 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for City of Springfield, Ill, 


ITEM 


PAPER CARTONS 
se 
Homo-Vitamin D 


Helf & Half 
Coffee Cream 


Whipping Cream 
Chocolate Milk 


Buttermilk 


2% Homo 


FLUID MILK PRODUCTS, RETAIL - HOME DELIVERY 


B.F.TEST 


3.4% 


11.5% 
18 ¢ 


36 


aA 


CONTAINER 


SIZE 


+ Gal 
Qts 
+ Pts 
Pts 


Qts 
+ Pts 


& Pts 


Qts 
& Pts 


Qts 
+ Pts 


+ Gal 


1/1/56 


$ .43 


222 
+08 


230 


1.00 
+30 


240 


027 
09 


224 
08 


037 


045 
223 
210 
231 


1.04 
231 


240 


28 
«10 


225 
210 


2359 


ILLINOIS na Iny 


E 


10/1/56 


047 
024 
210 
232 


1.08 
232 


240 


229 
210 


226 
210 


241 


1141 


EFFECTIVE DATE OF PRICES 


7/16/56 9/2/57 


047 
024 
210 
032 


1.08 
232 


240 


229 
210 


226 
210 


239 
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[ILLINOIS DAIRY 


m a 
fe) 


Discount Schedule for Retail 
Effective Jan. 1, 1956 


PER WEEK: 
i to 21 Qts 022 


22 or more " 2h 


This discount schedule applys to milk only. 
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{LLINOIS DA ix f 


DIVISICN OF : 
BEATRICE FOODS CO. 
330 NOTH FOURTH STREET, 

SPRINGFIELD, IL !i/CIS. 


Discount Schedule for Retail 
Effective July 16, 1956 


HALF GALLONS : 


1 to 6 per week 45 
m.te SP ec* 243 
10 or More" * 241 
ARTS: 
1 to 13 per week 23 
m™ te 1. * ° 222 
nly. 20 or More * e e21 


Half gallons and quarts of milk and modified milk may be 
combined. 


By-Products are not included in this schedule. 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 
1956..01957 Price Information for City Of Springfield, Illinois, 


Iee Cream Products... Store Delivery. 
—Bffective Date Of Prices, _ 


—iteme___ —B Tests. Size Container l-1-56 = A=) 4-57 5-06-57 _ 821-57 


Meadow Gold Vanilla Bulk 12} 5 gallon 1.60 1.65 
Meadow Gold Sherbet Bulk a 5 gallon pw) 
Meadow Gold Flavors Bulk ig 5 gallon 11 
Meadow Gold Nut Bulk ia 2-5 gallon 1.82 


Meadow Gold Vanilla & Flavors 12% Leee gallon 1675 
Meadow Gold Van @ Flavors lm ese @tllon 1272 
Meadow Gold Sherbet ese gallon 

Meadow Gold Nut 12% eee gallon 1.84 
Meadwe Gold 

Vanilla, Flevors Nut 1m Pints & Quarts 

Meadow Gold Sherbet Pints & Quarts 

Meedow Gold Center Brick Quarts 

Meadow Gold Diabetic Pints 

Meadow Gold Malt Base 26-5 gallon 


Duteh Holland Frozen Vessert Quarts 
Duteh Holland Frozen Dessert # gallons 


Costello Frozen Lessert Quarts 
Costello Frozen Dessert 6% V. Fat 1 gallons Plestic 


Dixie Cups 3 ounce ld 3 ounce dozen 
5¢ Novelties dozen 


10g Novelties dozen 
Cake EKolls 4 ineh Each 
Ice Cream Pies 9 inch Bach 


Individual ice Cream Molds Each 








-1-57 


1624 
1,15 


0.51 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956. 002000001957 


VOLUME DISCOUNT 
(EXCLUDING NOVELTIES) 


YLAKLY GALLONAGE 


500-1000 Gallons.eccecccccecsecsed 
1001#1500 Gallone.coscscocccececsed 
1501+2000 Gall onBeeseccvesssceveced 
2001~2500 GallonBececcccecccsescoed 
2501=3000 Gallonsecesscccccecceceed 
3001-3500 GallonSereccssccccccccced 
3501-4000 Gallonsececccscccccoscced 
4001-4500 GallonSsosccccccccesseeed 
4501=5000 Gallonsocescesecesecscsod 
5001-5500 GallonBe.cecsesseccees ved 
5501-6000 GallonSesscocccecsccccscet 
6001-6500 GallonSeveccecscssveccoved 


6501 & up MellonSecceccccscseseossd 


202 
204 
206 
208 
210 
el2 
014 
016 
018 
20 
022 
224 


025 


Se OR A a aa a a a a a aK Aa a a 


per 


per 


per 


per 


per 


per 


per 


per 


per 


per 


per 


per 


per 


1145 


gallon 
gallon 
gallon 
gellon 
gallon 
gallon 
gallon 
gellon 
gallon 
gailon 
gallon 
gallon 


gallon 





1146 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for City of Fort Wayne, Indian 


Fluid Milk Products, Wholesale - Store Delivery 


ITEM B.F.TEST 


GLASS BOTTLES 
ogres 3.5% 


Golden Guernsey Homo .3% 

Reg. \. 
Coffee Cream 22.0% 
Whipping Cream 35.0% 
Cereal Cream 12.0% 
Salad Cream 20.0% 
Chocolate Drink 2.0% 
Slimilk 


But termilk 


Cottage Cheese 


Coffee Cream 
Chocohate Drink 


Buttermilk 
Golden Crest 


ALL PRICES NET 


CONTAINER EFFECTIVE DATE OF PRICES 
SIZE 4/1/56 4/30/56 10/1 /S 


4 Pint 2055 
Pints 

Quarts 

# Gallon 

Gallon 

Bulk Gallon 


Quart 


Quart 


x2@ 2 Pint 
Quarts 


$ Pint 
Quarts 


Pints 
Quarts 


8 oz. 


% Pint 
Pints 
Quarts 


Quarts 


& Pint 
Quart 


i2 Os. 
2 1b. 
S lb. 
1 lb. 


& Pt. 
Pint 
Quart 
Gallon 
Pint 
Pint 
guart 


Pint 
Gallon 
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ndiane 1956-1957 Price Information for City of Fort Wayne, Indiana 
Fluid Milk Products, Retail - Home Delivery 


PRICES ITEM B F Test CONTAINER EFFECTIVE DATE OF PRICES 
10/1 5% SIZE 4/1/56 4/30/56 10/1/56 
GLASS BOTTLES 
fomo Milk 3.5% arts — +2 225 
‘ Gallon . . . 
o Gallons 4 “43 “42 
saa | 
3 se 3% Quarts - 2h 2 2 
+ aoe Pee itt og Quarts van a ; f 
7 Coffee Cream 22.0% # Pints 2) 2h .26 
-2, 5. or * 7 “2 
023 Cc 35.0 Pints ond - ° 
ss — Quarts 1.48 1:28 1.72 
-88 Cereal Cream 12.0% Pints oan .28 -30 
Quarts -52 54 58 
ig Salad Cream 20.0% 68 oz. 29 a) +25 
27 Pint 4 
51 Choe Drink 2.0% Quarts «83 2h 226 
029 Slimi 1k te Quarts .18 619 21 
- buttermilk  .5% auarts .22 23 25 
23 
Cottage Cheese 12 oz. 223 2h -26 
Bs ete 2 1b. 50 ep 56 
‘ 5 lb. 1.20 1.25 1.35 
0625 1 lb. dry 26 227 229 
= PAPER BOTTLES | = ondbt oa a 4 
omo . uarts ° e . 
“3 + Gallon 43 45 49 
+20 
= Golden Crest 2.0% + Gallon 06 
0625 
12 
+22 
“43 
85 
“Obs 
40 
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1148 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956 =1957 Price Information for City of Indianapolis, Indian 
& 


Fort Wayne, Indiana 


ICE CREAM PRODUCTS = STORE DELIVERY 


en aa arti a er ee wep 


Fla. Bulk ( 3 Gale) ee 
Sherb. Bulk ( 3 Gal,§l 
1/2 calf nS $1.12 


Holland 
American Hostess 
Malt Base 


5¢ Novelties 
5¢ Cups 


10¢ Novelties 
6 Pak Bars 


6 Pak Pops 


MONTHLY REBATE PLAN 


Gal. tn ash oe 


Gale  66=131 198-263 
Gal. 76=151 228=303 
Gale  82=163 2h6=327 
Gale 98-195 26h=391 
Gale 106-211 318-423 
Gale 115-229 345-459 
Gel. 103-205 309—411 
Gale  87=173 261=3h7 
Gal, 83=165 249-331 
Gal. 71-121 183=2),3 
Gale 57113 171-227 228 and 


Gallonage on all products except novelties and specialties will be used to 
determine the rate of rebate. Rebate will be paid on bulk only. Rebates will 
be paid or credited to customer's account on or about the 15th of the following 
month. 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 1149 


1956-1957 Price Information for City of Evansville, Indiana 
Fluid Milk Products, Wholesale - Store Delivery 


Be F. TEST CONTAINER EFFECTIVE BATE OF PRICES 
SIZE age ee 


GLASS BOTTLES 1/1/% 5/i/s 
jogular Milk Quart $ .19h 8.218 


joo Vitamin D Milk Quart 19% 23=s- «w. 218 

' e ° Bulk (5 gal.) 1,.00 a 
(offee Cream Pints 0 

- e Pints 208 +225 
tipping Cream Pints 37 eljl 
lf & Half Pints CT ees 
ittermi 1k % Quarts 16 el 
thocola te Drink Quarts 220 22: 
Sim Milk Quarts +164 


PAPER CARTONS 
fomo Vitamin D Milk 
" " o> 


bffee Cream 
thipping Cream 
milf & Half 
huttermi 1k 
thocolate Drink 
Skim Milk 


(ottage Cheese 
* aa 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 
_ EVANSVILLE, INDIANA 
QUANTITY DISCOUNT ON MILK & MILK PRODUCTS = WHOLESAIZ 


(EXCLUDING BUTTER & BULK SAIES) 


( 1 Point # Wholesale Price of a quart of Milk) 


Payable Monthly 


In Effect January 1, 19% 


Average Daily Points 25 - 19 
SS - Th 
15 "99 
100 & Over 


Effotive Merch 12, 1956 


Average Daily Points 1, - 2) 
25 - 39 
LO - BP 
60 - 79 
80 - 9 
100 & Over 


Effective July 1, 1957 


Average Daily Points ly, - 2 
25 = 39 
Lo- 9 
60 - 79 
80 = $9 
100 -119 
120 = 139 
14,0 -19 
160 & Over 


Effective October 1, 1957 


Average Daily Foints 25 - 19 
(0 - 7h 
75-99 
100 & Over 








DLESALR 





PRICE DISCRIMINATION 


1956-1957 Price Information for City of Evansville, Indiana 
Fluid Milk Products, Retail Home Delivery 


ITEM Be Fe TEST 


GIASS BOTTLES 


Regular Milk 38% 
Homo Vitamin D Milk 3.67% 
Coffee Cream 18% 
“ ” 18% 
Whipping Cream 36% 
Half « Half 11.8% 
Buttermilk 1% 
Chocolate Drink 2h 
Skim Milk 0% 


PAPER CARTONS 
Homo Vitamin D Milk 
so es " 


Coffee Cream 
Whipping Cream 
Falf & Half 
Buttermilk 
Chocolate Drink 
Skim Milk 


Cottage Cheese 
a - 


IN DAIRY PRODUCTS 


CON TA INER 
SIZE 


Quart 
Quart 


Pints 
2 Pints 
& Pints 
Pints 
Quarts 
Quarts 
Quarts 


Quarts 
Gallon 
Pint 

@ Pint 


Pint 
Quart 


Quart 
12 oze 


2 lb. 
5 1b. 


1A xp 


022 
222 
45 


023 
039 
oa 
18 
023 
219 


EFFECTIVE DATE OF PRICES 


5/1/% 
oy 
2h 


9 
025 
ol, 
240 
220 
025 
21 


025 


+2 
45 
31 
221 
026 
022 


255 
1435 








1152 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 PRICE INFORMATION FOR CITY OF EVANSVILiZ£, INDIANA 


ICE CREAM PRODUCTS - STORE DELIVERY 


CON TA INER EFFECTIVE DATE OF PRICES 
ITEM =««BLFe TEST «_SIZE_ 1s 

Meadow Gold 10% 2% gal. Vanilla - Bulk $ 1.55 gal. 1.50 gal. 1.9 gal, 

* * 10% 2 “ # Flavors - Bulk 1.55 1.50 1.50 

° ° of *" Sherbet - Bulk 1.55 1.40 1.40 

: 10% 2 ™ Vanilla - Bulk 1.55 1.50 1.50 

e * 10% gale 1.55 1.40 1.52 

= * 10% Quart 1.65 1.9 1.62 

-_ 10% Pint 1.65 1.50 1.62 
American Hostess Pint 2015 2015 2.15 
Malt Base oe pal. - Bulk 1.20 1.20 1.20 
Tip Top 10% & gal. 1.20 1.10 1.22 
5¢ Novelties 45 doze 5 doze +52 dos, 
10¢ Novelties 085 085 90 ‘ 
Nut Rolls 10% «30 ea. 230 e8. ol:5 on. ( 
Newlyweds 10% ae * = -30 * 
Ioe Cream Pies 10% ip * 8? 5 * | 
Dia betio Pint 2.18 gale 2018 gal. 2.20 gl, | « 


Twelve Treat Sandwiches 055 doze 055 doze 55 dos, 











‘s1 
“SO gal, 


140 
“50 


262 
62 


Jane 


Febe 
Vare 


Apre 


June 
July 
Auge 
Sept. 
Oot. 


Yove 


PRICE DISCRIMINATION 


EFFECTIVE JANUARY 1, 1956 


IN DAIRY PRODUCTS 1153 


EVANSVILLE, IND. ICE CREAM MONTHLY REBATE SCHEDULE 


ey oo o£ log 15¢ 
1000 gal.- 1500 gal.- 2000 gal.- 2500 gal.- 3000 pal. 
1500 gal. 2000 gal. 2500 ral. 3000 gal. or over 

L9 to 7h to 98 to 122 to 147 

55 82 110 137 165 

79 118 13 198 237 

82 123 161, 205 2,6 

88 132 176 220 26, 

110 165 220 275 330 

113 173 230 288 345 

112 168 22h, 280 336 

106 1p 212 265 318 

86 1g 172 215 258 

ay 96 128 160 192 

hy 81 108 135 162 

le Above rebates will be paid on bulk - pints - half-gallons 


20 


46 


of Meadow Gold Ice Cream. 


No rebate on 5¢ or 10¢ items or Specialties. 


Rebate will be paid on Premium Ice Cream. 





1154 PRICE DISCRIMINATION IN DAIRY PRODUCTS 
EVANSVILIZ, INDIANA 
MONTHLY ICE CREAM DISCOUNTS 


Effective 5-15-% 


0 - 005 100 - 119 galse 

60 206 120 - 139 * 

80 208 160-179 * 

90 09 180 - 199 ™ 
200 gals. & over 20 


PACKAGE ICE CREAM 


50 - 69 galse 005 110 - 19 galse 208 
7o-89 ™ 206 lj - Ug * 209 
90 -109 " 207 15S & Over * 10 


No rebate on “Tip Top" brand ice cream, novelties, specialties 
and diabetic ice creame 

Discount of 10¢ per gal. to dealers who own and maintain all of 
their own equipment and assume the loss of products due to equip 
ment failure, novelties and specialties exoluded. 


Above schedule currently in effect 12/31/57. 


Ss Fis Fir 


na 
_ 








ies 


1 of 
equip- 


PRICE 


DISCRIMINATION 


IN DAIRY PRODUCTS 115 


1956-1957 Price Information for City of Indianapolis, Indiana 


FLUID MILK PRODUCTS, WHOLESALE 


ITs 


—_—_ 


Glass 


—_——_— 


Homo Milk 
Coffee Cream 


PAPER CARTONS 





Homo Milk 


Regular Milk 
Bgg Nog 

Coffee Cream 
thippimg Cream 


Quip 

falf & Half 
Sour Cream 
buttermilk 


Chocolate Milk 


Skim Milk 
Golden Rich 
Gurn 2 Gold 
Qottage Cheese 


B.F. TEST 


3.4 


307 
10.0 
22.0 


36.0 
12.0 


2.5 


2.0 
2.0 


STORE DELIVERY 


EFFECTIVE DATE OF PRICES 
21-55 


CONTAINER 
SIZE 
Gal. Juzs $.64 
4 Pints J 
& Gal 037 
Gal. Twin Pak -—— 
Quart 220 
+ Pint 055 
& Gal 033 
Quart 250 
¢ Pint oD 
> Pint oJ 
} Pint 48 
Pints 27 
Quarts ~——— 
+ Pints 231 
Quart 22 
s Pint 0055 
4 Gal. 27 
Quart «20 
4 Pint 2055 
Quart 18 
* Gal 233 
4 Gal — 
12 OZe e2l 
16 oz a 
2# o45 
Bulk 30# —— 
Gal. Disp, e72 
1 # 


10-1-56 


$.70 


All prices listed above, except for butter, are uniformly sub- 


ject to 10% discount. 





1156 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for City of Council Bluffs, Iowa 


FLUID MILK PRODUCTS, WHOLESALE - STORE DELIVERY 


itm CONTAINER SIZE EREFOTIVE DATE OF PRIGH 
PAPER CARTONS 1-1-56 1-1-57 


Homo Milk quarts 18 «185 
Homo Milk 1/2 Gallons 0351 361 
Homo Milk Gallons - 5 Gal Cans 270 072 
Regular Milk - Pastuerized quarts 18 0185 
Homo Vit. D. 1/2 Pints 206 206 
Homo Vit. D. Quarts 2189 01% 
Homo Vit. D. 1/2 Gallons 2378 387 
Homo Vit. D. Gallons - 5 gal & over -78 278 


Skim Milk Quarts 099 -108 


Skim Milk Fortified Quarts 2153 +158 


Half & Half - Cereal Pints 0243 


Coffee Cream 1/2 Pints 2207 
Coffee Cream quarts 82 


Whipping Cream 1/2 Pints 21 
Whipping Cream Quarts 1.08 


Sour Cream 8 og. Cartons 2234 
Sour Cream Quarts 85 


Chocolate Milk 1/2 Pints -06 
Chocolate Milk quarts 27 


Butter Milk 1/2 Pints 206 
Butter Milk Quarts 18 


The Above prices were in effect all during the year of 1956 - with one change 
on January 1, 1957 which was in effect for the year 1957. 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 1157 


1956-1957 Price Information for City of Council Bluffs, Iowa 


FLUID MILK PRODUCTS, RETAIL = HOME DELIVERY 


BF. TEST ONT SIZE EFFECTIVE DATE OF PRICES 
PRICH a CART ONS 1-1—56 1l=1—57 
57 
Homo Milk 3.6 Quarts eal 022 
Homo Milk 3.6 1/2 Gallons 41 43 
Homo Milk 3.6 Gallons - 5 Gal Cans oi ou 
Milk-Pastuerized 3,6 Quarts oa 022 
Homo Vit. D. 3.6 1/2 Pints 208 08 
Homo Vit. D. 3. Quarts 222 2 
Homo Vit. D. 306 1/2 Gallons ohh 46 
Homo Vit. D. 3.6 Gallons - 5 gal &over — — 
Skim Milk Less than 4 1% Qharts 12 13 
Skim Milk Fortified ® ® Quarts 18 19 
falf & Half - Cereal 11.5 Pints 028 > 228 
Coffee Cream 19.0 Quarts 292 92 
L Waipping Cream 32.0 1/2 Pints 30 230 
Woipping Cream 32.0 Quarts 1.20 1.2 
Sour Cream 19.0 8 oz. Cartons 27 27 
Sour Cream 19.0 Quarts 95 095 
6 Chocolate Milk 3.5 1/2 Pints 208 208 
Chocolate Milk 3.5 Quarts JA 225 
ButterMilk 45 1/2 Pints 208 08 
Butter Milk 05 Quarts eal eal 


The above prices were in effect all during the year of 1956 - with one change 
on January 1, 1957 which was in effect for the year of 1957, 








1158 PRICE DISCRIMINATION 


IN 


DAIRY 





PRODUCTS 


1956-1957 Price Information for City of Council Bluffs, Iowa 


ICE CREAM PRODUCTS — STORE DELIVERY 
EFFECTIVE DATE OF PRICES 


rm BF. TEST 
Meadow Gold 12 
® ° 12% 
- 124 
® ® (Sherbet) 34 
® * (Ice Milk) 
* * (Ice Milk) 
Holland Duteh Treat 124 
American Hostess 16% 
Meadow Gold (Dietetic 12¢ 
Meadow Gold Bulk 12% 
Meadow Gold Bulk 124 
Meadow Gold Malt Base 7% 
Meadow Gold Malt Base 7¢ 
st 


Meadow Gold Sherbet 


205¢ Novelties 
-05¢ Novelties (Dixie Cups) 


-10¢ Novelties 
Cake Roll 
Ice Cream Pies 


Ice Cream Sundaes 


BULK: (Purchased in any one month) 


39 to 59 gallons 
6 to & ® 
70 to 79 
8 to 89 
90 to 99 
100 to 119 
1D to 139 
140 to 159 
160 to 179 
180 to 199 
200 gallons and over 


Dealer O wned and Maintained Equipment Accounts will receive an additional .10¢ per 
gallon discount from our quoted wholesale list prices of all of the above items. 


No Discount on Novelty or Specialty Items. 


205¢ 
206 
207 
208 
209 
210 
212 
ol4 
16 
18 
~2 


50 to 69 gallons 


70 to 89 
90 to 109 


CONTAINER 
SIZE 1-1-56 12-26-56 
Pint 1.72 1.52 
Quart 1.72 1.52 
1/2 Gel 1.65 1.40 
Pint 1.72 1.52 
Quart 1.2 1.28 
1/2 Gal _ = 
1/2 Gal 1.40 1.22 
Pint 2.05 2.10 
Pint -_ of 
3 Gal Van. 1.70 1,70 
3 Gal Flav. 1.8 1.70 
3 Gal Van. 1.40 1.35 
3 Gal Chock — 1.45 
3 Gal 1.70 1.8 
Dozen 45 045 
Dogzen 45 45 
Dozen 290 90 
Each «33 +33 
Each 045 45 
Dozen —_ uns 
PACKAGE: 


1-1-57 11-657 
1.52 1.68 
1.52 1468 
1.40 1.54 
1.52 1.68 
1.28 oo 

==: 1.20 
1.22 1.36 
2.10 2.10 

ae 2.10 
1.70 1.70 
1.70 1.70 
1.35 1.35 
1.45 1.45 
1.£0 1.€ 

45 045 

45 57 

90 090 

+33 035 

45 45 

-- 1.10 


12-31.» 


1.68 


1.” 
Leds 
1.6 


oS 
57 


9 
35 
045 
1.10 


(Purchased in any one month) 


110 to 129 ® 
130 to 149 _* 
150 gallons and over 


= ~s 








rss 
SF SF 


=. 1-2 


~e 
SELES SERB 


rp 


wR eRe 
. 


nonth) 


05¢ 
206 
207 
208 


10 


i 
. 


Cottage Cheese 


Half & Half 
Chocolate 


Buttermilk 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HUTCHINSON MILK ~ WHOLESALE (STORE) 


BAF, 
34h 


30% 


3ohh 


5% 


38% 


11.5% 
5% 


5% 


1956-57 
Container 
Pea. 
Pet 
d-gal. 

qee 


d-gal, 


mad 


1/1/56 


256 
31 


16 
205% 
31 
16 


31 
016 
206 
16 


1.00 
30 


075 
021 


025 


19 
206 


19 


5/1/56 


57 
035 
18 


035 


18 


035 
18 


230 
016 


1159 


1/1/57 


004 


037 
“19 


037 
19 


+37 
19 


027 


18 








1160 PRICE 


Homo milk 


Cream Top 


PAPER 
Homo milk 


"Slim" 
Whipping Cream 


Coffee Cream 


Half & Half 
Chocolate 


Buttermilk 





DISCRIMINATION IN DAIRY PRODUCTS 


HUTCHINSON MILK - RETAIL 


1956=57 
B.F. Container 1/1/56 5/1/56 Ly/y/n 
3oh4h ° 258 263 7 
en. 035 240 ° 
quart 218 e2l 23 
3.6% $-gal. 035 04 ohh 
quart 18 e2l 0% : 
3 Ak 4-gal. 035 40 hk 
quart 18 221 2 
05% quart 18 
38% 1.20 12s 
ene 35 28 8 
18% quart 80 
4=pt. 22h 023 wr, 
11.5% pt. 029 232 
5% quart 22 
25% quart 222 
0 4-gal. 238 


quart 18 2 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1161 


HUTCHINSON ICE CREAM — WHOLESALE 


SE 


1956-57 
wy BF. Container V1/56 2/9/57 11/25/57 
1) qinow GOLD ICE CREAM -10.25% Vanilla Bulk 1.48 1.55 | 
F. & F, Bulk : 1.65 
a $-gals. ° 1.35 1.50 


Pts. Bulk Style 

4-gals. Bulk Style 1.60 
Regular Brick 1. 

Decorated Brick 1.98 

Party~-Pak Brick 1.75 1.90 


1.58 
1,50 
Pt. pkgs. 1.50 1.65 
1.90 
68 


3 HOLLAND 10.25% d-gals. 1.20 1.40 
- 8a us er 
Pt. Pkg. 1.30 1.35 1.50 
# ) wcie FREEZE 46 = begals. 1.00 1.25 
.% | sMERICAN HOSTESS 14% Pt. pkg. 1.90 2.05 
2 | FRENCH VANILLA 10.25% deugal. 1.45 1.60 
GOLDEN SHAKE 3.5% Bulk 1.13 1.25 
DISTETIC Pts. 2.10 
JHE 
|) om CUPS, CREAMLINERS 4% doz. oh5 
POPSI CLES Of doz. 045 
FROSTY MALT CUPS 3.5% doz. 1.25 
FILUP CUPS 10.25% doz. 90 
| 108 CREAM SANDWICHES doz. .90 
WCAROON ROLLS ea oh2 








1162 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


HUTCHINSON ICE CREAM 
DISCOUNTS 





In effect 1-1-56: 


Yearly discount on bulk and package: 


500 = 750 gals. 2 

750 = 1000 " 2 
1000 - 1250 " 3¢ 
1250 - 1500 " L¢ L 
1500 - 1750 " 5¢ i 
1750 = 2000 " 6¢ I 

2000 - 2500 " 7¢ 

2500 = 3000 " 8¢ 
3000 - 3500 " 9¢ s 
3500 and over 1O¢ ‘ 
6606 C 


Effective 7-1-1957: 


1O¢ per gallon discount off regular 
prices to accounts owning their cabinets, : 
An additional 10 cents per gallon allowance 
will be given to accounts buying $5000.00 


per annum, 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1163 


1956 - 1957 PRICE INFORMATION \ 


| FOR CITY OF IOLA, Kansas | 
| | 
j 
FLUID MILK PRODUCTS, WHOLESALE | 
STORE DELIVERY 
| B.F, CONTAINER Price Change Effective 
| rm TEST SIZE Ux156 2-24-56 53-56 723-56 dnhe57 
| 
Regular Milk 3.4 Quart $.20 $.18 $.19 $.20 $.19 
Homo Vit. D 3.4 Quart 1) 18 19 = .20 19 
3.4 Gal. 39 35 37) 39 .37 
3.4 Gallon 7h 68 70) oS 3) 
Skim .Ol Gal, 31 31 a 31 
Chocolate Drink 1.03 Quart .21 .21 22 0O 422 
Coffee Cream 18,00 Quart ~ - - - 88 
Whipping Cream 36,50 Quart 1.2 1.2 1.18 1,18 1,122 
PAPER CARTONS 
ets, Homo Vit. D 3.4 Pint 06 .06 06 .06 06 
3.4 Quart .21 .19 20 86.2 .20 
owance 3.4 gal. Al 37 a 86D 39 
0.00 Whipping Cream 36.50 4+Pint 230 30 ode 032 30 
Half & Half 11,88 Pint 2h oh 25 225 25 
| Slim .Ol Quart 19 .19 19 ~=«o9 19 
D. Gite Crest 2,00 Cal. . ‘ ‘ 35 33 
| Buttermi Lk 96 Quart .19 .19 a a .19 
Chocolate Drink 1.03 +4Pint .06 06 .06 .06 .06 


| 
| 
| 
| 


20474 O—58—pt. 3——42 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 
1956 - 1957 PRICE INFORMATION 


FOR CITY OF IOLA, KANSAS 
FLUID MILK PRODUCTS, RETAIL 


HOME DELIVERY 


CONT AINER Price Change Effective 
SME __ 1=1-56 2256 53-56 L6G dk 


Quart 23 21 2. Bs 
Quart 23 21 23 
4-Gal. 45 Al d 45 
84 84 ; ; 
Skim / 4—Gal. 37 37 
Chocolate Drink 1.03 Quart 2h oak, 


Whipping Cream 36,50 


PAPER CARTONS 

Homo Vit. D 3.4 
03h 

Whipping Cream 36,50 

Half & Half 11.88 

Slim 2O1 

Goldrn C,est 2.00 


Buttermilk -96 








inerican Hostess 


&8& 


Meadow Gold Bars 


BE FE 2 as 
88 88 88 8 


R&B & 


oO 


8 


- 


ICE CREAM PRODUCTS ~ STORE DELIVERY 
BF. 
Test Container 
10,2 Pints $1.65 $1. 
10,2 Quarts 1.65 
10,2 $Gal 1,52 
10,2 Bulk 24 Gal 1.65 
1,00 Bulk 24 Gal 1.65 
16,00 Pint 2.10 
4.00 +4-Gal. 1.2 
32.2 Pint - 
2,00 Bulk 2} 1.30 
10,2 Gal 1.20 
“a... &.* 38 
- Dos. 45 
~ Doz, 45 
4.00 Dos, 48 
10.2 ~— Doz. 45 
4.00 Dos, 45 
10.2 Dos, -90 
10,2 Doz. 90 
10.2 Dos, -90 
Dos. -90 


PRICE DISCRIMINATION 


IN 


1956-1957 PRICE INFORMATION FOR CITY OF IOLA, KANSAS 


DAIRY PRODUCTS 
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PRICE 


B.F. 
3.6% 
3.5% 


3.5% 


3.5% 
5% 
5% 


11.5% 


DISCRIMINATION 


V1 
1956 


39 
220 
39 
9 


029 


18 


19 
06 


48 
025 


1.63 
2 
1.59 


206 





WICHITA MILK - WHOLESALE (STORE) 


5/7 
1956 


oe 
2h 
he 
77 


31 


2g 


19 
220 
52 
27 
1.71 
222 


1.63 
hl 


eal 


5/10 
1956 


033 


19 
208 


053 


1.66 


1956-57 


6/is 10/27 1/lo 1/19 


1956 1956 1956 
+40 
220 


40 
71 


220 


18 
19 


252 
226 


220 


1956 
oAl 
2 


41 
75 


19 
221 
56 
28 
1.80 
23 
1.80 


«22 


IN DAIRY PRODUCTS 


1/26 
1957 


37 
19 


37 
69 


19 


2/15 
1957 
oAl 


75 


21 











PRICE DISCRIMINATION IN DAIRY PRODUCTS 1167 


WICHITA WHOLESALE MILK DISCOUNTS 
1956-57 


In effect 1-1-56: 


5-10-56: 


W-l-56: 


nl 9~563 


Ual~56: 


The following ohana will apply to quarts and 4-gallons 


(2 qts.) o ony outhy 
to 549 Seite 2% 
550 = 799 quarts 3% 
800 quarts or over 5% 
SHHHHE 


e following discount will apply to quarts and 
teen (2 qts.) and gallons (4 gts.) only, 


monthly: 
500 to 999 quarts 5% 
1000 to 1499 " 
1500 to 1999 " 7 
2000 to 2499 " 
2500 and over 10% 
JHE 


The following discount applies to quarts, 4-gallons 
(2 quarts) and gallons (4 quarts) only, monthly: 
5 


500 to 899 quarts f 
900 to 1199 " 76% 
1200 to 1899 " 10% 
1900 to 2499 " in 
2500 and over 

set 


following discount applies to all milk and by- 
products: 


500 = 2499 units 6% 
2500 units and over 10% 
SHE 


The following discount applies to all milk and by-products 
(including cream, chocolate, buttermilk, Reddi-wip, cottage 
cheese, and fruitades): 

$100 to $499.99 per wonth 6% 

Over $500 10% 
eee 








1168 


GLASS 
Regular milk 


Homo Vit. D 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 


BF. 


WICHITA MILK — RETAIL 
1956=57 


Container Wi 5/7 5/10 


aise 1956 1956 1956 
a-gal. 43 46 
quart 022 2h, 
.. 075 83 
e 43 46 
quart ~ 02h 
d-gal. 31 035 37 
a-gal. 
quart 220 2 
quart 223 024 
quart 58 262 241 
pint 229 31 
= 092 a) 
° 025 26 
1.77 1.61 1.84 
—pt. 045 «46 
quart o2h 025 


uu/lo Li/l9 1/26 
1956 1956 1957 
43 246 oh 
22 06 oak. 
075 83 275 
243 246 40 
222 02h eal 

20 22 

022 ek 

065 

33 

1.00 

228 

2.07 

53 

022 025 


"” 
1957 


045 





' 


| 
| 
| 
| 
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: WICHITA ICE CREAM 


| Yi 5/5 8/29 U/l 1/2 5/6 5/31 8/20 1/9 
| B.F. 1956 1956 1956 1956 1957 1957 1957 1957. 1957 
| 


I Wh MEADOW GOLD ICE CREAM 10,25% 
57 1957 | Bulk Vanilla 1.60 1.55 1.65 
957 
Bulk Fruits & Flavors 1.75 1.55 1.65 
' « Reg. Pkg. 1.50 1.40 1.55 
Wo ahs al, Plastic 1.75 1.65 1.85 
2h, gal. Bulk Style 1.50 1.65 
83 85 Pt. Reg. Pkg. 1.65 1.60 1.70 
46s Pt. Plastic 1.0 1.70 
Brick, Cut & Wrapped 1.75 1.70 1.95 
Brick, Decorated & " 2.15 
ot MEADOW GOLD SHERBETS 1g 
| Bulk 1.60 1.55 1.65 
—gal. Reg. Pkg. 1.50 1.27 
-gal. Plastic 1.50 1.57 
Pt. Reg. Pkg. 1.65 1.60 1.70 
Pt. Plastic 2,05 1.65 1.60 1.70 
AMERICAN HOSTESS 4% 
| Pt. Pkg. 2.10 1.65 1.75 1.95 
' 4~gal. Round 1.75 1.75 1.60 1.80 
| HOLLAND "DUTCH TREAT" 10.25% 
| d-gal. Pkg. 1.40 1.25 1.40 
| 
"MAGIC FREEZE" LS 
gal. Pkg. 1.12 1.27 
“gal. Plastic 1.37 1.57 
} CUSTARD ("GOLDEN SHAKE") 3.5% 
| Bulk 1.30 1.25 1.30 
FRENCH VANILLA 10.25% 
d-gal. pkg. 1.60 1.50 1.55 
|‘ DIETETIC FROZEN DESSERT 
Bulk 2.10 
RHE 
ICE CREAM MIX 1/1 2/2 5/26 3/15/ 
1956 1956 1956 1957 
6% - 10 gal. cans 290 
& - gal. cans 95 
64 - #-gal. paper 057 
10% - 10 gal. cans 1.22 
108 - 5 gal. cans 25 
4% - 10 gal. cans 285 


1% - 5 gal. cans 290 
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WICHITA ICE CREAM 


NOVELTIES 
5¢ Novelties doz. 
Gmoosie Bars 1% 
Popsicles Of 
5¢ Novelties special pak 
10¢ Novelties doz. 
Me. Ge Bars 10.25% 
Fillup Cups 10.25% 
10¢ Novelties special pak 
Frosty Malt Cups 3.5% dos. 
Magic Freese Cups LS dos. 
Sherbet Cups Of dos, 
Macaroon Rolls en 
Newly Wed Rolls ea 


Individual Moulds 


1/1/56 
oh5 


48 
9 


93 
1.25 


IN DAIRY PRODUCTS 


10/21/57 1Y/19/9 
057 
60 
095 
. 57 
ohb 
037. 


| 
| 
| 











LY/19/5) | 


hb 


' 
' 


i 
' 
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WICHITA ICE CREAM DISCOUNTS: 
1956=57 


In effect 1-1-56: 


5/6/57: 


5/9/57: 


Yearly discount on bulk and package (not including 
novelties): 


750 - 1000 " 2¢ 
1000 - 1250 " 3¢ 
1250 - 1500 " L¢ 
1500 - 1750 " 5¢ 
1750 = 2000 " 6¢ 
2000 = 2500 " 7¢ 
2500 - 3000 " 8¢ 
3000 - 3500 " 9¢ 
3500 and over 10¢ 

$4 


Discount schedule applicable per sale, on bulk and 
package only: 


$15 - 29.99 1% 
30 = 44.99 2% 
45 - 59.99 3% 
60 = 74.99 4% 
75 and over 5% 


Plus 10¢ per gallon refund on dealer-owned and 
serviced cabinets...payable monthly, semi-yearly, 
or yearly (depending on size of account). 

SHH 


Discount schedule per sale on bulk and package 
ice cream 5% 


Plus 10¢ per gallon refund on dealer-owned and 
serviced cabinets...payable monthly, semi-yearly, 
or yearly (depending on size of account). 








1172 


mi OséB EE TEST 


GiehSS BOTTLES 
Regular Milk 3.4% 
Homo Vit.D 3.4 
3.4 
364 
3.4 
Skim Milk -O1 
Choe, Drink 1.08 
Coffee Cream 18,00 
18,00 
Whipping * 36,50 


PRICE 


DISCRIMINATION 


IN DAIRY 





PRODUCTS 


1956-1957 Price Information for City of Topeka, Kansas 


Quart $ .19t $ .134 $ .193 $ .20 $ 
4-Pt. a. * —- 3 
Quart a af ol! -20 
Gal, 37 aa gee” 
Sa ‘oe 1 "2 
Quart. 20 «0 :2lhes2RCC#2 
Quart 84 84 .86 86 
$Gal, 1.56 1.58 1.6 1.66 1 
Quart 1.68 1.68 1.32 1.32 1 
Quart 19% 19% .19% = «.20 
Pt. 06 0 -06 0 
Quart 19% =. S619 S20 
pr. oT Ment 
. 22 Rin 2 
Pt. ohh ae a | 
Pint .28 28 486.2828 
Quart .18 ee 
¥ = . - 36 
Pt. ~ - - - 
Quart el ‘ 19.19 
fn at ot ete 


FLUID MILK PRODUCTS, WHOLESALE - STORE DELIVERY 


BRS 


8EB% 


pkaks 
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| | = 


1956-1957 Price Information for City of Topeka, Kansas 
i FLUID MILK PRODUCTS, WHOLESALE ~ STORE DELIVERY 


LAL12/% | 
| B.F. CONT ERFECTIVE DATE OF PRICE 
$ a i: | TESE SIZE 12/22/56 12/21/56 1/2/57 10/26/57 4n/1/57 1/4/57 14/16/57 12/13/57 12/26/57 
20 =) gags pormuss 
9 Regular Milk 3.4% Quart $.16 $13 $.19 $.19 $.144 $.19 $.19 $ .19 $.19 
<7 Homo Vit.D 3.4 $-Pt . 06 06 . . 206 . . 06 
a] 3.4 Quart 16 1, 2 BR den DD DD 19 «86.9 
a | 3.4 tCal 30 6H “Ud 37 304 30k 26} 
+8 3.4 Gallon - - « 61 50. 62 61 48 
. in Milk «= 60s Gal = 3 as hllUSe Ce S| a. oa 
232 Choo.Drink 1.03 Quart .21¢ 2 ©0602 CC= 2A 2 «6b Ae 24 086.2 
Coffee Cream 18,00 Quart .86 86 86 é .% 4 86 é 8% 
18,00 Gal 1.66 1.66 1,66 1.66 1.66 1.66 1.66 1.66 1,66 
Wnipping * 36.50 Quart 1,32 Ln lUL| hh LSB. on Lele. ae 1.32 1,32 
20 | 
+06 
20 
39 
2 
33 
27 Regular Milk 3.4 Quart 16 1% 19 19 um «419 -19 19 19 
19 Homo Vit.D 3.4 $-Pt 06 06 .06 06 .06 6 06 .06 06 
% | 3.4 Quart 16 1% .19 .19  <- 19 19 19 
6 3.4 Gal. 30 26 37 37 lst 437 30k 306 —ti«w 
18 | Coffee Cream 18,00 = ‘23 32 2 .2 3 2 2 ie a 
064 Whipping ® 36,50 4-Pt, 26 33 33 33 > = 33 +33 33 
} Melf &Helf 11,88 Pt, 27 .27 27 27 a6 OT 027 227 27 
| sis .OL Quart .19 .19 .19 19 ns 19 19 19 
Golden Crest 2,00 ro. 27 23 ‘ 234 _— <a 034 30 30 
| Buttermilk  .96 1. 06 +06 . : 06 6 06 % 
.% Quart 18 .18 .18 .18 1 6,18 18 18 .18 
Choc,Drink 1,03 %Pt, 06t .06t a .06¢ 06t 
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BEATRICE FOODS CO, 





Topeka > Kansas 
MILK DISCOUNT 
JANUARY 1, 1956 to APRIL 1, 1956 
00 to 499.99 1g 
500,00 to 999.99 2h 
1000, 00 to 1499.99 3% 
1500.00 to 1999.99 sh 
2000 , 00 to Over 5% 
c 
Butter Salad Dressing 
Cheese Oleo 
Specialties Ice Cream 
-000= 
MILK DISCOUNT 
MAY 1, 1956 to NOVEMBER 1, 1956 
FLUID MIIK -------=+---- 144, 
(Homo, Cream Top, Golden Crest) 
Coffee Cream — ) 
Whipping Cream ) 
Slim ) 
Skim ) 
Half & Half ) 
Buttermilk ) ----- - & 
Chocolate Brink ) 
Orange ) 
Cottage Chese ) 
Reddi Wip ) 
Does not include 
Butter Salad Dressing 
Cheese Oleo 
Specialties Ice Cream 


-000= 
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BEATRICE FOODS CO, 


Topeka, 
MILK DISCOUNT 
NOVEMBER 1, 1956 to DECEMBER 1, 1956 


Coffee Cream 
Whipping Cream 
Slim 


Kansas 


) 
) 
) 
Half & Half ) 
Buttermilk ) 
Chocolate Drink ) --+----- 5h 
Orange ) 
Cottage Cheese ) 
Reddi Wip ) 
Skim ) 
Does Not include 
Butter Salad Dressing 
Cheese Oleo 
Specialties Ice Cream 
-000= 
. 
DECEMBER 1,, 1956 to JANAURY 1, 1957 


Coffee Cream 
Whipping Cream 
Slim 

Skim 

Half & Half 
Buttermilk 
Checolate Drink 
Orange 

Cottage Cheese 
Reddi Wip 


Does not include 
Butter —~ 
Cheese 
Specialties 


ee ee i ee ee eee ee eee ee Se 


Zalad Dressing 
Oleo 
Ice Cream 


OO 
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BEATRICE FOODS 00. 


Topeka, Kansas 


MILK DISCOUNT 


JANUARY 1, 1957 to JANUARY 1, 1958 


FLUID MILK 


(Homo Gallons only) 


Cream Top Quarts 
Homo $=Pts., Quarts, Gallons 
Coffee Cream 
Whipping Cream 
Slim 

Skim 

Half & Half 
Buttermilk 
Chocolate Drink 
Orange 

Cottage Cheese 
Reddi Wip 


ue a a ee Se Se Se ee? 
VW 
we 


Does not include 
Butter Salad Dressing 
Cheese Oleo 
Specialties Ice Cream 


«000= 
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1956-1957 Price Information for City of Topeka, Kansas 


j FLUID MILK PRODUCTS, RETAIL - HOME DELIVERY 


CONTAINER 
rm BRTEST _SiZE  W/s6 2/27/56 els 12/7/56 

GLASS BOTTLES 
Regular Milk 3.4% Quart $ +23 $ 23 t 17 d +2 } 23 $ 2h é 18 
fomo Vit.D 304 Quart 23 23 17 23 -23 +24 18 
3.4 +-Gal. 4 Ah a 45 45 46 34 
3.4 Gallon 84 76 -62 .88 -90 -92 .68 
Skim Milk -O1 231 231 31 35 35 235 35 
Chocolate Drink 1.03 Quart 2h 02h 24 +24 224 225 225 
Buttermilk -% Quart -21 21 2 222 .22 22 21 
Coffee Cream 18,00 Quart +94 -% I 96 9% -% -% 
1958 Whipping Cream 36,50 Quart 1.40 1.40 1.40 1,50 1.50 1.50 1.40 
Homo. Vit.D 3.4 Quart 23 23 17 223 -23 +24 18 
3.4 Gal. 4 AL 32 45 45 46 34 
Coffee Cream 18,00 Pint 225 225 25 26 26 26 26 
J Whipping Cream 36,50 Pint 48 48 36 39 39 39S 37 
>t Half & Half 11,88 Pint 31 31 31 31 31 31 1 
Slia -O1 Quart -20 .20 220 21 21 21 222 
Golden Crest 2.00 Gal. - - - - - 40 8 8=.28 
Buttermilk -% Quart oak -21 21 ~22 222 222 21 


EE 
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Page 2 


1956-1957 Price Information for City of Topeka, Kansas 
PLUID MILK PRODUCTS, RETAIL - HOME DELIVERY 


Sad 


Regular 
Homo Vit.D 


Skin Milk 

Chocolate Drink 1,03 
Buttermilk -96 
Coffee Crean 18,00 
Whipping Cream 36,50 


KRERSEBB 


kB 


SBRREEKKB 


Sebi Reit E 


5 


-22 
44 
26 
37 
231 
2 
38 
22 








BSR 


bbb 


: 


oo am emer econ em 
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19561957 Price Information for City of Topeka, Kansas 


1179 


ICE CREAM PRODUCTS — STORE DELIVERY 
Butterfat Test: 
141-56 
10-17=56 EFFECTIVE DATE OF PRICES: 
ry Zl=37. U-5=3Z QONTATINER SIZE ln1-56 10-17-56 2-572 1LO17-572 Wick ZZ 
Meadow Gold ng 10.2% Pints 1.65 1.70 1.60 1.70 
1.65 1,70 1.60 1.70 
+ Gal 1.52 1.65 1.40 1.55 
Bulk (24 Gal) 1.65 1,65 1.55 1.68 
Sherdet ms 1% Pint (Plastic) 1,95 
+ Cal 1.52 1.65 1.40 1.55 
Bulk (24 Gal) 1.65 1.65 1.55 265 
Pt, Paper 1.70 1,60 1.70 
igerican Hostess 16% 16% Pt. 2.15 2,10 2.10 2.10 
Magic Freese 4s 4 + Gal 1.30 1,20 1.35 
Dietetic 3.8 « Te 2.10 
Malt Base 2% 2 Bulk (24 Gal) 1.20 1.30 1.20 1.30 
ns 10,2 $ Gal 1.20 1,38 1.25 1.40 
(ake Rolls ng 10,2 Each 38 38 38 38 
Macaroon Rolls ng 10.2 Each 255 255 255 55 
Popsicles Dosen 45 45 45 057 057 
Puigicles Dozen 45 045 oA5 057 057 
lee Milk Bar 4s “s Dosen 8 48 48 57 57 
10¢ Novelties ngs 10.2% Dozen 290 90 90 90 90 
Kanagn Flavors 22h 22% Bulk (2$ Gal 2.10 2,10 2.10 2.10 


411 customers owning and maintaining their own equipment are paid a 
discount of 10¢ per gallon. Gallonage is computed on the purchase of bulk 
or package ice cream only. 


A sliding scale, point of delivery discount, which includes all ice 
cream products purchased by a customer, and is deducted by the routeman from 
the sales ticket at time and point of delivery is as follows: 


$0.00 to $14.99 - None 
15.00 to 29.99 @ ls 
3.00 te Uh.99 @ 2% 
45.00 to 59.99 - 3% 
60.00 to 74.99 = ug 
75.00 & Over -— 5% 


20474 O—58—pt. 3——-43 
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1956-1957 Price Information for City of Durham, North Carolina 
FLUID MILK PRODUCTS, WHOLESALE =< STORE DELIVERY 


CONTAINER EFFECTIVE DATE OF PRicy 
ITEM B.F.TEST SIZE ETC. . 


GLASS BOTTLES 6/1/55 


Whipping Cream 36% $ 30 
Coffee Cream 18% 018 


PAPER BOTTLES 
Homo Vit. D 306% 047 
24 
e1l3 
207 
Half & Half 11% 240 
e2l 
Buttermilk e351 
016 
208% 
205 
Chocolate Milk 226 
213% 
207% 
Skim Milk 016 
Sour Cream 235 
220 
Cottage Cheese ot 220 


Prices are Net, except as follows: 
le Government Installations, colleges, Military contracts are by bid. 


2. Hospitals get 10% discount. 


3. Schools get %e per % pint discount. 





Pe F-F FF Bt = & 








F_ PRICK 


9/16/5 


$ ok 
- avail, 


og 
025 


r bid. 
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1956-1957 Price Information for City of Durham, North Carolina 
FLUID MILK PRODUCTS, RETAIL « 


11K B.F.TEST 
GLASS BOTTLES 

Creamline Milk 306% 
Homo Vit. D 306% 
Golden Guernsey 4 
thipping Cream 36% 
Coffee Cream 18% 
lactie Acid 3.6% 
buttermilk 205% 
Chocolate Milk 3225% 
Skim Milk 205% 
Vita Skim (Fortified) .05% 
PAPER BOTTLES 

fomo Vit. D 3.6% 
Half & Half 11% 
four Cream 18% 
Igg Nog 10% 
Cottage Cheese 4% 


15% Employee discount. 


CONTAINER 
__SIZE__ 


Quart 
% Gal. 
Quart 
Pint 
% Pint 
Quart 
Quart 
% Pint 
Quart 
% Pint 
Quart 
Quart 
Pint 
% Pint 
Quart 
Pint 
% Pint 
Quart 
Quart 


% Gal. 
Quart 
Quart 
Pint 
Pint 

% Pint 
Quart 

12 Ounce 


No Trade Discount. 


HOME DELIVERY 


EFFECTIVE DATE OF PRICES 


6/1/55 


25 
+50 
226 
015 
210 
027 
1220 
035 
085 
025 
226 
218 
210 
207 
228 
216 
210 
018 
222 


251 
026 
250 
026 
240 
024 
290 
025 


ETC. 


9/16/57 


$ .26 
52 

027 

216 

210 

228 

1.25 

037 

Not avail. 
Not avail. 
027 

019 

ell 

-08 

029 

017 

210 

019 

023 


053 
027 
055 
029 
043 
026 
290 
026 


Prices are Net as posted with the North Carolina Milk Commission. 














1182 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


II. GOVERNMENTAL REGULATIONS 


The City of Durham, is subject to Milk Marketing Regulations of the 

North Carolina Milk Commission. The Commission establishes only Class], 
Class II and Class III prices to be paid to the farmer, enforces certaiy 
fair trade practices, and requires distributors to file complete uniforg 
price schedules for both retail sales and wholesale sales of milk only, 


Ice cream is not regulated in any way by this Commission. 


No retail or wholesale selling prices are fixed by the Commission. In 
the event that a distributor should decide to lower his posted price, he 
is required to file it with the Commission ten (10) days before lowering 
it. All competitors then are advised of his intentions and are allowed 
to meet his competition on the effective date of the decrease. 


The Commission audits the sales figures of all distributors each monthag 


they check on both fair trade practices and on the base return and elass 
usage to the farmer, 
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i 1956-1957 Price Information for City of Durham, North Carolina 


ICE CREAM PRODUCTS - STORE DELIVERY 


CONTAINER EFFECTIVE DATE OF PR 
; ITEM B.F. TEST SIZE E = 
lasa I, om — 6/56 — ee } 
rtain teadew Gold 2/6/5 3/30/57 
nifors | Ice Cream 12% Pint $ 1.80 $ 1.96 
only, : % Gal. 1.65 1.75 
i % Gal. (Plastic) --- 1.90 
i Bulk 1.55 1.65 
| Holland Brand 10% % Gal. 1.24 1.40 
j Pint 1.36 -_-- 
In ' Milk Shake Base By Bulk 1.10 1.10 
ce, he | Meadow Gold Sherbet nil Bulk 1.40 1.50 
veri | ” Gal. 1.46 1.55 
sm | Pint (Plastic) 1.80 1.96 
lowed | Magic Freese Ice Milk 4% % Gal 1.08 1426 
Pint 1.24 1.33 
Puach Gal. 2200 2.00 
nth as Ice Cream Pies Each 036 e 
Class NOVELTIES 
Je Wovelties 3 Ounee o45 Dos. o4S Dos. 
10¢ Cups & Novelties 290 - 9 
TAKE HOME PAKS 
Eekiaze Jr. 6 Pek «30 «32 
Small Sandwiches 24 Pak -- 1.00 Boz 
Small Sandwiches 12 Pak -- 252 Ea. 
| Cake Roll -- 240 
Sliced Quarts 2200 Gal. 2200 Gal. 
Eskime Pie Supreme 6 Pak =o - 46% Ea. 
Toasted Almond 6 Pak -- o 46% Ea. 
Nutty Buddy -- o31 Ea. 


© Quantity Discounts per schedules enclosed, on bulk, % gallons and pints only. 


* Colleges, Government Installations by public bid. 


ee 
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Durham Dairy Products Quantity Earning Plan 


Meadow Gold Ice Cream 


EFFECTIVE April 1, 1957 


MONTHLY SCHEDULE OF QUANTITY E/.RNINGS 


750 1000 1500 2000 3000 5000 
02 ,03 204 205 ,0O7 oid 

per per per per per per 

gal gal gal gal gal gal 


Look for YOUR ads in the local newspaper featuring MEADOW GOLD Products. 
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PRICE DISCRIMINATION 
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PRICE DISCRIMINATION 


Weadow Gold Ice Cream 
Yeadow Gold Picture Pak 
Yeadow Gold Bad Pak 


American Hostess 


Plastic 

Yagic Ice Cream 

Vagic Preeze-Ice Wilk 
Yeadow Gold Ice Milk 
Yeadow Gold Sherbet 


Twin Pope 

5¢ Novelties 
10¢ Novelties 
Cake Roll 

Almond Roll 

Ice Cream Pies 
Cut & Wrap Brick 
Flavo r-ottes 


IN DAIRY PRODUCTS 


1187 


hay we Price Information for City of Loe Banos 


BF, 


Test. 


12.0 
12.0 
12.0 


Container Size 
3 Gal, 
Cte & Pt. 
1/2 Gal, 
Qt. & Pt. 


1/2 Gal. 
Pint 


1/2 Gal. 
1/2 Gal. 
1/2 Gal. 
3 Gal. 

3 Gal. 

Qt. & Pt. 
1/2 Gal. 


5 Ser Gal. 
168° *® 








Effective Date & Prices 
5-9=56 


1.65 Per Gal. 





1.70 ® ® 

1.52 ® 8 

ae CU pee 
1968 * * a *. © 
le ® ” 2.20 ® ® 
- eed 
- — = * 
toe —- = 
im..." —_—= * 
1.52 " " 1.62 oo a 
1.66 * ® © 
45 per Doz. o45 Per Doz. 
-50 "7 . 60 * a 
90 * a 30 "7 " 
036 Each 039 Each 
52 " 056 * 

068 * 70 
1.83 per Gal. 1.96 Per Gal. 
- Per Pt. 
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Prices: 
ce 
Meadow Gold 


5 
9 
ler 
E 


PRICE DISCRIMINATION 


J. Ry Caroprese - Distributor 
"Meadow Gold Praduets" 





IN DAIRY PRODUCTS 


545 J Street, Los Banos, Calif. 
Ice Cream Products Wholesale Selling Prices 


Effective: 


May 1, 1954 


Container Siz 
f Git Gal. . 
Ice Milk 26 Gal. 1.24 Per Gal, 
Sherbet 2% Gal. 1.52 Per Gal, 
Packaged lee Creta 
American Hostess 4 Gal. 1.58 Per Gal, 
Meadow Gold-Picture Pak Qt., Pt. 1.68 Per Gal, 
Meadow Gold—Red Pak 4 Gal., Qt., Pt. 1.52 Per Gal, 
American Hostess Pte 1.84 Per Gal, 
Magic Freese-Ice Milk 4 Gal, 1.25 Per Gal, 
Sherbdet—Picture Pak Pt. 1.68 Per Gal, 
Novelties 
5¢ Novelties (except Twin Pops) -50 Per Dos, 
10¢ Novelties +90 Per Dos, 
Cake Rolls *. Each 
Almond Roll «52 Each 
Ice Cream Pie -68 Each 
Ice Cream Cut & Wrap Brick 1,83 Per Gal, 
DISCOUNT ALLOWANCE 
Bulk Ice Cream Meadow Gold Meadow Gold Meadow Gold 
Gallons 22 & 1 Gal, Ice Mili2 Gal, She Gal 
1 = le 2k . 2 
26- 50 1.48 1.19 1.47 
5l=- 75 1.43 1.1 1.42 
76 — 100 1.41 1.12 1.40 
101 = 150 1.40 1.10 1.39 
151 = 200 1.38 1.09 1.37 
201 = 250 1.37 1.08 1.36 
251 = 300 1.36 1.07 1.35 
301 = 4,00 1.35 1.06 1.34 
401 ” 500 1.33 1.03 1.32 
601 = 700 1.28 99 1.27 
701 = 800 1.25 97 1.24 
801 =& 900 1.22 93 1.21 
To arrive at rebate all bulk gallonage of Ice Cream, Ice Milk & Sherbet is Pooled. 
Packaged Meadow Gold Meadow Gold Meadow Gold Magic Freeze Meadow Gold 
Ice Cream Red Pak Red Pak Picture Pak Ice Milk Picture Pak 
aa 4 Gal, Pt Qt. 7 5 Gal, reo 
_ 50 1.52 le 2 1. o2 " e 
5l- 75 Led 1.52 1.67 ‘1.23 1.67 
76 - 100 1.40 1,51 1.66 1.20 1.66 
101 = 150 1.38 1.50 1.65 1.19 1.65 
151 = 200 1.32 149 1.64 1.17 1.64 
201 — 300 1.30 1.47 1.62 1.14 1.62 
301 - 400 1.28 1.45 1.60 111 1.60 
4,01 = 500 1.28 1.43 1.58 1.09 1.58 
501 - 600 1.26 1.41 1.56 1,06 1.56 
701 - Over 1.28 1.37 1.52 1,02 1.52 
To arrive at rebate all packaged gallonage of all Ice Cream, Magic Freese, les Mik 





/ 
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J. R. Caropreso = Distributor 
"Meadow Gold Products" 

1004 I Street, Los Banos, Calif, 

Wholesale Ice Cream Products Price 
Effective: May 9, 1956 





- Gal, Bulk Container Size Se Pric 
* Gal, Meadow Gold Ice Cream 3 Gallon 1.65 Per Gal. 
> Gal, Meadow Gold Sherbet 3 Gallon 1.62 Per Gal. 
> Gal, weadow Gold Ice Milk 3 Gallon 1,35 Per Gal. 
r Gal, 
r Gal, 
r Gal, Packaged 
"| sidkie Gallon 1.85 Per Gal. 
can Hostess Gallon 1.70 Per ° 
; Pe ee Gallon 1.67 Per Gal. 
r Doz. Magic Ice Crean Gallon 1.55 Per Gal. 
ch Yagic Freeze Ico Milk Gallon 1.35 Per Gal. 
ch knerican Hostess Pint 2.20 Per Gal. 
ch Sliced Bricks Quart 1.96 Per Gal. 
r Gal, Picture Pak Ice Cream Quarts, Pints 1.70 Per Gal. 
Sherbet Quarts, Pints 1.70 Per Gal. 
Hut Rolls «56 Each 
Ice Cream Pies e70 Each 
Cake Rolls 239 Each 
Plavorettes 022% Pint 
10¢ Novelties 290 Per Doz, 
5¢ Novelties 250 Per Doz. 
Popsicles e45 Per Doz. 


: 


dow Gold 


eeRRE 
& 


oP &? b* O- 
. o 


al. Specialty Itoms 


wv 
YRBSSESE 


Bs 
iE 





1190 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Monthly Rebate Schedule Per Gallon 
Bulk Ice Cream - Sherbet - Ice Milk 


To arrive at rebate all bulk gallonage of Ice Cream, Sherbet and Ice Milk is pooled, 


« 


Gallons Meadow Gold Meadow Gold Meadow Gold 


Per Month Ice Cream Sherbet Ice = 
1 = 25 . 1.62 » | 


26 50 1.62 1,59 1,32 
51 75 1.58 1.31 
76 100 1.57 1,30 
101 150 1.53 1,26 
151 200 1,50 1.23 
201 250 1.46 
251 300 1.43 
301 350 1.40 
351 400 1.38 
401 = 450 1,36 
451 = 500 1,33 
551 = 600 1,29 
601 - 650 1,28 
651 - 700 1,27 
701 - 750 1,26 
751 - 800 1.25 
801 - 900 1,23 
901 = 1000 1,21 
1001 - 1250 1,19 
1251 - 1500 
1500 =- Up 
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Monthly Rebate Schedule Per Gallon 
Package Ice Cream = Sherbet - Ice Milk 


To arrive at rebate all packaged Ice Cream, Sherbet and Ice Milk is pooled, 


American Magic Magic Freeze 
Gallons Plastic Hostess Sherbet Ice Cream Ice Milk 


Per Month + Gallons 3 Gallons 3 Gallons , Gallons 3 Gallons 


l- 25 1.85 1.70 1.67 1.35 
26- 50 1.8 1.67 1.64 1.32 
Sl- 75 1.78 1.63 1.60 1.28 
76 —- 100 1.75 1.57 1.25 
101 =- 125 1.72 1.54 1.22 
126 = 150 1,68 1.50 
151 - 200 1.65 1.47 
201 - 300 1.64 
301 - 400 
401 - 500 
501 - 600 
601 700 
701 900 
901 - 1250 
1251 - 1500 
1501 - 2000 
2001 - 2500 
2501 - Up 
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Gallons American Hostess Picture Pak Sherbet 
Per Month Pints Quarts - Pints Quarts — Pints 


1.70 
1.69 
1.68 
1.66 
1.64 
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1194 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for Cities of Watsonville, 
Santa Cruz, Salinas & Monterey 
Ice Cream Products — Store Delivery 


Effective Date & Prices 
B.F. 


item. Test Container Size eo 
Veadow Gold Ice Cream 12.0 3 Gal. 1.58 Per Gal, 1.65 Per 


Yeadow Gold Picture Pak 12.0 Qt. & Pt. 166° * 1.78 
Yeadow Gold Red Pak 12.0 oe ~ 
1.52 ” 


American Hostess 16.0 1.56 " 
1.8, " 


Plastic 12.0 - 
Magic Ice Cream 10.0 ~ 
Yeadow Gold Ice Milk 45 1.23 
Magic Freeze Ice Milk 4.5 1.25 


Meadow Gold Sherbdet 2.0 1,52 
1.68 


Twin Pops 045 Per Dos. 
5¢ Novelties . 8 
10¢ Novelties 

Cake Roll 

Almond Roll 

Ice Cream Pies 

Cut & Wrap Brick 

Flavo mettes 
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Mission Creameries 
a Div. of Beatrice Foods Co. 
"Meadow Gold Products" 
Watsonville, Santa Cruz, Salinas, Monterey 
Ice Cream Products Wholesale Selling Prices 


: Effective: May 1, 1954 
c 


Meadow Gold : = oe > 


American Hostess 1.58 Per Gal. 


Iee Milk 1.23 Per Gal. 


Sherbet 1.52 Per Gal. 
Ice C 


American Hostess “ 1.58 Per Gal. 
Meadow Gold-Picture Pak 1.68 Per Gal. 
Meadow Gold-Red Pak s Gal., Qt., Pt. 1.52 Per Gal. 
American Hostess Pt. 1.8 Per Gal. 
Magic Freeze-Ice Milk & Gal, 1.25 Per Gal. 
Sherbet—Picture Pak Pt. 1.68 Per Gal, 


Vv 

5¢ Novelties (Except Twin Pops) 50 Per Dos. 
10¢ Novelties 90 Per Doz. 
Twin Pops 45 Per Doz. 
Cake Roll 36 Bach 
Almond Roll 252 Each 
Ice Cream Pies 68 Each 
Ice Cream Cut & Wrap Brick 1.83 Per Gal. 


Bulk Ice Cream Meadow are at Head Gold fos Meadow Gold Sherbet 


_ le 
51 = 100 1.56 
101 - 150 1.53 
151 = 200 1.50 
201 = 300 1.47 
301 = 400 Lod 
401 = 500 1.41 
501 - 600 1,38 
601 = 700 1635 os ) 

701 = 800 038 1.27 
801 = 900 1.01 1.25 
Di coetes ch mutate th ith eallinete 06 tin Es Sethe 


Packaged eee | Gold Meadow Gold Meadow Gold Magic Freese Meadow Gold 
Ice Cream Red Pak Picture Pak Ice Milk Picture Pak 


51 - 100 1.50 1.51 1.66 1.22 
101 = 150 1.47 1.49 1.64 1.19 
151 = 200 lead 1.47 1.62 1,16 
201 = 300 1.41 1.60 1.13 
301 = 400 1.38 1.58 1.10 
401 - ro 1.35 1.56 1.07 
501 ~ 2032 1.54 1.0% 
601 - rae 1.53 1.03 
AD aE cy A Dy. Po maic freeze, Ice 
Wik and Sherbet is pooled. 


252 
1.51 
1.48 
1.45 
1.42 
1.39 
1.36 
1.33 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Beatrice Foods Co. 
"Meadow Gold Products" 
Monterey Bay Area Division 
Monterey, Salinas, Santa Cruz, Watsonville, Hollister 
Wholesale Ice Cream Products Price 
Effective: May 9, 1956 


Bulk Container Size Selling Price 


Meadow Gold Ice Cream 3 Galloris 1.65.Per Gal, 
Meadow Gold Sherbet 3 Gallons 1.55. Per Gal, 
Meadow Gold Ice Milk 3 Gallons 1,30 Per Gal, 


Packaged 


Plastic 

American Hostess 
Sherbét 

Magic Ice Cream 
Magic Freeze Ice Milk 
American Hostess 
Sliced Bricks 
Picture Pak 

Sherbet 


© 
res) 
~ 


> *O Raf0h-UtUlth 


See 
.. «6 
a) 
+ 
. 


1.78 Per Gal, 
1.68 Per Gal, 


& 
ct 


Specialty Items 


Nut Rolls 2.20 Per Gal, 
Ice Cream Pies 68 Each 
Cake Rolls 037 Each 
Flavor~ettes 0228 Pint 
10¢ Novelties +90 Doz. 

5¢ Noveltics 50 Doz. 
Popsicles 45 Doz. 
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Monthly Rebate Schedule Per Gallon 
Bulk Ice Cream - Sherbet = Ice Milk 


Gallons Meadow Gold Meadow Gold Gallons Meadow Gold 
Per Month Ice Cream Sherbet Per Month Ice Milk 


1 - 75 1.65 1.55 > - 100 1.30 
76 — 150 1.58 1.49 101 = 200 1.20 
151 - 250 1.55 1.46 201 ~ 300 1,10 
251 - 400 1.52 1.43 301 = 400 095 
401 ~ 600 1.45 1.36 
601 — 1000 1.39 1,30 


Package Ice Cream - Sherbet — Ice Milk 


: American Magic Magic Freeze 
Gallons Plastic Hostess Sherbet Ice Cream Ice Milk 


Per Month 2Grllons Gallons 3Gallons Gallons 3 Gallons 


1- 75 1.82 1.72 1.62 1.58 1.34 
76 - 150 1.75 1.65 1.55 1.51 1.29 
"74 


15l1—- 250 ’ 1.62 1.52 1.48 1,26 
251 = 400 1.68 1.58 1.48 1.44 1.25 
491 - 600 1.01 1.51 1.41 1.37 1.18 
601 - 1000 1.54 1.44 1.34 1,30 1,13 


Gallons Anerican Hostess Picture Pak Sherbet 
Per Month Pints Quarts - Pints Quarts ~ Pints 


se 75 2.16 1.68 
76 = 150 2.09 1.61 
151 = 250 2.06 1.58 
251 =- 400 2.02 1.54 
401 - 600 1.95 1.47 
601 — 1000 1.87 ; 1.40 


All items (except specialties) combined for total gallonage. 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for City of SAN JOSE 


ICE CREAM PRODUCTS - WHOLESALE 


B.F. CONTAINER EFFECTIVE DATE OF PRICES 
TEST SIZE 1/1/56 5/9/56 3/1/57 3/11/57 


Bulk Ice Cream 12% 3-Gallon $ 1.58 
Bulk Ice Milk 4.5% 3-Gallon 1.24 
Bulk Sherbet 2% 3-Gallon 1.53 


Catering Pints 16% Pint 2.12 
Regular Ice Cream Qts. & Pts. Qt & Pt. 1.68 
Sherbet Quarts 2% Quarts 1.32 
Sherbet Pints 2% Pints 1.68 
Sherbet Half Gallons 2% $ Gallon 1,52 
Reg. Ice Cream Round $ Gallon 12% $ Gallon 1.60 
Reg. Ice Cream Square § Gallon 4.G@llon 1.52 
Reg. Ice Cream Plastic $ Gallon 4 Gallon 1.58 
Magic Ice Cream $ Gallons 10% $ Gallon 1,25 
Frozen Dessert Ice Milk 4 Gallon 4.5% 4 Gallon 1.25 
Cut & Wrap Brick Ice Cream 12% Quarts 1.84 
5¢ Novelties (dozen) Dozens -50 
-10¢ Novelties (Dozen) Dozens -90 
Popsicles ( Dozen) Dozens 45 
Flavorettes (Unit-3) Unit-3 22 
Cake Rolls (Each) each 36 
Nut Rolls ( Each) Each 52 
Pies ( E.ch) Each -68 
Frosty Malt Cups (Each) Each 
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MEADOW GOLD 
PRICE SCHEDULE 
Bffective May 9, 1956 


COUNTIES OF: Lake, Sonoma, Napa, Marin, Solano, San Francisco, San Mateo 
Sante Crug, Santa Clara, Contra Costa, Alameda, San Benito, 
Monterey, San Luis Obispo 


BASE PRICE PER GALLON PACKAGES BASE PRICE PER GALLON 


Gal. Cans) $ 1.65 Catering Pints $ 2.16 
Gal. Cans) 1.55 REG. ICE CREAM QTS. & PTS. 1.7 
Gal, Cans) SHERBET QTS. & PTS. 1,68 
SHERBET HALF-GALLONS 1,62 
INDIVIDUALLY WRAPPED SLICES 1,93 
REG. ICE CREAM HALF-GALLONS 1.72 
REG. I.C. HALF-GALLON PLASTIC 
CONTAINER 1,82 
$ .22) per Unit MAGIC ICE CREAM HALF GALLONS 1.58 
2.20 per Gal. MAGIC FREEZE ICE MILA HALF GAL, 1.u 
-68 Bach 
37 Bach 
+90 Dozen 
+50 Dozen These prices have been filed with the 
245 Dozen Director of Agriculture of the State of 
California in compliance with regulations 
AT CURRENT MARKET PRICES. issued by him effective May 9, 1956, 
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PRICE DISCRIMINATION 
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PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 


MBADOE GL LD 
PRICE SCHBDULE 
Bfteetive March 11, 1967 


GOUNTIES OF: Lake, sunvma, Mapa, Maric, Svlano, San Francieec, dan Mateo 
Santa Crus, Sacte Clara, Contra Coste, Alameda, San Benito, 
Mucterey, Sen Lais -biap> 
ded BASE PRICE PER GALILR PACKAGES BASE PRICK PEA GALloy 
1CB CaRAM ( 3 Gal. Cans) & 1.68 Cateriag Piste 6 ae 
Sumapzet ( 3 Gal. Cane) 1.88 ams. ICE CABAM QTE. & PTS. 1.7 
3CER MILE ( 3 Gal. Cans) 1.30 SESRBST CTS. & PTS, 4.08 
ONERBEY BALF-CALLUMG 1,48 
“see er eee meee eee eee oc oe IRDIVIDGALLY RAPPER SLICES 1.88 
REO, ICE CABAE BALP-~@ALLONS iv 
SPRCIALTI BB OBS. 1.C. MALT-UALLON PLASTIC 
C. WTAL MEA 1.2 
FLAVOR-ETTES 3 .89) per Unit MAGIC ICE CARKAM UALF GALLONS 1.88 
BOT BOLLS 2.20 per Gal. MAGIC FARBER ICE MILE MALY GAL, 1M 
ICR CRQBAN PIES 88 Eeee 
CAKE BOLLS -37 Sach 
leg 1 Tums -00 Dosen 
Se iT 80 Deees These prices have teen filed vith the 
TUIE POPS ICLaS 43 Doses 


OTUER SPECIALTIES AT CURAEKT MAGKET PRICES. 


ef Agriealterc of the State of 
@ in compliance vith regulation 
hin effeetive May 8, 1986, 


Hl 
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i 
: 
' 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


pu vox moowers - wnass 7 


Paper 


—Hilk = 3.5% 
Bulk per gal 


Bulk per gal. Disp. 
Gal 


Quart 
Pints 

Third Quart 
+ Pints 


—Milk - 4.2% 
quarts 


Non-Fat 
Bulk 
Quarts 
Third-quarts 
+ Pints 


Buttermilk 

(3-gal can) per gal 
(10-gal cna) " " 
+ Gal. 

quart 

Pint 

Third-quart 

+ Pints 


Chocolate Drink 
Bulk, per gal 
Quarts 
Pints 
Third Quarts 
4 Pints 


$ and $ - 12% 
Bulk, per gal 
Quart 
Pints 


Table Cream - 20% 
Bulk, per gal 
Quart 
+ Pints 


20474 O 


Ib/o9 5/10/56 9/1/56 


64 
“TH 
35 
-175 
+10 


0746 
+0615 


+195 


-40 
-10 


+35 
1145 
-08 
052 
Ss) 


65 


+175 
-10 


“or” 
06 


-40 
-38 
20 
-50 
20 


58—pt. 3— 


64 


45 


ice Information for City of 


-66 
-TT5 
365 
+1875 
+1125 


083. 


+206 


42 
0105 
06 
205 


+50 
37 
025 
015 
0835 
+055 
+0525 


-67 
18 
+1025 
+0725 
-0615 


-40 
+21 


2.66 
«71 
+21 


+50 
37 
225 
«15 
+0825 
+055 
+0525 


-67 
18 
1025 
0725 
0615 


1.48 
«40 
-21 


2.66 
71 
+21 


«71 
-185 
+105 
-0725 
-0615 


1.56 
37 
-19 


2.82 


+75 
+22 


1211 
5/1/57 9/1/57 
-65 -675 
755 . 
37 386 
-1875 +1955 
1140 12 
-078 -081 
5 -067 
+206 214 
36 36 
09 -09 
05 +055 
-50 52 
+37 39 
225 -26 
15 +155 
+055 -06 
-0525 +055 
-67 71 
18 +19 
-1025 -1075 
-0725 -075 
-0615 -065 
1.59 1.65 
40 42 
219 -229 
2.66 2.78 
71 -T% 
21 -22 
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Page 2 


1956-1 Price Information for City of 
Los eles 


FLUID MILK PRODUCTS - WHOLESALE (Cont.) 


9/16/55 5/10/56 9/1/56 10/1/56 11/8/56 5/1/57 9/1/57 


Spec. Cream - 26% 
Quarts 85 85 . -89 -89 -89 


All Purpose - 30% 
Bulk, per gal. 3.92 ‘ -08 4.00 -00 
Quarts 98 ° 02 1.00 -00 


3 Pints 127 127 ; 28 125 125 


Whipping Cream 
Bulk, per gal. g 48 464 48 
Quarts ‘ 1.13 17 1.16 16 
+ Pints J 31 -29 +29 


(1) (1) (1) (2) 


(1) Rebate - Milk only 8% over 7.00 per single delivery to one location. 


(2) Rebate - Fluid Milk and Cream 8% over 10.00 per single delivery to one location. 


RSH/ml 3/10/58 





15 
-26 


-66 
21 
31 


(2) 


(TR Ee 
$n rer me nr 





FLUID MILK PRODUCTS - RETAIL 
ed 


Glase 


Reg. + Gal. 
Quart 


Prem. Qt. 


+& + Qts. 
Pints 


Table Crm. Qt. 
4 Pt. 


All Purp -Qt. 
$ P 


Whip Qts. 
$ Pints 


BM Qts. 


Skim, Qt.(Vit.add) 


Choe. 


RSH/m1 


3/10 /58 


9/16/55 5/10/56 
«43 -39 
2215 +20 
+235 22 
46 46 
-26 -26 
.82 -82 
225 25 

1.22 1.22 
34 «34 

1.42 1.42 
37 37 

+19 +19 

-16 -16 

23 223 
Serv. 
Chg. 
+05 


Los Angeles 
9/1/56 10/1/56 
-40 405 
+205 205 
+225 -225 
«47 «47 
°27 +27 
84 -84 
-26 +26 

1.25 225 
235 +35 

1.46 46 
38 38 
+19 19 
16 -16 
23 23 
Serv. Serv. 
Chg. Chg. 
05 05 


5/1/57 9/1/57 
~405 «435 
+205 -22 
2225 24 
«47 -48 
+27 -28 
-84 .88 
+26 +27 

1.25 1.32 
Sy) 36 

1.46 1.50 
38 39 
-19 -20 
16 -16 
23 24 
Serv. Serv. 
Chg. Chg. 
+05 +05 
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1956-1957 Price Information for City of 
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1/1/58 


0435 
+22 


24 


48 
-28 


.88 
.27 


32 
36 


50 
39 


-20 
17 
24 


Serv. 
Bhg. 
205 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


MEADOW GOLD DAIRIES 


1956-1957 Price Information for City of LOS ANGELES 


ICE CREAM PRODUCTS -- STORE DELIVERY 


CONTAINER EFFECTIVE DATE OF PRICES 
ITEM B.F.TEST SIZE 1/1/56 6/1/56 : 
American Hostess 15% Pints $ 2.24 $ 2.35 
M. G. Blue Ribbon 15% 3-gal Bulk 1.97 1.97 
M.G. De Luxe 11% Pints 1.78 1.78 
Meadow Gold 11% + gal. 1.60 1.68 
M. G. De Luxe 11% 3-gal Bulk 1.58 1.66 
Regal 10% 4 gal 1.22 
Holland Dutch 10% + gal 1.28 1.38 
Holland Dutch 10% Quarts 1.28 1.38 
Modern 10% 3-gal Bulk 1.54 


Magic Freeze 4g Quarts 1.05 1.10 
Magic Freeze 4g + Gal 1.05 1.10 
Ice Milk 4g 3-gal Bulk 1.19 1.26 
Sherbet Pints 1.38 1.46 
Sherbet + gals. 1.38 1.46 
Sherbet Bulk 3-gal 1.33 1.46 
Nut Rolls uarts 2.36 tet 
Cake Rolls to gal. 1.86 2.16 
Cut and Wrapped 1 gal. 1.78 1.88 
Small Novelties Doz. -52 53 
Large Novelties Doz. -93 94 
Bon Bons Doz. .80 8 | 
Cheekos Pkg. of 4 pails 1.84 pkg. 1.90 pkg. | 
Pop Doz. 50 52 
Miniatures Doz. 54 .60 


* This price in effect through 1957. 


n1/3/4/58 
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ICE CREAM REBATE SCHEDULE - Effective 1956-1957 


Bulk Products 


Gallons per Rebate 
Month Per Gal. 
RICES | 
1/56* 1- 50 Net 
2.35 51 - 100 $ .03 
1.97 
101 - 200 .08 
B 
301 - 400 20 
1f 
1.3 
1.38 101 - 500 26 
1.54 
| 501 - 600 31 
1.10 | 
1.10 2 
126 | 601 - 800 36 
i | 801 - 1500 40 
l. 
.. | Rebate Per Rebate Per 
Gal. I. M. Gal. Ice Cr. 
2.72 
216 | 1501 - 2000 $ 46 40 
1.88 | 
2001 - 2500 55 46 
55 | 
im | 2501 - over .58 48 
85 
1.90 phe: Packaged Products 
52 
“ | Rebate 
per Gal. 
1 - 50 Net 
51 - 100 $ .03 
101 - 250 04 
251 - 400 08 
|} 401 - 600 12 
601 - 800 14 
| 801 - 1200 18 
/ 1201 - 1500 20 


| 1500 - over 24 
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DAIRY PRODUCTS 


1956-1957 Price Information fer City of Pecatel, 


FIOID MILK PRODUCTS, WHOIZSAIZ ~ STORE DELIVERY 


rT 


ragPeeaayepaat 
e 


penser (Gels.) 


ve 


E 


Pint 
Pint 
Quart 
Gal, 
Pint 
Quart 
Gal, 
+ Pint 
Gal, ( 
$ Gal, 


E 





EFFECTIVE DATE OF PRicts 
. 


eM EYP EER eS eSeSEEEEE Ru 





Le 


ee 


Trem B.F. TEST 
Weadow Gold Lx 
Meadow Gold 128 
Meadow Gold 12% 
Meadow Gold 12% 
Meadow Gold 12% 
teadow Gold (Plas.) 12% 
Sherbet 

Sherbet 

Sherbet 

Sherbet 

Maltex us 
Magic Freese ks 
Sunfrese 12% 
Sunfrese 12% 
Diatetic 12% 
Hand Pak 12% 
5¢ Novelties 

10¢ Novelties 


PRICE DISCRIMINATION 


ICE CREAM PRODUCTS — STORE DELIVERY 


1956-1957 Price Information fer City of Pecatelle 


IN DAIRY PRODUCTS 
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EFFECTIVE DATE OF PRICES 


$2.00 f 
5 055 /ea. i 


$ 50 
$ .90 
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1956-1957 Price Information for City of Middletown, Ohio 


FLUID MILK PRODUCTS, WHOLESALE = STORE DELIVERY 











CONTAINER 
ITEM B.F. TEST , SIZE 1/1/56 
GLASS BOTTLES 
Homo Vit. D 305 + Gal. 
Quart 219 
% Pint “ .06 
Gal, 
Guernsey he5 Quart & 
Hi-Vite-Min 4.0 & Gal. 
/ Quart 
Market Milk 326 Gale e72 
+ Gal. 
Quart 218 
PAPER CARTONS 
Homo Vit. D 305 Gal. 
+ Gal. 2 
Quart 19h 
Pint os... 
Market Mili 326 Gel 2 
Quart. 


EFFECTIVE DATE OF PRICES 


2 
2065 


e2l 


219 


2205 
2065 


95 


10, 





is 


ees e ie 


- BF 


eS ip 
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1956-1957 Price Information for City of Middletown, Ohio 


FLUID MILK PRODUCTS, RETAIL= HOME DBLIVERY 





PRICES 
f CONTAINER EFFECTIVE DATE OF PRICES 
1m B.F. TEST SIZE Vise Sse LOST 
GLASS BOTTLES 
yl sii 
21 flomo Vite D 30% + Gal. . 5 4 
Pint of, 007 
golden Guernsey hed Quart 023 025 
Golden Guernsey by s 
Homogenized Milk 45 Quart 3 Y 
43 -Vite-Min 4.0 % Gal. 7 hg 
22 Quart 2h, 025 
78 Yarket Milk 3.6 + Gale j ohy3 oS 
9 Qua rt o21 022 023 
20 
PAPER CARTONS 
| fimo Vit. D 365 & Gal. 5 ol? 
Quart 22 023 ° 
La Pint 097 007 
oy: | «SC Marit Malic 306 Gal. oli 5 
i Quart 21 022 «23 
% 
20 


HIMES BROS. DAIRY DIV. 
BEATRICE FOODS Co. 








1220 


1956-1957 Priee Information for DAYTON, OHIO & MIDDLETOWN, ay! 


t 


PRICE DISCRIMINATION 


IN 


DAIRY 





PRODUCTS 


ICE CREAM PRODUCTS =~ STORE DELIVERY 


CONTAINER EFFECTIVE DATE OF PRICES 
ITEM B.F. TEST SIZE 

Meadow Gold 12% Pints 1.4 1.75 
+ Gel 1.60 1.60 
Bulk (3 Gal) Flavors 1.50 1.60 
Bulk (3 Gal) Van-—Choc 1.10 1.50 

Bulk (3 Gal) Flavor of 
Month 1.10 1.50 
Holland 10 #el 1.25 1.35 
American Hostess 16 Pints 2.25 2-0 
Golden Shake of Bulk (5 Gal) 1.25 1.35 
Brick (8 Slices) 12% = Quarts 1.75 1.75 
5¢ Novelties Doz okS ohS 
10¢ Novelties Dos 90 «90 


VOLUME GALLONAGE REBATE 1956-1957 


GALLONAGE FOR THE YEAR 
 —_— 


1000-11,99 
1500-1999 
2000-2999 
3000-3999 
4000-999 
5000-5999 
6000 & Over 


eet 


eee 


ce ce 
2s 38 
3 8 4, * 
4, * 6° 
5 * 7s 
6 *® 8 # 
7 ® ae 
68 # 10 * an 


Lf. Le Cotl auce > 
HIMES BROS. DAIRY DIV. 
BEATRICE FOODS CO. 
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1956-1957 Price Information for City of Oklahoma 


ICE CREAM PRODUCTS -- STORE DELIVERY 


B. F, CONTAINER 
JM. «= TR. BIR 56 I) 97 97) 1 


Van, Bulk 104% oi. $1.65 $1.65 $1.55 $ 1.55 
gal. 

gal. 

Flavor Bulk 103% 1.73 1.73 1.63 1.63 

Sherb, Bulk 4g 


Ice Milk 
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Half Gal. (reg) 
Half Gal. (prem) gal. 
Ice Milk & Mello. gal. 
Neop. quarts 
Premium pints 
Reg. pints 
Sherb. reg.pt. 
plastic pt. 
Flavor & Van. a 2 
Magic Fr. 4 all sizes 
Sliced quarts 
Sliced Stenciled quarts 


gal. 


ele HH nH ile 9H ne Oe 
eee e 
ose 
. . . . 
*. 


. 
“ees 


MNO RP RRP HRRPH 
. 7 . . . o . 
ESSSSRRELSPS 
MNYRFNUNR RRR RReH 
. 7 . . . . 
ESSBSRRE LSPS 
VNR RNR ROR Ree 
me 6.6 Cum 
ESSSSRARPPRES 

expr, BEDS" pons be pee masse 

SB FSSBSSRRAPERAS 


5¢ Novelties dz. 4&5 
10¢ Novelties dz. 90 
Molds dz. 125 


ew 
> . . 
~ 
. 
~ 
wi 
~ 
* * 
nm 
Sn 


55 252 
90 290 
25 
% 


Rebate Applicable 


25 


~ 
mR 








1.55 


1.63 


~ 
° s 
a f 


ESSBERRVPSRVS 


VRP Perry rrr 


ny 
R iets 


36 


4.2 


4,6 
5-5 
545 


37,0 
20.0 


506 


5.6 


402 
1.6 


37,0 
20.0 
125 


200 


PRICE DISCRIMINATION 


1956-1967 Price Information for Sity of Bl Paso 
Fluid Milk Products - Wholesale = Stare Delivery 


ITEM SIZE 
(GLASS ) 
Rege Grade A 
f Gale 
Homo Vit De Quart 
Gale 
Pint 
Bulk (5 Gale) 
G, G-Homo $ Gal. 
GeG, Cream Line Quart 
Cert. Goat Milk Quart 
Cert. Holstein Quart 
Cert. Fat Free Quart 
Whip. Cream Quart 
Table Cream Quart 


(PAPER) 


Rege Grade A re 
Gale 

Homo Vit D. hg 
Gale 

Pint 


Pint 

Ge G, Hono # Gal. 
Buttermilk Quart 

Gal, 

Pint 

Bulk ( 5 Gal.) 

Whip. Crean Pint 

Table Cream @ Pint 
Half & Half Quart 
Pint 

Chocolate Drink Quart 
Pint 

# Pint 


Bulk (5 Gale) 
Cottage Cheese 16 oz. 
12 Oe 
Bulk (5 lbe) 


( Prices are Net) 


20474 O 


58—pt. 3 46 


IN DAIRY PRODUCTS 


1-156 11-6—56 
e21 022 
o41 044 
e2l 222 
e41 044 
206 2065 

4,20 4.50 
247 249 
24 025 
236 237 
225 226 
218 19 

1,12 1420 
266 270 
022 23 
41 044 
e22 23 
41 ; 044 
ell 12 
206 2065 
247 249 
ei 29 
237 239 
2055 206 

2070 2.70 
e37 239 
220 e2l 
245 246 
e25 226 
023 24 
ell ei2 
206 2065 

4.20 4.50 
029 e3l 
023 224 

1.40 4-50 


1227 


12=31=57 
Same as 
11-656 


23 
244 
223 
044 
e12 
2065 
249 
220 
239 
206 
2.70 
239 
e2l 
246 
226 
024 
el2 
2065 
4.50 
e31 
024 
1.50 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


1956-1957 Price Information for City of Bl Paso 

Fluid Milk Products - Retail- Home Delivery 12=31e57 
Same as 

ITEM SIZE 1-1-56 11-6<56 11-6056 | 


(GLASS) 


Rege Grade A Quart 
Gal. 
Homo Vit D Quart 
& Gal. 
Golden Guernsey 
Homo Milk & Gel. 
Golden Guernsey 
Cream Line Quart 
Certified Holstein Quart 
Certified Fat Free Quart 
Certified Goat Milk Quart 
Table Cream Quart 
Whipping Cream Quart 


(PAPER) 


Regular Grade A Qt, 
Gale 

Homo Vite D Quart 
$ Gal. 


Buttermilk 

Table Cream Pint 

Whip. Crean Pint 

Half & Half Pint 

Cottage Cheese 16 oz. 
12 Oge 


Retail Discounts: 


All accounts purchasing 75 quarts or 38 # gallons per mmth receive .@l¢ per 
quart discounte 
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2aSlest 1956-1957 Price Information for City of Bl Paso 
Ice Cream Products-=- Store Delivery | 
ame as 
abuse 12-51-57 
Same as i 
BeFe Test ITEM SIZE 1l=1656 9=18=56 11-6<56 
26 
249 1200 Meadow Gold Pints 0225 024 024 
026 (Flavors) & Gale 0875 925 2925 } 
249 (Vanilla) = Gal. 280 285 085 
(Bulk-Flave) 3 Gal 525 5.56 5.55 
054 (Bulk=Vexr. ) 3 Gal 4280 5210 5.10 it 
029 8,25 Holland Dutch i 
+50 (Flavors) % Gale 065 065 i 
= (Vanille) = Gale «55 0575 0575 
° ai 
079 /o  Holidey Frozen 4 
1646 Desse:t Quart 035 0575 e575 
Cake Rolls (Each ) 235 235 235 | 
16,0 American ' 
2 Hostess Pint 02625 028 028 ql 
*61 (Plevors ) + Gal. 295 1.05 1.05 
oF (Vanilla) Gal. 095 1.05 1.05 4 
bl (Bulk=F lave ) 3 Gale 6.15 6.45 6.45 { 
a ( Bulk=Vane ) 3 Gale 5270 6.00 6.00 j 
o44 a 
31 4.0 Malt Base 4 
235 ( Bulk) 3S Gal. 4.20 4-50 4.50 4 
e27 i 
1.0 Sherbet Pint ¢ 205 022 022 ‘ 
Quart 0375 240 240 ¥ 
(Bulk) 3 Gae 4.20 4250 4.50 i 
6¢ Novelties Dozen 245 245 246 
big per 


10g Novelties Dozen 290 290 090 
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1956-1957 Price Information for City of DENVER, COL@RABO 
FLUID MILK PRODUCTS, WHOLESALE - STORE DELIVERY 


fe 


1/1-56 


-065 
21 
+415 
83 
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BL Piso, TEXAS-———-—PHONE 52711 


PIEDRAS STREET, 


ny's option. 
Inc.—600 WN. 


omvpa. 
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1956-1957 Price Information for City of DENVER, COLORADO 
FLUID MILK PRODUCTS, RETAIL - HOME DELIVERY 


EFFECTIVE DATE OF PRICES 
ITEM 1/1-56 s/2-56 8/157 fey 
GLASS BOTTLES 


Hi Vite Min Milk +26 +27 
22h 225 
«47 249 
22h 225 
47 49 
ooo 232 


Quart 


Quart 
Quart 


Bk 


Quart 


re 
ee 


ww 


Quart 
1/2 Pint 


Quart 
1/2 Pint 


. 
oo 


Ww 
\o ao 


1/2 Pint 
Pint 


Quart 
Quart 
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eS 77 
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1956-1957 Price Information fer City of DENVER, COLORADO i 
ICE CREAM PRODUCTS -- STORE DELIVERY 1 


———— 








RICKS CONTAINER 
Lf. 1M BF. TEST SIZE 1/1-56 $/1-57 
Meadow Gold 12% Piat 1.88 
. # 12 1.88 
Be eh 12 1/2 Gallen 1.50 1.63 { 
. 12 1/2 Gel.(Slicea) 1.67 i 
" . 12 1/2 Gal. (Plastic) 1.76 i 
. e 12 4° Gal. (Rownd) 1.76 \ 
» 12 Gel. (Bulk) 1.73 1.78 i 
Republic 12 Pint 1.35 i 
. 12 1/2 Gallon 1.30 i 

Hi-Q 12 Pint 1.30 

. 12 1/2 Galion 1.22 1.14 

American Hostess 16 Pint 2.20 
° . 16 2 Gal. (Bulk) 2.05 i 
Magic Freeze » 1/2 Gallon i.20 1.2h | 
Custard h 2h Gal. (Bulk) 1.30 

Meadow Malt 34 2h Gal. (Bulk) 1.30 

1. 
3 Sherbet 3 Pint 1.96 
" 3 2+ Gal. (Bulk) 1.68 1.78 

Ht 
5¢ Novelties -0- Dozen -50 
10 Novelties -0- Dozen -90 i 
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of Pennsylvania Official Geror: 1. 
Coumi No 64 





NO. 2, WITH RESPECT TO SECTIONS 4, 5, 6, 8 


By virtue of the authority vested in the Milk Control Commission ef the Commomvealth 
of Pennsylvania by the Milk Control Law, oogueret April 28, 1937, .P. 
it is hereby ordered that Official General Order Ne, A-534 as heretefore issued by the 


here— 
inafter specifically set forth by this Order te be known as Official General Order Ne, A~564, 
effective December 16, 1957. 


t 


SECTION 4, (1), (a), (1), (2), and (3) ef Official General Order He, £534 shall read 
as follews: 
te 
(1) CLASS 1 MILE Per 100 
(A) Per pounds (B) Per 100 Pounds 
peonds SSF 


(as) Begimmtng December 16, 1957, and thereafter 
for the months ef September thru March ef 


the fellewing year. $1.13 $2.43 $6.85 
(bb) Fer the months of April thru August ef - 
ik See piatemn gutece of Grote “S? Siltnatiatd te auamabnatensnanale” 
Order and Official General Order Ne. 4-7 
(2) CLASS 14 MORE 
(am) Beginning December 16, 1957, and thereafter 
for the months ef September thru March ef 
the follewing year. 0.89 1.8 5035 
(bb) For the months ef April thru August ef 
each year, 0.85 1.77 5.10 
(3) - Per pound ef butterfat 
a butterfat walue shall be calculated as fellews: 
a: il 408 0). caan mauieeh qosbepiens Sestagaiiiasiah-afrenp- eee eaee 
as ene quotation) ef all prices paid fer a ferty-quart can ef sweet cream ef 40% butterfat 


content. “Appreved for Pennsylvania" and/er *Appreved fer Semaghvende ay New Jersey* in 
the Philadelphia, Pennsylvania, epen market as reperted fer each week ending within the month 
by the United States Department ef Agriculture. 
(44) Divided the mumber ef Quetatiens. 
(444) Subtract $3.00 
(iv) Divide by 34 
(v) For the months ef September thru March ef the fellewing year, add 3¢ 
per peund ef butterfat, 
(bb) Fer aaa and selids net fat values, see Paragraph (a), (6) ef this 
Sectien, 
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SECTION 4, (1), (a), (6), of Official General Order No. A~534 shall be amended te 
read as follws: 


(6) SERUM AND SOLIDS NOT FAT 


(aa) The value of serum and selids not fat in Classes 2, 3, and & used in the 
Production of skim milk products for numen censumptien shall be cemputed upen the tetal 
mumber ef pounds of serve and selids met fat (SSNF) in Classes 2, 3 and & calculated as 
fellows: 


(1) The average of all hot reller presess dry skim milk quetations (using mid- 
peint ef any range as ene quetation) as published fer the current menth in "Preducer's 
Price Current® fer carlets, bags er barrels for "ether brands, human censumptien,” 

ay Less $0.06 (Manufacturing allewances) 
(444) Multiply by a yield ef 7,5 
(iv) Multiply by .936 
(v) For the months of September thru March ef the fellewing year, add $0.12 


(bb) The value ef serum and selids net fat (SSNF) in Classes 2, 3 and 4 used in 
the production of animal feed and products other than for human censumptien, including serm 
and selids net fat (SSNF) returned or seld te producers, er disposed ef as waste, shall be 
based upen the actual mumber ef pounds utilized during the month in which received fren 
preducers calculated as fellews: 


(4) The average of all het roller precess dry skim milk quetations (using mid- 
peint ef any range as one quetation) as published for the current month im °Preducer’s 
Price Current® for carlets, bags er barrels for “ether brands, animal feed," 


mat Less $0.06 (Manufacturing allerancs) 
i4i) Multiply by a yield ef 7.5 
iv) Multiply by .936 


SECTION 3 
SECTION &, (1), (e), ef Official General Order We, Aw534, shall be amended te read 
as follewns . 


(c) COUNTRY RECEIVING STATIONS ~ Frem the values computed pursuant te paragraph (a) 
ef this Section for preducer’s milk delivered to a milk dealer when such milk is delivered 
te the dealer's country receiving station lecated twenty-five miles er mere fram such deal- 
er's precessing and/er bettling plant, measured by the mest direct hard-surfaced highway 
at plants lecated within the fellewing mileage zones, deduct the values computed by applying 
the fellewing rate per hundred peumi te the preduct peunds of milk im each class fer each 


station, 
Clase 2 Glass 24 Siase 2 
25 but not ia axcess of 45 miles $0.25 $0.20 $0.1 
bb) Over 45 but not in excess of 65 miles 230 220 »l 
cc) Over 65 miles o27 220 aT 
dd) Class 3 and 4 Milk - Nene oun -_ _ 


5 Obp-mdend 
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SECTION 4, (1), (a), (6° Official ncaa Onder No. ‘5% shall t- amended to read 
as follews: 


(6) The “blended rate per imndred pow’: of > Meee 


emputed in sub-paragraph RY hs cae ot leet aieeentenaa tet anaes seen a 53 
silk classified in each classification times the rates set. forth in Paragraph (c) of this 


Section. 


SECTION 4, (1), (f) and (g) of Official General Order Ne. A-534 are hereby amended te 
read as follews: 


(a) SECTION 4, (1), (f), OPTIONAL PURCHASE PLAN - Minimum producer prices on the basis 
of weight and butterfat content as more fully defined in Section 4, (f)¢ Official General 
Order Ho. £53k. 

(as) Beginning December 16, 1957, thru March 31, 1958, and thereafter for the months of 
thru March of the follering year ~~ - -=-------------- $6.69 
(bb) For the months of April thru August of each year - =< = -=-----------= $6.23 


(b) SECTION 4, (g), OPTIONAL PURCHASE PLAN — Minimum preducer prices on milk 
by measure, irrespective of butterfat content as more fully defined in Section 4, (g), 
of Official General Order Ne, 4-534, 
(as) Beginning December 16, 1957, thru March 31, 1958, and thereafter for the months of 
r thru March of the follewing year- -- -=------------= $0.4 
(bb) For the months ef April thru August of each year ~~~ ------~----- 40.13 


SECTION 6 


SECTION 5 of Official General Order Ne. &-534 is hereby amended with respect te para- 
graphs (a), (bd), (ce) and (4) as fellew: 


I, MINIMUM RETAIL PRICES. See Sectors snl) We te Mates Se eee Seca ae 
es Senta including steres, for fluid milk, fluid cream, skim milk, but 
eee 2 wered milk and milk drink seld er delivered te conswmers in bettles er other 





Plain-Gallen Jugs _ — 
Side Wilk iromciaian jue 5 - - _ 
J = = 
099 33 ) ro) 
Medium Over 24% B.F. but 


Not Over 348 B.F. 1.37 276 oA2 
Tego a EP a 


Over he 
Plain or Hemegenised Kot Over 6.08 “BAF. 055 228 01625 e122 01025 
or e © e 
r 8.0% B.F. but 
= 6 == 
te Cream os 02 el 
Plain oh2 023 01375 2103 20825 
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ht Not B 
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lf A deposit of $0.05 shall be charged for glass jugs, 
Gallon Containers shall be double the 4 Eallen price, 


(>) RETAIL PRICES = FOR THE MONTHS OF APRIL AUGUST OF EACH YEA 
PRODUCT ie Qi, _F 
[icant Fe ate Se ak Over be Bee _ ) om £ 











ade SA" Mil _ vee ONOT ig B Fgh y 
Vitamin "D* Milk Over 4.0% b,¥. 5 : 
Plain or Hinogenized ___ 4% BP, 8 Under es) ara) ag 

Standard Mil Over he BOF, but ; 
Plain or ~ Not Over 6,08 B.Fe 053 027 01575 2119 210 i 
ps EE ee 26 ‘ 
Chocolate Milk or Over 2.5 BF. 053 027 01575 e 

VO: 205% BaF, & Under 951 6 152 

Mixed Miik Over 8.0% BLP. but 


Not Over 12 za B.F wu 62 2 —_ i 
iittieriik Green ~ Saree a? elite Leama i ra 


38 022 01325 2100 
emediaahen Juge — 264, ~ 


oe saeatiaisd. kde ts 
ae oe ee 
Green Light litt rer BY. => 3: i 3 


Medium Over 24% B.F. but 
not Over 3u8 B.F. -_ 1. 31 e73 AD 


M2 i | 
OT caper paces aaa ee te aes ae 
Gallon Containers shall be double the 4 gallen price, 


(c) CASH AND CARRY RETAIL PRICE DIFFERENTIAL FOR STORES, Stores which sell for cash 
and provide no delivery service, may deduct $0.07 per half-gallen, $0.01 per quart and 
$0.01 per pint from the retail price established by this Order for fluid milk, skim milk, 
buttermilk, flavored milk and milk drink including chocolate drink, Such gtores may alse 
deduct $0.54 per quart, $C.02 per pint ani §0.01 per half pint from the price em 
tablished by this Order for sweet er sour cream. There shall be displayed prominently in 
such stores a sign that the law forbids delivery and the extension ef credit with respect 
to such sales. Stores which provide credit and/or delivery service shall charge not less 
than the winimm retail prices eetablished in this order for the above mentioned items, 


SEPTIC 7 


SECTION 6 ef Official General Order A524 is hereby amended with respeet to paragraplis 
(a), (b), (c) and 4d) ae follows: 


3 MINIMUM WHOLESALE PRICES. The following shall be the mimi WIOIESALE prices to be 
charged by or paid to milk dealers for fiuid milk, fluid crem, mixed milk, skim milk, 
buttermilk, ee a ae aie oon 

to either milk dealers op Ap ahores for resale; Theee prices shall also apply te BAKERIES, 
HOTELS, REST*\"RANTS, HOSPITALS AND INSTITUTIONS, 


16 mien, 
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a Sw 
(a) ate aera; Sa aaiteee > Latent at Oe oe 


Standard 4. « But 
te or Over 2. B.F. . o2 e 5 





220 o1k75 290 0075 
Plain-Gallon cupena/ _ ‘ = = = 
Gem Light —_—_ PP, BF. — 092 Ad oh 027 
Medium Over 24% B.F. But 
Kot Over ue B.F. = 1.28 71 AB 39 
A % o 205 shall be | for 8 "Sas, 
fidlien cauanittere’ nals be dubs che 4 antes oeands 
(b) MHOLESALE PRICES ~ FOR THE MONTHS OF APRIL THRU AUGUST OF EACH TEAR. 





B.F. 
&éuU 
e ° t : 7 
Plain or Hqamogenised Not ove 6.0% BF. oh75 0245 1425 383 = 085 
at B, ; & Under my 4 “iil ae rm 
Milk or Pr 2. B.F. ok 5 5 ° 
ze Pasco! Milk at at, & Under _ 455 2235 2375 2h00 20625 
r 8.0% B.F. But : 
Buttermilk Cream — 0225 01325 a woe . 
032 0195 21150 087 20725 
Flain-elion Jugs-1/ — “T co -- — 
J _ —_ oo —_ 
Skin Milk eae Tegel ST o17 = — ~ 
J J a — 
Crean Light Not Cecr 2ha BF. me 3 a7 232 ae 
Medium Over 24% B.F. But 
Not Over 348 B.F, — 1.22 68 ab Sd 
k Over BF — 


A Deposit of $0.05 shall be charged for glass jugs, 
Gallen Containers shall be double the 4 gallon price. 


5ban2-5 
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(¢) MINIMUM WHOLESALE PRICES FOR BALF-PINTS OF MILK SOLD BY MILK DEALERS TO ELEMENTARY, 
SECONDARY AND HIGH SCHOOLS. Schools are herewith defined ons tag: Ceucertense al insti. . 
tution or organisation for children up tc and including the 


institution or organisation is recognised by the Pennsylvania Department 


sorta of September ars Ie af ty foltoing Yur tad trem the prise epectiad Choe 
(>) for the months of July and August of cach year, deduct from oon 
fag enlists 0015 when excluding carvice for ice, straws or special boxes and 
$0.6125 when including service for ice, strawe cr special boxes. Deduct 
ami $0.0175 for 1/3 Qt. as above. 
SECTION 8 


T. DEALER-TO-DEALER SALES OF PROCESSED. BOTTLED OR PACKAGED MILE. 
The following shall be the minimam prices to be charged by @ paid te processing milk 
ag > rare a py including sub-desalers, for fluid milk, fluid oream, skin 
mixed milk, buttermilk, Caveret uiik sat wil drishy-Dettles er presesned Vili 
Tap mennanen’ and physical possession taken by the transferee dealer wub- 
Secaps Gu te chats of Eline in vhich dt is Ultimately sold. Ali other 
between dealers shall be at the minimm prices set forth in Section 7 of this Qrder. 


Prom the RETAIL prices set forth in Section 6 of this Order, Deduct 2a) Perceat, 
SECTION 2 


I, BULK PRICES. The following shall be the na eee eee Soe Se ee ‘ 
paid to milk dealers for fluid milk, fluid cream, mixed milk, buttermilk end skim milk 
sold in BULK to stores, hotels, restaurents, schools, hospitals and institutions irreépes- 
tive of the ute 3 — os or milk rare 





Standard Milk 





Over 4.0% B.F. tut 
Bot Over 6.08 B.F. .99 98 296 ok 292 290 288 286 a 
Mixed 
8,08BF But not 
Qver 223 3.2096 hoe SR Rel all 
Dispenser Milk 
mo 
4.08 BF & Under 1.03 1, 1,00 98 296 a “92 po Ot 
2.5 D 06 ’ : 3€ 1 
Buttermilk-Flain  .61 7 o 58 p 
Si iiictennndl tia 6 
Gream-Hot Over 24% 3. 3A8 3.38 3033 4 
Over 24% but 
not Over 34 5.12" 4.92°% 4.82 4.77 f 


OE 


——— ek Ak BP Sol! 
*CREAM IN BULK AND QUAKT CONTAINERS . 
564-2-6 
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QUANTETY OF MS AUTRAGE DAILY DELIV. PCa OE EDO as OIF ORIN 4 = MEENDAR MONTES. 50 
10 @a,, “\ Gal, 5 Gall 90 Gale © Gale 110 ale 130 Gale 2 

less But less But less 3ut less But less But ie vs But less But less Gal, 

than than than than than toan than than and 

40 Gal, 30 Gal 90 Gale 119 Gale 130 Gale 150 Gel.Over 






- 2 ALUN LBAR 
Mil 109k $0.92 «$0. 
Milk 
Over 4.0 But not 
Over 6,08 B.F. 95 oN 092 29 88 286 8h, ef 280 
ag 
Milk-Over 


Dispenser Milk 
Homo Standard 
heh BF & Under 99 98 A) oI, 092 °F 288 086 284 
Chocolate Over 2.5 1.03 1,02 1,00 _ 
Buttermilk-Plain 057 256 ook 052 250 ° ° hk, 
6 " 
fencing Ast Decrees e igs 
Cream-Not Over 
24% B.F. 3052 3032 3022 3217 a a — - -- 
Over 21% But 
Not Over 34% rac 4.68 4058 4253 o we ~— - _— 
B 5,86 5.81 _ =~ _ 





* CREAM IN BUIX W ONTAINERS 


(c) The WHOLESALE BUIK PRICES FOR CHOCOLATE MILE, OTHER FALVORED MILK, 
CHOCOLATE DRINK or OTHER FLAVORED DRINK, shall be (1) for Over 2.5% B,F, the above prices for 
Standard Milk Over 4.0% B.F, and (ii) for 2.5% B.F. and Under the same as for Standard Milk of 
4.0% BF. and Under as set forth in Paragraphs (a) and (b). 


# AVERAGE DAILY DELIVERY. The average daily delivery during a calendar month shall be cam 
puted by dividing the total sales of each product delivered to each individual stop in a 
calendar month by the actual mmber of days upon which deliveries are made in that month, 

The total sales of each product shall be computed separately and not cumulated with the sales 
of any other product, The average daily delivery must be computed and priced separately for 
each individual stop or outlet, 


(4) MINIMUM WHOLESALE PRICES FOR DISPENSER MILK SOLD BY DEALERS TO ELEMENTARY, 
SECONDARY AND HIGH SCHOOLS. Sales of milk to schools as defined in Sectien (7), 
(c) of this Order may be made as follows: (i) From the prices specified in Paragraph (a) 
above for Dispenser Milk for the months of September thru June of the following year and fran 
the prices specified in Paragraph (b) above for the months of July thru August of each year, 
deduct $0.02 per quart when excluding service for cabinets, cases, straws or cups and (ii) 
no deduction may be made when including service for cabinets, cases, straws or cups, 


5bynz=7 
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SECTION 9 





HALF GALLON CONTAINERS ~ Milk sold under the caption o7 the *3 Gal,” price shall in. 
clude hal? galion glass and Single service containers and ay two single quart containers 
, which —— fastened together and imprinted to as to clearly ‘identify each quart as one-half 
of a half gallon unit. Where two quart containers are fastened together sale asa half 
gallon, they shall be fastened together at the processing plant and the. HALF GALLON 
and the name and address of the processing dealer shall be imprinted om each half gallon 
with one-half of the lettering on each quart, All sales of single quart containers in any 
quantity shall be at the single quart price, 


SECTION 30 
All other provisions of Official General Order No, A~534 shall remdin in full force 
and effect. 
SECTION 1) 


. All provisions of this Order shall become effective at 12:01 Ade, © 
Eastern Standard Time, December 16, 1957. 


PENNSYLVANIA MILK CONTROL COMMISSION 


Sed Joab K ood 


(Sede) John A, Smith, Member __ 


(Se4,) Simon K, URL, Member _ 


Date: November 26, 1957 
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‘opmonwealth of Pennsylvania Official deri 
‘ Bon NaF ml Ya Or Zhe 1956 


ESTABLISHING THE PITTSBURGH MILK MARKETING ANZA, AREA NO. 2 
FIXING MINIMUM PRICES FOR “IK 2: CERTAIN 7°” PRODUCTS 
AND OTHERWISE REGULATING "HE PROC UCTION, HANKEPING 

AND DISTRIBUTION OF MILK AND MILK PxODUCTS IN SAID ARBA 


By virtue of the authority vested in the Miix Gomtrol Commission of the Commonwealth of 
j mnsylvania by the Milk Control Law, approved April 28, 1937, Fe le 417 ere by the 
Act of July 2hy 194, Pe Le bh3, and by the Act of June hy 19,3, Ps l. 979, fv is hereby 
oriered that ail parts of Offielal General Orders of the Milk Control Comission inconsistent 
herewith are hereby superseded with respect to the Pittsburgh Milk Marketing Area, Area No, 2, 
ag hereinafter defined by this Order, to be know as Official General Order No. &-53h, effec- 
‘ive December 1, 1956, at 12:0] AgM, Eastern Standard Time, 


SECTICe 2 


TERRITORIAL SCOPE ~ This Official General Order shall apply to the productian, marketing 
0 distribution of milk and designated milk products within the Pittsburgh Milk Marketing 
\rea, Area Ho, 2, as hereinafter specifically definei, 


14 UDRPINITIONS ~ Unless otherwise clearly indicated herein, all terms used in this 
ficial Generel Order shall have the meanings ascribed to them in the Milk Control Law of 
ori] 285°1937, Pe L. 417, as amended by the Act of July 2h, 1941, Pe In k&3 and by the Act 
f Jane 1943, Pe le 379. 

As used in this Official General Order, the following terms shall have the following 


caningss 
7 (a) AREA NUMBER TWO — THE PITTSBURGH MILK MARKETING ARiA - Shall include the designated 


micipalities lying uithin the boundaries of the respective Cow.tics of Allegheny, Armstrong 
aver, Butler, Clarion, Crawford, Fayevte, Greene, Lawrence, Mercer, Venango, and 
stnoreland 


3 
1) ALLEGHENY COUNTY - All mmicipali: .. (iuchu. .; i) ougis and T 
2) ARMSTRONG COUNTY - All wnicipsl..ce- .°- lud’ <P ronghs and Towmships 
BEAVER COUNTY <= All runiciy. itic vive > orenghs and 
i) BUTLER COUNTY All -mmtcipeli‘i: ‘{.sckn*r: Soroughs and Townships. 
5) CLARION COUNTY <= The towns'i« of A aver, Iicking, Madison, Perry, Pincy, 
Ricolanc, Saics and Tol, (Including all munic es and boroughs 


within the borders of the aforementioned towships, 

(6) CRAWFORD COUNTY - All cities, boroughs and towships with the exception of the town- 
ship of Venango and the boroughs of Cambridge Springs and Venango 

7) PAYSITE COUNTY - All municipalities (Including Boroughs and Townships 

6) GisEN COUNTY ~ All municipalities (Including Boroughs and Towships 

9) LAWRENCE COUNTY - All minicipalities (Including Boroughs and Towmships 

10) MERCER COUNTY ~ All mmicipalities (Including Boroughs and Towships 

WaNaNGO COUNTY - All mmicipalities (Including Boroughs and Townships 

12) WASHINGTON COUN °Y- All municipalities (Including Boroughs and Townships 

13) WESTMORELAND COUNTY - All Cities, Boroughs and Townships with the exseption of the 
boroughs of Bolivar, Donegal, ligonier, New Florence and Soward 
and the townships of Cook, Domegal, Fairfield, Ligonier ant St. Clair. 


(b) In the event «hat this Milk Marketing Area should overlap any other Milk 
trea in this Commomvealth in such a manner as to cause conflict in prices, the ‘minimum 
price shall prevail, 

(c) BF, = Means butter: content, 


SMa 
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(a) NEW YORK BUTTER - Means the average price per pound (plus any subsidy © other 
similar payment) of 92 score butter at wholesale in the New York Market as reported by the 
United States Department of Agriculture for the month during which the milk is purchased, 


(e) RECEIVING STATION - A receiving station or “country plant" means a depot at which 
a milk dealer receives fluid milk from producers for ultimate sale or distribution as fluid 
milk, and rapidly cools it, holding it for later delivery to his processing or bottling 
plant located at such a distance from his receiving station that the services of the dealer 
at the receiving station are necessary to transportation of the milk frem the farms of pro- 
ducers to the processing or bottling plant without substantial impairment of quality. A 
receiving station mst be located beyond a distance of not less than twenty-five miles frau 
the processing or bottling plant of the milk dealer measured by the most direct hard-surfaced 


highway. 
SBQTION 3 


I. CLASSIFICATIONS - The classification of milk received or handled shall be based upon 
the utilization of such milk, Any milk and/or butterfat not clearly and definitely accounted 
for shall be classified as Class 1 Milk 

(a) CLASS 1 MILK - Includes all milk purchased, received or handled by a milk dealer and 
so marketed or disposed of as to be readily open to the supposition that it will find its 
ordinary utilization by human consumption as: 

(1) Raw or pasteurized milk, homogenized milk, vitamin "D" milk, mixed milk, skim 
milk, buttermilk, chocolate or other flavored milk, milk drink or a flavored drink or any 
other type of fluid milk containing less than 18% butterfat, : 

(2) All milk purchased from a producer by a milk dealer and sold as fluid milk or 
crean. by such milk dealer in bottles to bakeries, and all milk or cream sold by such milk 
dea. rs in bottles or in bulk to stores, hotels, restaurants, hospitals, schools and insti- 
tutions, irrespective of the use to which the purchaser from such milk dealer puts such milk). 
and 

(3) All fluid milk and/or fluid cream disposed of as such from a milk dealer's plast 
shall be allocated to Class 1 and 1A respectively, unless adequate records establish upsdiane 
tion in some other classification, 

(4) ALL milk and/or butterfat, the classification of which is not establishes elegl 
sales and utilization records in some other class, 


(b) CLASS 3A MILK ~ Includes Sweet or Sour Cream and Mixed Milk over 8,0% butterfat but~ 
not over 12% butterfat content. 


(c) CLASS 2 MILK = Includes all milk which is utilised, sold,distributed, disposed of o 
held in inventory as ice-cream, ice-cream mix, cottage cheese and any other milk products not 
class* ‘ied and used in Classes 1, 3 and 4. Class 2 Milk shall also include milk sold toa 
purchaser for use in baked goods and food products, if such products are made on the premises 
used exclusively for manufacturing purposes and if no fluid milk or cream is moved from or sold 


on such premises, 
(4) CLASS 3 MILK ~ Includes all milk which is manufactured into any type of cheese (other 


than cottage cheese) and butter, except however, that milk manufactured into butter and later 
utilized in ice-cream epall be included in Class 2 Milk, 


(e) CLASS 4 MXLK = Includes all milk which is manufactured into whole evaporated, con- 
1 or concentrated milk for sale in hermetically sealed cans, 
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SETS 


, Se ES \ne followin; shall bs tie minimus RETAIL prices charged by 
r onid. te milk ore, ludinj stores, for fluid milk, fluid cream, skim milk, bitter- 
, mixer milk, favored milk al: milk drirk sold or ielivered to consumers in bottles or 
r containers: } ( ) 
a 


jitemin "v' Maik Over 4) Be'o 


Standard Milk 
Plain of Homogenised 















iT hn 


Over wr Bee * 









not Over 6% "I". e354 278 2 5 St 
Bi os : is! an) 
Chocolate Milk oF Tr 26 Bole os «™* os o< e eo 9 i 
Mixed Milk “w-T lef. tut 4 ¢ 4 
Biterndik in EL AEE ER: © Sa ees ners 
Plain Mo ts ASM AB 03 oS 
Fiain(allon eget = gm a - 
Tidm Milk 
o 
Treen ca Bot . ~- @ = e e 
ed i Me Over 24% BoP, but 
mot Over 34% BF. ~ loth eo ovd — ind e- e: 
ls A 
(o) @ THARRAPTER APhL THM?) oF TS POLL than 
CTs ~ 2B Y) 





Cream Laght - or oe — Ad — @ ° 
Medium < Over 245 BF. tut 
not Over MS Fo = 1,25 2 od == 1.33 e73 a2 


* A deposi 5a 
gi atiem prices Sur Callen Comteiaws of fluid milk shall be double the ge@ation prises 
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(e) CASH AND CARRY REPATL ARIEE OLFPERNNTIAL FOR STORES, Stores wrich sell for cash 

| provide no delivery serviee, my deduct $0.03 per halferallen, 30.1 per quart and 
--@0l per pint from the retail price esteblished by this Ordor for fluid milk, akim milk, | 
buttermilk, flavored milk and milk drink ineludiny chocolate drink, Such stores may ala . 
deduct $0.04 per quart, $0.02 per pint and $0,01 per half-pint fem @he retad] price esta. 
iished by this Order for sweet or sour cremme There shall be diephaped prominently i. sush 
stores a sign that the law forbids delivery arid the extension of eredit with respect to mg 
Stores which provide credit -nd/or delivery service shal) pot less than the 

minim retail prices established in this Onder for the above steite ‘ 


(f) A distributor may sell special quality mtlk ct a price sufficient to give hima 
equal to but not excesdin: the margin wiich -revailed for 6 similar eeteblisha 
ty milk prier to the eff of 
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cash 
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ilk, ; . ‘ 3 

re Plain or Homogenized not Over 6% BF hB5 025 olhS 2085 otb5 22h oth 00825 
‘ , 

to such e or . ohB5 025 elh5 « or or 

a the " rored ¥ B) nde: 7 

ina ream 3 0135 406 e< 013 20775 
4 Plain 03320 L175 00725 031 =o? 0 1125.07 


Plain-<Gallon Jugs* 059 5 


- max ‘ 32 75 a 

ythis | Crem agit: Rr or * a 2 as 
Ovet 24% BF but BY te 

) gallos ot iOver 34% BF 1-34 2% af o - 1eld 66 4 


THRU AUG, 1 
(0) tamara AL mo (¢) seprmem. Tn vac 





Not Over 34% BF 14 65 35S. 1.22 66 37 


, fximm prices for Gallon Containers of find wLlk shall be double the Gallen prises, 
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QUANTITY OF THE AV. 
Less 


Standard Mtl 
Over 4004 B.F. bat 
mot Over 6.0% BoP. 


8,08 BF. tut pot . e 
aie 5 a 
re} Bee 4 ate ot ' 


Skin Ti al Caines he i 


———“a 


orer ud Bo 


badd bot? 
akc oF tim Fe 
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4 “Mile 
8.05 B.F. but not 
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Homo Stanfard 
4.0% B.F. & Under 





- 
cet 2 & 


BA2ERB 


Fa ZREG EF EERE PELEREZELERE 


~ 





[ 
: 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 1263 


-l- 
(e) he WHOLESALE BUIK PRICES FOR CHOCOLATE MILK, (TER PLAVOREY «).K, CHOCOLAT® DRINK 
OfHER FLAVORED DRINK, shall be (i) for Over 2.5% B.F, the above prices for Standard Milk 


over 400% BoP. and (11) for 2.5% BF, and Under ‘he same as for Standard Milk of 4.0% B. F. 
gd Under as set forth in paragraphs (a) and (c). 


AVERAGE DAILY DELIVERY, The average daily delivery during a calender month shall be com- 
dividing the total sales of each product delivered to each individual stop in a 
month by the actual mmber of days upon which deliveries are aade in that month, 
sales of each product shall be computed separ tely and not cumilated with the sales 
er product, The average daily delivery im°' *» computed ana priced separately for 
vidual stop or outlet, 


* 


Hie 


SECTION 7 


GALLON CONTAINERS = Milk sold under the caption of the "'~< .,° price shall in iw!c half 
glass and s’ngle service containers and any t.< sin7l. quart «ntainers which ire 
together and imprinted so as to clearly idw:ti*y -ach uart as one-half of o half- 
« Where two quart containers are fastened ‘c:-rhe: f r sale as a half-gallon, they 
ened together at the processing plant and tic word HALF-GALLON and the name and 
proc ssing dealer shall be imprinted on each hal <gallon with one-half of the 
h quart, or any two sin_le quart containers wh h are fastemed together with 
e handle imprinted so a» to clearly ijentify the fastened containers as a half 
Al o to be imprinted on both sides of the handle shall be the statement 
if sold separately". The han le is not to be perforated in any manner, The words 
printed in the middle of the handle on each side so it will be readable op 
fas med on the container~, The bottom comers of the handle shall be stapled 
bostich staple wire) to the c rtons in such a manner that if the handle is illege 
carton, there would be evidence of mtilation to the carton, Al. 771.3 of 
ainers in any quantity shall be at the single quart price, 


eB LETTER 
ttle 
bee se ef 


- 


2ECTION 10 
CONTAINERS. Wo grade .nd type cf mi.k and -rvam and no sise of containgp 
not fixed or specifically prescribed herein shall be used or sold withiz 
h until permission is granted for its use or sale by the 


ii 
eg 


SUMMARY RECORDS. In addition to the provisions contained in Official General Order Bel 
milk dealer shall keep within the Camm wealth of Pennsylvania, for a period of two years, 
emmary records detailed as defined in Section 15 of Official General Order No. Bed, 


(a) to (h) inclusive, 
SBOTION 12 


All provisions of this Order shall become effective at 12:01 awm,, Eastern 
'? December 1, 1956. 


£ 


if 


4 
F 


PENNSYLVANIA MILE CONTROL COMMISSION 


{Sei,)__Josb Ka Mahood, Chadman 


hier Novenber 23,1956 SSad.)_ _____ Simon Ky Uhl, Mabe 


E 
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Commonwealth of Pennsylvania Official General 


AMENDING OFFICIAL GEWERAL ORDER NO. A-80 
REGULATING THE PITTSBURGH MILX MARKETING AREA, AREA NO, 2 
WITH REFERENCE TO SECTIONS 4, 5, 6, 7&8 


By virtue of the authority vested in the Milk Control Commission of the 
of Pennsylvania by the Milk Control Law, approved April 28, 1937, P. 1. 417, and its 
ments, it is hereby ordered that Official General Order No. A-480 as herctofore icoued by 
the Milk Control Commission, effective April 1, 1954, be amended and tlic same is amended ay 
hereinafter specifically set forth by this Order which shall be known as Official General 
Order No, A~533, effective September 1, 1956, 


SECTION 1 


SECTION 4 of Official General Order No, A-480 is hereby amended with respect to pare, 
graph (I) as follows: 
MINIMUM PRICES TO PRODUCERS - The following shall be the minimm prices or _returm 
to producers or to 4 group of producers per hundred pounds of milk soll o; klivorol crm 
available on ay ge or otherwise to milk dealers to be sold, resol’ or ulilized in 
area or outside the Gommonwealth of Pennsylvania, a} 


SECTION 4, (a) of Official General Order No, A-480 io hereby amendod by addition ot 
8 which shall read es follows: 
(8) SALES CUTSIDE THE COMMONWEALTH OF PENNSYLVANIA - The producer prices fo 
milk and cream produced and bottled or packaged in Pennsylvania, and sold or dispoged of. 
outside the Commonwealth of Pennsylvania, shall be as hereinafter set forth, The dealer — 


shall have the option of g for such milk and cream at the prices eet forth in sub-par 


greph (a) or sub-paragraph (b) of this paragraph, 


(a) The producer prices established for the area in which the milk or croam is bottle 
or packaged, 


(b) The producer prices for milk of similar utilization, prevailin, in the market ip 
which such milk or cream is ultimately sold. 

In determining prevailing prices for any market outside the Commonwealth, the 
Commission shall consider the latest applicable market quotations, the latest data. filed 
with or compiled by other public agencies for the market affected, and such other date as 
reliably indicates going prices, including the results of investigations by the : 
and the average of such prices shall be determined to be the prevailing prices in such 
market. 


The prices determined by the Commission to be the prevailing prices, for the month to 
which guch prices are applicable, shall be determined and announced by the Commission not 
later than the fifth day of each month, or on the a@kt business day if the fifth day isa 
Sunday or holiday. 


SECTION’ 4, (a), (2), (aa), is conte amended by the addition of sub-paragraph (¥) wid 
shall read as follows: ty) ) plus 20 


533—2-1 
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(a) BETALL PRICES 





» Gal 
aura pinto 






er but 
Plain or Homogenis ed not Over 6% BF 050 §=6255) lS 095 052 0265 4 155 0913 


or ‘OT Zs 250 0255 235 «6210 . 5 0155 =. 1025 
wh oD SSS 
but 
2) a6) SI cai inhidi 
0235 ol, OD 25 oo lh5 at AS 
Plain 035 = e205 125 4075 237 e215 =o e775 
Plain-Gallon Jugs* 58 e 262 ; 
* 
mak er 86a 5 oh, it 
from Ldght fet ae a no an. “a wat. 
Medium Over 24% BF but 
not Over 34% BF 1.22 6638-37 e288 ek 39 


+h deposit shall be charged for Glass Jugs. 
Minion ae for Gallon Containers of fluid milk shall be double the d-gellon prices, | 


(b) CASH AND CARRY RETAIL PRIVY DIFFERENTIAL FOR STORES. Stores which sell for cash and provide 
w delivery service, may deduct $0.03 per half-gallon, $0.01 per quart and $0.01 per pint from 
the retail price Fi piegpedle Bag reg etn dogo fe aw 7 buttermilk, flayored milk 
and milk ee ore gape bee pape | ef apt a 


ani the extension of credit with respect to such sales. Stones hich ps acting Saiek cliden le’ 
livery service shall charge not less than the minimm retail prices established in this Order for 
the above mentioned items, 


SECTION 2 


SECTION 6 of Official General Order No. 4-480 is hereby amenied with respect to peregre is 
(a) and (b) as follows: 


eee oe es The following shall be the minimum WHOLESALE 2s a 
ly or paid to milk dealers for fluidmilk, fluid cream, mixed milk, skin » tuttermilk, fla- 
vored milk and milk drink sold or delivered in bottles or other containers to stores for resale; 
these prices shall also apply to BAKFRIES, HOTELS, RESTAURANTS, HOSPITALS AMD INSTITUTIONS. 


5332-3 
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eo , 
April thru August September thru !) 


Vitamin "D" Milk 


ry p or Homo 
Standard Mil! 


etl 866125 6075 
Plain 029 218 21075 20675 1 
Plein-Gallon Jugs* e5L e 
* 


228 155 0 


Over BF 2 ohh =o 2h 
Over 24% BF but 
not Over 34% AF lls £3 3h 


* A deposit of $0.05 be charged for glass jugs. 
Minimum prices for on Containers of fluid milk shall be double the }Gallon prices, 


(b) Unie unas Gana” Gone OF MILK SOLD BY MIIX DEALERS TO FLEMFRTARY, 

SECONDARY AND HIGH SCHOOLS. Sehools are herewith defined as: “hay cbecth ines! taht 
or organisation for children up to and including the twelfth grade, provided said insti 
or organization is recognised by the Pennsylvania Department of Public Instruction, 
shall ‘be applicable only during the regular school term of said institution or organ : 
(4) From the prices specified above for helf-pints deduct$0,01375 when excluding service for ” 
ice, straws or spel © Soxes and(11)§0,0122Sshen including service for ice, straws or speci!) 
boxes. . 


SECTION 4 


SECTION 7 of Official General Order No. A-480 is hereby amended with respect to paragapl 
(a) as follows: 


a ak 


nimu ate to be cbergel ty or paid to processing Wik 
by other milk dealers, speiuting sub-dealers, for fluid milk, fluid cream, skim milk, 
buttermilk, flavored milk and milk dnjuk, bottled and/or processed within the Commonweal 
physical possession taken the transferee dealer, including sub-dealers, in containers 
packages in which it was wltimately sold. All other sales between dealers shall be at the 
minimm prices set forth in Section 3 of this Order. 


From the RETAIL PRICES set forth in Section 2 of this Order, Deduct 224 percent. 
533 —2ok 
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t 
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SECTION 5. 


SpCTION 8 of Official General Order Mo. 4-480 is hereby amended with respect to 
paragraph (a) as follows: 


I, BOLK PRICES. ‘The following shall be the minimm WHOLFSALE prices charged by or pai to 
gilk dealers for fluid milk, fluid cream, mixed milk and other products sold in BULK to 
stores, hotels, restaurants, schools, hospitals and institutions irrespective of the w 
of such milk or milk producte: 





. « % ° + . 
Less but less but less but less but less but less but less but ier ' « 
than than than than than than than than 





Cream-Not Over 
24% BF’ 
Over 248 3044 3024 3eK 309 _ — _ os ~ 
Not Over 34% 4.76 456 heh = hol -—- — _ — _ 


* CREAM IW CONT. . 
“ ALJ CREAM IN QUART CONTAINERS IN QUANTITIES OF (TEN) GALLONS AND OVER 
SIjndmj 
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(b) The WHOLESALE BULK prices for CHOCOLATE MILK, OTHER FLAVORED MILK, CHOCOLAT, 
DRINK or OTHER FLAVORED DRINK, shall be (4) for Over 2.5% B. F, the above prices for 
Standard Milk Over 4,0% B, F. and (44) pr 3B te Ce eee 
Milk of 4.0% B. F. and Under as set forth in paragraphs (a) and (c). 


* Average Daily Delivery. The average daily delivery during a caletidax’ month ball be 
computed by dividing the total sales of each product delivered to each individual ete 
in @ calendar month by the actual number of days upon which deliveries are made in thet 
month. ‘The tote] sales of each product shall be computed separately and not 

with the sales of any other product. The average deily delivery must be computed 
priced separately for each individual stop or outlet. 


SECTION § 


HALF GALLON CONTAINERS - Milk sold under the caption of the "4 Gal.” price shall inclujy 
half gallon glass and single service containers and eny two single quart containers 
ere fastened together and imprinted so as to clearly identify each quart as one-half 
half gellon unit. ‘Where two quart containere are fastened together for sale as a 
g@llon, they shall be fastened together at the processing plant and the words 

and the name and address of the processing dealer shall be imprinted on each half 
with one-half of the lettering on each quart, or any two single quart containers 
fastened together with a handle, and the handle imprinted so as to clearly identify 
fastened containers as a half gellon package. Also to be imprinted on both sides 
handle shall be the statement "il)erel if sold separately." The handle is not to be 
forated in any manner. The words “half gallon" to be printed in the middle of th 
on e@0h side so it will be readable on both sides when fastened on the containers, 
bottom eorners of the handle shall be stapled (21 x 25 gage bostitch staple wire) to 
ne eee if the handle. is illegally taken off the carton, 

be evidence of mutilation to the carton. All sales of single quart vontainers in 
quantity shall be at the single quart price, ' 


SmcTLO7 4 
Ll other provisions of Official General Order No. 4480 shall remain in full ‘fem 
and effect. aa 


SECTION 8 of 


EFFECTIVE DATE. All provisions of this Official General Order shall become effective dl: 
12901 a.m., eastern daylight saving time, September 1, 1956, * 


PENNSYLVANIA MILK CORTROL COMMISS IO8 
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SECTION 2 


SECTION 6 of Official General Order No. A430 is hereby weauded with 
paragrephs (a) and (tb) as follows: 


te stores for restles theee prices +':-i} iso apply te BAKERIES, HOTELS, 
HOSPITALS AND INSTITUTIONS; 


me elZZ5 0775 oh55 0235 
07 22 


a atin 
uid shah! io toute ine jeu 
OF MILK SOLD BY MILK DEALERS TO -_ 
Schools are herewith define! ag: Avy educational ine 
stitution or organisation for children up to and including tbe twelfth grade provid 
said institution or organization is recogiized Bs the Peunaylvenia Dope tatut of Public ~ 
Instruction, These prices shall be eorones during the regular s hool termaf = 
(i) Prom the pri 


said institution or organisation, ees specified ebowe for half tale 
acter 90.0125 when excluding service for ice, straws or special bees and (11) $0.01 ~~ 


service for ice, straws or special boxes, o) 


SECTION 7 of Official General Order No, A-480 is heresy ananded wilh respe-t te : 
graph (a) as follows: “1 


SS ean pric charged by or paid to processing 
sub-dealers, for fluid ailk. fluid cream, 
flavored milk end milk drink, bottled and/or processed 


possession taken by the treasfere> sealer, aaaeee 

, in containers in which it was ultimately sold, Al! other sales ‘ 
dealers shall be at the minimm prices set forth in Section 3 of tnis Ocaer, : 
hp 


Prom the RETAIL PRICES set forth in Section 2 of this Urde:, mmct <24 percent. 
5-2-2 
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Qi & of Official General Order He, A480 is hereby mended with respect 
paragraph (a) a8 followss = 





ML CREAM IN QUART CONTAINERS IN QUANTITIES OF THREE GALLONS AND OVER 
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and Under the same as for Standard 
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SECTION 2: 
6 of Official General Order No. A-480 is hereby aseaded with respect to 
paragrephs atts and (b) as follows: 


I. MINIMUM WHOLESALE PRICES. The following shall be the minimus WIOLESALZ prices to be 
eer Ae te ee Oe ee Or and or fatal ete oe ee 

flavored milk end milk drink sold or delivered in bottles containers 
te stores resale; these prices «hall #)s0 apply te BAKERIES, HOTELS, RESTAURANTS, — 
HOSPITALS AND INSTITUTIONS; 


organization is recogiized by the Peunsylvania Department ts 
Instruction, These prices shall be See TL Larias Wee esiayeeeel tema 


said institution or organisation, (i) From the prices specified above for half 
deduct $0,0125 when excluding service for ice, straws of special baxea and (11) coon 
when including service for ice, straws or special boxes, 


STi 2 


SECTION 7 of Official General Order No. A-480 ie hereuy ananded with reepe-t to pare 
graph (a) as follows: : 


or packages in which it was ultimately sold, \ 
seanans’ Uaaai¥0 ob tub Uieteas eeinte’ OA furth 18 Beontin of had Oner, ” 


Prem the RETAIL PRICES eet forth in Section 2 of this Urder, luiact <24 percent. 
505-22 . 
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gmerras 6 of Official General Order He. 4-480 is hereby mended with respect to 
paragraph (a) as followse - 


IK PRICES. The f shall be the minimum WHOLESALE prices charged by or 
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SELECT COMMITTEE ON SMALL BUSINESS 
House OF REPRESENTATIVES, U. S. 
WASHINGTON, D. C. 








PET MILK CO. 


The questionnaire sent to the Pet Milk Co., was the same as the 
questionnaire of February 18, 1958, which appears at page 769 of the 
appendix, except as to the listing of consuming markets, under ques- 
tion 2. 

The listing of the consuming markets, regarding which information 
was requested from the Pet Milk Co., and the material it submitted 
follows : 


Nashville, Tenn. Durham, N. C. 
Knoxville, Tenn. Raleigh, N. C. 
Hopkinsville, Ky. Charlotte, N. C. 
Middleboro, Ky. Reidsville, N. C. 
Bristol, Va. Hamlet, N. C. 
Roanoke, Va. Rock Hill, 8. C. 
Danville, Va. Columbia, 8. C. 
Asheville, N. C. Greenville, 8. C. 
Greensboro, N. C. Spartanburg, 8. C. 


Burlington, N. C. 
1281 
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ES 
Pet Mi LK Gom PANY 


GENERAL ~~. orrices 


ARCADE BVILOING, SAINT LOVIS |, MISSBOUR! 


GENE MAYFIELD April 4, 1958 


GENERAL COUNSEL 


The Honorable Wright Patman 

Chairman, Select Committee on Small Business 
House of Representatives 

129 House Office Building 

Washington 25, D. C. 


EB 3FE 


Dear Sir: 


a 


On February 19 you wrote to our company requesting certain 
pricing information with regard to fluid milk, ice cream and combina- 
tion sales of these products and other dairy products. Your request, 
which was renewed in a letter of March 31, took us some time to 
acquire and check all the pricing data that you requested, due to 
the fact that our wholly-owned subsidiary with home offices in 
Johnson City, Tennessee, distributes fluid milk and ice cream in the 
locations which were set out in your letter and the further fact that 
their plants are somewhat widespread. 


BEREHEREE 


You will find attached the pricing data and Annual Reports which 
you requested. Pet Dairy only distributes its products in the follow- 
ing cities of the total number contained in the list included in your 
letter: 


Knoxville, Tenn. 
Middleboro, Ky. 


Bristol ) 
Danville) ¥* - (Ice Cream only in Danville) 


Ashville ) 
Greensboro) 
Burlington) 
Charlotte ) 
Columbia ) 
Greenville) 


No. Car. - (Ice Cream only in Charlotte) 


*l. 
2. 
i 
«4. 
Sy 
6. 
a 
8. 


So. Car. 


ve 
ow 


The following material is attached: 


Fluid Milk price sheets for each location showing the price changes 
during 1956 and 1957. Also shown on these sheets are prices for 
cream, chocolate milk and buttermilk. The prices applicable for the 
different sized containers are indicated. 


Ice cream. Ice cream price sheets are attached for the locations in 
which Pet Dairy distributes this product. Included in this list are 
the bulk ice cream prices and also the ice cream prices for different 
sized containers. Sherbet, ice milk and novelty item prices are also 
included. 
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the Hon. ion finite 7 April 4, 1958 
yeshington 25, D. G. 


¢, Combination sales of fluid milk, ice cream, cottage cheese and other 
dairy products. Pet Dairy does not have any deals involving fluid 
#ilk; ice cream, cottage cheese, of other dairy products in combination 
sales. 


information was requested on both wholesale and retail prices and it will 
be noted that separate price sheets are included Sor both wholesale and 
retail sales of fluid milk. All ice cream sales are wholesale. 


Information was also requested with regard to State or Federal regulation 
of the markets involved. Purchases from producers for milk distributed in 
the BFistol, Virginia area i8 regulated by a Federal Marketing Order, and 
the Virginia Milk Commission still exereises some control over the resale 
jélling price of milk. In North and South Carolina each distributor is 
obliged to file his selling prices with the State Milk Commission ten days 
priér to any change, and after this selling price is filed and posted with 
the Comission the prices set by the distributor are enforced by the Com- 
gission: There is also a Federal Milk Marketing Order applicable to the 
Kioxville, Temnessee area. The prices charged by Pet Dairy conform to the 
pricing information which is attached hereto. 


If thére is any further information that your Committee would like to have 
vith fegard to our fluid milk and ice cream operations, please let me know 
&t your earliest convenience. 


Very truly yours, 


@:lle 
inclosures 
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Per Mick) 
pike 


ARCADE BUILDING, SAINT LOUIS |, MIBBOUR! 


GENE MAYFIELD February 26, 1958 


GENERAL COUNSEL 


Honorable Wright Patman 

Chairman, Select Committee Small Business 
House of Representatives 

129 House Office Building 

Washington 25, D. Cc. 


Dear Mr. Patman: 


The receipt of your letter of February 19, 1958 
is acknowledged. The pricing information which you have 
requested in this letter will be forwarded as quickly as 
Pet Dairy Products Company, our subsidiary that handles 
fresh milk sales in the area in question, can put the re- 
quested information together. 


We estimate that it will take from two to three 
weeks to supply this information to you. 





1285 


IN DAIRY PRODUCTS 


PRICE DISCRIMINATION 


Saadiaaats 


ee2oes-s e*2 28 38 2 


$39949933340941 1 iii iii 34514993 


‘hy J 


} 
i a Hit 


| 
! 
| 
i 
| 
1 
{ 
1 





1286 PRICE DISCRIMINATION IN. DAIRY PRODUCTS 


ate 


gf 
2 


GigE HL Gohl ptt 
ab be Be g Eh’ 


4 Gals ‘> 
Quart. : ° 
8S 


PG 
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Half & Half Crean 


Coffee Cream 


Weipping Cream 
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(1) Inapease in price to Predusere and adjurtuent made in Selling Prise. 
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Regular W.1k 


Premium Buttermilk 
Sicim Milk 


(1) Producer price increased and selling price adjusted accerdingly, 
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f 
; 








Premium Mi Uk Quart. 
> Wk 4 Gals. 
— Quarts 25 025 27 
Pints 
3 Pinte 
enived Milk Gals. ot S| L@ 
os + Gain. 4 250 52, 
Quarts « 02 027 
Pints 
1/4 Qe 
4 Pints 
Yate MiLk Quarts 27 2] Td 
— Pinte .15 oS 
i/t Que 
4 Pinte 
if & Half C Quarts 50 250 ) 
—— Pints 226 226 086 
: “ me Qn 290 9 _— 
| Coffee Cream gee : 36 - 
| titties Quarse | 1.30 1.30 1.30 
— 4 Pinta 35 °. oh0 
| ite Gals. 235 235 35 
— — o18 218 “3B 
| Pints } 
d Pints j 
260 | 60 60 
Prem um But termi Lic Quarts 226 026 e27 
Skim Milk Quar*s6 18 18 018 
i (1) j 





cee tt tC CC COLL ALL GL 





(1) Produeer price increased and selling price adjusted te offset inreased costs, 


20474 O— 58 pt. 5 50 
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The above changes in price resulted from increase in labar, material, and products 
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(1) ‘Increase in price paid to Protuesrs end Selling Price aijusted accerdingly. 
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“Sti selon Pes 


—_a 


Premium Milk 

Reguler Milk + Gals. 051 053 
Quarts 226 227 
Pints 
4 Pinte 

Homogenized Milk Gals. 
4 Gals. eb51 053 
Quarts 026 27 
Pints 
1/3 Qs 
4 Pints 

Chocolate Milk Quarts 227 228 
Pints 
1/3 Qte 
4 Pinte 

Half & Half Crean Quarte 250 5k 
Pints 

Coffee Cream Quarts 290 LS 
4 Pints e27 230 

Whipping Cream Quarts 0 Lg 
4 Pints — oll 

| Buttermilk 3Gals.| — 237 

Quarts 018 e19 
Pints 
4 Pints 

Premium Buttermilk Quarts 026 027 

(2) 


(1) Increase in price paid to Prodwers and Selling Price adjusted accordingly. 
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The sbeve changes in price resulted from increase in labor, material, and products cost. 
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The above changes in price resulted fran increase in labor, material, anid proiwts 
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PAI DAIRY PRODUCTS COMPANY 
—EDEssLs 
Premium Milk Po23 Q.2h, P.2S 
Regular Milk pe Gals. 
Quart : 
aaa Po22 |0.22, P23 
4 Pinte 
Homogenised Milk Gals. oh 
4 Gals. ne aids: Poli 
Pints ont,r. 
r 
1/3 Qs 1, “is - 
2 Pints b.o4s,r.07 |0.07,P.075 
Choeclate Milk Quarts o22 oth 
Pinte 
4 Pints OTS 
Half & Half Cream Quarta 
Pints zs = 
Coffee Cream 
. rt] oo | 2 
Whipping Cream 8 1.28 
Pinte 037 037 
But termi lk } Gals. 
Quarts ol? 018 
Pints 210 
4 Pints 068 
Prew.um Buttermilk Quarts 
Skim Milk Quarts el? oi 
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(1) Preducer paying price increased end selling price aijusted to offect increased costs. 
@ designates Tlass ommtainer; P designates Paper container, 
Selling prices in this area set by State Comission, 
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RAT WADI PROUUCTS CAPANY 





| 


| 
Homogenized Milk Cals | 
! 





Pints 
L/? Qs 
4+ Pints 


2 Gods | G48, PelkGl O50) Pe | 
Quarts Q.2h, + na G.25, - } | 


Choer tate Milk Qarta oak 226 





Half & Haif Crean Quarts 





‘ Ceffee Crean Quart.s | 
} Pinte/ 96 


| 
Whipping Crean Quarts | 
| 


la 


| | 
| 
| | | 
| 3 | 1 
iB 
| | 
S 
| 
| 


Premium Butterm lx Quar’ 3 


Skim Milk Quarts 


| 
| 
Buttermilk 3 Gals. 


aw me 


i ed 


(2) Pratuoer price increesed ani selling price adjusted accardingly. 
G designates Glassj P designates Paper. 
Selling prices in this market set by State Camission, 
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Bulk Ice Cream 
Bulk Vanilla Ice Crean 
Milk Shake Base 
Sherbet Bulk 

Ice Creamhalf gals. 
Sherbet - half gals. 
Hi Q- half gals. 
Sego - half gale. 
Ice Cream - Quarts 
Sliced Brick ~ Quarts 
Ice Cream - Pints 
Sherbet - Pints 

Hi Q = Pints 

Sego ~ Pints 

5 Ounce Cups 

Mr. Bigs 

Sandwiches 

Sidewalk Sunde 

Push Ups 

Nutty Buddy 

3 Ounce Cups 

Brown Mules 
Dreamsicles 

Fudgicles 

Popsicles 

Sherbet Cups 

Tarts 

Special Molds 

Ice Cream Pies 
Stencil Slices 

Cake Rolls Each 


Malt Supreme 

Toe Crean - $ Gals. ~Sq. Gals. 
Brown Mules - 10% Des. 
AS 





































The abeve changes in price resulted fran increase in labar, material, and products 
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Homogenised Milk 


Chocolate Milk 


Half & Half Crean Quarts 
Coffee Cream Quarts 


Whipping Crean Quarts 


Premium Buttermilk Quarts 


| 
| Buttermilk 3 Gals. 


(1) Preducer price increased and Selling Prices adjusted acoardingly. 
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255 

Homogenized Milk 
4 50 

0255 
Chocolate Milk 
Ralf & lialf Croan 250 
Coffee Crean 

2S 
Whipping Cream 
Buttermilk 
Premium Buttermilk 
Skim Milk Quarts 2 a 
3, 


(1) Producer price increased and Selling Prices adjusted acoardingly. 
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ET DAT QuUCTS COMPANY 





PRIC:S 
1.60 
1,60 
1.10 
els (2 
1.60 
ls (2 
1.20 
12s (2) 
30 | 
: | 
Ice Cream ~ Pints Gals. 
Sherbet - Pints Gals. ve ue a] 
Hi Q ~ Pints Gals. 1.25 =| 2s | 
Sego - Pints Gais 1,35 (2) 
5 Ounce Cups Doz. 290 i 290 | 
Mr. Bigs Lez. 290 29 
Sandwiches Dez. *90 “90 
Sidewalk Sundize Doz. 90 
Push Ups voz. 7 | 
rye Ber Doz. } j 
e oz. ° oe ; e 
Brown Mules Doz. g s | 6 
Dreamsicles Doze lS —_ | lS | 
Fudgicles Doz. lS lS | an 
nected — | lS | lS | 
3 OZ. a 
Tarte ip os ls lS lS | 
dal Mold Doze ¥ Bi 
= 2 Cream Pes Each “3 a _ | 
Stencil Slices Gals. ‘ 
— akg all 2.50 | 2.50 2.50 | 
| 


The above changes in pride resulted fran incre in labor products cost. 
&} Prices had to be adjusted to campete \dth a secant grade ice crea distribaed tp Bart 
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Premiun Milk 
Regular Milk 









Half & Half Crean 


Coffee Crean 


Whipping Crean 


Buttermilk 


Bb glib &% be BE alEb alEdas 


Premium Buttermilk 
Skim Milk 


(2) 42 Maslocsle prices fron Jamry, 1955 trough Mey 1, 1957 otbjoct to quantity pardees 


Selling Price. 
Decrease in Producer price and made in Selling Price at Wholesale. 


ft Sesar Salsas 0S Yuetinden wan 'engeseen wales 
All quantity purchase discounts and Selling Price adjusted dom sccartingly. 
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Falf & Half Crean Quarts lS 
Pints oS 
Coffee Crean Quarts 65 
4} Pints «20 
Whipping Crean Quarts 1,00 
2 Pints +30 
Buttermilk } Gals. 
i 


Premium Buttermilk 
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Bulk Ice Cream 


Bulk Vanilla Ice Cream Gals. 
Milk Shake Base Gals. 
Sherbet Bulk Gals. 
Ice Cream-half gals. Gals. 
Sherbet - half gals. Gals. 
Hi Q - half gals. Gals. 
Sego - half gale. Gals. 
Ice Cream - Quarts Gals. 
Sliced Brick ~- Quarts Gals. 
Ice Cream - Pints Gals. 
Sherbet - Pints Gals. 
Hi Q = Pints Gals. 
Sego ~ Pints Gals. 
5 Ounce Cups Doz. 
Mr. Bigs Loz. 
Sandwiches Doz. 
Sidewalk Sundes Doz. 
Push Ups Doz. 
Nutty Buddy Doz. 
3 Ounce Cups Doz. 
Brown Mules Doz. 
Dreamsicles Doz. 
Fudgicles Doze 
Popsicles DOZ. 
Sherbet. Cups Doz. 
Tarts Dose 
Special Molds Doz. 
Ice Cream Pies Each 
Stencil Slices Gals. 





Cake Rolls 
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Premium Buttermilk 
Skim Milk 





(1) paying price to Protmomrs increased. Change in Sellim Price te offest increased 
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Peeexium Mh Uk 


Regular Milk 4 Gale. 


Homegenied Milk Gala. 







Choee* ate Milk Quarta 





Half & Half Cmam Quarte 


Coffee Crean Quarts 


Butterm lk 3 Gala. 


Premium Butterm Lc Quart s 


Gh &4 bh aS oR be 





Sk &4 BR be be 


Skim Milk Quarts 
Gals. 


| 
| 
jamie pee 





(1) Preducer price increased. Selling Price adjusted accordingly. 


20474 O—58—pt. 3 51 
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Bulk Ice Cream 

Bulk Veniiia Ice Cream 
Milk Shake Base 
Sherbet Bulk 

Ice Cream-half gals. 
Sherbet - half gals. 
Hi Q- half gals. 


i s shbhas SRESEE 


Se GRRRKS SES 


ge 
$ 


The abeve changes in price resulted fran increase in labor, material, ani products cost. 
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} Gals. 


Chocolate Milk 


Hf pl pet 


aE 
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(1) Change in Produser price-—up, Selling Price adjusted to offset inareesed costs, 
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,aere STs Oy 
MILK SELLING PRICES 
enema 





Preanium Mi ik Quarts 
Reguhar Milk 4 Gals. 4 eSi 
' 086 


Homogenized Milk Gala. 


Choeclate Milk Quarta 


& 


Half & Haif Cream Quarts 260 


35 


90 
87 


e 
Pints if 


4 Pints | 


Geffee Cream rts 
Whipping Cream Prise 
P 


Buttermd lic 3 Gaia. 


th ba ke &h 


Premium Buttermilk Quarts 


Skim Milk Quarts qs mC) | 
(2) i 


(1) Price to Producers increased as of October » Selling Price adjusted 
diet mene ete atthe t are ” 
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FAIRMONT FOODS CO. 


The questionnaire sent to the Fairmont Foods Co. was the same as 
the questionnaire of February 18, 1958, which appears at page 769 of 
the appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets regarding which information 
was requested from the Fairmont Foods Co., and the material it 
submitted follows: 


Chicago, II. Independence, Mo. 
Bloomington, III. St. Louis, Mo. 
Carbondale, IIl. Wichita, Kans. 
Columbia, Mo. Topeka, Kans. 


Kansas City, Mo. 
1312 
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FAIRMONT FOODS COMPANY 
Gurecal Office » Omaha |, Nubeasha 


PAUL F SEIGER 
FINANCIAL VICE PRESIDENT 


ff we 20 1088 


yf March 1958 


Honorable Wright Patman, Chatrman 

Select Committee on Small Business 

House of Representatives of the United States 
Committee Room ap? 

129 House Office Building 

Washington 25, D. C. 


Dear Congressman Patman: 


Complying with your request of February 19, 1958, we ere enclosing 
herewith three copies of our last Annual Report for the year ended 
February 28, 1957. 


With respect to paragraph number 2 of your letter, we do not operate 
in the following locations: 


Chicago, Illinois 
Bloomington, Illinois 
Carbondale, Illinois 
Columbia, Missouri 
St. Louis, Missouri 
Wichita, Kansas 


In Topeka, Kansas we are not a significant factor in the market, either 
wholesale or retail. We do not even maintain production facilities at 
that location. 


In Kansas City and Independence, Missouri, without taking into consider- 
ation retail home deliveries, we are not a significant factor in the market 
and retail deliveries made to hundreds of individual customers are not of 
a kind which could be subject to discounts, rebates, etc. 


We enclose a recap of the price changes that occurred in the Topeka, Kansas 
market for the years 1956 and 1957. We believe you will find the recaps 
self explanatory as they are listed with the dates on which the price change 
took place. Since the original price sheets were not available for each 
particular change, our Branch Manager informs us that they copied this 
information from the sales invoices, both wholesale and retail. We have 
the invoices to substantiate these figures if you desire them. 
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PAGE NO 2 


By way of explanation on the various changes, you will note that the market 
was steady during the months of January, February, and March, 1956. Adams 
Dairy entered the Topeka market on April 2, 1956 with a wholesale price of 
$.26 per half gallon. Since that date, the market has been on a continual 
downward spiral. The other price changes during the remainder of 1956 can 
be attributed to the presence of the Adams Dairy in the Topeka market. 


On January 7, 1957 Fairmont took a 3¢ spread per half gallon over the store 
price on its retail routes. This change was most necessary in order that 

we might keep our retail routes intact. You will note that the price remained 
steady at the low price of $.37, less a 6.75% discount (wholesale, per half 
gallon) until November 1, 1957. On November 1, 1957, IGA advertised homogen- 
ized milk at $.29 for two half gallon cartons. On November 4, 1957 the price 
went to $.37 per half gallon, wholesale, with the store selling price being 
$.39 per half gallon. On November 15, 1957, Adams lowered his wholesale price 
to $.305 per half gallon; retail out of the store at $.35 per half gallon. 
This price remained in effect until December 16th, when Adams changed to $.26% 
per half gallon, wholesale, and $.30 out of the store, retail. These prices 
remained for the balance of the year. 


In no instance has Fairmont lowered the price of milk in the Topeka market 
other than to meet already existing competitive prices. 


The following information has been furnished us by Country Club Dairy, our 
subsidiary, located at 5633 Troost Avenue, Kansas City, Missouri: 


SOME AREA PRICE ADJUSTMENTS - WHOLESALE: 


Kansas City Area: 
In December, 1956, the price of milk around Raytown, 71 Highway 


at Grandview and 40 Highway around Blue Ridge Road was reduced 

3¢ per half gallon due to competition meeting gallon jug prices 

out of several stores in that neighborhood. The condition straight- 
ened out the latter part of January, 1957. 


Coupons: 


We have had numerous price reductions in local areas such as 
Independence, North Kansas City, etc., brought about by coupons 
being attached to a half gallon of milk on weekends. When this 
happened, the stores in the vicinity would reduce their prices 
5¢ per half gallon to meet the net price, which was the result 
of the use of the coupon. 


Wornall Road: 


We had a pricing situation on Wornall Road South of 75th Street. 
A supermarket started selling gallon jugs appreciably below the 
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usual out of the store price of 4l¢ per half gallon. A local 
dairy reduced its price to meet the gallon jug price and conse- 
quently, out of store prices were frequently depressed in that 
area for several months. 


Two for One: 


Two for one introductory sales, whereby the purchaser buys one 
article and receives another article free. This started several 
years ago and continued through 1956 and 1957. When new stores 
were opened, ads would appear in the local paper offering a 

half gallon of milk free with the pirchase of one half gallon 

at the new store. The practice was confined to new store openings 
except in a case where one store was remodeling and had a re- 
modeling celebration. There was another case where three super- 
markets were sold and the dairy supplying them had a two for one 
sale on half gallons of milk for a week. 


The operators of a group of grocery stores put on what they called 
“Appreciation Days", whereby they offered a two for one on half 
gallons of milk on February 6, 7, 8, 1958. This offer was met 

by nearly all of the dairies in this marketing area. Half gallons 
of ice cream were sold on the same basis the following weekend 

and 12 oz. cartons of cottage cheese the next weekend. The week- 
end when we had the two for one on cottage cheese, the price of 
milk was cut by one group of stores on Friday, February 21, to 

37¢ per half gallon, and another group of stores cut the price on 
February 22, to three half gallons for $1.00. 


In addition to the above, we are also furnishing you herewith the 1956 and 
1957 fluid milk prices and ice cream prices of the Country Club Dairy Company. 


/¥- sincerel 


£4 CF Nc 
fi} Yd ra 
i President” 


ERS: vmb 
Encl. 
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COUNTRY CLUB DAIRY COMPANY 
5633 Troost Avenue 
Kansas City, MO. 
FLUID MILK PRICES - 1956 -- 1957/ 


Glass and Fibre Containers Same Price 
Regular Milk and Homogenized Vit D Milk 


3.4 % Butterfat Homogenized Vit. D Milk 
Retail Whise Qt. Containers - 3/4% Butterfat 
Half Gal. Containers Retail Whise 
I- I-56 44 237 l- 1-56 23 219 
5- 2 46 39 5- 2 24 220 
10- 5 344 237 10- 5 23 219 
3-16-57 34 227 3-19-57 18 17 
3-26 44 -37 3-26 223 219 
9-13 - 40 233 9-13 21 17 
9-21 38 231 10-10 25 21 
9-25 237 2305 10-11 24 220 
9-26 37 -30 
9-28 -37 2265 Homogenized Vit. D. Milk 
9-30 232 -265 Pint Containers 3.4% Butterfat 
Mo 4 232 ae 1- 1-56 ell V2 413 
10-10 48 -41 o.. 286 12 13 
10-11 46 39 % ’ 
through 12-31 tee an at Homogenized Vit. D. Milk 
Half-Pt.Containers 3.4%Butterfat 
ee .07 «=, 06 1/2 
9- 1-56 .07 .06 
Premium Milk - 3.8% Butterfat Regular Milk 
Qt. Containers Quart Containers - 3.4% Butterfat 
l- 1-56 24 21 l- 1-56 23 19 
5- 2 25 22 5- 2 24 20 
10- 5 24 21 10- 5 23 19 
3-19-57 «19 215 3-19-57 18 14 
3-26 24 21 3-26 +23 019 
9-13 222 «19 9-13 21 217 
10-10 226 23 10-10 25 21 
10-11 25 o22 10-11 24 20 
Homogenized Vit D Milk and Homogenized Vit. D Milk and 
Regular Milk, sold in 5 gal. cans Regular Milk sold in 5-gal. 
Per Gal. price dispenser cans. price per gal. 
1-1-56 78 l- 1-56 xix = «. 83 
3-16 74 3-16 sig = «w79 
10-10-57 82 83 10-10-57 . 87 
10-ll- 78 10-11 83 


The above wholesale prices are subject to a volume discount. For the purpose of a 
discount . 


1/2 Pint equals 1/4 point 1/2 Gal equals 2 points 
Pint " ae: .—_— 4" 
Qt " l " 


The discount is figured as follows: 
1,000 to 5,000 points per month 1/2 ¢ per point 
5,000 to 10,000 " ” = 7—_- *' *® 
10,000 to 30,000 "' x5 i¢eun 
30,000 ormore " " - —" = 
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COUNTRY CLUB DAIRY COMPANY 
5633 Troost Avenue 
Kaneas City, Mo. 


ICE CREAM PRICES -- 1956-1957 


DELUXE ICE CREAM 
Extra Quality Ice Cream 
60% Overrun, 16% Fat 


2 17 2 Gal. Containers 


Whise Retl 
1-1-56 $5.00 $6.75 
DeLuxe - 1/2 Gal Containers 
- I- ° 1,19 
10-18-56 90 1,12 


DeLuxe - Pint Containers 
I-T-36 2.20 per gal. 
-40 each 


1 Qt. Containers 1.70 per gal 
11-14-57 each .57 
1/2 Gal. Containers 
11-14-57 1.66 per gal. 
each .98 
THis Ue eee ee eae ee ene SC See eC 
80% Overrun, 12% Fat 
se Retail Whise Retl 
5 Gal. containers 2 1/2 Gal Containers 
-, -_it 8.25 8.90 I- 1-36 4.13 4.45 
2- 1-57 7.75 8.40 2- 1-57 3.88 4.20 
ll- 14-57 8.25 8.90 11-14-57 4.13 4.45 
1/2 Gal. Containers Quart Containers 
I- I-56 1.52 gal .93 each I- I-56 41 1/4 .62 
10-18 1.65" 1.03" 10-18 425 59 
2- 1-57 1.40" -84"' 2- 1-57 40 52 
11-14-57 1.55 " 94" 11-14-57 «425 257 
Pint Containers 
I- 1-56 220 3/4 = .3i1 
2- 1 20 26 
2-18-57 20 229 
11-14-57 21 1/4 30 


COUNTRY SIDE ICE CREAM 
100 % Overrun, 12 % Fat 


hise Retl 
1/2 Gal. Containe rs 
T-1-56 62 69 
4-1 -65 79 
10-18 69 84 
2- 1-57 ~625 74 
11-14-57 270 79 


SLICE - PAK ICE CREAM 
High Quality ice cream in individually 
wrapped slices - 8 per qt. 


The practice hae been followed of giving a half-gallon of ice cream free with 
each one purchased as an introductory sale when new stores were opened. 


QUANTITY DISCOUNT PER DELIVERY 


Under $15,00 Net 
From 15,00 to 29.99 1% 
From 30.00 to 44.99 2% 
From 45.00 to 59.99 3% 
From 60.00 to 74.99 4% 
From 75,00 up 5% 


Dealers owning and servicing all their own refrigeration equipment will 
receive a refrigeration credit annually of 10¢ per gallon on all ice cream 
and sherbets, excluding novelties and supplies, 
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FAIRMONT FOODS COMPANY 4958 
Goanal Offi + oe J pprt 


‘4 April 1958 


PAUL F. SEIGER 
FINANCIAL VICE PRESIDENT 


Hon. Wright Patman, Chairman 
Select Committee on Small Bus. 
House of Representatives of U.S. 
Committee Room 

129 House Office Building 
Washington 25, D.C. 


Dear Mr. Patman: 


Your request under date of March 3lst, 1958, for in- 
formation concerning our dairy business in Norway and 
Iron Mountain, Michigan, has been relayed to our Wis- 
consin headquarters. As soon as they are able to 
furnish us with the information, we will assemble it 

in the same fashion as we did for the similar date cov- 
ering Topeka, Kansas and Kansas City, Missouri and 
will forward it to you. 


Sincerely, 





/ 
/ 


| A ege 


. 


} 
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FAIRMONT FOODS COMPANY ( 
Goneral Office » Omaha |, Nebraska Ape 2.1 1958 


PAUL F SEIGER April 17, 1958 


FINANCIAL VICE PRESIDENT 


Hon. Wright Patman/ Chairman 
Select Committee on Small ‘Business 
House of Representatives of U.S. 
Committee Room 

129 House Office Building 
Washington 25, D.C. 


Dear Mr. Patman: 


Under date of March 3lst, 1958, you requested information concerning our dairy 
business in Norway and Iron Mountain, Michigan. This information has now been 


compiled by our people in that area, and is presented herewith for your use. 


Schedule I covers the basic ice cream prices in the Iron Mountain and Norway, 
Michigan area. The latest date in each case indicates the price in effect as of 
the end of the 1957 year. Where no price is shown for January 1, 1956, buta 
price is shown for a later date, in that case, the later date is the time at which 
the item was introduced to the market. All of the ice cream in question was 
delivered from our Marinette, Wisconsin sales branch. The product itself was 
produced in our Green Bay, Wisconsin plant. 


Schedule II covers the applicable discounts and allowances as applied to the var- 
ious ice cream item base prices shown on Schedule I. 


Schedule I] covers milk prices for the Iron Mountain and Norway, Michigan areas, 
All of the products are in paper containers since we do not use glass bottles, in 
that general area. The prices charged are those as charged by our distributor in 
the Iron Mountain and Norway, Michigan areas. Fairmont does not itself dis- 
tribute milk products in the area. All of the milk products were produced in our 
Green Bay, Wisconsin plant. 
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Hon. Wright Patman, Chairman -2- 


Fairmont offered no ''combination sales deals" involving either fluid milk 
or ice cream in that area during 1956 or 1957. 


We trust that the above explanation plus the attached schedules supply 


all of the needed information. 
Very truly yours, 
py , Si 


U 


PS:ms 
enc. 


20474 O—d8— pt. 3 52 
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Schedule I 


FAIRMONT FOODS COMPANY 
Green Bay, Wisconsin 


ICE CREAM PRICES - 1956 - 1957 
Iron Mountain and Norway, Michigan Area 


FAIRMONT LABEL 


90% Overrun, 13% Fat SPUMONI 
3 gal. Containers Whise. 75% Overrun, 13% Fat 
$~gal. Containers Whise. 

1-1-56 Vanilla 1.50 per gal. 

Flavors 1.55 1-1-56 1.80 per gal. 
1l-5-56 Vanilla and Flavors 1.65 11-15-56 1.75 
1/2 Gal. Containers Pint Containers 
77% Overrun, 13% Fat 71% Overrun, 13% Fat 
1-1-56 ) 1.50 per gal. 1-1-56 1.70 per gal. 
11-5-56 ) All Flavors 1.60 l-5-56 1.75 
4-15-57 ) 1.50 

FARMDALE LABEL 

1/2 Gal. Containers Pint Containers 
85% Overrun, 13% Fat 85% Overrun, 13% Fat 
1-1-56 1.50 per gal. 1-1-56 1.50 per gal. 
11-5-56 1. 45 
4-15-57 1.40 RAINBOW ICE CREAM 
9-5-57 1.30 1/2 Gal. Containers 
1l-6-57 1.38 90% Overrun, 13% Fat for % 


Vanilla Ice Cream 
Strawberry Ice Cream 


1.23 per gal. 


60% Overrun, 2.2% Fat for 7-30-57 


Pineapple Sherbet 
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Schedule I 
Page 2 


TOP TREAT LABEL 


1/2 Gal. Containers 


85% Overrun, 13% Fat 


1-1-56 1.50 per gal. 
11-5-56 1.45 
4-15-57 1, 40 
9-5-57 1,30 
ll=6-57 1.38 


Pint Containers 


85% Overrun, 13% Fat 


1-1-56 1.50 per gal. 
11-5-56 Discontinued 


TRI PAK VANILLA ICE CREAM 

1/2 Gal. Containers 

90% Overrun, 13% Fat for 
Vanilla Ice Cream 
Chocolate Ice Cream 


8-12-56 
1.23 per gal. 


TRI PAK VANILLA ICE CREAM 
0% Overrun, 2.2% Fat for 
Red Raspberry Sherbet 8-12-56 
1,23 per gal. 


BLUE RIBBON LABEL 


1/2 Gal. Containers 


95% Overrun, 13% Fat 


1-1-56 1,40 per gal. 
11-5-56 1. 45 
4-15-57 1, 40 
9-5-57 1,30 
ll-6-57 1.38 


FAMILY SPECIAL 
1/2 Gal. Containers 


(2- 1/2 Gal. Containers ina bag.) 


Vanilla only 100% Overrun, 13% Fat 


9-5-57 ° 
10-3-57 1.15 


Pint Containers 


85% Overrun, 13% Fat 


1-1-56 1.50 per gal. 
1l-4-56 Discontinued 


TRI PAK ICE CREAM 
iJ2 Gal. Containers 
90% Overrun, 13% Fat for 


Vanilla Ice Cream 
Chocolate Ice Cream 8-12-57 
1,09 per gal. 
60% Overrun, 2.2% Fat for 


Red Raspberry Sherbet 
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FAIRMONT AND BLUE RIBBON BRANDS OF ICE CREAM AND SHERBETS SUBJECT TO 
THE FOLLOWING SCHEDULE: 


Quantity Discount on Annual Basis 


January 1, 1956 


300 to 500 gal. 1¢ 

500 to 700 gal. 11/4¢ 

700 to 900 gal. 11/2¢ 

900 to 1000 gal. 2¢ 
1000 to 1250 gal. 2 1/2¢ 
1250 to 1500 gal. 3¢ 
1500 to 1750 gal. 3 1/2¢ 
1750 to 2000 gal. 4¢ 
2000 to 2250 gal. 5¢ 
2250 to 2500 gal. 6¢ 
2500 to 2750 gal. 7¢ 


2750 to 3000 gal. 8¢ 
3000 to 3250 gal. 9¢ 
3250 to 3500 gal. = 10¢ 


Effective 10¢ per gallon additional where customer 
November 1, 1956 owns and maintains equipment. 


August 12, 1957 
Fairmont Brand and all Blue Ribbon Brand except Tri Pak continued 
at game discount as above schedule. Blue Ribbon Tri Pak now sold 
at net price with no discount to be paid on quantity or equipment allowance. 


September 5, 1957 
Fairmont Brand and all Blue Ribbon Brand followed the above Schedule 
except Family Special priced on a net basis with no quantity discount, 


FARMDALE AND TOP TREAT BRANDS OF ICE CREAM AND SHERBETS 
SUBJECT TO THE FOLLOWING DISCOUNTS: 


January 1, 1956 
25¢ per gallon flat discount on 1/2 Gallons, and 20¢ per gallon flat 
discount on Pints. 


November 5, 1956 
Flat discount of 15¢ per gallon on both 1/2 Gallon Packages and Pint 
Packages. Also, 5¢ per gallon additional where customer owns and 
maintains equipment. 


August 12, 1957 
No discount on Rainbow product. No discount on Tri Pak product. 
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Schedule III 


FAIRMONT FOODS COMPANY 
GREEN BAY, WISCONSIN 


Iron Mountain and Norway, Michigan Area 


Paper Container Price Lists. 


Regular Milk Homogenized Vitamin D Milk - 3.5% Butterfat. 


Wholesale 

Fairment’ label January l, 1956 October 1, 1957 
1/2-Gallon Homo. Vit. D. . 36 - 36 

Qts. Homo Vitamin D. 18 18 

1/2 Pint Homo Vitamin D. .06 . 06 

Regular Milk - Quart -17 -17 
5-Gallon Dispenser Homo Vit. D. .65 gal. -65 gal. 


Farmdale Label 


1/2 Gallon Homo Vit. D. ay 35 


The above wholesale prices are subject to a discount on each 
purchase of 5% of the total amount of milk purchased. 








ARDEN FARMS CO. 


The questionnaires sent to Arden Farms Co. (a Delaware corpora- 
tion) and Arden Farms Co. (a Arizona corporation) was the same as 
the questionnaire of February 18, 1958, which appears at page 769 of 
the appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets, regarding which information 
was requested from Arden Farms Co., and the material it submitted 
follows: 

ARDEN Farms Co. (A DELAWARE CORPORATION) 


San Diego, Calif. Spokane, Wash. 
Los Angeles, Calif. Seattle, Wash. 
Fresno, Calif. Portland, Oreg. 
Glendale, Calif. Boise City, Idaho 
San Francisco, Calif. Pocatello, Idaho 
Sacramento, Calif. Butte, Mont. 
Oakland, Calif. Reno, Nev. 
Berkeley, Calif. Carson City, Nev. 


Palo Alto, Calif. 


ARDEN Farms Co. (AN ARIZONA CORPORATION) 


Tueson, Ariz. El Paso, Tex. 
Yuma, Ariz. El Centro, Calif. 
Williams, Ariz. Blythe, Calif. 
Flagstaff, Ariz. Boulder City, Nev. 
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Weal 6 1958 


ARDEN FARMS CO. 
1900 WEST SLAUSON AVENUE 
LOS ANGELES 54, CALIFORNIA 
AXMINSTER 3-436! 


May, 1958 


Honorable Wright Patnan,\Chairman 
Select Committee On $mall\ Business 
Of The House Of Represent4tives 
Of The United States \. 

Washington 25, D. C. 


Dear Sirs 


I am enclosing herewith oertain information which you requested in your 
letters of February 19, 1958, addressed to Arden Farms Co., a Delaware 
corporation, and Arden Farms Co., an Arizona corporation. Since Arden 
Farms Co,, an Arizona corporation, was a wholly owned subsidiary of 
Arden Farms Co,, the Delaware corporation, and had been merged into 

the Delaware corporation prior to January l, 1956, the enclosed informa- 
tion will cover both requests, 


Your attention is called to the following specific points: 


(a) All minimum fluid milk prices in the State of California 
are fixed by the Bureau of Milk Control, Department of Agri- 
culture, State of California, It was the policy of this 
Company during the years 1956 and 1957 to sell all fluid 
milk in California at the minimum prices prescribed by the 
Bureau of Milk Control for the applicable marketing area, 


(b) Arden Farms Co, is subject to Federal Marketing Orders 
on producer prices in the states of Arizona and Washington, 


{c) On the standard bottlo of milk it is our policy, and 
was durinz the period involved, to maintain a butterfat 
content of not less than 3.5%, The range on the standard 
bottle of milk would normally be between 3.5% and 3, 55%~ 


(4) Unless otherwise stipulated in the attached schedules, 
the prices charged for milk would be the same in glass or 
in paper. However, the prevailing container on wholesale 
during the years 1956 and 1957 was the paper container, and 
the prevailing container during those years on retail home 
delivery was the glass container, 
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M,. H, Barker to Honorable Wright Patmen, Washington, D.C., 56-58, 


(©) No tabulations of schedules have been submitted for the 
following areas mentioned in your letters, since this corpora. 
tion does no business in those areas: 


(1) Boise City, Idaho. 
(2) Pocatello, Idaho. 

(3) Butte, Montana. 

(4) Reno, Nevada. 

(5) Carson City, Nevada, 
(6) Boulder City, Nevada, 
(7) Yuma, Arizona. 

(8) El Paso, Texas. 

(9) Blythe, California, 


I sincerely regret the delay in submitting the enclosed infornation to you. 
The deley was due to the fact that the statement by Representative Tom Steed 
of April 21, 1958 (copy of which we received in the mail) indicated that 

the Hearings would be concluded on April 25, 1958. Since we were not in a 
position to supply the information requested by that date, we assumed that 
the enclosed information would not be necessary for your Hearings. We regret 
that this misunderstanding occurred. q 






Very truly ‘yours, 


Ratios 
M. H,. Barker 
MHB: emw 


Encls,. 
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ARDEN FARMS CO. 


RETITT Wie Prices 
BEREELEY, CALIFORNIA 
TMD OARTARD, CALTFORNIA 


Arden Farms Co. does not sell to home delivery customers in Berkeley, Californiag 
and Oakland, California 
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ARDEN FARMS CO. 
WHOIESAIE WIYX Prices (F.N.1) 


etree cna 


PRICE IN 
TYPE OF MILK AND EFFECT PRICE CHANGE 
CONTAINER SIZE 1-1~56 41-57 
PASTEURIZED OR HOMOGENI ZED 
Bulk milk per gal. 
3 gallon containers 269 278 
Bulk milk per gal, 
10 gallon containers 269 269 
5 gal. dispensing can, per gal, ~ o78 
HOMOGENI ZED MILK 
Qneshalf..géllons 239 240 
Quarts (4.2% milk fat or over) 0216 215 
Quarts (less than 4,2% milk fat) 2195 220 
Pints ell 0118 
One-half pints 2066 2068 
1/3 quarts .0788 2083 


F.N. 1. All prices in this tabulation are minimum prices as established ty 
Bureau of Milk Control, Dept. of Agri., State of Calif, 
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ARDEN FARMS CO. 
CES 


ee 


Arden Farms Co, does not sell to home delivery customers in El Centro, California, 
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HOMOGENIZED MILK 


Gallon 
Onewhal? gallon 
Quart 

Pint 

One-half Pint 


DISPENSER MILK BULK 


Homogenized 5 gallon can 
Pasteurized 3 gallon can 


ARDEN FARMS CO, 


PRICES 
FEAGSTArY AMD WILLIAMS, ARIZONA 
EITICITvE 11-14-56 THROUGH 
EMTRE YEA 1987 


46 
023 
ell 
20675 


285 per gale 
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ARDEN FARMS CO. 
RICES 
FLAGSTAFF AWD WILLIAMS, ARIZONA 


Arden does not sell to home delivery customers in Flagstaff and Williems, 
Arizona, 
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ARDEN FARMS CO. 


CES 
FRESNO, CALIFORNIA 





Arden Farms Co, does not sell milk to home delivery customers in 
Fresno, California, 
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ARDEN FARMS CO. 


Arden Farms Co, does not sell to home delivery customers in Palo Alto, California, 
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ARDEN FARMS CO. 

CES 
RW, oor 
— 


TYPS OF MILK AND 
CONTAINER SIZE 


Dispener, gallons 


Gallons 
2 quarts 
Quarts 


One-half pints 


STANDARD: 
Gallons 
2 quarts 


Quarts 


PRICE IN EFFECT 
1-1-56 


80 


276 


258 


20676 


276 





ot 
80 
240 
2206 


207 


240 


0226 





242 
0216 


207 


042 


0215 
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ARDEN FARMS CO. 
CES 


cquubieniinananaediamagéaiaasates 


Arden does not sell to home delivery customers in Portland, Oregon, 
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PRICE 


TYPE OF MILK AND 
CONTAINER SIZE 


STANDARD MILK: 


Bulk, 6 gal, dispenser 
(per gal.) 


Bulk, 6 gal, cans 
(per gal.) 


Quarts, glass 
Quarts, paper 


HOMOGENIZED VITAMIN Ds 
Quarts, glass 
One-half pints, glass 
Half-gallons, paper 
Quarts, paper 

Pints, paper 


One-half pints, paper 


GOID SEAL PREMIUM MILK: 


Quarts, paper 


DISCRIMINATION IN DAIRY PRODUCTS 


PRICE IW 
EFFECT 
1-1-56 


285 
o79 


20 


220 


220 
206 
2595 
220 


2125 


F, C0. 


PRICE CHANGE 


4-11-66 


287 


St 


206 


2205 


2206 


405 


205 


0125 


PRICE CHANGE 


291 


e215 
2215 


o216 
2065 
0425 
0215 


o13 


1351 


5-14-57 


a) 


287 


22 








1352 PRICE 





k 
: 


GRADE A 








{ 


HOMOGENIZED VITAMIN Ds 


f 


WORM MIIXZ: 


f 


DISCRIMINATION IN DAIRY PRODUCTS 


F. CO. 
BB 
BEATTIE, WASHINOTOR 
Se 


PRICE IN EFFECT 
1-1-56 


2185 


PRICE CHANGE 


9~ 17-56 


24 


024 


o26 


MOTE: Discount available to retail home delivery customers during all of 


1956 and 1957. 


Customers who purchase 52 quarts of milk or more per month receive 


&@ discount of .Ol¢ per quart. 


Customers who purchase 78 quarts of 


milk or more per month receive a discount of .016¢ per quart. 


All of the above listed products qualify for discount. 


*Ho price change since 5-14-57, 


2246 


221 











PRICE DISCRIMINATION 


TYPE OF MILK AND 
CONTAINER SIZE 


STANDARD MILK: 


Bulk, 5 or 10 gallon container 


HOMOGENI ZED MILK: 

Bulk, & gal. dispenser 

Half-gellons, paper 

Gallon jug (plus 30g deposit on jug) 


HOMOGENI ZED OR STANDARD MILK : 


Quarts, paper container 


STANDARD MIIKe 
One-half pints, glass 
One-half pints, paper 


ADE FARMS CO. 

s 
“SEORAE, WAETESTON 
PRICE IN EFFECT 


1-1.56 


74% 


4 
238 


e753 


219 


0675 


IN DAIRY PRODUCTS 


PRICE CHANGE 
8-856 





o78 


240 


280 


220 


207 


1353 





o21 


20675 


207 








1354 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


TYPE OF MILK Al 
CORTAINER SIZE 


STANDARD OR HOMOGENIZED MILK: 


Quarts, glass 


Quarts, paper 


HOMOGENIZED MILK: 
Half-gallons 


Gallon jug (plus 30¢ deposit on jug) 


ADEN BARMS CO. 
RETATL WIIX PRices 
SPOKANE, WSETWOTON 


PRICE IN EFFECT 
L-1-56 


046 


84 


PRICE CHANGE 


8B -56 


223 


02% 


248 


290 


PRICE CHANGE 





324 


025 


250 


294 








PRICE DISCRIMINATION 


HOMOGENI ZED MILK 


One-jhalf gallon 
Quart 

Pint 

One-half Pint 


DISPENSER MILK BULK 
Homogenized 5 gallon can 


(Arden's dispenser) 
(Customer's dispenser) 


20474 O—58—pt. 3- 54 


IN DAIRY PRODUCTS 1355 


ARDEN FARMS 


TUCSON, ARIZONA 
EFFECTIVE 11-15-56 THROUGH 


0215 
01125 
2066 


292 p 
286 


CO. 


PRICES 


1957 


er gal. 
n " 





bo oe RR Pe Nr ER EH ah ear 





1356 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO. 
CES 


ete Siinteltcad 


Arden does not sell to home delivery customers in Tucson, Arizona, 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1357 


ARDEN FARMS CO. 
PRICES 


ea 
a 

(Effective January 1, 1956) 
PACKAGED ICE CREAM 


Arden Caterer's Ice Cream $2.18 
Arden Flavor Fresh, Pts. 1.85 
Arden Flavor Fresh, Qts. 1,81 
Arden Flavor Fresh, = gal. 1,81 
Arden Flavor Fresh Sherbet, Pts. 1.73 
Arden Cream Freeze Ice Cream, Qts. 1.41 
Arden Cream Freeze Ice Cream, $ Gal. 1.41 
Arden Ice Cream Nut Roll 2.40 
Hielo 1.54 


BULK ICE CREAM 


Arden Flavor Fresh Ice Cream 1.76 
Arden Caterer's Ice Cream 2200 
le Arden Sherbet 1.58 
Arden Ice Milk 1.19 
NOVELTIES 
Arden Jumbo Ice Cream Cones 290 
Arden 5 oz. Sundae Cups 90 
Arden Sandwiches 290 
Drumsticks 290 
Eskimo Pies 290 
80-60!'s 252 
Milk Nickels 252 
Fudgsicles 252 
v/O Cups 052 
Twin Popsicles 052. 
Bullets 252 
Diced Cream 38 
Diced Sherbet 81 


Diced Milk 268 








1358 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO. WHOLESALE PRICE LIST 


COTTONWOOD MARKETING AREA — EFFECTIVE SEPTEMBER 7, 1956* 
(These Price Schedules cover sales in Flagstaff and Wiliiems, Arizona) 





PACKAGED ICE CREAM BULK ICE CREAM 
Pact Mehhered ny 
Arden Royale ice Cream, Pts..$2.28 Gal. $ .40 Ea. Arden Coterers ice Cream $2.10 Gol 
Arden Flavor Fresh Ice Cr., Pts, 1.95 ” 33” Arden Flavor Fresh ice Cream. 1.86" 
Arden Flovor Fresh ice Cr. Qts. 1.91 ” 63” Arden Favor Fresh Sherbet 1.68 
Arden Favor Fres ice Cream 
Ye Gals ae i 
Arden Flavor Fresh Sherbet, Pts. 1.83 ° he DISCOUNT SCHEDULE 
Arden Flavor Fresh Sherbet, fot bemeg: 
VY Gols 1.78 112” —_S 
Arden Creom Freze ice Cr. Qts. 1.56 ” 46” O- S0Gols. Incl 
Arden Cream Freze ice Cream 51-100 “ ” 
po ow ee _; 101 - 150 
Arden Hi-Lo, Qts 144° — . 
Arden ice Cream Nut Rolls. 2.60 * _ 151 - 200 
201 - 250 
NOVELTIES 251 - 325 
326 - 400 
Arden 6 Oz. Sundoe Cups -95.Doz 1) Eo 401 - 500 
Arden ice Cream Sandwiches v7” | Ses 501 - 600 ° ” 
Arden Drumsticks 95" ie . o i 
Arden Toasted Almond Bors 95” Whe 601 - 700 
Arden Eskimo Pie Bars 9” WW 701 Over 
Arden Eskimo Pie Bors, 4-Pak —_ 41” 
Arden 50-50 Bors — 06 * Oh es See 
Arden 7-11 Bors ied 06 * Somt superate marth. 
Arden Fudgsicies _ 06 
Arden V & O Cups 52” 06 be ottowed on sotes only 
Arden Twin Popsicles. _— 06 
Arden Bullets $2” 06 


ARDEN DICED CREAM, DICED 
SHERBET and DICED MILK 


(Sold in units, 20 cubes to one unit) 


Arden Diced Cream 93 Per Unit 
Arden Diced Sherbet —s 
Arden Diced Milk 7a” 


The above prices ore net, no discount, and ore 
the billing prices 
Arden Flovor Fresh Ice Milk $1.29 Gol 
Net, No Discount 


To these deolers owning oll of their ice cream dispensing end storage fecilities, « § .10 per gellen discount will be 
cliowed on bulk end peckeged soles only. 


*The above prices remained in effect for the balance of 1956 and the entire year 1957. 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1359 


ARDEN FARMS CO. 





PRICES 
SACRAMENTO AREA . EFFECTIVE 
BETWEEN 3-1-66 AND 6-15-66 
Billing Price (per gal.) 
Arden Flavor Fresh Ice Crean $1.30 
Arden Flavor Fresh Sherbet 1.05 
Arden Ice Milk 1.05 


PACKAGED ICE CREAM 


Arden Royale Ice Cream Pts, & $ Gal 1.95 
Arden Flavor Fresh Pts, & Qts, 1.40 
Arden Flavor Fresh + Gal. 1,30 
Arden Flavor Fresh Sherbet + Gal. 1,30 
Arden Flavor Fresh Sherbet Pts, 1,40 
Hielo Quarts & $ Gal. 1.10 


BULK AND PACKAGED REBATE SCHEDULE 


Monthly Gallons Allowance per gal. Bulk Ice Milk 
er Net Net 
61 to 2100 2025 2025 
101 - 150 205 205 
161 = 200 2075 2075 
201 = 250 210 210 
251 - 300 2125 o15 
301 - 400 015 220 
40] - 600 0175 225 
500 = Up 220 es0 
601 = Up - 055 

ARDEN DICED CREAM (SOLD IN UNITS) 

Diced Cream 20 cubes to unit $.95 
Diced Sherbet 20 cubes to unit 095 
Diced Milk 20 cubes to unit 270 
Diced Cream or Sherbet 8 cubes to unit 1.90 
Dietetic 8 pack 8 cubes to unit 1.90 


DICED REBATE SCHEDULE 


Under 51 Gallons Net 
51 to 100 03 
101 to 150 904 
151 to 200 205 
201 to 300 206 
301 to 400 208 
401 - Up 210 


FOLLOWING PACKAGE ITEMS ARE NOT SUBJECT TO DISCOUNT 


Cake Rolls (unit)  .37 All 10¢ Novelties 290 doz. 
Sandwich Solid Briok 1.40 gal. Small Novelties 48 doz. 


Party Pies e6 ea. Popsicles 045 doz. 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO. 
PRICES * 


EFFECTIVE 6-15-56 





Billing Price (per gal.) 


Arden Flavor Fresh Ice Cream $1.45 
Arden Flavor Fresh Sherbet 1,20 
Arden Ice Milk 1,20 
PACKAGED ICE CREAM 
Arden Royale Ice Cream Pts, & } Gal. $2.10 
Arden Flavor Fresh Pts, & Qts. 1.55 
Arden Flavor Fresh # Gal. 1.45 
Arden Flavor Fresh Sherbet $ Gal. 1,45 
Arden Flavor Fresh Sherbet Pts. 1.55 
HieLo Quarts & # Gal. 1,25 
BULK AND PACKAGED REBATE SCHEDULE 
Monthly Gallons Allowance Per Gallon Bulk Ice Milk 
er et et 
51 to 100 2025 2025 
101 - 150 205 205 
161 - 200 2075 2075 
201 = 250 210 210 
251 - 300 0125 o15 
301 - 400 ol 220 
401 - 500 e175 #25 
500 = Up 220 250 
601 & Up - 035 
ARDEN DICED CREAM (SOLD IN UNITS) 
Diced Cream 20 cubes to unit $.95 
Diced Sherbet 20 cubes to unit 295 
Diced Milk 20 cubes to unit 270 
Diced Cream or sherbet 8 cubes to unit 1.90 
Dietetic 8 pack 8 cubes to unit 1,90 
DICED REBATE SCHEDULE 
Under 6] Gallons Net 
51 to 100 203 
101 to 160 204 
151 to 200 205 
201 to 300 206 
$01 to 400 208 
401 - Up 210 
FOLLOWING PACKAGE ITEMS ARE NOT SUBJECT TO DISCOUNT 
Nut Rolls (8) $2.20 All 10¢ Novelties 093. doze 
Cake Rolls (unit) 037 Small Novelties 250 doz. 
Sandwich Solid Brick (zal) 1.55 Popsicles 045 dos. 
Party Pies (ea.) 265 Bon Bons 285 doz, 
Arden Bar Jr. e790 doz. 
Bon Bon Pails 2.55 


* The above prices remained in effect for the balance of 1956 and the entire 





yeer 1957. 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1361 


ARDEN FARMS CO. 
WHOLESALE ICE C. 


REAM PRICES 


eee 
(Effective January 1, 1956) 


PACKAGED ICE CREAM 


Arden Caterer's Ice Cream 

Arden Flavor Fresh, Pts, 

Arden Flavor Fresh, Qts. 

Arden Flavor Fresh, + Gal, 

Arden Flavor Fresh Sherbet Pints 
Arden Cream Freeze Ice Cream, Qts. 
Arden Cream Freeze Ice Crean, % Gal. 
Arden Ice Cream Nut Roll 

Hi-Lo 


BULK ICE CREAM 


Arden Flavor Fresh Ice Cream 
Arden Caterer's Ice Cream 
Arden Sherbet 


Arden Ice Milk 
NOVELTIES 


Arden Jumbo Ice Cream Cones 
Arden 5 oz. Sundae Cups 
Arden Sandwiches 
Drumsticks 

Eskimo Pies 

50~50'*s 

Milk Nickels 

Fudgsicles 

v/o Cups 

Twin Popsicles 

Bullets 


Diced Cream 
Diced Sherbet 
Diced Milk 


$2.14 
1.80 
1.76 
1.76 
1.68 
1.30 
1.30 
2440 
1.28 


1.70 
1.96 
1.52 


1,15 











1362 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO. WHOLESALE PRICE LIST 


+ TUCSON MARKET AREA — EFFECTIVE SEPTEMBER 7, 1956 * 


PACKAGED ICE CREAM BULK ICE CREAM 
Bill 
Arden Royale ice Cream, Pts..$2.24 Gal. $ .39 Ea Arden Coterers ice Cream $2.06 Gal 
Arden Flavor Fresh Ice Cr, Pts. 1.90 “ 32” Arden Flavor Fresh ice Cream 1.80 “ 
Arden Flavor Fresh Ice Cr, Qts. 1.86 62° Arden Flavor Fresh Sherbet 1.62 
Arden Flavor Fresh ice Cream, 
Ya Gals 1.86 ” 4° 
Arden Flavor Fresh Sherbet, Pts. 1.78 “ 30” DISCOUNT SCHEDULE 
Arden Flavor Fresh Sherbet, ey Goltonage Discount 
% Gals 72 co — Per Gel 
Arden Cream Freze ice Cr, QOts. 1 45 “ 44” 0- 50Goals. inci $ .00 Go 
Arden Cream Freze ice Cream 51-100 ” “ se Os ae 
Ye Gols 1.40 ° eg 101 - 150.” * og ” 
Arden Hi-Lo, Qts 26° 46” - 2 - 
Arden ice Cream Nut Rolls 2.60 “ a 151 - 200 . 110.22 
201-250 ” = iad ae 
NOVELTIES 231 = 325, ° 0 i 18" 
326 - 400 “ ~ ; ; ~ 
Arden 6 Oz. Sundoe Cups 95 Doz 11 Eo 401-500 “ * 24" 
Arden ice Cream Sandwiches — LA 501-600 “ os 27° 
Arden Drumsticks 3 “ LE ad . cS * stl . . 
Arden Toasted Almond Bors - Ae 601 - 700 . 30 
Arden Eskimo Pie Bars os 1” 701 Over da i al? 
Arden Eskimo Pie Bors, 4-Pok — — 
. - oe The above discounts will be allowed monthly, bosed on total 
Arden 50-50 Bars 52 06 
Arden 7-11 Bors 52 ” 06 ” cah caperets manth.  Pock Siow © i be added te 
Arden Fudgsicles a 06 “ bulk volume to termine gallonage brocket count will 
Arden V & O Cups $2 ° 06 “ ee a ae ee 
Arden Twin Popsicles — 06 ” 
Arden Bullets — 06’ 


ARDEN DICED CREAM, DICED 
SHERBET and DICED MILK 


(Sold in units, 20 cubes to one unit) 


Arden Diced Cream 93 Per Unit 
Arden Diced Sherbet ee 
Arden Diced Milk = 


The above prices are net, no discount, and are 
the billing prices 


Arden Flovor Fresh Ice Milk $1.24 Gol 
Net, No Discount 
To those dealers owning all of their ice cream dispensing and storage facilities, a $ .10 per gallon discount will be 
allowed on bulk ond pockeged sales only. 


The above prices remained in effect for the balance of 1956 and the entire 
year 1957, 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 1363 


ARDEN FARMS CO. 
PRICE SCHEDULE 


EFFECTIVE ¢-1-52— 





ARDEN BULK ICE CREAM, BULK SHERBET AND BULK MALT.0.FREZE 


Billing Price (per gallon) 


Arden Flavor Fresh Ice Cream $1.58 
Arden Ceterers' Ice Cream 1.85 
Arden Caterers' French Ice Crean 1.85 
Arden Flavor Fresh Sherbet 1.44 
Arden Malt-o-Freze (ice milk) 1.19 
Arden Royale Ice Crean 2219 
Creem-Froze Ice Crean ' 1,48 


MONTHLY EARNED DIVIDEND SCHEDULY ON BULK 
(Following per gallon dividend will be allowed monthly based on tot 
ice cream, bulk sherbet and bulk malt-o-freze purchesed during each 


BULK DIVIDEND SCHEDULE 


al bulk 
seperate month.) 


Monthly Gallons Allowance per Gallon 
Under 51 Vet 


51 - 100 $.03 
101 = 200 208 
201 « 300 olé 
301 = 400 220 
401 = 600 26 
501 = 600 ool 
601 = 800 256 
ARDEN DICED CREAM Per Unit 
Diced Cream (Sold in Units, 20 cubes to unit) 290 
Diced Sherbet (Sold in Units, 20 cubes to unit) 236 
Diced Malteo-Freze (Ice Milk) (Sold in Units, 20 cubes 268 
to unit) 
Diced Cream or Sherbet 8 pack (8 cubes to unit) . 236 
Hi-lo & pack (8 cubes to unit) 228 


* The above packages are subject to monthly volume discount 


PACKAGED ICE CREAM 


Arden Royale (Suzanne) French Ice Cream (Pts & Qts) 2.16 
Arden Caterers' Ice Cream (Sealrite Pk:.) 1.97 
Arden Flavor Fresh Ice Cream (Brick) 1.80 
Arden Flavor Fresh Sherbet (Brick) 1.48 
Arden Ice Cream Nut Roll (Pints) 2.32 
Cake Rolls (6 rolls to unit) 1.84 
Arden Flavor Fresh One Gallon & Half Gallons 1,60 
Arden Cut & Wrapped Brick Ice Cream (Quart) 1.78 
Arden Flavor Fresh Sherbet (# gal.) 1.48 
Hi-Lo (Bulk Style) Quarts & @ gal. 1.05 
Family Pack Pints, Quarts & @ gal, ice cream & Pts Sherbet 1.28 


* The above packages are subject to monthly volume discount 


-le 


per gal, 
e <= 

a " 

n " 

° Unit 
” 

7 gel 
" " 

" 

" 8 
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ARDEN FARMS CO. 
REAM PRICE SCHEDULE 








6e = 
| NOVELTIES Prices listed below are net = no discount 
| Lerge Novelties $.93 per doz, 
| Small Noveltie o62 8-08 
Popsicles - 50/50 Bars 50 " " 
Cherrio Showtime and Bon Bons ao*. .* 
: Torpedo 54 " S 


* Monthly volume discount on package products: 


1 = 50 gallons Net 
51-100 * $ 02 
101 - 300 " 204 
301 - 600 " 206 
601 - 900 " 208 
901 - 210 


=~2= 
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ARDEN FARMS CO. 
EAM PRICE SCHEDULE 





ARDEN BULK ICE CREAM, BULK SHERBET & BULK MALT.0.FREZE Billing Price 
r Gallon 

Arden Flavor Fresh Ice Cream 91,66 y 
Arden Caterers' Ice Crean 1.956 

Arden Caterors' French Ice Crean 1.95 

Arden Flavor Fresh Sherbet 1.48 

Arden Malteo-Freze (ice milk) 1.26 

Arden Royale Ice Crean 2.30 

Cream-Freze Ice Cream 1.56 


MONTHLY EARNED DIVIDEND SCHEDULE ON BULK 
(Following per gallon dividend will be allowed monthly based on total bulk 


ice cream, bulk sherbet and bulk malt-o-freze purchased during each separate month.) 


BULK DIVIDEND SCHEDULE 


2 ER TTT NS 


Monthly Gallons Allowance per Gallon 
Under 51 Net 
51 - 100 $ 203 
101 = 200 208 f 
201 = 300 214: F 
301 =. 400 ~20 ' 
401 - 500 226 ' 
501 = 600 e31 
601 = 800 256 
801 - 2000 240 
200] « 2500 46 
2501 and over 248 
ARDEN DICED CREAM (Sold in Units) Billing Price 
Per Unit 
Diced Crean 20 cubes to unit z 704 
Diced Sherbet 20 * = = 290 
Diced Malt-0-Freze (ice milk) 20 ” _ = 72 
Diced Cream or Sherbet 8 pack 8 " = = 038 
Hielo 8 Pack ."- <<. . 230 
Dietetic 8 Pack " ae 238 
PACKAGED ICE CREAM Billing Price 
Per Gallon 
Arden Royale Ice Cream Pts & Qts $2.26 
Arden Caterers’ Ice Cream (Sealrite Pkz) 2.10 
Arden Flavor Fresh Ice Cream (Brick 1.78 
Arden Flavor Fresh Sherbet (Brick) 1,52 
Arden Flevor Fresh } gal. S 1.68 
Arden Flavor Fresh Sherbet g gal. 1.52 
Hi-Lo Quarts and $ gal. 1.10 
Family Pack Pts, Qts & } gal Ice Cream & Sherbet pts 1.38 


ole 
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ARDEN FARMS CO. 


WRoLSSALE Ice CREAM PRICE SCHEDULE 


TOS ANTELES, POMONA, SAN BERNARDIN eer 


© Sale 


MONTHLY EARNED DIVIDEND SCHEDULE ON PACKAGED ICE CREAM AND DICED CREAM 


(Following per gallon dividend will be allowed monthly based on total above 


package and diced cream purchased during each separate month.) 


PACKAGE & DICED DIVIDEND SCHEDULE 


Monthly Gallons 
Under 51 


51 = 100 
Tol - 250 
251 - 400 
401 - 600 
601 = 800 
801 = 1200 

1201 - 1500 


2501 and over 


FOLLOWING PACKAGE ITEMS ARE NOT SUBJECT TO DISCOUNT 


Arden Ice Cream Nut Roll (pints) 

Cake Rolls (6 rolls to unit) 

Arden Cut & Wrapped Brick Ice Cream Qts, 
Arden Spumoni Qts. 

Imitation Ice Cream Pts & + Gal. 
Imitation Ice Milk 4 Gal. 


NOVELTIES ~ Prices listed below are net - no discount 
large Novelties 
Small Novelties 


Popsicles ~- Torpedo 
Bon Bons - Showtime 


-2- 


Allowance per Gallon 


Net 
$ .03 
204 
208 
ola 
ol4 
e138 
#20 
24 


Billing Price 
Per Gallon 
2072 
2.16 Unit 
1.88 
2202 
85 
65 


Billing Price 
Per Dozen 
294 
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ARDEN FARMS CO, | 


PRICE SCHEDULE 






ARDEN BULK ICE CREAM, BULK SHERBET & BULK MALT..0.FREZE Billing Price 
er Gallon 
Arden Royale Ice Cream $2, 16 
Arden Flavor Fresh Sherbet 1,48 \ 
Arden Flavor Fresh Ice Crean 1.66 
Arden Malt-0-Freze (ice milk) 1.26 
Cream-Freze Ice Cream 1.56 


MONTHLY EARNED DIVIDEND SCHEDULE ON BULK 


(Following per gallon dividend will be allowed monthly based on total bulk 
ice cream, bulk sherbet and bulk malt-o-freze purchased during each separate month.) 


1 I TE 


BUIK DIVIDEND SCHEDULE 


Monthly Gallons Allowance per Gallon 
Under ty et 


51 - 100 $ .03 
101 = 200 208 
201 - 300 214 i 
301 - 490 220 
401 - 500 26 
501 = 600 e31 i 
601 - 800 236 y 
801 - 2000 240 
2001 - 2500 246 
2501 and over 248 
ARDEN DICED CREAM (Sold in Units) Billing Price 
Per Unit 
Diced Cream 20 cubes to unit —— 
Diced Sherbet ie oem 290 
Diced Malt-O-Freze (ice milk) 20 " el: e72 
Diced Cream or Sherbet 8 pack ae ae em 238 
Hi-Lo 8 Pack . * = «= e350 
Dietetic 8 Pack e = =. oO 238 
PACKAGED ICE CREAM Billing Price 
Per Gallon 
Arden Royale Ice Cream Pts & % gal. $2.20 
Arden Flavor Fresh Ice Cream (Brick) 1.78 
Arden Flavor Fresh Sherbet (Brick) 1.82 
Arden Flavor Fresh + gal, 1.68 
Arden Flavor Fresh Sherbet } gal. 1,52 
Hi-Lo Quarts and 4 gal. 1.10 
Family Pack Ice Cream Pts, Qts & + Gal & Sherbet Pts 1.38 


“The above prices remained in effect for the balance of 1956 and the entire year 1957. 


-l.- 
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ARDEN FARMS CO. 
= CREAM PRICE SCHEDULE 
Al BERNARDINO, 









MONTHLY EARNED DIVIDEND SCHEDULE ON PACKAGED ICE CREAM AND DICED CREAN 
(Following per gallon divicend will be allowed monthly based on total package 


and diced cream items purchased during each separate month, ) 


PACKAGE ¢ DICED DIVIDEND SCHEDULE 


Monthly Gallons Allowance Per Gallon 
Under 51 Wot 
51 - 100 $ .03 
101 - 250 24 
261 - 400 208 
501 - 600 el2 
601 — 800 oat 
301 - 2260 218 
1201 - 1500 220 
I501 ard over 924 


FOLLOWING PACKAGE ITEMS ARE NOT SUBJECT TO DISCOUNT 


Billing Price Per Gallon 
Arden Ice Cream Nut Roll (pints) $2.72 


Ceke Rolls (6 rolls to unit) 2.16 Unit 
Arden Cut & Wrapped Brick Ice Cream Qts. 1, 88 
Arden Spumoni Quarts 2,02 
Imitation Ice Cream Pts & 4 Gal. °85 
Initetion Ice Milk + Gal, 285 


NOVILTIES - Prices listed below are net - no discount 


Billing Price Per Dozen 
large Novelties ¥ 94 


Small Novelties 253 
Popsicles - Torpedo 52 
Don Bons - Showtime 285 
Bon Bon Pails (4 pails to unit 1.90 per unit 


*The sbove prices remained in effect for the balance of 1956 and the entire yeer 1967. 





-2- 





PRICE DISCRIMINATION 


PACKAGES ICE CREAM 


Diced Creem 8~Pack 

Diced Dietetic 8Pack 

Arden Royale Pints, per gal, 
Caterers Pints, per gal. 

Flavor Fresh Pints, per gal. 
Flevor Fresh HalfGallons, per gal. 
Flavor Fresh Hallons, per gal. 
Family Pack Quarts, per gal. 
Family Pack Half.Gallons, per gal, 
Cake Rolls, each 

Wut Roll Pints, per gal. 

Cut & Wrap Quarts, per gal, 


HI-IO 


Diced 8&Pack 
Half-Gallons, per gal. 


Diced 8-Pack 
Flavor Fresh Pints, per gal, 
Flavor Fresh Half-Gallons, per gal. 


BULK QUANTITY DISCOUNT SCHEDULE 


Bulk Ice Cream, Bulk Sherbet, and Bulk 
Ioe Milk all combined togethers 


Allowance 
MONTHLY GALLONS per Gallon 
Under 61 Net 
61 to 100 $ .03 
101 to 200 208 
201 to 300 214 
501 to 400 220 
401 to 500 226 
501 te 600 231 


601 to 800 236 


PRICES IN 
EFFECT 
S186 __ 


038 

238 
2.26 
2.10 
1,80 
1.70 
1.70 
1.45 
1,40 

236 


2.56 
1,88 


250 
1.20 


238 
1.60 
1.50 


IN DAIRY PRODUCTS 
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co. 
PRICES 
PRICES IN 
EFFECT 
ARDEN DICED CREAM 6=7=56 
Dioed Cream, per unit ¢ 
Diced Sherbet, per unit 290 
Diced Milk, per unit 72 
(20 individual servings 
in a unit) 

BULK (In Sgallon containers) 

Spumoni Ice Cream, per gal. 2.20 

Toe Cream, Arden Royale, per gal, 2.15 
Ioe Cream, Caterers, per gal. 1,96 
Ice Cream, Flavor Fresh, per gal, 1.66 
Sherbet, Creamed, per gal. 1.48 

Toe Milk, per gal. 1.25 
NOVELTIES 
Twin Pops, 7-11 Bars, Koldee 

Pudge, Big Stick, 50-50 Bars, 

Small Cups, per dosen 253 
Torpedoes, per dosen #55 
Bon Boms, per dosen «85 
Arden Bars, Drumsticks, 

Sandwiches, Banana Treat, 

6 os. Sundae Cups, per dosen 094 


PACKAGE TY DISCOUNT SCHEDULE 
Allowance 

Monthly Gallons Per Gal, 
Under 51 Net 
61 to 100 $ .08 
101 to 260 204 
261 to 400 208 
401 to 600 212 
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ARDEN FARMS CO. 





PRICES 
——— ee 

PRICE IN 

EFFECT 
PACKAGES ICE CREAM 12=1-57 
Diced Creem 8—-Pack $ .38 
Diced Dietetic 8 Pack 258 
Arden Royale Pints, per gallon 2.52 
Arden Royale Half.Gallons, per gllon 2,26 
Arden Gold Seal, plastic pint, per gal. 2.26 
Flevor Fresh Pints, per gallon 1.86 
Flavor Fresh Half-Gallons, per gallon 1.76 
Flavor Fresh Half & Half, Plastic  gals., per gal. 1.76 
Flavor Fresh Gallons, per gallon 1.76 
Femily Pack Quarts, per gallon 1.51 
Family Pack Half.Gallons, per gallon 1.46 
Cake Rolls, each e357 
Nut Roll Pins, per gallon 2.62 
Cut and Wrap Quarts, per gallon 1,94 
HILO 
Diced 8-Pack 250 
Half Gallons, per gallon 1.20 
SHERBET 
Diced 8—Pack 38 
Flavor Fresh Pints, per gallon 1,66 
Flavor Fresh Half-Gallons, per gallon 1.56 
PACKAGE QUANTITY DISCOUNT SCHEDULE: 

Allowance Monthly Allowance 
Monthly Gallons per Gallon Gallons Per gal, 
Under 51 Net 301 to 400 $ .18 
51 to 100 $ 03 401 to 500 023 

101 to 200 208 501 to 600 28 


201 to 300 013 601 to 700 052 
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ARDEN FARMS CO 
PRICES 
— 
PRICES IN PRICES IN 
EFFECT EFFECT 
PACKAGED ICE CREAM 5-15-55 ARDEN DICED CREAM 5-15-55 
Flavor Fresh Pints, per gal. $ 1.80 Diced Cream, per unit $ .91 
® Gallons "* ’ 1.71 Diced Sherbet " "* 287 
® " Half-Gallons " " 1.71 Diced Milk a on 268 
Sherbet Pints 7 “4 1.53 Diced 8-Pack Cream per unit 237 
Sherbet Half-Gallons “ "° 1.44 ’ * © Sherbet * *° 037 
Royale Pints ; ° 2.28 4 ne * SPL Be 228 
Royal Quarts ° : 2,24 ® "  " Dietetio-Diabetic 
Hi-Lo: Half-Gallons - 3 1.165 per unit 236 
Hi-Lo Quarts 1.15 
Delicia Quarts 7 1.48 BULK (In 3-gallon containers) 
Delicia Half.Gallons 1.36 
Delicia Pints _. 2 1.48 Ice Cream Flavor Fresh,per gal 1.63 
Wut Roll Pints : : 2.35 Royal Crean $s 2.00 
Cake Rolls . : 1,93 Caterers Ice Cream $ § 1.94 
Neo Brick Quarts . 5 1.79 Sherbet Cream oY 1.36 
Cut & Wrap Quarts ; : 1.93 Toe Milk ae 1,23 
Caterers Pints 2,08 
Frozen Mates ° ° 2,64 
BULK ITY DISCOUNT SCHEDULE 
SMALL NOVELTIES 
Bulk Ice Cream, Sherbet & Ice Milk 
7-11 Bare per dos. 252 
Twin Popsicles So om 252 Allowence 
pom ll : ° : io Monthly Gallons Per Gal, 
psicies e 
Pudgsicles : % 252 51 to 100 208 
60-50 Bars . _ 252 101 to 200 208 
Small Cups . . 252 201 to 300 ol3 
Torpedos . » 75 301 to 400 218 
Big Bears ’ ° 252 401 to 500 o22 
501 to 600 026 
LARGE NOVELTIES 601 to 700 928 
mes: * eel 701 to 800 230 
. ¢ 2% - 32 
soieties 7 i ee 
Arden Bers = S 294 PACKAGE ITY DISCOUNT SCHEDULE 
Large Sundae Cups _ 294 
Cheerio Bars ° ° 268 Caterers, Flavor Fresh, Arden Pts., 
Bon Bons : : 283 Cut & Wrap, Half Gallons, Gallons, 
Sherbet, Nut Roll, Hi-Lo 8 pk. 
Ice Cream 8 Pk. Delicia 
Allowance 
Monthly Gallons Per Gal. 
50 to 100 202 
101 to 300 204 
301 to 600 208 
501 to 700 210 
701 & over 25 


20474 O—58—pt. 3——_55 
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PACKAGES ICE CREAM 


Flavor Fresh Pints, per gale 


Flavor Fresh Gallons, 
" Half.Gallons" 


Sherbet Pints 
Sherbet HalfGallons 
Royale Pints 

Royale Quarts 

Hi-lo HalfGallons 
Hielo Quarts 

Femily Pack Quarts 


Pemily Pack Half-Gallons 


SMALL NOVELTIES per 


7«1l Bars 

Twin Popsicles 

Long Popsicles 
One-Stick Popsicles 
Pudgsicles 

50-60 Bars 

Small Cups 


Torpedoes 
LARGE NOVELTIES 


Sandwiches 
Drunsticks 

Arden Bars 

Large Sundae Cups 
Banana Treat 
Cheerio Bars 

Bon Bons 
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PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO. 


PRICES 
WLCuwtno, CALIFORNIA 
—— 
PRICES IW PRICES IN 
EFFECT EFFECT 
5-14-56 ARDEN DICED CREAM 5-14-56 
$1.86 Diced Cream, per unit & 94 
1,78 Diced Sherbet " 290 
1.78 Diced Milk “ * 072 
1,60 Diced 8 Pack Cream, per unit 238 
1.54 " © Sherbet ° 038 
2.30 n es HieLo " ow 230 
2.30 ” " " Dietetio-Diabetic" " 38 
1,24 
1.2 BULK (In S«gallon containers) 
1.48 
1.44 Ioe Cream Flavor Fresh, per gel 1.72 
1.55 Royal Crean wi 2.20 
2.56 Caterers Ice Cream 7 2,04 
1.95 Sherbet Cream oo 1.48 
1.85 Iee Milk . 1.28 
1.96 Spumoni oe oe 2.25 
2.16 
BULK QUANTITY DISCOUNT SCHEDULE 
4 Bulk Ice Cream, Sherbet & Ice Milk 
oh 
54 Allowance 
54 Monthly Gallons Por Gal. 
54 
° 
54 51 to 100 08 
54 201 to 200 208 
75 201 to 300 el3 
301 to 400 218 
401 to 500 022 
501 to 600 026 
096 601 to 700 228 
296 701 to 800 230 
296 801 - up o32 
296 
296 PACKAGE QUANTITY DISCOUNT SCHEDULE 
270 
288 Allowance 
Monthly Gallons Per Gal, 
Under 61 yet 
61 to 100 208 
101 to 250 204 
261 to 400 208 
401 to 600 212 
601 to 800 ol4 
801 to over 025 
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PRICES 
Wl CEWho, CALIFORNIA 
ee 
PRICES IN PRICES IN 
EFFECT EFFECT 
PACKAGES ICE CREAM 41-57 ARDEN DICED CREAM 4-1-57 
Flavor Fresh Pinte, per gal. $ 1.90 Diced Cream, per unit $ 96 
" Gallons, ’ 1.82 Diced Sherbet, " "* 292 
” " HalfGallons, per gal. 1,82 Diced Milk ° ; “ 
Sherbet Pints, per gal. 1.64 Diced 8-Pack Crean * o 
Sherbet Half-Gallons, per gal. 1.66 Diced 8-Pack Sherbet, per unit 40 
Royale Pints, * 2.36 Diced &Pack Hi-Lo * 232 
Royale Half-Gallons, " "* 2.30 Diced 6-Pack Dietetio-Diabetic "" .40 
Hi-Lo Half—Gellons, ou 8 1.36 
> : : ~ BULK (In 3=gallon containers) 
Family Pack Half Gellons” , 1.64 Joe Green Plavor Presh, per gal 1.75 
ee Ro - 8 - Sherbet Cream "es oe 
Cake Rolls " 2.00 Toe Milk eo. 1.32 
Neo Brick Quarts ~ 1.90 Spumoni — 2.25 
Cut & Wrap Quarts = 2.00 
SMALL NOVELTIES BULK QUANTITY DISCOUNT SCHEDULE 
Toll Bars per dos. 54 Bulk Ice Cream, Sherbet & Ice Milk 
Twin Popsicles 2 254 
Long Popsicles oi Allowance 
One-Stick Popsicles " rd 254 Monthly Gallons Per Gal, 
7 ae os 
| es e 
Small Cups : " 254 61 to 200 208 
Torpedoes 8 8 #75 - ~~ as = 
LARGE NOVELTIES $01 to 400 ell 
Yn whey OF 401 to 500 ol4 
Sandwiches s = 296 601 to 600 ol? 
Drumsticks ° : 296 601 to 700 ) 
Arden Bars ° S 96 701 to 800 223 
Large opie Cups ; ; oe 601 = up 226 
Banana Tree ° 
Cherrio Bars ° ° 270 PACKAGE QUANTITY DISCOUNT SCHEDULE 
Bon Bons : . 288 
Allowance 
MONTHLY GALLONS Per Gal. 
Under 51 Net, 
61 to 100 20S 
201 to 250 2% 
251 to 400 208 


401 to 600 012 
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BILLING PRICES: 


Arden Flavor Fresh Ice Cream 
Arden Flavor Fresh Sherbet 
Arden Flavor Fresh Ice Milk 


Party Pies 

Arden French Custard Pts, 
Arden Fl. Fresh Pits. & Qts. 
Arden Fl, Fresh Sherbet Pts, 
Arden Femilk Pack Pts & Qts. 
Commercial Nut Roll 

Cut am Wrap Brick 

Large Novelties 

Small Novelties 

Water Ice Popsicles 


Arden Fl, Fresh Bulk 

packed in half gals, 
Arden Family Pack half gals. 
Hi-Lo half gals. 


Arden Diced Cream 
(Unit of 20 servings) 
Arden Diced Milk 
(Unit of 20 servings) 


PRICE DISCRIMINATION 


ARDEN BULK ICE CREAM, SHERBET AND ICE MILK 


$1.53 per gel. 
” 


ARDEN PARMS CO. 


SELLING SCHEDULE 
PFPRTTVE TW SAW FRANTSCO, CARTAN, 
PERRELEY AND PAIS ALT, CALTFORNTA — 


=1-5) 5-8~ 





IN DAIRY PRODUCTS 


(This schedule became effective 7-1-53) 


MONTHLY EARNED DIVIDEND SCHEDULE - 
THE FOLLOWING DIVIDENDS WILL BE 


ALLOWED BASED ON: 


Combined purchases of bulk ice cream, 


Leer * sherbet & ice milksr 
1.19 a nm 
Under 50 gals. Net 
51 to 100 * 204 per gal. 
101 to 150 " og?" = 
151 to 200 * a tes 
201 to 250 " \ whee 
251 to 300 " —_— 
301 to 400 * ii a 
401 to 500 * -* * 
501 to 600 * mo * © 
601 to 700 " ge 
701 to 800 * Je 
PACKAGED ICE CREAM AND PACKAGED SHERBET 
#59 ea, Combined purchases of packaged ice cream 
2.05 p= gal. & sherbet, excluding novelties: 
1,78 7 
1.42 " ° Under 50 gals, Net 
1.44 " . 51 to 100 * 202 per gal. 
2.05 " . 101 to 150 * mam Tee 
1.80 * ° 151 to 200 " a 2 
090" doze 201 to 300 " a 2S 
a * - 301 and up a 
245 n " 
HALF GALLONS ICE CREAM & SHERBET 
51 to 100 gals. 205 per gal. 
1.60 per gal. 201 to 200 * an = > 
1.44 ° 201 to 300 " wa * * 
1,30 " ? 301 and up ao *. 2 


ARDEN DICED CREAM, SHERBET & ICE MILK 


1,00 


270 


up 


per unit 
" n 


1 to 20 units 
21 to 50 * 
51 to 100 * 
101 to 150 " 
151 to 200 " 
201 to 300 " 


215 per unit 301 to 400 " 


Total Number of Units of 
& Diced Milk Purchased: 


Diced Cream 


Net 

005 per unit 
208 - a 
— . s 
an 
—_—— = 
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This schedule in effect in 
Sen Francisco, Oakland, Berkeley, 
ARDEN FARMS CO. & Palo Alto, California, from 
East Bay, Sen Francisco, Sen Jose, Stockton 5-8-56 through 12-31-57. 
Ice Cream Selling Schedule 
Effective May 8, 1956 







BILLING PRICES The following Dividends will be earned based on 


monthly combined purchases of all items except net 


ARDEN BULK ICE CREAM, SHERBET and ICE MILK 


Bulk Ice Cream, Sherbet & Ice Milk 
Combined to arrive at Rebate Schedule 

















ARDEN FLAVOR FRESH ICE CREAM $1.65 PER GAL. | 
| Ice Cream & Sherbet 
ARDEN FLAVOR FRESH SHERBET 1.55 PER GAL. | i TO 75 GAL. NET 
76 TO 180 GAL. .07 PER GAL. 
151 TO 250 GAL. -10 PER GAL. 
ARDEN CATERING 2.00 PER GAL. 251 To 400 «GAL. -14 PER GAL. 
#1 TO 600 «GAL. -21. PER GAL. 
601 TO 1000 =GAL. -28 PER GAL. 
ARDEN ICE MILK 1% PER GAL. 1001 TO 2000 «GAL. -31 PER GAL. 
| Ice Milk 
| 
| 1 TO 100 Ss GAL. 
101 TO 20 CGAL. 
21 TO 300 «GAL, 
a + ’ om — “ ee w1 TO 400 ~=GAL. 
PACKAGED ICE CREAM and PACKAGED SHERBET 
| | Combined Purchases of Packa 
| Sherbet, excluding novelties: 
Arden French Custard - Pts. $2.22 PER GAL. Qts. & Pts. 
Arden Flavor Fresh - Pts & Ors. 1.78 PER GAL. 1 TO 78 GAL. NET 
Arden Flavor Fresh Sherbet - Pts. 164 PER GAL. | 75 To 190) «6GAL. 07 PER GAL. 
Arden Family Pack - Pts & Qts. 1.64 PER GAL. | 181 TO 290 GAL. 1% ~=séPER.« GAL. 
Cut& Wrap - Brick 1.93 PER GAL. NET 251 TO #0) «GAL. 4~—sC PER GAL. 
Commercial Nut Roll 22 PER GAL. NET 401 TO 600 «GAL. 21 =PER GAL. 
Party Pies -67 EACH NET 61 TO 1000 =GAL. 2% PER GAL. 
Cake Roll .37 EACH NET | _ 01 To 2000 GAL. .31 PER GAL. 
HALF GALLONS ICE CREAM, SHERBET, SLIM FREEZ 
| 1/2-Galions Ice Cream & Sherbet 
| 1 To 75 GAL. NET 
Arden Flevor Fresh Bulk Yr Gal $1.72 PER GAL. 7s TO 1s0) 6GAL. .07 PER GAL. | 
| | 151 TO 250 GAL, 10~=—s PER GAL. | 
251 TO #0) =—GAL. 14 PER GAL. | 
#1 To 600 «GAL. 21 PER GAL. 
Arden Flavor Fresh Sherbet %-Gal. 1.62 PER GAL. | @1 TO 1000 «GAL. 28 #©PER GAL. 
| 1001 TO 2000 «=—« GAL. 3 PER GAL. 
1/2-GallonsIce Milk 
Arden Family Pack Yr Gal. LS8 PER GAL. 1 TO 7S GAL. NET 
75 To 180 GAL. 0S PER GAL. | 
. 1S1 TO 250 GAL. -08 PER GAL. 
| 281 TO #0) = GAL. “ll PER GAL. | 
#1 To 600 GAL. .16 PER GAL 
SLIM- FREEZ 7 Gal. Ls PER GAL. 601 To 1000 GAL. "21 PER GAL. | 
| nahi. atin ies a | 001 TO 200 GAL, .24 PERGAL. 
Large Novelties 9 DOZ. NET 
Small Novelties .* DOZ. NET 


45 DOZ. NET | 


ARDEN DICED CREAM, SHERBET & ICE MILK 





Total Number of Units (20 servings) of Diced Cream | 
and Diced Milk Purchased 


ARDEN DICED 8 PACK 





8 servings 3 1 TO S UNITS NET 
Carton of five (5) 8 Pack 1.90 PER 2 UNITS | $1 TO 100 «€UNITS .03)0 «6=PER UNIT 
ARDEN DICED CREAM 1 TO 180 UNITS .04 PER UNIT 
(Uait of 20 cervings) 9S PRRUMT 151 TO 200 UNITS .0S PER UNIT 
; 201 TO 300 «UNITS 066 PER UNIT 
ARDEN DICED MILK w1 TO #00 +UNITS .08 PER UNIT 
- (Unit of 20 servings) -70 PER UNIT #1 AND uP 


UNITS .10 PER UNIT 





pelle ew aeeemetiacenetin 
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ARDEN FARMS CO. 





PACKAGED ICE CREAM 


Flavor Fresh Ice Cream 
Flavor Fresh Sherbet 
Flavor Fresh Ice Crean 
Flavor Fresh Sherbet 
Femily Pack Ice Cream 
Pemily Pack Ice Cream 
Family Pack Ice Creem 
Hielo Ioe Milk 

Royal Suzamme Catering Ice Cream 
Commercial Roll Nut 
Cake Roll 

Diced Cream & Sherbet 
Diced Cream Ice Cream 
Dioed Cream Dietetic 
Large Novelties 

Small Novelties 


Koldee Fudge & Twin Pops 


IN DAIRY PRODUCTS 


REAM PRICE SCHEDULE 


TW EFFECT OW 1-1-56 


Per Gallon 
w oe 


Pints - Per Gallon 
n n a 


Per Gallon 
Quarts - Per Gallon 
- Per Gallon 
Per Gallon 


Pints 


Pints 
Pints 


6 Rolls per Gallon 
20 in Unit 
8 Pack 


8 Pack 


Per Dozen 
* re 


Billing Price 


$1.60 gal. 
i.67 “* 
1.76 
1.57 
1.44 
1,44 
1.44 
1,25 
2.24 
2.35 
1.84 
-036 Pkge 
056 Pkee 
290 Doz. 
250 Doz 
245 Doz. 


ARDEN BULK ICE CREAM, SHERBET AND ICE MILK ~ Billing Price per Gallon 


Arden Flavor-Fresh 
Ice Cream 


$1.55 


t 


Arden Flavor-Fresh 


Sherbet 


$1.52 


Arden Flavor-Fresh 


Ice Milk 


$1.23 


MONTHLY EARNED DIVIDEND SCHEDULE 


The following dividend will be allowed monthly, based on total combined purchases 


of bulk ice cream, sherbet and ice milks 


ICE CREAM & SHERBET 


2 =" @ $1.55 
5l= 75 1,63 
76 = 100 1.51 

201 = 125 1.50 
126 - 150 1.49 
151 - 200 1.47 
201 - 260 1.45 
251 = 300 1.43 
301 - 3650 1.41 
351 —- 400 1,40 
401 - 450 1.38 
451 = 600 1.37 
501 - 550 1.36 
551 = 600 1.34 
601 - 650 1.33 
651 = 700 1,32 


-i. 


51 

76 
101 
151 
201 
251 
301 
351 
401 
461 
501 
551 
601 
651 
701 


ICE MILK 

50 $1.23 

75 1.21 
100 1,19 
150 1.18 
200 1.17 
250 1.15 
300 1,13 
350 1.12 
400 1,10 
450 1,09 
500 1,07 
550 1,05 
600 1.04 
650 1,03 
700 1,02 
750 1.01 
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ARDEN FARMS CO. 
PRICE SCHEDULE 





The following dividend will be allowed monthly, based on total combined purchases 
of all packaged ice oream and sherbet: 


Plavor-Fresh Family Pack 
Ice Cream Arden Sherbet “ & Pte 
1 * 50 ii. 7 6 31. 57 ° 

51 =- 100 201 -O1 201 
101 = 200 202 202 202 
201 s 309 204 204 204 
301 - 400 205 205 206 
401 = 600 208 208 208 
501 = 600 eld 21d «10 
601 = 700 ell ell ell 
701 = over ol4 eld 014 


HALF GALLONS PACKAGE ICE CREAM AND SHR3ET 
4 Gal. FF. Hi-Lo % Gal. Family Pack $ Gal. Sherbet 


$1.60 $1.25 31.44 $1.57 


Half gallons package ice cream, family pack, sherbvet and Hi-Lo will be combined with 
pints and quarts to arrive at the monthly volume discount for Family Pack and Hi-Lo, 


Family Pack and Hielo will be excluded to arrive at the monthly volume discount 
for ice cream and sherbet, 


FF. Fanily Pack Hi-Lo Sherbet 

1 - 20 $1.60 31.44 $1.25 $1.67 
21 = 76 1.55 1.39 1.20 1,52 
76 - 150 1.50 1.34 1.15 1.47 
151 = 200 1.40 1.24 1.10 1.37 
201 = 300 1.39 1.19 1.05 1.36 
301 - 400 1.38 1.14 1.00 1.35 
401 - 600 1,37 1.34 
501 = 600 1.36 1.35 
601 - 700 1.35 1.32 
701 - 800 1,34 1.31 


The following items of packaged goods and novelties are NET PRICES: 


Diced Cream and Sherbet ¢.83 per Unit 
Diced Milk #62 per Unit 
Commercial Roll - Pints 2.55 per Gal, 
Neopolitan Briok 1,60 per Gal. 
Ice Cream Pies 265 each 

Cut and Wrap 1.80 per Gal, 
Large Novelties 290 per Doz, 
Small Novelties «50 per Doa, 
Koldee Fudge & Twin Pops 245 per Dos. 


~2- 








1378 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ARDEN FARMS CO, 





ARDEN BULK ICE CREAM, BULK SHE BET AND BULK MALT.0.FREZE 


Arden Flavor Fresh Ice Cream 
Arden Caterers’ Ice Cream 

Arden Caterers’ French Ice Cream 
Arden Flavor Fresh Sherbet 


Ice Milk 


Arden Malt-0-Freze (ice milk) 
Arden Royale Ice Cream 


MONTHLY EARNED DIVIDEND SCHEDULE ON BULK 


7. 


a 


7 


PRICE SCHEDULE 


Billing Price 
er Gallon 
31.65 
1.95 
1.95 
1.62 
1.35 
1,35 
2.30 


(Following per Ealion dividend will be allowed monthly based on total bulk 


ice cream, sherbet and ice milk purchased curing each separate month.) 


BULK DIVIDEND SCHEDULE 


Monthly Gallons 


on 
oad ~ 
oe ¢ 


~ 
°o 
~ 
' 


351 
401 
451 
501 
551 
601 
651 


& 
cea a 


25 


550 
600 
650 
700 


ARDEN DICED CREAM (Sold in Units) 


Diced Cream 
Diced Sherbet 


Diced Malt-0-Freze (ice milk) » * 
Diced Cream or Sherbet 8 Pack -* 
HieLo 8 Pack err 

n 


Dietetic 8 Pack 


PACKAGED ICE CREAM 


20 cubes to unit 


20 


8 


Arden Royale Ice Cream Pts, & Qts. 
Arden Flavor Fresh Ice Cream (Brick) 
Arden Flavor Fresh Sherbet (3rick) 
Arden Flevor Fresh 2 Gal. 

Arden Flevor Fresh Sherbet 4 Gal. 


Hielo Quarts and } 


Gal. 


Family Pack Qts. & 4 Gal. Ice Crean 


Allowance Per Gallon 
Net 
203 
204 
205 
209 
o12 
216 
220 
22 
«24 
228 
250 
oS2 
ood 
254 
eo 5 


Billing Price 
Per Unit 
v 094 
294 
074 
oo9 
edl 


Billing Price 

Per Gallon 
2.25 
1.70 
1.67 
1.70 
1.67 
1.35 


1.55 
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ARDEN FARMS CO. 
c PRICE SCHEDULE 


WICTIVE 6-17-66 = 





MONTHLY EARNED SCHEDULE ON PACKAGED ICE CREAM & DICED CREAM 
(Following per gallon dividend will be allowed monthly, based on total gallons 


purchased during each separate month on the combined purchases of package goods.) 


FOR HALF GALLON PACKAGES 


Monthly Gallons Allowance Per Gallon 
1. et 


26 = 50 205 
§1 = 75 207 
76 = 100 el 
101 - 126 ol5 
126 - 150 el? 
151 - 200 220 
201 - 300 e2l 
301 - 400 222 
401 - 500 o23 
501 - 600 224 
601 = 700 225 


FOR PINTS AND QUARTS AND DICED 


1 - 50 Net 
51 - 75 201 
76 = 100 202 
101 - 200 205 
201 = 300 206 
501 = 400 207 
401 - 500 210 
501 - 600 213 
601 - 700 214 


FOLLOWING PACKAGE ITEMS AND NOVELTIES ARE NET ~ NO DISCOUNT 


Billing Price 

Arden Ice Cream Nut Roll (Pints) $2034 gale 

Cake Rolls (6 rolls to unit) 2.34 unit 

Arden cut and wrapped brick ice cream qts, 1.96 gal. 

Imitation Ice Cream 4 gal. 1,00 gal. 

Imitation Ice Milk 4 gal. 290 gal. 

Large Novolties 290 per doz.) Change 
Small Novelties 250 per doz.) effective 
Popsicles - Twin-Pops 045 per doz.) 7/26/57 


* Except as indicated, the above prices were in effect during the 
balance of the year 1956 and the entire year 1957. 


-2- 
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~RORTLAND 


Ice Cream Price Effective Jan. 30,1956 
With Discount 


ee SE BSdule _" 

Bulk Reg. Pack 2-1/2's and 5's 1.43 per gal. 
Bulk Sherbet 2-1/2's 1.43 
Milkfrese 2-1/2's & 5's 1. 00 
1-Gal. Pak, Arden 1.45 
1/2 Gal. Pak, Arden 1.50 
Qt. Arden Brick 1.50 
Flavor Fresh Bulk Pak 1.72 
Freese - qts. & 1/2 gal. 1,16 
Delicia-qts. & 1/2 gals. 1,20 
Diced Crean . 33 per pkg 
Diced Cream, Com] Pak 1.66 per pkg. 
5¢ Novelties (Dixies, Pops,Oream- 

sicles, Slices, Fudgicles - 45 per dos. 
10¢ Novelties (Brownies, Sundaes, 

Drumsticks er. 
Eskimo Pies 9 * _ 

‘Volume Rebate Schedule 
Rate per 

Volume Gal. 
750 -1249 gal 05 
1250 -1499 07 
1500 -1749 09 
1750 -1999 12 
2000 -2499 15 
2500 -2999 is 
3000 -3999 19 
4000 -4999 . 20 
5000 -5999 2) 
6000 -6999 22 
7000 -7999 .23 
8000 -8999 . 24 
9000 -9999 .25 


10, 000 and over 26 








PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Due to increased labar and mater.ue cots, 
wholesale price schedule be effective June 1, 1956. 


PORTLAND 


Ice Cream Prices Effective June 11,1956 


With Rebate Schedule 





eR 66K GK ae ee OR Ss ee vba ee ae oes 
ne ee ee ee 
eee een se ae ee res a PU Se ecceweceencscncun Gee 
Ree ree FU a OS OE ic cc ccewc cadens 
RO EN Cae Se kc ee eek aevecedectews vole us 
a ea WE oo ck 4-6. 0 © oe: bea a 6 6 oS & oleae ween 
ee a Oe Gab Aw ob 6 46 we Wie a Ow ewe elon ee 
ge ee ee ee te eee ee 
Pena Peewee tees éc's CS ce Oban 68 66% 0000 ee 6 wR 
th ga, Wy Bae ee oe ake ee ae ee 
ee a eae ¢ ¢ 60% 
PePare Gel, wi cu ccs ekccaceceecetercetan SR 
Premera tei aG. IA OOS wd BNL ANI SBIR A . 
ee PR POONEE eS cece eee eee OCC ees Eee Sew EES ee 
ee Se ORONO se 6-6. 66:6. 0:8 oe DUA See eee “ae 
Ice Cream Rebate Schedule 

Gals. Per Gal. 
500 to 999 5¢ 
1000 to 1499 o¢ 
1500 to 1999 7¢ 
2000 to 2499 ae 
2500 to 2999 o¢ 
3000 to 3499 10¢ 
3500 to 3999 u¢ 
4000 to 4999 12¢ 
5000 to 5999 13¢ 
6000 to 6999 14¢ 
7000 to 7999 15¢ 
8000 to 8999 16¢ 
9000 to 9099 17¢ 
10000 and over 1s¢ 


along wits the recent 
change in Federal Subs-dy, it ss necessary that the following 





138] 


- 36 per Pkg 


« Gal, 


46 per Dos. 
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PORTLAND 
Ice Cream Prices Effective June 1, 1956- With Rebate Schedule 


The ice cream prices for 1956 continue thru 1957. 
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SEATIWE | 


On July 1.1954 new ecredule of tce cream billing Prices, and new 
combined annual earned rebate becomes effective. ' 


Prices Effective July 1, 1954 


Arden 1/2 Gallon Bulk Pac kage-Regular 


59 " (Eff, 3-1-55) 
Delicia-Quart Brick and 12 Gallon Package 


.20 “ (Eff. 10-15-55) 


Bulk Ice Cream $1. 54 per gallon 
Bulk Sherbet — 
Bulk Ice Milk 99 = 
Packaged Ice Cream: 

Arden Regular Brick-Quarts and Pirts 1.66 per gallon 

Flavor Frest Bulk Pack-Quarts and Pints 186 " 

Arden Flavor Fresh Sterbet- Pints La * 

Arden Diced Cream Lo * 

Bang uet Roll ce °° 

Arden ] Gallon Bulk Package-Regular oo # 

1 

Freezo Brick- Quarts Lo * 
Novelties: 

5¢ Size -45 per dozen 

10¢ Size - 90 0 


Discount Schedule 


Combine all annual gallons of bulk and packaged goods, with the exception 
of Novelties to establish s.se of acccunt. 

Discount as per following schedule to apply on all bulk and packaged 
goods with the exception of Delicia Ice Cream and Novelties. 





Annual Gallonage n Rate Annual Gallonage Rate 
500 to 750 Gals .03 4500 to 5000 gale 12 
750 " 1000 . 04 5000 " 6000 " 13 

1000 " 15000 05 6000 " 7000 " 14 

1500 " 2000 . 06 7000 " 8000 " 15 

2000 " 2500 .07 8000 " 9000 " 16 

3000 " 3500 .08 9000 " 10000" 17 

3500 " 4000 .09 10000 " 15000" 18 

4000 " 4500 .10 15000 " 20000" 19 

20000 & Over " .20 


Information concerning new program: 

1. Volume for full year to establish basis of discount effective 7-1-54 
January 1954 through June 1954 purchases on old price. 

2. Rebate mbe paid annually after end of each calendar year. 
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Dear Dealer: 


Due to increased costs our Ice Cream prices will advance 
There will be no change in present discount echedules. 


DISCRIMINATION 


IN DAIRY PRODUCTS 


December 6, 1956. 


New Wholesale and 


suggested Re-sale prices are as follows: 


Arden Béik ice Cream and Sherbet 
‘2-1/2 ec 5 Gal. Containers 


Arden Balk Ice Milk (Royal) 

Ardes Brick - Qts. and Pts.. 

Arden Flavor Fresh Buik Pack 
Qt. Pt. 

Arden Fiavor Fresh Sherbet- Pt 

Arden Diced Cream (5 Pckges to 
Gal) 

Arden Bamquet Roll 

Arden | Gal. Bulk Package 

Arden 1/2 Gal. Bulk Pachage 

Delicia - Qt. Brick and 1/2 Gal Phg 

Freeso Brick-Qts. 


Novelties: 

Dixie Cups and Fudgrcies 
All other 5¢ Novelties 
All 10¢ Novelties 


Prices Effective December 6, 1956* 


Wholesale 


$1. 64 Per Ga). 


1.04 Per Gal 
1.73 Per Ga. 


1. 9 Per Ga. 
1. 73 Per Ga. 


* The above prices remained in effect for the balance of 1956 and the entire year 


1957. 
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SP CKA? E 


SPOKANE iCE CREAM PRiCES 


meainthamnaa WHOLESALE 
ARDEN STANDARD 
PER GAL, 
® Bulk Reg. Pack 2-1/2's & 5's 1.49 
* Bulk Sherbet 2-1/2's 1.45 
* Milkfreze 2-1/2's & 5's 1, 08 
#1] - Gal. Arden Pack 1,59 
@ 1/2 Gal. Arden Holland Pack 1,59 
* 1/2-Gal. Delicia Ice Cream le ae 
* Qt. Arden Brick 1.59 
* Qt. Delicia Ice Cream 1.939? 
* Qt. Flavor Fresh 1.79 
* Pt. Flavor Fresh 1,85 
* 4/5 Qt. Diced Cream 1, 85 
*Pt.Sherbet, Brick only 1. 60 
*Qt. Freezo 1.20 
5¢ Novblties 44 Dez. 
Eskimo Pie .90 Doz. 
Arden Sundae Cup . 90 Doz. 
Drumstick - 90 Dog. 
* VOLUME REBATE SCHEDULE PER GAL, 
500 to 999 5¢ 
1000 to 1499 6¢ 
1500 to 1999 7¢ 
r 2000 to 2499 8¢ 
2500 to 2999 9¢ 
3000 to 34499 10¢ 
3500 to 3999 li¢ 
4000 to 4999 12¢ 
5000 to 5999 13¢ 
6000 to 6999 14¢ 
7000 to 7999  «15¢ 
8000 to 8999 16¢ 
9000 to 9999 17¢ 
10000 & over 18¢ 


Prices subject to change without notice, 


Mar. 20,1955 
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SPOKANE 
SPOKANE ICE CREAM PRICES * 
caneaamaaall WHOLESALS oo 
ARDEN STANDARD 
PER GAL. _ 
*Bulk Reg. Pack 2-1/2's & 5's 1.57 
*Bulk Sherbet 2-1/2's 1,57 
*MMilkfresze 2-1/2's & 5's 1.12 
*l-Gal. Arden Pack 1.67 
*1/2-Gal. Arden Holland Pack 1.67 
*Qt. Arden Brick 1.67 
*1/2-Gal. Delicia Ice Cream 1. 40 
*Qt. Delicia Ice Cream 1. 45 
*Qt.and Pt. Flavor Fresh 1.92 
*4/5 Qt. Diced Cream 1.92 
*Pt. Sherbet, Brick only 1.67 
*Qt. Freese 1.24 
5¢ Novelties . 46 Doz. 
10¢ Novelties - 92Dos. 
* VOLUME REBATE SCHEDULE PER GAL. 
$40 to 999 5¢ 
1080 to 1499 6¢ 
18€0 to 1999 7¢ 
2000 to 2499 6¢ 
2800 to 2999 ¢ 
3000 to 499 10¢ 
3600 to 3999 i¢ 
4000 to 4999 12¢ 
5600 to 5999 1x 
6000 to 6999 14¢ 
7000 to 7999 15¢ 
6800 to 8999 le¢ 
9080 to 9999 : 17¢ 
10800 & over 1s¢ 


Prices subject to change without notice. 


Jaa. 10, 1956 
* The above prices remained in effect for the balance of 1956 and the entire year 1957, 











DEAN MILK CO. 


The questionnaire sent to the Dean Milk Co. was the same as the 
questionnaire of February 18, 1958, which appears at page 769 of the 
appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets, regarding which information 
was requested from the Dean Milk Co., and the material it submitted 


follows: 
Chicago, III. Indianapolis, Ind. 
Louisville, Ky. Bloomington, Ill. 


Evansville, Ind. 
1387 
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‘DEAN MILK COMPANY 
FRANKLIN PARK, ILLINOIS 





FLUID MILK AND ICE CREAM PRICES 
FOR THE 
CALENDARS YEARS 1956 AND 1957 
| mm 
| CHICAGO, ILL##628, LOUISVILLE, KY., 
EVANSVILLE, INDZ4%t, AND BLOOMINGTON, ILLHOZS~ 
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DEAN MELE COMPANY . 
LEDEX 
List Prices, Date of Announcement and Effective Dates for Fluid Milk 
in Chicago on Dean Routes, For the Tear 1956/\, ( SPRDNLE Ae 


fet: Pri cee; Dave of-Anncuncement and {ffeetive Dates fer Fluid Milk. 
Sold to Groeerland Cooperative and Centrelle Steres Averaging 


_ Over 250 Sale Unite Per Day, For the Year 1956..." SCHEDULE 1-D 
jet: Prices, Date of Announcement ve Dates for Fluid Milk | 
gold to Independent Over 250 Sales Unites Per 
Day, For the Year 19 SCHEDULE 1-D 
; 
let Prices, Date of Announcements and Effestive Dates for Fluid Milk : 
_ fo Chieage Dietributere, for the Tear 1956 SGRDULE 1-5 
List Prices, Date of Announcement and Effective Dates for Fluid Milk 
Im Chicago on Dean Routes, For the Year 1957 SCHEDULE 2=4 / 


-fee fritees, Date of Ammpuncensnt and Effective Dutee for Fiuid Milk Pees) | 
\ Sold to Grocerland Cooperative and Centrella Stores Averaging Over oe | 


| 250 Sales Unite Per Dey, For the Lear 1957 on™ SCHEDULE 240 
\Met Prices, Date of Effective Dates for Milk Sold 
, te Independent Stor raging Over 250 Sales Unite Per Day, i 

For the leer 1957" SCHEDULE 2=p 
Bet Prices, Date of Announcoment and Effective Dates fer Fluid Milk 
~~nerite Shhenge Distributors, Por the Tear 1957 — ~- SUUEDULE 2-5 
List Prices, Date of Announcement and Effective Dates for Fluid Milk 

in Moomington, Illincis on Dean Routes, For the Year 1957 SCHEDULE 3-A 

Prices ae meee 
e in Mleesington, Iliseis oa Dean Bow aera me . semua Sab 
list Prices, Date of Announcement and Effective Dates for Fluid Milk 

in Lewisville, Kentucky om Dean Routes, For the Year 1956 SCHEDULE hea 


Wet Date of Aumouncenent and Effective Da 
slain Pree and inanptdeataTapatond Wt Cuntoah RMN <7) 


Res Stee Date of Announcement and Effective Dates for Fluid Milk 
in Louisville, Kentucky on Dean Routes, For the Year 1957 SCHEDULE S-A 


i Jonata Sheree ane Trerpnan ont eT for Safer ma- a / 
7 fia ofate in seville, ierte ane nary the ne inden 19s? SCHEDULE ce 








1390 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


Gross Prices, Date of Announcement and Effective Dates for Fluid Milk 
In Evansville, Indiana on Dean Routes, For the Year 1957 


Bet Prices, Dete of Announcement and Effective Dates for Fluid Milk 
Sold to Chain Stores and Independents Invoiced by Central Billing 
Evaneville, Indiana, For Year 1957 


Net Prices, Date of Announcement and Effective Dates for Fluid Milk 
Sold to Distributor in Evansville F.0.B. Louisville, Por Year 1956 
and Through February, 1957 


List Prices for Gallons Dean Ice Cream and Uther Ice Cream Products 
In Chicage Served by Dean Routes, For the Year 1956 


Net..Prices For Gallons Dean Ice Cream and Other Ice Cream Products to 
Jewel Food Stores (Excludes Yummy Label), For the Year 1956 


Net Prices for Gallons Dean Ice Cream-ané Other Ice Cream Products to 
Grocerland and Centrella Groups and Independents Purchasing Over 170 
; Gallons per Month, For the Year 1956 


Net Prices for Gallons Yummy Ice Cream Sold to Jewel Food Stores in 
Chicago, For the Year 1956 


List Prices for Gallons Dean Ice Cream and Other Ice Cream Preducts in 
Chicago, Served by Dean Houtes, Yor the Year 1957 


Net—Peiece-for Callions Dean Ice Cream and Other Ice Cream Producte to 
Jewel Food Stores (Excludes Yummy label), For the Year 1957 


Net Prices for Gallons Dean Ice Cream ang Other Ice Crean Products to 
| Grocerland and Centrella Groups and Independents Purchasing over 170 
‘Gallons per Month, For the Year 1957 


Net-Prices for Gallons Yummy Ice Cream Sold to Jewel Food Stores in 
Chicago, For the Year 1957 


List Prices for Gallons Ice Cream and Other Ice Cream Products in 
Louisville Served by Dean Routes, For the Year 1956 


Net Prices for Gallons Dean Ice Cream Sold to All .Chain and Independent 
Stores in Louisville, Kentucky, For the Year 1956 


List Prices for Gallons Ice Cream and Other Ice Cream Products in 
Louisville Served by Dean Routes, For the Year 1957 


Net ces for Gallons Dean Ice Cream Sold to Chain and Independent 
8 in Louisville, Kentucky, For the Year 1957 





SCHEDULE 6-2 
SCHEDULE 6-B 


SGHEDULE 7=A 
SCHEDULE 8-4 -— 


SCHEDULE 8-5 


SCHEDULE 8-C 
SCHEDULE 8-D 
SCHEDULE 9-A 


SCHEDULE 9-B 


SCHEDULE 9-C 
SCHEDUIE 9-D 
SCHEDULE 10-A 
SCHEDULE 10-B 
SCHEDULE 11-A 


SCHEDULE 11-3 





1391 


IN DAIRY PRODUCTS 


PRICE DISCRIMINATION 
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ADAMS DAIRY CO. 


The questionnaire sent to the Adams Dairy Co. was the same as 
the questionnaire of February 18, 1958, which appears at page 769 of 
the appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets, regarding which information 
was requested from the Adams Dairy Co., and the material it sub- 
mitted follows: 


Kansas City, Kans. Columbia, Mo. 
Topeka, Kans. Mexico, Mo. 
Wichita, Kans. Moberly, Mo. 
Manhattan, Kans. Springfield, Mo. 
Kansas City Mo. Jefferson City, Mo. 
Sedalia, Mo. Hannibal, Mo. 
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HENRY © ESS 

ELTON L. MARSHALL 
CARL E ENGGAS 

JOHN ®. MOBERLY 
VERNON 8 KASSEBAUM 


DOUGLAS STRIPE 1006 GRAND AVENUE 

JAMES C.wiLSON 

mcrae digg > vy TELEPHONE VICTOR 2-3:32 

SAMUEL J. MOLBY 

GEORGE SCHWEGLER.UF ' 

LOUIS L. POPLINGER KANSAS City 6, MiSSOUR 
“Ns MASOURGH, UR 

GEORGE T. MORTON, UR ; - 

RUSSELL W BAKER March 29, 1958 


DANIEL McOONALO 
COLVIN &. PETERSON, UF 


ROBERT |. DONNELLAN 
ROBERT 8B OLSEN 


The Honorable Wright Patman 

House of Representatives of the United States 

129 House Office Building 

Washington, D. C. _ . 


Re: Adams Dairy Company : 
Blue Springs, Missouri 


Dear Mr. Patman: 


This will acknowledge receipt of your letter of March 
13, 1958, addressed to the Adams Dairy Company, Blue Springs, 
Missouri, and requesting that such Company furnish certain 
information to the Select Committee on Small Business. This 
firm represents the Adams Dairy Company and your letter was 
referred to us for acknowledgment. 


We sincerely regret the delay in acknowledging your 
letter but there are a number of reasons therefor. As you are 
aware, the Senate Subcommittee on Antitrust and Monopoly 
issued a subpoena during the month of February of this year 
requiring this Company to produce a great deal of information 
and documentary material. A hearing was subsequently conducted 
by such Subcommittee in Washington, D. C. commencing on March 
5 and extending through March 7, 1958, requiring the presence 
of Mr. E. C. Adams and his two sons. At the conclusion of 
the hearing we informed the Chief Counsel of the Subcommittee 
that your own Subcommittee was interested and was desirous of 
obtaining a great deal of the same information from the Company 
and we asked the Chief Counsel when we could expect the return 
of the documentary material furnished in original form to 
the Senate Subcommittee under subpoena. We understood from 
his reply that we could expect the return of the documentary 
material in approximately a week to ten days. While in Wash- 
ington last week, we again inquired as to when we could expect 
the return of the documents and received an indefinite reply. 
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The Honorable Wright W. Patman -2- March 29, 1958 


It is noted that in your letter of March 13 you refer 
to this Company as “one of the largest operators in some of 
the areas involved." For your information, the Adams Dairy 
Company is a family owned corporation and in the cities and 
towns referred to in your letter is engaged in competition 
with national dairies of tremendous size from a standpoint of 
both financial assets as well as scope of operation, i.e. 
National Dairy Products Co., Bordens, Beatrice Foods, Foremost, 
etc. In the competitive markets in which dairy products bearing 
its name are sold, the Adams Dairy Company is relatively one 
of the smallest in existence. In addition, since such dairy 
products are sold to the consumer through the medium of retail 
grocery outlets the percentage of the market occupied by such 
products is extremely small in comparison to the immeasurably 
larger percentage of the market occupied by the products of 
the national dairies who sell their products not only through 
retail grocery outlets but home delivery as well. The fact 
that all products bearing the Adams label are processed in 
only two small plants, one in Blue Springs, Missouri and one 
in St. Louis, Missouri should certainly be conclusive in 
establishing that your Subcommittee is here concerned with an 
extremely small operation. 


We have every intention of fully cooperating with your 
Subcommittee, but bearing in mind the small size of this family 
owned operation we hope you will be considerate of our problems 
with respect to the time factor. Prior to the date we were 
first informed of your investigation, the Attorney General of 
the State of Kansas instituted a proceeding in a court of that 
state against this Company, as well as others, and the nature 
of the proceeding has required us to perform a great deal of 
investigation as well as necessary legal research and briefing. 
The Federal Trade Commission next entered the picture requesting 
the production of information requiring a substantial amount 
of investigation, although at this time it is true the Com- 
mission has indicated it will withhold its demands until the 
Company has complied with other demands. The District Attorneys 
of two counties in the State of Kansas have likewise instituted 
investigation of this Company, as well as other companies. 

All of these proceedings were furthermore commenced within a 
relatively short period of time. 


We are not only interested but we are desirous of 


furnishing your Subcommittee the requested information as soon 
as we are able to do so. We respectfully suggest, however, 


20474 O—58—pt. 3——57 
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WATSON, ESS, MARSHALL & ENGGAS 
The Honorable Wright W. Patman -3- March 29, 1958 


that if the time commitments of your Subcommittee will not 
permit any delay that Mr. Everette MacIntyre, the General 
Counsel of your Subcommittee, obtain a printed copy of the 
transcript of the hearing conducted by the Senate Subcommittee. 
After examining the transcript if you feel that additional 
information is essential to your investigation we will comply 
with any such request as promptly as possible. 


Very truly yours, 
WATSON, ESS, MARSHALL & ENGGAS 
By: VnL~ 

JJH:rl hn J, Hasburgh, Jr. 


ce: 
Mr. Everette MacIntyre 








iv 
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WATSON, ESS, MARSHALL & ENGGAS 


HENRY NESS 

ELTON L. MARSHALL 
CARL €.ENGGAS 

JOHN R. MOBERLY 
VERNON © KASSEBAUM 
DOUGLAS STRIPP 


JAMES C. WILSON 1006 GRAND AVENUE 
Sasaben dk beg TELEPHONE VICTOR 2-3'32 
GEORGE SCHWEGLER,UR 
LOUIS L. POPLINGER KANSAS City 6, MiSSOURI 
JOHN J HASBURGH, UR 
GEORGE FT MORTON, UA 
RUSSELL WwW BAKER 

April 19, 1958 


DANIEL MEDONALD 


CARRELL L. HAVENER 
MARVIN C. HaAYWwA) RO 
ROBERT |. CONNELLAN 
ROBERT @. OLSEN 


The Honorable Tom Steed 

Select Committee on Small Business 
House of Representatives of 

The United States 

Washington 25, D. C. 


Dear Mr. Steed: 


This will acknowledge and thank you for your letter 
of April 14, 1958, regarding the scheduled hearing commenc- 
ing at 10 a.m. Monday, April 21, 1958. 


It is not possible for me to be present at the 
commencement of the hearing in Washington, but I do plan 
to be present on the afternoon of April 22nd, and if per- 
missible, during the executive session commencing at 10 a.m. 
April 23, 1958. I would greatly appreciate the opportunity, 
however, to confer briefly with you during any time you have 
available in the afternoon of April 22nd. 


Very truly yours, 


Jo J. [ers Jr. 
JJH:vs 
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WATSON, ESS, MARSHALL & ENGGAS 


HENRY NESS 
ELTON . MARSHAL 
CARL ©. ENGGAS 


1006 GRANO AVENUE 


TELEPHONE VICTOR 2 3132 


KANSAS City 6, MiSSOURI 





suece” April 19, 1958 


DANIEL McOONALD 





Mr. Everette MacIntyre 

General Counsel 

Select Committee on Small Business 
129 House Office Building 
Washington 25, D. C. 


Dear Mr. MacIntyre: 


We are forwarding to you under separate cover on this 
date, the documentary material which you requested on behalf 
of Mr. Wright Patman's Committee on Small Business during our 
telephone conversation on Monday, April 14, 1958. As we 
discussed on such date, it was not possible for us to provide 
in the time available prior to the scheduled hearing commenc- 
ing on April 21, 1958, all of the documentary material originally 
requested in Mr. Patman's letter to the Adams Dairy Company on 
March 13, 1958. 


I talked today with Mr. Leonard Schermer, attorney for 
Adams Dairy, Inc. of St. Louis, Missouri, and he informed me 
that he was also forwarding to you on this date, the requested 
documentary material involving that particular company. 


It is my intention to be in Washington on Tuesday, April 
22nd, arriving at approximately 1:30 p.m., and to attend the 
hearing of the Committee in Room 429 of the House Office 
Building. I can understand that on such date the time of the 
Committee will be fully occupied, but if at all possible, I 
would like to confer very briefly with Acting Chairman Steed 
_and our own Congressman, Mr. Charles H. Brown. 

I do not plan to Aseve Kansas City until the morning of 
the 22nd, and if you desire anything further, I will be avail- 
able in my office until such time. 





Very truly yours, 


Wu gr 
Jont J. Hasburgh, Pa 
JJH:vs 
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ADAMS DAIRY COMPANY 


Price Lists, Competitive Allowances and Promotions on one-half 
gallon of Milk from January l, 1956 through February 24, 1958. 


Kansas City, Missouri 








DOCK COMPETITIVE STORE STORE 
PRICE ALLOWANCE COST PROMOTIONS 
8 - 345 
» 33 055 -29 
«33 . 345 
#175-Indep. Ave. & | 
Montgall « 2 for 1 
- 35 - 365 
- 33 - 345 
233 none » 345 
- 23 " - 245 
- 33 = - 345 
™ -04 - 305 | 
= - 045 - 30 
” - 065 - 28 
" . 105 . 24 
j 
| 
o 35 none - 365 
” = - 365 One free with purchase | 
of one 
Kansas City, North 
#230 S.W. - #176 
| Kroger 
1956 
1-1 | 33 - 345 
\ 
1-11/1-14 2 for 1 (#230 S. W.) 
{ 
2-17 .33 055 29 
2-22 | « 33 - 345 
5-1 | . 35 - 365 
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i 
1 
fl 


ee 


PRICE 


- 33 
- 33 


233 


- 33 


DISCRIMINATION 
COMPETITIVE 
ALLOWANCE 
095 


-10 


none 


-04 


- 045 


- 065 


- 105 


none 


ell 


none 


-02 


07 


none 


none 


IN DAIRY 


STORE 
COST 


- 345 
725 


- 345 


A & P Store $39 


126 West 75th 


- 345 


- 305 


- 30 


- 28 


24 


- 365 


- 255 


- 365 


- 345 


- 295 


. 365 


255 


- 245 


- 205 


- 365 


A & P Store #13 


5500 Independence Avenue 


none 


none 


- 245 


PRODUCTS 


STORE 


PROMOTIONS 


2 for 1 (#176 Kroger) 
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DOCK COMPETITIVE STORE STORE 
PRICE ALLOWANCE COST PROMOTIONS 
- 33 «10 + 245 

“ none - 345 

04 - 305 

" - 045 - 30 

a - 065 - 28 

a +105 24 
35 none - 365 

« -16 . 205 


A & P Store #26 


| 
| 
id none - 365 | 

2715 East 39th Street 








33 .10 . 245 
u none - 345 
“ .04 . 305 
" . 045 - 30 | 
" . 065 . 28 
" 105 24 | 
35 none - 365 
«by 
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DOCK COMPETITIVE STORE STORE 
PRICE ALLOWQNCE COST PROMOTIONS 


A & P Store #57 
3812 East 27th Street 


- 33 -04 . 305 
" ~ 045 - 30 
7 - 065 - 28 
“ - 105 . 24 

35 mone - 365 
“ -02 - 345 


Kroger Store #146 
2928 Prospect 


- 33 02 - 325 
" 04 305 
" - 045 - 30 
” - 065 . 28 

105 . 24 

- 35 none - 365 


Safeway Store #343 
28th & Prospect 


- 33 02 - 325 
ee 04 . 305 
" - 045 - 30 
? -065 - 28 
= 105 24 

2 35 none - 365 


Safeway Store #370 


38th and Prospec t 


o 33 -10 - 245 
- 33 none . 345 
-04 - 305 


a= 











1-10 


1-11 


1-15 


1957 
9-13 
9-20 


9-24 


10-10 





a 














PRICE DISCRIMINATION 


DOCK 
PRICE 


- 33 


COMPETITIVE 
__ALLOWANCE 


- 045 


£65 


«105 


none 


IN DAIRY 


STORE 
COST 


+ 30 
- 28 
24 


- 365 


Safeway Store #203 
77th and Wornall 


none 


none 


.07 


none 


none 


- 245 


- 305 


- 30 


28 


24 


- 365 


2 255 


- 365 


- 345 


«295 


- 365 


- 255 


Safeway Store #372 
24th and Jackson 


-04 


«045 


- 065 


105 


none 


» 305 


- 30 


- 28 


24 


- 365 


- 345 
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STORE 
PROMOTIONS 
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1957. 


4-22 


through | 


4-27 


1957 


6-24 


through | 


6-29 


1957 


4-29 
through 
5-4 





PRICE DISCRIMINATION IN DAIRY PRODUCTS 


DOCK 
PRICE 


» 35 


33 


+ 33 


» 33 


+ 33 


» 33 


» 35 


« 33 


COMPETITIVE STORE STORE 
ALLOWANCE COST PROMOTIONS 


A & P Store #93 
12023 East 47th 


none - 365 2 for 1 

16 - 205 

04 - 325 

04 + 325 1 free with purchase 
of lL 


A & P Store #92 
3508 Vivion Road 


none . 345 l free with purchase 


| 


of (New dore opening )| 


Safeway Store #281 
1409 Westport Road 


none » 345 1 free with purchase 
of 1 


Safeway Store #275 
5440 Prospect 


none » 345 1 free with purchase 
of 1 (New store) 


Kansas City, Kansas 


» 345 
055 +29 

+ 345 

+ 365 


» 345 








1957 


6-22/6- 


10-10 
1958 


2-7/2-8 





PRICE 


DOCK 
PRICE 


- 33 
23 


- 33 


+ 33 
- 33 
- 33 
- 33 


35 


31 
- 31 


35 


- 33 
33 
- 33 
o 3 
+ 33 


- 35 


- 35 
. 35 
- 31 
- 31 


35 


DISCRIMINATION IN DAIRY 


COMPETITIVE STORE 

ALLOWANCE COST 

-10 - 245 

» 245 

- 345 

04 « 305 
045 - 30 
- 065 - 28 
+105 24 

» 365 

+325 

03 + 295 

- 365 


4lst & Rainbow - #270 


04 


045 


065 


- 105 


-02 


+03 


- 345 


- 305 


- 30 


- 28 


24 


- 365 


- 365 


- 345 


- 325 


» 295 


- 365 


«am 


PRODUCTS 


STORE 
PROMOTIONS 


2 for 1 (all) 


2 for 1 


2 forl 


1413 

















1414 PRICE DISCRIMINATION IN DAIRY PRODUCTS 


ae 








DOCK COMPETITIVE STORE STORE 
DATES ! PRICE ALLOWANCE COST PROMOTIONS 
{ Safeway #307 - 3012 Strong 
H A & P #68 - 2700 Merriam Lane 
i | ALPS espam Jane 
i 
1-1] | . 33 345 
| 
2-17 ! .33 .055 .29 
2-22 | .33 . 345 
5-1 \ .35 - 365 
5-14 } .35 .02 . 345 
| 
6-6 1 «35 - 365 
10-4 33 - 345 
1957 l 
3-14 | .33 .10 . 245 
| 
3-16 | 23 245 
y 
3-28 | 33 . 345 
| 
5-3/5-4 | 2 for 1 
i 
9-13 i 32 04 . 305 
9-20 .33 .045 . 30 
9-24 . 33 .065 . 28 | 
9-27 | .33 105 24 
} } 
10-10 | .35 . 365 | 
1958 | 
1-9 .35 .02 . 345 
2-21 .35 .04 . 325 
2-22 35 .07 .295 
2-24 .35 . 365 | 
2-25 x .02 . 345 
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| 
| 
DOCK COMPETITIVE STORE STORE 
DATES PRICE ALLOWANCE cost PROMOTIONS 
1956 Topeka 
4-2 <3 .09 . 26 
5-8 ht . 015 . 355 | 
8-2 35 .0l . 36 
9-4 35 005 . 365 
9-13 35 .02 35 
10-4 533 35 
11-26 . 33 005 . 345 
12-29 .33 09 . 26 | 
1957 | 
1-8 [| 233 005 . 345 | 
10-10 | wit .025 . 345 
10-25 35 045 . 325 | 
10-26 . 35 065 . 305 | 
10-30 | 35 .10 27 | 
l-1 35 235 135 
ll-5 35 025 . 345 
l-15 35 045 . 325 | 
ll~21 35 065 . 305 
i j 
12-14 | 35 .10 27 
12-30 | 35 . 105 . 265 
e 
1-6 | .35 005 . 365 
2-21 . oe 005 . 325 | 


o 9a 





| 
| | 2-24 .35 005 . 365 
| 
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' 
DOCK COMPETITIVE STORE STORE 
PRICE ALLOWANCE COST PROMOTIONS 
Columbia 
.33 3 
| 
.35 37 
.35 .04 .33 
35 -06 31 
.35 .08 .29 
.35 .10 .27 
35 .37 
| 
35 . 06 31 
35 37 | 
,35 .02 35 


5-31 j 
through 2 for 1 (all) j 
6-7 | 

' 


1957 


1-1 - 33 none - 35 | 
8-5 " 02 33 
10-10 - 35 none - 37 
10-30 1 free with purchase | 
through = = " of 1 (in all stores in 
ll-2 Columbia due to open} 
ing of Nowell*s U.S. | 
Super 
+ 
t 
' 


l free with purchase 
of 1 


Jefferson City 
1956 


12-14 


12-28/12-2 





nr 


oo 


9-9 
through 
9-14 


10-10 
lu-9 


ll-ll 


12-18 
through 
12-23 


12-26 
through 
12-28 


1958 


1-1 


PRICE DISCRIMINATION 


DOCK COMPETITIVE 


PRICE ALLOWANCE 


33 none 


none 


" 07 


none 


none 


none 
= - 10 
none 


Sedalia 


e 33 


- 35 


-li- 


IN DAIRY PRODUCTS 1417 


STORE 
COST 


35 
27 


35 


- 37 
- 30 
- 37 
- 30 


- 37 


- 31 
- 37 
27 


- 37 


35 


- 37 


STORE 
PROMOTIONS 


1 free with purchase 
of l. (In all stores i 
Jefferson City due t 
opening of Safeway 
Store 


| 


1 quart free with pur 
chase of 1 at .19 sto 
cost in all stores in | 
Jefferson City due to 
opening of Kroger Store. 


1 free with purchase 
of 1, (In all stores in 
Jefferson City due to 
opening of Kroger on 
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10-10 
10-11 


1958 





1131 
4inii 





} 
I 





oe 


PRICE 


DOCK 
PRICE 


- 23 
e 33 
- 33 
35 


- 35 


- 35 


35 


t 


DISCRIMINATION IN 


COMPETITIVE 
ALLOWANCE 


-06 


. 08 


-08 


Manhattan 


- 005 


Springfield 
Kroger - $193 


04 
-02 


-04 


02 


DAIRY 


STORE 
COST 


- 345 


- 365 


35 
. 37 


- 35 


PRODUCTS 


PROMOTIONS 


> 


> 


STORE 


for 1 


for 1 


for l 








DATES 


9-5 


9-24 


10-8 


10-18 


11-6 


ll-14 


204740 








PRICE DISCRIMINATION IN DAIRY 


oS 


DOCK COMPETITIVE STORE 
PRICE ALLOWANCE COST 
- 355 07 - 30 
- 355 212 - 25 
- 355 - 37 
355 07 - 30 

- 355 e 37 
9 35 - 005 - 38 
- 35 - 015 - 37 
» 35 035 35 
35 - 015 - 37 

- 35 -025 - 36 
«35 - 005 - 38 
» 35 - 035 - 35 
- 35 . 005 - 38 
- 35 - 035 - 35 
- 35 - 005 - 38 
« 35 - 055 « 33 
- 35 -09 - 295 
35 - 005 - 38 
- 055 - 33 


Springfield 
Safeway #362 


75 .04 .35 


PRODUCTS 


STORE 
PROMOTIONS 


2 for 


2 for 


> 


< for 


] 


} 
i 
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DOCK COMPETITIVE STORE STORE 
DATES PRICE ALLOWANCE cost PROMOTIONS 


4-29 375 -02 - 37 
| 
\ > 
4-30 \ o 37 4 35 
| 
7-1 | 355 + 
| 
i 
7-25 | 55 2 
i 
i 
72> i . 
a 4 355 
il 
1 ; , 
8-29 { » 355 04 - 33 
: | : ’ 
9-5 | o 355 - 07 . 30 
f 
i 
9 2C 35 
{ 
| 
3-24 355 
h 
li-¢ | . 35 . 005 - 38 


- | 5 3 
{ 
it 
2 ! 015 
y 
2 f 0 *- 
\ 
38 
Z } 
yc \\ 
5 | 
a i 
‘ 
| 
. 
{ 
é-<24 - g 
SF gtieid 
S y # 
I! 
-~4 3 
i 
~- (lua e wit 
nas na ga 
e with 1 
é 2 f e with 
' 
- 4-6 | € wit 
\ 
i} 
\ 
2-< Y ? 
4 
| 
+ i 3 ‘ 














PRICE DISCRIMINATION 


DOCK 


PRICE 


» 355 


35 


35 


COMPETITIVE 


ALLOWANCE 


~02 


04 


-07 


™N 


- 015 


- 9005 


Safeway #234 


. 005 
- 015 
~ 035 


. 015 


IN 


DAIRY PRODUCTS 


STORE 
COST 


- 37 


. 30 


STORE 


PROMOTIONS 


2 for 1 
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DATES 


are = = 





PRICE 


DOCK 


PRICE 


- 35 


35 


- 35 


- 35 


35 


w 
wn 
wi 


w 
uv 
un 


DISCRIMINATION IN DAIRY PRODUCTS 


COMPETITIVE 
ALLOWANCE 


- 025 


- 035 


-005 


- 035 


- 005 


Springfield 
Safeway #364 


STORE 
COST 





- 36 


- 38 


- 38 


- 38 


e 33 


STORE 
PROMOTIONS 


¢ tor 


2 for 


} 
A 
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DOCK COMPETITIVE STORE STORE | 
DATES PRICE ALLOWANCE COST PROMOTIONS i 
-__OOO Se —_—_— eaters : 
10-14 - 355 «075 - 295 ) 
l-6 .35 . 005 38 
ll-14 35 - 015 e 37 
ll-23 .35 035 .35 | 
12-3 35 . 015 a | 
12-5 35 025 . 36 
12-24 .35 . 005 . 38 | 
12-27 .35 .035 .35 | 
12-31 .35 005 38 | 
1958, | | 
2-21 35 055 - 33 | 
2-23 .35 .09 .295 
2-24 35 005 . 38 | 
} } 
2-28 35 -055 » 33 | 
i 
Safeway #366 
1957 
3-4 . 375 .02 37 
3-15/3-16 2 for 1 
3-21/2-23 2 for 1 
3-30/4-6 2 for 1 | 
4-17 .375 06 .33 
4-23 375 02 a 
4-25 375 .04 35 
4-29 . 375 02 «3? | 
4-30 . 375 04 .35 
“1 355 . 065 31 | 
5-6 . 355 02 35 | 
5-27 . 355 -06 31 | 


ated 
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DOCK COMPETITIVE STORE STORE 
DATES PRICE ALLOWANCE COST PROMOTIONS 
5-29 - 355 02 - 35 
6-2) 355 - 07 - 30 
7-11 - 355 ° 37 
7-23 - 355 -02 o 35 
7-30 - 355 - 06 o al 
9-5 355 07 30 
9-21 » 355 075 295 
9-24 - 355 o 37 
10-11 - 355 03 - 34 
10-18 /19-1 2 for 1 
10-21 - 355 02 35 
11-23 35 -095 2 29 
1-27 » 35 - 035 - 35 
11-29 e 35 155 23 
12-2 ° 35 - 035 » 35 
12-27 o 35 - 045 34 
1958 
-21 » 35 . 005 38 
2 . 35 055 e 33 
- 35 - 005 - 38 


PRICE DISCRIMINATION 


IN DAIRY PRODUCTS 








- 18 - 








PRICE 


1957 


Sept. 13, 14 
Sept. 20,21 


Oct. ly, 5 
fet. ta, i2 
Oct. 18, 19 


Oct. 25, 26 
Nov. l, 2 


w y 
NOVe < 


~ 


Nov. 15 
Nov. 22 
Dec. 6, 7 

Dec. 13, 1h 
Dec. 2 9 < 
Dec. 27, 28 


Sept. 13, 1h 


Sept. 20, 21 


Oct. 18, 19 

Oct rh, 26, 26 

Oct. 25, 26 
1956 





DISCRIMINATION IN DAIRY PRODUCTS 1425 
1-1-56 to 2-28-58 


SCHEDULE OF FIVE CENT COUPCNS ATTACHED 
TO HALF-GALLONS 


SAFEWAY 


Antioch 


Sterling & Truman Road 
Sterling & Truman Road 
Sterling & Truman Road 


7th & Troost 
7th & Troost 
7th and Troost 
911 Lest 63rd 


911 East 63rd 
911 East 63rd 


Warrensburg 
Warrensburg 
Warrensburg 
2end & Mitchell 
St. Joseph 


Lexington 


22nd & Mitchell 
Lexington 


22nd & Mitchell 
Lexington 


Moberly 


lith & Pacific 
St. Joseph 


23rd & Sterling 
23rd & Sterling 
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cont. 
Oct. 31, Nov. 1, 2 Voberly 
Nov. l, 2 lith & Pacific 
Nov. 7, 8, 9 voberly 
Nov. 8, 9 llth & Pacific 
Nov. 15, 16 Sedalia 
Columb@. 
2605 Frederick 
NOVe 22, 23 Sedalia 
Columbia 
2605 Frederick 
Dec. 6, 7 Sedalia 
Cclumbia 
2605 Frederick 
Dec. 13, 1h Marshall 
2305 St. Joseph 
St. Joseph 
Jefferson City 
Dec. 20, 21 Yarshall 
2305 St. Joseph 
St. Joseph 
Jefferson City 
Dec. 27, 2€ Yarshall 
2305 St. Josenh 
St. Joseph 
Jefferson City 
1958 
5 ’ nf 
Jan. 3, 4 Slater 
Liberty 
8th and Nessonie 
St. Joseph 
Jan. 10, l1 Slater 
Liberty 
Cth & Messonie 
Jan. 17, 18 Slater 
Liberty 
Sth & Messonie 
Jan. 2h, 25 King Hill & Cherokee 


Ste Joseph 








PRICE DISCRIMINATION 


cont. 


31, Fetr. 1 


Jan. 


Feb. 7, 8 
1957 


Sept. 13, 1h 
Sept. 20, 21 
Sept. 275 2 


Oct. lh, 5 
Oct. ll, 12 
Cct. 18, 19 


Oct. 25, 26 
Nov. 1, 2 
Nov. 5, 9 
Oct. 25, 26 


Nov. l, 2 
Nove Uy 9 


Nov. l, 2 
Nov. 8, 9 


Nov. l 16 
Nov. 22, 23 
Nov. 29, 30 


Dec. 6, 7 
Nov. 22, 23 
Nov. 29, 30 


Dec. 6, 7 


Date Unknovm 


Date Unknown 


Schedule of counons as 


information available in 


indicated above is 


IN DAIRY PRODUCTS 
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King Hill & Cherokee 


King Hill & Cherokee 


Carthage 
Carthage 
Carthage 


Webb City 
Webb City 
Webb City 


Springfield 
Springfield 
Springfield 


Joplin 
Joplin 
Joplin 
Sprinrfield 
Sprinrfield 
Sprinefield 
Springfield 
Springfield 
Springfield 
Joplin 
Joplin 
Joplin 


Truman Corners 


Warrensburg 


Moberly 


One week-end to meet 
gallon jugs at Rieders 


One week-end to meet T.V. 
competition 


Cne week-end to meet 
Temple-Stephens candy bar 
competition 


the record of al 
this organization. 
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Price Paid to Producer per CWT for 3. 6% Milk Delivered 

at Blue Springs, Mo. during the period 1-1-56 to 2-28-58 
This is the minimum price as established 

___by the Federal Milk Market Administrator 





Price Paid Price Paid Per Price Paid Per 

Month & Year Per CWT CWT Base Milk © CWT Excess Milk 
January 1956 4.178 

February 4. 278 3. 228 
March 4.198 2.978 
April 3. 946 2. 966 
May 4.254 3.004 
June 4. 394 2. 984 
July 4.294 2. 994 
August 4. 234 

September 4. 362 

October 4. 440 

November 4. 378 

December 4. 302 

January 1957 4. 234 

February 4. 284 3. 384 
March 4. 334 3. 114 
April 4.194 3.034 
May 4.104 3.004 
June 4.094 2. 994 
July 179 2. 984 


August 4. 432 








Month & Year 


PRICE 


September 1957 


October 
November 


December 


January 1958 


February 


DISCRIMINATION 


Price Paid 
Per CWT 


IN DAIRY PRODUCTS 


Price Paid Per 


1429 


Price Paid Per 


CWT Base Milk CWT Excess Milk 
4.524 3.154 








1430 








amiaryv 


arch 
nri 

Max 
SCentemher 
Oc er 


Pehmiary 


DISCRIMINATION 





OF BUTTE 


PERC REGULAR 
AND HOMOGENIZED 











DAIRY PRODUCTS 








t Homogenized Milk 








ADAMS DAIRY, INC. 


The questionnaire sent to Adams Dairy, Inc., was the same as the 
questionnaire of February 18, 1958, which appears at page 769 of the 
appendix, except as to the listing of consuming markets, under 
question 2. 

The listing of the consuming markets, regarding which information 
was requested from Adams Dairy, Ine., and the material it submitted 
follows: 


St. Louis, Mo. 
Sikeston, Mo. 
Hannibal, Mo. 


Poplar Bluff, Mo. 
Cape Girardeau, Mo. 
Carbondale, Il. 


1431 
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SHIFRIN, TREIMAN, AGATSTEIN & SCHERMER 
ATTORNEYS AND COUNSELORS AT LAW 
SUITE 1955 RAILWAY EXCHANGE BUILDING 
@it OLIVE STREET 
SEN L. SHIFRIN SAINT LOUIS 1, MO TELEPHONE 
Lous sHIrFRIN 
ISRAEL TREIMAN 
SYLVAN AGATSTEIN April 19, 1958 
EOWIN G. SHarrRin 
J. LEONARD SCHERMER 
4. LEONARD UNE 
H. LAWRENCE MILLER 


CHESTNUT 1-7240 


Mr. Everette Mac Intyre 

General Counsel 

Select Committee on Gnall Business 
129 House Office Building 
Washington 25, D.C. 


Dear Mr. Mac Intyre: 


Mr. John Hasburgh the attorney for Adams Dairy Co., of Kansas City, Mo. in- 
formed me that after a discussion with you, it was agreed that the Adams 
Dairy, Inc. of St. Louis, Mo. in submitting information to your committee 
would for the present limit the information on pricing to one-half gallon 
cartons of fluid milk. Further on the customer information the company 
would limit the information to the customers of A & P and Kroger companies 


Enclosed herewith you will find Exhibit "A" which shows the prices charged 
for one-half gallon containers of milk in &8t. Louis and St. Louis County, 
and the towns that your committee named. Please note the fact that Adams 
Dairy, Inc. in St. Louis and St. Louis County delivers the milk to the 

store with their own trucks and drivers, while in all other areas the 

milk is sold dockside at the company plant to independent milk distributors, 
who, using their own equipment, deliver and sell the milk to the store. 

The independent distributor is allowed to set his own sales price to the 
store. Mr. Hasburgh has informed me that you have secured a copy of the 
material submitted to the Senate Committee which was also investigating 
pricing of milk. You will find in this material the prices that the 
stores outside of St. Louis area paid the independent distributor for milk. 
The shortage of time in preparing this material dis not allow us to 

prepare a new list limited to the towns that you requested. 


Exhibit "B" is a list showing dates and locations where coupon promotions 
were used. Some of these coupons appeared in advertising paid for by 
Adams while others appeared on the cartons of milk. The stores themselves 
oftentimes use a coupon deal in which they pay all costs. From the 
records it is not possible to tell where and when a five or a ten cent 
coupon was used because the method of handling the coupons is to allow 
the store a dollar amount credit for the coujons that they turn into the 
company. 


Exhibit "C" is a list of all free milk promotions in 1956 and 1957. 


Exhibit "D" ‘is a list showing the price per hundredweight of milk as 
per the local Federal Milk Marketing Order and the price paid by Adams. 


If any further information is desired, please let me know. 
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Exhibit B 


Promotional Activities with Coupons for 1956, 1957 and Two 
Months of 1958, in St. Louis, Mo., Poplar Bluff, Mo., Sikes- 
ton, Mo., Cape Girardeau, Mo., and Carbondale, Illinois, in 


A & P (AP) and Kroger (K) stores. 

-Date Store City 

1956 

3-13 K 2612 No. 13th St., St. Louis, Mo 
3-13 K 3316 No. Union " " e 
3-13 K 8112 Maryland " e e 
3-13 K 8614 Olive » “ ” 
3-13 K 9955 Manchester i m ” 
3-13 K 642 E. Lockwood ° " * 
3-13 K 4301 Hampton ° = a 
3-13 K 201 8. Florissant . . - 
3-13 AP 100 No. Centgal e “ ° 
3-13 AP 5418. Hampton , " 
3-13 AP 11 E. Lockwood " oe 0 
3-17 AP 1015 Brentwood ” . ” 
3-17 AP 227 Lemay " " 
3-17 AP 5432 Virginia " " " 
3-20 AP 6733 Clayton " - ° 
3-20 AP 2525 Woodson - we * 
3-20 AP 7700 Olive n e e 
3-20 AP 2543 No. Grand " " " 
3-20 AP 124 W. Jefferson " “ e 
3-22 K 5475 Easton _ " - 
3-20 K 105 E. Jefferson - 7 = 
3-20 K 8112 Maryland ” w e 
3-20 K 8614 Olive “g * “ 
3-20 K 2425 Woodson e ° 
$-20 K 8762 St. Chas. Rd. - - “ 
3-20 K 7271 Natural Bridge _ - 
3-20 K 7008 W. Florissant % » " 
$-11 K 4301 Hampton " ” 
3-17 K 8959 S. Grand ” " = 
3-17 K 3410 Ohio ” " " 
3-17 K 7270 Southwest ” ” ” 
3-17 K 1033 Brentwood ¥ ” * 
3-17 K 642 E. Lockwood ” ” e 
$-27 AP 2707 No. Florissant " = ” 
3-27 AP 4667 Natural Bridge - ” ” 


PRICE DISCRIMINATION IN DAIRY PRODUCTS 
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Date Store eee City 
3-27 AP 8014 No. Broadway St. Louis, Mo. 
3-28 K 8614 Olive 7 
3-27 K 4301 Hampton . 
3-28 K 642 E. Lockwood % 
3-29 AP 1801 Russell % 
3-27 AP 2718 So. Grand * 
3-28 AP 6356 Zaston “ 
3-28 AP 1601 Brentwood % 
3-28 AP 9343 Gravois " 
3-28 AP 100 N. Central ’ 
3-29 AP 9143 Gravois 5 
4-3 AP 4719 Gravois " 
4-3 AP 3600 So. Jefferson . 
ass AP 6016: Delmar . 
4-4 AP 1601 Brentwood = 
4-3 K 3900 So. Grand - 
4-3 K 3172 So. Grand “ 
4-3 K 4301 Hampton - 
4-3 K 7575 Manchester . 
4-3 K 642 E. Lockwoodd ™ 
eee K 109 E. Jefferson % 
ans K 7570 Olive « 
ane K 3316 No. Union “ 
ane K 201 So. Florissant = 
oe K 8614 Olive = 
4-5 K 2613 No. 13th “ 
4-24 K 642 E. Lockwood “ 
4-2 AP 1601 Brentwood “ 
5-7 K 4301 Hampton " 
5-7 K 4301 Hampton " 
5-26 AP 11 E. Lockwood x 
5-29 K 1035 Brentwood = 
5-29 K 642 BE. Lockwood oe 
6-6 AP 5418 Hampton = 
6-6 AP 100 No. Central * 
6-12 AP 6356 Easton 4 
6-12 AP 2635 Hampton “ 
6-12 AP 4667 Natural Bridge a 
6-19 AP 27438 So. Grand * 
6-19 AP 227 Lemay “ 
6-18 AP 6733 Clayton " 
6-26 K 8762 St. Chas. Rd. * 
6-26 K 8959 So. Grand " 
6-26 K 5634 Delmar 5 
6-26 K 10585 St. Chas. Rd. 5 
6-26 AP 5324 Virginia " 


-2-e. 


20474 O—58—pt. 3 59 
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Date Store City 
6-26 AP 7700 Olive - 
6-26 AP 6321 W. Florrisant " 
6-6 K 8762 St. Chas. Rd. ” 
6-6 K 4312 No. Grand 0 
6-6 K 9900 Manchester » 
6-12 K 8112 Maryland . 
6-13 K 5351 Southwest ” 
6-13 K 3172 So. Grand “ 
6-18 K 3318 No. Union 7 
6-18 K 4310 Manchester ~ 
6-18 K 6121 Wells ” 
7-5 K 8762 St. Chas. Rd. - 
7-10 K 3417 Ohio ~ 
7-1li K 8762 St. Chas. Rd. - 
7-10 AP 127 W. Jefferson ~ 
7-10 AP 4719 Gravois ” 
7-17 AP 7700 Olive . 
7-17 AP 201 S. Florissant . 
7-17 K 1035 Brentwood ” 
7-17 K 9955 Manchester - 
7-10 K 5412 Hampton 7 
7-10 K 642 E. Hampton . 
7-18 AP Highway 66 sp 
7-18 AP 1601 Brentwood ” 
7-24 AP 6356 Easton " 
7-24 AP Highway 66 ” 
7-24 AP 6016 Delmar ° 
7-2 K 3900 So. Grand " 
7-24 K 109 E. Jefferson ? 
7-24 K 7575 Olive ? 
8-1 K 8762 St. Chas. Rd. Ka 
8-1 K 68614 Olive - 
8-1 K 10585 St. Chas. Rd. ° 
8-1 AP 2635 Hampton e 
6-1 AP 100 No. Central " 
8-1 AP 2505 Woodson - 
8-7 AP 124 W. Jefferson 
8-7 AP 1801 Russell % 
8-7 AP 4719 Gravois - 
8-7 K 4312 No. Grand © 
8-7 x 8762 St. Chas. Rd. e 
8-7 K 7575 Olive 
8-14 K 8959 So. Grand * 
8-14 K 8762 St. Chas. Rd. a 





Date 


8-7 

8-14 
8-14 
8-14 
8-14 
8-14 
8-14 
8-21 


9-17 
10-3 
10-22 
11-20 
12-4 
12-4 
12-4 
12-4 
12-11 
12-11 
12-11 


PRICE 


BEREMEE MEME MERE MRM 


DISCRIMINATION IN DAIRY PRODUCTS 





8959 So. Crand 
7575 O ive 

8762 St. Chas. Rd 
3316 N. Union 

5635 Delmar 

2543 No. Grand 
4950 Easton 
Highway 66 

9343 Gravois 

5635 Delmar 

5635 Delmar 
Concord Village 
2635 Hampton 

201 So. Florissant 
6350 Easton 

6120 Natural Bridge 
2612 No. 13th 

6121 Wels 

4667 Natural Bridge 
Highway 66 

6356 Easton 
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178 

1-6 AP Office Ste Louis, Me. 

1-16 K Office . 

1-23 ‘ Carbondale, Ill, 

1-238 K Carbondale, Nl. 

nas oP Carbondale, Ill. 

la AP Carbondale, 111, 

I-28 K 7277 Waterel Bridge St. Louis, Me. 

lees AP 6120 Maturel Bridge ® 

a3 aP Carvendale, Ill, 
aP Carbondale, Ill. 

2 ap Carbondale, Ill, 


a6. 
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ADAMS DAIRY, INC. 


Adams Dairy, Inc., on new store openings and on a store remodel- 
ing, offers to all customers during the opening weekend a quart 
of wilk free with the purchase of a § gallon. The store pays 
the regular price for the 4 gallon and is given credit for the 
full cost price of the quart given away free. The right hand 
column states the dollar amount of the credit. Listed below are 
the locations of Kroger (k) and the A & P (AP) stores in St. 
Louis end St. Louis County, where, since 1956, this prémotion 
was utilized. 


This deal was not offered in Sikeston, Popler Bluff and Carbon- 
dale, since there was no new store opening inasmuch as the 
Company was in this Territory. 


Cost of 
jute Store a cit 
1936 
2-15 AP 1601 Brentwood St. Louis, Mo. $ 989.10 
2-37 K 1033 Brentwood St. Louis, Mo. 1154.03 
ae AP Highway 66 St. Louis, Mo. 1528.02 
7-16 K Concord Village St. Louis, Mo. 1659.84 
7-2 AP 6120 Natural Bridge St. Louis, Mo. 1903.60 
16-8 K 3900 Goodfellow St. Louis, Mo. 2239.00 
12-11 K 1616 So. 39th St., St. Louis, Mo. 466.20 
12-7 AP 124 W. Jefferson St. Louis, Mo. 648 .61 
1937 
3-9 AP 8014 HN. Broadway St. Louis, Mo. 737.04 
3-23 K Crestwood Plaza St. Louis, Mo. 1712.92 
3-30 K Crestwood Plaza St. Louis, Mo. 874.48 

ae 
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Exnipir D 
Prices Paid for Milk in 1956 and 1957 
Month Federal Order Adams Dairy, Inc. 
Price for Price to 
3.5 Milk Farmer 
1956 Jan. 4.61 4.86 
Feb. 4.64 4.89 
Mar. 4.59 4.84 
Apr. 4.08 4.33 
May 4.55 4.80 
June 4.67 4.92 
July 4.96 5.21 
Aug. 4.69 4.94 
Sept. 4.86 5.11 
Oct. 4.80 5.05 
Nov 4.62 4.87 
Dec. 4.35 4.60 
1957 Jan. 4.33 58 
Feb. 4.28 
Mar. 4,.WH 4.55 
Apr. 3.7 4.02 
May 3.47 4,02 
June 3.7 4.02 
July 3.94 4.19 
Aug. 4.52 
Sept. 4 4.85 
Oct. 4 4.95 
Nov. 4 4.90 
Dec. 4 4.70 
1958 Jan. ‘ 4.54 
Feb. 4.57 


s Price to Farmer does not reflect 
additional 5k¢ for inspection fees. 
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THE KROGER CO 35 EAST SEVENTH ST CINCINNATI 1. OHIO 


LAW DEPARTMENT 


JOHN L. STRUBBE 
GENERAL ATTORNEY 


RICHARD V. RUNYAN 
THOMAS M. STANTON 


GEORGE A. LEONARD 


ROBERT O. ADERS May 27, 1958 


Mr. Everette MacIntyre 

General Counsel 

Select Committee on Small Business 
U. S. House of Representatives 
Washington 25, D. C. 


Dear Mr. Macintyre: 


In your letter of March 12, 1958, you requested that 
our Kansas City Division forward you certain informa- 
tion to be taken from files which were at the time in 
the possession of the Senate Subcommittee on Antitrust 
and Monopoly. 


The files have been returned by the Senate and the re- 
quested information has been compiled. It is submitted 
herewith in a letter from Mr. Harold Offer, and price 
charts. 


The letter from Mr. Offer is self-explanatory. The 
charts reflect prices and price changes, tabulated 
weekly (except for the weeks in which no price changes 
took place), for homogenized milk purchased from the 7 
distributors who distribute Adams milk to our retail 
stores in Greater Kansas City. 


Si ely, 


Robert O.\Aders 
ROA/a 
Enclosure 
cc Mr. Harold Offer 
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THE KROGER CO. © 1501 BURLINGTON AVE. © KANSAS CITY 16, MISSOURI 


Ot 


May 26, 1958 


Mr, Everette MacIntyre, Counsel 
Special Subcamnittee 

Select Committee Gm Saall Business 
House of Representatives 
Washington, D.C. 


Dear Mr, MacIntyre: 


Tne Kansas City Division of the Kroger Company had occasion te 
use the two for one deal on haif-gallon Adams Milk in the metro- 
politan Kansas City area once during 197, Tuis was in conjunc- 
tion with the opening of our new store, K-190, located in Grand- 
view, Missouri, 


listed below you will find the store number, tow, the distribu- 
tor for Adams Dairy products, and the cost and retaii for tne pro- 
motion, 


STORE ADAMS 
N DISTRIBUTOR TOWN WEEK GF COST RETALL 
NO. Se ——e — ——» _—_—e 


K-190 IL, Ll, Brown Grandview, Mo, n/1/57 $-3h5 $.39 


The cost amd retail indicated above is for one half-gallon of 
milk, We were supplied with one free nalf-gallon at no charge to 
give to the consumer when she purchased one half-gallon of milk, 


Under these circumstances the two for one deal is used by the sup- 
plier primarily for the purpose of introducing customers of the 
new store to Adams Milk, 


During February of 1958 we used the two for one deal in all metro- 
politan Kansas City stores of the Kansas City division in order to 
meet a competitive situation, Again, the promotion was offered 
to us by our supplier and operated the same way. We paid the reg- 
ular cost for nalf-gallon milk, charged the regular retail for one 
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Mr. Everette MacIntyre Page 2 May 26, 1958 


half-gallon of milk, and gave to the consumer a free half-gallon, 
Tne cost of the free nalf-galion was borne by our supplier, 


I trust tne above explains the two for one naif-gallon milk pro- 
motion, 


If there are any more details that you desire in cmjunctim with 
the two for me promotim, I would be most happy to furnish them, 


Sincerely, 
( (4 


\ Gaswet es C eee 


Harold Offer ¢ 


Grocery Merchandiser 


HOsmv 





} 
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